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U.    S.    Census   of   Business:      1948 
THE   APPAREL   TRADE 

INTRODUCTION 

The  Trade  Series. — This  is  one  of  a  series  of  reports  presenting  1948 
Census,  of  Business  data  for  a  number  of  trades  or  kinds  of  business. 
In  each  report  data  have  been  assembled  on  a  variety  of  subjects  per- 
tinent to  the  particular  trade  or  trades  covered  by  the  report.  For 
the  most  part,  the  information  included  is  also  available  in  1948  Cen- 
sus of  Business  Area  and  Subject  Bulletins.  The  following  reports  are 
included  in  the  Trade  Series.  The  letter  designations  indicate  the 
segments  of  trade  which  have  been  included  in  the  particular  report. 
"R"  denotes  Retail,  "W"  Wholesale,  and  "S"  Service  Trades. 

The  Grocery  Trade  (RW) 

Department  Stores  (R) 

Variety  Stores  (R) 

The  Electrical  Goods  Trade  (RWS) 

The  Automotive  Trade  (RWS) 

The  Drug  Trade  (RW) 

The  Jewelry  Trade  (RWS) 

Marketing  by  Producers  of  Basic  Iron 

and  Steel  Products  (W) 
The  Motion  Picture  Trade  (S) 
The  Apparel  Trade  (RW) 
The  Furniture  Trade  (RWS) 
The  Lumber  Trade  (RW) 
The  Hardware,  Plumbing,  and  Heating  ^Equipment 

Trade  (RW) 
The  Optical  Goods  Trade  (RW) 

Authority  for  the  census. — The  1948  Census  of  Business  was  conducted 
on  the  basis  of  direct  enumeration  of  business  establishments  under 
provision  of  the  Act  of  June  19,  1948.  Previous  Business  Censuses 
covered  the  years  1929,  1933,  1935,  and  1939.  Historical  data  in  the 
Trade  Series  are  limited  to  the  years  1939,  1935,  and  1929.  No  fig- 
ures are  included  for  the  year  1933. 

Establishment  basis  of  the  census. — A  separaxe  report  was  obtained 
for  each  location  where  business  was  conducted,  including  each  lo- 
cation of  multiunit  organizations.  Each  report  in  the  census  was  tab- 
ulated in  accordance  with  the  physical  location  of  the  store  or  estab- 
lishment at  which  the  business  was  conducted. 

Scope  of  the  census. — The  1948  Census  of  Business  covers  Retail 
Trade,  Wholesale  Trade,  and  Service  Trade,  including  hotels  and  places 
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of  amusement  in  continental  United  States  and  the  Territories  of 
Alaska  and  Hawaii.  These  trade  groups  correspond,  with  minor  excep- 
tions, to  the  classifications  established  in  volume  II  of  the  Standard 
Industrial  Classification  Manual,  issued  May  194-9  under  the  sponsor- 
ship of  the  Division  of  Statistical  Standards,  Bureau  of  the  Budget . 

194-8  Census  of  Business  publications. — Already  published  194-8  Census 
of  Business  reports  include  separate  Retail,  Wholesale,  and  Service 
Trade  Bulletins  for  each  State,  as  well  as  a  summary  for  continental 
United  States,  For  the  Territories  of  Alaska  and  Hawaii,  single 
bulletins  combine  data  for  the  major  trade  categories.  Data  in  the 
Area  Bulletins  are  limited  to  basic  census  information  on  number  of 
establishments,  sales  and  receipts,  pay  roll,  employees,  proprietors 
and  unpaid  family  workers,  etc.,  classified  by  area  and  kind  of  busi- 
ness. 

Also  published  is  a  series  of  Subject  Bulletins  for  each  of  the 
three  major  trade  divisions — retail,  wholesale, and  service— on  a  vari- 
ety of  topics  such  as  inventories,  sales  size,  single  unit  and  multi- 
unit  business,  merchandise  line  sales,  credit,  etc.  A  single  bulletin 
covering  all  subjects  for  all  three  trade  divisions  has  been  issued 
for  Alaska  and  a  similar  one  issued  for  Hawaii.  Each  of  the  bulletins 
contains  information  by  kind  of  business  and  area,  the  amount  and 
nature  of  detail  varying  with  the  nature  of  the  subject  presented. 

The  bulletins  described  above  have  been  assembled  into  the  following 
volumes: 

Volume  I    Retail  Trade  -  General  Statistics,  Part  1 
Volume  II   Retail  Trade  -  General  Statistics,  Part  2, 

and  Merchandise  Line  Sales  Statistics 
Volume  III  Retail  Trade  -  Area  Statistics 
Volume  IV   Wholesale  Trade  -  General  Statistics  and 

Commodity  Line  Sales  Statistics 
Volume  V    Wholesale  Trade  -  Area  Statistics 
Volume  VI   Service  Trade  -  General  Statistics 
Volume  VII  Service  Trade  -  Area  Statistics 

How  to  order  bulletins  and  volumes. — Subject  and  Area  Bulletins, 
Trade  Series  reports,  and  volumes  may  be  purchased  from  the  Superin- 
tendent of  Documents.  Announcements  and  forms  for  ordering  Census  of 
Business  Bulletins  and  volumes  may  be  requested  from  any  of  the  Field 
Offices  of  the  U.  S.  Department  of  Commerce,  the  Bureau  of  the  Census, 
or  from  the  Superintendent  of  Documents,  Washington  25,  D.  C. 

Contents  of  this  report 

This  report  presents  final  data  for  the  Wholesale  and  Retail  Apparel 
Trade.  The  wholesale  apparel  trade  covers  clothing,  furnishings,  foot- 
wear wholesalers;  sales  branches  and  offices  of  manufacturers  of  these 
goods;  and  agents  and  brokers  of  the  merchandise.  The  retail  apparel 
trade  covers  retail  establishments  primarily  selling  appareiL  footwear, 
and  apparel  accessories.  The  detail  published  Is  essentially  determined 
by  requirements  of  census  law  which  are  directed  at  preventing  dis- 
closure of  figures  for  individual  businesses. 


IX 

WHOLESALE  TRADE 

Scope 

The  wholesale  apparel  trade  as  measured  in  this  report  covers  the 
types  of  establishments  described  below. 

Clothing,  furnishings,  footwear  wholesalers 

Clothing,  furnishings  (general  line)  wholesalers 

Men's,  boys'  clothing,  furnishings  wholesalers 

Women's,  children's  clothing,  furnishings  wholesalers 

Furs  (dressed),  fur  clothing  wholesalers 

Millinery,  millinery  supplies  wholesalers 

Shoes,  other  footwear  wholesalers 

Work  clothing  wholesalers 
Clothing,  furnishings,  footwear  factory  sales  branches  (with  stocks) 

Men's,  boys'  clothing,  furnishings  sales  branches 

Women's,  children's  clothing-,  furnishings  sales  branches 

Shoes,  other  footwear  sales  branches 

Clothing,  furnishings,  n.e.c,  sales  branches 
Clothing,  furnishings,  footwear  manufacturers'  sales  offices  (with- 
out stocks) 

Men's,  boys'  clothing,  furnishings  sales  offices 

Women's,  children's  clothing,  furnishings  sales  offices 

Shoes,  other  footwear  sales  offices 

Work  clothing  sales  offices 

Clothing,  furnishings,  n.e.c,  sales  offices 
Clothing,  furnishings,  footwear  agents  and  brokers 

Clothing,  furnishings  (general  line)  agents,  brokers 

Men's,  boys'  clothing,  furnishings  agents,  brokers 

Women's,  children's  clothing,  furnishings  agents,  brokers 

Furs  (dressed),  fur  clothing  agents,  brokers 

Millinery,  millinery  supplies  agents,  brokers 

Shoes,  other  footwear  agents,  brokers 

Data  are  presented  on  a  variety  of  subjects  in  tables  1  through  17 
for  some  or  all  of  the  types  of  establishments.  Each  table  indicates 
the  segment  of  wholesale  trade  covered.  Following  are  descriptions 
of  the  wholesale  business  classifications  included  in  this  report. 

Wholesalers 

The  term  "Wholesalers"  as  used  here  is  synonymous  with  "Merchant 
wholesalers"  as  used  in  other  1948  Census  of  Business  publications, 
and  with  the  term  "Service  and  limited-function  wholesalers"  as  used 
in  publications  of  the  1939  Census  of  Business.  Included  here  are 
establishments  or  businesses  commonly  referred  to  as  wholesalers, 
distributors,  etc.,  primarily  engaged  in  buying,  taking  title  to, 
physically  storing  and  handling  goods,  and  selling  them  at  wholesale 
principally  to  retailers;  to  institutional,  industrial,  or  commercial 
users;  to  other  wholesalers;  or  in  exporting  merchandise.  The  term 
is  used  broadly  here  to  include  service  wholesalers  in  the  domestic 
market,  exporters,  importers,  and  limited-function  wholesalers.  Sep- 
arately incorporated  sales  subsidiaries  of  garment  or  footwear  manu- 
facturers, buying  and  selling  merchandise  on  their  own  account,  are 
included  in  this  major  group. 

Clothing,  furnishings,  footwear  wholesalers. — This  classification 
represents  the  total  of  the  following  types  of  establishments: 


Clothing,  furnishings  (general  line)  wholesalers — Merchant  whole- 
salers engaged  in  selling  diversified  lines  of  apparel  and  furnishings, 
suchasmen's  and  boys'  clothing  and  furnishings,  women's  and  children's 
clothing  and  accessories,  millinery,  and  shoes  and  other  footwear. 

Men' s,  boys'  clothing,  furnishings  wholesalers — Merchant  wholesalers 
primarily  engaged  in  selling  men's  and  boys'  suits,  coats,  overcoats, 
hats  and  caps,  shirts,  ties,  underwear,  and  other  furnishings,  except 
shoes. 

Women's,  children's  clothing,  furnishings,  wholesalers — Merchant 
wholesalers  primarily  engaged  in  selling  women's  and  children's  coats 
(except  fur),  suits,  dresses,  skirts,  and  other  outerwear;  infants'  and 
children's  wear;  and  miscellaneous  furnishings  and  accessories,  except 
shoes. 

Furs  (dressed),  fur  clothing  wholesalers — Merchant  wholesalers  pri- 
marily engaged  in  selling  dressed  furs,  fur  clothing,  and  fur  cuttings. 

Millinery,  millinery  supplies  wholesalers — Merchant  wholesalers 
primarily  engaged  in  selling  women's  hats  and  other  millinery,  milli- 
nery trimmings,  and  millinery  supplies. 

Shoes,  other  footwear  wholesalers — Merchant  wholesalers  primarily 
engaged  in  selling  men's,  boys',  women's,  children's,  and  infants' 
footwear  of  leather,  rubber,  and  other  materials. 

Work  clothing  wholesalers — Merchant  wholesalers  primarily  engaged 
in  selling  overalls,  work  shirts,  work  pants,  jackets,  industrial  gar- 
ments, work  blouses,  and  caps.  Wholesalers  primarily  engaged  in  sell- 
ing work  shoes  are  classified  under  "Shoes, other  footwear  wholesalers." 
Factory  sales  branches  and  sales  offices. — These  classifications  cor- 
respond with  the  terms  "Manufacturers'  sales  branches  (with  stocks)" 
and  "Manufacturers'  sales  offices  (without  stocks)"  as  used  in  other 
publications  of  the  1948  Census  of  Business.  Included  here  are  estab- 
lishments maintained,  apart  from  plants,  by  apparel  and  shoe  manufac- 
turers for  selling  or  marketing  their  products  at  wholesale.  Branch 
stores  selling  primarily  to  household  consumers  or  to  individual  users 
are  classified  in  Retail  Trade.  Sales  branches  and  sales  offices  lo- 
cated at  factories  or  at  general  administrative  offices  of  manufactur- 
ers are  excluded  unless  operated  as  separate  and  distinct  businesses. 
Separately  incorporated  subsidiaries  of  manufacturing  companies  iden- 
tified with  parent  company  and  selling  their  products  only  are  included 
here. 

Factory  sales  branches  (with  stocks). — Are  distinguished  from  sales 
offices  by  the  fact  that  the  former  maintained  facilities  for  the 
physical  storage,  handling,  and  delivering  of  at  least  a  portion  of 
the  merchandise  sold. 

Men's,  boys'  clothing,  furnishings  sales  branches — Sales  branches 
(with  stocks)  maintained  by  garment  makers,  apart  from  plants,  pri- 
marily for  selling  men's  and  boys'  suits,  coats,  overcoats,  work  cloth- 
ing, hats  and  caps,  shirts,  ties,  underwear,  and  other  furnishings, 
except  shoes. 

Women's,  children's  clothing,  furnishings  sales  branches — Sale s 
branches  (with  stocks)  maintained  by  garment  makers,  apart  from  plants, 
primarily  for  selling  women's  and  children's  coats  (except  fur),  suits, 
dresses,  shirts,  and  other  outerwear;  infants'  and  children's  wear; 
and  miscellaneous  furnishings  and  accessories,  except  shoes. 

Shoes,  other  footwear  sales  branches — Sales  branches  (with  stocks) 
maintained  by  footwear  manufacturers,  apart  from  plants,  primarily  for 
selling  men's,  boys',  women's,  children's,  and  infants'  footwear  of 
leather,  rubber,  and  other  materials. 
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Clothing,  furnishings,  n,e.c,  sales  branches — Sales  branches 
(with  stocks)  maintained  by  apparel  manufacturers,  apart  from  plants, 
primarily  for  selling  dressed  furs,  fur  clothing,  fur  cuttings;  milli- 
nery, millinery  trimmings,  and  millinery  supplies;  and  miscellaneous 
articles  of  apparel. 

Manufacturers'  sales  offices  (without  stocks). — Are  di stingui shed 
from  factory  sales  branches  by  the  fact  that  sales  offices  do  not  main- 
tain facilities  for  the  physical  storage,  handling,  and  delivering  of 
merchandise. 

Men's,  boys1  clothing,  furnishings  sales  offices — Sales  offices 
(without  stocks)  maintained  by  garment  makers,  apart  from  plants,  pri- 
marily for  selling  men's  and  boys' suits,  coats,  overcoats,  work  cloth- 
ing, hats  and  caps,  shirts,  ties,  underwear,  and  other  furnishings, 
except  shoes. 

Women's,  children's  clothing,  furnishings  sales  offices — Sales  of- 
fices (without  stocks)  maintained  by  garment  makers, apart  from  plants, 
primarily  for  selling  women's  and  children's  coats  (except  fur),  furs, 
dresses,  skirts,  and  other  outerwear;  infants'  and  children's  wear; 
and  miscellaneous  furnishings  and  accessories,  except  shoes. 

Shoes,  other  footwear  sales  offices — Sales  offices  Without  stocks) 
maintained  by  footwear  manufacturers,  apart  from  plants,  primarily  en- 
gaged in  selling  men's,  boys',  women's,  children's,  and  infants'  foot- 
wear of  leather,  rubber,  and  other  materials. 

Vork  clothing  sales  offices — Sales  offices  (without  stocks)  main- 
tained by  apparel  manufacturers,  apart  from  plants,  primarily  engaged 
in  selling  overalls,  work  shirts,  work  pants,  jackets,  work  gloves, 
and  caps.  Offices  primarily  engaged  in  selling  work  shoes  are  classi- 
fied under  "Shoes,  other  footwear  sales  offices," 

Clothing,  furnishings,  n.e.c,  sales  offices — Sales  offices  (with- 
out stocks)  maintained  by  apparel  makers,  apart  from  plants,  primarily 
for  selling  dressed  furs,  fur  clothing,  and  fur  cuttings;  millinery, 
millinery  trimmings,  and  millinery  supplies;  and  miscellaenous  acces- 
sories and  apparel. 

Clothing,  furnishings,  footwear  agents  and  brokers. — Included  here 
are  establishments,  the  operators  of  which  are  in  business  for  them- 
selves, negotiating  sales  or  purchases,  at  wholesale,  in  domestic  and 
foreign  trade,  but  who  do  not,  as  a  rule,  take  title  to  the  merchandise. 
They  may  represent  a  single  client  or  a  group  of  clients,  either  buyers 
or  sellers,  but  not  both  in  the  same  transaction,  and  compensation  is 
usually  in  the  form  of  commissions  or  brokerage,  "Sales"  as  shown  for 
agents  and  brokers  represents  sales  value  of  the  goods  in  the  transac- 
tions negotiated  and  includes  some  approximation  as  some  of  them  do  not 
maintain  records  of  dollar  sales.  In  such  cases,  carefully  prepared 
estimates  are  included. 

Clothing,  furnishings  (general  line) ,  agents,  brokers — Establi sh- 
ments  engaged  in  marketing,  at  wholesale,  on  an  agency  basis,  diversi- 
fied lines  of  apparel  and  furnishings,  such  as  men's  and  boys'  cloth- 
ing and  furnishings,  women's  and  children's  clothing  and  accessories, 
millinery,  and  shoes. 

Men's,  boys'  clothing,  furnishings  agents  and  brokers — Establish- 
ments primarily  engaged  in  marketing,  at  wholesale,  on  an  agency  basis, 
men's  and  boys'  suits,  coats,  overcoats,  work  clothing,  hats  and  caps, 
shirts,  ties,  underwear,  and  other  furnishings,  except  shoes, 

Vomen's,  children's  clothing,  furnishings  agents  and  brokers — Estab- 
lishments primarily  engaged  in  marketing,  at  wholesale,  on  an  agency 
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basis,  women's  and  children's  coats  (except  fur),  suits,  dresses, 
skirts,  and  other  outerwear;  infants'  and  children's  wear;  and  miscel- 
laneous furnishings  and  accessories,  except  shoes. 

Furs  (dressed),  fur  clothing  agents  and  brokers — Establishments  pri- 
marily engaged  in  marketing,  at  wholesale,  on  an  agency  basis,  dressed 
furs,  fur  cuttings,  and  fur  clothing. 

Millinery,  millinery  supplies  agents  and  brokers — Establishments 
primarily  engaged  in  marketing,  at  wholesale,  on  an  agency  basis, 
women's  hats  and  other  millinery,  millinery  trimmings,  and  millinery 
supplies. 

Shoes,  other  footwear  agents  and  brokers — Establishments  primarily 
engaged  in  marketing,  at  wholesale,  on  an  agency  basis,  men's,  boys', 
women's,  children's,  and  infants'  footwear  of  leather,  rubber,  and  other 
materials. 


RETAIL  TRADE 

Scope 

This  report  covers  the  activities  of  retail  establishments  classified 
in  the  194£  Census  of  Business  as  apparel  and  apparel  accessory  stores. 
It  also  presents  information  on  other  retail  kinds  of  business  which 
sell  apparel  and  apparel  accessories  in  significant  quantities.  De- 
scriptions of  the  retail  kinds  of  business  for  which  data  are  included 
in  this  report  follow: 

Men's,  boys'  clothing  stores. — These  are  retail  establishments  pri- 
marily engaged  in  selling  men's  and  boys'  overcoats,  topcoats,  suits, 
and  work  clothing.  Hats,  shoes,  accessories,  and  furnishings,  such  as 
shirts,  gloves,  hosiery,  and  underwear  are  frequently  but  not  always 
carried. 

Men's,  boys'  furnishings  stores. — These  are  retail  establishments 
specializing  in  the  sale  of  men's  and  boys'  shirts,  hats,  underwear, 
hosiery,  gloves,  and  other  furnishings. 

Family  clothing  stores. — These  are  retail  establishments  primarily 
engaged  in  selling  clothing,  furnishings,  and  accessories  for  men,, 
women,  and  children,  without  specializing  in  any  one  line. 

Women's  ready-to-wear  stores.— »These  are  retail  establishments  pri- 
marily engaged  in  selling  women's  coats,  suits,  and  dresses. 

Millinery  stores. — These  are  retail  establishments  primarily  engaged 
in  selling  ready-to-wear  and  custom  made  millinery,  including  women's 
hat  frames  and  trimmings. 

Hosiery  stores. — These  are  retail  establishments  primarily  engaged 
in  selling  women's  hosiery. 

Corset,  lingerie  stores. — These  are  retail  stores  primarily  engaged 
in  selling  women's  corsets,  girdles,  brassieres,  negligees,  underwear, 
or  related  garments. 

Apparel  accessory,  specialty  stores. — These  are  retail  establishments 
primarily  engaged  in  selling  women's  miscellaneous  apparel  and  acces- 
sories, such  as  blouses,  knit  goods,  gloves,  handbags,  and  costume 
jewelry. 

Shoe  stores. — These  are  retail  establishments  primarily  engaged  in 
selling  shoes.  The  group  includes  men's  shoe  stores;  women's  shoe 
stores;  family  shoe  stores;  and  children's,  juveniles'  shoe  stores. 
Family  shoe  stores  are  primarily  engaged  in  selling  footwear  for  men, 
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women,  children,  and  infants  without  specializing  in  any  one  line.  The 
other  classifications  specialize  in  the  line  indicated  by  the  title. 

Custom  tailors. — These  are  retail  establishments  primarily  engaged 
in  making  and  selling  men's  and  women's  outer  clothing  (except  fur  ap- 
parel) to  individual  order  from  stocks  of  material  carried  on  their 
shelves.  Tailor  shops  primarily  engaged  in  clothing  repair  and  altera- 
tions are  included  in  the  Service  Trades.  Home  dressmakers  were  not 
included  in  the  Census  of  Business. 

Furriers  and  fur  shops. — These  are  retail  establishments  primarily 
engaged  in  making  fur  coats  and  other  fur  apparel  to  custom  order  and 
selling  ready-made  fur  coats  and  other  fur  apparel.  Establishments 
primarily  engaged  in  fur  repair  and  storage,  and  which  may  also  sell  a 
minor  amount  of  fur  apparel,  are  included  in  the  Service  Trades. 

Children's  and  infants'  wear  stores. — These  are  retail  establishments 
primarily  engaged  in  selling  children's  and  infants1  clothing,  furnish- 
ings, and  accessories.  Such  establishments  may  specialize  in  either 
children's  or  infants'  wear  or  they  may  sell  a  combination  of  children's 
and  infants'  wear. 

Other  apparel  stores. — These  are  retail  establishments  primarily  en- 
gaged in  selling  specialized  lines  of  apparel  and  accessories,  not 
elsewhere  classified,  such  as  raincoats,  bathing  suits,  riding  apparel, 
and  umbrellas. 

Related  kinds  of  business: 

General  stores^-— These  are  retail  establishments  usually  located 
in  rural  communities  and  primarily  engaged  in  selling  a  general  line 
of  merchandise  of  which  the  most  important  line  is  food,  and  the  more 
important  subsidiary  lines  are  notions,  apparel,  farm  supplies,  and 
gasoline.  These  stores  are  usually  known  as  country  general  stores. 

Department  stores— —These  are  retail  stores  carrying  a  general  line 
of  apparel,  such  as  suits,  coats,  dresses,  and  furnishings;  home  fur- 
nishings, such  as  furniture,  floor  coverings,  curtains,  draperies, 
linen,  major  household  appliances,  and  housewares  such  as  table  and 
kitchen  appliances,  dishes  and  utensils.  These  and  other  merchandise 
lines  are  normally  arranged  in  separate  sections  or  departments  with 
the  accounting  on  a  departmentalized  basis.  The  departments  and 
functions  are  integrated  under  a  single  management.  Establishments 
included  in  this  classification  must  normally  employ  25  or  more  persons. 
Dry  goods,  general  merchandise  stores — These  are  retail  establish- 
ments primarily  engaged  in  selling  piece  goods,  or  a  combination  of 
men's  and  women's  apparel,  dry  goods,  hardware,  homewares  or  home  fur- 
nishings, etc.  Yarn  and  notion  shops  are  included  in  this  category. 
Stores  selling  commodities  covered  in  the  definition  for  "Department 
stores,"  but  normally  having  less  than  25  employees,  are  also  included 
in  this  industry. 

Variety  stores- — These  are  retail  establishments  primarily  engaged 
in  selling  a  variety  of  merchandise  in  the  low  and  popular  price  ranges, 
such  as  stationery,  gift  items,  women's  accessories,  toilet  articles, 
light  hardware,  toys,  housewares,  confectionery,  etc.  These  stores 
frequently  are  known  as  "5  and  10  cent"  stores  and  "5  cents  to  a  dol- 
lar" stores,  although  merchandise  is  usually  sold  outside  these  price 
ranges.  Sales  usually  are  made  on  a  cash-and-carry  basis,  with  open 
selling  method  of  display  and  customer  selection  of  merchandise. 

The  Retail  Trade  sample 

All  retail  stores  were  enumerated,  without  regard  to  kind-of -business 
classifications,  as  members  of  one  of  two  groups.  In  general,  the 
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first  group  consisted  of  those  stores  which  had  $100,000  or  more  as 
their  total  sales  and  receipts  in  1948,  or  were  members  of  a  multiunit 
organization,  or  contained  a  leased  department.  Members  of  this  group 
were  requested  to  report  merchandise  line  sales  information,  credit 
information,  merchandise  inventories  at  cost,  and  information  on  trucks 
operated,  in  addition  to  the  basic  data  reported  by  all  stores  such  as 
total  sales,  pay  roll,  and  number  of  employees. 

The  second  group  consisted  of  all  other  retail  stores,  namely,  small 
single-unit  stores.  A  random  sample  of  this  group  was  selected  system- 
atically, by  each  field  enumerator  for  the  purpose  of  including  one  in 
ten  of  this  group.  Those  in  the  sample  were  requested  to  report  the 
same  information  as  the  members  of  the  first  group  while  the  remainder 
reported  basic  data  only. 

The  data  presented  in  the  United  States  and  geographic  division 
tables  represent  data  as  reported  by  large  stores  and  multiunits,  plus 
small  store  information  estimated  on  the  basis  of  the  figures  submitted 
by  the  sample  of  one  in  ten  of  these  stores. 

The  estimates  for  the  small  single-unit  stores  were  prepared  by  mul- 
tiplying by  ten  the  data  submitted  in  the  sample  reports  after  an  ad- 
justment had  been  made  at  the  geographic  division  level  so  that  the 
number  of  sample  reports  for  each  of  58  kind-of-business  classes 
equalled  one-tenth  of  the  total  number  of  the  stores  enumerated  in  the 
kind  of  business.  This  adjustment  was  made  by  randomly  eliminating  or 
duplicating  the  required  number  of  sample  reports. 

Figures  in  tables  29  through  33  are  estimates  based  on  a  sample  and 
consequently  would  not  necessarily  be  in  exact  agreement  with  data 
based  on  a  complete  enumeration.  Thus,  sales  for  a  kind  of  business, 
as  shown  in  tables  29  through  33  may  differ  from  that  shown  in  tables 
18  through  28,  and  34-  where  this  figure  is  the  total  reported  by  each 
establishment,  whether  or  not  in  the  sample.  However,  as  a  result  of 
the  procedure  outlined  above,  the  total  number  of  stores  shown  for  a 
kind-of-business  class  which  is  one  of  the  58  will  agree  (except  for 
differences  caused  by  rounding)  with  the  number  of  stores  actually 
enumerated  in  that  class.  The  total  number  of  stores  shown  for  a  sub- 
division of  anyof  the  58  kind-of-business  classes  will  not  necessarily 
agree  with  the  known  number  because  of  sampling  variability. 

Sampling  reliability  of  the  estimates 

When  the  data  are  estimated  from  a  sample,  exact  agreement  with  the 
results  that  would  have  been  obtained  from  a  complete  enumeration  is 
not  expected.  Approximate  measures  of  the  differences  which  arise  from 
sampling  in  the  estimates  of  the  merchandise  line  sales,  credit  sales, 
merchandise  inventories,  and  trucks,  presented  in  this  report  are 
given  below.  These  measures  do  not  include  biases  arising  from  the 
use  of  different  questionnaires,  different  processing  of  sample  and 
nonsample  reports,  difference  of  response,  and  in  nonreporting  biases. 
It  should  be  observed  that  some  of  these  biases  also  can  arise  in 
complete  enumerations  where  sampling  procedures  are  not  used. 

The  estimates  for  geographic  divisions  are  subject  to  larger  sam- 
pling variability  because  the  sample  for  each  is  smaller  than  the 
national  sample.  Table  III  below  shows  how  many  times  larger  is  the 
sampling  reliability  for  each  division  as  compared  with  that  for  the 
Nation. 

The  use  of  the  tables  II  and  III  below  can  be  illustrated  by  the 
following  example.  Data  in  table  29  indicate  that  estimated  sales  of 
men's  and  boys'  leather  footwear  by  "Family  clothing  stores"  amounted 
to  $71,140,000  for  the  United  States  and  $7,287,000  for  the  Middle 
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Table  I. --SAMPLING  VARIABILITY—MERCHANDISE  IN- 
VENTORIES, CREDIT,  AND  TRUCKS —UNITED  STATES 
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xi  x> 
o 

CO   CO 
CD   CD 
H  Pi 
Cti  O 
CO-P 
CO 

-p 

Pl-P 

CD«H 

s^ 

H  CD 
H  U 

cti  o 
-p 

CO   >> 
H 

Bal- 
ances 
due 

CO 

m 
o 

Pi 
-P 

cti 
-P 
O 
H 

Stores 
Dperat- 

ing 
trucks 

-p 

O 

PI 

CO 

CO  & 

i 

O    CO 

Cti    CD 

CD    Cti 
COO  CO 

3  -p 

'o  3 
„  o 

Pi   o 

o 

1    CO 
r-\    CD 
HH 

Cti    Cti 
-P    CO 

CO 

C-P 

•H   pj 
CD 

PJ  6 

o 

CD    o 
O  p, 

Kind  of  business 

Pi 
CD 
X}, 

CO 
iH   CD 

CtirH 
-P    Cti 

O    CO 

CO 
bO 

^    Pi 

OtH 

■P 

Pi  cti 

•CD   Pi 

S& 

Apparel  group,   total... 

Men's,   boys'    clothing,    fur- 
nishings stores 

Men's,   boys'   clothing  stores 
Men's,   boys'   furnishings 
stores • 

1* 

1 

2 

1 

1 

3 
6 
6 
7 

5 

1 
3 
3 
1 

17 

5 
3 

3 

3 
11 

1* 

1 

1 

1 

2 
1 

5 

LI 

3 

1* 

1 

1 

10 

2 

6 
3 

8 

1* 

3 

2 
2 

25 
36 

(*) 

2 

L6 

* 

1* 

1 

(*) 

10 

1 

5 
3 

5 

1* 

3 
2 

1 

35 
53 

(*) 

3 

20 

6* 

% 

1* 

w 

Family  clothing  stores 

Women's  ready-to-wear  stores. 

Other  apparel  accessory, 
specialty  stores 

- 

Millinery  stores 

Hosiery  stores 

Corset,   lingerie  stores.... 
Apparel  accessory,    special- 
ty stores 

Shoe  stores 

Men ' s  shoe  stores 

Women ' s  shoe  stores 

Family  shoe  stores 

Children's,    juveniles' 
shoe  stores . , 

Custom  tailors 

Furriers,    fur  shops 

All  other  apparel  stores 

Children's,    infants'   wear 
stores 

- 

Other  apparel  stores 

- 

*  Sampling  variability  is  less  than  l/2  of  1  percent. 


Atlantic  Division.  Reference  to  column  3  of  table  29  shows  that  this 
merchandise  line  is  handled  by  7,4-15  of  the  11,808  stores,  or  by  63 
percent  of  the  stores  analyzing  sales.  Turning  to  table  II  above  and 
referring  to  the  line  for  "Family  clothing  stores,"  a  sampling  varia- 
bility of  approximately  1  percent  is  found.  This  is  the  guide  to  the 
sampling  variability  for  the  national  figure.  Since  the  multiplication 
factor  for  the  Middle  Atlantic  Division  is  2.3,  the  sampling  variability 
is  slightly  more  than  twice  as  large.  Thus,  in  this  illustration,  the 
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Table  II. —SAMPLING  VARIABILITY— MERCHANDISE  LINE 
SALES— UNITED  STATES 


And  if  the  merchandise  line  is 
handled  by  the  following  per- 
centage of  stores:      


If  the  kind  of  business 
is — 


100$  80$  60$  40$  20$  10$  5$ 


Then  the  chances  are  about  two 
out  of  three  that  estimated 
sales  of  the  merchandise  line 
would  differ  from  the  results 
of  a  complete  enumeration  by 
less  than: 


Men's,  boys'  clothing  stores..... 
Men's,  boys'  furnishings  stores., 

Family  clothing  stores 

Women ' s  ready-to-wear  stores 

Millinery  stores 

Hosiery  stores , 

Corset,  lingerie  stores , 

Apparel  accessory,  specialty 

stores , 

Men '  s  shoe  stores , 

Women '  s  shoe  stores , 

Family  shoe  stores , 

Custom  tailors , 

Furriers,  fur  shops , 

Children's,  infants'  wear  stores, 

General  stores , 

Department  stores , 

Dry  goods,  general  merchandise 

stores , 

Variety  stores , 


1* 

2 

1 

1 

4 

4 

6 

4 
2 
2 
1 
4 
2 
3 
1 


1 
(*) 


1# 

2 

1 

1 

5 

5 

7 

4 
2 
2 
2 
5 
3 
4 
2 


1* 

3 

1 

1 

6 

6 

8 

5 
3 
2 
2 
6 
4 
5 
2 


2# 
4 

1 
1 
7 
7 
10 

6 
3 
3 
2 
8 
5 
6 
3 


2# 

5 

2 

1 
10 
10 
15 

9 
4 
4 
4 
11 
7 
9 
4 


7 
3 
2 

15 
14 
21 

12 

6 

5 

5 

16 

10 

13 

6 


5* 
10 

4 

3 
21 
20 
30 

17 


23 

15 
19 


*  Sampling  variability  is  less  than  l/2  of  1  percent 


Table  III.— MULTIPLICATION  FACTORS  FOR  SAMPLING 
VARIABILITY— GEOGRAPHIC  DIVISIONS 


Geographic  division 


Refer  to  the  sampling 
variability  for  the 
United  States  and 
multiply  by — 


New  England 

Middle  Atlantic... 
East  North  Central 
West  North  Central 
South  Atlantic .... 
East  South  Central 
West  South  Central 

Mountain 

Pacific 


4.0 

2.1 
2.3 
3.2 
2.8 
3.8 
3.2 
5.7 
3.4 
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chances  are  two  out  of  three  that  the  estimates  of  sales  of  men*s  and 
boys'  leather  footwear  by  "Family  clothing  stores"  would  be  different 
because  of  sampling  from  the  results  of  a  complete  enumeration,  by  less 
than  1  percent  at  the  national  level  and  2  percent  for  the  Middle 
Atlantic  Division. 

Estimates  given  in  columns  2,  4,  or  5  of  table  29  are  more  reliable 
than  those  for  the  sales  of  the  merchandise  line,  column  1.  Estimated 
total  sales  of  those  handling  the  merchandise  line,  column  4,  are  only 
slightly  more  reliable;  but  the  percent  of  total  sales  accounted  for 
by  sales  of  the  merchandise  line,  column  2,  and  the  ratio  of  merchandise 
line  sales  to  the  total  sales  of  those  handling  the  line,  column  5, 
both  have  far  less  sampling  variability. 


WHOLESALE    TRADE 


2  THE  APFAREL  TRADE 

Table  1.— WHOLESALE  APPAREL  TRADE— UNITED  STATES.   BY  TYPE  OF  ESTABLISHMENT,   1948;  AND  COMPARATIVE  SUMMARY, 
UNITED  STATES,  BY  TYPE  OF  ESTABLISHMENT:      194-8,   1939,   AND  1929 

Establishments,  Sales,  Expenses,  Pay  Roll,  Personnel,  and  Stocks 


Type   of  establishment 
and   census   year 


Estab- 
lish 
merits 

(Number) 


Sales, 
entire 
year 

(Thousand 
dollars) 


Operating  expenses 1 
(inc.  pay  roll) 


(Thousand 

dollars) 


Per- 
cent 
of 

sales 


Pay  roll, 
entire 
year 

(Thousand 

dollars) 


Active 
proprie' 
tors,* 
Novem 
ber 

(Num- 
ber) 


Paid 

employees, 

workweek 

ended 

nearest 

Nov.  15 

(Number) 


Stocks  on 

hand,  end 

of  year, 

at  cost 

(Thousand 

dollars) 


1948 

Clothing,  furnish- 
ings, footwear 
wholesalers,   total 

Clothing,   furnishings 
(general  line)  whole- 


Men's,  boys'   clothing, 
furnishings  wholesalers 

Women's,  children's 
clothing,  furnishings 
wholesalers 

Furs  (dressed),  fur 
clothing  wholesalers, 

Millinery,  millinery 
supplies  wholesalers 

Shoes,  other  footwear 
wholesalers , 

Work  clothing  wholesalers 


Clothing,  furnishings, 
footwear  factory 
sales  branches  (with 
stocks),  total.. 


Men's,  boys'   clothing, 
furnishings  sales 
branches 

Women's,  children's 
clothing,  furnishings 
sales  branches 

Shoes,  other  footwear 
sales  branches , 

Clothing,  furnishings, 
n.e.c,   sales  branches, 

Clothing, furnishings, 
footwear    manufac- 
turers '   sales 
offices  (without 
stocks),   total...., 


Men's,  boys'  clothing, 
furnishings  sales 
offices 

Women's,   children's 
clothing,  furnishings 
sales  offices 

Shoe6,  other  footwear 
sales  cf f ices 

Work  clothing  sales 
offices 

Clothing,  furnishings, 
n.e.c,  sales  offices. 

Clothing,  furnishings, 
footwear  agents  and 
brokers,  total.. 


Clothing,  furnishings, 
(general  line)  agents, 
brokers 

Men's,  boys'  clothing, 
furnishings  agents, 
brokers 

Women's,  children's 
clothing,  furnishings 
agents,  brokers 

Furs  (dressed),  fur 
clothing  agents, 
brokers 

Millinery,  millinery 
supplies  agents,  brokers 

Shoes,  other  footwear 
agents,  brokers 


379 
1,454 

1,435 
544 
475 

645 

201 


133 
29 
17 

21 


182 


1,558,536 

179,233 
402,531 

424,697 

155,052 

102,796 

250,294 
43,933 


384,498 

175,388 

54,500 

123,858 

30,7;- 


459,732 

204,141 

133,181 
22,122 
69,149 
31,139 


519,560 

215,723 

721,486 

56,627 
57,494 
78,229 


220,576 

24,725 
57,252 

64,866 

16,649 

18,636 

33,434 
5,014 


15,434 

6,486 

14,619 

3,731 


38,127 

18,140 

12,279 
2,151 
3,485 
2,072 

52,678 

11,189 

9,360 

23,742 

1,845 
2,955 
3,587 


13.8 
14.2 

15.3 

10.7 

18.1 

13.4 
11.4 


11.9 
11.8 
12.1 


8.9 

9.2 
9.7 
5.0 
6.6 


2.2 
4.3 


3.2 
5.1 
4.6 


111,332 

13,146 
29,634 

32,447 

7,155 

9,590 

17,195 
2,165 


9,451 

3,248 
7,894 
2,271 


371 

1,253 

1,197 

528 

408 

524 
209 


9,192 

6,580 

1,217 

1,799 

883 

19,273 

5,546 

3,205 

8,407 

642 
964 
509 


213 

337 

865 

95 
156 
180 


29,578 

3,778 
8,094 

8,223 

1,766 

2,792 

4,233 
692 


4,766 

1,838 

688 

1,865 

375 


3,521 

1,560 

1,141 
380 
315 
125 

4,811 

1,405 

608 

2,252 

183 
252 
111 


25,064 
55,448 

39,506 

29,666 

11,087 

30,300 
6,126 


16,216 

6,108 
16,403 
2,290 


1,407 

306 

490 

458 

111 

9 

33 


See  footnotes  at  end  of  table. 


WHOLESALE  3 

Table  1.--WH0LESALE  APPAREL  TRADE— UNITED  STATES,  BY  TYPE  OF  ESTABLISHMENT,  1948;  AND  COMPARATIVE  SUMMARY, 
UNITED  STATES,  BY  TYPE  OF  ESTABLISHMENT:  1948,  1939,  AND  1929—Continued 


Establishments,  Sales,  Expenses,  Pay  Roll,  Personnel,  and  Stocks 


Estab- 
lish- 
ments 

(Number) 

Sales, 
entire 
year 

(Thousand 
dollars) 

Operating  expenses1 
(inc.  pay  roll) 

Pay  roll, 
entire 
year 

(Thousand 

dollars) 

Active 
proprie' 
tors,* 
Novem- 
ber 

(num- 
ber) 

Paid 

employees, 

workweek 

ended 

nearest 

Nov.  15 

(Number) 

Stocks  on 
hand,  end 

Type   of  establishment 
and  census   year 

Amount 

(Thousand 
dollars) 

Per- 
cent 
of 
sales 

of  year, 
at  cost 

(Thousand 
dollars) 

COMPARATIVE  SUMMARY, 
1948,   1939,   AND  1929 

Clothing,  furnishings, 
footwear  wholesalers 

1948.... 
1939.... 
1929. . . . 

Clothing,  furnishings, 
footwear    manufac- 
turers '   sales 
branches  and  offices 

1948.... 

1939.... 

Clothing,  furnishings, 
footwear  agents  and 

brokers 1948. . . . 

1939. . . . 

5,133 
4,178 
3,352 

514 
538 

1,838 
1,409 

1,558,536 

700,501 

1,000,029 

844,230 
421,608 

1,649,119 
439,389 

220,576 
101,023 
144,890 

78,397 
51,417 

52,678 
13,895 

14.2 
14.4 

14.5 

9.3 
12.2 

3.2 
3.2 

111,332 
49,471 
72,494 

42,535 
24,601 

19,273 

6,987 

4,490 
3,444 
n.a. 

100 
122 

1,846 
1,375 

29,578 
27,109 
235,048 

8,287 
10,341 

4,811 
3,728 

197,197 

87,030 

140,637 

41,017 
32,929 

1,407 
1,075 

*  Proprietors  of  unincorporated  businesses, 
n.a.  Not  available  or  not  applicable, 
n.e.c.  Not  elsewhere  classified. 

1  1948  entries  for  agents  and  brokers  represent  commissions  or  brokerage  received. 

2  End  of  year. 
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WHOLESALE  « 

Table  A.— WHOLESALE  APPAREL  TRADE—SALES  BY  CLASS  OF  CUSTOMER—UNITED  STATES,  BY  TYPE  OF  ESTABLISHMENT, 
1948;  AND  COMPARATIVE  SUMMARY,  UNITED  STATES,  BY  TYPE  OF  ESTABLISHMENT:     1948,  1939,  AND  1935 


All  establishments1 


Type   of   establishment 
and   census   year 


Number 


Sales 

(Thousand 

dollars) 


Sales  ana 
lyzed  by  class 
of  customer 

(Thousand 
dollars) 


Retailers 


Percentage  of  sales  to- 


Institu' 

tional, 
industrial 


Other 
whole 

salers 


Con- 
sumers 
at  retail 


Foreign 

buyers 

(export 

sales) 


1948 

Clothing,  furnishings,  foot- 
wear wholesalers,  total 

Clothing,  furnishings  (general  line) 

wholesalers 

Men's,  boys1  clothing,  furnishings 

wholesalers 

Women's,  children's  clothing, 

furnishings  wholesalers 

Furs  (dressed),  fur  clothing 

wholesalers 

Millinery,  millinery  supplies 

wholesalers 

Shoes,  other  footwear  wholesalers... 
Work  clothing  wholesalers 

Clothing,  furnishings,  foot- 
wear factory  sales  branches 
(with  stocks ) ,  total 

Men's,  boys'  clothing,  furnishings 
sales  branches 

Women's,  children's  clothing,  fur- 
nishings sales  branches 

Shoes,  other  footwear  sales  branches 

Clothing,  furnishings,  n.e.c,  sales 
branches 

Clothing,  furnishings,  foot- 
wear manufacturers'  sales 
offices  (without  stocks), 
total 

Men's,  boys'  clothing,  furnishings 
sales  offices 

Women's,  children's  clothing,  fur- 
nishings sales  offices.- 

Shoes,  other  footwear  sales  offices. 

Work  clothing  sales  offices 

Clothing,  furnishings,  n.e.c,  sales 
offices 

Clothing,  furnishings,  foot- 
wear agents  and  brokers, 
total 

Clothing,  furnishings  (general  line) 
agents,  brokers 

Men's,  boys'  clothing,  furnishings 
agents ,  brokers 

Women's,  children's  clothing,  fur- 
nishings agents,  brokers 

Furs  (dressed),  fur  clothing 

agents ,  brokers 

Millinery,  millinery  supplies 

agents,  brokers 

Shoes,  other  footwear  agents, brokers 

COMPARATIVE  SUMMARY, 
1948,  1939,  AND  1935 

Clothing,  furnishings,  footwear 

wholesalers,  total 1948. . . . 

1939 

1935 

Clothing,  furnishings,  footwear 
manufacturers'  sales  branches, 

total 1948. . . . 

1939.... 
1935 

Clothing,  furnishings,  footwear 
manufacturers'  sales  offices, 

total 1948. . . . 

1939.... 
1935 

See  footnotes  at  end  of  table. 


5,133 

379 
1,454 
1,435 

544 

475 
645 
201 


133 
29 

17 


1,838 

245 

358 

824 

94 

135 

182 


5,133 
4,178 
3,758 


196 
297 
331 


318 
241 
208 


1,558,536 

179,233 

402,531 

424,697 

155,052 

102,796 
250,294 
43.933 


54,500 
123,858 


30,752 


204,141 

133,181 
22,122 
69,149 

31,139 


1,649,119 

519,560 

215,723 

721,486 

56,627 

57,494 
78,229 


1,558,536 
700,501 
613,224 


384,498 
300,302 
268,613 


459,732 
121,306 
101,042 


1,492,873 

174,274 

384,971 

402,709 

146,744 

98,311 
242,386 
43.478 


53,820 
123,858 


30,752 


203,657 

132,854 
22,122 
68,489 

11,534 


1,512,441 

490,715 

194,075 

647,488 

55,454 

54,225 

70,484 


1,492,873 
692,116 
591,701 


383,475 
298,162 
262,675 


438,656 
118,636 
87,785 


80.9 

78.8 
85.9 
90.0 

48.1 

46.3 
94.9 
71.2 


94.0 
91.7 


78.6 


86.2 
88.3 
62.1 

(v) 


83.5 

84.5 

78.1 

87.1 

60.3 

77.8 
82.1 


80.9 
85.6 
89.7 


92.2 
94.6 
95.5 


83.0 
87.4 
77.0 


5.4 

3.4 

3.1 

3.4 

12.2 

21.2 
0.7 
20.3 


1.0 
0.2 


21.1 


1.2 
0.2 

(v) 

2.6 

0.7 

2.5 

3.1 

13.2 

5.9 

1.0 


5.4 
8.1 
5.0 


2.1 
1.0 
0.4 


0.6 
2.9 
3.7 


4.8 

6.2 

3.7 

33.1 

30.8 
1.8 
5.9 


4.8 
6.6 


13.2 
11.7 
37.8 

(v) 


12.1 

12.6 

17.3 

8.6 

25.6 

16.3 
10.4 


8.9 
4.7 
4.0 


5.1 
3.4 
3.9 


14.4 

9.0 

16.6 


0.8 

0.8 

0.5 

2.2 

0.7 
0.5 
0.9 

(z) 

(z) 

0.1 

(z) 


(z) 

0.1 
(z) 

(v) 

(z) 

(z) 

(z) 
0.1 
0.3 


0.8 
0.7 
0.5 


(z) 
0.1 
(z) 


(z) 

0.1 
0.5 


4.0 

12.2 

4.0 

2.4 

4.4 

1.0 
2.1 
1.7 

0.6 


0.1 
1.5 


2.0 

4.1 
0.4 
O.'l 
(v) 

1.8 

2.2 

2.1 
1.1 
0.6 
(z) 


4.0 
0.9 
0.8 


0.6 
1.0 
0.2 


2.0 
0.6 
2.2 


THE  APPAREL  TRADE 


Table  4.— WHOLESALE  APPAREL  TRADE— SALES  BY  CLASS  OF  CUSTOMER— UNITED  STATES,  BY  TYPE  OF  ESTABLISHMENT, 
19*8;  AND  COMPARATIVE  SUMMARY,  UNITED  STATES,  BY  TYPE  OF  ESTABLISHMENT:  1948,  1939,  AND  1935— Con. 


All  establishments1 

Sales  ana- 
lyzed by  class 
of  customer 

(Thousand 
dollars) 

Percentage  of  sales  to  — 

Type    of  establishment 
and   census    year 

Number 

Sales 

(Thousand 
dollar*) 

Retailers 

Institu- 
tional, 
industrial 
users 

Other 
whole 
salers 

Con- 
sumers 

at  retail 

Foreign 

buyers 

(export 

sales) 

Clothing,   furnishings,   footwear 

agents  and  brokers,   total. .1948. ... 
1939.... 
1935 

1,838 
1,409 

1,116 

1,649,119 
439,389 
369,382 

1,512,441 
402,804 
215,964 

83.5 
79.3 
77.2 

2.6 
2.9 
2.1 

12.1 
16.6 
19.0 

(*) 

(3) 

1.8 
1.2 
1.7 

v  Insufficient  analysis  of  sales  by  class  of  customer  to  show  separately. 
z  Less  than  0.1  percent. 
n.a.  Not  available  or  not  applicable. 
n.e.c.  Not  elsewhere  classified. 

1  Including  establishments  for  which  no  analysis  of  sales  by  class  of  customer  was  obtained. 


WHOLESALE 

Table  5A.  —CLOTHING,   FURNISHINGS,   FOOTWEAR  WHOLESALERS— SALES  BY  COMMODITY  LINES— UNITED  STATES  AND 

GEOGRAPHIC  DIVISIONS:   1948 

Commodity  Line  Sales,  Establishments,   and  Total  Sales 


Geographic  division  and  commodity  line 


Commodity  line 
sales 


Amount 

{Thousand 

dollars) 

(1) 


Percent 
distri- 
bution 

(2) 


Establishments 

reporting 
commodity  line 


Number 
(3) 


Total 

sales 

(Thousand 

dollars) 

(4) 


UNITED  STATES 

All  establishments 

Those  analyzing  commodity  lines,  total 

Men's,  boys'  clothing,  furnishings  (exc.  shoes). 

Underwear,  hosiery 

Suits,  coats,  overcoats 

Work  clothing,  gloves 

Other  clothing,  furnishings  (men' s,  boys ' ) 

Not  analyzed  in  detail 

Women's,  children's  clothing,  accessories  (exc.  shoes) 

Dresses 

Suits,  coats  (exc.  fur) 

Furs,  fur  clothing 

Hosiery,  underwear 

Corsets,  allied  garments 

Millinery  and  materials 

Children's,  infants'  wear  (exc.  footwear) 

Other  apparel,  accessories  (exc .  shoes) 

Not  analyzed  in  detail 

Shoes,  other  footwear 

Men's,  boys'  shoes 

Women* s,  misses '  shoes 

Children's,  infants'  shoes 

Other  footwear 

Not  analyzed  in  detail 

Piece  goods  (woven) 

Cotton 

Rayon,  nylon,  other  synthetic 

Silk 

Wool 

Other  woven  piece  goods 

Not  analyzed  in  detail 

Home  furnishings  (textile ) 

Curtains,  draperies 

Bedspreads,  comfortables,  blankets 

Sheets,  pillowcases,  towels 

Table  linens 

Other  textile  home  furnishings 

Not  analyzed  in  detail 

Miscellaneous  dry  goods , 

Knit  fabrics,  lace  fabrics 

Notions,  threads,  buttons,  closures , 

Yarns , 

Other  dry  goods , 

Not  analyzed  in  detail , 

Other  textile  products , 

Floor  coverings , 

Drugs,  drug  sundries 

Boot,  shoe  cut  stock,  shoe  findings , 

Boot,  shoe  cut  stock  (leather) , 

Rubber  products  (heels,  soles,  etc . ) 

Other  shoe  findings 

Books,  magazines,  printed  materials  .....* 

Books,  magazines,  newspapers 

Printed  blanks,  forms 

Miscellaneous  engraved-printed  products 

Jewelry,  silverware,  trophies 

' Clocks,  watches 

Costume  jewelry 

Silverware,  plated  ware 

Other  jewelry  items 

Toys,  games,  athletic  goods 

Second-hand  merchandise 

Commodities,  n.e.c,  and  service  receipts 

See  footnotes  at  end  of  table. 


1,558,536 
1,504, 769 


456,369 

105,74-7 

91,864 

59,115 

143,338 

56,305 

727,242 
110,436 

65,666 
150,112 

40,442 
1,547 

83,949 

79,489 
131,491 

64,110 

246,977 
46,091 

104,425 
25,152 
25,615 
45,694 

13,786 
7,710 
2,263 
414 
492 
1,209 
1,698 

9,723 
650 

1,981 

3,979 
732 
500 

1,881 

7,978 
543 

4,054 
94 

2,845 
442 

1,607 

1,638 

974 

877 
301 
115 
461 

1,003 
742 
95 
166 

1,442 

161 

519 

9 

753 

3,869 
20,814 
10,470 


0.1 
0.1 
0.1 


5,133 
4,746 

1,872 
779- 
412 
593 
889 
338 

2,747 
617 
303 
520 
448 
72 
454 
531 
701 
269 

799 
349 
363 
275 
223 
172 

180 
111 
61 
17 
28 
28 
33 

212 
64 
122 
158 
64 
40 
20 

184 
29 

147 
14 
59 
13 

41 
19 
41 

16 
7 


0.3 
1.4 
0.7 


56 
169 


628,527 
289,278 
163,680 
186,787 
300,281 
75,269 

879,457 
227,063 
128,152 
166,934 
176,461 

37,043 
101,890 
203,180 
252,393 

81,655 

331,881 
149,971 
189,010 
147,427 
108,553 
58,602 

94,971 
72,486 
45,352 
7,445 
20,037 
19,212 
15,077 

87,904 
34,333 
61,343 
74,100 
31,354 
23,964 
8,535 

66,949 
17,767 
54,053 

3,936 
27,688 

4,134 

13,959 
14,299 
10,197 

5,680 
1,880 
3,856 


11,339 
7,708 
8,012 

20,059 
6,449 
6,175 
1,616 

20,236 
25,749 


THE  APPAREL  TRADE 

Table  5A. —CLOTHING,   FURNISHINGS,   FOOTWEAR  WHOLESALERS—SALES  BY  COMMODITY  LINES—UNITED  STATES  AND 
GEOGRAPHIC  DIVISIONS:   1948— Continued 

Commodity  Line  Sales,  Establishments,   and  Total  Sales 


Geographic  division  and  commodity  line 


Commodity  line 
sales 


Amount 

{Thousand 
dollars) 

(1) 


Percent 
distri- 
bution 

(2) 


Establishments 

reporting 
commodity  line 


Number 
(3) 


Total 
sales 

(Thousand 

dollars) 

(4) 


GEOGRAPHIC  DIVISIONS 
New  England  Division 


All  establishments 

Those  analyzing  commodity  lines, 


total. 


Men's,  boys'  clothing,  furnishings  (exc.  shoes). 

Underwear,  hosiery 

Suits,  coats,  overcoats 

Work  clothing,  gloves 

Other  clothing,  furnishings  (men's,  boys') 

Not  analyzed  in  detail , 


Women's,  children's  clothing,  accessories  (exc.  shoes) 

Dresses 

Suits,  coats  (exc .  fur) 

Furs,  fur  clothing 

Hosiery,  underwear 


Corsets,  allied  garments 

Millinery  and  materials 

Children's,  infants'  wear  (exc.  footwear). 
Other  apparel,  accessories  (exc.  shoes)... 
Not  analyzed  in  detail 


Shoes,  other  footwear... 
Men's,  boys'  shoes.... 
Women's,  misses'  shoes 
Children's,  infants 

Other  footwear 

Not  analyzed  in  detail 


Home  furnishings  (textile) 

Bedspreads,  comfortables,  blankets. 

Sheets,  pillowcases,  towels 

Other  textile  home  furnishings 


Miscellaneous  dry  goods . . 
Second-hand  merchandise. 
Commodities,  n.e.c 


Middle  Atlantic  Division 


All  establishments 

Those  analyzing  conmodity  lines, 


total. 


Men's,  boys'  clothing,  furnishings  (exc.  shoes) 

Underwear,  hosiery 

Suits,  coats,  overcoats 

Work  clothing,  gloves 

Other  clothing,  furnishings  (men's,  boys') 

Not  analyzed  in  detail 

Women's,  children's  clothing,  accessories  (exc.  shoes). 

Dresses 

Suits,  coats  (exc .  fur) 

Furs,  fur  clothing 

Hosiery,  underwear 


Corsets,  allied  garments 

Millinery  and  materials 

Children's,  infants'  wear  (exc.  footwear). 
Other  apparel,  accessories  (exc.  shoes)... 
Not  analyzed  in  detail 


Shoes,  other  footwear. . . . 

Men's,  boys'  shoes 

Women's,  misses'  shoes. 
Children's,  infants'  si 

Other  footwear 

Not  analyzed  in  detail. 


Piece  goods  (woven) 

Cotton 

Rayon,  nylon,  other  synthetic. 

Silk 

Wool 

Other  woven  piece  goods 


150,527 
143,379 


25,673 
8,519 
6,040 
3,029 
3,950 
4,135 

46, 586 

10,907 

4,805 

3,804 

9,677 

24 
1,690 
5,625 
4,527 
5,527 

69,138 
8,007 

35,246 
4,420 
7,140 

14,325 

770 
97 

605 
68 

427 
475 
310 


877,444 
853,498 


261,774 
54,281 
61,669 
20,303 
96,515 
29,006 

476,244 
55,199 
35,426 

119,228 
13,902 

468 

61,503 
48,332 
96,217 
45,969 

74,490 
11,243 
31,016 
7,073 
10,045 
15,113 

7,760 
4,561 
1,450 
203 
226 
1,320 


100.0 
17.9 


0.3 
0.3 
0.2 


100.0 
30.7 


421 
389 

127 
49 
28 
39 

51 
24 

148 
40 
24 
23 
34 

4 
13 
35 
29 

14 

148 
59 
80 
30 
32 
33 

11 
6 


2,848 
2,626 

925 
322 
169 
192 
426 
175 

1,601 
283 
137 
347 
170 

29 
273 
264 
397 
164 

296 

103 

122 

89 

78 

66 

74 
35 
25 
6 
11 


41,896 
26,538 

8,124 
10,313 
19,437 

4,838 

56,323 

14,793 

7,705 

4,460 

21,556 

481 

1,752 

21,384 

10,349 

6,815 

71,212 
19,449 
48,287 
32,372 
23,223 
15,467 

4,338 

2,757 
3,889 


3,590 
546 


325,947 

101,650 

81,616 

56,794 

150,187 

38,725 

537,247 
84,284 
55,862 

122,793 
60,713 

7,998 

67,812 

88,936 

146,865 

53,173 

102,896 
37,201 
47,932 
25,083 
22,944 
19,831 

43,639 
27,635 
18,736 
1,477 
3,976 


.6 
65.5 
63.4 
97.1 
22.9 

5.8 
90.7 
54.3 
65.5 
86.4 

72.4 
30.2 
64.7 
28.2 
43.8 
76.2 

17.8 
16.5 

7.7 
(13.7 

5.7 


See  footnotes  at  end  of  table. 


WHOLESALE 

Table  5A.— CLOTHING,   FURNISHINGS,   FOOTWEAR  WHOLESALERS—SALES  BY  COMMODITY  LINES—UNITED  STATES  AND 
GEOGRAPHIC  DIVISIONS:   1948— Continued 

Commodity  Line  Sales,   Establishments,   and  Total  Sales 


Geographic  division  and  commodity  line 


Commodity  iir.e 
sales 


Amount 

{Thousand 
dollars) 

(1) 


Percent 
distri- 
bution 

(2) 


Establishments 

reporting 
commodity  line 


Number 
(3) 


Total 

sales 

(Thousand 

dollars) 

(4) 


Col.  1 

as 
per- 
cent 

of 
col.  4 

(5) 


GEOGRAPHIC  DIVISIONS-Continued 

Middle  Atlantic  Division — Continued 

Home  furnishings  (textile) 

Curtains,  draperies 

Bedspreads,  comfortables,  blankets 

Sheets,  pillowcases,  towels 

Table  linens 

Other  textile  home  furnishings 

Not  analyzed  in  detail 

Miscellaneous  dry  goods. . . .» 

Knit  fabrics,  lace  fabrics 

Notions,  thread,  buttons,  closures 

Yarns 

Other  dry  goods 

Not  analyzed  in  detail 

Floor  coverings 

Books,  magazines,  printed  materials 

Jewelry,  silverware,  trophies 

Costume  jewelry 

Other  jewelry  items 

Toys,  games,  athletic  goods 

Second-hand  merchandise 

Commodities,  n.e.c,  and  service  receipts 

East  North  Central  Division 

All  establishments 

Those  analyzing  commodity  lines,  total 

Men's,  boys'  clothing,  furnishings  (exc.  shoes) 

Underwear,  hosiery 

Suits,  coats,  overcoats 

Work  clothing,  gloves 

Other  clothing,  furnishings  (men's,  boys ' ) 

Not  analyzed  in  detail 

Women's,  children's  clothing,  accessories  (exc.  shoes) 

Dresses 

Suits,  coats  (exc.  fur) 

Furs,  fur  clothing 

Hosiery,  underwear 

Corsets,  allied  garments 

Millinery  and  materials 

Children's,  infants'  wear  (exc.  footwear) 

Other  apparel,  accessories  (exc .  shoes) 

Shoes,  other  footwear 

Men's,  boys'  shoes 

Women' s,  misses '  shoes 

Children's,  infants'  shoes 

Other  footwear , 

Not  analyzed  in  detail , 

Piece  goods  (woven) , 

Home  furnishings  (textile) , 

Curtains,  draperies , 

Bedspreads,  comfortables,  blankets , 

Sheets,  pillowcases,  towels 

Table  linens 

Other  textile  home  furnishings 

Miscellaneous  dry  goods 

Notions,  thread,  buttons,  closures 

Other  dry  goods 

Other  textile  products , 

Books,  magazines,  printed  materials 

Jewelry,  silverware,  trophies 

Toys,  games,  athletic  goods 

Second-hand  merchandise 

Commodities,  n.e.c 

Service  receipts 

See  footnotes  at  end  of  table. 


3,-438 
181 
566 
948 
418 
143 

1,182 

3,281 
371 

1,182 
43 

1,321 
364 

529 
495 

571 
255 
316 

1,599 

18,822 
4,495 


201,178 
194, 621 

69,421 
18, 525 
11,681 
12,439 
16,199 
10,577 

88,416 
16,837 

8,240 
18,240 

6,305 

587 

9,811 

10,465 

17,931 

26,308 
6,821 
9,351 
2,999 
1,963 
5,174 

1,167 

812 
84 

160 

317 
90 

161 

1,060 
245 
815 

672 
358 
408 

1,123 
927 

3,683 
266 


0.1 
0.1 


0.2 
2.2 

0.5 


0.6 

0.4 


0.3 
0.2 
0.2 
0.6 
0.5 
1.9 
0.1 


70 
14 
26 
43 
18 
11 
10 

57 
7 

40 
4 

14 
6 

4 
9 

21 
9 

22 
132 


665 
625 

287 
122 
84 
96 
142 
51 

374 
82 
35 


26,961 
5,654 
10,364 
12,626 
6,404 
5,358 
5,184 

17,576 
3,228 
8,860 
774 
7,138 
2,725 

1,876 
5,876 

7,910 
2,020 


8,170 
22,763 


90,914 
46,211 
26,899 
33,483 
39,997 
12,398 

116,343 
40,817 
21,375 
23,845 
29,252 

5,498 
11,792 
26,722 

37,914 
22,956 
22,972 
22,876 
16,701 
7,160 

12,304 

9,593 
6,769 
8,748 
8,916 
2,127 

7,714 
7,614 

2,773 
3,714 
3,872 
3,981 
1,301 

1,051 


12.8 
3.2 
5.5 
7.5 
6.5 
2.7 

22.8 


7.2 
12.6 


19.6 
82.7 


76.4 
40.1 
43.4 
37.2 
40.5 
85.3 

76.0 
41.2 
38.5 
76.5 
21.6 

10.7 
83.2 
39.2 


69.4 
29.7 
40.7 
13.1 
11.8 
72.3 

9.5 

8.5 
1.2 
1.8 

3.6 
4.2 


13.7 
3.2 

24.2 
9.6 
10.5 
28.2 
71.2 

25.3 


THE  APPAREL  TRADE 


Table  5A. —CLOTHING,   FURNISHINGS,   FOOTWEAR  WHOLESALERS—SALES  BY  COMMODITY  LINES— UNITED  STATES  AND 
GEOGRAPHIC  DIVISIONS:    1948— Continued 

Commodity  Line  Sales,   Establishments,   and  Total  Sales 


Geographic  division  and  commodity  line 


Commodity  line 
sales 


Amount 

[Thousand 

dollars) 

(1) 


Percent 
distri- 
bution 

(2) 


Establishments 

reporting 
commodity  line 


Number 
(3) 


Total 

sales 

(Thousand 

dollars) 

(4) 


Col.  1 


GEOGRAPHIC  DIVISIONS-Continued 


West  North  Central  Division 


All  establishments 

Those  analyzing  commodity  lines, 


total. 


Men's,  boys'  clothing,  furnishings  (exc.  shoes), 

Underwear,  hosiery 

Suits,  coats,  overcoats 

Work  clothing,  gloves 

Other  clothing,  furnishings  (men' s,  boys ' ) 

Not  analyzed  in  detail 


Women's,  children's  clothing,  accessories  (exc.  shoes). 

Dresses 

Suits,  coats  (exc .  fur) 

Furs,  fur  clothing 

Hosiery,  underwear 

Millinery  and  materials 

Children ' s,  infants '  wear  (exc .  footwear) 

Other  apparel,  accessories  (exc .  shoes) 


Shoes,  other  footwear 

Men's,  boys'  shoes 

Women's,  misses'  shoes 

Children's,  infants'  shoes. 
Other  footwear 


Piece  goods  (woven). 


Home  furnishings  (textile) 

Bedspreads,  comfortables,  blankets. 

Sheets,  pillowcases,  towels 

Table  linens 

Other  textile  home  furnishings 


Miscellaneous  dry  goods 

Knit  fabrics,  lace  fabrics 

Notions,  thread,  buttons,  closures. 
Other  dry  goods 


Commodities,  n.e.c,  and  service  receipts.. 
South  Atlantic  Division 


All  establishments 

Those  analyzing  commodity  lines,  total. 


Men's,  boys'  clothing,  furnishings  (exc.  shoes] 

Underwear,  hosiery 

Suits,  coats,  overcoats 

Work  clothing,  gloves 

Other  clothing,  furnishings  (men's,  boys')... 
Not  analyzed  in  detail 


Women's,  children's  clothing,  accessories  (exc.  shoes). 

Dresses 

Suits,  coats  (exc.  fur) 

Furs,  fur  clothing 

Hosiery,  underwear 

Corsets,  allied  garments 

Millinery  and  materials 

Children' s,  infants '  wear  (exc .  footwear) 

Other  apparel,  accessories  (exc .  shoes) 

Not  analyzed  in  detail 


Shoes,  other  footwear 

Men's,  boys'  shoes 

Women's,  misses'  shoes 

Children's,  infants'  shoes. 

Other  footwear 

Not  analyzed  in  detail 


75,841 
74, 619 

24,981 
4,794 
3,525 
6,800 
7,148 
2,714 

30,271 
7,175 
4,038 
2,265 
2,218 
3,846 
4,455 
6,274 

17,292 
4,360 
8,477 
1,610 
2,845 

'   416 

561 
175 
332 
28 
26 

408 
60 

264 
84 


100.0 
33.5 


0.6 
0.8 


255 
247 

101 
51 
29 
52 
52 
14 

130 
40 
19 
15 
25 
30 
27 


32,110 
19,321 
10,198 
20,246 
20,945 
2,918 

38,141 
16,018 
8,234 
2,267 
9,102 
4,238 
11,113 


27,977 
14,633 
14,001 
13,061 


4,407 


5,036  11.1 
4,432   3.9 
4,970 
2,491 


4,278  9.5 
1,764  3.4 
3,317   8.0 


290 

270 

165 

40,995 

90 

22,530 

41 

14,913 

82 

19,541 

80 

23,157 

29 

6,665 

133 

38,420 

51 

18,987 

27 

10,460 

6 

1,903 

63 

20,408 

9 

3,786 

16 

4,339 

49 

17,894 

44 

15,415 

16 

3,951 

71 

34,596 

40 

22,741 

37 

24,354 

30 

21,068 

21 

11,894 

14 

6,301 

See  footnotes  at  end  of  table. 


WHOLESALE 


-CLOTHING,   FURNISHINGS,    FOOTWEAR  WHOLESALERS— SALES  BY  COMMODITY  LINES—UNITED  STATES  AND 
GEOGRAPHIC  DIVISIONS:   1948— Continued 

Commodity  Line  Sales,  Establishments,   and  Total  Sales 


Geographic  division  and  commodity  line 


Commodity  line 
sales 


Amount 

{Thousand 

dollars) 

(1) 


Percent 
distri- 
bution 

(2) 


Establishments 

reporting 
commodity  line 


Number 
(3) 


Total 
sales 

(Thousand 

dollars) 

(4) 


GEOGRAPHIC  DIVISIONS-Continued 

South  Atlantic  Division — Continued 

Piece  goods   (woven) 

Cotton 

Rayon,  nylon,   other  synthetic 

Wool 

Other  woven  piece  goods 

Not  analyzed  in  detail 

Home  furnishings  (textile) 

Curtains,  draperies 

Bedspreads,  comfortables,  blankets 

Sheets,  pillowcases,  towels 

Table  linens 

Other  textile  home  furnishings 

Miscellaneous  dry  goods 

Knit  fabrics,  lace  fabrics 

Notions,  thread,  buttons,  closures 

Other  dry  goods 

Other  textile  products 

Floor  coverings 

Furniture  (household,  office,  store ) 

Drugs,  drug  sundries 

Toys,  games,  athletic  goods 

Commodities,  n.e.c,  and  service  receipts 

East  South  Central  Division 

All  establishments 

Those  analyzing  commodity  lines,  total 

Men1 s,  boys '  clothing,  furnishings  (exc .  shoes ) 

Underwear,  hosiery 

Suits,  coats,  overcoats 

Work  clothing,  gloves 

Other  clothing,  furnishings  (men1 s,  boys ' ) 

Not  analyzed  in  detail 

Women's,  children's  clothing,  accessories  (exc.  shoes) 

Dresses 

Suits,  coats  (exc.  fur) 

Hosiery,  underwear 

Corsets,  allied  garments 

Millinery  and  materials 

Chi  ldren '  s ,  infants '  wear  ( exc .  footwear ) •. 

Other  apparel,  accessories  (exc .  shoes) 

Not  analyzed  in  detail 

Shoes,  other  footwear 

Men's,  boys'  shoes 

Women's,  misses'  shoes 

Children ' s,  infants '  shoes 

Other  footwear 

Not  analyzed  in  detail 

Piece  goods  (woven) 

Cotton 

Rayon,  nylon,  other  synchetic 

Silk 

Wool 

Other  woven  piece  goods 

Home  furnishings  (textile) 

Curtains,  draperies 

Bedspreads,  comfortables,  blankets 

Sheets,  pillowcases,  towels 

Table  linens 

Other  textile  home  furnishings .- 

Miscellaneous  dry  goods 

Knit  fabrics,  lace  fabrics 

Notions,  thread,  buttons,  closures 

Other  dry  goods 


1,877 
888 
340 
71 
162 
416 

1,120 
120 
161 
373 
21 
445 

940 

16 

612 

312 

384 
327 
74 
199 
181 
765 


35,547 
32,879 

9,594 
3,010 
1,297 
2,769 
1,697 
821 

11,015 

3,404 

1,156 

2,363 

140 

503 

812 

617 

2,020 

8,649 
2,988 
2,731 
1,585 
570 
775 

805 
560 
124 
9 
40 
72 

1,245 
100 
252 
467 
50 
376 

546 

18 

401 

127 


0.5 
0.4 
0.1 
0.2 
0.2 
0.9 


112 
96 

59 

43 
17 
40 
33 
6 

61 
33 
12 
34 
7 
8 
30 
28 
10 

28 
17 

13 

15 

11 

6 

21 

18 

11 

4 

6 


13,969 
9,984 
6,363 
3,677 

3,953 

12,345 
6,831 
9,214 

10,537 
3,997 


11,207 

1,162 

10,248 


2,673 
4,677 
1,174 
2,634 
2,270 


20, 114 
16,629 
10,668 
14,989 
13,152 
1,274 

21,637 
16,348 

7,280 
14,871 
■  7,224 

5,432 
13,607 
12,885 

2,418 

14,536 
12,651 
12,135 
12,254 
9,517 
820 

9,651 
8,600 
6,843 
1,451 
2,182 

13,056 

6,210 

11,957 

11,778 

3,608 

8,771 
1,036 
8,622 


See  footnotes  at  end  of  table. 
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Table  5A . —CLOTHING,   FURNISHINGS,   FOOTWEAR  WHOLESALERS—SALES  BY  COMMODITY  LINES— UNITED  STATES 
GEOGRAPHIC  DIVISIONS:    1948— Continued 

Commodity  Line  Sales,   Establishments,   and  Total  Sales 


Geographic  division  and  commodity  line 


Commodity  line 
sales 


Amount 

{Thousand 

dollars) 

(1) 


Percent 
distri- 
bution 

(2) 


Establishments 

reporting 
commodity  line 


Number 


(3) 


Toul 
sales 

(Thousand 
dollars) 
.   (4) 


Col.  1 


per- 


of 
col.  4 


(5) 


GEOGRAPHIC  DIVISIONS-Continued 


East  South  Central  Division — Continued 


Other  textile  products 

Drugs,  drug  sundries 

Second-hand  merchandise 

Commodities,  n.e.c,  and  service  receipts. 


West  South  Central  Division 


All  establishments 

Those  analyzing  commodity  lines,  total.... 

Men's,  boys'  clothing,  furnishings  (exc.  shoes). 

Underwear,  hosiery 

Suits,  coats,  overcoats 

Work  clothing,  gloves 

Other  clothing,  furnishings  (men's,  boys1).... 
Not  analyzed  in  detail 


Women's,  children's  clothing,  accessories  (exc.  shoes). 

Dresses 

Suits,  coats  (exc.  fur) 

Hosiery,  underwear 

Corsets,  allied  garments 

Millinery  and  materials 

Children's,  infants'  wear  (exc.  footwear) 

Other  apparel,  accessories  (exc .  shoes ) 

Not  analyzed  in  detail 


Shoes,  other  footwear 

Men's,  boys'  shoes 

Women' s,  misses '  shoes 

Children's,  infants'  shoes. 

Other  footwear 

Not  analyzed  in  detail 


Piece  goods  (woven) 

Cotton 

Rayon,  nylon,  other  synthetic. 

Other  woven  piece  goods 

Not  analyzed  in  detail 


Home  furnishings  (textile) 

Curtains,  draperies 

Bedspreads,  comfortables,  blankets. 

Sheets,  pillowcases,  towels 

Table  linens 

Other  textile  home  furnishings 


Miscellaneous  dry  goods 

Knit  fabrics,  lace  fabrics 

Notions,  thread,  buttons,  closures. 
Other  dry  goods 


Other  textile  products 

Drugs,  drug  sundries 

Jewelry,  silverware,  trophies 

Toys,  games,  athletic  goods 

Commodities,  n.e.c,  and  service  receipts. 


134 
189 
287 
415 


36,021 
34,196 


Mountain  Division 

All  establishments 

Those  analyzing  commodity  lines,  total... 

Men's,  boys'  clothing,  furnishings  (exc.  shoes) 

Underwear,  hosiery 

Work  clothing,  gloves 

Other  clothing,  furnishings  (men's,  boys')... 

See  footnotes  at  end  of  table. 


8,733 
2,216 
286 
2,365 
2,453 
1,413 

10,473 

3,017 

1,147 

1,632 

101 

1,349 

936 

960 

1,331 

10,498 
2,279 
3,942 
1,592 
1,787 


1,366 

847 

278 

84 

157 

953 
41 
174 
630 
43 
.  65 


970 

56 

663 

251 

72 

98 

24 

287 

722 


15,942 
14,284 

3,130 
940 
585 

1,605 

0.4 
0.6 
0.9 
1.2 


100.0 
25.5 


0.2 
0.3 
0.1 
0.8 
2.0 


124 
117 

65 

38 
8 
38 
36 
14 

65 
25 
12 
31 
6 
12 
24 


856 

1,726 

330 


16,975 
12,633 

1,998 
12,197 
11,444 

2,485 

19,292 
10,487 
3,768 
10,838 
4,226 
2,740 
9,724 

2,400 

15,843 
10,501 
9,993 
11,043 
8,014 
1,291 

7,329 
6,379 
4,084 

873 

9,529 

5,228 
7,388 
8,506 
2,929 


9,191 
2,888 
8,562 


1,859 
2,008 
1,539 
2,146 


6,387 
3,505 
3,643 


15.6 
11.0 
87.0 


51.4 
17.5 
14.3 
19.4 
21.4 
56.9 

54.3 
28.8 
30.4 
15.0 

2.4 
49.2 

9.6 

55  \l 

66.3 
21.7 
39.4 
14.4 
22.3 
69.6 

18.6 

13.3 

6.8 

l8!o 

10.0 
0.8 
2.4 
7.4 

1.5 


10.6 
1.9 
7.7 


3.9 

4.9 

1.6 

13.4 


49.0 
26.8 
16.0 


WHOLESALE 
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Table  5A. —CLOTHING,   FURNISHINGS,   FOOTWEAR  WHOLESALERS—SALES  BY  COMMODITY  LINES— UNITED  STATES  AND 
GEOGRAPHIC  DIVISIONS:   1948— Continued 

Commodity  Line  Sales,  Establishments,   and  Total  Sales 


Geographic  division  and  commodity  line 


Commodity  line 
sales 


Amount 

{Thousand 

dollars) 

(1) 


Percent 
distri' 
button 

(2) 


Establishments 

reporting 
commodity  line 


Number 
(3) 


Total 

sales 

(Thousand 

dollars) 

(4) 


GEOGRAPHIC  DIVISIONS-Continued 

Mountain  Division — Continued 

Women's,  children's  clothing,  accessories  (exc.  shoes) 

Dresses 

Suits,  coats  (exc .  fur) 

Hosiery,  underwear 

Millinery  and  materials 

Children's,  infants'  wear  (exc.  footwear) 

Other  apparel,  accessories  (exc.  shoes) 

Shoes,  other  footwear 

Men's,  boys'  shoes 

Women' s,  misses '  shoes 

Other  footwear 

Not  analyzed  in  detail 

Home  furnishings  (textile) 

Bedspreads,  comfortables,  blankets 

Other  textile  home  furnishings 

Miscellaneous  dry  goods 

Jewelry,  silverware,  trophies 

Commodities,  n.e.c 

Pacific  Division 

All  establishments 

Those  analyzing  commodity  lines,  total 

Men's,  boys'  clothing,  furnishings  (exc.  shoes) 

Underwear,  hosiery 

Suits,  coats,  overcoats 

Work  clothing,  gloves 

Other  clothing,  furnishings  (men's,  boys') 

Not  analyzed  in  detail 

Women's,  children's  clothing,  accessories  (exc.  shoes) 

Dresses 

Suits,  coats  (exc .  fur) 

Furs,  fur  clothing 

Hosiery,  underwear 

Millinery  and  materials 

Children's,  infants'  wear  (exc.  footwear) 

Other  apparel,  accessories  (exc .  shoes) 

Shoes,  other  footwear 

Men's,  boys'  shoes 

Women's,  misses'  shoes 

Children ' s,  infants '  shoes 

Other  footwear 

Not  analyzed  in  detail 

Piece  goods  (woven) 

Cotton 

Other  woven  piece  goods 

Home  furnishings  (textile) 

Bedspreads,  comfortables,  blankets 

Sheets,  pillowcases,  towels 

Other  textile  home  furnishings 

Miscellaneous  dry  goods 

Notions,  thread,  buttons,  closures 

Other  dry  goods 

Other  textile  products 

Jewelry,  silverware,  trophies 

Toys,  games,  athletic  goods 

Commodities,  n.e.c,  and  receipts 


8,237 

1,903 

2,117 

588 

340 

925 

2,364 

1,828 
879 
230 
168 
551 

29 
15 
14 

36 

54 

970 


79,383 
74,553 


25,010 
7,132 
4,122 
5,016 
6,057 
2,683 

34,334 
5,797 
5,176 
6,311 
500 
3,366 
4,495 
8,689 

11,620 
3,020 
2,904 
1,918 
393 
3,385 

266 
151 
115 

795 
381 
297 
117 

310 

248 

62 

74 

166 

469 

1,509 


373 
339 

125 
52 
33 
43 
60 
24 

210 
50 
29 

40 
13 
33 
29 

43 
22 
19 
20 
10 
13 

8 
4 

11 
6 
7 

9 
6 

4 
5 
7 


10,977 
6,889 
5,335 
6,243 
340 
6,049 


3,258 
2,361 
1,608 


2,407 
2,193 


75.0 
27.6 
39.7 
9.4 
H.00.0 
15.3 


30,744 
17,796 

7,649 
15,581 
19,257 

3,653 

41,077 
11,240 
8,133 
7,162 
3,104 
3,445 
7,751 

14,564 
7,478 
7,728 
8,062 
5,036 
5,464 

3,025 
2,452 

4,639 
4,290 
3,974 

3,711 
2,832 

1,951 
1,531 
2,138 


,e.c.  Not  elsewhere  classified. 


THE  APPAREL  TRADE 


-CLOTHING,   FURNISHINGS,   FOOTWEAR  FACTORY  SALES  BRANCHES—SALES  BY  COMMODITY  LINES—UNITED  STATES 
AND  GEOGRAPHIC  DIVISIONS:   1948 

Commodity  Line  Sales,  Establishments,    and  Total  Sales 


Geographic  division  and  commodity  line 


Commodity  line 
sales 


Amount 

{Thousand 

dollars) 
(1) 


Percent 
distri- 
bution 

(2) 


Establishments 

reporting 
commodity  line 


Number 
(3) 


Total 

sales 

(Thousand 

dollars) 

(4) 


Col.  1 


All  establishments 

Those  analyzing  commodity  lines,  total 

Men' s,  boys '  clothing,  furnishings  (exc .  shoes) 

Underwear,  hosiery 

Suits,  coats,  overcoats 

Work  clothing,  gloves 

Other  clothing,  furnishings  (men's,  boys ' ) 

Women's,  children's  clothing,  accessories  (exc.  shoes) 

Dresses 

Suits,  coats  (exc.  fur) 

Hosiery,  underwear 

Corsets,  allied  garments 

Millinery  and  materials 

Children's,  infants'  wear  (exc.  footwear) 

Other  apparel,  accessories  (exc.  shoes) 

Shoes,  other  footwear 

Men's,  boys'  shoes 

Women' s,  misses '  shoes 

Children' s,  infants '  shoes 

Other  footwear 

Piece  goods  (woven) 

Jewelry,  silverware,  trophies 

Costume  jewelry 

Commodities,  n.e.c 

GEOGRAPHIC  DIVISIONS 

New  England  Division 
(Not  analyzed  by  commodity  lines) 

Middle  Atlantic  Division 
All  establishments 

Those  analyzing  commodity  lines,  total 

Men's,  boys  *  clothing,  furnishings  (exc .  shoes) 

Underwear,  hosiery 

Suits,  coats,  overcoats 

Other  clothing,  furnishings  (men' s,  boys  * ) 

Women's,  children's  clothing,  accessories  (exc.  shoes) 

Dresses 

Children' s,  infants '  wear  (exc .  footwear) 

Other  apparel,  accessories  (exc.  shoes) 

Shoes,  other  footwear 

Men's,  boys'  shoes 

Women's,  misses '  shoes , 

Children's,  infants'  shoes » 

Other  footwear , 

Commodities,  n.e.c 

East  North  Central  Division 

All  establisi.Tients 

Those  analyzing  commodity  lines,  total 

Men's,  boys'  clothing,  furnishings  (exc.  shoes) 

Women's,  children's  clothing,  accessories  (exc.  shoes). 

Shoes,  other  footwear 

Commodities,  n.e.c 

See  footnotes  at  end  of  table. 


384,498 
378,006 

179,896 
22,280 
23,189 
4,075 

130,352 

73,050 

12,902 

5,303 

4,373 

9,961 

5,085 

20,684 

14,742 

123,948 

54,630 

18,136 

6,843 

44,339 

110 

803 
803 


206,822 
202,238 

101,662 
13,852 
19,236 
68,574 

53,598 

9,546 

19,029 

25,023 

46,551 

20,874 

9,666 

3,336 

12,675 

427 


62,374 
62,374 

26,288 

13,019 

22,923 

144 


100.0 
47.7 


U) 

0.2 
(z) 


100.0 
50.3 


100.0 

42.1 
20.9 
36.8 
0.2 


196 
189 

92 

17 

18 

5 


109 
103 

50 
11 
15 
37 

44 
9 
15 


198,719 

89,932 

28,813 

4,118 


83,102 

13,062 
6,199 
9,258 

14,696 
5,494 

21,827 

124,310 
83,833 
84,803 
83,381 

108,577 

19,369 

3,582 
3,582 


111.951 
38,517 
25.404 
90,808 

58,573 
9,546 
19,654 


46,551 
33,666 
35,088 
33,666 
42,052 


32,820 
17,304 
22,923 


WHOLESALE 
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Table  5B. —CLOTHING,  FURNISHINGS,  FOOTWEAR  FACTORY  SALES  BRANCHES—SALES  BY  COMMODITY  LINES— UNITED  STATES 
AND  GEOGRAPHIC  DIVISIONS:  194-8— Continued 
Commodity  Line  Sales,  Establishments,  and  Total  Sales  


Commodity  line 
sales 

Establishments 

reporting 
commodity  line 

Col.  1 

as 

Geographic  division  and  commodity  line 

Amount 

{Thousand 
dollars) 

(1) 

Percent 
distri' 
bution 

(2) 

Number 
(3) 

Total 

sales 

{Thousand 

dollars) 

(4) 

per- 
cent 
of 
col.  4 

(5) 

GEOGRAPHIC  DIVISIONS— Continued 

West  North  Central  Division 
(Not  analyzed  by  commodity  lines) 

South  Atlantic  Division 
(Not  analyzed  by  commodity  lines) 

East  South  Central  Division 
(Not  analyzed  by  commodity  lines) 

West  South  Central  Division 
(Not  analyzed  by  commodity  lines) 

Mountain  Division 
(Not  analyzed  by  commodity  lines) 

Pacific  Division 

AIT        +  bl'shments 

31,083 
31,083 

100.0 

32 
32 

es   a     1,  ^             mnditv  lines     total 

22,451 

5,035 

17,416 

72.2 

20 
5 

24,405 
14,685 

92.0 

34.3 

Women's,   children's  clothing,   accessories   (exc.   shoes) 

2,856 

5,283 
493 

9.2 

17.0 

1.6 

10 
7 

3,648 
5,645 

78.3 
93.6 

Commodities,  n.e.c 

z  Less  than  0.1  percent. 


n.e.c.  Not  elsewhere  classified. 


Table  5C. —CLOTHING,  FURNISHINGS,  FOOTWEAR  MANUFACTURERS  *  SALES  OFFICES— SALES  BY  COMMODITY  LINES- 
UNITED  STATES:  1948 

Commodity  Line  bales,  Establishments,  and  Total  bales 


Commodity  line 


Commodity  line 
sales 


Amount 

{Thousand 
dollars) 

(1) 


Percent 
distri- 
bution 

(2) 


Establishments 

reporting 
commodity  line 


Number 
(3) 


Total 

sales 

(Thousand 

dollars) 

(4) 


Col.  1 

as 
per- 
cent 

of 
col.  4 

(5) 


All  establishments 

Those  analyzing  commodity  lines,  total 

Men's,  boys'  clothing,  furnishings  (exc.  shoes) 

Underwear,  hosiery 

Suits,  coats,  overcoats 

Work  clothing,  gloves 

Other  clothing,  furnishings  (men's,  boys') 

Women's,  children's  clothing,  accessories  (exc.  shoes) 

Dresses 

Suits,  coats  (exc .  fur) 

Hosiery,  underwear 

Corsets,  allied  garments 

Children's,  infants'  wear  (exc.  footwear)  

Other  apparel,  accessories  (exc .  shoes ) 

Shoes,  other  footwear 

Women's,  misses'  shoes 

Children's,  infants'  shoes 

Other  footwear 

Not  analyzed  in  detail 

Commodities,  n.e.c 

n.e.c.  Not  elsewhere  classified. 


459,732 
452,214 


289,367 
45,323 
23,036 
69,428 

151,580 

137,590 
51,071 
11,680 
1,246 
1,381 
26,689 
45,523 

22,545 

10,964 

3,976 

2,571 

5,034 

2,712 


318 
294 

144 

37 
19 
15 


141 

47 

16 

7 

6 

32 


300,780 
96,848 
47,565 
71,353 


158,032 
53,842 
12,705 
21,344 
11, 592 
49,672 


30,309 

19,886 

4,104 


96-2 
46.8 
48.4 
97.3 


87.1 
94.8 
91.9 
5.8 
11.9 
53.7 


74.4 
55.1 
96.9 


THE  APPAREL  TRADE 

Table  6A. --MERCHANT  WHOLESALERS'  SALES  OF  MEN'S,  BOYS'  CLOTHING,  FURNISHINGS  (EXCEPT  SHOES) ^UNITED 
STATES,  BY  KIND  OF  BUSINESS:  1948 

[Based  on  commodity-line  analysis  of  sales  by  establishments  that  accounted  for  more  than  90  percent 
of  all  sales  of  merchant  wholesalers  in  the  United  States] 


Kind  of  business 


Total,  all 

establishments 


Number 


Sales, 
entire 
year 


{Thousand 
dollars) 


Establishments  analysing  sales  by  commodity  line 


Total 


Number 


Sales, 


(Thousand 
dollars) 


percent 

|of  sales  oil 
all  estab- 
lishments 


Those  reporting  sales 

of  this  commodity 

liner 


Number 


Sales  of  this 

commodity 

line,  entire 

year 

[Thousand 
dollars) 


Establishments  not 
analyzing  sales  by 
commodity  line 


Number 


Sales, 
entire 


(Thousand 
dollars) 


Total,  all  kinds  of  busi- 
ness3  


Clothing,  furnishings, 
footwear  wholesalers.. 

General-line  grocery 
wholesalers 

Confectionery  whole- 
salers  

Drugs,  drug  sundries 
(specialty  lines) 
wholesalers 

General-line  dry  goods 
wholesalers 

Dry  goods  specialties, 
piece  goods,  notions 
wholesalers 

Home  furnishings,  floor 
covering  wholesalers.. 

Wrapping  paper,  twine 
merchants 

Service  establishment 
supplies'  distributors. 

Transportation  equipment 
supplies  distributors. 

Amusement,  sporting 
goods  wholesalers 

Merchant  wholesalers 
miscellaneous  trades.. 


33,756 

5,133 
4,265 
2,077 

1,902 

182 

5,284 
2,640 

516 
4,240 

657 
2,226 
4,634 


15,967,384 

1,558,536 

5,799,121 

377,047 

521,476 
457,242 

1,947,798 
935,215 
296,928 
767,142 
251,204 
566,754 

2,488,921 


29,620 

4,746 
3,496 
1,897 

1,764 
145 

4,742 
2,388 

473 
3,794 

562 
2,025 
3,588 


14,567,383 

1,504,769 

4,884,215 

343,296 

505,326 
414,307 

1,919,171 
904,106 
291,658 
717,188 
226,217 
545,962 

2,311,168 


n.a. 

96.6 
84.2 
91.0 

96.9 
90.6 

98.5 
96.7 
98.2 
93.5 
90.0 
96.3 
92.8 


3,034 

1,872 
313 
62 

76 
98 

288 
18 
5 
10 
5 
57 
230 


610,606 

456,369 

6,227 

553 

1,584 
95,404 

21,114 

1,231 

588 

1,628 

306 

1,474 

24,128 


4,136 

387 
769 
180 

138 
37 

542 
252 

43 
446 

95 

201 

1,046 


1,400,001 

53,767 

914,906 

33,751 

16,150 
42,935 

28,627 
31,109 
5,270 
49,954 
24,987 
20,792 
177,753 


n.a.  Not  available  or  not  applicable. 

1  This  commodity  line  corresponds  with  Item  No.  25,  Inquiry  9,  Form  BC-30,  1948  Census  of  Business; 
also  with  commodity  line  No.  32  in  U.  S.  Census  of  Business:  1948 — Wholesale  Trade,  Commodity  Line  Sales 
Bulletin  No.  2-W-10  to  13. 

2  Men's,  boys'  clothing,  furnishings  (except  shoes)  sales  represent  only  the  total  for  the  establish- 
ments reporting  an  analysis  of  sales  by  commodity  lines. 

3  Limited  to  kinds  of  business  in  which  men's,  boys'  clothing,  furnishings  (except  shoes)  accounted 
for  at  least  0.1  percent  of  total  sales  analyzed  by  commodity  lines. 


WHOLESALE 

Table  6B. —MERCHANT  WHOLESALERS'  SALES  OF  WOMEN'S,  MISSES',  CHILDREN'S  CLOTHING,  ACCESSORIES  (EXCEPT 
SHOES)  1~UNITED  STATES,  BY  KIND  OF  BUSINESS:  1948 

[Based  on  commodity-line  analysis  of  sales  by  establishments  that  accounted  for  more  than  90  percent 
of  all  sales  of  merchant  wholesalers  in  the  United  States] 


Total,  aU 
establishments 


Kind   of   business 


Number 


Saks, 
entire 
year 


(Thousand 
dollars) 


Establishments  analysing  sales  by  commodity  line 


Total 


Number 


Saks, 
entire 
year 

(Thousand 
dollars) 


Sales  as 
percent 
of  sales  ofl  Number 

all  es  tab- 
is 


Those  reporting  sales 

of  this  commodity 

line2 


Sales  of  this 

commodity 

line,  entire 

year 

(Thousand 
dollars) 


Establishments  not 
analysing  sales  by 
commodity  line 


Number 


Sales, 
entire 
year 


(Thousand 
dollars) 


Total,  all  kinds  of  busi- 
ness3  


21,438  7,917,774 


Clothing,  furnishings, 
footwear  wholesalers. 

Confectionery  whole- 
salers  

Drugs,  drug  sundries 
(specially  lines) 
wholesalers 

General-line  dry  goods 
wholesalers 

Dry  goods  specialties, 
piece  goods,  notions 
wholesalers 

Amusement,  sporting 
goods  wholesalers. . . . 

Merchant  wholesalers 
miscellaneous  trades. 


5,133 
2,077 

1,902 
182 

5,284 
2,226 
4,634 


L,  558, 536 
377,047 

521,476 
457,242 

1,947,798 

566,754 

2,488,921 


18,907 

1,897 

1,764 
145 

4,742 
2,025 
3,588 


7,543,999 

1,504,769 
343,296 

505,326 
414,307 

1,919,171 

545,962 

2,311,168 


4,024  1,033,756 


96.6 
91.0 

96.9 
90.6 

98.5 
96.3 
92.8 


2,747 
48 

61 
96 

847 

30 

195 


727,242 
1,038 

1,425 
64,984 

206,748 

619 

31,700 


387 

180 

138 
37 

542 

201 

1,046 


373,775 

53,767 
33,751 

16,150 
42,935 

28,627 

20,792 

177,753 


n.a.  Not  available  or  not  applicable. 

1  This  commodity  line  corresponds  with  Item  No.  26,  Inquiry  9,  Form  BC-30,  1948  Census  of  Business; 
also  with  commodity  line  No.  33  in  U.S.  Census  of  Business:  1948 — Wholesale  Trade,  Commodity  Line  Sales 
Bulletin  No.  2-W-10  to  13. 

2  Women's,  misses',  children's,  infants'  clothing,  accessories  (except  shoes)  sales  represent  only 
the  total  for  the  establishments  reporting  an  analysis  of  sales  by  commodity  lines. 

3  Limited  to  kinds  of  business  in  which  women's,  misses',  children's,  infants'  clothing,  accessories 
(except  shoes)  accounted  for  at  least  0.1  percent  of  total  sales  analyzed  by  commodity  lines. 

Table  6C.-- MERCHANT  WHOLESALERS'  SALES  OF  SHOES,  OTHER  FOOTWEAR1— UNITED  STATES,  BY  KIND  OF  BUSINESS:  1948 


[Based  on  commodity-line  analysis  of  sales  by  establishments  that  accounted  for  more  than  90  percent 
of  all  sales  of  merchant  wholesalers  in  the  United  States] 


Total,  all 

establishments 

Establishments  analysing  sales  by  commodity  line 

Establish, 

analyzin 
comma 

merits  not 
;  sales  by 
lity  line 

Number 

Saks, 
entire 
year 

(Thousand 

dollars) 

Total 

Those  reporting  sales 

of  this  commodity 

line2 

Number 

Saks, 
entire 
year 

(Thousand 
dollars) 

Kind  of  business 

Number 

Saks, 
entire 
year 

(Thousand 
dollars) 

Saks  as 
percent 
rf  sales  of 

all  estab- 
lishments 

Number 

Sales  of  this 

commodity 

line,  entire 

year 

(Thousand 
dollars) 

Total,  all  kinds  of  busi- 

14,189 

5,133 

182 

4,240 

4,634 

5,271,841 

L, 558,536 
457,242 
767,142 

2,488,921 

12,273 

4,746 

145 

3,794 

3,588 

4,947,432 

1,504,769 
414,307 
717,188 

2,311,168 

n.a. 

96.6 

90.6 
93.5 
92.8 

917 

799 
37 
15 
66 

256,324 

246,977 

3,653 

454 

5,240 

1,916 

387 

37 

446 

1,046 

324,409 

Clo thing,  furnishings, 

footwear  wholesalers.. 
General-line  dry  goods 

53,767 
42,935 

Service  establishment 
supplies  distributors. 

Merchant  wholesalers, 
miscellaneous  trades.. 

49,954 
177,753 

n.a.  Not  available  or  not  applicable. 

1  This  commodity  line  corresponds  with  Item  No.  27,  Inquiry  9,  Form  BC-30,  1948  Census  of  Business; 
also  with  commodity  line  No.  34  in  U.S.  Census  of  Business-.  1948 — Wholesale  Trade,  Commodity  Line  Sales 
Bulletin  No.  2-W-10  to  13. 

2  Shoes,  other  footwear  sales  represent  only  the  total  for  the  establishments  reporting  an  analysis 
of  sales  by  commodity  lines. 

3  Limited  to  kinds  of  business  in  which  shoes,  other  footwear  accounted  for  at  least  0.1  percent  of 
total  sales  analyzed  by  cammodiiy  lines. 


THE  APPAREL  TRADE 


Table  7. —CLOTHING,   FURNISHINGS,   FOOTWEAR  WHOLESALERS  AND  FACTORY  SALES  BRANCHES— CREDIT  SALES- 
STATES  AND  STANDARD  METROPOLITAN  AREAS  WITH  1,000,000  INHABITANTS  OR  MORE1:    1948 

Establishments,  Credit  Sales,  Receivables,  Bad  Debt  Losses,  and  Credit  Accounts 


Type    of   establishment   and 
standard   metropolitan   area 


Establishments  doing 
credit  business 


Number 


Sales, 

entire 

year 

(Thousand 

dollars) 


Credit 
sales  as 
percent 
of  all 
sales 


End  of 
year 
accounts 
and  notes 
receivable 
as  percent 
of  credit 
sales 


Bad 
debt 

losses  as 

percent 

of  credit 

sales 


Average 
number 
of  credit 
accounts 
per  estab 
lishment 


Credit 

sales  per 
account 


(Dollar*) 


UNITED  STATES 

Clothing,  furnishings,  foot- 
wear wholesalers,  total 

Clothing,  furnishings  (general 

line )  wholesalers 

Men's,  boys'  clothing,  furnishings 

wholesalers 

Women's,  children's  clothing, 

furnishings  wholesalers 

Furs,  (dressed)  fur  clothing 

wholesalers 

Millinery,  millinery  supplies 

wholesalers 

Shoes,  other  footwear  wholesalers.. 
Work  clothing  wholesalers 

Clothing,  furnishings,  foot- 
wear factory  sales  branches 
(with  stocks ) ,  total 

Men's,  boys'  clothing,  furnishings 
sales  branches 

Women's,  children's  clothing,  fur- 
nishings, sales  branches 

Shoes,  other  footwear  sales 

branches 

Clothing,  furnishings  n.e.c,  sales 
branches 

METROPOLITAN  AREAS 

Clothing,  Furnishings,  Footwear 
Wholesalers 

New  York-Northeastern  New  Jersey. . . 

Chicago,  111 

Los  Angeles ,  Calif 

Philadelphia,  Pa 

Detroit,  Mich. 

Boston,  Mass .' 

San  Franc  isco-Oakland ,  Calif 

Pittsburgh,  Pa 

St.  Louis,  Mo 

Washington,  D.  C 

Cleveland,  Ohio 

Baltimore ,  Md 

Minneapolis-St .  Paul ,  Minn 

Buffalo,  N.  Y 


4,745 

350 
1,305 
1,350 

502 

446 
610 
182 


2,197 

316 

191 

227 

55 

286 

109 

71 

111 

4 

72 

94 

70 

20 


174,523 

392,925 

412,254 

150,236 

100,732 
247,777 
42,362 

383,954 

175,388 
53,956 

123,858 
30.752 


744,011 

105,527 

35,636 

50,513 

14,374 

115,007 

26,608 

24,828 

35,957 

428 

19,872 

(x) 

21,805 

3,965 


95.2 

92.8 

93.5 

96.9 

94.7 

97.6 
97.0 
89.7 

99.7 

99.9 
99.6 
100.0 
97.1 


95.8 

95.0 

93.9 

93.4 

85.8 

98.4 

96.0 

93.5 

98.2 

92.6 

93.1 

(x) 

93.4 

97.1 


10.6 

9.4 
10.8 

9.5 

14.6 

10.0 
10.9 
9.6 

10.1 

9.3 

7.2 

13.4 

6.7 


11.1 

9.5 

11.6 

11.2 

10.4 

9.6 

11.8 

13.0 

8.6 

15.4 

11.4 

w 

10.2 
9.9 


0.16 

0.16 

0.10 

0.11 

0.34 

0.30 
0.15 
0.21 

0.04 

0.02 
0.06 
0.02 
0.16 


0.16 
0.16 
0.27 
0.13 
0.19 
0.12 
0.30 
0.11 
0.14 

0.*24 
(x) 
0.20 
0.14 


381 

275 

312 

75 

217 
396 
198 


997 

863 

571 

1,657 

1,808 


223 

287 
214 
217 
181 
315 
310 
273 
504 
51 
261 
(x) 
284 
213 


1,209 

1,325 

1,147 

1,064 

4,127 

1,124 
1,085 
1,050 

2,176 

2,823 
1,644 
2,226 
1,154 


1,650 
1,140 

959 
1,035 
1,315 
1,382 

772 
1,227 

714 

1,869 

1,072 

(x) 

895 

987 


+1.1 

+0.3 

+4.5 

+2.9 

-16.0 

+8.8 
+7.0 
+3.1 

+5.6 

+8.4 
+14.9 

+6.3 
-25.2 


-0.2 
-5.4 
+9.7 
+6.4 
+1.6 
-2.0 
-1.5 
+3.9 
+7.5 
-4.4 
-1.9 
(x) 
-8.0 
+7.4 


x  Withheld  to  avoid  disclosure. 
!.c.  Not  elsewhere  classified. 

1  Based  on  advance  1950  population  estimates. 


WHOLESALE 


Table  8. —CLOTHING,   FURNISHINGS,   FOOTWEAR  WHOLESALERS—BAD  DEBT  LOSSES,   CREDIT  SALES  PER  ACCOUNT,   AND 
CREDIT  ACCOUNTS  PER  ESTABLISHMENT-  -UNITED  STATES,   BY  TYPE  OF  ESTABLISHMENT,   SALES  SIZE,  AND 
NUMBER  OF  CREDIT  ACCOUNTS:     1948 


Type   of  establishment,    sales    size, 
and   number   of   credit  accounts 


Establishments 
(dumber) 


Bad  debt  losses 
as  percent  of 
credit  sales 


Average 


1948  credit 
sales  per 
account 


Number  of 

credit 
accounts  per 
establishment 


CLOTHING,  FURNISHINGS  (GENERAL  LINE)  WHOLESALERS 

Establishments  with  sales  of  $1,000,000  or  more. 

1,000  or  more  credit  accounts 

500-999  credit  accounts 

200-499  credit  accounts 

Less  than  200  credit  accounts 

Establishments  with  sales  of  $500,000-$999,999.. 

1, 000  or  more  credit  accounts 

500-999  credit  accounts 

200-499  credit  accounts 

Less  than  200  credit  accounts 

Establishments  with  sales  of  $200,000-$499,999.. 

1, 000  or  more  credit  accounts ; 

500-999  credit  accounts 

200-499  credit  accounts 

Less  than  200  credit  accounts 

Establishments  with  sales  of  less  than  $200,000. 

1,000  or  more  credit  accounts 

500-999  credit  accounts 

200-499  credit  accounts 

Less  than  200  credit  accounts 

MEN'S,  BOYS'  CLOTHING,  FURNISHINGS  WHOLESALERS 

Establishments  with  sales  of  $1,000,000  or  more 

1,000  or  more  credit  accounts 

500-999  credit  accounts 

200-499  credit  accounts 

Less  than  200  credit  accounts 

Establishments  with  sales  of  $500,000-$999,999.. 

1,000  or  more  credit  accounts , 

500-999  credit  accounts 

200-499  credit  accounts 

Less  than  200  credit  accounts 

Establishments  with  sales  of  $200,000-$499,999.. 

1,000  or  more  credit  accounts 

500-999  credit  accounts 

200-499  credit  accounts 

Less  than  200  credit  accounts 

Establishments  with  sales  of  less  than  $200,000. 

1,000  or  more  credit  accounts , ' 

500-999  credit  accounts 

200-499  credit  accounts 

Less  than  200  credit  accounts 

WOMEN'S,  CHILDREN'S  CLOTHING,  FURNISHINGS  WHOLESALERS 

Establishments  with  sales  of  $1,000,000  or  more. 

1,000  or  more  credit  accounts 

500-999  credit  accounts 

200-499  credit  accounts 

Less  than  200  credit  accounts 

Establishments  with  sales  of  $500,000-$999,999.. 

1,000  or  more  credit  accounts 

500-999  credit  accounts 

200-499  credit  accounts 

Less  than  200  credit  accounts 

Establishments  with  sales  of  $200,000-$499,999.. 

1,000  or  more  credit  accounts. 

500-999  credit  accounts ■ 

200-499  credit  accounts 

Less  than  200  credit  accounts 

Establishments  with  sales  of  less  than  $200,000. 

1,000  or  more  credit  accounts 

500-999  credit  accounts 

200-499  credit  accounts 

Less  than  200  credit  accounts 

See  footnotes  at  end  of  table. 


35 
15 
9 
4 
7 

54 
4 

15 
23 
12 

119 
4 

23 

47 
45 

94 

1 

1 

28 

64 


62 
28 
14 
13 
7 

96 
20 
13 
32 
31 

280 

19 

35 

104 

122 

624 

5 

21 

102 

496 


69 

40 

12 

11 

6 

117 
12 
27 
53 
25 

314 

26 

47 

121 

120 

615 

8 

17 

111 

479 


0.14 
0.10 
0.16 
0.38 
0.02 

0.15 
0.23 
0.17 
0.13 
0.12 

0.18 
0.13 
0.22 
0.20 

0.13 

0.20 


(*) 

(x) 


(■) 


0.27 
0.15 


0.03 
0.03 
0.04 
0.03 
0.02 

0.14 
0.18 
0.16 
0.08 
0.18 

0.15 
0.19 
0.18 
0.19 
0.10 

0.19 
0.58 
0.30 
0.16 
0.18 


0.05 
0.05 
0.04 
0.12 

0.12 
0.16 
0.16 
0.10 
0.12 

0.13 
0.18 
0.12 
0.16 
0.10 

0.25 
0.15 
0.06 
0.31 
0.25 


1,787 
1,070 
3,134 
8,674 
18,712 

1,422 
449 
1,001 
2,001 
9,237 

933 

214 

571 

1,052 

2,981 

772 
(x) 
(x) 

472 
1,632 


2,155 
1,647 
2,453 
5,914 

25,500 

1,071 
374 
1,010 
2,184 
6,722 

919 
251 
550 
982 
3,242 

588 

82 

173 

399 

1,051 


1,529 
1,136 
2,621 
4,618 
27,443 

1,377 
388 
1,019 
2,107 
8,223 

852 

220 

565 

1,083 

3,010 

600 
114 
206 
384 
1,057 


THE  APPAREL  TRADE 


Table  3. —CLOTHING,   FURNISHINGS,   FOOTWEAR  WHOLESALERS— BAD  DEBT  LOSSES,  CREDIT  SALES  PER  ACCOUNT,  AND 
CREDIT  ACCOUNTS  PER  ESTABLISHMENT— UNITED  STATES,   BY  TYPE  OF  ESTABLISHMENT,  SALES  SIZE,  AND 
NUMBER  OF  CREDIT  ACCOUNTS:      1948—Continued 


Type   of  establishment,    sales    size, 
and   number   of  credit  accounts 


Establishments 
(Humbcr) 


Bad  debt  losses 
as  percent  of 
credit  sales 


Average 


1948  credit 
sales  per 
account 


Number  of 

credit 
accounts  per 
establishment 


FURS  (DRESSED),  FUR  CLOTHING  WHOLESALERS 

Establishments  with  sales  of  $1,000,000  or  more 

1, 000  or  more  credit  accounts , 

500-999  credit  accounts 

200-499  credit  accounts 

Less  than  200  credit  accounts 

Establishments  with  sales  of  $500,000-$999,999., 

1,000  or  more  credit  accounts 

500-999  credit  accounts 

200-499  credit  accounts , 

Less  than  200  credit  accounts 

Establishments  with  sales  of  $2O0,000-$499,999. 

1,000  or  more  credit  accounts 

500-999  credit  accounts 

200-499  credit  accounts 

Less  than  200  credit  accounts 

Establishments  with  sales  of  less  than  $200,000 

1, 000  or  more  credit  accounts 

500-999  credit  accounts 

200-499  credit  accounts 

Less  than  200  credit  accounts 

MILLINERY,  MILLINERY  SUPPLIES  WHOLESALERS 

Establishments  with  sales  of  $1,000,000  or  more 

1, 000  or  more  credit  accounts 

500-999  credit  accounts 

200-499  credit  accounts 

Less  than  200  credit  accounts 

Establishments  with  sales  of  $500,000-$999,999. 

1, 000  or  more  credit  accounts 

500-999  credit  accounts 

200-499  credit  accounts 

Less  than  200  credit  accounts 

Establishments  with  sales  of  $200,000-$499,999. 

1,000  or  more  credit  accounts 

500-999  credit  accounts 

200-499  credit  accounts 

Less  than  200  credit  accounts 

Establishments  with  sales  of  less  than  $200,000 

1,000  or  more  credit  accounts 

500-999  credit  accounts 

200-499  credit  accounts 

Less  than  200  credit  accounts 

SHOES,  OTHER  FOOTWEAR  WHOLESALERS 

Establishments  with  sales  of  $1,000,000  or  more 

1,000  or  more  credit  accounts 

500-999  credit  accounts 

200-499  credit  accounts 

Less  than  200  credit  accounts 

Establishments  with  sales  of  $500,000-$999,999. 

1,000  or  more  credit  accounts 

500-999  credit  accounts 

200-499  credit  accounts 

Less  than  200  credit  accounts 

Establishments  with  sales  of  $200,000-$499,999. 

1,000  or  more  credit  accounts 

500-999  credit  accounts 

200-499  credit  accounts 

Less  than  200  credit  accounts 

Establishments  with  sales  of  less  than  $200,000 

1,000  or  more  credit  accounts 

500-999  credit  accounts 

200-499  credit  accounts 

Less  than  200  credit  accounts 

WORK  CLOTHING  WHOLESALERS 

Establishments  with  sales  of  $1, 000, 000  or  more 

Establishments  with  sales  of  $500,000-$999,999 

Establishments  with  sales  of  $200,000-$499,999 

Establishments  with  sales  of  less  than  $200,000 


14 
12 
4 

79 
15 
22 
25 

17 

147 
6 
12 
67 
62 

246 
2 
6 

37 
201 


M 

(x) 


0.44 
0.23 


(x) 


1.06 
0.50 


(x) 
(x) 


(x) 


0.27 
0.28 


0.44 
0.39 


0.50 
0.81 
0.13 


(x) 


0.20 
0.39 
0.20 
0.17 
0.14 

0.18 

) 

0.19 
0.20 
0.17 


0.03 
0.35 
0.35 


0.14 
0.18 
0.08 
0.16 
0.01 

0.15 
0.18 
0.14 
0.16 
0.12 

0.15 
0.24 
0.27 


0.18 
0.14 


0.21 
0.15 
0.23 
0.25 


10,771 
(x) 
(x) 
5,187 

19,797 

4,886 

9,670 

2,896 
(x) 
(x) 

993 

5,520 

1,950 


342 
2,146 


2,858 
2,314 
3,590 
(x) 

1,326 

402 
1,014 
2,080 
6,395 

991 
(x) 

535 

977 

2,936 

619 

169 
444 
896 


1,319 

904 

3,126 

3,073 

12,087 

1,013 
390 
1,134 
1,765 
6,279 

1,050 

170 

604 

1,101 

3,190 

630 


(x) 


144 
430 
,004 


3,979 

1,244 

1,186 

531 


(x) 
(x) 


(x) 
(x) 


263 
85 


293 
71 

102 


303 
53 


288 
39 


955 
1,545 
599 
(x) 

515 
1,804 
642 
316 
121 


(x) 


310 

595 

301 
109 


707 
244 
71 


1,440 

2,466 

717 

340 

78 

660 
1,867 
613 
356 
102 

293 
1,769 
639 
288 
89 


(x) 


660 
257 
74 


349 
417 
236 
143 


x  Withheld  to  avoid  disclosure. 


z  Less  than  0.01  percent. 
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Table  9. —WHOLESALE  APPAREL  TRADE— SIZE  BY  NUMBER  OF  EMPLOYEES,  WORKWEEK  ENDED  NEAREST  NOVEMBER  15,  1948 
UNITED  STATES,  BY  TYPE  OF  ESTABLISHMENT 

Establishments,  Sales,  Pay  Roll,  and  Personnel 


Type  of  establishment  and 
employee  size 


Estab- 


(Number) 


Saks, 
entile 
year 

(Thousand 
dollar*) 


Payroll, 
entire 
year 

(Thousand 
dollar) 


(Number)  (Number)    (Dollar*) 


Active 
propri' 
etors,* 
Novem- 
ber 


Paid  employees  and  pay  roll, 

workweek  ended  nearest 

Nov.  15 


ployees 


Payroll 


Amount 


Perenv 
ployee 

(Dollar*) 


Clothing,  furnishings, 

footwear  wholesalers,  total. 


No  paid  employees 

1  paid  employee 

2  paid  employees 

3  paid  employees 

A  or  5  paid  employees 

6  or  7  paid  employees 

8  or  9  paid  employees 

10  to  19  paid  employees 

20  to  49  paid  employees 

50  to  99  paid  employees.... 

100  or  more  paid  employees. 


Clothing,  furnishings, 

footwear  factory  sales  branches 
(with  stocks),  total 


No  paid  employees 

1  paid  employee 

2  paid  employees 

3  paid  employees 

4  or  5  paid  employees 

6  or  7  paid  employees 

8  or  9  paid  employees 

10  to  19  paid  employees . . . 
20  to  49  paid  employees... 
50  or  more  paid  employees. 


Clothing,  furnishings,  footwear 
manufacturer's  sales  offices 
( without  stocks ) ,  total 


No  paid  employees 

1  paid  employee 

2  paid  employees 

3  paid  employees 

4  or  5  paid  employees 

6  or  7  paid  employees 

8  or  9  paid  employees 

10  to  19  paid  employees . . . 
20  to  49  paid  employees... 
50  or  more  paid  employees. 


Clothing,  furnishings,  footwear 
agents,  brokers,  total 


No  paid  employees 

1  paid  employee 

2  paid  employees 

3  paid  employees 

4  or  5  paid  employees 

6  or  7  paid  employees,.... 

8  or  9  paid  employees 

10  to  19  paid  employees... 
20  or  more  paid  employees. 


5,133 

1,072 
786 
623 
509 
685 
394 
292 
473 
246 
41 
12 


318 

5 
59 
67 
33 
37 
24 
23 
37 
19 
14 


841 
373 
205 
128 
107 
53 
32 
60 
39 


1,558,536 

61,128 
■  72,587 

95,090 
103,921 
170,727 
150,179 
124,842 
292,048 
284,883 
115,159 

87,972 


384,498 

278 

2,186 

5,334 

4,435 

7,972 

12,212 

11,208 

55,728 

101,260 

183,885 


459,732 

526 
9,431 
31,024 
27,275 
45,288 
29,787 
34,889 
88,013 
57,705 
135,794 


183,482 

139,498 

111,993 

90,574 

114,890 

67,463 

80,501 

197,414 

663,304 


111,332 

164 
2,017 
3,649 
4,889 
10,577 
10,253 
9,359 
24,281 
27,469 
9,895 
8,779 


22,864 

76 

113 

121 

419 

593 

603 

3,092 

6,122 

11,725 


326 
848 
730 
1,210 
1,084 
1,189 
3,770 
3,843 
6,671 

19,273 

63 
991 
1,298 
1,289 
2,062 
1,512 
1,160 
3,644 
7,254 


4,490 

1,369 

782 

598 

425 

503 

249 

189 

267 

93 

13 

2 


954 
379 
193 
117 


29,578 

786 
1,246 
1,527 
3,040 
2,546 
2,448 
6,247 
7,051 
2,584 
2,103 


12 

24 

33 

94 

108 

105 

544 

1,300 

2,546 


3,521 

59 
134 

99 
167 
152 
195 
548 
566 
1,601 

4,811 

373 
410 
384 
483 
342 
270 
797 
1,752 


37,112 
70,705 
91,764 
200,721 
187,801 
176,341 
449,131 
520,656 
184,922 
131,300 


441,933 

1,640 

2,284 

2,294 

9,177 

11,659 

12,911 

58,132 

121,657 

222, 179 


5,781 
15,667 
13,264 
21,370 
18,980 
20,755 
67,101 
65,155 
125,678 

371,633 

18,969 
25,493 
25,967 
39,137 
29,241 
22,265 
67,917 
142,644 


137 

95 

70 

98 

108 

123 

107 

94 

87 


100 

*98 
117 
134 
128 
125 
106 
122 
115 
78 


*  Proprietors  of  unincorporated  businesses. 


THE  APPAREL  TRADE 


Table  10.— CLOTHING,  FURNISHINGS,  FOOTWEAR  WHOLESALERS  AND  FACTORY  SALES  BRANCHES—CITY  SIZE- 
UNITED  STATES:  1948 


Establishments,  Sales, 

Expenses , 

Pay  Roll 

and  Personnel 

Paid  employees  and 

payroll, 

workweek  ended  neai 

Sales, 

Operating 

Pay 

Active 

Nov.    15 

Estab- 
lish- 
ments 

entire 
year 

(Thousand 

expenses 
(inc. 

pay  roll) 
as  percent 

or  sales 

roll, 
entire 
year 

(Thousand 

propri- 
etors, * 
Novem- 
ber 

Type  of  establishment  and 

city  size  (number  of 

inhabitants) 

Em- 
ployees 

Pay  roll 

Amount 

Per 

employee 

(Number) 

dollars) 

dollars) 

(Number) 

(Number) 

(Dollars) 

(Dollars) 

Clothing,   furnishings, 

footwear  whole- 

salers,  total 

5,133 

1,558,536 

14.2 

111,332 

4,490 

29,578 

2,050,453 

69 

Cities  of  500,000  or  more... 

4,136 

1,263,408 

14.3 

90,453 

3,613 

22,934 

1,666,567 

73 

Cities  of  250,000  to  499,999 

318 

95,739 

14.7 

7,181 

279 

2,112 

132,989 

63 

Cities  of  100,000  to  249,999 

289 

84,226 

13.0 

5,723 

265 

•1,856 

100,725 

54 

Cities  of  50,000  to  99,999.. 

146 

41,564 

14.2 

2,864 

128 

1,026 

56,009 

55 

Cities  of  25,000  to  49,999.. 

96 

30,058 

13.5 

2,378 

75 

743 

45,171 

61 

Cities  of  10,000  to  24,999.. 

53 

15,910 

12.0 

1,050 

49 

333 

15,754 

47 

Cities  of  5,000  to  9,999 

35 

10,408 

14.2 

701 

22 

248 

13,422 

54 

Cities  of  2,500  to  4,999 

11 

4,962 

10.8 

222 

11 

68 

4,247 

62 

Remainder  of  United  States.. 

49 

12,261 

11.8 

760 

48 

258 

15,569 

60 

Clothing,   furnishings, 

footwear  factory- 

sales  branches   (with 

stocks),   total 

196 

384,498 

10.5 

22,864 

31 

4,766 

441,933 

93 

Cities  of  500,000  or  more... 

176 

336,516 

10.6 

19,928 

30 

4,171 

383,969 

92 

Cities  of  250,000  to  499,999 

11 

17,794 

8.8 

837 

156 

17,661 

113 

Remainder  of  United  States.. 

9 

30,188 

9.8 

2,099 

1 

439 

40,303 

92 

Clothing,   furnishings, 

footwear  manu- 

facturers '    sales 

offices   (without 

stocks),   total 

318 

459,732 

8.3 

19,671 

69 

3,521 

353,751 

100 

Cities  of  500,000  or  more... 

304 

444,203 

8.4 

19,247 

66 

3,448 

346,670 

101 

Cities  of  250,000  to  499,999 

8 

8,351 

6.9 

273 

1 

41 

4,899 

119 

Remainder  of  United  States. . 

6 

7,178 

5.4 

151 

2 

32 

2,182 

68 

Clothing,   furnishings, 

footwear  agents  and 

brokers,  total 

1,838 

1,649,119 

3.2 

19,273 

1,846 

4,811 

371,633 

77 

Cities  of  500,000  or  more... 

1,664 

1,582,502 

3.1 

18,648 

1,661 

4,610 

358,375 

78 

Cities  of  250,000  to  499,999 

120 

42,361 

4.7 

359 

132 

120 

7,738 

64 

Cities  of  100,000  to  249,999 

26 

10,575 

4.1 

94 

28 

30 

1,782 

59 

Cities  of  50,000  to  99,999.. 

6 

4,891 

3.3 

60 

6 

9 

1,170 

130 

Cities  of  25,000  to  49,999.. 

6 

1,841 

4.7 

16 

4 

6 

229 

38 

Cities  of  10,000  to  24,999.. 

11 

3,697 

4.0 

8 

12 

5 

210 

42 

Remainder  of  United  States.. 

5 

3,252 

5.2 

88 

3 

31 

2,129 

69 

Proprietors  of  unincorporated  businesses. 
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Table  11.— WHOLESALE  APPAREL  TRADE—SIZE  BY  NUMBER  OF  ESTABLISHMENTS  OPERATED— UNITED  STATES:      1948 
Establishments,  Sales,   Expenses,   Pay  Roll,   and  Personnel 


Type  of  establishment  and 
firm  size 


Estab- 
lish- 
ments 


(Number) 


Sales, 
entire 
year 


(Thousand 
dollars) 


Operating 

expenses1 

(inc. 

pay  roll) 
as  percent 

or  sales 


Pay 
roll, 
entire 
year 


(Thousand 
dollars) 


Active 
propri- 
etors, * 
Novem- 
ber 


(Number) 


Paid  employees  and  pay  roll, 

workweek  ended  nearest 

Nov.    15 


Em- 
ployees 


(Number) 


Amount 
(Dollars) 


Pay  roll 


Per 
em- 
ployee 
(Dollars) 


Clothing,   furnishings  foot- 
wear wholesalers 


1  wholesale  establishment. 

2  wholesale  establishments 

3  or  more  wholesale 
establishments 


Clothing,  furnishings,  foot- 
wear factory  sales 
branches  (with  stocks).... 


1  wholesale  establishment. 

2  wholesale  establishments 
3-5  wholesale  establish- 
ments  

6  or  more  wholesale 

establishments 


Clothing,  furnishings,  foot- 
wear manufacturers'  sales 
offices  (without  stocks)., 

1  wholesale  establishment. 

2  wholesale  establishments 

3  or  more  wholesale 
establishments 


Clothing,  furnishings,  foot- 
wear agents  and  brokers... 

1  wholesale  establishment. 

2  wholesale  establishments 

3  or  more  wholesale 
establishments 


5,133 


4,996 
91 


1,796 
20 


1,558,536 


1,463,779 
49,163 


129,873 
50,044 


83,792 
120,789 


263,883 
24,298 


1,307,587 
35,694 


305,838 


111,332 

102,510 
4,372 


9,234 
3.243 


5,722 
4,665 


12,225 
1,059 


6,387 


16,842 
584 


4,490 


4,437 
48 


1,846 
1.836 


29,578 


27,260 
1,200 


1,834 
577 


1,275 
1,080 


2,281 
135 


4,195 
143 


2,050,453 

1,897,421 
76,962 


169,869 
67,513 


119,185 
85.366 


223,208 
17,324 


323,442 
11,996 


93 
117 


98 
128 


77 


*  Proprietors  of  unincorporated  businesses. 

1  Entries  for  agents  and  brokers  represent  brokerage  or  commissions  received  as  a  percent  of  sales  of 
entire  year. 
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Table  12A. —CLOTHING,   FURNISHINGS,   FOOTWEAR  SERVICE  WHOLESALERS1-- SALES  SIZE—UNITED  STATES,  GEOGRAPHIC 
DIVISIONS,   AND  STANDARD  METROPOLITAN  AREAS  WITH  1,000,000  INHABITANTS  OR  MORE2:      1948 

Establishments,  Sales,  Expenses,   Pay  Roll,   and  Personnel 


Type    of   establishment, 

sales    size,    geographic 

division,    and   standard 

metropolitan   area 


Estab- 
lish- 
ments 


(Nam- 


Sales, 
entire 
year 


(Thousand 
dollars) 


Oper- 
ating 
ex- 
penses 
(inc. 
pay 
roll)  as 
per- 
cent 
of  sales 


Pay  roll, 
entire 
year 


(Thousand 
dollars) 


Active 
propri- 
etors, * 
Novem- 
ber 


(Num- 
ber) 


Paid   employees   and 

pay   roll,    workweek 

ended  nearest 

Nov.    15 


Em- 
ployees 

(Num- 
ber) 


Pay  roll 


Amount 
(Dollars) 


Per 
em- 
ployee 

(Dollars) 


CLOTHING,  FURNISHINGS  (GENERAL 
LINE)  SERVICE  WHOLESALERS 


United  States,  total.. 

$2,000,000  and  over.... 
$1,000,000— $1,999,999. 

$500,000— $999,999 

$300,000— $499,999 

$200,000— $299,999 

$100,000— $199,999 

$50,000—499,999 

Under  $50,000 

Geographic  Divisions  and 
Metropolitan  Areas 

$1,000,000  and  Over 

United  States,  total. 

New  England 

Middle  Atlantic 

East  North  Central 

East  South  Central 

Other  divisions 

14-  metro,  areas 

$500,000— $999,999 

United  States,  total. 

Middle  Atlantic 

East  North  Central 

West  North  Central 

South  Atlantic 

East  South  Central 

West  South  Central 

Pacific 

Other  divisions 

14  metro.,  areas 

$200,000—$499,999 

United  States,  total. 

New  England 

Middle  Atlantic 

East  North  Central 

West  North  Central 

South  Atlantic 

East  South  Central 

West  South  Central 

Other  divisions 


14  metro. 


total. 


New  York — Northeastern  New 

Jersey 

Chicago,  111 

Los  Angeles,  Calif 

Philadelphia,  Pa 

Boston,  Mass 

Pittsburgh,  Pa 

St.  Louis,  Mo 

Other  metro,  areas 

See  footnotes  at  end  of  table 


160,556 

41,562 
33,040 
35,397 
22,236 
13,414 
13,101 
1,223 
583 


74,602 

11,937 
29,485 
14,367 
7,222 
11,591 

47,807 


35,397 

9,536 
2,639 
2,320 
5,323 
4,372 
5,374 
2,863 
2,970 

11,006 


35,650 

2,701 
9,177 
6,680 
2,708 
7,438 
2,640 
2,740 
1,566 

15,458 


5,349 
1,735 

994 
1,166 
1,848 

875 
1,213 
2,278 


13.1 

10.5 
14.8 
13.4 
13.5 
13.6 
14.0 
17.3 
18.2 


12.4 


11,811 

2,972 

2,74C 

2,663 

1,517 

976 

837 

80 

26 


5,712 

925 
2,029 
1,172 

381 
1,205 

3,710 


832 
135 
258 
454 
235 
409 
165 
175 


187 
543 
631 
174 
519 
151 
200 


1,011 


354 

165 
40 
34 

156 
49 
98 

115 


3,431 

636 
721 
754 
609 
306 
345 
46 
14 


1,357 

234 
385 
332 
105 
301 


211 
30 
84 

123 
74 

123 
47 
62 


49 

223 

201 

42 

250 

58 

68 

24 


153 
51 
11 
18 
36 
14 
21 
39 


217,727 

49,913 
50,640 
49,099 
30,621 
18,213 
16,643 
2,090 
508 


100,553 

10,047 
39,180 
20,535 
7,505 
23,286 

64,029 


49,099 

14,322 
2,269 
5,397 
8,511 
3,746 
7,801 
3,388 
3,665 

17,573 


48,834 

3,414 
11,492 
12,239 
3,435 
10,370 
2,805 
3,439 
1,640 

20,137 


7,824 

2,875 

713 

735 

2,800 

923 

2,060 

2,207 
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Table  12A.  — CLOTHING,   FURNISHINGS,  FOOTWEAR  SERVICE  WHOLESALERS1 —SALES  SIZE—UNITED  STATES,  GEOGRAPHIC 

DIVISIONS,  AND  STANDARD  METROPOLITAN  AREAS  WITH  1,000,000  INHABITANTS  OR  MORE2:  1948— Continued 

Establishments,  Sales,  Expenses,  Pay  Roll,  and  Personnel 


Type   of  establishment, 

sales   size,    geographic 

division,    and   standard 

metropolitan  area 


Estab- 
lish- 
ments 


(Nun- 
ber) 


Sales, 
entire 
year 


(Thousand 
dollars) 


Oper- 
ating 
ex- 
penses 
(inc. 
pay 
roll)  as 
per- 
cent 
of  sales 


Pay  roll, 
entire 
year 


(Thousand 
dollars) 


Active 
propri- 
etors,* 
Novem- 
ber 


(Hum- 
ber) 


Paid  employees   and 

pay   roll ,    workweek 

ended  nearest 

Nov.  15 


Em- 
ployees 


(Hum- 
ber) 


Pay  roll 


Amount 
(Dollars) 


CLOTHING,  FURNISHINGS  (GENERAL 
LINE)  SERVICE  WHOLESALERS— Con. 

Under  $200, 000 

United  States,  total 

New  England 

Middle  Atlantic 

East  North  Central 

West  North  Central 

South  Atlantic 

East  South  Central 

West  South  Central 

Other  divisions 

14  metro,  areas,  total... 

New  York — Northeastern  New 

Jersey 

Chicago,  111 

Philadelphia,  Pa 

Boston,  Mass 

St.  Louis,  Mo 

Baltimore,  Md 

Other  metro,  areas 

MEN'S,  BOYS'  CLOTHING,  FUR- 
NISHINGS (EXCEPT  FOOTWEAR) 
SERVICE  WHOLESALERS 

United  States ,  total 

$2,000,000  and  over 

$1,000,000—11,999,999 

$500,000— $999,999 

$300,000— $499,999 

$200,000— $299,999 

$100,000— $199,999 

$50,000-$99,999 

Under  $50,000 

Geographic  Divisions  and 
Metropolitan  Areas 

$1,000,000  and  Over 

United  States,  total 

Middle  Atlantic 

Eas$  North  Central 

Other  divisions 

14  metro,  areas,  total... 

New  York — Northeastern  New 

Jersey 

Chicago,  111 

Other  metro,  areas 

$500,000— $999,999 

United  States,  total 

New  England 

Middle  Atlantic 

East  North  Central 

West  North  Central 

South  Atlantic 

East  South  Central 

West  South  Central 

Pacific 


1,410 

21 
44 
102 
150 
141 
292 
275 
385 


14,907 

938 
6,874 
2,296 

679 
1,429 
1,185 
1,085 

421 

8,789 


4,322 
885 

1,739 
264 
447 
396 
736 


391,835 

96,163 
60,620 
70,570 
57,813 
34,727 
42,057 
20,199 
9,686 


156,783 

123,030 
17,238 
16,515 

139,637 


111,146 
10,164 
18,327 


70,570 

2,894 
31,885 
15,553 
5,071 
4,193 
1,892 
2,881 
6,201 


14.3 

12.9 

13.0 
15.0 
15.7 
14.7 
14.3 
15.3 
17.6 


15.0 


45 

431 
187 
55 
71 
61 
74 
19 


29,089 

7,224 
4,549 
5,592 
4,833 
2,451 
2,728 
1,214 


9,337 
1,222 
1,214 

10,489 


8,294 

712 

1,483 


5,592 

210 
2,482 
1,281 
338 
331 
104 
296 
550 


14 
61 
127 
108 
290 
264 
362 


21 
170 
80 
23 
36 
36 
32 
7 


122 
42 
28 
11 
19 
5 
21 


7,913 

1,625 

1,059 

1,356 

1,358 

762 

986 

511 

256 


2,081 
353 
250 


1,871 
222 
291 


54 

561 

278 
57 

144 
45 
80 

137 


19,241 

865 

8,675 
3,514 
1,104 
1,605 
1,408 
1,683 
387 

21,341 


6,736 
2,002 
1,168 
472 
883 
250 
830 


543,842 

126,125 
85,893 

101,413 
91,139 
49,164 
55,461 
24,300 
10,347 


212,018 

164,730 
27,714 
19,574 

186,549 


147,900 
16,261 
22,388 


101,413 

4,439 

45,487 

23,150 

5,051 

5,261 

1,800 

5,180 

11,045 


See  footnotes  at  end  of  table. 


THE  APPAREL  TRADE 


Table  12A. —CLOTHING,   FURNISHINGS,   FOOTWEAR  SERVICE  WHOLESALERS1— SALES  SIZE—UNITED  STATES,  GEOGRAPHIC 
DIVISIONS,    AND  STANDARD  METROPOLITAN  AREAS  WITH  1,000,000  INHABITANTS  OR  MORE2:  1945— Continued 

Establishments,  Sales,  Expenses,   Pay  Roll,   and  Personnel 


Type    of   establishment, 

sales    size,    geographic 

division,    and    standard 

metropolitan  area 


Estab- 
lish- 
ments 


(Hum- 
ber) 


Sales, 
entire 
year 


(Thousand 
dollars) 


Oper- 
ating 
ex- 
penses 
(inc. 
pay 
roll)  as 
per- 
cent 
of  sales 


Pay  roll, 
entire 
year 


(Thousand 
dollars) 


Active 
propri- 
etors, * 
Novem- 
ber 


(Num- 
ber) 


Paid   employees   and 

pay    roll,    workweek 

ended   nearest 

Nov.    15 


Em- 
ployees 


(Num- 
ber) 


Pay   roll 


Amount 
(Dollars) 


Per 
em- 
ployee 

(Dollars) 


MEN'S,  BOYS'  CLOTHING,  FUR- 
NISHINGS (EXCEPT  FOOTWEAR) 
SERVICE  WHOLESALERS— Con. 

$500,000— $999,999— Continued 

14  metro,  areas,  total.., 

New  York — Northeastern  New 

Jersey , 

Chicago,  111 , 

San  Francisco — Oakland,  Calif., 

Pittsburgh,  Pa 

St.  Louis,-  Mo , 

Cleveland,  Ohio , 

Baltimore,  Md , 

Other  metro,  areas 

$200,000— $499,999 

United  States,  total...., 

New  England 

Middle  Atlantic 

East  North  Central 

West  North  Central 

South  Atlantic , 

East  South  Central , 

West  South  Central , 

Mountain , 

Pacific , 

14  metro,  areas,  total.., 

New  York—Northeastern  New 

Jersey , 

Chicago,  111 , 

Los  Angeles,  Calif , 

Philadelphia,  Pa , 

Boston,  Mass , 

San  Francisco — Oakland,  Calif., 

Pittsburgh,  Pa , 

St.  Louis,  Mo , 

Cleveland,  Ohio , 

Baltimore,  Md , 

Minneapolis — St.  Paul,  Minn..., 
Other  metro,  areas , 

Under  $200,000 

United  States,  total...., 

New  England , 

Middle  Atlantic , 

East  North  Central , 

West  North  Central , 

South  Atlantic , 

East  South  Central , 

West  South  Central , 

Mountain , 

Pacific , 

14  metro,  areas,  total.. 

New  York — Northeastern  New 

Jersey 

Chicago,  111 

Los  Angeles,  Calif 

Philadelphia,  Pa 

Detroit,  Mich 

Boston,  Mass , 

San  Francisco — Oakland,  Calif., 

Pittsburgh,  Pa 

St.  Louis,  Mo 

Washington,  D.  C , 

Cleveland,  Ohio 

Baltimore,  Md 

Minneapolis — St.  Paul,  Minn..., 
Buffalo,  N.  Y 


20 

144 

45 

21 

22 

6 

5 

4 

24 


112 

22 

9 

10 

17 

9 

11 

8 

6 

11 

6 

7 


68 
531 
138 
35 
71 
19 
24 
4 
62 


412 
73 
36 
60 

12 
35 
16 
18 
15 
4 
16 
30 


55,000 

26,754 
8,373 
4,815 
2,708 
3,079 
1,781 
2,401 
5,089 


92,540 

6,780 
45,993 
15,085 
6,608 
6,816 
1,809 
1,082 
1,296 
7,071 

73,303 


35,457 
7,740 
2,794 
3,545 
5,869 
2,635 
3,588 
2,276 
1,838 
3,232 
1,933 
2,396 


71,942 

5,024 

38,810 

11,222 

3,161 

5,326 

1,811 

1,903 

294 

4,391 

54,972 


29,201 
6,082 
2,209 
4,545 

899 
2,568 
1,501 
1,923 
1,127 

461 
1,608 
1,776 

904 

168 


4,457 

2,189 
748 
444 
168 
242 
88 
241 
337 


7,284 

701 

3,544 

1,154 

422 

604 

155 

40 

88 

576 

5,837 


2,685 
519 
288 
368 
615 
222 
242 
184 
178 
289 
81 
166 


4,440 

313 
2,324 
730 
196 
275 
139 
164 
7 
292 

3,424 


4 

123 
35 
17 
18 
4 
4 
4 
26 


47 
506 
127 

30 

81 
20 
27 


859 
388 

389 
64 

100 

41 

200 

61 

51 

11 

216 

23 

162 

15 

85 

23 

71 

13 

47 

2 

85 

20 

81 

35 

40 

8 

39 

1 

449 
157 
118 
80 
41 
18 
102 
73 


1,651 


1,753 


82,083 

39,660 
13,346 
9,032 
3,327 
4,082 
1,990 
4,045 
6,601 


140,303 


193 

13,260 

958 

67,323 

314 

22,899 

144 

8,112 

210 

10,833 

44 

2,975 

22 

828 

28 

1,570 

207 

12,503 

111,928 


677 

50,152 

147 

10,728 

116 

6,695 

103 

7,233 

167 

10,122 

67 

4,605 

86 

4,704 

57 

3,599 

44 

3,554 

110 

5,099 

26 

1,536 

51 

3,901 

90,108 


123 

5,549 

906 

47,857 

254 

13,863 

80 

3,667 

112 

5,448 

61 

2,753 

72 

3,822 

4 

145 

141 

7,004 

586 

38,090 

L37 

7,254 

57 

3,028 

95 

4,314 

15 

1,004 

80 

3,873 

68 

3,269 

43 

1,776 

27 

1,140 

15 

903 

31 

1,679 

32 

1,509 

16 

787 

14 

965 

88 
85 
77 
42 
100 
111 
40 
90 


See  footnotes  at  end  of  table. 
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Table  12A. —CLOTHING,  FURNISHINGS,  FOOTWEAR  SERVICE  WHOLESALERS1-- SALES  SIZE—UNITED  STATES,  GEOGRAPHIC 
DIVISIONS,  AND  STANDARD  METROPOLITAN  AREAS  WITH  1,000,000  INHABITANTS  OR  MORE2:  1948— Continued 

Establishments.  Sales,  Expenses,  Pay  Roll,   and  Personnel 


Type    of   establishment, 

sales    size,    geographic 

division,    and   standard 

metropolitan   area 


Estab- 
lish- 
ments 


(Num- 
ber) 


Sales, 
entire 
year 


(Thousand 
dollars 


Oper- 
ating 
ex- 
penses 
(inc. 
pay 
roll)  as 
per- 
cent 
of  sales 


Pay  roll, 
entire 
year 


(Thousand 
dollars) 


Active 
propri- 
etors, * 
Novem- 
ber 


(Num- 
ber) 


Paid   employees    and 

pay   roll,    workweek 

ended   nearest 

Nov.    15 


Em- 
ployees 


(Num- 
ber) 


Pay    roll 


(Dollars) 


Per 
em- 
ployee 

(Dollars) 


WOMEN'S,  CHILDREN'S  CLOTHING, 

FURNISHINGS  (EXCEPT  SHOES) 

SERVICE  WHOLESALERS 

United  States ,  total 

$2,000,000  and  over 

$1,000,000— $1,999,999 

$500,000— $999,999 

$300,000~$499,999 

$200,000— $299,999 

$100,000— $199,999 

$50,000—$99,999 

Under  $50,000 

Geographic  Divisions  and 
Metropolitan  Areas 

$1,000,000  and  Over 

United  States,  total.... 

New  England 

Middle  Atlantic 

East  North  Central 

Other  divisions 

14  metro,  areas,  total.. 

New  York — Northeastern  New 

Jersey 

Chicago,  111 

Other  metro,  areas 

$500,000— $999,999 

United  States,  total.... 

New  England 

Middle  Atlantic 

East  North  Central 

West  North  Central....' 

South  Atlantic 

Pacific 

Other  divisions 

14  metro,  areas,  total.. 

New  York — Northeastern  New 

Jersey 

Chicago,  111 

Philadelphia,  Pa 

Boston,  Mass 

San  Francisco — Oakland,  Calif. 

St.  Louis,  Mo 

Other  metro,  areas 

$200,000— $499.  ,999 

United  States,  total.... 

New  England 

Middle  Atlantic 

East  North  Central 

West  North  Central 

South  Atlantic 

East  South  Central 

West  South  Central....' 

Mountain 

Pacific 


22 
54 
121 
188 
146 
295 
246 
314 


417,181 

79,818 
76,657 
83,393 
72,407 
36,396 
42,780 
17,591 
8,139 


156,475 

11,088 

108,184 

23,087 

14,116 

137,512 


100,902 
16,589 

20,021 


83,393 

7,797 
46,740 
8,406 
5,199 
4,594 
7,887 
2,770 

70,991 


39,263 
4,332 
4,201 
6,663 
3,881 
1,982 

10,669 


108,803 


29 

9,945 

178 

56,896 

39 

12,882 

25 

9,083 

19 

5,861 

7 

2,109 

6 

1,979 

4 

1,221 

27 

8,827 

15.4 

13.5 
15.3 
15.3 
15.6 
15.0 
16.7 
18.1 
20.1 


15.2 


32,008 

5,839 
5,939 
6/854 
5,914 
2,415 
3,257 
1,235 
555 


11,778 

641 
8,315 
1,934 

888 

10,824 


8,151 
1,345 
1,328 


6,854 

653 
4,204 
613 
452 
228 
521 
183 

5,871 


3,754 
242 
240 
521 
298 
107 
709 


8,329 

865 

3,923 

961 

843 

408 

84 

105 

102 

1,038 


1,170 

10 
21 
83 
127 
156 
278 
220 
275 


8,104 

1,078 

1,166 

1,552 

1,531 

775 

1,163 

518 

321 


2,244 

152 

1,458 

406 

228 

1,999 


1,432 
261 

306 


147 
909 
150 
128 

56 
116 

46 


743 
48 
93 

110 
57 
30 

208 


2,306 

222 

1,060 

255 

264 

149 

39 

36 

24 

257 


587,574 

87,133 

112,359 

126,358 

111,238 

45,370 

66,009 

26,311 

12,796 


199,492 

12,337 

134,792 

35,260 

17,103 

180,980 


131,672 
24,498 
24,810 


126,358 

11,551 
80,198 
10,317 
8,698 
3,185 
8,800 
3,609 

108,894 


71,423 
4,062 
4,965 
8,967 
4,682 
1,866 

12,929 


156,608 

15,727 

72,102 

18,087 

15,801 

8,199 

1,718 

2,171 

1,405 

21,398 


See  footnotes  at  end  of  table. 


THE  APPAREL  TRADE 


Table  12A. —CLOTHING,   FURNISHINGS,  FOOTWEAR  SERVICE  WHOLESALERS1-- SALES  SIZE—UNITED  STATES,  GEOGRAPHIC 
DIVISIONS,   AND  STANDARD  METROPOLITAN  AREAS  WITH  1,000,000  INHABITANTS  OR  MORE*:  1948— Continued 

Establishments,  Sales,   Expenses,  Pay  Roll,   and  Personnel 


Type    of   establishment, 

sales    size,    geographic 

division,    and   standard 

metropolitan   area 


Estab- 
lish- 
ments 


f.Vum- 


Sales, 
entire 
year 


(Ttiousand 
dollars) 


Oper- 
ating 
ex- 
penses 
(inc. 
pay 
roll)as 
per- 
cent of 
sales 


Pay  roll, 
entire 
year 


(Thousand 
dollars) 


Active 
propri- 
etors, * 
Novem- 
ber 


(Nttm- 


Paid  employees    and 

pay  roll,    workweek 

ended  nearest 

Nov.    15 


Em- 
ployees 


(Num- 


Pay    roll 


(Dollars)    (Dollars) 


Per 

em- 
ployee 


WOMEN'S,   CHILDREN'S  CLOTHING, 

FURNISHINGS      (EXCEPT  SHOES) 

SERVICE  WHOLESALERS— Con. 

$200 ,  000— $499 ,  999— Continued 

14  metro,   areas,   total... 

New  York— Northeastern  New 

Jersey 

Chicago,   111 

Los  Angeles,   Calif 

Philadelphia,   Pa 

Boston,  Mass 

San  Francisco — Oakland,  Calif.. 

Pittsburgh,  Pa 

St.  Louis,  Mo 

Baltimore,  Md 

Minneapolis — St.  Louis,  Minn... 
Other  metro,  areas 

Under  $200,000 

United  States,  total 

New  England 

Middle  Atlantic 

East  North  Central 

West  North  Central 

South  Atlantic 

East  South  Central 

West  South  Central 

Mountain 

Pacific 

14  metro,  areas,  total... 

New  York — Northeastern  New 

Jersey 

Chicago,  111 

Los  Angeles,  Calif 

Philadelphia,  Pa 

Detroit,  Mich '. 

Boston,  Mass 

San  Francisco — Oakland,  Calif.. 

Pittsburgh,  Pa 

St.  Louis,  Mo 

Cleveland,  Ohio 

Baltimore,  Md 

Minneapolis — St.  Paul,  Minn.... 
Buffalo,  N.  Y 

FURS  (DRESSED),  FUR  CLOTHING 
SERVICE  WHOLESALERS 

United  States ,  total 

12,000,000  and  over 

$1,000,000— $1,999,999 

$500,000— $999,999 

$300,000— $499,999 

$200,000— $299,999 

$100,000— $199,999 

$50,000— $99,999 

Under  $50,000 


152 
30 
11 
12 
26 
5 
9 
11 
6 


855 

46 
536 
86 
23 
36 
14 
12 
12 
90 


476 
45 
59 
34 
9 
31 
27 


9 

23 

44 

50 

65 

124 

103 

117 


89,636 


49,003 
9,958 
4,016 
3,432 
8,736 
1,439 
2,762 
3,882 
1,637 
2,947 
1,824 


68,510 

3,910 
41,252 
8,163 
2,238 
3,632 
1,023 
1,198 
800 
6,294 


35,864 

4,406 

4,073 

2,673 

1,031 

2,763 

2,108 

972 

796 

1,224 

1,543 

881 

603 


152,656 

29,480 
28,423 
30,779 
19,425 
15,796 
18,182 
7,443 
3,128 


10.8 

6.5 
9.3 
11.2 
12.4 
12.4 
13.8 
13.1 
18.6 


7,036 


3,528 
804 
631 
206 
733 
127 
150 
400 

80 
293 

84 


5,047 

306 

3,120 

534 

208 

213 

80 

87 

52 

447 

4,331 


2,837 

309 

273 

136 

59 

191 

163 

42 

62 

70 

113 

43 

33 


7,089 

763 
1,049 
1,680 
1,284 

831 
1,019 

298 

165 


131 
24 
10 
18 

8 

4 
12 

2 
10 

5 


30 
482 
89 
17 
38 
6 
10 
12 
89 


1,887 


911 

193 

149 

72 

190 

37 

63 

122 

29 

90 

31 


2,002 

144 
1,143 

235 
96 
86 
41 
46 
23 

188 

1,641 


409 

1,012 

42 

113 

59 

123 

40 

66 

8 

43 

18 

78 

28 

61 

11 

17 

5 

27 

18 

35 

9 

35 

8 

17 

3 

14 

517 

1,751 

4 

141 

14 

209 

35 

349 

38 

304 

58 

230 

133 

320 

113 

115 

122 

83 

131,598 


64,667 

14,687 

12,847 

3,878 

13,225 

2,431 

2,826 

7,356 

1,684 

5,834 

2,163 


105,116 

6,533 
65,316 
11,224 
3,683 
4,207 
1,635 
1,966 
1,075 
9,477 

90,427 


60,051 

6,028 

5,609 

2,375 

1,911 

3,515 

3,522 

805 

1,363 

1,491 

2,177 

885 

695 


141,169 

14,301 
20,194 
34,131 
22,952 
16,714 
22,224 
6,586 
4,067 


See  footnotes  at  end  of  table. 
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Table  12A.-- CLOTHING,  FURNISHINGS,   FOOTWEAR  SERVICE  WHOLESALERS^^SALES  SIZE— UNITED  STATES,  GEOGRAPHIC 
DIVISIONS,  AND  STANDARD  METROPOLITAN  AREAS  WITH  1,000,000  INHABITANTS  OR  MORE2:  1948 —Continued 

Establishments,  Sales,  Expenses,  Pay  Roll,  and  Personnel 


Type   of  establishment, 

sales   size,    geographic 

division,    and   standard 

metropolitan   area 


Estab- 
lish- 
ments 


(Num- 
ber) 


Sales, 
entire 
year 


(Thousand 
dollars) 


Oper- 
ating 
ex- 
penses 
(inc. 
pay 
roll)  as 
per- 
cent 
of  sales 


Pay  roil, 
entire 
year 


(Thousand 
dollars) 


Active 
propri- 
etors,* 
Novem  - 
ber 


(Num- 
ber) 


Paid  employees  and 
pay   roll,    workweek 
ended  nearest 
Nov.    15 


Em- 
ployees 


(Num- 
ber) 


Pay    roll 


(Dollars) 


Per 
em- 
ployee 

(Dollars) 


FURS  (DRESSED),  FUR  CLOTHING 
SERVICE  WHOLESALERS—Continued 

Geographic  Divisions  and 
Metropolitan  Areas 
$1,000,000  and  Over 

United  States 

14  metro,  areas 

$500,000— $999,999 

United  States,  total 

Middle  Atlantic 

East  North  Central 

Other  divisions 

14  metro,  areas,  total... 

New  York — Northeastern  New 

Jersey 

Chicago,  Til ... 

Other  metro,  areas 

$200,000-4499,999 

United  States,  total 

New  England 

Middle  Atlantic 

East  North  Central 

Pacific 

Other  divisions 

14  metro,  areas,  total... 

New  York — Northeastern  New 

Jersey 

Chicago,  111 

Boston,  Mass 

San  Francisco — Oakland,  Calif.. 
Other  metro,  areas 

Under  $200,000 

United  States,  total 

New  England 

Middle  Atlantic 

East  North  Central 

West  North  Central 

Pacific 

14  metro,  areas,  total... 

New  York — Northeastern  New 

Jersey 

Chicago,  111 

Los  Angeles,  Calif 

Philadelphia,  Pa 

Detroit,  Mich s 

Boston,  Mass 

San  Francisco — Oakland,  Calif.. 

Cleveland ,  Ohio. 

Minneapolis — St.  Paul,  Minn.... 

Buffalo,  N.  Y 

Other  metro,  areas 

See  footnotes  at  end  of  table 


7 
73 
23 

7 

5 

110 


16 

232 

52 

13 

31 


218 

40 

18 

8 

4 

15 

10 

6 

8 

3 

4 


57,903 
57,903 


30,779 

23,953 
3,315 
3,511 

28,473 


21,097 
3,315 
4,061 


35,221 

2,177 
22,819 
7,087 
1,900 
1,238 

33,918 


22,067 

5,764 

2,177 

741 

3,169 


28,753 

1,510 
18,026 
5,428 
1,438 
2,351 

27,769 


16,986 

4,195 

1,372 

751 

357 

1,472 

715 

487 

1,125 

152 

157 


7.9 
7.9 


11.2 


13.9 


1,680 

1,180 
271 
229 

1,542 


1,033 
271 
238 


2,115 

126 

1,198 

602 

84 

105 

2,031 


1,133 

319 

126 

29 

424 


1,482 

106 
729 
396 

95 
156 

1,368 


107 
37 
21 

106 
42 
38 
71 


8 
253 
60 
15 
32 


239 
49 

20 
9 
2 

7 


267 
74 
35 

8 
118 


217 
85 
38 
16 
7 
41 
12 
15 
28 


34,131 

24,912 
4,852 
4,367 

31,744 


22,350 
4,852 
4,542 


39,666 

2,520 

22,691 

10,370 

1,924 

2,161 

37,961 


21,587 
4,812 
2,520 
755 
8,287 


32,877 

2,420 
15,388 
9,446 
2,073 
3,550 

30,800 


13,578 

7,006 

2,604 

842 

628 

2,420 

777 

892 

1,583 

470 


THE  APPAREL  TRADE 


Table   12A. —CLOTHING,   FURNISHINGS,   FOOTWEAR  SERVICE  WHOLESALERS1— SALES  SIZE— UNITED  STATES,   GEOGRAPHIC 

DIVISIONS,    AND  STANDARD  METROPOLITAN  AREAS  WITH  1,000,000  INHABITANTS  OR  MORE*:  1943— Continued 
Establishments,   Sales,   Expenses,   Pay  Roll,   and  Personnel 


Type   of   establishment, 

sales    size,    geographic 

division,    and    standard 

metropolitan  area 


Estab- 
lish- 
ments 


(Number) 


Sales, 
entire 
year 


(Thousand 
dollars) 


Oper- 
ating 
ex- 
penses 
(inc. 
pay 
roll)as 

per 
cent  of 
sales 


Pay  roll, 
entire 
year 


(Thousand 
dollars) 


Active 
propri- 
etors, * 
Novem- 
ber 


(Number) 


Paid   employees    and 

pay    roll,    workweek 

ended   nearest 

Nov.    15 


Em- 
ployees 


(Number) 


Pay   roll 


Amount 
(Dollars) 


Per 
em- 
ployee 

(Dollars) 


MILLINERY,  MILLINERY  SUPPLIES 
SERVICE _ WHOLESALERS 

United  States,  total 

$1,000,000  and  over 

$500,000-$999,999 

$300,000-$499,999 

$200,000-$299,999 

$100,000-$199,999 

$50,000-$99,999 

Under  $50,000 

Geographic  Divisions  and 
Metropolitan  Areas 

$1,000,000  and  Over 

United  States 

14  metro,  areas , 

$5O0,000-$999,999 

United  States,  total 

Middle  Atlantic 

East  North  Central 

Other  divisions 

14  metro,  areas 

$200,000-$499,999 

United  States,  total 

Middle  Atlantic 

East  North  Central 

'.'est  North  Central 

./est  South  Central 

Pacific 

Other  divisions 

14  metro,  areas,  total... 

New  York-Northeastern  New 

Jersey 

Chicago,  111 

San  Francisco-Oakland,  Calif... 
Other  metro,  areas 

Under  $200,000 

United  States,  total 

New  England 

Middle  Atlantic 

East  North  Central 

'./est  North  Central 

South  Atlantic 

East  South  Central 

'/est  South  Central 

Mountain 

Pacific 


9 
30 
48 
53 
97 
113 
119 


10 
197 

49 

25 
6 
3 
7 
7 

25 


102,360 

.24,641 
21,366 
18,409 
13,271 
13,678 
8,158 
2,837 


24,641 
24,641 


17,139 
2,203 
2,024 

21,366 


22,542 
3,958 
1,484 
895 
1,783 
1,018 

29,537 


21,929 

2,774 

950 

3,884 


24,673 

595 

15,011 

3,602 

1,986 

254 

339 

626 

671 

1,589 


18.1 

13.0 
17.0 
19.7 
20.7 
22.6 
20.4 
20.0 


13.0 
13.0 


20.0 


9,566 

1,424- 
1,995 
2,112 
1,441 
1,594 
836 
164 


1,424 
1,424 


1,995 

1,390 
418 
187 


3,553 

2,483 
350 
227 
100 
253 
140 

3,258 


2,415 
209 
167 
467 


2,594 

53 

1,540 

445 

224 

14 

15 

45 

72 

186 


1 
25 
43 
36 
85 
104 
112 


7 

189 

38 

20 

6 

3 

8 

6 

24 


304 
479 
587 
416 
554 
352 


304 
304 


336 
95 

48 


666 
110 
57 
42 
78 
50 


629 
70 
54 

154 


25 

577 
155 
95 
8 
7 
29 
23 
75 


177,655 

30,862 
33,273 
37,904 
26,787 
28,963 
16,501 
3,365 


30,862 
30,862 


33,273 

23,069 
7,290 
2,914 


64,691 

45,682 
5,991 
3,893 
1,987 
4,683 
2,455 

59,679 


44,162 
3,808 
3,148 
8,561 


48,829 

971 

30,078 

7,438 

4,058 

279 

289 

981 

1,150 

3,585 


See  footnotes  at  end  of  table. 


WHOLESALE  3! 

Table  12A CLOTHING,  FURNISHINGS,  FOOTWEAR  SERVICE  WHOLESALERS1~SALES  SIZE— UNITED  STATES,   GEOGRAPHIC 

DIVISIONS,  AND  STANDARD  METROPOLITAN  AREAS  WITH  1,000,000  INHABITANTS  OR  MORE2:  1948— Continued 

Establishments,   Sales,  Expenses,   Pay  Roll,   and  Personnel 


Type   of  establishment, 

sales    size,    geographic 

division,    and   standard 

metropolitan  area 


Estab- 
lish- 
ments 


(Number) 


Sales, 
entire 
year 


(Thousand 
dollars) 


Oper- 
ating 

ex- 
penses 
(inc. 

pay 
oil)  as 

per 
cent  of 
sales 


Payroll, 
entire 


(Thousand 
dollars) 


Active 
propri- 
etors, * 
Novem- 
ber 


(Number) 


Paid   employees    and 

pay   roll,    workweek 

ended  nearest 

Nov.    15 


Em- 
ployees 


(Number) 


Pay   roll 


Amount 
(Dollars) 


Per 
em- 
ployee 

(Dollars) 


MILLINERY,  MILLINERY  SUPPLIES 
SERVICE  WHOLESALERS— Continued 

Under  $200,000— Continued 

14  metro,  areas,  total..., 

New  York-Northeastern  New 

Jersey 

Chicago,  111 

Los  Angeles,  Calif 

Philadelphia,  Pa 

Detroit,  Mich 

Boston,  Mass 

San  Francisco-Oakland,  Calif.... 

Pittsburgh,  Pa 

St.  Louis,  Mo 

Cleveland,  Ohio 

Minneapolis -St.  Paul,  Minn 

Buffalo,  N.  Y 

Other  metro,  areas 

SHOES,  OTHER  FOOTWEAR 
SERVICE  WHOLESALERS 

United  States ,  total 

$2,000,000  and  over 

$1,000,000-$1,999,999 

$500,000-$999,999 

$300,000-$499,999 

$200,000-$299,999 

$100,000-$199,999 

$50,000-$99,999 

Under  $50,000 

Geographic  Divisions  and 
Metropolitan  Areas 

$1,000,000  and  Over 

United  States,  total 

New  England 

Middle  Atlantic 

East  North  Central 

South  Atlantic 

Other  divisions 

14  metro,  areas,  total..., 

New  York-Northeastern  New 

Jersey , 

Boston,  Mass , 

Other  metro,  areas. 


$500,000-3999,999 
United  States,  total. 


New  England 

Middle  Atlantic 

East  North  Central, 
■/est  North  Central. 

South  Atlantic 

West  South  Central. 

Pacific 

Other  divisions.... 


183 
26 
14 
6 


16 
43 
82 
77 
74 
111 
119 
115 


13,567 
1,977 
769 
709 
515 
546 
591 
362 
855 
417 
576 
242 
126 


247,388 

59,782 
55,915 
56,020 
30,234 
17,696 
16,002 
8,858 
2,881 


115,697 

47,391 
29,697 
10,455 
9,977 
18,177 

77,737 


18,425 
38,078 
21,234 


56,020 

6,929 
14,481 
7,407 
5,874 
13,419 
2,023 
3,880 
2,007 


13.4 

11.6 
14.2 
14.5 
13.2 
13.8 
12.8 
12.6 
17.0 


1,443 

318 

107 

46 

22 

50 

54 

43 

96 

36 

56 

2 

7 


17,041 

4,118 

4,212 

4,246 

1,919 

1,249 

782 

379 

136 


8,330 

3,030 

2,290 

813 

754 

1,443 

5,344 


1,441 
2,249 
1.654 


4,246 

539 
1,182 
437 
523 
897 
129 
353 
186 


165 

20 

11 

15 

8 

5 

11 

2 

8 

4 

6 

5 

3 


2 
16 
62 
49 

54 
115 
107 
111 


858 


525 

105 

46 

31 

11 

23 

23 

16 

34 

11 

28 

2 

3 


4,210 

815 
919 

1,072 
512 
361 
269 
171 
91 


1,734 

550 
462 
220 
162 

340 

1,032 


262 
390 
380 


137 
237 
120 
174 
252 
39 
81 
32 


28,084 

5,192 

2,146 

1,126 

382 

921 

976 

693 

1,503 

692 

1,141 

45 

130 


294,161 

62,547 
70,542 
74,747 
35,545 
23,394 
15,141 
7,875 
4,370 


133,089 

45,528 
37,579 
14,485 
10,735 
24,762 

88,734 


23,491 
35,245 
29,998 


74,747 

8,920 
18,982 
8,139 
9,274 
17,850 
2,632 
5,362 
3,588 


See  footnotes  at  end  of  table. 


6  THE  APPAREL  TRADE 

Table  12A. —CLOTHING,    FURNISHINGS,   FOOTWEAR  SERVICE  WHOLESALERS1~SALES  SIZE— UNITED  STATES,   GEOGRAPHIC 
DIVISIONS,  AND  STANDARD  METROPOLITAN  AREAS  WITH  1,000,000  INHABITANTS  OR  MORE2: 1948— Continued 


Establishments,   Sales,  Expenses,   Pay  Roll,  and  Personnel 


Type    of   establishment, 

sales    size,    geographic 

division,    and   standard 

metropolitan   area 


Estab- 
lish- 
ments 


(Number) 


Sales, 
entire 
year 


(Thousand 
dollars) 


Oper- 
ating 
ex- 
penses 
(inc. 
pay 
roll)  as 

per 
cent  of 
sales 


Pay  roll, 
entire 
year 


(Thousand 
dollars) 


Active 
propri- 
etors, * 
Novem- 
ber 


(Number) 


Paid  employees   and 
pay   roll,    workweek 
ended   nearest 
Nov.    15 


Em- 
ployees 


(Number) 


Pay   roll 


Amount 
(Dollars) 


Per 

em- 
ployee 
(Dollars) 


OTHER  FOOTWEAR  SERVICE 
WHOLESALERS— Continued 

$500.000-$999 ,999— Continued 

14  metro,   areas,   total... 

New  York-Northeastern  New 

Jersey 

Chicago,  111 

St.   Louis,  Mo 

Baltimore,  Md 

Other  metro,  areas 


$200,000-1499,999 
United  States,   total. 


New  England 

Middle  Atlantic... 
East  North  Central. 
West  North  Central. 

South  Atlantic 

East  South  Central. 
West  South  Central. 

Mountain 

Pacific 


14  metro,  areas,  total... 


New  York-Northeastern  New 

Jersey 

Chicago,  111 

Philadelphia,  Pa 

Detroit,  Mich 

Boston,  Mass 

Pittsburgh,  Pa 

St.  Louis,  Mo 

Minneapolis-St.  Paul,  Minn. 
Other  metro,  areas 


Under  $200,000 
United  States,  total. 


New  England 

Middle  Atlantic... 
East  North  Central. 
West  North  Central. 

South  Atlantic 

West  South  Central. 

Pacific 

Other  divisions . . . . 


14  metro,  areas,  total.., 


New  York-Northeastern  New 

Jersey 

Chicago,  111 

Los  Angeles ,  Calif 

Philadelphia,  Pa 

Detroit,  Mich 

Boston,  Mass 

St.  Louis,  Mo 

Baltimore,  Md 

Minneapolis-St.  Paul,  Minn. 
Other  metro,  areas 


100 
140 
31 
17 
13 
14 
18 
12 


42,137 


11,677 
3,936 
4,327 
7,233 

14,964 


47,930 

7,916 

17,901 

6,304 

5,998 

3,939 

945 

981 

732 

3,214 

35,157 


9,284 
3,017 
4,416 
713 
5,871 
1,652 
4,014 
1,317 
4,873 


27,741 

7,797 
11,796 
2,390 
1,482 
1,165 

984 
1,337 

790 

20,802 


6,693 
842 

1,097 

3,802 
269 

5,743 
960 
467 
368 
561 


911 
189 
409 
390 

1,175 


3,168 

674 
1,063 
459 
319 
180 

64 
165 

71 
173 

2,248 


629 
236 
206 

70 
439 

75 
190 

88 
265 


1,297 

415 
507 
163 
60 
30 
33 
57 
32 


290 
49 
54 

138 
2 

330 
47 
4 
11 
29 


■  78 
159 
20 
17 
13 
13 
19 
14 


186 
60 
122 
119 
292 


129 

290 

115 

105 

72 

21 

55 

33 

53 


145 
52 
64 
16 
91 
29 
63 
28 


132 
226 
63 
20 
20 
18 
28 
24 


134 
21 
27 
62 
2 
98 
14 
2 
5 


14,993 
3,666 
5,234 
6,474 

21,130 


58,939 

10,856 
20,717 
7,861 
6,233 
3,913 
1,110 
3,008 
1,376 
3,865 

41,754 


12,276 
4,319 
3,792 
9,56 
7,794 
1,770 
3,860 
1,533 
5,454 


27,386 

7,852 

11,193 
3,475 
1,230 
635 
739 
1,576 


7,154 

1,265 

1,541 

2,632 

45 

6,387 

910 

120 

285 

459 


See  footnotes  at  end  of  table. 


WHOLESALE  37 

Table  12A — CLOTHING,  FURNISHINGS,  FOOTWEAR  SERVICE  WHOLESALERS^-SALES  SIZE— UNITED  STATES,   GEOGRAPHIC 
DIVISIONS,  AND  STANDARD  METROPOLITAN  AREAS  WITH  1,000,000  INHABITANTS  OR  MORE2:      1948«Continued 

Establishments,   Sales,  Expenses,   Pay  Roll,   and  Personnel 


Type    of    establishment, 

sales   size,    geographic 

division,    and   standard 

metropolitan   area 


Estab- 
lish- 
ments 


(Number) 


Sales, 
entire 
year 


(Thousand 
dollars) 


Oper- 
ating 
ex- 
penses 
(inc 
pay 
roll)  as 
per 
cent 
of  sale 


Pay  roll 
entire 


(Thousand 
dollars) 


Active 
propri- 
etors, * 
Novem- 
ber 


(Number) 


Paid   employees  and 

pay   roll,    workweek 

ended  nearest 

Nov.  15 


Em- 
ployees 


(Number) 


Pay  roll 


Amount 
(Dollars) 


WORK  CLOTHING  SERVICE 
WHOLESALERS 


United  States,  total. 


$1,000  ,'000  and  over. 
$500,000-$999,999... 
$300,000-$499,999... 
$200,000-$299,999... 
$100,000-$199,999... 

$50,000-$99,999 

Under  $50,000 


Geographic  Divisions  and 
Metropolitan  Areas 

$1,000,000  and  Over 

United  States 


$500,000-$999,999 
United  States,  total. 


Middle  Atlantic... 
'.'est  North  Central. 
Other  divisions.... 


$200,000-S499,999 
United  States,  total. 


New  England 

Middle  Atlantic... 
East  North  Central. 
'/est  North  Central. 

South  Atlantic 

Pacific 

Other  divisions.... 


14  metro,  areas,  total. 

New  York-Northeastern  New 

Jersey 

Chicago,  111 

Other  metro,  areas 


Under  $200,000 
United  States,  total. 


New  England 

Middle  Atlantic... 
East  North  Central. 

South  Atlantic 

East  South  Central, 
'..'est  South  Central. 

Pacific 

Other  divisions.... 


14  metro,  areas,  total. 

New  York-Northeastern  New 

Jersey 

Chicago,  111 

Los  Angeles,  Calif 

Philadelphia,  Pa 

Boston,  Mass 

San  Francisco-Oakland,  Calif. 

St.   Louis,  Mo 

Cleveland,  Ohio 

Baltimore,  Md 

Other  metro,  areas 


125 

11 
38 
21 
19 
5 
8 
13 
10 


42,777 

7,961 
7,703 
9,824 
6,519 
6,675 
3,007 
1.088 


7,961 


2,846 
1,804 
3,053 


16,343 

1,117 
5,639 
2,845 
1,308 
2,011 
1,523 
1,900 

8,585 


3,276 

777 

4,532 


10,770 

931 
3,375 
1,630 
1,503 

609 

800 
1,166 

756 

6,035 


2,257 
704 
433 
672 
299 
540 
232 
284 
241 
373 


11.0 

8.8 
8.4 

12.0 
12.9 
12.1 

13.1 
13.0 


2,062 

291 
300 
604 
373 
344 
114 
36 


123 
28 
149 


58 
363 
138 

82 
104 

92 
140 


242 

24 

265 


665 

54 
78 
187 
112 
150 
66 
18 


20 
102 
44 
15 
39 
23 
56 


39,771 

5,970 
5,333 
10,852 
7,086 
7,124 
2,394 
1,012 


5,970 


5,333 

2,225 

576 

2,532 


17,938 

1,076 
6,185 
2,621 

1,557 
1,956 
1,513 
3,030 


9,540 

3,870 

451 

5,219 


10,530 

429 
2,128 
2,356 
1,644 

570 
1,447 

875 
1,081 

4,489 


1,515 
861 
259 
344 
71 
568 
176 
194 
214 
287 


*  Proprietors  of  unincorporated  businesses. 

1  Includes  service  wholesalers  (domestic  market)  and  importers.  Excludes  exporters  and  limited-function 
wholesalers . 

2  Based  on  advance  1950  population  estimates. 


THE  APPAREL  TRADE 
Table   12B.—  CLOTHING,   FURNISHINGS,   FOOTWEAR  FACTORY  SALES  BRANCHES—SALES  SIZE—UNITED  STATES:   1948 
Establishments,   Sales,   Expenses,   Pay  Roll,   and  Personnel  


Type  of  establishment  and 
sales  size 


Estab- 
lish- 
ments 


(Number) 


Sales, 
entire 
year 


(Thousand 
dollars) 


Oper- 
ating 
ex- 
penses 
(inc. 
pay 
roll)  as 
per 
cent 
of  sales 


Pay  roll, 
entire 
year 


(Thousand 
dollars) 


Active 
propri- 
etors,* 
Novem- 
ber 


(Number) 


Paid   employees   and 

pay    roll,    workweek 

ended  nearest 

Nov.    15 


Em- 
ployees 


(Number) 


Pay   roll 


(Dollars) 


Per 
em- 
ployee 
(Dollars) 


Men's,  boys'   clothing,   furnish- 
ings    factory  sales 


branches,   total. 


$5,000,000  and  over... 
$2, 000,000-$4,999, 999. 
$1,000,000-11,999,999. 

$500,000-$999,999 

$300,000-$499,999 

$100,000-$299,999 

$50,000-$99,999 

Under  $50,000 


s,  children's  clothing, 
furnishings,  factory  sales 
branches,  total 


$2,000,000  and  over... 
$1,000, 000-$l, 999,999. 

$500,000-$999,999 

$300,0004*99,999 

$200,000-$299,999 

$100, 000-$  199, 999 

Under  $100,000 


Shoes,  other  footwear  factory 
sales  branches 

Clothing,  furnishings,  n.e.c, 
factory  sales  branches 


175,388 

93,813 

34,761 

30,436 

9,942 

3,882 

2,063 

361 

130 


54,500 

20,879 
13,541 
12,404 
4,304 
2,155 
990 
227 


123,858 
30,752 


5.1 

13.6 
10.3 
15.7 
17.4 
18.8 
18.6 
37.7 


11.9 

8.4 
12.6 
13.3 
18.4 
16.6 
20.4 
13.6 


11.8 
12.1 


9,451 

3,056 

2,912 

1,853 

945 

335 

285 

41 

24 


903 
857 
885 
296 

167 
121 
19 


7,894 
2,271 


1,838 

481 
409 
473 
229 
108 
108 
20 
10 


135 

145 

227 

72 

39 

66 

4 


1,865 
375 


187,230 

58,535 
54,206 
39,126 
19,278 
6,110 
8,673 
847 
455 


66,464 

17,974 
15,811 
19,193 
6,598 
3,236 
3,255 
397 


148,426 
39,813 


122 
133 
83 
84 
57 
80 
42 
46 


133 
109 
85 
92 
83 
49 
99 


80 
106 


♦Proprietors  of  unincorporated  businesses. 
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Table  14.— CLOTHING,  FURNISHINGS,   FOOTWEAR  SERVICE  WHOLESALERS1 —FREQUENCY  DISTRIBUTION  OF  OPERATING 
EXPENSE  RATIOS—UNITED  STATES,  BY  TYPE  OF  ESTABLISHMENT,  BY  SALES  SIZE:      1948 


Type  of  establishment  and  expense  ratio 


All  establish- 
ments 

(Number) 


Number  of  establishments  with  1948  sales  of- 


$1,000,000      $500,000  to     $200,000,  to      Less  than 
$999,999         $499,999         $200,000 


Clothing,   furnishings   (general  line) 
service  wholesalers,   total 


Expenses 


Expenses 
Expenses 
Expenses 
Expenses 
Expenses 
Expenses 
Expenses 
Expenses 


less  than  5%  of  sales. 

5.0-  6.9%  of  sales... 

7.0-  8.9J6  of  sales... 

9.0-10. 9%  of  sales... 
11.0-13.956  of  sales... 
14.0-16.956  of  sales... 
17.0-19.9*  of  sales... 
20.0-24.95«  of  sales... 
25.0-29.9jK  of  sales... 
30.0-34. ?*  of  sales... 
35*  or  more  of  sales.. 


Men's,  boys'  clothing,  furnishings  serv- 
ice wholesalers,  total 


Expenses 
Expenses 
Expenses 
Expenses 


Expenses 
Expenses 


Expenses 
Expenses 
Expenses 


less  than  5J6  of  sales. 

5.0-  6.9*  of  sales... 

7.0-  8.9*  of  sales... 

9.0-10.956  of  sales... 
11. 0-13.9?6  of  sales... 
K. 0-16. 956  of  sales... 
17.0-19.9J6  of  sales... 
20.0-24.956  of  sales... 
25.0-29.956  of  sales... 
30.0-34.956  of  sales... 
3556  or  more  of  sales.. 


Women's,  children's  clothing,  furnishings 
service  wholesalers,  total 


Expenses 
Expenses 
Expenses 
Expenses 
Expenses 
Expenses 


Expenses 
Expenses 
Expenses 
Expenses 


less  than  5%   of  sales. 

5.0-  6.956  of  sales... 

7.0-  8.956  of  sales... 

9. 0-10. 956  of  sales... 
ll.O-i3.956  of  sales... 
14. 0-16. 956  of  sales... 
17.0-19.956  of  sales... 
20.0-24.956  of  sales... 
25. 0-29.9J6  of  sales... 
30.0-34.956  of  sales... 
3556  or  more  of  sales.. 


Furs  (dressed),  fur  clothing  service 
wholesalers,  total 


Expenses 
Expenses 
Expenses 
Expenses 
Expenses 
Expenses 
Expenses 
Expenses 
Expenses 
Expenses 


less  than  5J6  of  sales. 

5.0-  6.9*  of  sales... 

7.0-  8.956  of  sales... 

9.0-10.956  of  sales... 
ll.O-i3.956  of  sales... 
14. 0-16. 956  of  sales... 
17.0-19.9J6  of  sales... 
2O.O-24.956  of  sales... 
25.0-29.956  of  sales... 
30.0-34.956  of  sales... 
3556  or  more  of  sales.. 


Millinery,  millinery  supplies  service 
wholesalers ,  total 


Expenses 
Expenses 
Expenses 
Expenses 
Expenses 
Expenses 
Expenses 
Expenses 
Expenses 
Expenses 


less  than  5%   of  sales. 

5.0-  6.956  of  sales... 

7.0-  8.956  of  sales... 

9.0-10.956  of  sales... 
11.0-13.956  of  sales... 
14.0-16.956  of  sales... 
17.0-19.956  of  sales... 
20.0-24.956  of  sales... 
25.0-29.9j6  of  sales... 
3O.O-34.956  of  sales... 
3556  or  more  of  sales.. 


99 

100 

149 

146 

225 

201 

120 

163 

85 

47 

75 


90 

91 

103 

143 

222 

194 

144 

154 

79 

57 

109 


13 

(2) 

22 

(2) 

15 

(2) 

28 

(2) 

55 

(2) 

58 

(2) 

55 

(2) 

85 

0 

50 

(2) 

39 

(5 

49 

(2) 

(2) 


339 


31 


73 
71 
98 
92 
148 
126 
66 
113 
63 
37 
65 


63 
59 
60 
88 
120 
102 
73 
96 
55 
42 
97 


See  footnotes  at  end  of  table. 
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Table  14.-- CLOTHING,  FURNISHINGS,  FOOTWEAR  SERVICE  WHOLESALERS1— FREQUENCY  DISTRIBUTION  OF  OPERATING 
EXPENSE  RATIOS—UNITED  STATES,  BY  TYPE  OF  ESTABLISHMENT,  BY  SALES  SIZE:      1948— Continued 


Type  of  establishment  and  expense  ratio 


All  establish- 
ments 

(Number) 


Number  of  establishments  with  1948  sales  of — 


$1,000,000      $500,000  to     $200,000,  to 
or  more  $999,999         $499,999         $200,000 


Shoes,   other  footwear  service 
wholesalers,  total 


Expenses 
Expenses 
Expenses 
Expenses 
Expenses 
Expenses 
Expenses 
Expenses 
Expenses 
Expenses 
Expenses 


less  than  556  of  sales. 

5.0-  6.956  of  sales... 

7.0-  8.956  of  sales... 

9.0-10.95C  of  sales... 
11.0-13.956  of  sales... 
14. 0-16. 956  of  sales... 
17.0-19.956  of  sales... 
20.0-24.956  of  sales... 
25.0-29.9j6  of  sales... 
30.0-34.956  of  sales... 
3556  or  more  of  sales.. 


Work  clothing  service  wholesalers, total.. 


Expenses 
Expenses 


Expenses 


Expenses 
Expenses 
Expenses 
Expenses 


less  than  5%  of  sales. 

5.0-  6.956  of  sales... 

7.0-  8.956  of  sales... 

9.0-10.956  of  sales... 
ll.O-i3.956  of  sales... 
14. 0-16. 956  of  sales... 
17.0-19.956  of  sales... 
20.0-24.956  of  sales... 
25.0-29.956  of  sales... 
30. 0-34. 956  of  sales... 
3556  or  more  of  sales.. 


32 
51 
72 
88 
121 
121 
b2 
42 
16 
11 
21 


(2) 

(2) 


1  Includes  service  wholesalers  (domestic  market)  and  importers, 
wholesalers. 

2  Included  in  $500,000  -  $999,999. 

3  Includes  $1,000,000  or  more. 


Excludes  exporters  and  limited-function 
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Table  15 WHOLESALE  APPAREL  TRADE—LEGAL  FORM  OF  ORGANIZATION— UNITED  STATES,   BY  TYPE  OF  ESTABLISHMENT: 

1948 

Establishments  and  Sales 


Type  of  establishment  and  legal  form 


Establishments 
(Number) 


Sales,  entire  year 
(^Thousand  dollars) 


Clothing,  furnishings,  footwear  wholesalers: 

Clothing,  furnishings,  (general  line)  wholesalers 

Corporations 

Unincorporated  businesses 

Men's,  boys'  clothing,  furnishings  wholesalers 

Corporations. 

Unincorporated  businesses 

Women ' s,  children ' B  clothing,  furnishings  wholesalers 

Individual  proprietorships 

Partnerships 

Corporations 

Other  forms  of  organization 

Furs  (dressed),  fur  clothing  wholesalers 

Individual  proprietorships 

Partnerships 

Corporations 

Millinery,  millinery  supplies  wholesalers 

Corporations 

Unincorporated  businesses 

Shoes,  other  footwear  wholesalers 

Corporations 

Unincorporated  businesses 

Work  clothing  wholesalers 

Individual  proprietorships-. 

Partnerships 

Corporations 

Clothing,  furnishings,  footwear  factory  sales  branches  (with  stocks): 

Men's,  boys'  clothing,  furnishings  sales  branches 

Corporations ■ 

Unincorporated  businesses 

Women's,  children ' s  clothing,  furnishings  sales  branches 

Partnerships 

Corporations 

Shoes,  other  footwear  sales  branches 

Corporations 

Clothing,  furnishings,  n.e.c,  sales  branches 

Corporations 

Unincorporated  businesses 

Clothing,  furnishings,  footwear  manufacturers'  sales  offices  (without 
stocks) : 

Men's,  boys'  clothing,  furnishings  sales  offices 

Corporations 

Unincorporated  businesses 

Women's,  children's  clothing,  furnishings  sales  offices 

Individual  proprietorships 

Partnerships 

Corporations 

Shoes,  other  footwear  sales  offices 

Partnerships 

Corporations 

Work  clothing 

Corporations 

Clothing,  furnishings,  n.e.c,  sales  offices 

Corporations. 

See  footnotes  at  end  of  table. 

082232  O— 52 5 


159 
220 


1,454 

515 
939 


466 

368 

597 

4 

544 

215 

154 
175 


179 
296 


271 
374 


$179,233 

114,781 
64,452 


267,896 
134,635 

424,697 

49,329 

98,656 

275,778 

934 

155,052 

25,141 
39,231 
90,680 

102,796 

63,323 
39,473 

250,294 

175,993 
74,301 

43,933 

10,801 
13,681 
19,451 


175,388 


74 
11 

168,453 
6,935 

60 

54,500 

8 

52 

35 

123,858 

35 

123,858 

16 

30,752 

14 
2 

(x) 
(x) 

204,141 


104 
14 

191,550 
12,591 

133 

133,181 

3 

18 
112 

117 

17,431 

115,633 

29 

22,122 

2 
27 

(x) 
(x) 

17 

69,149 

17 

69,149 

21 

31,139 

21 

31,139 
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Table  15.— WHOLESALE  APPAREL  TRAM—LEGAL  FORM  OF  ORGANIZATION— UNITED  STATES,  BY  TYPE  OF  ESTABLISHMENT : 

1948— Continued 

Establishments  and  Sales 


Type  of  establishment  and  legal  form 


Establishments 

Saks, 

entire  year 

(Number) 

(Thousand  dollar*) 

245 

$519,560 

133 
44 
68 

48,237 

76,451 

394,872 

358 

215,723 

244 
54 
60 

72,253 
41,048 
102,422 

824 

721,486 

557 
166 
101 

201,752 
262,271 
257,463 

94 

56,627 

55 

25 
14 

23,066 
18,575 
14,986 

135 

57,494 

79 
41 
15 

19,844 
17,895 
19,755 

182 

78,229 

157 
15 

10 

59,496 

10,480 
8,253 

Clothing,  furnishings,  footwear  agents  and  brokers: 

Clothing,  furnishings  (general  line)  agents,  brokers 

Individual  proprietorships 

Partnerships 

Corporations 

Men's,  boys'  clothing,  furnishings  agents,  brokers 

Individual  proprietorships 

Partnerships 

Corporations 

Women* s,  children's  clothing  agents,  brokers 

Individual  proprietorships 

Partnerships 

Corporations. 

Furs  (dressed),  fur  clothing  agents,  brokers 

Individual  proprietorships 

Partnerships. 

Corporations 

Millinery,  millinery  supplies  agents,  brokers 

Individual  proprietorships 

Partnerships 

Corporations .,. 

Shoes,  other  footwear  agents,  brokers » 

Individual  proprietorships 

Partnerships 

Corporations 

x  Withheld  to  avoid  disclosure, 
n.e.c.  Not  elsewhere  classified. 
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52  THE   APPAREL   TRADE 

Table   18. -APPAREL  STORES  AND  SELECTED  KINDS  OF  BUSINESS  REPORTING  APPAREL  SALES— UNITED  STATES: 
Stores,   Sales,   Pay  Roll,   and  Personnel 


Kind    of   business 


(Number) 


Sales,  entire 
year 

(Thousand 
dollars) 


Pay  roll, 
entire  year 

(Thousand 
dollars) 


Unincorporated 
businesses 


Active 
proprie- 
tors, 
November 
(Number) 


Unpaid 

family 

workers, 

November 

(Number) 


Paid  employees, 
workweek  ended 
nearest  Nov.  15 


Total 
(Number) 


Full  work- 
week 

(Number) 


United  States,  total 

Men's,  boys'  clothing  stores.... 
Men's,  boys'  furnishings  stores. 

Family  clothing  stores 

Women's  ready-to-wear  stores. . . . 

Millinery  stores 

Hosiery  stores 

Corset,  lingerie  stores 

Apparel  accessory,  specialty 

stores 

Men's  shoe  stores 

Women's  shoe  stores 

Family  shoe  stores 

Children's,  juveniles'  shoe 

stores 

Custom  tailors 

Furriers ,  fur  shops 

Children's,  infants'  wear  stores 
Other  apparel  stores 

Other  kinds  of  business 
reporting  apparel  sales, 
total 

General  stores 

Department  stores 

Dry  goods,  general 

merchandise  stores 

Variety  stores 

Clothing,  shoe  stores 

(second-hand) 

Pawn  shops 

All  other  kinds  of  business.. 


1,769,540 

14,775 
8,955 
12,533 
30,677 
5,725 
1,858 
2,812 

3,086 
2,246 
2,985 
13,707 

613 
4, 963 
2,350 
6,730 

1,231 


79,206 


21,557 
2,580 


29,754 
20,210 


3,731 
1,374 


1,575,088 


130,520,548 

1,609,902 

556,051 

1,791,317 

3,305,162 

108,556 

71,911 

89,179 

167,221 
199,331 
372,579 
873,354 

22,043 
142,861 
219,290 
231,644 

42,817 


17,226,503 


1,159,361 
10,644,747 


2,823,869 
2,506,741 


38,067 
53,718 


103,490,827 


13,567,997 

189,495 

54,286 

217,854 

404,012 

15,941 

6,265 

8,895 

18,757 
16,891 
48,550 
98,383 

2,019 
33,857 
39,527 
19,308 

4,780 


2,382,967 


65,785 
1,660,702 


281,578 
361,926 


4,240 
8,736 


1,742,046 

13,474 
8,206 
11,370 
26,545 
4,736 
1,328 
2,740 

2,526 

921 

1,562 

10,296 

575 
4,834 
2,116 
7,062 
1,162 


66,826 


21,952 
261 


26,738 
12,933 


3,489 
1,453 


1,575,767 


930,546 

4,385 
3,063 
5,815 
8,718 
1,105 
584 
793 

969 

308 

557 

4,200 

190 
984 
647 
2,782 
406 


42,194 


18,290 
46 


14,805 
7,423 


1,272 
358 


6,918,061 

71,090 

22,464 

114,083 

228,881 

11,374 

3,774 

4,867 

11,120 

6,694 

20,217 

45,940 

998 

13,370 

14,978 

13,160 

2,693 


1,399,459 


41 
843 


175, 
332, 


4,932,899 


5,608,398 

58,903 

17,702 

89,171 

182,222 

8,185 

2,734 

3,753 

6,507 

5,101 

14,201 

32,517 

784 

11,502 

13,781 

9,524 

2,134 


1043,032 


33,191 
683,444 


128,956 
191,834 


2,717 
2,890 


4,106,645 
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Table  19A. —MEN'S  AND  BOYS'   CLOTHING  STORES— UNITED  STATES,   BY  GEOGRAPHIC  DIVISION  AND  STATE:    1948 


Stores,  Sales,   Pay  Roll,   and  Personnel 


Geographic  division  and  State 


Sales,  entire 
year 

Pay  roll, 
entire  year 

Unincorporated 
businesses 

Paid  employees, 
workweek  ended 
nearest  Nov.  15 

Stores 

Active 
proprie- 
tors, 

Unpaid 
family 
workers, 

Total 

Full  work' 
week 

(Thousand 

(Thousand 

November 

November 

dumber) 

dollars) 

dollars) 

(Humber) 

(Humber) 

(dumber) 

(Humber) 

14,775 

1,609,902 

189,495 

13,474 

A, 385 

71,090 

58,903 

1,256 

111,310 

13,926 

961 

301 

5,574 

4,504 

U3 

12,672 

1,362 

120 

42 

593 

486 

105 

6,038 

592 

93 

20 

280 

228 

47 

3,401 

289 

36 

10 

146 

118 

523 

53,640 

7,305 

345 

120 

2,905 

2,311 

103 

8,303 

958 

86 

34 

401 

335 

335 

27,256 

3,420 

281 

75 

1,249 

1,026 

3,837 

449,669 

56,202 

3,398 

1,162 

19,279 

16,329 

1,879 

261,544 

35,827 

1,517 

421 

11,185 

9,912 

666 

58,570 

6,347 

585 

246 

2,148 

1,852 

1,292 

129,555 

14,028 

1,296 

495 

5,946 

4,565 

2,859 

347,886 

41,892 

2,600 

826 

15,629 

12,153 

662 

89,491 

10,696 

559 

189 

4,375 

3,386 

349 

38,240 

3,955 

340 

114 

1,689 

1,272 

841 

102,702 

12,342 

785 

238 

4,287 

3,348 

607 

77,306 

10,089 

558 

155 

3,384 

2,665 

400 

40,147 

4,810 

358 

130 

1,894 

1,482 

1,471 

147,181 

15,105 

1,494 

439 

6,171 

5,052 

362 

38,559 

4,032 

343 

101 

1,605 

1,301 

330 

33,429 

3,241 

369 

93 

1,387 

1,133 

288 

31,402 

3,784 

259 

93 

1,422 

1,178 

79 

8,375 

813 

83 

22 

298 

248 

68 

6,005 

528 

54 

25 

205 

179 

133 

11,868 

1,000 

163 

46 

455 

370 

211 

17,543 

1,707 

223 

59 

799 

643 

1,848 

181,889 

21,254 

1,541 

458 

8,196 

6,997 

37 

3,620 

444 

30 

8 

149 

132 

216 

21,008 

2,834 

201 

62 

1,069 

913 

103 

16,932 

2,666 

80 

19 

734 

645 

334 

31,160 

3,340 

291 

70 

1,397 

1,221 

193 

21,462 

2,523 

165 

51 

1,089 

869 

324 

27,904 

2,883 

267 

57 

1,221 

1,031 

161 

13,815 

1,281 

136 

36 

531 

422 

179 

20,863 

2,310 

142 

49 

946 

820 

301 

25,125 

2,973 

229 

106 

1,060 

944 

597 

64,710 

6,649 

560 

197 

3,120 

2,725 

165 

22,563 

2,458 

160 

52 

1,127 

968 

167 

18,947 

2,105 

149 

43 

931 

845 

151 

14,478 

1,356 

146 

62 

672 

569 

114 

8,722 

730 

105 

40 

390 

343 

914 

100,319 

10,473 

912 

327 

4,567 

4,084 

86 

7,008 

654 

88 

33 

314 

287 

158 

18,718 

1,979 

146 

55 

824 

767 

130 

13,404 

1,404 

139 

35 

590 

486 

540 

61,189 

6,436 

539 

204 

2,839 

2,544 

450 

40,504 

4,054 

474 

123 

1,666 

1,342 

92 

8,013 

772 

92 

23 

305 

255 

54 

5,351 

615 

44. 

7 

234 

219 

35 

2,588 

193 

38 

12 

80 

65 

112 

9,870 

1,144 

125 

35 

518 

344 

40 

4,125 

307 

48 

13 

142 

125 

44 

2,721 

263 

48 

19 

104 

89 

57 

6,384 

633 

60 

11 

241 

207 

16 

1,452 

127 

19 

3 

42 

38 

1,543 

166,434 

19,940 

1,534 

552 

6,888 

5,717 

240 

24,367 

2,775 

234 

81 

980 

790 

146 

17,967 

2,109 

140 

59 

717 

635 

1,157 

124,100 

15,056 

1,160 

412 

5,191 

4,292 

United  States,   total 

New  England ,   total 

Maine 

New  Hampshire 

Vermont 

Massachusetts 

Rhode  Island 

Connecticut 

Middle  Atlantic,  total 

New  York 

New  Jersey 

Pennsylvania 

East  North  Central,  total. 

Ohio 

Indiana 

Illinois 

Michigan 

Wisconsin 

West  North  Central,  total. 

Minnesota 

Iowa 

Missouri 

North  Dakota 

South  Dakota 

Nebraska 

Kansas 

South  Atlantic,  total 

Delaware 

Maryland 

District  of  Columbia.... 

Virginia 

West  Virginia 

North  Carolina 

South  Carolina 

Georgia 

Florida 

East  South  Central,  total. 

Kentucky 

Tennessee , 

Alabama 

Mississippi - 

West  South  Central,  total. 

Arkansas , 

Louisiana 

Oklahoma 

Texas 

Mountain,  total , 

Montana 

Idaho , 

Wyoming 

Colorado 

New  Mexico , 

Arizona 

Utah , 

Nevada , 

Pacific,  total ».., 

Washington 

Oregon 

California 
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Table  19B. --MEN'S  AND  BOYS'   FURNISHINGS  STORES— UNITED  STATES,   BY  GEOGRAPHIC  DIVISION  AND  STATE:   1948 
Stores,  Sales,   Pay  Roll,   and  Personnel 


Geographic  division  and  State 


Stores 


(dumber) 


Sales,  entire 
year 


(Thousand 
dollars) 


Pay  roll, 
entire  year 

(Thousand 
dollars) 


Unincorporated 
businesses 


Active 
proprie- 
tors, 
November 
(dumber) 


Unpaid 

family 

workers, 

November 

(Number) 


Paid  employees, 
workweek  ended 
nearest  Nov.  15 


Total 
(Number) 


United  States,  total 

New  England,  total 

Maine 

New  Hampshire 

Vermont 

Massachusetts 

Rhode  Island 

Connecticut 

Middle  Atlantic,  total.... 

New  York 

New  Jersey 

Pennsylvania 

East  North  Central,  total. 

Ohio 

Indiana 

Illinois 

Michigan 

Wisconsin 

West  North  Central,  total. 

Minnesota 

Iowa 

Missouri 

North  Dakota 

South  Dakota 

Nebraska 

Kansas 

South  Atlantic,  total 

Delaware 

Maryland 

District  of  Columbia.... 

Virginia 

West  Virginia 

North  Carolina 

South  Carolina 

Georgia 

Florida 

East  South  Central,  total. 

Kentucky 

Tennessee 

Alabama 

Mississippi 

West  South  Central,  total. 

Arkansas 

Louisiana 

Oklahoma 

Texas 

Mountain,  total 

Montana 

Idaho 

Wyoming 

Colorado 

New  Mexico 

Arizona 

Utah 

Nevada 

Pacific,  total 

Washington. . . .' 

Oregon 

California 


8,955 


75 
40 
16 

396 
58 

179 

3,216 

1,855 
494 
867 

1,968 

493 
184 
721 
415 
155 

630 

126 
140 
187 
17 
17 
61 
82 


31 

150 

69 

75 

37 

105 

42 

75 

160 


31 
57 
63 
215 


105 

68 

672 


556,051 

41,621 

3,695 
1,438 
1,088 

21,204 
3,706 

10,490 

188,039 

111,870 
29,837 
46,332 

130,140 

28,571 
14,786 
48,641 
28,587 
9,555 

37,845 

7,538 
9,037 
10,474 
1,237 
1,070 
4,392 
4,097 

45,046 

1,494 
6,352 
5,241 
3,697 
2,542 
7,118 
2,781 
5,916 
9,905 

16,871 

4,585 
6,328 
3,815 
2,143 

28,250 

2,350 
4,962 
4,549 

16,389 

14,165 

2,005 
1,243 
1,293 
4,217 
1,062 
1,363 
2,185 
797 

54,074 

8,466 
5,380 


4,118 

318 
79 
116 
2,164 
442 
999 

19,777 

13,234 
2,845 
3,698 

13,084 

2,668 
1,628 
5,177 
2,724 
887 

3,022 

599 
641 
995 
64 
74 
379 
270 


273 
621 
317 

161 

2,452 

217 

396 

403 

1,436 

1,200 

104 
137 

83 
355 

96 
150 
196 

79 


474 
3,632 


1,527 
447 
844 

1,819 

442 

179 
683 
375 
140 

644 

119 
152 
175 
19 
15 
62 
102 


3,063 

199 

19 

8 

3 

117 

10 

42 


511 
196 
387 


185 

58 

270 

128 

49 


123 

6C 

705 


40 
14 
241 


151 
55 

4-6 
924 
191 
418 


4,297 
1,139 
1,784 

5,532 

1,239 

723 

1,979 

1,169 

422 

1,572 

304 
359 
485 
32 
38 
185 
169 

1,880 

54 
275 
204 
163 
118 
341 
122 
265 
338 


173 
326 

189 
106 

1,259 

94 
196 
199 
770 


59 
40 
34 
175 
36 
50 
92 
27 


310 

180 

1,419 


Table  19C. —FAMILY  CLOTHING  STORES— UNITED  STATES,  BY  GEOGRAPHIC  DIVISION  AND  STATE:      1948 
Stores,   Sales,  Pay  Roll,   and  Personnel 


Geographic  division  and  State 


Stores 


(Number) 


Sales,  entire 
year 


(Thousand 
dollars) 


Pay  roll, 
entire  year 

(Thousand 
dollars) 


Unincorporated 
businesses 


Active 

propric 

tors, 

November' 

(Number) 


Unpaid 
family 

workers, 
November 

(Number) 


Paid  employees, 
workweek  ended 
nearest  Nov.  15 


Total 
(Number) 


Full  work' 
week 

(Number) 


United  States,  total 

New  England,  total 

Maine 

New  Hampshire 

Vermont 

Massachusetts 

Rhode  Island 

Connecticut 

Middle  Atlantic,  total.... 

New  York 

New  Jersey 

Pennsylvania 

East  North  Central,  total. 

Ohio 

Indiana 

Illinois 

Michigan 

Wisconsin 

West  North  Central,  total. 

Minnesota 

Iowa 

Missouri 

North  Dakota 

South  Dakota 

Nebraska 

Kansas 

South  Atlantic,  total 

Delaware 

Maryland 

District  of  Columbia.... 

Virginia 

West  Virginia 

North  Carolina 

South  Carolina 

Georgia 

Florida 

East  South  Central,  total. 

Kentucky 

Tennessee 

Alabama 

Mississippi 

West  South  Central,  total. 

Arkansas 

Louisiana 

Oklahoma 

Texas 

Mountain,  total 

Montana 

Idaho 

Wyoming 

Colorado 

New  Mexico 

Arizona 

Utah 

Nevada 

Pacific,  total 

Washington 

Oregon 

California 


113 
66 
48 

408 
69 

150 

2,223 

1,086 
413 
724 

1,931 

500 
233 
568 
440 
190 


201 
129 
398 
42 
43 
69 
166 


34 
226 

64 
339 
249 
437 
220 
435 
361 


286 
340 
373 
373 


291 
288 
232 
729 


50 
24 
35 
102 
86 
78 
37 
18 

770 

106 
70 
594 


1,791,317 

106,259 

7,635 
7,454 
3,118 
52,665 

25,700 


341,989 
59,243 
65.994 


79,398 
32,404 
136,017 
52,907 
19,918 

159,742 

37,241 
18,462 
60,977 
3,492 
2,962 
14,337 
22,271 

234,966 

5,664 
20,466 
20,290 
35,884 
18,837 
38,538 
20,110 
45,167 
30,010 

129,553 

26,023 
36,997 
38,765 
27,768 

192,892 

22,513 

33,919 

28,047 

108,413 

50,618 

6,503 
2,474 
4,204 

13,492 
7,766 

10,275 
4,346 
1,558 

129,417 

10,621 

4,560 

114,236 


217,854 

12,593 

719 

937 

241 

6,202 

1,101 

3,393 

61,467 

48,171 
6,482 
6,814 

42,804 

10,382 
3,852 

20,121 
6,228 
2,221 

19,491 

4,541 
1,945 
8,041 
266 
223 
1,922 
2,553 

24,812 

692 
2,286 
2,894 
3,912 
1,729 
4,090 
1,570 
4,175 
3,464 

12,349 

2,083 
3,664 
4,132 
2,470 

20,431 

1,970 
4,004 
3,085 
11,372 

5,645 

677 

251 

380 

1,583 

671 

1,399 

577 

107 

18,262 

1,378 

357 

16,527 


11,370 

630 

92 
51 
53 

260 
55 

119 


950 
360 
652 


408 
187 
490 
423 

157 


279 
282 

246 
644 


85 
82 
593 


478 
232 
368 


225 

71 

232 

201 

81 


76 
58 
184 
21 
23 
40 
75 


15 
117 

27 
115 

97 
183 
127 
232 
165 


147 
181 
159 
208 


180 
143 
131 
409 


49 

39 

278 


6,442 

437 
506 
166 

3,172 
542 

1,619 

29,213 

22,348 
3,075 
3,790 

20,121 

5,236 
2,010 
8,526 
3,165 
1,184 

10,654 

2,296 

1,096 
4,431 
186 
148 
1,050 
1,447 

14,989 

270 
1,311 
1,344 
2,308 
1,122 
2,690 
1,264 
2,834 
1,846 

8,913 

1,477 
2,467 
2,981 
1,988 

12,280 

1,593 
2,307 
1,729 
6,651 

3,052 

397 
127 
286 
882 
486 
563 
259 
52 

8,419 

582 

194 

7,643 


4,864 

322 
413 
127 

2,418 
421 

1,163 

22,792 

17,592 
2,246 
2,954 

15,220 

3,992 
1,538 
6,365 
2,448 
877 

8,288 

1,744 
858 

3,482 
134 
121 
842 

1,107 

11,545 

239 
937 
940 

1,921 
929 

2,001 


2,115 
1,577 

6,791 

1,124 
1,883 
2,364 
1,420 

10,127 

1,130 
2,055 
1,461 
5,481 

2,584 

364 
110 
239 
738 
384 
486 
220 
43 


479 

166 

6,315 


THE  APPAREL  TRADE 
Table   l^D.— WOMEN'S  READY-TO-WEAR  STORES—UNITED  STATES,   BY  GEOGRAPHIC  DIVISION  AND  STATE:    1948 
Stores,   Sales.   Pay  Roll,    and  Personnel 


Geographic  division  and  State 


Stores 


(Number) 


Sales,  entire 
year 


(Thousand 
dollars) 


Pay  roll, 
entire  year 


(Thousand 
dollars) 


Unincorporated 
businesses 


Active 
proprie- 
tors, 
November 

(Number) 


Unpaid 
family 

workers, 
November 

(Number) 


Paid  employees, 
workweek  ended 
nearest  Nov.  15 


Total 

(Number) 


Full  work- 
week 

(Number) 


United  States,  total 

New  England ,  total 

Maine 

New  Hampshire 

Vermont 

Massachusetts 

Rhode  Island 

Connecticut 

Middle  Atlantic,  total 

.J  New  Ycrk 

New  Jersey 

Pennsylvania 

East  North  Central,  total. 

Ohio 

Indiana 

Illinois 

Michigan 

Wisconsin 

West  N  rth  Central,  total. 

Minnesota 

Iowa , 

Missouri 

North  Dakota 

South  Dakota 

Nebraska 

Kansas 

South  Atlantic,  total 

Delaware 

Maryland 

District  of  Columbia.... 

Virginia 

West  Virginia 

North  Carolina 

South  Carolina 

Georgia 

Florida 

East  South  Central,  total. 

Kentucky 

Tennessee 

Alabama 

Mississippi 

West  South  Central,  total. 

Arkansas 

Louisiana 

Oklahoma 

Texas 

Mountain,  total 

Montana 

IdalK 

Wyoming 

Colorado 

New  Mexico 

Arizona 

Utah 

Nevada 

Pacific,  total 

Washington 

Oregon 

California 


2,341 

207 
155 
95 
1,121 
192 
571 

8,785 

4,563 
1,626 
2,596 


1,130 

663 

1,903 

1,125 

613 


471 

441 

779 

98 

132 
22^ 
361 


59 
399 
231 
410 
300 
552 
305 
443 
810 

1,304 

338 
368 
339 
259 

2,119 

225 

315 

359 

1,220 

959 

127 
111 

71 
226 
117 
121 
124 

62 


443 

280 
2,997 


258,502 

16,892 

9,894 

5,917 

140, 868 

28,450 

56,481 

899,309 

524,763 
113,329 
261,217 

668,098 

136,495 

89,762 

218,861 

150,102 

72,878 

259,805 

53,879 
45,879 
86,309 
11,237 
11,725 
23,633 
27,143 

387,525 

10,552 
39,671 
42,822 
50,203 
32,641 
58,868 
30,282 
45,555 
76,931 

155,655 

41,417 
51,366 
39,303 
23,569 

240,640 

19, 176 
45,478 
33,485 
142,501 

83,712 

8,900 

6,909 

4,083 

22,789 

9,910 

12,301 

13,624 

5,196 

351,916 

42,929 

28,806 

280,181 


32,591 

1,923 
1,021 
496 
18,055 
3,413 
7,683 

117,307 

75,422 
12,587 
29,298 

82,230 

16,979 
10, 115 
27,122 
19,300 
8,714 

29,967 

6,480 
4,580 
11,171 
1,243 
1,361 
2,519 
2,613 

43,699 

1,392 
5,310 
6,564 
5,424 
3,302 
6,283 
2,731 
4,740 
7,953 

17,450 

5,072 
5,373 
4,659 
2,346 

24,193 

1,822 

3,698 

3,559 

15,114 

9,301 

931 

622 

365 

2,738 

1,015 

1,397 

1,697 

536 

47,274 

5,485 

3,330 

38,459 


26,545 

1,795 

165 
135 
94 
777 
144 
480 

7,883 

4,024 
1,461 
2,398 


4,466 

851 

509 

1,701 

892 

513 

2,328 

436 
382 
708 
101 
120 
217 
364 


50 
350 
203 
319 
255 
432 
240 
333 
680 


285 
279 
283 
222 

1,817 

204 
244 
349 

1,020 

864 

119 
102 
72 
200 
106 
105 


386 

289 

2,786 


48 
38 
19 

247 
46 

140 

2,825 

1,316 
554 
955 


282 
132 
587 
263 
132 


100 
107 
228 
22 
27 
63 


12 
95 
64 
96 
80 
121 
76 
111 
260 


106 
108 
78 
97 


61 
129 
107 
430 


110 
90 
808 


19,607 

1,201 

659 

394 

10,915 

2,176 

4,262 

62,050 

36,674 
6,946 
18,430 

46,825 

10,209 
6,059 
14,622 
10,468 
5,467 

18,672 

3,776 
3,220 
6,524 
797 
853 
1,685 
1,817 

26,599 

745 
2,896 
3,261 
3,562 
2,205 
4,386 
2,041 
3,161 
4,342 

11,166 

3,083 
3,642 
2,772 
1,669 

15,754 

1,303 
2,627 
2,300 
9,524 

5,485 

541 
359 
226 

1,594 
669 
738 

1,060 
298 

22,723 

2,653 

1,836 

18,234 


182,222 

14,895 

1,001 
491 
282 
8,330 
1,570 
3,221 

49,481 

30,156 

5,465 

13,860 

35,874 
8,051 
4,671 

10,757 
8,455 
3,940 

14,624 

2,781 
2,498 
5,262 
560 
717 
1,308 
1,498 

21,578 

635 
2,339 
2,718 
2,889 
1,791 
3,443 
1,545 
2,468 
3,750 

8,994 

2,513 
2,916 

2,202 
1,363 

13,326 

1,085 
2,191 
1,944 
8,106 

4,543 

430 
298 
203 
1,323 
571 
653 
810 
255 

18,907 

2,104 

1,641 
15,162 


Table   19E. —MILLINERY  STORES— UNITED  STATES,  BY  GEOGRAPHIC  DIVISION  AND  STATE:      1948 
Stores,   Sales,   Pay  Roll,   and  Personnel 


Geographic  division  and  State 


Stores 


(dumber) 


Sales,  entire 
year 


(Thousand 
dollars) 


Pay  roll, 
entire  year 


(Thousand 
dollars) 


Unincorporated 
businesses 


Active 
proprie- 
tors, 
November 
(dumber) 


Unpaid 

family 

workers, 

November 

(Humbtr) 


Paid  employees, 
workweek  ended 
nearest  Nov.  15 


Total 
(dumber) 


Full  work- 
week 

(dumber) 


United  States,  total 

New  England ,  total 

Maine 

New  Hampshire 

Vermont 

Massachusetts 

Rhode  Island 

Connecticut 

Middle  Atlantic,  total.... 

New  York 

New  Jersey 

Pennsylvania 

East  North  Central,  total. 

Ohio 

Indiana 

Illinois 

Michigan 

Wisconsin 

West  North  Central,  total. 

Minnesota 

Iowa 

Missouri 

North  Dakota 

South  Dakota 

Nebraska 

Kansas 

South  Atlantic,  total 

Delaware 

Maryland 

District  of  Columbia.... 

Virginia 

West  Virginia 

North  Carolina 

South'  Carolina 

Georgia 

Florida 

East  South  Central,  total. 

Kentucky 

Tennessee 

Alabama 

Mississippi 

West  South  Central,  total. 

Arkansas , 

Louisiana 

Oklahoma 

Texas 

Mountain,  total , 

Montana , 

Idaho , 

Wyoming 

Colorado 

New  Mexico 

Arizona 

Utah 

Nevada , 

Pacific,  total 

Washington , 

Oregon , 

California , 


46 
27 
15 

305 
49 

100 

2,021 

1,160 
313 

548 


319 
135 
524 
246 
139 


66 
160 
6 
11 
19 
42 


15 
42 

32 
127 


58 

34 

374 


9,269 

578 
461 
144 

5,145 

974 

1,967 

36,958 

21,348 

5,212 

10,398 

24,298 

5,273 
2,176 
9,659 
4,894 
2,296 

6,641 

1,248 
1,045 
3,044 
(x) 
(x) 

239 
682 

10,508 

285 

1/78 

1,490 

1,403 

627 

1,409 

719 

1,802 

1,205 

3,701 

1,040 

1,547 

810 

304 

5,647 

336 
1,499 

610 
3,202 

2,227 

440 

290 

55 

537 


(x) 


280 
341 


(x) 


9,307 

1,347 

529 

7,431 


55 

59 

15 

712 

112 

260 


3,556 

605 

1,308 

3,587 

765 
279 
1,520 
673 
350 

973 


185 
125 
496 


(x) 
(x) 


30 

102 


39 
222 
206 
200 

87 
202 
105 
290 
166 


145 

212 

120 

32 


42 
166 

99 
472 


289 

80 

1,212 


42 
21 
13 
255 
49 
92 

1,801 

1,046 
291 

464 


248 
117 
434 
201 

118 


57 
48 
108 


(x) 
(x) 


14 

26 

23 

108 


(x) 


(x) 


30 

29 

317 


1,105 


313 
108 
111 


(x) 
(x) 


(x) 


(x) 


60 

46 

16 

603 

87 
194 


2,149 

474 

1,034 

2,716 

624 
252 
1,045 
512 
283 

819 

164 

117 

397 

(x) 

(x) 

26 

82 

1,103 

33 
172 
126 
150 

71 
141 

71 
213 
126 


104 
178 
93 
27 


35 
119 
85 

331 


(x) 


(x) 


146 

57 

672 


40 
30 
8 

366 
61 

133 


1,712 
317 
733 


416 
159 
657 
337 
183 


97 
65 
274 


(x) 
(x) 


(x) 


(x) 


18 
125 
103 
116 

50 
104 

55 
190 
100 


76 

146 
68 
22 


24 
105 

76 
279 


110 
43 
527 


x  Withheld  to  avoid  disclosure. 


THE  APPAREL  TRADE 


Table  19F. —HOSIERY  STORES—UNITED  STATES,   BY  GEOGRAPHIC  DIVISION  AND  STATE:   1948 
Stores,  Sales,   Pay  Roll,   and  Personnel 


Geographic  division  and  State 


Store* 


(dumber) 


United  States ,  total 

New  England,  total 

Maine 

New  Hampshire 

Vermont 

Massachusetts 

Rhode  Island 

Connecticut 

Middle  Atlantic,  total 

New  York 

New  Jersey 

Pennsylvania 

East  North  Central,  total 

Ohio 

Indiana 

Illinois 

Michigan 

Wisconsin 

West  North  Central,  total 

Minnesota 

Iowa 

Missouri 

North  Dakota 

South  Dakota 

Nebraska 

Kansas 

South  Atlantic ,  total 

Delaware 

Maryland 

District  of  Columbia 

Virginia 

West  Virginia 

North  Carolina 

South  Carolina 

Georgia 

Florida 

East  South  Central,  total 

Kentucky 

Tennessee 

Alabama 

Mississippi 

West  South  Central,  total 

Arkansas 

Louisiana 

Oklahoma 

Texas 

Mountain,  total 

Montana 

Idaho 

Wyoming 

Colorado 

New  Mexico 

Arizona 

Utah 

Nevada 

Pacific,  total 

Washington 

Oregon 

California 

x  Withheld  to  avoid  disclosure 


1,858 


4 

2 

2 

57 

21 

29 

1,171 

643 
134 
394 


45 

27 
173 
42 
52 


Sales,  entire 
year 


(Thousand 

dollars) 


71,911 


(x) 
(x) 


4,821 
43 


1,871 

989 

1,841 

38,223 

21,490 
6,295 
10,438 

17,549 

3,006 
2,720 
8,253 
1,493 
2,077 


(x) 


(x) 


(x) 


(x) 

1 

(x) 


6,716 

597 
1,111 
1,601 

365 

1,402 

427 
534 


(x) 
(x) 


(x) 
(x) 

(x) 

(x) 
(x) 

(x) 

(x) 
(x) 


443 
373 


Pay  roll, 
entire  year 


(Thousand 
dollars) 


6,265 


(x) 
(x) 


405 
3 


1,516 
585 
730 

1,716 

258 
261 
791 
150 
256 


(x) 


(x) 


(x) 


(x) 
(x) 


(x) 
(x) 


(x) 
(x) 

(x) 

(x) 
(x) 

(x) 

(x) 
(x) 


Unincorporated 
businesses 


Active 

propric 

tors, 

November 

(dumber) 


(x) 
(x) 


519 

93 

335 


(x) 


(x) 


(x) 


(x) 
(x) 


(x) 
(x) 


(x) 
(x)" 

(x) 

(x) 
(x) 

(x) 

(x) 
(x) 


Unpaid 

family 

workers, 

November 

(Number) 


584 


(x) 

(x) 


218 
38 

177 


(x) 


(x) 


(x) 


(x) 
(x) 


Paid  employees, 
workweek  ended 
nearest  Nov.  15 


Total 
(Number) 


256 
3 


(x) 

(x) 
90 
57 
95 

1,703 

834 
341 
528 

1,061 

230 
144 
421 
104 
162 


(x) 


(x) 


(x) 


(x) 
(x) 


(x) 
(x) 


(x) 
(x) 

(x) 

(x)' 
(x)' 

(x) 

(x) 
(x) 


Full  work' 
week 

(Number) 


Table  19G.~ CORSET  AND  LINGERIE  STORES— UNITED  STATES,   BY  GEOGRAPHIC  DIVISION  AND  STATE:   1948 
Stores,  Sales,  Pay  Roll,   and  Personnel 


Geographic  division  and  State 


Stores 


(Number) 


Sales,  entire 


(Thousand 
dollars) 


Pay  roll, 
entire  year 

(Thousand 

dollars) 


Unincorporated 
businesses 


Active 
proprie- 
tors, 
November 
(Number) 


Unpaid 

family 

workers, 

November 

(Number) 


Paid  employees, 
workweek  ended 
nearest  Nov.  15 


Total 
(Number) 


Full  work' 
week 

(Number) 


United  States,  total... 

New  England,  total 

Maine 

New  Hampshire 

Vermont 

Massachusetts 

Rhode  Island 

Connecticut 

Middle  Atlantic,  total 

New  York 

New  Jersey 

Pennsylvania 

East  North  Central,  total.... 

Ohio 

Indiana. 

Illinois , 

Michigan 

Wisconsin 

West  North  Central,  total.... 

Minnesota. 

Iowa 

Missouri 

North  Dakota 

South  Dakota 

Nebraska 

Kansas 

South  Atlantic,  total 

Delaware 

Maryland 

District  of  Columbia 

Virginia 

West  Virginia 

North  Carolina 

South  Carolina 

Georgia 

Florida 

East  South  Central,  total.... 

Kentucky 

Tennessee 

Alabama 

Mississippi 

West  South  Central,  total.... 

Arkansas 

Louisiana 

Oklahoma. .................. 

Texas 

Mountain,  total 

Montana 

Idaho 

Wyoming 

Colorado 

New  Mexico 

Arizona 

Utah 

Nevada 

Pacific,  total 

Washington 

Oregon 

California 

x  Withheld  to  avoid  disclosure 


10 
15 
4 
141 
32 
78 


1,013 
288 
263 


66 
30 
234 
69 
38 


17 
4 

211 


7,724 

212 

(x) 

(x) 

4,059 

909 

2,368 

51,221 

33,449 

10,624 
7,148 

15,006 

1,345 
658 

8,427 

3,796 

780 


(x) 


318 
256 

660 


(x) 
(x) 
(x) 


4,067 

172 
940 
767 
195 

(x) 

105 

(x) 

340 
1,139 

306 


86 
136 


(x) 
(x) 


(x) 
(x) 
(x) 
(x) 
(x) 

(x) 


697 
94 


220 


(x) 

(x) 
(x) 
6,826 


(x) 
(x) 


428 

93 

245 


3,396 
858 
598 


(x) 


(x) 
(x) 
(x) 


IX) 

(x) 


(x) 
(x) 


(x) 
(x) 
(x) 
(x) 
(x) 

(x) 

(x) 

(x) 
(x) 


2,740 

246 

8 

(x) 

(x) 

119 

30 

73 


(x) 


(x) 
(x) 


(x) 
(x) 


32 
3 

(x) 

(x) 

(x) 

(x) 

(x) 
9 

(x) 

(x) 

(x) 
(x) 
202 


(x) 


(x) 
(x) 
(x) 
(x) 
(x) 

(x) 

(x) 

(x) 
(x) 


451 

13 

(x) 

(x) 

234 

50 

143 

2,467 

1,569 
501 
397 


96 
71 
458 
215 
53 


(x) 


(x) 
(x) 
(x) 


(x) 
(x) 


(x) 
(x) 
(x) 
(x) 
(x) 


(x) 

(x) 
(x) 
511 


(x) 
(x) 


192 
42 
112 


1,318 
368 
291 


77 
43 
317 
138 
33 


(x) 


(x) 
(x) 
(x) 


(x) 

(x) 


(x) 
(x) 


(x) 
(x) 
(x) 
(x) 
(x) 

(x) 

(x) 

(x) 
(x) 


THE  APPAREL  TRADE 


Table   l^H.-- OTHER  APPAREL  ACCESSORY  AND  SPECIALTY  STORES—UNITED  STATES,  BY  GEOGRAPHIC  DIVISION  AND 

STATE:      1948 

Stores,  Sales,  Pay  Roll,   and  Personnel 


Geographic  division  and  State 


Stores 


(Number) 


Saks,  entire 
year 


(Thousand 

dollars) 


Payroll, 
entire  year 


(Thousand 

dollars) 


Unincorporated 
businesses 


Active 
proprie- 
tors, 
November 
(Number) 


Unpaid 

family 

workers, 

November 

(Number) 


Paid  employees, 
workweek  ended 
nearest  Nov.  15 


Total 
(Number) 


Full  work- 
week 

(Number) 


United  States,  total.... 

New  England,  total ..., 

Maine 

New  Hampshire 

Vermont , 

Massachusetts , 

Rhode  Island , 

Connecticut , 

Middle  Atlantic,  total , 

New  York , 

New  Jersey , 

Pennsylvania 

East  North  Central,  total 

Ohio 

Indiana 

Illinois 

Michigan 

Wisconsin 

West  North  Central,  total. ... 

Minnesota 

Iowa 

Missouri 

North  Dakota 

South  Dakota. 

Nebraska 

Kansas 

South  Atlantic,  total 

Delaware 

Maryland 

District  of  Columbia 

Virginia , 

West  Virginia 

North  Carolina 

South  Carolina 

Georgia 

Florida 

East  South  Central,  total 

Kentucky 

Tennessee 

Alabama 

Mississippi 

West  South  Central,  total 

Arkansas 

Louisiana 

Oklahoma ' 

Texas 

Mountain,  total 

Montana 

Idaho 

Wyoming 

Colorado 

New  Mexico 

Arizona 

Utah 

Nevada 

Pacific,  total 

Washington 

Oregon 

California 

x  Withheld  to  avoid  disclosure. 


23 
12 
5 
140 
30 
42 


1,076 
188 
289 


78 
40 
281 
120 
44 


26 

9 

228 


167,221 

11,625 

1,015 
942 
138 

6,282 
650 

2,598 

80,330 

54,553 
11,332 
1^,445 

32,399 

6,073 
1,953 
15,874 
7,155 
1,344 

7,511 
717 
(x) 

3,999 
(x) 
(x) 

751 
858 

7,963 

585 
413 

1,122 
872 
731 

1,001 
65 

1,013 

2,161 

2,242 


629 
970 


(x) 
(x) 


133 
586 
521 


1,785 
136 


(x) 
(x) 

M 

(X) 
(X) 

(x) 


2,093 

693 

15,052 


111 

95 

9 

748 
48 

255 


5,441 
1,045 
1,407 

3,697 

820 
238 

1,639 
812 


753 

87 


(x) 


(x) 
(x) 


(x) 
(x) 


53 
77 
224 
103 
146 
105 
4 
132 
280 


71 

161 


30 
97 
63 
561 

244 
9 


(x) 
(x) 

(x) 
(x) 
(x) 
(x) 


339 

95 

2,264 


943 
141 
245 


56 

4c 

261 

66 

31 

70 

15 


(x) 


(x) 
(x) 


(x) 

(x) 


(x) 
(x) 
] 
(x) 
(x) 
(x) 
(x) 


14 

5 

170 


23 
4 
(x) 


(x) 

w 


(x) 
(x) 


1 

5 
11 
13 

6 

1 
(x) 
(x) 

4 
(x) 
(x) 
(x) 
(x) 

51 
2 


90 
71 
8 

576 
36 

179 


2,675 

665 

1,061 

2,417 

572 
128 
1,070 
530 
117 

562 
65 
(x) 

286 
(x) 
(x) 
54 
57 

657 

34 
48 
90 
69 
90 
70 
6 
94 
156 


202 
47 


(x) 
(x) 


16 

55 

42 

282 

135 
13 

(x) 

(x) 
47 

(x) 

(x) 

(x) 

(x) 

1,391 

207 

52 

1.132 


48 

43 

4 

328 
22 

107 


2,001 
404 
552 

1,104 

212 
65 
510 
268 
49 

256 
30 


(x) 


(x) 
(x) 


21 
19 
32 
43 
30 
46 
3 
50 
109 


(x) 
(x) 


4 
33 
20 
215 


(x) 

(x) 

(x) 
(x) 

w 
w 


20 


112 

29 

719 


Table   19.1.— MEN'S  SHOE  STORES—UNITED  STATES,   BY  GEOGRAPHIC  DIVISION  AND  STATE:    1948 
Stores,  Sales,  Pay  Roll,   and  Personnel 


Geographic  division  and  State 


Stores 


(Number) 


Sales,  entire 
year 

(Thousand 
dollars) 


Pay  roll, 
entire  year 

(Thousand 
dollars) 


Unincorporated 


Active 
proprie- 
tors, 
November 
(Number) 


Unpaid 
family 

workers, 
November 
(Number) 


Paid  employees, 
workweek  ended 
nearest  Nov.  15 


Total 

(Number) 


Full  work' 
week 

(Humber) 


United  States,   total 

New  England,  total 

Maine 

New  Hampshire 

Vermont 

Massachusetts 

Rhode  Island 

Connecticut 

Middle  Atlantic ,  total 

New  York 

New  Jersey 

Pennsylvania 

East  North  Central,  total 

Ohio 

Indiana  

Illinois 

Michigan 

Wisconsin 

West  North  Central,  total 

Minnesota , 

Iowa 

Missouri 

North  Dakota 

South  Dakota 

Nebraska 

Kansas 

South  Atlantic ,  total 

Delaware 

Maryland 

District  of  Columbia 

Virginia 

West  Virginia 

:.'orth  Carolina 

South  Carolina 

Georgia 

Florida 

East  South  Central,  total 

Kentucky 

Tennessee 

Alabama 

Mississippi 

West  South  Central,  total 

Arkansas 

Louisiana 

Oklahoma 

Texas 

Mountain,  total 

Montana 

Idaho 

Wyoming 

Colorado 

New  Mexico 

Arizona 

Utah 

Nevada 

Pacific,  total 

Washington 

Oregon 

California 

x  Withheld  to  avoid  disclosure 


8 

I  * 
3 

112 
27 
61 


446 
120 
197 


123 
49 
155 
116 
44 


23 

17 
135 


199,331 

15,616 

388 

348 

150 

8,207 

2,409 

4,114 

76,120 

48,288 
10,810 
17,022 

41,817 

11,225 
4,537 

14,165 
9,128 
2,762 

9,720 

2,909 
1,126 
4,465 
(x) 
(x) 

607 
448 

19,639 

474 
4,106 
2,399 
2,039 
1,466 
1,868 
1,160 
2,437 
3,690 

8,063 

2,318 

3,308 

1,877 

560 

13,204 

233 
3,282 
1,108 
8,581 

2,383 

146 


(x) 

(x) 


686 
220 


(x) 


1,372 
1,106 
10,291 


16,891 

1,365 

38 

28 

13 

725 


7,012 

4,807 

868 

1,337 

3,157 

796 
317 
1,144 
710 
190 


658 
179 


(x) 

(x) 


25 

442 
189 
130 

93 
149 

55 
158 
335 


160 
254 
136 
34 

1,107 

16 

293 

94 

704 

171 
18 


(x) 
(x) 


(x) 


117 

87 

1,057 


5 
3 
2 

50 

9 

27 

238 

142 
35 
61 


(x) 
(x) 


(x) 


(x) 


(x) 
(x) 


(x) 


16 

15 

6 

311 

87 
146 


1,554 
313 
569 


367 
160 
482 
290 

97 

323 

95 
48 
141 

(x) 

(x) 
19 
15 

644 

10 
169 
82 
63 
48 
68 
35 
74 
95 


78 

112 

64 

22 


116 

47 

342 


(x) 
(x) 


(x) 


48 

31 

368 


16 

7 

5 

241 

59 

111 


1,176 
237 
419 


241 
124 
362 
227 
60 


(x) 
(x) 


73 
38 
104 


150 
54 
47 
36. 
46 
21 
58 
86 


5 

95 

37 

292 

59 
6 


(x) 
(x) 


(x) 


39 

27 

309 


THE  APPAREL  TRADE 


Table  19J.— WOMEN'S  SHOE  STORES—UNITED  STATES,   BY  GEOGRAPHIC  DIVISION  AND  STATE:   1948 
Stores,  Sales,  Pay  Roll,   and  Personnel 


Geographic  division  and  State 


Stores 


(Number) 


Sales,  entire 
year 

(Thousand 
doll*™) 


Pay  roll, 
entire  year 

(Thousand 
dollars) 


Unincorporated 
businesses 


Active 

propric 

tors, 

November 

(Number) 


Unpaid 

family 

workers, 

November 

(Number) 


Paid  employees, 
workweek  ended 
nearest  Nov.  15 


Total 
(Number) 


Full  work' 
week 

(Number) 


United  States,  total. 


New  England,  total. 

Maine 

New  Hampshire. . . . 


Vermont 

Massachusetts. 
Rhode  Island.. 
Connecticut... 


Middle  Atlantic,  total. 

New  York 

New  Jersey 

Pennsylvania 


East  North  Central,  total. 


Ohio 

Indiana... 
Illinois.. 
Michigan. . 
Wisconsin. 


West  North  Central,  total. 


Minnesota. . . . 

Iowa 

Missouri 

North  Dakota. 
Soutii  Dakota. 

Nebraska 

Kansas 


Soutii  Atlantic,  total.. 

Delaware 

Maryland 

District  of  Columbia. 

Virginia 

West  Virginia 

North  Carolina 

South  Carolina 

Georgia 

Florida 


East  South  Central,  total. 


Kentucky. . . . 
Tennessee. . . 

Alabama 

Mississippi. 


West  South  Central,  total. 


Arkansas . . 
Louisiana. 
Oklahoma. . 
Texas 


Mountain,  total. 


Montana.... 
Idaho 

Wyoming 
Colorado. . . 
New  Mexico. 
Arizona.... 

Utah 

Nevada 


Pacific,   total. 


Wasliington. 

Oregon 

California. 


9 
12 

7 
157 
37 
74 


595 
142 

223 


100 
63 
177 
104 
45 


7 
42 
31 
33 
27 
44 
29 
39 
109 


25 
49 
22 

145 


29 
21 

190 


372,579 

30,170 

625 

582 

346 

14,974 

4,611 

9,032 

94,917 
61,370 
12,061 
21,486 

75,215 

14,816 
6,362 
29,872 
17,925 
6,240 

23,579 

57534 
3,651 
8,945 

(x) 

(x) 
2,079 
2,416 

46,155 

845 
5,701 
7,880 
4,609 
2,659 
4,756 
2,824 
5,869 
11,012 

21,550 

5,019 
8,148 
6,018 
2,365 


2,058 
7,613 
3,346 


(x) 
(x) 
(x) 
2,188 
299 
1,113 
1,837 
399 

39, 502 

4,669 

2,786 

32,047 


48,550 

3,933 

79 
51 
32« 

1,979 
532 

1,260 


13,036 

8,890 
1,568 
2,578 

9,517 

1,886 

749 

4,035 

2,019 

828 


1,562 

126 

4 

8 
6 

71 
14 
23 


2,951 

92 

719 

20 

423 

16 

1.153 

29 

(x) 

(x) 

(x) 

(x) 

233 

7 

301 

10 

5,830 

165 

103 

2 

795 

19 

1,078 

6 

597 

15 

328 

16 

548 

21 

336 

7 

664 

17 

1,381 

62 

2,745 

78 

752 

23 

994 

25 

726 

20 

273 

10 

4,305 

109 

234 

13 

887 

23 

402 

17 

2,782 

56 

712 

31 

(x) 

(x) 

(x) 

(x) 

(x) 

(x) 

261 

6 

36 

4 

124 

3 

213 

5 

45 

3 

5,521 

135 

604 

15 

326 

19 

4,591 

101 

122 
24 
53 


20,217 

1,680 

30 
35 
16 
820 
251 
528 

4,487 

2,842 
554 

1,091 


4,468 

876 
414 

1,841 
976 
361 

1,251 

298 
200 
477 

(x) 

(*) 
104 
130 

2,620 

32 
372 
375 
246 
145 
314 
210 
388 
538 


297 
526 
392 

152 

1,967 

140 
435 
178 

1,214 

323 

(x) 
(x) 
(x) 

122 
16 
48 

102 

14 

2,054 

261 

124 

1.669 


22 
21 
16 

655 
173 
398 


2,232 
400 
811 

2,864 

580 
284 
1,083 
674 
243 


192 
131 
314 


(x) 

(x) 

66 

102 

1,868 

29 
284 
293 
196 
123 
195 
127 
223 
398 

924 

233 
329 
252 
110 


95 
279 
125 
843 


(x) 
(x) 
(x) 


162 

90 

1.178 


x  Withheld  to  avoid  disclosure. 


RETAIL 

-FAMILY  SHOE  STORES— UNITED  STATES,  BY  GEOGRAPHIC  DIVISION  AND  STATE: 
Stores,  Sales,   Pay  Roll,   and  Personnel 


Geographic  division  and  State 


(Number) 


Sales,  entire 
year 

(Thousand 
dollars) 


Pay  roll, 
entire  year 

(Thousand 
dollar;) 


Unincorporated 
businesses 


Active 
proprie- 
tors, 
November 
(Number) 


Unpaid 

family 

workers, 

November 

(Number) 


Paid  employees, 
workweek  ended 
nearest  Nov.  15 


Total 
(Number) 


Full  work- 
week 

(Number) 


United  States,  total 

New  England,  total 

Maine 

New  Hampshire 

Vermont 

Massachusetts 

Rhode  Island 

Connecticut 

Middle  Atlantic,  total.... 

New  York 

New  Jersey 

Pennsylvania 

East  North  Central,  total. 

Ohio 

Indiana 

Illinois 

Michigan 

Wisconsin 

West  North  Central,  total. 

Minnesota 

Iowa 

Missouri 

North  Dakota 

South  Dakota 

Nebraska 

Kansas 

South  Atlantic,  total 

Delaware 

Maryland 

District  of  Columbia.... 

Virginia 

West  Virginia. 

North  Carolina 

South  Carolina 

Georgia 

Florida 

East  South  Central,  total. 

Kentucky 

Tennessee 

Alabama 

Mississippi 

West  South  Central,  total. 

Arkansas 

Louisiana 

Oklahoma 

Texas 

Mountain,  total 

Montana 

Idaho 

Wyoming 

Colorado 

New  Mexico 

Arizona 

Utah 

Nevada 

Pacific,  total 

Washington 

Oregon 

California 


13,707 

1,174 

124 

98 

40 

•  626 

76 

210 

3,755 

1,827 

608 

1,320 

3,482 

966 
377 
999 
655 
485 


262 
325 
442 
38 
52 
126 
167 

1,105 

26 
200 

66 
164 
122 
181 

60 
126 
160 


139 

133 

90 

52 


119 
114 
118 
243 


32 

34 
22 
94 
42 
49 
28 
14 

1,456 

181 

95 

1,180 


64,106 

(x) 
3,837 
2,270 
36,016 
(x) 
11,836 

246,755 

120,776 
39,281 
86,698 

211,266 

60,344 
26,571 
59,079 
39,947 
25,325 

71,161 

11,895 
17,302 
19,400 

(x) 

(x) 

(x) 
9,978 

87,954 

1,788 
10,857 

(x) 
15,917 

(x) 
14,065 

(x) 

10,667 
12,895 

27,017 

8,581 
8,768 

(x) 

(x) 

42,363 

5,809 

7,781 
7,478 
21,295 

23,170 

2,277 
2,583 
1,180 
6,907 
3,101 
3,962 
2,272 


14,443 

5,786 

79,333 


6,816 

(x) 

344 

224 

3,923 

(x) 

1,222 

27,761 

13,969 
4,159 
9,633 

23,454 

7,092 
3,119 
6,346 
4,385 
2,512 

7,153 

1,184 

1,674 
1,996 

(x) 

(x) 

(x) 
1,016 

10,620 

216 
1,341 

(x) 
2,117 

(x) 
1,632 

(x) 
1,327 
1,463 

2,750 

854 
966 

(x) 

(x) 

4,922 

511 
1,005 

817 
2,589 

2,617 

240 
221 
112 
878 
301 
442 
335 


1,808 

623 

9,859 


843 

(x) 

70 

25 

425 

(x) 

165 

2,740 

1,348 
443 
949 


649 
251 
826 
523 
409 

1,268 

239 
315 
397 

(x) 
(x) 
(x) 
127 

717 

17 
146 
(x) 

95 
(x) 

105 
(x) 
106 
115 

354 

125 
110 

(x) 

(x) 

458 

111 
94 
96 

157 

248 

33 
31 
21 
75 
36 
23 
17 
12 

1,010 

141 
96 
773 


4,200 


(x) 

29 

7 

149 

(x) 

55 

1,200 

541 
232 
427 


259 
96 
323 
211 
202 

477 

81 
90 

206 
(x) 
(x) 
(x) 
43 

297 


62 

(x) 

38 
(x) 

31 
(x) 

42 

56 

140 

54 
40 

(x) 

(x) 

214 

64 
45 
48 
57 


67 

29 

316 


3,217 

(x) 
193 
116 

1,840 

(x) 
510 

12,374 

5,475 
1,603 
5,296 

11,565 

3,732 
1,638 
2,865 
2,067 
1,263 

3,728 

623 
883 

1,062 

(x) 

(x) 

(x) 
542 

5,148 

91 
706 

(x) 

986 
(x) 

853 
(x) 

672 

613 

1,677 

496 
563 

(x) 

(x) 

2,521 

329 

448 

423 

1,321 

1,095 

104 
107 

47 
378 
144 
172 
116 

27 


682 

265 

3,668 


32,517 
2,382 

(x) 

138 
91 
1,375 
(x) 

353 

8,431 

3,788 
1,083 
3.560 


2,340 
1,051 
1,887 
1,388 
814 

2,719 

466 
617 
787 


(x) 
(x) 
(x) 


3,801 


69 

522 


(x)r 

(x)' 


(x) 


502 
495 


1,195 

343 
412 

(x) 

(x) 

1,942 

238 

370 

327 

1,007 


96 
74 
38 
291 
121 
144 
96 
20 


501 

208 

2,978 


x  Withheld  to  avoid  disclosure. 


THE  APPAREL  TRADE 

Table  19L. —CHILDREN'S,   JUVENILES'   SHOE  STORES—UNITED  STATES,   BY  GEOGRAPHIC  DIVISION  AND  STATE:   1948 
Stores,  Sales,  Pay  Roll,   and  Personnel 


Geographic  division  and  State 


(Number) 


Sales,  entire 
year 


(Thousand 
dollars) 


Pay  roll, 
entire  year 


(Thousand 
dollars) 


Unincorporated 
businesses 


Active 
proprie- 
tors, 
November 
(Number) 


Unpaid 
family 

workers, 
November 

(Number) 


Paid  employees, 
workweek  ended 
nearest  Nov.  15 


Total 
(Number) 


Full  work- 
week 

(Number) 


United  States,  total. 


New  England,  total. 

Maine 

New  Hampshire.... 


Vermont 

Massachusetts. 
Rhode  Island.. 
Connecticut... 


Middle  Atlantic,  total. 


New  York 

New  Jersey. . . 
Pennsylvania. 


East  North  Central,  total. 


Ohio 

Indiana. . . 
Illinois.. 
Michigan. . 
Wisconsin. 


West  North  Central,  total. 


Minnesota. . . . 

Iowa 

Missouri 

North  Dakota. 
South  Dakota. 

Nebraska 

Kansas 


South  Atlantic, 


total. 


Delaware 

Maryland 

District  of  Columbia. 

Virginia 

West  Virginia 

North  Carolina 

South  Carolina 

Georgia 

Florida 


East  South  Central,  total. 


Kentucky. . . . 
Tennessee... 

Alabama 

Mississippi. 


West  South  Central,  total. 


Louisiana. 
Oklahoma. . 
Texas 


Mountain,  total. 


Montana. . . . 

Idaho 

Wyoming. . . . 
Colorado... 
New  Mexico. 
Arizona. • • . 

Utah 

Nevada 


Pacific,  total. 


Washington. 

Oregon 

California. 


22,043 


32 

1,060 

2 

(x) 

... 

... 

16 
7 
7 

467 
(x) 

333 

215 

7,244 

124 
42 

49 

4,491 

1,381 
1,372 

119 

4,362 

17 
14 
53 
25 
10 

900 
446 
2,054 
693 
269 

373 
111 
225 


(x) 
(x) 
(x) 


1,593 
(x) 


(x) 
(x) 

(x) 


184 
570 


1,076 

249 
254 


(x) 
(x) 


1,579 

59 

183 

61 

1,276 


532 


(x) 
(x) 

(x) 


391 

219 

2,882 


(x) 


(x) 


(x) 
(x) 
(x) 


390 

110 

93 


74 
45 

260 
41 

33 


(x) 
(x) 
(x) 

(x) 


18 
131 

4 

26 

4 

15 
45 


M 

(x) 


3 

16 

6 

137 


(x) 

«' 

(x) 


26 
21 

318 


575 

28 


(x) 


(x) 


120 
41 
47 

108 

19 
11 
48 
24 
6 


(x) 
(x) 
(x) 


(x) 
(x) 
(x) 
(x) 


(x) 
(x) 


(x) 

w" 

(x) 


190 
5 


(x) 


(x) 


(x) 
(x) 
(x) 


(x) 
(x) 


(x) 
(x) 


(x) 

(x)' 

(x) 


998 

50 


(x) 


(x) 


155 
71 
55 


45 
27 
106 
26 
17 


(x) 
(x) 
(x) 


(x) 
(x) 


(x) 
(x) 


(x) 
(x) 


(x) 
(x)' 

(x) 


156 
17 


x  Withheld  to  avoid  disclosure. 


RETAIL 


-CUSTOM  TAILORS—UNITED  STATES,   BY  GEOGRAPHIC  DIVISION  AND  STATE: 
Stores,  Sales,  Pay  Roll,   and  Personnel 


1948 


Geographic  division  and  State 


Stores 


(Number) 


Sales,  entire 
year 

(Thousand 
dollars) 


Pay  roll, 
entire  year 

(Thousand 
dollars) 


Unincorporated 
businesses 


Active 

propric 

tors, 

November 

(Number) 


Unpaid 

family 

workers, 

November 

(Number) 


Paid  employees, 
workweek  ended 
nearest  Nov.  15 


Total 
(Number) 


Full  work- 
week 

(Number) 


United  States,  total 

New  England,  total 

Maine 

New  Hampshire 

Vermont 

Massachusetts 

Rhode  Island 

Connecticut 

Middle  Atlantic,  total 

New  York 

New  Jersey 

Pennsylvania 

East  North  Central,  total. 

Ohio 

Indiana 

Illinois 

Michigan 

Wisconsin 

West  North  Central,  total., 

Minnesota , 

Iowa 

Missouri , 

North  Dakota , 

South  Dakota , 

Nebraska , 

Kansas 

South  Atlantic,  total 

Delaware , 

Maryland 

District  of  Columbia...., 

Virginia 

West  Virginia 

North  Carolina 

South  Carolina 

Georgia 

Florida , 

East  South  Central,  total.. 

Kentucky 

Tennessee 

Alabama 

Mississippi 

West  South  Central,  total.. 

Arkansas 

Louisiana 

Oklahoma 

Texas 

Mountain,  total 

Montana 

Idaho 

Wyoming 

Colorado 

New  Mexico 

Arizona 

Utah 

Nevada 

Pacific,  total 

Washington 

Oregon 

California 


18 
12 
8 
244 
37 
89 

1,555 

911 
186 
458 


267 
90 
386 


86 
46 
135 
6 
10 
23 
31 


13 

54 

34 

134 

121 
23 


105 
40 
613 


7,340 

250 

71 

71 

4,482 

395 

2,071 

43,454 

28,425 
4,287 
10,742 

37,500 

11,539 
2,462 

16,025 
5,079 
2,395 

9,178 

3,192 
983 

3,729 
127 
171 
494 
482 

10,231 

369 

1,550 

2,329 

1,075 

1,326 

767 

537 

835 

1,443 

3,824 

1,206 

1,697 

375 

546 

8,171 

301 
2,424 

510 
4,936 

3,075 

1,140 
100 
110 
969 

75 
233 
392 

56 

20,088 

2,054 

928 

17,106 


1,892 

38 

9 

1 

1,265 

97 

482 

11,778 

8,643 

789 

2,346 

8,374 

2,355 

416 

3,988 

1,123 

492 

2,219 

926 

125 

995 

5 

15 

79 

74 


33 
261 
528 
175 
124 
64 
53 
183 
321 


273 

249 

47 

47 


56 
444 

82 
923 

479 

115 

8 

11 

168 

20 

41 

114 

2 


474 

212 

4,566 


16 
13 
8 
239 
35 
95 


1,491 

849 
173 
469 


253 

89 

351 

185 

84 


77 
41 
131 
6 
10 
22 
32 


12 

60 

35 

139 

127 
26 


100 
42 
632 


133 
49 
105 


10 
2 
2 

10 
4 
7 

1 
2 

161 

31 


30 

6 

4 

551 

50 

190 

4,221 

2,890 
352 
979 


879 
181 
1,342 
443 
235 

984 

349 
66 

445 

6 

10 

53 

55 


18 

130 

183 

95 

58 

32 

56 

98 

168 


141 

145 

45 

26 


33 
243 

55 
574 


196 

107 

1,561 


11,502 

722 

27 

6 

1 

480 

42 

166 

3,743 

2,622 
290 
831 


2,666 

765 
143 
1,190 
374 
194 

793 

330 

50 

322 

3 

7 

44 

37 


16 

100 

174 

79 

51 

20 

50 

75 

157 


121 

130 

37 

22 


30 
200 

43 
492 


162 

91 

1,316 


THE  APPAREL  TRADE 


Table  19N.~ FURRIERS,   FUR  SHOPS—UNITED  STATES,   BY  GEOGRAPHIC  DIVISION  AND  STATE:    1948 
Stores,  Sales,  Pay  Roll,   and  Personnel 


Geographic  division  and  State 


Stores 


(Number) 


Sales,  entire 
year 

(Thousand 
dollars) 


Pay  roll, 
entire  year 


(Thousand 
dollars) 


Unincorporated 
businesses 


Active 
proprie- 
tors, 
November 
(Number) 


Unpaid 
family 

workers, 
November 

(Number) 


Paid  employees, 
workweek  ended 
nearest  Nov.  15 


Total 
(Number) 


Full  work- 
week 

(Number) 


United  States,  total 

New  England,  total 

Maine 

New  Hampshire 

Vermont 

Massachusetts 

Rhode  Island 

Connecticut 

Middle  Atlantic,  total 

New  York 

New  Jersey 

Pennsylvania 

East  North  Central,  total 

Ohio 

Indiana 

Illinois 

Michigan 

Wisconsin 

West  North  Central,  total 

Minnesota 

Iowa 

Missouri 

North  Dakota 

South  Dakota 

Nebraska 

Kansas 

South  Atlantic,  total 

Delaware 

Maryland 

District  of  Columbia 

Virginia 

West  Virginia 

North  Carolina 

South  Carolina 

Georgia 

Florida 

East  South  Central,  total 

Kentucky 

Tennessee 

Alabama 

Mississippi 

West  South  Central,  total 

Arkansas 

Louisiana 

Oklahoma 

Texas 

Mountain,  total 

Montana 

Idaho 

Wyoming 

Colorado 

New  Mexico 

Arizona 

Utah 

Nevada 

Pacific,  total 

Washington 

Oregon 

California 

x  Withheld  to  avoid  disclosure 


14 
12 
5 
116 
15 
76 


563 
134 

240 


87 
40 
261 
95 
98 


6 
6 
4 
16 
3 
1 
6 
1 

248 

39 

21 

188 


21,170 

1,009 

615 

321 

12,174 

1,210 

5,841 

82,153 

50,500 

9,533 

22,120 

61,229 

9,543 
4,814 
30,102 
9,888 
6,882 

17,982 

6,549 

3,120 

5,190 

1,137 

488 

896 

602 

10,095 

(x) 
2,872 
4,893 
1,029 
548 
180 
(x) 
(x) 

190 

2,713 

1,081 

1,345 

287 


2,329 

395 

430 

498 

1,006 

5,268 

247 

283 

176 

2,822 

(x) 

(x) 

1,244 
(x) 

16,351 

2,547 
1,429 
12,375 


4,076 

185 

127 

51 

2,415 
250 

1,048 

14,715 

9,447 
1,629 
3,639 

10,589 

1,775 
645 
5,315 
1,609 
1,245 

3,827 

1,373 
741 

1,059 

184 

83 

187 

200 

1,561 

(x) 
536 
666 
163 
77 
33 
(x) 
(x) 


142 

227 

62 


(x) 
(x) 


(x) 


57 

80 

64 

142 


2,116 

172 

7 

9 

3 

83 

10 

60 


515 
109 
236 


(x) 


(x) 
(x) 


(x) 
(x) 


(x) 


647 


151 
39 
71 


21 
5 
73 
35 
16 

47 

21 
8 
6 

4 
3 
4 

1 

17 

(x) 
6 
3 
3 
2 
1 

(x) 

(x) 


524 
226 

2,360 


36 
17 

198 


(x) 
(x) 


(x) 


14,978 

1,562 

96 
59 
23 

921 
81 

382 

5,219 

3,214 

529 

1,476 

4,102 

761 

316 

1,812 

673 

540 

1,617 

565 
332 
415 
81 
39 
91 
94 

626 

(x) 
238 
218 
87 
34 
16 
(x) 
(x) 
12 

190 

73 
94 
23 


32 
44 
27 
52 

410 

20 

20 

9 

265 

(x) 

(x) 

76 
(x) 

1,097 

242 
91 
764 


13,781 

1,437 

94 
53 
21 

850 
73 

346 

4,837 

2,979 

485 

1,373 

3,721 

710 
274 
1,680 
602 
455 

1,491 

511 
306 
400 
74 
34 
75 
91 

584 

(x) 
211 
213 
81 
33 
13 
(x) 
(x) 
12 

167 
63 


29 
42 
24 

50 

373 

19 

19 

9 

239 

(x) 
(x) 

70 
(x) 

1,026 

223 

85 

718 


Table  19P.— CHILDREN'S  AND  INFANTS'   WEAR  STORES—UNITED  STATES,    BY  GEOGRAPHIC  DIVISION  AND  STATE:    1945 
Stores,  Sales,  Pay  Roll,   and  Personnel 


Geographic  division  and  State 


Stores 


(Number) 


Sales,  entire 
year 


(Thousand 

dollars) 


Pay  roll, 
entire  year 

(Thousand 
dollars) 


Unincorporated 
businesses 


Active 
proprie- 
tors, 
November 
(Number) 


Unpaid 

family 

workers, 

November 

(Number) 


Paid  employees, 
workweek  ended 
nearest  Nov.  15 


Total 
(Number) 


Full  work- 
week 

(Humber) 


United  States,  total. 


New  England,  total. 

Maine 

New  Hampshire 

Vermont 

Massachusetts. . . . 

Rhode  Island 

Connecticut 


Middle  Atlantic,  total. 

New  York 

New  Jersey 


Pennsylvania. 


East  North  Central,  total. 


Ohio 

Indiana. .. 
Illinois.. 
Michigar . . 
Wisconsin. 


West  North  Central,  total. 


Minnesota.... 
Iowa 

Missouri 

North  Dakota. 
South  Dakota. 
Nebraska 


South  Atlantic,  total.. 

Delaware 

Maryland 

District  of  Columbia. 

Virginia 

Vert   Virginia 

North  Carolina 

South  Carolina 

Georgia 

Florida 


East  South  Central,  total. 


Kentucky. . . , 
Tennessee... 

Alabama 

Mississippi, 


West  South  Central,  total. 


Arkansas . . 
Louisiana. 
Oklahoma.. 
Texas..... 


Mountain,  total. 


Montana.... 

Idaho 

Wyoming 
Colorado.. . 
New  Mexico. 
Arizona.... 

Utah 

Nevada 


Pacific,  total. 


Washington. 

Oregon 

California. 


6,730 


31 
22 
23 

237 
59 

190 

2,318 

1,248 
427 
643 


231 
129 
416 
239 
124 


69 
55 
130 
10 
13 
23 
51 


29 

127 

41 

76 

48 

80 

•  37 

49 

156 


26 
63 
58 
234 


25,847 

678 

(x) 

(x) 

9,703 

2,824 

11,070 

94,399 

54,266 
19,154 
20,979 

35,464 

6,551 
4,939 
13,482 
7,860 
2,632 

8,271 

1,778 
1,349 
3,102 
(x) 
(x) 

612 
932 

23,208 

(x) 
3,522 
2,863 
3,587 
2,036 
2,532 

(x) 
1,998 
4,693 

4,780 

1,476 

1,717 

1,026 

561 

10,338 

494 
1,813 
1,428 
6,603 

4,260 

469 
442 
380 
791 
592 
911 
423 
252 

25,077 

1,818 

1,264 

21,995 


19,308 

2,625 

42 

(x) 

(x) 

945 

236 

1,289 

7,853 

4,707 
1,592 
1,554 

2,763 

452 
503 
1,021 
582 
205 

718 

150 

94 

340 

(x) 

(x) 

43 

60 

2,002 

(x) 
209 
373 
317 
202 
261 


w 


42 
16 
26 
56 
28 
55 
29 
12 

1,904 

113 

94 

1,697 


7,062 

543 

31 

(x) 
(x) 

214 
61 

189 

2,414 

1,272 
463 
679 


258 
145 
464 
263 

130 

334 

64 

53 

114 

(x) 

(x) 
25 
55 

637 

(x) 

144 

42 

70 

47 

75 

(x) 

52 

144 

173 

48 
57 
31 
37 


27 
65 

61 
250 


20 
29 
23 
36 
32 
38 
26 
18 

1,076 

113 

68 

895 


2,782 


(x) 
(x) 


518 
203 
349 


107 
31 

190 
78 
44 


(x) 
(x) 

3 

10 

243 

(x) 
61 
11 
19 
22 
22 


(x) 


1,646 

38 

(x) 

(x) 
643 
199 
664 

4,837 

2,490 
1,053 
1,294 


400 
361 
703 
464 
168 

605 

113 

95 

263 

(x) 

(x) 

40 

67 

1,415 

(x) 
184 
177 
246 
140 
211 

(x) 
101 
250 

362 

123 
129 
66 
44 


32 
17 
18 
46 
26 
55 
25 
5 

1,296 

95 

72 

1,129 


9,524 

1,136 

25 

(x) 

(x) 

456 

123 

473 

3,552 

1,984 
747 
821 


253 
264 
438 
318 


75 
60 
198 


(x) 

(x) 
30 
38 

1,112 

(x) 
128 
144 
196 
118 
152 


(x) 


86 
216 


29 

96 

73 

325 


61 

48 
847 


x  Withheld  to  avoid  disclosure. 


THE  APPAREL  TRADE 


Table  19Q.  —OTHER  APPAREL  STORES—UNITED  STATES,    BY  GEOGRAPHIC  DIVISION  AND  STATE:    1948 
Stores,  Sales,   Pay  Roll,   and  Personnel 


Geographic  division  and  State 


Stores 


(dumber) 


(Thousand 

dollars) 


Pay  roll, 
entire  year 


(Thousand 

dollars) 


Unincorporated 
businesses 


Active 

proprie' 

tors, 

November 

(dumber) 


Unpaid 

family 

workers, 

November 

(Number) 


Paid  employees, 
workweek  ended 
nearest  Nov.  15 


Total 
(Number) 


Full  work- 
week 

(Number) 


United  States,  total 

New  England,  total 

Maine 

New  Hampshire 

Vermont 

Massachusetts 

Rhode  Island , 

Connecticut , 

Middle  Atlantic,  total , 

New  York 

New  Jersey 

Pennsylvania , 

East  North  Central,  total , 

Ohio 

Indiana 

Illinois 

Michigan 

Wisconsin 

West  North  Central,  total 

Minnesota 

Iowa 

Missouri 

North  Dakota .• 

South  Dakota 

Nebraska 

Kansas 

South  Atlantic,  total 

Delaware 

Maryland 

District  of  Columbia 

Virginia 

West  Virginia 

North  Carolina 

South  Carolina 

Georgia 

Florida 

East  South  Central,  total 

Kentucky 

Tennessee 

Alabama 

Mississippi 

West  South  Central,  total 

Arkansas 

Louisiana 

Oklahoma 

Texas 

Mountain,  total 

Montana 

Idaho 

Wyoming 

Colorado 

New  Mexico 

Arizona 

Utah 

Nevada 

Pacific,  total 

Washington 

Oregon 

California 

x  Withheld  to  avoid  disclosure 


15 

17 
129 


2,966 

192 

(x) 

(x) 

1,554 

91 

956 

13,009 

8,17-4 
2,587 
2,248 

7,171 

1,658 

410 

3,155 

1,553 

395 

(x) 

442 

541 

1,001 

(x) 

(x) 

145 
288 

5,091 

(x) 

638 
562 
449 
329 
785 

(x) 

(x) 
1,245 


530 
504 
348 
53 

3,037 

178 

615 

245 

1,999 


(x) 


168 
126 
231 
312 
216 
190 


(x) 

(x) 


6,076 

740 
512 

4,824 


(x) 
(x) 


230 

4 


1,083 
350 
259 


219 
29 
459 
129 
26 


(x) 


(x) 
(x) 


35 

38 

148 


(x) 


(x) 
(x) 


128 


19 

56 

22 

226 


(x) 


(x) 
(x) 


54 

22 

473 


1,162 


(x) 
(x) 


186 
75 
53 


(x) 


(x) 
(x) 
7 
11 

109 

(x) 
15 
1 


(x) 
(x) 


(x) 


(x) 
(x) 


14 

23 

134 


406 
35 

m" 

(x) 
13 
4 
17 

95 

53 
25 
17 


(x) 

(x) 


51 
(x) 


3 

1 

17 

(x) 

(x) 

13 

16 

3 
9 

1 
3 


(x) 


(x) 
(x) 


2,693 

192 

11 

(x) 

(x) 

117 

2 

49 

737 

438 
172 
127 


142 
28 

249 
85 
37 

(x) 


(x) 

(x) 
11 
17 

341 

(x)" 
28 
24 
37 
24 
58 


(x) 
(x) 


15 

44 

17 

178 


(x) 


(x) 
(x) 


34 

13 

236 


69 


Table  20k.—  MEN'S  AND  BOYS'    CLOTHING  AND  FURNISHINGS  STORES— UNITED  STATES,   BY  GEOGRAPHIC  DIVISION  AND 

STATE:   1948,   1939,  AND  1929 

Stores,  Sales,  and  Pay  Roll 


Geographic    division 
and   State 


Stores 
(dumber) 


1948       1939      1929 


Sales,  entire  year 
(Thousand  dollars) 


1948 


1939 


1929 


Pay  roll,  entire  year 
(Thousand  dollars) 


1948 


1939 


1929 


United  States, total. 

New  England,   total 

Maine 

New  Hampshire 

Vermont 

Massachusetts 

Rhode  Island , 

Connecticut 

Middle  Atlantic,  total... 

New  York 

New  Jersey 

Pennsylvania 

East  North  Central,  total 

Ohio 

Indiana . 

Illinois 

Michigan. , 

Wisconsin 

West  North  Central,  total 

Minnesota 

Iowa 

Missouri 

North  Dakota 

South  Dakota 

Nebraska 

Kansas 

South  Atlantic,  total.... 

Delaware 

Maryland 

District  of  Columbia. . . 

Virginia 

West  Virginia 

North  Carolina 

South  Carolina 

Georgia 

Florida 

East  South  Central,  total 

Kentucky 

Tennessee 

Alabama 

Mississippi 

West  South  Central,  total 

Arkansas 

Louisiana 

Oklahoma 

Texas 

Mountain,  total 

Montana 

Idaho 

Wyoming 

Colorado 

New  Mexico , 

Arizona 

Utah 

Nevada 

Pacific,  total , 

Washington , 

Oregon 

California , 


23,730 

2,020 

218 
145 
63 
919 
161 
514 

7,053 

3,734 
1,160 
2,159 

4,827 

1,155 

533 

1,562 

1,022 

555 

2,101 


470 
475 
96 
85 
194 
293 

2,592 

68 
366 
172 
409 
230 
429 
203 
254 
461 


244 
247 
200 
144 

1,280 

117 
215 
193 
755 


119 
68 
49 

171 
53 
65 
82 
27 

2,388 

345 

214 

1,829 


21,501 

1,950 

222 
139 
78 
927 
149 
435 

6,861 

3,721 

945 

2,195 

4,665 

1,183 
517 

1,501 
948 
516 

1,919 

466 
460 
400 
81 
87 
175 
250 

2,023 

74 
343 
168 
302 
206 
271 
147 
202 
310 


230 

222 

149 

94 

1,018 

80 
162 
189 
587 


100 
56 
53 

154 
31 
44 
68 
25 

1,839 

288 

172 

1,379 


28,197 

2,415 

304 
174 
89 
1,145 
172 
531 

9,095 

5,198 
1,171 
2,726 

6,494 

1,679 

695 

2,202 

1,201 

717 

2,797 

611 
643 
610 
101 
155 
280 
397 

2,177 

68 
399 
181 
368 
246 
284 
118 
223 
290 


282 
243 
192 
120 

1,380 

124 
225 
287 
744 


143 
93 
66 

232 
34 
70 
94 
29 


397 

214 

1,630 


2,165,953 

152,931 

16,367 
7,476 
4,489 
74,844 
12,009 
37,746 

637,708 

373,414 

88,407 

175,887 

478,026 

118,062 
53,026 
151,343 
105,893 
49,702 

185,026 

46,097 
42,466 
41,876 
9,612 
7,075 
16,260 
21,640 

226,935 

5,114 
27,360 
22,173 
34,857 
24,004 
35,022 
16,596 
26,779 
35,030 

81,581 

27,148 
25,275 
18,293 
10,865 

128,569 

9,358 
23,680 
17,953 
77,578 

54,669 

10,018 
6,594 
3,881 

14,087 
5,187 
4,084 
8,569 
2,249 

220,508 

32,833 

23,347 

164,328 


68,561 

5,839 
3,554 
2,064 

36r528 
5,325 

15,251 

252,514 

154,974 
32,608 
64,932 

166,396 

45,600 
16,934 
50,938 
35,562 
17,362 

60,432 

16,020 
14,492 
14,075 
2,391 
2,147 
4,501 
6,806 

73,581 

2,578 
9,833 
9,270 
11,199 
7,367 
9,692 
4,668 
9,489 
9,485 

27,837 

10,216 
9,638 
5,083 
2,900 

40, 936 

2,457 

7,027 

7,343 

24,109 

16,148 

3,336 
1,868 
1,374 
4,435 
1,071 
1,169 
2,282 
613 

66,907 

9,235 
5,959 
51,713 


1,192,723 

93,249 

9,390 
4,502 
3,078 

49,106 
6,827 

20,346 

391,166 

252,632 
42,043 
96,491 

294,041 

72,935 
28,966 
105,797 
59,152 
27,191 

105,121 

22,551 
25,360 
24,526 
3,505 
4,917 
9,202 
15,060 

84,655 

3,185 
12,683 
10,298 
14,364 
9,791 
10,657 
4,704 
9,832 
9,141 

36,734 

13,052 
11,818 
7,312 
4,552 

62,665 

4,285 

9,583 

14,492 

34,305 

28,623 

5,225 
3,337 
2,305 
8,218 
1,516 
3,004 
4,147 
871 

96,469 

16,034 

8,814 

71,621 


243,781 

18,044 

1,680 
671 
405 
9,469 
1,400 
4,419 

75,979 

49,061 

9,192 

17,726 

54,976 

13,364 

5,583 

17,519 

12,813 

5,697 

18,127 

4,631 
3,882 
4,779 
877 
602 
1,379 
1,977 

25,521 

573 
3,341 
3,327 
3,651 
2,773 
3,580 
1,512 
2,848 
3,916 

8,021 

2,731 

2,726 

1,673 

891 

12,925 

871 
2,375 
1,807 
7,872 

5,254 

876 
752 
276 
1,499 
403 
413 
829 
206 

24, 934 

3,663 
2,583 
18,688 


91,250 

8,776 

584 
358 
180 

5,172 
591 

1,891 

29,801 

19,514 
3,432 
6,855 

19,638 

5,312 
1,814 
6,108 
4,298 
2,106 

6,303 

1,704 
1,436 
1,636 
235 
239 
438 
615 

8,646 

307 
1,105 
1,191 
1,411 

913 
1,029 

457 
1,148 
1,085 

3,155 

1,269 

1,092 

520 

274 

4,753 

243 

744 

917 

2,849 

1,716 

342 
229, 
112 
492 

96 
131 
244 

70 


1,216 

621 

6,625 


123,364 

9,878 

798 
404 
213 

5,613 
680 

2,170 

40, 246 

27,248 
3,699 
9,299 

31,588 

7,425 
2,789 
12,442 
6,112 
2,820 

9,734 

2,056 

2,222 

2,561 

312 

434 

778 

1,371 

9,200 

331 

1,364 

1,263 

1,688 

1,014 

1,119 

493 

993 

935 

3,857 

1,412 

1,256 

848 

341 

6,612 

399 
1,146 
1,504 
3,563 

2,546 

383 
301 
152 
860 
92 
264 
414 


1,571 

863 

7,269 


70 


THE  APPAREL  TRADE 


Table  20B.— FAMILY  CLOTHING  STORES— UNITED  STATES,  BY  GEOGRAPHIC  DIVISION  AND  STATE:      1948,   1939, 

AND  1929 

Stores.  Sales,  and  Pay  Roll 


Geographic    division 
and  State 


Stores 

(Hnmber) 


1948       1939       1929 


Sales,  entire  year 
(Thousand  dollars) 


1948 


1939 


1929 


Pay  roll,  entire  year 
(Thousand  dollars) 


1948 


1939 


1929 


United  States, total 
New  England,   total 

Maine 

New  Hampshire 

Vermont 

Massachusetts 

Rhode  Island 

Connecticut 

Middle  Atlantic,  total... 

New  York 

New  Jersey 

Pennsylvania 

East  North  Central,  total 

Ohio 

Indiana 

Illinois 

Michigan 

Wisconsin 

West  North  Central,  total 

Minnesota 

Iowa 

Missouri 

North  Dakota 

South  Dakota 

Nebraska 

Kansas 

South  Atlantic,  total. . . . 

Delaware 

Maryland 

District  of  Columbia... 

Virginia 

West  Virginia 

North  Carolina 

South  Carolina 

Georgia 

Florida 

East  South  Central,  total 

Kentucky 

Tennessee 

Alabama 

Mississippi 

West  South  Central,  total 

Arkansas 

Louisiana 

Oklahoma 

Texas 

Mountain,  total 

Montana 

Idaho 

Wyoming 

Colorado. 

New  Mexico 

Arizona 

Utah 

Nevada 

Pacific,  total 

Washington 

Oregon 

California 


1,086 
413 
724 


500 
233 
568 
440 
190 


201 
129 
398 
42 
43 
69 
166 

2,365 

34 
226 

64 
339 
249 
437 
220 
435 
361 

1,372 


453 
236 
499 
340 
158 


169 
143 
302 
20 
32 
75 
128 

1,833 

21 
202 

70 
257 
225 
376 
156 
272 
254 


1,777 

364 

1,072 

1,846 

527 
244 

515 
363 
197 


151 
166 
257 
22 
33 
76 
123 

1,537 

29 
175 

66 
249 
251 
269 
110 
200 


119 
159 
157 
400 

238 

23 
8 

18 
80 
23 
42 
33 
11 

450 

66 
38 
346 


106,259 

7,635 
7,454 
3,118 

52,665 
9,687 

25,700 

467,226 

341,989 
59,243 
65,994 

320,644 

79,398 
32,404 
136,017 
52,907 
19,918 

159,742 

37,241 
18,462 
60,977 
3,492 
2,962 
14,337 
22,271 

234,966 

5,664 
20,466 
20,290 
35,884 
18,837 
38,538 
20,110 
45,167 
30,010 

129,553 

26,023 
36,997 
38,765 
27,768 

192,892 

22,513 

33,919 

28,047 

108,413 

50,618 

6,503 
2,474 
4,204 

13,492 
7,766 

10,275 
4,346 
1,558 

129,417 

10,621 

4,560 

114,236 


26,218 

2,612 
x,739 
1,114 
12,231 
1,759 
6,763 

95,541 

63,090 
9,170 
23,281 

86,895 

22,407 
10,614 
38,255 
11,000 
4,619 

42,227 

10,367 
4,719 
17,716 
390 
470 
4,316 
4,249 

63,056 

620 
10,554 
5,545 
9,021 
6,349 
9,611 
4,096 
9,521 
7,739 

28,831 

6,187 
8,057 
9,276 
5,311 

44,212 

4,346 
9,602 
6,436 
23,828 

12,045 

1,270 

663 

428 

4,413 

1,586 

1,915 

1,538 

232 

30,429 

2,939 
2,112 
25,378 


41,477 

4,497 
1,867 
1,924 
21,866 
3,149 
8,174 

165,968 

110,205 
15,340 
40,423 

103,060 

33,678 
13,707 
29,312 
18,866 
7,497 

57,430 

12,252 
7,038 
24,169 
661 
669 
6,869 
5,772 

60,706 

1,047 
6,189 
3,424 

10,147 
9,825 

10,025 
3,742 
9,194 
7,113 

27,986 

7,147 
9,456 
8,075 
3,308 

40,216 

3,750 

8,475 

8,494 

19,497 

13,227 

1,081 
361 
652 

5,231 
939 

1,555 

2,993 
415 

42, 283 

4,837 
2,263 
35,183 


217,854 

12,593 

719 

937 

241 

6,202 

1,101 

3,393 

61,467 

48,171 
6,482 
6,814 

42,804 

10,382 
3,852 

20,121 

6,228 

.  2,221 

19,491 

4,541 
1,945 
8,041 
266 
223 
1,922 
2,553 

24,812 

692 
2,286 
2,894 
3,912 
1,729 
4,090 
1,570 
4,175 
3,464 

12,349 

2,083 
3,664 
4,132 
2,470 

20,431 

1,970 

4,004 

3,085 

11,372 

5,645 

677 
251 
380 

1,583 
671 

1,399 
577 
107 

18,262 

1,378 

357 

16.527 


58,478 

3,206 

284 
223 
93 
1,502 
196 
908 

14,207 

10,269 
1,061 
2,877 

12,882 

3,494 
1,486 
5,850 

1,418 
634 

6,100 

1,473 
680 
2,640 
37 
43 
704 
523 

7,516 

71 
1,562 
906 
1,090 
759 
967 
395 
892 
874 

2,845 

542 

769 

1,099 

435 

5,224 

391 
1,137 

711 
2,985 

1,684 

178 

89 

31 

715 

177 

244 

231 

19 

4,814 

451 

285 

4,078 


65,086 

4,745 

399 
205 
161 

2,609 
363 

1,008 

18,058 

11,266 
1,833 
4,959 

13,040 

4,607 
1,788 
3,678 
2,131 
836 

7,106 

1,745 
650 
3,203 
47 
50 
803 
608 

6,893 

121 

650 

519 

1,196 

1,010 

1,144 

438 

1,067 

748 

3,304 

679 
1,155 
1,122 

348 

4,506 

394 
1,019 

882 
2,211 

1,605 

80 
24 
67 
747 
77 
142 
432 
36 

5,829 

686 

249 

4,894 


Table  20C. —WOMEN'S  READY-TO-WEAR  STORES—UNITED  STATES,   BY  GEOGRAPHIC  DIVISION  AND  STATE:    1948, 

1939,  AND  1929 
Stores,   Sales,  and  Pay  Roll 


Geographic    division 
and   State 


Stores 
(Humber) 


1948       1939      1929 


Sales,  entire  year 
{Thousand  dollars) 


1948 


1939 


1929 


Pay  roll,  entire  year 
(Thousand  dollars) 


1948 


1939 


1929 


United  States,   total 


New  England,   total. 


Maine 

New  Hampshire . 

Vermont 

Massachusetts . 
Rhode  Island . . 
Connecticut... 


Middle  Atlantic,  total. 


New  York 

New  Jersey. . . 
Pennsylvania. 


East  North  Central,  total 


Ohio 

Indiana. .. 
Illinois.. 
Michigan. . 
Wisconsin. 


West  North  Central,  total 


Minnesota. . . . 

Iowa 

Missouri 

North  Dakota. 
South  Dakota. 

Nebraska 

Kansas 


South  Atlantic,  total. 


Delaware 

Maryland 

District  of  Columbia. 

Virginia 

West  Virginia 

North  Carolina 

South  Carolina 

Georgia 

Florida 


East  South  Central,  total 


Kentucky. . . . 
Tennessee . . . 

Alabama 

Mississippi. 


West  South  Central,  total 


Arkansas . . 
Louisiana. 
Oklahoma . . 
Texas 


Mountain,  total. 


Montana 

Idaho 

Wyoming.... 
Colorado. . . 
New  Mexico. 
Arizona. . . . 

Utah 

Nevada 


Pacific,  total. 


Washington. 

Oregon 

California. 


30,677 

2,341 

207 
155 
95 

1,121 
192 
571 

8,785 

4,563 
1,626 
2,596 

5,434 


1,130 

663 

1,903 

1,125 

613 

2,506 

471 
441 
779 
98 
132 
224 
361 

3,509 

59 
399 
231 
410 
300 
552 
305 
443 
810 

1,304 

338 
368 
339 
259 

2,119 

225 

315 

359 

1,220 

959 

127 
111 

71 
226 
117 
121 
124 

62 


443 

280 

2,997 


25,820 

2,001 

190 
131 
86 
1,037 
133 
424 

7,550 

4,054 
1,133 
2,363 

5,100 

1,042 
571 

1,888 
987 
612 

2,410 

483 
467 
672 
96 
121 
232 
339 


52 
329 
166 
296 
251 
389 
190 
317 
546 


159 
235 
294 
822 


136 
110 

82 
210 

63 

63 
121 

41 

2,958 

384 

205 

2,369 


18,253 

1,509 

126 
72 
62 


363 

6,182 

3,670 

872 

1,640 

3,503 

721 
327 
1,487 
579 
389 

1,619 

240 
287 
502 
64 
85 
193 
248 


170 
168 
137 

133 


212 

131 

1,335 


3,305,162 

258,502 

16,892 

9,894 

5,917 

140,868 

28,450 

56,481 

899,309 


524,763 
113,329 
261,217 

668,098 

136,495 

89,762 

218,861 

150,102 

72,878 

259,805 

53,879 
45,879 
86,309 
11,237 
11,725 
23,633 
27,143 

387,525 

10,552 

39,671 
42,822 
50,203 
32,641 
58,868 
30,282 
45,555 
76,931 

155,655 

41,417 
51, 366 
39,303 
23,569 

240, 640 

19,176 

45,478 

33,485 

142,501 

83,712 

8,900 

6,909 

4,083 

22,789 

9,910 

12,301 

13,624 

5,196 

351,916 

42,929 

28,806 

280,181 


1,009,494 

84,401 

5,494 
3,522 
1,823 

47,272 
8,742 

17,548 

333,355 


216,212 
35,021 
82,122 

205,886 

48,791 
20,373 
68,488 
47,273 
20,961 

84,216 

18,945 
13,931 
32,510 
2,840 
2,554 
7,007 
6,429 

93,053 

3,166 

11,174 
13,452 
11,530 

8,680 
11,515 

5,421 
12,640 
15,475 

35,706 

11,473 

12, 530 

6,853 

4,850 

57,186 

3,671 
11,587 

9,421 
32, 507 

19,960 

2,981 
2,180 
1,376 
6,313 
1,283 
1,464 
3,285 
1,078 

95,731 

12,309 

7,307 

76,115 


1,087,601 

92,411 

5,343 
2,695 
1,242 

53,953 
9,107 

20,071 

381, 549 


244,930 
34,428 

102,191 

245,676 

59,437 
20,128 
91,478 
49,584 
25,049 

87,994 

21,649 

14,873 
28,552 
2,735 
2,689 
9,491 
8,005 

78,132 

2,033 

10,394 

14,866 

9,890 

8,126 

8,582 

3,648 

9,620 

10,973 

31,584 

10, 868 

10, 343 

6,233 

4,140 

50, 805 

4,604 

7,827 

13,036 

25,338 

21,360 

3,358 
1,682 
1,471 
8,091 
1,244 
1,547 
3,337 
630 

98,090 

11,741 

8,569 

77,780 


404,012 

32,591 

1,923 
1,021 
496 
18,055 
3,413 
7,683 

117, 307 


75,422 
12,587 
29,298 

82,230 

16,979 
10,115 
27,122 
19,300 
8,714 

29,967 

6,480 
4,580 
11,171 
1,243 
1,361 
2,519 
2,613 

43,699 

1,392 

5,310 
6,564 
5,424 
3,302 
6,283 
2,731 
4,740 
7,953 

17,450 

5,072 
5,373 
4,659 
2,346 

24,193 

1,822 

3,698 

3,559 

15,114 

9,301 

931 
622 

365 
2,738 
1,015 
1,397 
1,697 
"  536 

47,274 

5,485 

3,330 

38,459 


132,674 

11, 512 

724 

375 

166 

6,692 

1,202 

2,353 


45,172 

31,295 
3,947 
9,930 

26,982 

6,597 

2,548 
8,892 
6,084 
2,861 

11,046 

2,805 
1,595 
4,382 
353 
322 
908 
681 

11,203 

463 
1,474 
2,137 
1,208 

987 
1,274 

539 
1,547 
1,574 

4,162 

1,497 

1,470 
710 
485 

6,528 

354 
1,258 
1,141 
3,775 

2,318 

313 
218 
118 
904 
99 
139 
389 
138 


1,688 

913 

11,150 


134,582 

11,150 

515 
284 
102 

6,794 
980 

2,475 

47,064 

31,221 
3,564 

12,279 

31,411 

7,216 
2,380 
12,301 
6,394 
3,120 

10,586 

3,011 

1,634 

3,465 

313 

265 

1,037 

861 

8,915 

231 

1,289 

2,094 

1,069 

729 

883 

378 

1,207 

1,035 

3,618 

1,296 

1,232 
710 


5,723 

480 

935 

1,448 

2,860 

2,386 

359 
171 
121 
985 

92 
161 
428 

69 


1,593 

951 

11,185 


THE  APPAREL  TRADE 

Table  20D.~ SHOE  STORES— UNITED  STATES,   BY  GEOGRAPHIC  DIVISION  AND  STATE:    1948,    1939,  AND  1929 
Stores,  Sales,  and  Pay  Roll 


Geographic   division 
and   State 


Stores 
(Number) 


1948       1939       1929 


Sales,  entire  year 
(Thousand  dollars) 


1948 


1939 


1929 


Pay  roll,  entire  year 
(Thousand  dollars) 


1948 


1939 


United  States,  total 
New  England,  total 


Maine 

New  Hampshire. 

Vermont 

Massachusetts. 
Rh  de  Island.. 
Connecticut.. . 


Middle  Atlantic,  total. 


New  York 

New  Jersey... 
Pennsylvania. 


East  North  Central, 

Ohio 

Indiana 

Illinois 

Michigan 

Wisconsin 


West  North  Central,  total. 


Minnesota. . . . 

Iowa 

Missouri 

North  Dakota. 
South  Dakota. 

Nebraska 

Kansas 


South  Atlantic,  total. 


Delaware 

Maryland 

District  of  Columbia. 

Virginia 

West  Virginia 

North  Carolina 

South  Carolina 

Georgia 

Florida 


East  South  Central,  total. 


Kentucky.... 
Tennessee.. . 

Alabama 

Mississippi, 


West  South  Central,  total 


Arkansas . . 
Louisiana. 
Oklahoma . . 
Texas 


Mountain,  total. 


Montana 

Idaho 

Wyoming. ... 
Colorado . . . 
New  Mexico. 
Arizona.... 

Utah 

Nevada 


Pacific,  total. 


Washington. 

Oregon 

California. 


1,717 

143 
114 

50 
911 
147 
352 


2,992 

912 

1,789 

4,577 

1,206 

503 

1,384 

900 

584 

1,762 

333 
383 
573 
43 
65 
153 
212 


216 

231 

157 

87 

1,018 

153 
199 
163 
503 


42 
43 
29 
114 
56 
60 
52 
20 

1,957 

242 

136 

1,579 


20,487 

1,972 

182 
134 
52 
1,102 
149 
353 

6,199 

3,383 

892 
1,924 

5,135 

1,403 

577 

1,558 

955 

642 

2,066 

389 
508 
613 
41 
62 
184 
269 

1,557 

44 
251 
120 
233 
158 
228 

87 
209 
227 


204 
205 
156 
89 


127 
196 

178 
458 


47 
37 
25 
104 
32 
38 
40 
16 

1,606 

231 

127 

1,248 


24,259 

2,346 

216 
139 
64 

1,306 
170 
451 

7,709 

4,156 
1,143 
2,410 

6,401 
1,702 

677 
1,967 
1,254 

801 

2,455 

477 
569 
721 
71 
92 
228 
297 


87 
232 
190 
483 


57 
32 
26 
136 
20 
32 
56 
11 

1,765 

278 

163 

1,324 


1,467,307 

110, 952 

7,145 

4,767 

2,766 

59,664 

11,295 

25,315 

425,036 

234,925 
63,533 
126,578 

332,660 
87,285 
37,916 

105,170 
67,693 
34,596 

105,565 

20,711 
22,190 
33,035 
2,731 
3,934 
9,905 
13,059 

155,341 

3,245 
20,771 
19,178 
22,794 
13,239 
20,818 

7,972 
19,157 
28,167 

57,706 

16,167 
20,478 
14,727 
6,334 

92,305 

8,159 
18,859 
11,993 
53,294 

32,417 

(x) 

3,073 

(x) 

9,872 

3,688 

(x) 

4,798 

1,287 


20,875 

9,897 

124,553 


617,064 

56,447 

3,586 
2,516 
1,227 

32,531 
5,496 

11,091 

192,361 

108,594 
27,318 
56,449 

141,573 
39,953 
16,178 
44,215 
27,326 
13,901 

45,766 

9,508 
10,336 
14,769 
864 
1,111 
4,062 
5,116 

56,498 

1,508 

7,907 
7,620 
*  8,066 
5,256 
6,988 
3,033 
7,827 
8,293 

21,594 

6,177 
7,930 
5,418 
2,069 

35,623 

3,277 

7,671 

5,355 

19,320 

10, 706 

1,339 
1,020 

400 
3,355 

841 
1,301 
2,044 

406 

56,496 

7,766 

3,688 

45,042 


806,829 

66,108 

5,137 
2,875 
1,990 

36,388 
6,492 

13,226 

277,754 

168,080 
33,550 
76, 124 

199,390 
55,253 
20,350 
65,796 
38,231 
19,760 

61,531 

12,401 
13,431 
20,402 
1,166 
1,820 
5,346 
6,965 

56,370 

1,611 
8,888 
7,468 
8,545 
5,317 
6,430 
3,011 
8,631 
6,469 

24,071 

7,305 
8,523 
5,983 
2,260 

38, 974 

2,574 

8,149 

6,957 

21,294 

12,459 

2,039 
801 
518 

5,010 
'   354 

l',045 

2,256 
436 

70,172 

9,487 
4,764 
55,921 


165,843 

12,202 

744 

423 

269 

6,670 

1,213 

2,883 

48,402 

28,056 
6,705 
13,641 

36,581 
9,848 
4,230 

11,785 
7,155 
3,563 

10,851 

2,108 
2,195 
3,501 
251 
422 
1,013 
1,361 

18,157 

354 
2,582 
2,435 
2,870 
1,388 
2,333 

807 
2,164 
3,224 

6,176 

1,784 

2,236 

1,530 

626 

10,496 

764 
2,201 
1,319 
6,212 

3,541 

(x) 
272 

(x) 
1,180 
359 

(x) 
594 
133 

19,437 

2,555 

1,057 

15,825 


69,750 

6,001 

352 
222 
112 

3,571 
596 

1,148 

21,638 

12,882 
2,841 
5,915 

15,808 
4,472 
1,774 
5,076 
3,033 
1,453 

4,959 

973 

1,076 

1,659 

77 

138 

453 

583, 

6,557 

158 
929 

1,041 
908 
549 
739 
349 

1,024 


632 

871 
590 
198 

3,983 

342 

833 

558 

2,250 

1,193 

167 
77 
36 

417 
81 

136 

236 
43 

7,320 

911 

407 

6,002 


//itv,eld  to  avoid  disclosure. 


Table  20E. —OTHER  APPAREL  ACCESSORY  AND  SPECIALTY  STORES—UNITED  STATES,   BY  GEOGRAPHIC  DIVISION  AND  STATE: 

1948,    1939,  AND  1929 

Stores,   Sales,  and  Pay  Roll 


Geographic    division 
and  State 


Stores 
(Afrtnber) 


1948       1939      1929 


Sales,  entire  year 
(Thousand  dollars) 


1948 


1939 


Pay  roll,  entire  year 
(Thousand  dollars) 


1948 


1939 


1929 


United  States, total 


New  England,   total. 


Maine 

New  Hampshire. 

Vermont 

Massachusetts . 
Rhode  Island.. 
Connecticut... 


Middle  Atlantic,  total... 


New  York 

New  Jersey . . . 
Pennsylvania. 


East  North  Central,  total 


Ohio 

Indiana. . . 
Illinois.. 
Michigan. . 

Wisconsin. 


West  North  Central,  total 


Minnesota.. . . 

Iowa 

Missouri 

North  Dakota. 
South  Dakota. 

Nebraska 

Kansas 


South  Atlantic,  total.. 


Delaware 

Maryland 

District  of  Columbia... 

Virginia 

West  Virginia 

North  Carolina 

South  Carolina 

Georgia 

Florida 


East  South  Central,  total 


Kentucky 
Tennessee . . . 

Alabama 

Mississippi . 


West  South  Central,  total 


Arkansas . . 
Louisiana. 
Oklahoma.. 
Texas 


Mountain,  total. 


Montana.. .. 

Idaho 

Wyoming... . 
Colorado... 
New  Mexico. 
Arizona. . .. 

Utah 

Nevada 


Pacific,  total. 


Washington. 

Oregon 

California. 


28,755 

2,506 

150 
104 
64 
1,297 
250 
641 

11,458 

6,814 
1,748 
2,896 

5,674 

1,142 

505 

2,362 

1,054 

611 

1,567 

379 
258 
582 
35 
50 
100 
163 

2,116 

95 
364 
207 
257 
154 
229 
103 
238 
469 


213 
233 
119 
75 

1,102 

76 
204 
170 
652 


•  75 
67 
44 

171 
56 
68 
66 
25 

3,120 

361 

186 

2,573 


29,098 

2,569 

158 
107 
58 
1,446 
235 
565 

11,183 

7,098 
1,386 
2,699 

6,186 

1,350 

593 

2,409 

1,056 

778 

2,034 

520 
375 
628 
56 
65 
166 
224 


222 

263 

143 

70 

1,017 

87 
169 
187 
574 


48 
30 
183 
17 
39 
61 
22 

2,899 

400 

183 

2,316 


33,036 


3,054 

242 
148 
78 
1,605 
266 
715 

11,719 

6,858 
1,578 
3,283 

7,518 

1,778 

704 
2,929 
1,248 

859 

3,033 

689 
567 
891 
123 
130 
276 
357 

2,207 

57 
466 
212 
266 
222 
264 
121 
286 
313 


330 

206 

138 

89 

1,263 

119 
190 
250 
704 


115 
72 
47 

233 
38 
46 

103 
23 

2,802 

470 

278 

2,054 


1,073,479 


90,762 

3,977 
3,350 
1,411 

45,270 
8,042 

28,712 

439,747 

272,205 
69,024 
98,518 

230,616 

44,988 

20,132 

104,977 

41,718 

18,801 

54,610 

14,440 
8,430 

21,244 
1,873 
1,317 
3,215 
4,091 

77, 879 

3,226 

12,524 

15,627 

9,065 

6,641 

8,181 

2,511 

7,494 

12,610 

19,920 

6,491 
8,289 
3,429 
1,711 

38,049 

1,935 
8,234 

4,185 
23,695 

18,734 

2,694 
1,378 
1,307 
6,115 
(x) 
(x) 
(x) 
733 

103, 162 

11,192 

5,439 

86,531 


429,448 


41,021 

1,781 

935 

546 

24,222 

3,345 

10,192 

171,904 

113,558 
22,900 
35,446 

87, 503 

18,069 

7,355 

35,742 

16, 763 

9,574 

27,836 

9,296 
4,270 
9,283 
594 
675 
1,829 
1,889 

27,825 

1,018 
4,156 
5,686 
3,533 
2,203 
2,493 
1,040 
3,677 
4,019 

8,793 

2,516 

4,032 

1,609 

636 

16,021 

824 
3,343 
2,525 
9,329 

6,595 

1,042 
340 
204 

2,911 

96 

422 

1,460 
120 

41,950 

5,616 

2,489 

33,845 


601,387 


56,234 

2,464 

1,453 

730 

33,103 
4,533 

13,951 

241,888 

164,227 
27,119 
50,542 

133,928 

28,728 
8,968 
57,336 
25,331 
13,565 

41,297 

11,425 
5,896 

14,911 
1,082 
1,247 
3,494 
3,242 

33,776 

836 
7,390 
6,818 
4,310 
2,616 
2,852 
1,006 
4,742 
3,206 

11,445 

4,461 

4,029 

2,235 

720 

19, 807 

1,326 

2,888 

3,729 

11,864 

8,335 

1,507 
497 
409 

3,218 
210 
589 

1,508 
397 

54,677 

7,831 

3,352 

43,494 


147,330 

12,654 

474 
418 
119 

6,872 
947 

3,824 

57,083 

37,789 
7,453 
11,841 

33,090 

6,811 
2,441 
15,504 
5,479 
2,855 

9,002 

2,832 
1,285 
3,551 
239 
145 
418 
532 

9,597 

313 

1,594 

2,379 

1,070 

766 

879 

246 

934 

1,416 

2,512 

875 

1,051 

426 

160 

4,787 

245 
1,050 

490 
3,002 

2,321 

280 
116 
98 
982 
(x) 
(x) 
(x) 
55 


1,874 

735 

13,675 


68,671 

6,393 

307 
115 
57 

4,055 
429 

1,430 

26,557 

18,720 
2,654 
5,183 

14,499 

3,053 

1,130 
5,821 
2,835 
1,660 

5,164 

1,879 
724 

1,693 

98 

101 

345 

324 

3,958 


2,556 

122 

461 

415 

1,558 

934 

141 
45 
27 

408 
21 
62 

214 
16 

7,214 

1,167 

439 

5,608 


100, 103 


9,189 

380 

200 

94 

5,623 
732 

2,160 

36,853 

25,519 
3,251 
8,083 

23,219 

5,054 
1,342 
10,455 
4,112 
2,256 

7,769 

2,139 
951 

3,009 
215 
216 
604 
635 

5,691 


132 

93 

572 

1,059 

900 

1,306 

529 

801 

291 

484 

324 

460 

155 

190 

533 

776 

522 

522 

396 

2,199 

447 

978 

629 

694 

230 

404 

90 

123 

3,938 

280 

576 

686 

2,396 

1,385 

185 
73 
69 

598 
30 

126 

240 
64 

9,861 

1,483 

548 

7,830 


x  Withheld  to  avoid  disclosure. 


THE  APPAREL  TRADE 


Table  21A.~MEN1S  AND  BOYS'   CLOTHING  AND  FURNISHINGS  STORES— STANDARD  METROPOLITAN  AREAS: 
Stores,  Sales,  and  1950  Population 


1948 


Standard  metropolitan  area 


Stores 

Sales,  entire  year 

Number  of 
inhabitants  1950 

(dumber) 

[Thousand  dollars) 

50 

5,185 

407,981 

109 

16,254 

512,527 

97 

9,655 

434,857 

28 

2,442 

138,934 

12 

1,941 

122,557 

66 

11,291 

664,033 

56 

3,503 

132,879 

17 

1,634 

162,104 

16 

2,667 

160,381 

259 

20,095 

1,320,754 

15 

2,923 

156,485 

37 

3,653 

193,979 

43 

3,157 

184,664 

33 

4,021 

554,186 

406 

34,426 

2,354,507 

55 

4,010 

258,361 

29 

1,644 

129,297 

203 

25,131 

1,085,606 

43 

4,917 

282,060 

11 

2,324 

103,711 

35 

(x) 

159,838 

35 

6,318 

319,277 

22 

3,329 

196,160 

26 

3,307 

245,499 

1,059 

107,242 

5,475,535 

130 

11,894 

898,031 

218 

25,261 

1,453,556 

24 

2,689 

141,880 

18 

2,781 

169,921 

53 

7,126 

501,882 

16 

(x) 

164,629 

48 

8,359 

610,852 

34 

4,677 

233,012 

44 

10,232 

453,181 

15 

1,957 

100,273 

56 

6,887 

560,361 

28 

3,503 

224,920 

465 

60,240 

2,973,019 

61 

5,566 

251,658 

18 

2,433 

100,641 

21 

2,143 

197,934 

36 

5,872 

218,407 

18 

3,292 

158,363 

34 

2,988 

136,936 

38 

5,274 

270,034 

22 

4,635 

182,903 

33 

3,871 

359,246 

32 

3,380 

274,225 

27 

2,279 

112,226 

51 

5,411 

287,020 

33 

4,472 

190,152 

22 

1,778 

146, 792 

53 

6,412 

291,119 

85 

7,533 

356,080 

63 

11,532 

802,102 

39 

4,564 

245,631 

49 

6,234 

549,047 

19 

2,378 

141,480 

34 

3,531 

302,711 

37 

2,830 

290,551 

12 

1,974 

126,019 

105 

9,774 

808,231 

26 

2,897 

335,664 

39 

3,448 

234,137 

25 

4,049 

172,466 

35 

4,540 

125,528 

11 

1,483 

118,260 

17 

2,200 

192,879 

773 

63,918 

4,339,225 

72 

12,949 

574,474 

23 

2,178 

132,779 

8 

1,285 

134,464 

29 

4,553 

168,630 

26 

1,555 

88, 216 

38 

5,829 

480, 161 

Akron,  Ohio 

Albany-Schenectady-Troy,  N.  Y 

Allentovm-Bethlehem-Easton,  Pa 

Altoona,  Pa 

Asheville,  N.  C 

Atlanta,  Ga 

Atlantic  City,  N.  J 

Augusta,  Ga 

Austin,  Tex 

Baltimore,  Md 

Baton  Rouge,  La 

Beaumont -Port  Arthur,  Tex 

Binghamton,  N.  Y 

Birmingham,  Ala 

Boston,  Mass 

Bridgeport,  Conn 

Brockton,  Mass 

Buffalo,  N.  Y 

Canton,  Ohio 

Cedar  Rapids,  Iowa 

Charleston,  S.  C 

Charleston,  W.  Va 

Charlotte,  N.  C 

Chattanooga,  Tenn 

Chicago,  111 

Cincinnati,  Ohio 

Cleveland,  Ohio 

Columbia,  S.  C 

Columbus,  Ga 

Columbus,  Ohio 

Corpus  Christi,  Tex 

Dallas,  Tex 

Davenport,  Iowa-Rock  Island-Moline, ^111 

Dayton,  Ohio 

Decatur,  111 

Denver,  Colo 

Des  Moines,  Iowa 

Detroit,  Mich 

Duluth,  Minn. -Superior,  Wis 

Durham,  N.  C 

El  Paso,  Tex 

Erie,  Pa 

Evansville,  Ind 

Fall  River,  Mass 

Flint,  Mich 

Fort  Wayne,  Ind 

Fort  Worth,  Tex 

Fresno,  Calif 

Galveston,  Tex 

Grand  Rapids,  Mich 

Greensboro-High  Point,  N.  C 

Hamilton-Middletown,  Ohio 

Harrisburg,  Pa 

Hartford,  Conn 

Houston,  Tex 

Huntington,  W.  Va. -Ashland ,  Ky 

Indianapolis,  Ind 

Jackson,  Miss 

Jacksonville,  Fla 

Johnstown,  Pa 

Kalamazoo,  Mich 

Kansas  City,  Mo 

Knoxville,  Term 

Lancaster,  Pa 

Lansing,  Mich 

Lawrence,  Mass 

Lincoln,  Nebr 

Little  Rock,  Ark 

Los  Angeles,  Calif 

Louisville,  Ky 

Lowell,  Mass 

Macon,  Ga 

Madison,  Wis 

Manchester,  N.  H 

Memphis,  Tenn. 

See  footnotes  at  end  of  table. 


Table  2LA MEN'S  AND  BOYS'   CLOTHING  AND  FURNISHINGS  STORES—STANDARD  METROPOLITAN  AREAS:   1948--Continued 

Stores,  Sales,   and  1950  Population 


Standard  metropolitan  area 


Stores 

Sales,  entire  year 

Number  of 
inhabitants  1950 l 

(Number) 

(Thousand  dollars) 

163 

12,061 

488,689 

144 

17,577 

863,937 

153 

21,301 

1,107,366 

34 

3,968 

228,835 

17 

2,754 

137,512 

23 

1,715 

120,775 

28 

5,576 

320,388 

37 

3,184 

137,366 

38 

2,226 

146,273 

85 

8,149 

262,196 

79 

10,411 

681,037 

3,476 

343,404 

12,831,914 

91 

8,295 

409,545 

30 

5,038 

322,520 

43 

4,910 

362,203 

25 

4,349 

249,918 

841 

67,498 

3,660,676 

32 

2,017 

329,266 

422 

33,017 

2,205,544 

28 

3,833 

119,063 

85 

11,339 

701,202 

135 

11,090 

732,851 

21 

1,680 

109,105 

22 

2,977 

135,942 

42 

4,837 

254,942 

47 

4,671 

326,863 

27 

4,252 

132,779 

85 

6,596 

484,877 

26 

3,450 

151,858 

48 

5,019 

275,659 

28 

2,480 

152,838 

8 

634 

93,629 

201 

23,958 

1,673,467 

44 

5,458 

274,208 

49 

8,875 

496,090 

32 

2,127 

280,252 

90 

7,050 

535,967 

395 

48,057 

2,214,249 

49 

4,433 

288,938 

18 

2,069 

150,946 

66 

4,001 

256,208 

117 

12,199 

726,464 

24 

3,828 

174,679 

17 

3,068 

103,959 

28 

7,464 

204,740 

29 

4,064 

220, 149 

18 

2,692 

130,649 

13 

1,751 

104,118 

16 

2,277 

110,999 

92 

8,030 

406,500 

58 

3,630 

194,401 

51 

4,565 

200,535 

59 

4,936 

340,875 

39 

4,125 

275,802 

47 

4,352 

406,175 

16 

1,973 

104,931 

50 

9,403 

392,626 

19 

2,195 

104,430 

66 

5,969 

229,412 

19 

2,925 

248,658 

79 

5,594 

283,602 

14 

1,036 

128,589 

218 

25,410 

1,457,601 

41 

3,305 

154,455 

61 

5,424 

352,924 

23 

3,211 

220,213 

99 

6,016 

391,226 

61 

4,875 

267,220 

24 

2,860 

145,076 

62 

5,817 

273,949 

42 

4,122 

202,440 

103 

9,626 

526,599 

Miami,  Fla 

Milwaukee,  Wis 

Minneapolis-St.  Paul,  Minn. 

Mobile,  Ala 

Montgomery,  Ala 

Muskegon,  Mich 

Nashville,  Tenn 

New  Bedford,  Mass 

New  Britain-Bristol,  Conn.. 
New  Haven,  Conn 


New  Orleans,  La 

New  York -Northeastern  New  Jersey. 

Norfolk-Portsmouth,  Va 

Oklahoma  City,  Okla 

Omaha,  Nebr 

Peoria,  111 

Philadelphia,  Pa 

Phoenix,  Ariz 

Pittsburgh,  Pa 

Portland,  Maine 

Portland,  Oreg 

Providence,  R.  I 

Racine,  Wis 

Raleigh,  N.C 

Reading,  Pa 

Richmond,  Va 

Roanoke,  Va 

Rochester,  N.  Y 

Rockf ord,  111 

Sacramento,  Calif 


Saginaw,  Mich 

St.  Joseph,  Mo....... 

St.  Louis,  Mo 

Salt  Lake  City,  Utah 

San  Antonio,  Tex 

San  Bernardino,  Calif 

San  Diego,  Calif 

San  Francisco-Oakland,  Calif. 

San  Jose,  Calif 

Savannah,  Ga 


Scranton,  Pa 

Seattle,  Wash.... 
Shreveport,  La... 
Sioux  City,  Iowa. 
South  Bend,  Ind.. 


Springfield,  111 

Springfield,  Mo 

Springfield,  Ohio 

Springfield-Holyoke,  Mass. 

Stamford-Norwalk,  Conn.... 

Stockton,  Calif 

Syracuse,  N.  Y 

Tacoma,  Wash 

Tampa-St.  Petersburg,  Fla. 

Terre  Haute,  Ind 

Toledo,  Ohio 

Topeka,  Kans 

Trenton,  N.  J 

Tulsa,  Okla 

Utica-Rome,  N.  Y 


Waco,  Tex 

Washington,  D.C 

Waterbury ,  Conn 

Wheeling,  W.  Va . -Steubenville ,  Ohio. 

Wichita,  Kans 

Wilkes-Barre-Hazleton,  Pa 

Wilmington,  Del 

Winston-Salem,  N.  C 

Worcester,  Mass 

York  Pa 

Youngstown,  Ohio 


x  Withheld  to  avoid  disclosure. 

1  Based  on  advance  1950  population  estimates. 


THE  APPAREL  TRADE 

-FAMILY  CLOTHING  STORES—STANDARD  METROPOLITAN  AREAS: 
Stores,  Sales,  and  1950  Population 


Standard  metropolitan  area 


Sales,  entire  year 

Number  of 
inhabitants  1950  x 

») 

(Thousand  dollars) 

20 

3,934 

407,981 

35 

6,119 

512,527 

36 

2,634 

434,857 

9 

465 

138,934 

5 

623 

122,557 

48 

10,643 

664,033 

12 

934 

132,879 

10 

763 

162,104 

7 

1,695 

160,381 

129 

12,782 

1,320,754 

14 

971 

156,485 

14 

2,819 

193,979 

17 

1,238 

184,664 

81 

15,235 

554,186 

176 

30,099 

2,354,507 

22 

4,520 

258,361 

10 

1,741 

129,297 

35 

4,642 

1,085,606 

12 

2,446 

282,060 

1 

(x) 

103,711 

4 

(x) 

159,838 

44 

3,327 

319,277 

7 

3,070 

196,160 

22 

3,761 

245,499 

363 

117,164 

5,475,535 

89 

12,387 

898,031 

94 

20,905 

1,453,556 

11 

842 

141,880 

10 

765 

169,921 

24 

8,876 

501,882 

20 

1,782 

164,629 

33 

11,165 

610,852 

18 

1,013 

233,012 

21 

5,107 

453,181 

3 

309 

100,273 

22 

5,180 

560,361 

8 

5,069 

224,920 

159 

26,761 

2,973,019 

22 

5,606 

251,658 

4 

364 

100,641 

16 

1,521 

197,934 

10 

1,663 

218,407 

11 

3,132 

158,363 

14 

973 

136,936 

21 

1,606 

270,034 

4 

463 

182,903 

13 

4,440 

359,246 

16 

4,117 

274,225 

8 

1,141 

112,226 

25 

4,599 

287,020 

17 

1,423 

190,152 

10 

5,114 

146,792 

24 

2,462 

291,119 

22 

3,209 

356,080 

59 

19,309 

802,102 

20 

1,499 

245,631 

21 

7,832 

549,047 

16 

1,746 

141,480 

28 

5,287 

302,711 

33 

2,583 

290,551 

10 

1,325 

126,019 

70 

20,181 

808,231 

32 

4,270 

335,664 

11 

492 

234,137 

9 

838 

172,466 

13 

951 

125,  528 

2 

(x) 

118,260 

14 

1,045 

192,879 

204 

53,176 

4,339,225 

65 

8,931 

574,474 

8 

1,640 

132,779 

10 

2,337 

134,464 

5 

297 

168,630 

8 

1,295 

88,216 

45 

9,172 

480,161 

Akron,  Ohio 

Albany-Schenectady-Troy,  N.  Y 

Allentown-Bethlehem-Easton,  Pa 

Altoonn,  Pa 

Asheville,  N.C 

Atlanta,  Ga 

Atlantic  City,  N.J 

Augusta,  Ga 

Austin,  Tex 

Baltimore,  Md 

Baton  Rouge,  La 

Beaumont-Port  Arthur,  Tex 

Binghamton,  N.Y 

Birmingham,  Ala 

Boston,  Mass 

Bridgeport,  Conn 

Brockton,  Mass 

Buffalo,  N.  Y 

Canton,  Ohio 

Cedar  Rapids,  Iowa 

Charleston,  S .  C 

Charleston,  W.  Va 

Charlotte,  N.  C 

Chattanooga,  Tenn 

Chicago,  111 

Cincinnati,  Ohio 

Cleveland,  Ohio 

Columbia,  S .  C 

Columbus,  Ga 

Columbus,  Ohio 

Corpus  Christi,  Tex 

Dallas,  Tex 

Davenport,  Iowa-Rock  Island-Moline,  111.. 

Dayton,  Ohio 

Decatur,  111 

Denver,  Colo 

Des  Moines,  Iowa 

Detroit,  Mich 

Duluth,  Minn. -Superior,  Wis 

Durham,  N.  C 

El  Paso,  Tex 

Erie,  Pa 

Evansville,  Ind 

Fall  River,  Mass 

Flint,  Mich 

Fort  Wayne,  Ind 

Fort  Worth,  Tex 

Fresno,  Calif 

Galveston,  Tex 

Grand  Rapids,  Mich 

Greensboro-High  Point,  N.  C 

Hamilton-Middletown,  Ohio 

Harrisburg,  Pa , 

Hartford,  Conn , 

Houston,  Tex , 

Huntington,  W.  Va. -Ashland,  Ky , 

Indianapolis,  Ind , 

Jackson,  Miss .  » 

Jacksonville ,  Fla , 

Johnstown,  Pa 

Kalamazoo,  Mich 

Kansas  City,  Mo 

Knoxvllle,  Tenn 

Lancaster,  Pa 

Lansing,  Mich 

Lawrence,  Mass 

Lincoln,  Nebr 

Little  Rock,  Ark 

Los  Angeles,  Calif 

Louisville,  Ky 

Lowell,  Mass 

Macon,  Ga 

Madison,  Wis 

Manchester,  N.  H 

Memphis,  Tenn 

See  footnotes  at  end  of  table. 


-FAMILY  CLOTHING  STORES—STANDARD  METROPOLITAN  AREAS:   1948- 
Stores,  Sales,  and  1950  Population 


Standard  metropolitan  area 


(dumber) 


Sales,  entire  year 
(Thousand  dollars) 


Number  of 
inhabitants  1950 1 


Miami,  Fla 

Milwaukee,  Wis 

Minneapolis-St.  Paul,  Minn 

Mobile,  Ala 

Montgomery,  Ala 

Muskegon,  Mich 

Nashville,  Tenn 

New  Bedford,  Mass 

New  Britain-Bristol,  Conn 

New  Haven,  Conn 

New  Orleans,  La 

New  York-Northeastern  New  Jersey. . . 

Norfolk-Portsmouth,  Va 

Oklahoma  City,  Okla 

Omaha,  Nebr 

Peoria,  111 

Philadelphia,  Pa 

Phoenix,  Ariz 

Pittsburgh,  Pa 

Portland,  Maine 

Portland,  Oreg 

Providence,  R.  I 

Racine,  Wis 

Raleigh,  N.  C 

Reading,  Pa 

Richmond,  Va 

Roanoke,  Va 

Rochester,  N.  Y 

Rockford,  111 

Sacramento,  Calif 

Saginaw,  Mich 

St.  Joseph,  Mo 

St.  Louis,  Mo 

Salt  Lake  City,  Utah 

San  Antonio,  Tex 

San  Bernardino,  Calif 

San  Diego,  Calif 

San  Francisco-Oakland,  Calif 

San  Jose,  Calif 

Savannah,  Ga 

Scranton,  Pa 

Seattle,  Wash 

Shreveport,  La 

Sioux  City,  Iowa 

South  Bend,  Ind 

Spokane,  Wash 

Springfield,  111 

Springfield,  Mo 

Springfield,  Ohio 

Springf ield-Holyoke,  Mass 

Stamford-Norwalk,  Conn 

Stockton,  Calif 

Syracuse,  N.  Y 

Tacoma,  Wash 

Tampa-St .  Petersburg,  Fla 

Terre  Haute,  Ind 

Toledo,  Ohio 

Topeka,  Kans 

Trenton,  N.  J 

Tulsa,  Okla 

Utica-Rome,  N.  Y 

Waco,  Tex 

Washington,  D .  C 

Waterbury,  Conn 

Wheeling,  W.  Va.-Steubenville,  Ohio 

Wichita,  Kans 

Wilkes-Barre-Hazleton,  Pa 

Wilmington,  Del 

Winston-Salem,  N.  C 

Worcester,  Mass 

York,  Pa 

Youngstown,  Ohio 


31 
38 

61 

27 

11 

5 

22 

19 

7 

23 

66 

941 

37 
22 
31 
21 

276 
23 

106 

9 

29 

69 

9 

11 

13 
37 

7 
26 

7 
18 

8 

10 

143 

9 
31 
21 
35 

128 

14 
12 

15 
37 


5,582 

6,700 

21,361 

2,768 

1,376 

696 

2,985 

987 

3,172 

2,420 

13,993 

351,027 

6,050 

4,783 

10,103 

5,148 

20,113 

4,648 

11,739 

768 

2,142 

10,035 

969 

679 

1,825 
7,668 

735 
9,118 

422 
3,158 
2,436 
2,965 
24,591 
1,749 
4,577 
1,339 
4,943 

26,260 

4,322 

2,109 

4,675 

4,269 

2,689 

715 

981 

655 

278 

1,046 

394 

4,818 

4,674 


1,737 

335 

2,603 

109 

2,947 

1,954 

2,482 

7,967 

1,167 

541 

21,  691 

4,309 
2,887 
5,573 
2,928 
5,109 

789 
2,738 

576 
3,759 


863,937 
1,107,366 
228,835 
137,512 
120,775 
320,388 
137,366 
146,273 
262,196 
681,037 
12,831,914 

409,545 
322,520 
362,203 
249,918 

3,660,676 
329,266 

2,205,544 
119,063 
701,202 
732,851 
109,105 
135,942 

254,942 
326,863 
132,779 
484,877 
151,858 
275,659 
152,838 
93,629 
1,673,467 
274,208 
496,090 
280,252 
535,967 

2,214,249 
288,938 
150,946 
256,208 
726,464 
174,679 
103,959 
204,740 
220,149 
130,649 
104, 118 
110,999 
406,500 
194,401 

200,535 
340,875 
275,802 
406,175 
104,931 
392,626 
104,430 
229,412 
248,658 
283,602 
128,589 
1,457,601 

154,455 
352,924 
220,213 
391,226 
267,220 
145,076 
273,949 
202,440 
526,599 


x  Withheld  to  avoid  disclosure. 

1  Based  on  advance  1950  population  estimates. 


THE  APPAREL  TRADE 


Table  21C--  WOMEN'S  READY-TO-WEAR  STORES— STANDARD  METROPOLITAN  AREAS:    1948 
Stores,   Sales,   and  1950  Population 


Standard  metropolitan  area 


Stores 

Sales,  entire  year 

(dumber) 

(Thousand  dollar*) 

39 

5,392 

127 

22,786 

104 

10,944 

22 

3,452 

17 

2,831 

65 

14,318 

92 

6,123 

21 

2,874 

20 

5,073 

272 

27,737 

25 

3,658 

30 

5,277 

41 

4,310 

46 

12,519 

502 

72,972 

71 

6,406 

26 

3,128 

202 

29,470 

33 

8,288 

13 

(x) 

39 

4,559 

47 

6,483 

22 

6,105 

29 

5,501 

1,334 

171,455 

136 

21,922 

227 

22,104 

24 

6,200 

23 

4,067 

42 

12,560 

31 

4,233 

97 

18,622 

27 

4,695 

42 

9,883 

16 

2,080 

81 

14,600 

20 

6,879 

508 

88,627 

48 

7,181 

19 

2,498 

18 

6,064 

48 

5,584 

20 

8,662 

43 

5,548 

38 

6,643 

21 

6,043 

31 

6,525 

61 

7,379 

23 

4,509 

46 

8,319 

35 

5,996 

25 

1,837 

71 

9,392 

78 

12,605 

79 

22,419 

39 

6,750 

52 

22,998 

20 

4,199 

42 

7,943 

41 

3,396 

22 

3,167 

124 

•  26,292 

39 

5,337 

49 

4,674 

34 

4,898 

55 

6,367 

.    10 

(x) 

18 

4,046 

1,380 

113,670 

73 

20, 178 

19 

3,628 

19 

3,718 

26 

5,069 

16 

2,566 

68 

15,635 

Number  of 
inhabitants  19501 


Akron,  Ohio 

Albany -Schenectady -Troy,  N.Y 

Allentown-Bethlehem-Easton,  Pa 

Altoona,  Pa 

Ashevllle,  N.C 

Atlanta,  Ga 

Atlantic  City,  N.J 

Augusta,  Ga 

Austin,  Tex 

Baltimore ,  Md 

Baton  Rouge,  La 

Beaumont-Port  Arthur,  Tex 

Binghamton,  N.Y 

Birmingham,  Ala 

Boston,  Mass 

Bridgeport,  Conn 

Brockton,  Mass 

Buffalo,  N.Y 

Canton,  Ohio 

Cedar  Rapids,  Iowa 

Charleston,  S.  C 

Charleston,  W.  Va 

Charlotte,  N.  C 

Chattanooga,  Term 

Chicago,  111 

Cincinnati,  Ohio 

Cleveland,  Ohio 

Columbia,  S. C 

Columbus,  Ga 

Columbus,  Ohio 

Corpus  Christi,  Tex 

Dallas,  Tex 

Davenport,  Iowa-Rock  Island -Moline,  111.. 

Dayton,  Ohio 

Decatur,  111 

Denver,  Colo 

Des  Moines,  Iowa 

Detroit,  Mich 

Duluth,  Minn. -Superior,  Wis *i 

Durham,  N.C 

El  Paso,  Tex 

Erie,  Pa 

Evansville,  Ind 

Fall  River,  Mass 

Flint,  Mich 

Fort  Wayne,  Ind * 

Fort  Worth,  Tex 

Fresno,  Calif , 

Galveston,  Tex 

Grand  Rapids,  Mich , 

Greensboro-High  Point,  N.  C , 

Hamilton-Middletown,  Ohio , 

Harrisburg,  Pa 

Hartford,  Conn , 

Houston,  Tex 

Huntington,  W.  Va. -Ashland,  Ky 

Indianapolis,  Ind , 

Jackson,  Miss 

Jacksonville,  Fla 

Johnstown,  Pa 

Kalamazoo,  Mich 

Kansas  City,  Mo 

Knoxville,  Tenn 

Lancaster,  Pa 

Lansing,  Mich 

Lawrence,  Mass 

Lincoln,  Nebr 

Little  Rock,  Ark 

Los  Angeles,  Calif 

Louisville,  Ky 

Lowell,  Mass 

Macon,  Ga 

Madison,  Wis 

Manchester,  N.H 

Memphis,  Tenn 

See  footnotes  at  end  of  table. 


407,981 
512,527 
434,857 
138,934 
122,557 
664,033 
132,879 
162,104 
160,381 
1,320,754 
156,485 
193,979 

184,664 
554,186 

2,354,507 
258,361 
129,297 

1,085,606 
282,060 
103,711 
159,838 
319,277 

196,160 
245,499 

5,475,535 
898,031 

1,453,556 
141,880 
169,921 
501,882 
164,629 
610,852 

233,012 
453,181 
100,273 
560,361 
224,920 
2,973,019 
251,658 
100,641 
197,934 
218,407 

158,363 
136,936 
270,034 
182,903 
359,246 
274,225 
112,226 
287,020 
190,152 
146,792 

291,119 
356,080 
802,102 
245,631 
549,047 
141,480 
302,711 
290,551 
126,019 
808,231 

335,664 
234,137 
172,466 
125,528 
118,260 
192,879 
4,339,225 
574,474 
132,779 
134,464 
168,630 
88,216 
480,161 


79 


-WOMEN'S  READY-TO-WEAR  STORES— STANDARD  METROPOLITAN  AREAS:    1948-- Continued 
Stores,  Sales,   and  1950  Population 


Standard  metropolitan  area 


(dumber) 


Sales,  entire  year 
(Thousand  dollars) 


Number  of 
inhabitants  19501 


Miami,  Fla 

Milwaukee,  Wis 

Minneapolis-St.  Paul,  Minn 

Mobile,  Ala 

Montgomery,  Ala 

Muskegon,  Mich 

Nashville,  Tenn 

New  Bedford,  Mass 

New  Britain-Bristol,  Conn 

New  Haven,  Conn 

New  Orleans,  La . . 

New  York-Northeastern  New  Jersey. 

Norfolk-Portsmouth,  Va 

Oklahoma  City,  Okla 

Omaha,  Nebr 

Peoria,  111. 

Philadelphia,  Pa 

Phoenix,  Ariz 

Pittsburgh,  Pa 

Portland,  Maine 

Portland,  Oreg 

Providence,  R.  I 

Racine,  Wis 


Raleigh,  N.  C 

Reading,  Pa 

Richmond,  Va 

Roanoke,  Va 

Rochester,  N.  Y... 

Rockford,  111 

Sacramento,  Calif. 

Saginaw,  Mich 

St.  Joseph,  Mo.... 


St.  Louis,  Mo 

Salt  Lake  City,  Utah 

San  Antonio,  Tex 

San  Bernardino ,  Calif 

San  Diego,  Calif 

San  Francisco-Oakland,  Calif. 

San  Jose,  Calif 

Savannah,  Ga 

Scranton,  Pa 

Seattle,  Wash ;.. 


Shreveport,  La 

Sioux  City,  Iowa 

South  Bend,  Ind 

Spokane,  Wash 

Springfield,  111 

Springfield,  Mo 

Springfield,  Ohio 

Springfield-Holyoke,  Mass. 
Stamford-Norwalk,  Conn.... 
Stockton,  Calif 


Syracuse,  N.  Y 

Tacoma,  Wash 

Tampa-St.  Petersburg,  Fla. 

Terre  Haute,  Ind 

Toledo,  Ohio 

Topeka,  Kans 

Trenton,  N .  J 

Tulsa,  Okla 

Utica-Rome,  N.  Y 

Waco,  Tex 


Washington,  D .  C 

Waterbury,  Conn 

Wheeling,  W.  Va.-Steubenville,  Ohio. 

Wichita,  Kans 

Wilkes-Barre-Hazleton,  Pa 

Wilmington,  Del 

Winston-Salem,  N.  C 

Worcester,  Mass 

York,  Pa 

Youngstown,  Ohio , 


272 

130 

140 

31 

18 

15 

35 

43 

37 

86 

62 

4,422 

67 
37 
26 
20 
1,083 
45 
425 
22 
87 
175 
24 

23 
56 
33 
24 

101 
15 
48 
31 
19 

326 
40 
54 
71 
113 
632 
68 
29 


25,455 

31,631 

26,072 

5,925 

4,941 

1,667 

11,387 

6,226 

3,316 

11,131 

23,706 

466,873 

13,889 
9,483 
9,620 
1,659 
105,709 
7,175 

52,162 
5,611 

14, 550 

27,592 
2,997 

4,484 
6,112 
5,821 
6,825 
17,532 
4,375 
8,796 
4,913 
3,164 

43,887 
7,707 

11,839 
3,449 

11,257 

84,211 
9,900 
4,516 
7,775 

19,287 

4,671 
2,565 
6,416 
4,411 
6,076 
4,524 
2,408 
12, 180 
6,495 
7,679 

15,363 
3,919 

10,729 
2,002 
7,347 
2,068 
9,197 
5,893 
7,502 
2,502 

48,945 
4,555 
8,667 
5,581 
8,845 
9,511 
6,862 

13,368 
4,667 

12,910 


488,689 
863,937 
1,107,366 
228,835 
137,512 
120,775 
320,388 
137,366 
146,273 
262,196 
681,037 
12,831,914 

409,545 
322,520 
362,203 
249,918 

3,660,676 
329,266 

2,205,544 
119,063 
701,202 
732,851 
109,105 

135,942 
254,942 
326,863 
132,779 
484,877 
151,858 
275,659 
152,838 
93,629 

1,673,467 
274,208 
496,090 
280,252 
535,967 

2,214,249 
288,938 
150,946 
256,208 
726,464 

174,679 
103,959 
204,740 
220,149 
130,649 
104,118 
110,999 
406,500 
194,401 
200,535 

340,875 
275,802 
406,175 
104,931 
392,626 
104,430 
229,412 
248,658 
283,602 
128,589 

1,457,601 
154,455 
352,924 
220,213 
391,226 
267,220 
145,076 
273,949 
202,440 
526,599 


x  Withheld  to  avoid  disclosure. 

1  Based  on  advance  1950  population  estimates. 


THE  APPAREL  TRADE 


Table  21D MILLINERY  STORES—STANDARD  METROPOLITAN  AREAS:    1943 

Stores,  Sales,   and  1950  Population 


Standard  metropolitan  area 


ft 

Stores 

Sales,  entire  year 

Number  of 
inhabitants  19501 

(dumber) 

{Thousand  dollars) 

13 

254 

407,981 

39 

831 

512,527 

23 

474 

434,857 

4 

Cx) 

138,934 

6 

(x) 

122,557 

25 

1,069 

664,033 

17 

228 

132,879 

4 

(x) 

162,104 

4 

(x) 

160, 381 

57 

1,125 

1,320,754 

3 

135 

156,485 

3 

(x) 

193,979 

8 

222 

184,664 

10 

311 

554,186 

1-41 

2,365 

2,354,507 

14 

278 

258,361 

11 

166 

129,297 

64 

1,211 

1,085,606 

12 

150 

282,060 

5 

86 

103,711 

7 

129 

159,838 

6 

186 

319,277 

11 

375 

196,160 

11 

262 

245,499 

440 

8,262 

5,475,535 

51 

921 

898,031 

60 

1,092 

1,453,556 

6 

125 

141,880 

3 

49 

169,921 

19 

523 

501,882 

2 

(x) 

164,629 

28 

64S 

610,852 

2 

(x) 

233,012 

10 

345 

453,181 

1 

(x) 

100,273 

26 

457 

560,361 

7 

126 

224,920 

131 

2,916 

2,973,019 

11 

138 

251,658 

2 

(x) 

100,641 

2 

(x) 

197,934 

10 

209 

218,407 

5 

111 

158,363 

9 

119 

136,936 

2 

(x) 

270,034 

7 

251 

182,903 

7 

143 

359,246 

6 

153 

274,225 

1 

(x) 

112,226 

14 

353 

287,020 

6 

195 

190,152 

4 

20 

146,792 

14 

270 

291,119 

15 

276 

356,080 

17 

694 

802,102 

10 

187 

245,631 

18 

495 

549,047 

6 

208 

141,480 

7 

230 

302,711 

7 

165 

290,551 

5 

103 

126,019 

30 

789 

808,231 

2 

(x) 

335,664 

11 

270 

234,137 

7 

194 

172,466 

12 

298 

125,528 

2 

(x) 

118,260 

3 

(x) 

192,879 

170 

3,465 

4,339,225 

19 

610 

574,474 

7 

148 

132,779 

2 

(x) 

134,464 

4 

46 

168,630 

2 

(x) 

88,216 

15 

520 

480,161 

Akron,  Ohio i 

Albany-Schenectady-Troy,  N.Y 

Allentcwn-Bethlehem-Easton,  Pa 

iltoooa ,  Pa 

Asheville,  N.C 

Atlanta,  Ga 

Atlantic  City,  N.J 

Augusta,  Ga 

Austin,  Tex 

Baltimore ,  Md 

Baton  Rouge,  La 

Beaumont-Port  Arthur,  Tex 

Binghamton,  N.  Y 

Birmingham,  Ala 

Boston,  Mass 

Bridgeport,  Conn 

Brockton,  Mass 

Buffalo,  N.  Y 

Canton,  Ohio 

Cedar  Rapids,  Iowa 

Charleston,  S.  C 

Charleston,  W.  Va 

Charlotte,  N.  C 

Chattanooga,  Tenn 

Chicago,  111 

Cincinnati,  Ohio 

Cleveland,  Ohio 

Columbia,  S.  C 

Columbus,  Ga 

Columbus,  Ohio 

Corpus  Christi,  Tex 

Dallas,  Tex ■ 

Davenport,  Iowa-Rock  Island-Moline,  111.... 

Dayton,  Ohio 

Decatur,  111 

Denver,  Colo 

Des  Moines,  Iowa 

Detroit,  Mich 

Duluth,  Minn. -Superior,  Wis 

Durham,  N.  C ... 

El  Paso,  Tex .v. 

Erie,  Pa 

Evansville,  Ind 

Fall  River,  Mass 

Flint,  Mich 

Fort  Wayne,  Ind 

Fort  Worth,  Tex- 

Fresno,  Calif 

Galveston,  Tex 

Grand  Rapids,  Mich 

Greensboro-High  Point,  N.  C 

Hamilton-Middletown,  Ohio 

Harrisburg,  Pa 

Hartford,  Conn 

Houston,  Tex 

Huntington,  W.  Va. -Ashland,  Ky 

Indianapolis,  Ind 

Jackson,  Miss 

Jacksonville,  Fla 

Johnstown,  Pa 

Kalamazoo,  Mich 

Kansas  City,  Mo 

Knoxville,  Tenn 

Lancaster,  Pa 

Lansing,  Mich 

Lawrence,  Mass 

Lincoln,  Nebr 

Little  Rock,  Ark 

Los  Angeles,  Calif 

Louisville ,  Ky 

Lowell,  Mass 

Macon,  Ga 

Madison,  Wis 

Manchester,  N.  H 

Memphis,  Tenn 

See  footnotes  at  end  of  table. 


Table  21D.  —MILLINERY  STORES— STANDARD  METROPOLITAN  AREAS:    1948— Continued 
Stores,  Sales,  and  1950  Population 


Standard  metropolitan  area 


Stores 

Sales,  entire  year 

Number  of 
inhabitants  1950 1 

(Humbcr) 

(Thousand  dollars) 

14 

276 

488,689 

53 

1,097 

863,937 

37 

677 

1,107,366 

5 

119 

228, 835 

6 

120 

137,512 

3 

133 

120,775 

8 

268 

320,388 

16 

244 

137,366 

4 

57 

146,273 

19 

566 

262,196 

11 

610 

681,037 

1,141 

20,866 

12,831,914 

17 

369 

409,545 

4 

157 

322,520 

4 

101 

362,203 

6 

172 

249,918 

253 

4,304 

3,660,676 

6 

(x) 

329,266 

78 

1,925 

2,205,544 

7 

73 

119,063 

26 

418 

701, 202 

47 

941 

732,851 

5 

77 

109,105 

1 

(x) 

135,942 

18 

322 

254,942 

6 

232 

326,863 

7 

357 

132,779 

28 

475 

484,877 

7 

84 

151,858 

6 

251 

275,659 

8 

174 

152,838 

8 

138 

93,629 

98 

1,837 

1,673,467 

9 

275 

274,208 

12 

515 

496,090 

1 

(x) 

280,252 

17 

444 

535,967 

123 

1,994 

2,214,249 

12 

353 

288,938 

5 

135 

150,946 

16 

770 

256,208 

25 

523 

726,464 

9 

288 

174,679 

5 

90 

103,959 

9 

143 

204,740 

9 

338 

220, 149 

5 

148 

130,649 

1 

(x) 

104,118 

6 

95 

110,999 

25 

495 

406,500 

14 

335 

194,401 

6 

145 

200,535 

12 

320 

340,875 

4 

110 

275,802 

22 

282 

406, 175 

7 

(x) 

104, 931 

13 

380 

392,626 

1 

(x) 

104,430 

13 

233 

229,412 

8 

176 

248,658 

17 

405 

283,602 

4 

(x) 

128,589 

59 

1,617 

1,457,601 

5 

129 

154,455 

12 

120 

352,924 

8 

275 

220,213 

13 

284 

391,226 

11 

233 

267,220 

4 

(x) 

145,076 

30 

685 

273,949 

7 

186 

202,440 

15 

263 

526,599 

Miami,  Fla 

Milwaukee,  Wis , 

Minneapolis-St.  Paul,  Minn 

Mobile,  Ala 

Montgomery,  Ala , 

Muskegon,  Mich. ..., , 

Nashville,  Tenn , 

New  Bedford,  Mass , 

New  Britain-Bristol,  Conn , 

New  Haven,  Conn 

New  Orleans,  La , 

New  York-Northeastern  New  Jersey 

Norfolk -Portsmouth,  Va , 

Oklahoma  City,  Okla , 

Omaha,  Nebr , 

Peoria,  111 ; 

Philadelphia,  Pa 

Phoenix ,  Ariz , 

Pittsburgh,  Pa 

Portland,  Maine , 

Portland,  Oreg 

Providence,  R.I 

Racine,  Wis 

Raleigh,  N.  C 

Reading,  Pa 

Richmond,  Va 

Roanoke,  Va 

Rochester,  N.  Y 

Rockf ord,  111  .^ 

Sacramento,  Calif 

Saginaw,  Mich 

St.  Joseph,  Mo 

St.  Louis,  Mo 

Salt  Lake  City,  Utah 

San  Antonio,  Tex 

San  Bernardino,  Calif 

San  Diego,  Calif 

San  Francisco-Oakland,  Calif 

San  Jose,  Calif 

Savannah,  Ga 

Scranton,  Pa 

Seattle,  Wash 

Shreveport,  La 

Sioux  City,  Iowa 

South  Bend,  Ind 

Spokane,  Wash 

Springfield,  111 

Springfield,  Mo 

Springfield,  Ohio 

Springf ield-Holyoke,  Mass 

Stamford-Norwalk,  Conn 

Stockton,  Calif 

Syracuse,  N.  Y 

Tacoma,  Wash 

Tampa-St.  Petersburg,  Fla 

Terre  Haute,  Ind 

Toledo,  Ohio 

Topeka,  Kans 

Trenton,  N.  J 

Tulsa,  Qkla 

Utica-Rome,  N.  Y 

Waco,  Tex 

Washington,  D .  c 

Waterbury,  Conn 

Wheeling,  W.  Va.-Steubenville,  Ohio 

Wichita,  Kans 

Wilkes-Barre-Hazleton,   Pa. 

Wilmington,  Del 

Winston-Salem,  N.  C 

Worcester,  Mass 

York,  Pa 

Youngstown,  Ohio 

x  Withheld  to  avoid  disclosure. 

1  Based  on  advance  1950  population  estimates. 


THE  APPAREL  TRADE 


Table  211. —OTHER  APPAREL  ACCESSORY  AND  SPECIALTY  STORES— STANDARD  METROPOLITAN  AREAS: 
Stores,  Sales,  and  1958»Population 


Standard  metropolitan  area 


Stores 
(Number) 


Sales,  entire  year 
(Thousand  dollars) 


Number  of 
inhabitants  19501 




Albany-Schenectady-Troy,  N.  Y 

Allentown-Bethlehem-Easton,  Pa 

Altoona,  Pa 

Asheville ,  N . C 

Atlanta,  Ga 

Atlantic  City,  N.J 

Augusta,  Ga 

Austin,  Tex 

Baltimore,  Md 

Baton  Rouge,  La 

Beaumont-Port  Arthur,  Tex 

Binghamton,  N.  Y 

Birmingham,  Ala 

Boston,  Mass 

Bridgeport,  Conn 

Brockton,  Mass 

Buffalo,  N.  Y 

Canton,  Ohio 

Cedar  Rapids,  Iowa 

Charleston,  S.C 

Charleston,  W.  Va 

Charlotte,  N.  C 

Chattanooga,  Tenn 

Chicago,  111 

Cincinnati,  Ohio 

Cleveland,  Ohio 

Columbia,  S.C 

Columbus,  Ga 

Columbus,  Ohio 

Corpus  Christi,  Tex 

Dallas,  Tex 

Davenport,  Iowa-Rock  Island-Moline,  111... 

Dayton,  Ohio 

Decatur,  111 

Denver,  Colo 

Des  Moines,  Iowa 

Detroit,  Mich 

Duluth,  Minn. -Superior,  Wis 

Durham,  N .  C g 

El  Paso,  Tex 

Erie,  Pa 

Evansville ,  Ind 

Fall  River,  Mass 

Flint,  Mich 

Fort  Wayne,  Ind 

Fort  Worth,  Tex 

Fresno,  Calif 

Galveston,  Tex 

Grand  Rapids,  Mich 

Greensboro-High  Point,  N . C 

Hamilton-Middletown,  Ohio 

Harrisburg,  Pa 

Hartford,  Conn 

Houston,  Tex 

Huntington,  W.  Va. -Ashland,  Ky 

Indianapolis,  Ind 

Jackson,  Mies 

Jacksonville ,  Fla 

Johnstown,  Pa 

Kalamazoo,  Mich 

Kansas  City,  Mc 

Knoxville,  Tenn 

Lancaster,  Pa 

Lansing,  Mich 

Lawrence,  Mass 

Lincoln,  Nebr. . . , 

Little  Rock,  Ark 

Los  Angeles,  Calif. 

Louisville,   Ky ■ 

Lowell,  Mass 

Macon,  Ga 

Madison,  Wis 

Manchester,  N.  H 

Memphis,  Tenn 

See  footnotes  at  end  of  table. 


4 

40 

54 

3 

1 

17 

34 

1 

2 

52 

4 
3 
9 
A 
192 
17 
11 
55 
9 
3 

3 

A 

2 

8 

635 

24 

61 

1 

5 

12 

1 
16 

3 
10 

2 
12 

3 
136 

3 

2 

2 

9 
7 
7 

10 
A 
6 
5 
1 

12 

6 

1 
20 
16 
14 

6 
16 

5 
11 
11 

12 
34 

3 
16 

8 
17 

1 

3 

260 

13 

7 
3 
3 

11 
14 


(x) 
(x) 


121 

1,557 
1,690 


(x) 
(x) 
(x) 

(x) 


801 
1,624 


(x) 


150 

475 

178 

6,659 

705 

1,678 
451 


(x) 

18 
491 
(x) 
(x) 

31,618 
1,028 
3,538 
(x) 

181 
525 


(x) 


1,591 
146 

351 


(x) 
(x) 


(x) 
(x) 


>,793 
69 


(x) 

(x) 

(x) 


357 
447 
191 

122 
434 
313 

2,837 
188 

660 

1,031 

1,521 

643 

2,217 

202 

497 

385 

(x) 

1,917 

95 

685 

292 

637 

(x) 

(x) 

13,381 

565 

(x) 
(x) 
(x) 
(x) 


407,981 
512,527 
434,857 
138,934 
122,557 
664,033 
132,879 
162,104 
160,381 
1,320,754 

156,485 
193,979 
184,664 
554,186 

2,354,507 
258,361 
129,297 

1,085,606 
282,060 
103,711 

159,838 
319,277 
196,160 
245,499 

5,475,535 
898,031 

1,453,556 
141,880 
169,921 
501,882 

164,629 
610,852 
233,012 
453,181 
100,273 
560,361 
224,920 
2,973,019 
251,658 
100,641 

197,934 
218,407 
158,363 
136,936 
270,034 
182,903 
359,246 
274,225 
112,226 
287,020 

190,152 

146,792 
291,119 
356,080 
802,102 
245,631 
549,047 
141,480 
302,711 
290,551 

126,019 
808,231 
335,664 
234, 137 
172,466 
125,528 
118,260 
192,879 
4,339,225 
574,474 

132,779 
134,464 
168,630 
88,216 
480,161 


•OTHER  APPAREL  ACCESSORY  AND  SPECIALTY  STORES— STANDARD  METROPOLITAN  AREAS: 
Stores,  Sales,  and  1950  Population 


83 

1948  —Continued 


Standard  metropolitan  area 


Stores 
CNfimber) 


Sales,  entire  year 
(Thousand  dollars) 


Number  of 
inhabitants  19501 


Miami,  Fla 

Milwaukee,  Wis 

Minneapolis-St,  Paul,  Minn 

Mobile,  Ala 

Montgomery,  Ala 

Muskegon,  Mich 

Nashville,  Tenn 

New  Bedford,  Mass 

New  Britain-Bristol,  Conn 

New  Haven,  Conn 

New  Orleans,  La 

New  York-Northeastern  New  Jersey 

Norfolk-Portsmouth,  Va 

Oklahoma  City,  Okla 

Omaha,  Nebr 

Peoria,  111 

Philadelphia,  Pa 

Phoenix ,  Ariz 

Pittsburgh,  Pa 

Portland,  Maine 

Portland,  Oreg 

Providence,  R.I 

Racine,  Wis 

Raleigh,  N.  C 

Reading,  Pa 

Richmond,  Va 

Roanoke,  Va 

Rochester,  N.  Y 

Rockford,  111 

Sacramento,  Calif 

Saginaw,  Mich 

St.  Joseph,  Mo 

St.  Louis,  Mo 

Salt  Lake  City,  Utah 

San  Antonio,  Tex 

San  Bernardino,  Calif 

San  Diego,  Calif 

San  Francisco-Oakland,  Calif 

San  Jose,  Calif 

Savannah,  Ga 

Scranton,  Pa 

Seattle,  Wash 

Shreveport,  La 

Sioux  City,  Iowa 

South  Bend,  Ind X 

Spokane,  Wash 

Springfield,  111 

Springfield,  Mo 

Springfield,  Ohio 

Springf ield-Holyoke,  Mass 

Stamford  Norwalk,  Conn 

Stockton,  Calif 

Syracuse,  N.  Y 

Tacoma,  Wash 

Tampa-St.  Petersburg,  Fla 

Terre  Haute,  Ind 

Toledo,  Ohio 

Topeka,  Kans .. 

Trenton,  N.  J 

Tulsa,  Okla 

Utica-Rome,  N.Y 

Waco,  Tex 

Washington,  D .  C 

Waterbury ,  Conn ■ 

Wheeling,  W.  Va.— Steubenville,  Ohio 

Wichita,  Kans 

Wilkes-Barre-Hazleton,  Pa 

Wilmington,  Del .... . 

Winston-Salem,  N.C. '. 

Worcester,  Mass 

York,  Pa 

Youngstown,  Ohio 

x  Withheld  to  avoid  disclosure. 

1  Based  on  advance  1950  population  estimates 


58 

71 
17 

1 

3 
6 
14 

13 
29 

12 

2,885 

12 

6 

7 

3 

648 

4 


2,084 

2,494 

695 


(x) 


(x) 
(x) 


29 
229 


1,403 

978 
121,550 
(x) 

265 
631 
(x) 

17,938 
(x) 

6,521 
148 

496 
2,559 

185 


(x) 

] 

(x) 


(x) 


(x) 


(x) 


(x) 


1,431 

232 
667 
380 
784 

426 

3,154 
263 
762 
254 

4,461 

757 
217 

332 

•  927 

205 

295 

433 

75 

67 
876 

1,139 
206 
438 
534 


(x) 
(x) 


(x) 


1,407 
I 

1,543 

300 

1,037 


(x) 
(x) 


(x) 


897 
582 
140 
469 

1,351 
) 

1,552 
473 
169 


488,689 
863,937 
1,107,366 
228,835 
137,512 
120,775 
320,388 
137,366 
146,273 
262,196 

681,037 
12,831,914 
409,545 
322,520 
362,203 
249,918 

3,660,676 
329,266 

2,205,544 
119,063 

701,202 
732,851 
109,105 
135,942 
254,942 
326,863 
132,779 
484,877 
151,858 
275,659 

152,838 
93,629 

1,673,467 
274,208 
496,090 
280,252 
535,967 

2,214,249 
288,938 
150,946 

256,208 
726,464 
174,679 
103,959 
204,740 
220, 149 
130,649 
104, 118 
110,999 
406,500 

194,401 
200,535 
340,875 
275,802 
406,175- 
104,931 
392,626 
104,430 
229,412 
248,658 
283,602 

128,589 
1,457,601 
154,455 
352,924 
220,213 
391,226 
267,220 
145,076 
273,949 
202,440 
526,599 
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Table  21F.— SHOE  STORES— STANDARD  METROPOLITAN  AREAS: 
Stores,  Sales,  and  1950  Population 


Standard  metropolitan  area 


Sales,  entire  year 

Number  of 
inhabitants  1950  x 

) 

(Thousand  dollars) 

40 

3,931 

407,981 

84 

6,945 

512,527 

76 

6,329 

434,857 

19 

1,797 

138,934 

10 

1,207 

122,557 

50 

7,824 

664,033 

34 

2,753 

132,879 

11 

1,134 

162,104 

15 

2,018 

160,381 

207 

16,455 

1,320,754 

15 

1,598 

156,485 

22 

2,760 

193,979 

26 

2,712 

184,664 

43 

5,326 

554,186 

442 

31,296 

2,354,507 

41 

5,025 

258,361 

36 

5,431 

129,297 

202 

12,600 

1,085,606 

46 

3,772 

282,060 

16 

1,300 

103,711 

23 

1,638 

159,838 

22 

2,710 

319,277 

18 

M 

196,160 

20 

2,207 

245,499 

914 

81,881 

5,475,535 

149 

11,637 

898,031 

266 

19,850 

1,453,556 

10 

1,338 

141,880 

11 

1,759 

169,921 

55 

6,378 

501,882 

18 

1,924 

164,629 

58 

6,505 

610,852 

23 

1,879 

233,012 

60 

5,500 

453,181 

9 

1,100 

100,273 

44 

5,981 

560,361 

23 

(x) 

224,920 

439 

40,167 

2,973,019 

31 

1,761 

251,658 

12 

985 

100,641 

11 

1,845 

197,934 

31 

3,097 

218,407 

22 

2,455 

158,363 

30 

1,799 

136,936 

29 

2,510 

270,034 

25 

2,487 

182,903 

23 

(x) 

359,246 

39 

3,593 

274,225 

15 

1,337 

112,226 

55 

3,236 

287,020 

24 

2,342 

190,152 

24 

1,676 

146,792 

54 

3,139 

291,119 

60 

5,049 

356,080 

55 

10,352 

802,102 

31 

3,085 

245,631 

55 

6,573 

549,047 

18 

1,963 

141,480 

42 

3,738 

302,711 

23 

1,790 

290,551 

15 

1,580 

126,019 

85 

9,096 

808,231 

27 

3,251 

335,664 

31 

(x) 

234,137 

22 

1,763 

172,466 

33 

1,544 

125,528 

10 

1,504 

118,260 

18 

1,774 

192,879 

740 

53,955 

4,339,225 

76 

6,252 

574,474 

24 

1,485 

132,779 

11 

1,401 

134,464 

19 

1,384 

168,630 

22 

1,145 

88,216 

35 

4,897 

480,161 

Akron,  Ohio 

Albany -Schenectady-Troy,  n.Y 

Allentown-Bethlehem-Easton,  Pa 

Altoona,  Pa 

Asheville,  N.C 

Atlanta,  Oa 

Atlantic  City,  N.J 

Augusta ,  Ga 

Austin,  Tex 

Baltimore,  Md 

Baton  Rouge,  La 

Beaumont-Port  Arthur,  Tex 

Binghamton,  N.Y 

Birmingham,  Ala 

Boston,  Mass 

Bridgeport,  Conn < 

Brockton,  Mass 

Buffalo,  N.Y 

Canton,  Ohio 

Cedar  Rapids,  Iowa §, 

Charleston,  S.C 

Charleston,  W.  Va 

Charlotte,  N.  C 

Chattanooga,   Term 

Chicago,   111 

Cine innati,  Ohio 

Cleveland,  Ohio 

Columbia,  S.  C 

Columbus,  Ga 

Columbus ,  Ohio 

Corpus  Christi ,  Tex 

Dallas ,  Tex 

Davenport,  Iowa-Rock  Island-Moline,  111 

Dayton,  Ohio 

Decatur,  111 

Denver,  Colo 

Des  Moines,  Iowa 

Detroit,  Mich 

Duluth,  Minn. -Superior,  Wis 

Durham,  N.  C 

El  Paso,  Tex 

Erie,  Pa 

Evansville,  Ind 

Fall  River,  Mass 

Flint,  Mich 

Fort  Wayne,  Ind 

Fort  Worth,  Tex 

Fresno,  Calif 

Galveston,  Tex 

Grand  Rapids,  Mich 

Greensboro-High  Point,  N .  C 

Hamilton-Middle town,  Ohio 

Harrisburg,  Pa 

Hartford,  Conn 

Houston,  Tex 

Huntington,  W.  Va. -Ashland,  Ky 

Indianapolis,  Ind 

Jackson,  Miss 

Jacksonville,  Fla 

Johnstown ,  Pa 

Kalamazoo,  Mich 

Kansas  City,  Mo 

Knoxville,  Tenn 

Lancaster ,  Pa 

Lansing,  Mich 

Lawrence,  Mass 

Lincoln,  Nebr 

Little  Rock,  Ark 

Los  Angeles,  Calif 

Louisville ,  Ky , 

Lowell,  Mass 

Macon,  Ga 

Madison,  Wis 

Manchester,  N.'  H , 

Memphis,  Tenn 

See  footnotes  at  end  of  table. 


Table  21F.— SHOE  STORES—STANDARD  METROPOLITAN  AREAS:    1948— Continued 
Stores,  Sales,  and  1950  Population 


Standard  metropolitan  area 


Stores 

Sales,  entire  year 

Number  of 
inhabitants  19501 

(Xumber) 

(Thousand  dollars) 

107 

10,662 

488,689 

137 

13,893 

863,937 

110 

11,937 

1,107,366 

20 

2,955 

228,835 

17 

1,529 

137,512 

17 

1,256 

120,775 

43 

3,830 

320,388 

23 

1,511 

137,366 

28 

1,774 

146,273 

60 

4,043 

262,196 

81 

9,474 

681,037 

2,693 

224,177 

12,831,914 

51 

6,707 

409,545 

30 

(x) 

322,520 

35 

3,771 

362,203 

26 

2,253 

249,918 

732 

48,339 

3,660,676 

28 

(x) 

329,266 

349 

26,265 

2,205,544 

23 

1,496 

119,063 

67 

6,259 

701,202 

142 

11,056 

732,851 

23 

1,500 

109,105 

12 

1,585 

135,942 

39 

3,400 

254,942 

37 

(x) 

326,863 

14 

2,554 

132,779 

94 

6,050 

484,877 

25 

1,665 

151,858 

42 

4,478 

275,659 

20 

1,817 

152,838- 

21 

1,144 

93,629 

299 

17,350 

1,673,467 

23 

3,187 

274,208 

33 

6,418 

496,090 

41 

2,454 

280,252 

73 

6,041 

535,967 

295 

30,322 

2,214,249 

45 

4,036 

288,938 

18 

2,072 

150,946 

38 

3,172 

256,208 

74 

8,975 

726,464 

21 

3,236 

174,679 

15 

1,232 

103,959 

23 

2,600 

204,740 

18 

2,185 

220,149 

17 

1,525 

130,649 

15 

(x) 

104,118 

16 

1,181 

110,999 

79 

5,157 

406,500 

34 

2,783 

194,401 

23 

1,962 

200,535 

54 

4,341 

340,875 

30 

2,440 

275,802 

46 

4,581 

406,175 

15 

1,521 

104,931 

56 

5,110 

392,626 

14 

1,080 

104,430 

50 

3,457 

229,412 

15 

2,445 

248,658 

67 

3,357 

283,602 

20 

2,661 

128,589 

147 

21,529 

1,457,601 

23 

1,607 

154,455 

53 

3,534 

352,924 

24 

2,679 

220,213 

63 

5,155 

391,226 

34 

(x) 

267,220 

17 

1,961 

145,076 

50 

3,165 

273,949 

39 

2,624 

202,440 

69 

6,488 

526,599 

Miami,  Fla , 

Milwaukee,  Wis 

Minneapolis-St.  Paul,  Minn , 

Mobile,  Ala , 

Montgomery,  Ala , 

Muskegon,  Mich 

Nashville,  Tenn 

New  Bedford,  Mass 

New  Britain-Bristol,  Conn, , 

New  Haven,  Conn , 

New  Orleans,  La 

New  York -Northeastern  New  Jersey , 

Norfolk-Portsmouth,  Va 

Oklahoma  City,  Okla 

Omaha ,  Nebr 

Peoria,  111 

Philadelphia,  Pa 

Phoenix,  Ariz , 

Pittsburgh,  Pa 

Portland,  Maine , 

Portland,  Oreg , , 

Providence,  R.  I.... , 

Racine,  Wis 

Raleigh,  N.  C 

Reading,  Pa 

Richmond,  Va 

Roanoke,  Va 

Rochester,  N.  Y 

Rockford,  111 

Sacramento,  Calif , 

Saginaw,  Mich 

St.  Joseph,  Mo 

St.  Louis,  Mo 

Salt  Lake  City,  Utah 

San  Antonio,  Tex. 

San  Bernardino,  Calif , 

San  Diego,  Calif , 

San  Francisco-Oakland,  Calif , 

San  Jose,  Calif , 

Savannah,  Ga 

Scranton,  Pa , 

Seattle,  Wash , 

Shreveport,  La , 

Sioux  City,  Iowa 

South  Bend,  Ind 

Spokane,  Wash 

Springfield,  111 , 

Springfield,  Mo 

Springfield,  Ohio 

Springfield-Holyoke,  Mass 

Stamf ord-Norwalk,  Conn , 

Stockton,  Calif 

Syracuse ,  N . Y 

Tacoma ,  Wash 

Tampa-St.  Petersburg,  Fla 

Terre  Haute,  Ind 

Toledo ,  Ohio 

Topeka ,  Kans 

Trenton,  N.  J 

Tulsa ,  Okla 

Utica-Rome,  N.  Y , 

Waco,  Tex 

Washington,  D.  C 

Waterbury ,  Conn ; 

Wheeling,  W.  Va . -Steubenville ,  Ohio 

Wichita,  Kans 

Wilkes-Barre-Hazleton,  Pa 

Wilmington,  Del 

Winston-Salem,  N.  C 

Worcester,  Mass 

York,  Pa 

Youngstown,  Ohio 

x  Withheld  to  avoid  disclosure. 

1  Based  on  advance  1950  population  estimates, 
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Table  21G. —CUSTOM  TAILORS— STANDARD  METROPOLITAN  AREAS: 
Stores,  Sales,  and  1950  Population 


Standard  metropolitan  area 


Stores 

Sales,  entire  year 

Number  of 
inhabitants  19501 

(dumber) 

(Thousand  dollars) 

14 

406 

407,981 

25 

168 

512,527 

21 

187 

434,857 

6 

70 

138,934 

4 

103 

122,557 

13 

505 

664,033 

10 

133 

132,879 

5 

31 

162,104 

4 

119 

160,381 

55 

1,469 

1,320,754 

5 

121 

156,485 

8 

365 

193,979 

3 

11 

184,664 

13 

154 

554,186 

136 

3,458 

2,354,507 

12 

199 

258,361 

8 

130 

129,297 

60 

1,141 

1,085,606 

11 

341 

282,060 

5 

181 

103,711 

6 

283 

159,838 

7 

(x) 

319,277 

5 

48 

196,160 

7 

164 

245,499 

360 

15,365 

5,475,535 

51 

4,207 

898,031 

67 

2,730 

1,453,556 

7 

159 

141,880 

3 

12 

169,921 

21 

1,356 

501,882 

2 

(x) 

164,629 

20 

588 

610,852 

5 

276 

233,012 

15 

587 

453,181 

1 

(x) 

100,273 

26 

684 

560,361 

11 

317 

224,920 

109 

3,456 

2,973,019 

16 

172 

251,658 
100,641 

5 

216 

197,934 

6 

80 

218,407 

1 

(x) 

158,363 

5 

21 

136,936 

4 

(x) 

270,034 

6 

125 

182,903 

12 

467 

359,246 

6 

154 

274,225 

1 

(x) 

112,226 

4 

91 

287,020 

7 

242 

190,152 

6 

133 

146,792 

6 

187 

291,119 

20 

395 

356,080 

31 

1,564 

802,102 

4 

215 

245,631 

20 

1,206 

549,047 

4 

75 

141,480 

3 

16 

302,711 

7 

92 

290,551 

2 

(x) 

126,019 

33 

1,508 

808,231 

8 

150 

335,664 

7 

110 

234,137 

4 

260 

172,466 

15 

51 

125,528 

4 

159 

118,260 

3 

206 

192,879 

329 

9,660 

4,339,225 

32 

747 

574,474 

8 

63 

132,779 

1 

(x) 

134,464 

4 

(x) 

168,630 

2 

(x) 

88,216 

26 

892 

480,161 

Akron,  Ohio 

Albany-Schenectady-Troy,  N.  Y 

Allentovn-Bethlehem-Easton,  Pa 

Altoona,  Pa 

Asheville,  N.  C 

Atlanta,  Ga 

Atlantic  City,  N.  J 

Augusta,  Ga 

Austin,  Tex 

Baltimore,  Md 

Baton  Rouge,  La.  .• 

Beaumont-Port  Arthur,  Tex 

Binghamton,  N.  Y 

Birmingham,  Ala 

Boston,  Mass 

Bridgeport,  Conn 

Brockton,  Mass 

Buffalo,  N,  Y 

Canton,  Ohio 

Cedar  Rapids,  Iowa 

Charleston,  S.  C 

Charleston,  W.  Va 

Charlotte,  N.  C 

Chattanooga,  Term 

Chicago,  111 

Cincinnati,  Ohio 

Cleveland,  Ohio 

Columbia,  S.  C 

Columbus,  Ga 

Columbus,  Ohio 

Corpus  Christi,  Tex 

Dallas,  Tex 

Davenport,  Iowa-Rock  Island-Moline,  111... 

Dayton,  Ohio '. 

Decatur,  111 

Denver,  Colo 

Des  Moines,  Iowa 

Detroit,  Mich 

Duluth,  Minn. -Superior,  Wis 

Durham,  N.  C 

El  Paso,  Tex ».'; 

Erie,  Pa 

Evansville,  Ind 

Fall  River,  Mass 

Flint,  Mich 

Fort  Wayne,  Ind 

Fort  Worth,  Tex 

Fresno,  Calif 

Galveston,  Tex 

Grand  Rapids,  Mich 

Greensboro-High  Point,  N.  C 

Hamilton-Middletown,  Ohio 

Harr isburg,  Pa 

Hartford,  Conn 

Houston,  Tex 

Huntington,  W.  Va. -Ashland,  Ky 

Indianapolis,  Ind 

Jackson,  Miss 

Jacksonville,  Fla 

Johnstown,  Pa 

Kalamazoo,  Mich 

Kansas  City,  Mo 

Knoxville,  Tenn 

Lancaster,  Pa 

Lansing,  Mich 

Lawrence,  Mass 

Lincoln,  Nebr 

Little  Rock,  Ark 

Los  Angeles,  Calif 

Louisville,  Ky 

Lowell,  Mass 

Macon,  Ga 

Madison,  Wis 

Manchester,  N.  H 

Memphis,  Tenn 

See  footnotes  at  end  of  table. 
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Table  21G.  —CUSTOM  TAILORS— STANDARD  METROPOLITAN  AREAS:   19-48— Continued 
Stores,  Sales,  and  1950  Population 


Standard  metropolitan  area 


Stores 
(dumber) 


Sales,  entire  year 
(Thousand  dollars) 


Number  of 
inhabitants  1950  x 


Miami,  Fla 

Milwaukee,  Wis 

Minneapolis-St .  Paul,  Minn 

Mobile,  Ala 

Montgomery,  Ala 

Muskegon,  Mich 

Nashville,  Tenn 

New  Bedford,  Mass 

New  Britain-Bristol,  Conn 

New  Haven,  Conn 

New  Orleans,  La 

New  York-Northeastern  New  Jersey 

Norfolk- Portsmouth,  Va 

Oklahoma  City,  Okla 

Omaha,  Nebr 

Peoria,  111 

Philadelphia,  Pa 

Phoenix,  Ariz 

Pittsburgh,  Pa 

Portland,  Maine 

Portland,  Oreg 

Providence,  R .  I 

Racine,  Wis 

Raleigh,  N.  C 

Reading,  Pa 

Richmond,  Va 

Roanoke,  Va 

Rochester,  N.  Y 

Rockford,  111 

Sacramento,  Calif 

Saginaw,  Mich 

St .  Joseph,  Mo 

St.  Louis,  Mo ; 

Salt  Lake  City,  Utah 

Sah  Antonio,  Tex 

San  Bernardino,  Calif 

San  Diego,  Calif 

San  Francisco-Oakland,  Calif 

San  Jose,  Calif 

Savannah,  Ga 

Scranton,  Pa 

Seattle,  Wash 

Shreveport,  La 

Sioux  City,  Iowa 

South  Bend,  Ind 

Spokane,  Wash , 

Springfield,  111 , 

Springfield,  Mo 

Springfield,  Ohio , 

Springf ield-Holyoke,  Mass , 

Stamf ord-Norwalk,  Conn , 

Stockton,  Calif , 

Syracuse,  N.  Y 

Tacoma,  Wash , 

Tampa-St .  Petersburg,  Fla 

Terre  Haute,  Ind , 

Toledo,  Ohio , 

Topeka,  Kans 

Trenton,  N.  J , 

Tulsa,  Okla 

Utica-Rome,  N.  Y 

Waco,  Tex , 

Washington,  D.  C , 

Waterbury,  Conn , 

Wheeling,  W.  Va.-Steubenville,  Ohio , 

Wichita,  Kans 

Wilkes-Barre-Hazleton,  Pa , 

Wilmington,  Del 

Winston-Salem,   N.   C , 

Worcester,  Mass , 

York,  Pa , 

Youngstown,  Ohio 

x  Withheld  to  avoid  disclosure. 

1  Based  on  advance  1950  population  estimates 


44 
52 

57 
4 
3 
8 

11 
3 
2 

23 
31 

830 
19 
10 
12 
10 

277 

6 

69 

6 

36 

32 

3 

1 

6 

10 

5 

31 

4 

9 
8 


25 

173 

18 

5 
6 

48 
5 
4 
7 

14 
2 
4 
2 

36 

7 

3 

13 

18 

14 

*18 

5 

6 

13 

11 

5 
49 


(x) 


933 

1,698 

2,879 

79 

97 

318 
99 


(x) 


959 

1,678 
28,906 
327 
233 
187 
258 

7,099 
102 

2,079 

143 
838 
343 
39 


(x) 


(x) 


(x) 
(x) 


119 
282 
103 
712 
86 

99 

114 

57 

2,064 

635 

187 

590 

5,102 

567 

129 
265 
1,104 
373 
49 
115 
315 

114 

357 

69 

92 

250 

419 

278 

501 

48 

108 

166 

85 


(x) 


(x) 


68 
253 
141 
192 
372 

105 
109 
794 


488,689 
863,937 
1,107,366 
228,835 
137,512 
120,775 
320,388 
137,366 
146,273 

262,196 
681,037 
12,831,914 
409,545 
322,520 
362,203 
249,918 

3,660,676 
329,266 

2,205,544 

119,063 
701,202 
732,851 
109,105 
135,942 
254,942 
326,863 
132,779 
484,877 
151,858 

275,659 

152,838 

93,629 

1,673,467 
274,208 
496,090 
280,252 
535,967 

2,214,249 
288,938 

150,946 
256,208 
726,464 
174,679 
103,959 
204,740 
220,149 
130, 649 
104,118 
110,999 
406,500 

194,401 
200,535 
340,875 
275,802 
406,175 
104,931 
392,626 
104,430 
229,412 
248,658 
283,602 

128,589 
1,457,601 
154,455 
352,924 
220,213 
391,226 
267,220 
145,076 
273,949 
202,440 
526,599 


THE  APPAREL  TRADE 


Tmble  21H. —  FURRIERS,    FUR  SHOPS—STANDARD  METROPOLITAN  AREAS:    1948 
Stores,   Sales,   and  1950  Population 


Standard  metropolitan  area 


Stores 

Sales,  entire  year 

Number  of 
inhabitants  19501 

(Number) 

(Thousand  dollar*) 

4 

296 

407,9a 

27 

2,130 

512,527 

13 

669 

434, 857 

1 

(x) 

138,934 

2 

(x) 

122,557 

2 

(x) 

664,033 

9 

1,686 

132,879 
162,104 

1 

(x) 

160,381 

19 

2,807 

1,320,754 
156,485 

1 

(x) 

193,979 

1 

(x) 

184,664 

3 

287 

554,186 

69 

9,222 

2,354,507 

11 

1,163 

258,361 

1 

(x) 

129,297 

47 

4,109 

1,085,606 

4 

337 

282,060 

3 

174 

103,711 
159,838 

2 

(x) 

319,277 
196,160 

1 

(x) 

245,499 

253 

29,435 

5,475,535 

13 

1,209 

898,031 

21 

5,018 

1,453,556 
141,880 
169,921 

9 

325 

501,882 

1 

(x) 

164,629 

3 

345 

610,852 

7 

771 

233,012 

3 

(x) 

453,181 

1 

(x) 

100,273 

10 

2,521 

560,361 

5 

809 

224,920 

63 

7,325 

2,973,019 

14 

842 

251,658 
100,641 

1 

(x) 

197,934 

4 

274 

218,407 

2 

(x) 

158,363 

2 

(x) 

136,936 

1 

(x) 

270,034 

3 

185 

182,903 

2 

(x) 

359,246 

3 

(x) 

274,225 

1 

(x) 

112,226 

4 

467 

287,020 

190,152 

2 

(x) 

146,792 

4 

292 

291,119 

20 

1,935 

356,080 
802,102 

1 

(x) 

245,631 

7 

2,763 

549,047 
141,480 

... 

302,711 

5 

286 

290,551 

3 

284 

126,019 

15 

1,920 

808,231 

1 

(x) 

335,664 

2 

(x) 

234,137 

2 

(x) 

172,466 

6 

531 

125,528 

3 

273 

118,260 

3 

395 

192,879 

100 

6,811 

4,339,225 

10 

800 

574,474 

3 

(x) 

132,779 
134,464 

6 

549 

168,630 

5 

246 

88,216 

4 

862 

430,161 

Akron,  Ohio 

Albany-Schenectady-Troy,  N.  Y 

Allentown-Bethlehem-Easton,  Pa 

Altoona,  Pa 

Asheville,  N.  C 

Atlanta,  Ga 

Atlantic  City,  N.  J 

Augusta,  Ga 

Austin,  Tex 

Baltimore,  Md 

Baton  Rouge,  La 

Beaumont-Port  Arthur,   Tex 

Binghamton,  N.  Y 

Birmingham,  Ala 

Boston,  Mass 

Bridgeport,  Conn 

Brockton,  Mass 

Buffalo,  N.  Y 

Canton,  Ohio 

Cedar  Rapids,  Iowa 

Charleston,  S.  C 

Charleston,  V.  Va 

Charlotte,  N.  C 

Chattanooga,  Term 

Chicago,  111 

Cincinnati,  Ohio 

Cleveland,  Ohio 

Columbia,  S.  C 

Columbus,  Ga 

Columbus,  Ohio 

Corpus  Christi,  Tex 

Dallas,  Tex 

Davenport,  Iowa-Rock  Island-Moline,  111 

Dayton,  Ohio 

Decatur,  111 

Denver,  Colo 

Des  Moines,  Iowa 

Detroit,  Mich 

Duluth,  Minn. -Superior,  Wis 

Durham,  N.  C 

El  Paso,  Tex 

Erie,  Pa 

Evansville,  Ind 

Fall  River,  Mass 

Flint,  Mich 

Fort  Wayne,  Ind 

Fort  Worth,  Tex 

Fresno,  Calif 

Galveston,  Tex 

Grand  Rapids,  Mich , 

Greensboro-High  Point,  N.  C , 

Hamilton-Middletown,  Ohio , 

Harrisburg,  Pa , 

Hartford,  Conn 

Houston,  Tex 

Huntington,  W.  Va. -Ashland,  Ky 

Indianapolis,  Ind 

Jackson,  Miss 

Jacksonville,  Fla 

Johnstown,  Pa 

Kalamazoo,  Mich 

Kansas  City,  Mo 

Knoxville,  Tenn 

Lancaster,  Pa 

Lansing,  Mich 

Lawrence,  Mass 

Lincoln,  Nebr 

Little  Rock,  Ark 

Los  Angeles,  Calif 

Louisville,  Ky 

Lowell,  Mass 

Macon,  Ga 

Madison,  Wis 

Manchester,  N.  H 

Memphis,  Tenn 

See  footnotes  at  end  of  table. 
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-FURRIERS,   FUR  SHOPS—STANDARD  METROPOLITAN  AREAS:   1948— -Continued 
Stores,  Sales,  and  1950  Population 


Standard  metropolitan  area 


Stores 
(Humber) 


Sales,  entire  year 
(Thousand  dollars) 


Number  of 
inhabitants  19501 


Miami,  Fla 

Milwaukee,  Wis 

Minneapolis-St .  Paul,  Minn 

Mobile,  Ala 

Montgomery,  Ala 

Muskegon,  Mich*. 

Nashville,  Tenn 

New  Bedford,  Mass 

New  Britain-Bristol,  Conn 

New  Haven,  Conn 

New  Orleans,  La 

New  York-Northeastern  New  Jersey 

Norfolk-Portsmouth,  Va 

Oklahoma  City,  Okla 

Omaha,  Nebr 

Peoria,  111 

Philadelphia,  Pa 

Phoenix,  Ariz 

Pittsburgh,  Pa 

Portland,  Maine 

Portland,  Oreg 

Providence,  R.  I 

Racine,  Wis 

Raleigh,  N.  C 

Reading,  Pa 

Richmond,  Va 

Roanoke,  Va 

Rochester,  N.  Y 

Rockford,  111 

Sacramento,  Calif 

Saginaw,  Mich 

St .  Joseph,  Mo 

St.  Louis,  Mo 

Salt  Lake  City,  Utah 

San  Antonio,  Tex 

San  Bernardino,  Calif 

San  Diego,  Calif 

San  Francisco-Oakland,  Calif 

San  Jose,  Calif 

Savannah,  Ga 

Scranton,  Pa 

Seattle,  Wash 

Shreveport,  La 

Sioux  City,  Iowa 

South  Bend,  Ind 

Spokane,  Wash 

Springfield,  111 

Springfield,  Mo 

Springfield,  Ohio 

Springf ield-Holyoke,  Mass 

Stamford-Norwalk,  Conn 

Stockton,  Calif 

Syracuse,  N.  Y 

Tacoma,  Wash 

Tampa-St.  Petersburg,  Fla 

Terre  Haute,  Ind 

Toledo,  Ohio ■ 

Topeka,  Kans 

Trenton,  N.J 

Tulsa,  Okla 

Utica-Rome,  N.  Y 

Waco,  Tex 

Washington,  D.  C 

Waterbury,  Conn 

Wheeling,  W.  Va.-Steubenville,  Ohio 

Wichita,  Kans 

Wilkes-Barre-Hazleton,  Pa 

Wilmington,  Del 

Winston-Salem,  N.  C 

Worcester,  Mass 

York,  Pa 

Youngstown,  Ohio 

x  Withheld  to  avoid. disclosure. 

1  Based  on  advance  1950  population  estimates 


2 
2 
4 
5 
16 

4 

509 

4 

2 

8 

3 

131 

1 

30 

4 

14 

15 

5 


190 
3,732 
4,686 


(x) 
(x) 


(x) 


(x) 


97 

516 

1,108 

267 
44,820 
283 

504 

289 

13,958 

2,845 
370 

1,248 

1,210 
209 

440 
510 


(x) 
(x) 


(x) 
(x) 

(x) 
(x) 
(x) 
(x) 

(x) 


2,947 


(x) 


(x) 
(x) 
(x) 


(x) 

(x) 
(x) 
(x) 


844 
1,421 

509 
380 
615 


821 
403 


454 
254 


(x) 
(x) 


(x) 


1,112 
700 
715 

4,893 


542 
755 


757 
240 
386 


863,937 
1,107,366 
228,835 
137,512 
120,775 
320,388 
137, 366 
146,273 
262,196 

681,037 
12,831,914 
409,545 
322, 520 
362,203 
249,918 

3, 660, 676 
329,266 

2,205,544 
119,063 

701,202 
732,851 
109,105 
135,942 
254,942 
326,863 
132,779 
484,877 
151,858 
275,659 

152,838 
93,629 

1,673,467 
274,208 
496,090 
280,252 
535,967 

2,214,249 
288,938 
150,946 

256,208 
726,464 
174,679 
103,959 
204,740 
220,149 
130,649 
104,118 
110,999 
406,500 

194,401 
200,535 
340,875 
275,802 
406,175 
104,931 
392,626 
104,430 
229,412 
248,658 
283, 602 

128,589 
1,457,601 
154,455 
352,924 
220,213 
391,226 
267,220 
145,076 
273,949 
202,440 
526,599 


THE  APPAREL  TRADE 


Table  21-1.— CHILDREN'S,    INFANTS'  WEAR  STORES,  OTHER  APPAREL  STORES—STANDARD  METROPOLITAN  AREAS: 
Stores,  Sales,  and  1950  Population 


1943 


Standard  metropolitan  area 


Sales,  entire  year 
(Thousand  dollars) 


Number  of 
inhabitants  19501 


Akron,  Ohio 

Albany-Schenectady-Troy,  N.  Y 

Allentown-Bethlehem-Easton,  Pa 

Altoona,  Pa 

Asheville,  N.  C 

Atlanta,  Ga 

Atlantic  City,  N.  J 

Augusta,  Ga 

Austin,  Tex 

Baltimore,  Md 

Baton  Rouge,  La 

Beaumont-Port  Arthur,  Tex 

Binghamton,  N.  Y 

Birmingham,  Ala 

Boston,  Mass 

Bridgeport,  Conn 

Brockton,  Mass 

Buffalo,  N.  Y 

Canton,  Ohio 

Cedar  Rapids,  Iowa 

Charleston,  S.  C 

Charleston,  W.  Va 

Charlotte,  N.  C 

Chattanooga,  Tenn 

Chicago,  111 

Cincinnati,  Ohio . 

Cleveland,  Ohio 

Columbia,  S.  C 

Columbus,  Ga 

Columbus,  Ohio 

Corpus  Christi,  Tex 

Dallas,  Tex 

Davenport,  Iowa-Rock  Island-Moline,  111 

Dayton,  Ohio 

Decatur,  111 

Denver,  Colo 

Des  Moines,  Iowa 

Detroit,  Mich 

Duluth,  Minn. -Superior,  Wis g 

Durham,  N.  C I 

El  Paso,  Tex 

Erie,  Pa 

Evansville,  Ind 

Fall  River,  Mass 

Flint,  Mich 

Fort  Wayne,  Ind 

Fort  Worth,  Tex 

Fresno,  Calif 

Galveston,  Tex 

Grand  Rapids,  Mich 

Greensboro-High  Point,  N.  C 

Hamilton-Middletown,  Ohio 

Harrisburg,  Pa 

Hartford,  Conn 

Houston,  Tex 

Huntington,  W.  Va. -Ashland,  Ky 

Indianapolis,  Ind 

Jackson,  Miss 

Jacksonville,  Fla 

Johnstown,  Pa 

Kalamazoo,  Mich 

Kansas  City,  Mo 

Knoxville,  Tenn 

Lancaster,  Pa 

Lansing,  Mich 

Lawrence,  Mass 

Lincoln,  Nebr , 

Little  Rock,  Ark , 

Los  Angeles,  Calif 

Louisville,  Ky , 

Lowell,  Mass 

Macon,  Ga 

Madison,  Wis , 

Manchester,  N.  H , 

Memphis,  Tenn 

See  footnotes  at  end  of  table. 


4 

7 

3 

13 

150 

27 

11 

75 

6 

1 

7 

16 

3 

9 

401 

27 

86 

5 

9 

13 

5 

35 

9 

7 

1 

19 

5 

181 

10 

3 

5 
10 

4 
10 

9 

5 
17 
20 

4 
11 

3 

4 
15 
20 
26 
10 
12 

5 
15 

5 

5 

46 

3 

8 

7 

12 

1 

9 

478 

19 

5 
2 
6 
9 
14 


262 
2,060 
1,337 


(x) 
(x) 
(x) 


(x) 
(x) 


(x) 
(x) 


920 
245 


(x) 


619 
5,575 
1,401 

1,983 
221 


(x) 

153 

736 

298 

(x) 

13,854 

778 

2,921 

(x) 

509 


(x) 
(x) 
(x) 


310 
1,765 


495 
156 
6,097 
437 
244 


(x) 


(x) 
(x) 


(x) 
(x) 
(x) 


230 
225 


(x) 


(x) 
(x) 
(x) 

(x) 


334 

148 
103 
727 
2,103 
825 

522 

101 
526 
180 

111 
1,312 


277 

237 
13,808 
1,054 


(x) 
(x) 
(x) 
(x) 


407,981 
512,527 
434,857 
138,934 
122,557 
664,033 
132,879 
162,104 
160,381 
1,320,754 

156,485 
193,979 
184,664 
554,186 

2,354,507 
258,361 
129,297 

1,085,606 
282,060 
103,711 

159,838 
319,277 
196,160 
245,499 

5,475,535 
898,031 

1,453,556 
141,880 
169,921 
501,882 

164,629 
610,852 
233,012 
453,181 
100,273 
560,361 
224,920 
2,973,019 
251,658 
100,641 

197,934 
218,407 
158,363 
136,936 
270,034 
182,903 
359,246 
274,225 
112,226 
287,020 

190,152 
146,792 
291,119 
356,080 
802,102 
245, 631 
549,047 
141,480 
302,711 
290,551 

126,019 
808,231 
335,664 
234,137 
172,466 
125,528 
118,260 
192,879 
4,339,225 
574,474 

132,779 
134,464 
168,630 
88,216 
480,161 


RETAIL 


Table  21- I.— CHILDREN'S,    INFANTS' 


WEAR  STORES,  OTHER  APPAREL  STORES— STANDARD  METROPOLITAN  AREAS: 
1948-- -Continued 


Stores,  Sales,  and  1950  Population 


Standard  metropolitan  area 


Stores 
Qjumber) 


Sales,  entire  year 
(Thousand  dollars) 


Number  of 
inhabitants  19501 


Miami,  Fla 

Milwaukee,  Wis 

Minneapolis-St.  Paul,  Minn 

Mobile,  Ala 

Montgomery,  Ala 

Muskegon,  Mich 

Nashville,  Tenn 

New  Bedford,  Mass 

New  Britain-Bristol,  Conn 

New  Haven,  Conn 

New  Orleans,  La 

New  York-Northeastern  New  Jersey. . . 

Norfolk-Portsmouth,  Va 

Oklahoma  City,  Okla 

Omaha,  Nebr 

Peoria,  111 

Philadelphia,  Pa 

Phoenix,  Ariz 

Pittsburgh,  Pa 

Portland,  Maine 

Portland,  Oreg 

Providence,  R.  I 

Racine,  Wis 

Raleigh,  N.  C 

Reading,  Pa 

Richmond,  Va 

Roanoke,  Va 

Rochester,  N.  Y 

Rockford,  111 

Sacramento,  Calif 

Saginaw,  Mich 

St.  Joseph,  Mo 

St .  Louis,  Mo 

Salt  Lake  City,  Utah 

San  Antonio,  Tex . « 

San  Bernardino,  Calif 

San  Diego,  Calif 

San  Francisco-Oakland,  Calif 

San  Jose,  Calif 

Savannah,  Ga 

Scranton,  Pa 

Seattle,  Wash 

Shreveport,  La 

Sioux  City,  Iowa 

South  Bend,  Ind 

Spokane,  Wash 

Springfield,  111 

Springfield,  Mo 

Springfield,  Ohio 

Springf ield-Holyoke,  Mass 

Stamford-Norwalk,  Conn 

Stockton,  Calif 

Syracuse,  N.  Y 

Tacoma,  Wash 

Tampa-St .  Petersburg,  Fla 

Terre  Haute,  Ind 

Toledo,  Ohio 

Topeka,  Kans 

Trenton,  N.  J 

Tulsa,  Okla 

Utica-Rome,  N.  Y..., 

Waco,  Tex 

Washington,  D.  C 

Waterbury,  Conn 

Wheeling,  W.  Va.-Steubenville,  Ohio 

Wichita,  Kans 

Wilkes-Barre-Hazleton,  Pa 

Wilmington,  Del 

Winston-Salem,  N.  C... 

Worcester,  Mass 

York,  Pa 

Youngstown,  Ohio 


64 

67 

40 

4 

5 

4 

10 

7 

17 

52 

30 

1,483 

29 

14 

6 

6 

379 

18 

91 

4 

37 
58 

6 

4 
14 
11 

5 
29 

6 
17 

5 

2 
89 

9 
16 
19 
43 
209 
18 

7 

17 

50 
9 
6 

10 
5 
2 
2 
6 

24 

32 
10 
21 
17 
26 

2 
13 

3 
23 
10 
24 

4 
73 
15 
11 
11 
41 
28 

4 
14 
16 
21 


(x) 


2,389 

1,038 
1,132 

339 
158 


(x) 
(x) 
(x) 


(x) 


(x) 

] 
(x) 


2,620 

994 
68,233 


385 
258 


(x) 
(x) 


3,968 
183 

760 
2,764 
123 
234 
648 
797 

1,204 


(x) 
(x) 


(x) 
(x) 


2,606 
152 


(x) 


(x) 
(x) 


(x) 
(x) 
(x) 


1,291 
5,225 


738 
1,172 


389 
199 


(x) 


(x) 
(x) 

(x) 

(x) 


1,868 
1,475 


907 
259 


(x) 
(x) 


46 

4,701 


(x) 
(x) 


392 
1,489 


784 
428 
575 


488,689 
863,937 
1,107,366 
228,835 
137,512 
120,775 
320,388 
137,366 
146,273 
262,196 

681,037 
12,831,914 
409,545 
322,520 
362,203 
249,918 

3,660,676 
329,266 

2,205,544 
119,063 

701,202 
732,851 
109,105 
135,942 
254,942 
326,863 
132,779 
484,877 
151,858 
275,659 

152,838 
93,629 

1,673,467 
274,208 
496,090 
280,252 
535,967 

2,214,249 
288,938 
150,946 

256,208 
726,464 
174,679 
103,959 
204,740 
220,149 
130,649 
104,118 
110,999 
406,500 

194,401 
200,535 
340,875 
275,802 
406,175 
104,931 
392,626 
104,430 
229,412 
248,658 
283,602 

128,589 
1,457,601 
154,455 
352,924 
220,213 
391,226 
267,220 
145,076 
273,949 
202,440 
526,599 


x  Withheld  to  avoid  disclosure. 

1  Based  on  advance  1950  population  estimates. 
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Table  22.—  APPAREL  STORES— UNITED  STATES,   BY  CITY  SIZE:   1948 
Stores    and   Sales 


City-size  groups  (number  of  inhabitants) 


Sales,  entire 
year 

(Thousand  dollars) 


MEN'S,   BOYS'    CLOTHING,   FURNISHINGS  STORES 


United  States,    total. 


Cities  of  500,000  or  more 

Cities  of  250,000  to  499,999... 
Cities  of  100,000  to  249,999... 

Cities  of  50,000  to  99,999 

Cities  of  25,000  to  49,999 

Cities  of  10,000  to  24,999 

Cities  of  5,000  to  9,999 

Cities  of  2,500  to  4,999 

Remainder  of  the  United  States. 


FAMILY  CLOTHING  STORES 


United  States,   total. 


Cities  of  500,000  or  more 

Cities  of  250,000  to  499,999... 
Cities  of  100,000  to  249,999... 

Cities  of  50,000  to  99,999 

Cities  of  25,000  to  49,999 

Cities  of  10,000  to  24,999 

Cities  of  5,000  to  9,999 

Cities  of  2,500  to  4,999 

Remainder  of  the  United  States. 


WOMEN'S  READY-TO-WEAR  STORES 


United  States,   total. 


Cities  of  500,000  or  more 

Cities  of  250,000  to  499,999... 
Cities  of  100,000  to  249,999... 

Oities  of  50,000  to  99,999 

Cities  of  25,000  to  49,999 

Cities  of  10,000  to  24,999 

Cities  of  5,000  to  9,999 

Cities  of  2,500  to  4,999 

Remainder  of  the  United  States. 


MILLINERY  STORES 


United  States,   total. 


Cities  of  500,000  or  more 

Cities  of  250,000  to  499,999... 
Cities  of  100,000  to  249,999... 

Cities  of  50,000  to  99,999 

Cities  of  25,000  to  49,999 

Cities  of  10,000  to  24,999 

Cities  of  5,000  to  9,999 

Cities  of  2,500  to  4,999 

Remainder  of  the  United  States. 


OTHER  APPAREL  ACCESSORY,   SPECIALTY  STORES 


United  States,   total. 


Cities  of  500,000  or  more 

Cities  of  250,000  to  499,999... 
Cities  of  100,000  to  249,999... 

Cities  of  50,000  to  99,999 

Cities  of  25,000  to  49,999 

Cities  of  10,000  to  24,999 

Cities  of  5,000  to  9,999 

Cities  of  2,500  to  4,999 

Remainder  of  the  United  States. 


SHOE  STORES 


United  States,  total. 


Cities  of  500,000  or  more 

Cities  of  250,000  to  499,999... 
Cities  of  100,000  to  249,999... 

Cities  of  50,000  to  99,999 

Cities  of  25,000  to  49,999 

Cities  of  10,000  to  24,999 

Cities  of  5,000  to  9,999 

Cities  of  2,500  to  4,999 

Remainder  of  the  United  States. 


23,730 

2,165,953 

6,213 

692, 531 

1,252 

166,890 

2,225 

265,322 

2,166 

248,363 

2,430 

238,369 

3,205 

246,330 

2,264 

139,046 

1,538 

77,552 

2,437 

91,550 

12, 533 

1,791,317 

1,878 

598,217 

591 

163,718 

882 

183,958 

765 

131,032 

813 

130,087 

1,300 

158,885 

1,438 

141,643 

1,497 

121,330 

3,369 

162,447 

30,677 

3,305,162 

7,388 

1,050,564 

1,442 

282,807 

2,445 

440,822 

2,708 

411,000 

3,202 

389,176 

4,442 

373,301 

3,079 

175,673 

2,247 

87,561 

3,724 

94,258 

5,725 


2,112 

42,179 

414 

10,130 

591 

14,522 

619 

13,871 

601 

11,425 

717 

10, 517 

321 

3,200 

143 

1,080 

207 

1,632 

7,756 

328,311 

4,081 

172,723 

369 

22,480 

699 

34,582 

684 

31,244 

629 

27, 182 

572 

21,206 

254 

6,780 

131 

3,815 

337 

8,299 

19,551 

1,467,307 

5,244 

483,211 

1,114 

122,877 

1,927 

194,171 

1,902 

171,748 

2,153 

171,678 

2,820 

172,659 

1,718 

79,175 

1,025 

33,606 

1,648 

38,182 

93 


Table  22.— APPAREL  STORES— UNITED  STATES,   BY  CITY  SIZE:    1948— Continued 
Stores    and   Sales 


City-size  groups  (number  of  inhabitants) 


Sales,  entire 
year 

(Thousand  dollars) 


CUSTOM  TAILORS 


United  States,   total. 


Cities  of 
Cities  of 
Cities  of 
Cities  of 
Cities  of 
Cities  of 
Cities  of 
Cities  of 
Remainder 


500,000  or  more 

250,000  to  499,999... 
100,000  to  249,999... 

50,000  to  99,999 

25,000  to  49,999 

10,000  to  24,999 

5,000  to  9,999 

2,500  to  4.999 

of  the  United  States. 


FURRIERS,   FUR  SHOPS 


United  States,   total. 


Cities  of 
Cities  of 
Cities  of 
Cities  of 
Cities  of 
Cities  of 
Cities  of 
Cities  of 
Remainder 


500,000  or  more 

250,000  to  499,999... 
100,000  to  249,999... 

50,000  to  99,999 

25,000  to  49,999 

10,000  to  24,999 

5,000  to  9,999 

2,500  to  4,999 

of  the  United  States. 


ALL  OTHER  APPAREL  STORES 


United  States,   total. 


Cities  of 
Cities  of 
Cities  of 
Cities  of 
Cities  of 
Cities  of 
Cities  of 
Cities  of 
Remainder 


500,000  or  more 

250,000  to  499,999... 
100,000  to  249,999... 

50,000  to  99,999 

25,000  to  49,999 

10,000  to  24,999 

5,000  to  9,999 

2,500  to  4.999 

of  the  United  States. 


142,861 


2,215 

82,971 

492 

16,572 

580 

12,829 

466 

10,358 

466 

10,619 

382 

5,447 

145 

1,661 

83 

948 

134 

1,456 

219,290 


1,154 

131,623 

186 

19,956 

296 

24,232 

233 

18,472 

237 

13,002 

139 

5,948 

37 

2,329 

17 

1,549 

51 

2,179 

7,961 

274,461 

2,430 

94,199 

474 

18,237 

729 

37,059 

705 

29,065 

783 

31,557 

1,083 

33,340 

698 

14,821 

380 

5,839 

679 

10,344 

THE  APPAREL  TRADE 


Table  23A MEN'S  AND  BOYS'    CLOTHING  AND  FURNISHINGS  STORES— SINGLE  UNITS  AND  MULTIUNITS— UNITED  STATES, 

BY  GEOGRAPHIC  DIVISION  AND  STATE:    1948 
Stores,  Sales,   Pay  Roll,  and  Paid  Employees 


Geographic  division  and  State 


Total 


Stores 


(Number) 


Sales, 
entire 
year 

{Thousand 
dollars) 


Single  units 


Stores 


(dumber) 


Sales, 
entire 
year 

{Thousand 
dollars) 


Pay  roll, 
entire  year 

{Thousand 
dollars) 


Paid  employees, 
workweek  ended 
nearest  Nov.  15 


Total 
(Number) 


Full  work- 
week 
(Number) 


United  States,  total.... 

New  England,  total 

Maine 

New  Hampshire 

Vermont 

Massachusetts 

Rhode  Island 

Connecticut 

Middle  Atlantic,  total 

New  York 

New  Jersey 

Pennsylvania 

East  North  Central,  total 

Ohio 

Indiana 

Illinois 

Michigan 

Wisconsin 

West  North  Central,  total 

Minnesota 

Iowa 

Missouri 

North  Dakota 

South  Dakota 

Nebraska. 

Kansas 

South  Atlantic,  total 

Delaware 

Maryland 

District  of  Columbia 

Virginia 

West  Virginia 

North  Carolina 

South  Carolina 

Georgia. 

Florida 

East  South  Central,  total 

Kentucky 

Tennessee 

Alabama 

Mississippi 

West  South  Central,  total 

Arkansas 

Louisiana 

Oklahoma 

Texas 

Mountain,  total 

Montana 

Idaho 

Wyoming 

Colorado 

New  Mexico 

Arizona 

Utah 

Nevada 

Pacific,  total 

Washington 

Oregon 

California 

See  footnote  at  end  of  table 


23,730 

2,020 

218 
145 
63 
919 
161 
514 


3,734 
1,160 
2,159 

4,827 

1,155 

533 

1,562 

1,022 

555 

2,101 

488 
470 
475 
96 
85 
194 
293 

2,592 

68 
366 
172 
409 
230 
429 
203 
254 
461 


244 
247 
200 
144 


117 
215 
193 
755 

634 

119 
68 
49 

171 
53 
65 
82 
27 


345 

214 

1,829 


2,165,953 

152,931 

16,367 
7,476 
4,489 
74,844 
12,009 
37,746 

637,708 

.373,414 
88,407 
175,887 

478,026 

118,062 
53,026 
151,343 
105,893 
49,702 

185,026 

46,097 
42,466 
41,876 
9,612 
7,075 
16,260 
21,640 

226,935 

5,114 
27,360 
22,173 
34,857 
24,004 
35,022 
16,596 
26,779 
35,030 

81,581 

27,148 
25,275 
18,293 
10,865 

128,569 

9,358 

23,680 
17,953 
77,578 

54,669 

10,018 
6,594 
3,881 

14,087 
5,187 
4,084 
8,569 
2,249 

220,508 

32,833 
23,347 
164,328 


203 
121 
57 
786 
136 
446 

5,971 

3,135 
1,017 
1,819 

4,074 

965 
478 

1,305 
842 
484 

1,874 

428 
437 
412 
90 
72 
171 
264 

2,122 

61 
296 
133 
333 
203 
349 
178 
209 
360 


223 
200 
166 
119 


109 
184 
170 
669 


104 
51 
46 

154 
47 
61 
67 
26 


299 

175 
1,540 


1,589,402 

113,690 

13,448 
6,172 
3,848 

53,239 
7,471 

29,512 

421,005 

231,229 
65,235 
124,541 

352,390 

84,676 
41,865 
107,783 
77,059 
41,007 

155,122 

38,965 
38,162 
32,253 
8,671 
5,534 
13,112 
18,425 

172,061 

4,104 
20,264 
15,948 
26,737 
20,740 
25,226 
13,275 
20,324 
25,443 

65,244 

23,880 
19,577 
12,792 
8,995 

(x) 

(x) 

18,468 
(x) 
61,607 

(x) 
8,704 

i*j 

(x) 

11,200 
3,920 
3,622 
6,796 

(x) 

162,707 

26,768 
18,091 
117,848 


168,688 

12,549 

1,246 
494 
338 

6,567 
702 

3,202 


46,010 

28,546 
5,986 

11,478 

38,618 

9,477 
4,259 
11,249 
7,013 
4,620 

14,453 

3,692 

3,365 

3,608 

775 

461 

992 

1,560 

19,313 

455 
2,318 
2,389 
2,854 
2,451 
2,523 
1,235 
2,221 
2,867 

6,559 

2,502 

2,146 

1,188 

723 

(x) 

(x) 

1,968 
(x) 

6,250 

(x) 

706 

(x) 

(x) 
924 
296 
381 
672 
(x) 

17,027 

2,852 
1,980 
12,195 


66,782 

5,319 

589 
262 
164 

2,751 
330 

1,223 

16,773 

9,374 
2,258 
5,141 


15,338 

4,011 
1,925 
4,217 
3,309 
1,876 

6,319 

1,576 
1,546 
1,460 
294 
180 
498 
765 

7,652 

166 

928 

662 

1,226 

1,063 

1,109 

511 

948 

1,039 

3,181 

1,190 
984 
622 
385 

(x) 

(x) 

827 
(x) 
2,887 

(x) 

305 

(x) 

(x) 
458 
132 
140 
258 

(x) 

5,904 
984 
691 

4,229 


54,734 

4,166 

473 
201 
136 
'  2,071 
273 
1,012 

14,204 

8,286 
1,868 
4,050 

11,732 

3,049 
1,460 
3,214 
2,568 
1,441 

5,044 

1,237 
1,221 
1,208 
237 
149 
380 
612 

6,470 

148 
734 
580 
1,080 
855 
921 
411 
811 
930 

2,737 

1,015 
876 
509 

337 

(x) 

(x) 

773 
(x) 
2,532 

(x) 


(x) 
(x) 


361 
118 
119 
223 


(x) 


815 

625 

3,475 


Table  23A.~MEN'S  AND  BOYS'    CLOTHING  AND  FURNISHINGS  STORES— SINGLE  UNITS  AND  MULTIUNITS--UNITED  STATES, 
BY  GEOGRAPHIC  DIVISION  AND  STATE:   1948--Continued 

Stores,  Sales,   Pay  Roll,  and  Paid  Employees 


Geographic  division  and  State 


2  or  more  store  multiunits 


Stores 


(dumber) 


Sales, 
entire 
year 

{Thousand 
dollars) 


Pay  roll, 
entire  year 

(Thousand 
dollars) 


Paid  employees, 
workweek  ended 
nearest  Nov.  15 


Total 
(Number) 


Full  work- 
week 
(Humber) 


United  States,  total 

New  England,   total 

Maine 

New  Hampshire 

Vermont 

Massachusetts 

Rhode  Island 

Connecticut 

Middle  Atlantic,   total 

New  Yorli 

New  Jersey 

Pennsylvania 

East  North  Central,  total 

Ohio 

Indiana 

Illinois 

Michigan 

Wisconsin 

West  North  Central,  total 

Minnesota 

Iowa 

Missouri 

North  Dakota 

South  Dakota 

Nebraska 

Kansas 

South  Atlantic,  total 

Delaware 

Maryland 

District  of  Columbia , 

Virginia , 

We^t  Virginia 

North  Carolina 

South  Carolina - 

Georgia 

Florida , 

East  South  Central,  total 

Kentucky 

Tennessee , 

Alabama 

Mississippi , 

West  South  Central,  total , 

Arkansas 

Louisiana 

Oklahoma , 

Texas , 

Mountain,  total 

Montana 

Idaho , 

Wyoming 

Colorado 

New  Mexico , 

Arizona 

Utah , 

Nevada 

Pacific,  total , 

Washington - 

Oregon , 

California 

See  footnote  at  end  of  table. 


3,530 

271 

15 
24 
6 
133 
25 
68 

1,082 

599 
143 
340 

753 

190 

55 

257 

180 

71 


7 
70 
39 
76 
27 
80 
25 
45 
101 


46 

39 
289 


39,241 

2,919 
1,304 
641 
21,605 
4,538 
8,234 

216,703 

142,185 
23,172 
51,346 

125,636 

33,386 
11,161 
43,560 
28,834 
8,695 

29,904 

7,132 

4,304 
9,623 
941 
1,541 
3,148 
3,215 

54,874 

1,010 
7,096 
6,225 
8,120 
3,264 
9,796 
3,321 
6,455 
9,587 

16,337 

3,268 

5,698 
5,501 

1,870 

(x) 

(x) 
5,212 
(x) 
15,971 

(x) 

1,314 
(x) 
(x) 

2,887 

1,267 
462 

1,773 
(x) 

57,801 

6,065 
5,256 

46,480 


5,495 

434 

177 

67 

2,902 
698 

1,217 

29,969 

20,515 
3,206 
6,248 

16,358 

3,887 
1,324 
6,270 
3,800 
1,077 

3,674 

939 
517 
1,171 
102 
141 
387 
417 

6,208 

118 

1,023 

938 

797 

322 

1,057 

277 

627 

1,049 

1,462 

229 
580 
485 
168 

(x) 

(x) 

407 
(x) 
1,622 

(x) 

170 
(x) 
(x) 

575 

107 
32 

157 
(x) 

7,907 

811 

603 

6,493 


26,772 

2,040 

155 

73 

28 

1,078 

262 

444 


9,726 

6,108 
1,029 
2,589 

5;  823 

1,603 

487 

2,049 

1,244 

440 

1,424 

333 
200 
447 
36 
63 
142 
203 


37 
416 
276 
334 
144 
453 
142 
263 
359 


110 

273 
239 
111 

(x) 

(x) 

193 
(x) 

722 

(x) 

59 

(x) 

(x) 

235 

46 

14 

75 

(x) 

2,893 

306 

206 

2,381 


21,871 


127 
58 

22 
968 

233 
343 


5,419 

901 

1,825 

4,433 

1,248 

350 

1,577 


935 
323 


288 
172 
353 
33 
58 
120 
153 

2,032 

27 
367 
226 
277 
109 
376 
108 
217 
325 


75 
232 
209 

90 


(x) 

(x) 
] 

(x) 
( 

(x) 

(x) 
(x) 


123 
41 
9 
57 


(x) 


241 

161 

1,930 


THE  APPAREL  TRADE 


Table  23A.  —MEN'S  AND  BOYS'   CLOTHING  AND  FURNISHINGS  STORES— SINGLE  UNITS  AND  MULTIUNITS—UNITED  STATES, 
BY  GEOGRAPHIC  DIVISION  AND  STATE:     1948— Continued 

Stores,  Sales,   Pay  Roll,  and  Paid  Employees 


Geographic  division  and  State 


4  or  more  store  multiunits 


Stores 


(Number) 


Saks, 
entire 
year 

(Thousand 
dollars) 


Payroll, 
entire  year 

{Thousand 
dollars) 


Paid  employees, 
workweek  ended 
nearest  Nov.  15 


Total 
Qjumber) 


Full  work- 
week 

Qjumber) 


United  States,  total 

New  England,  total 

Maine 

New  Hampshire. 

Vermont 

Massachusetts 

Rhode  Island 

Connecticut 

Middle  Atlantic,  total 

New  York 

New  Jersey 

Pennsylvania 

East  North  Central,  total 

Ohio 

Indiana 

Illinois 

Michigan 

Wisconsin 

West  North  Central,  total 

Minnesota 

Iowa 

Missouri 

North  Dakota 

South  Dakota 

Nebraska 

Kansas 

South  Atlantic,  total 

Delaware 

Maryland 

District  of  Columbia 

Virginia 

West  Virginia 

North  Carolina 

South  Carolina 

Georgia 

Florida 

East  South  Central,  total 

Kentucky 

Tennessee 

Alabama 

Mississippi 

West  South  Central,  total 

Arkansas 

Louisiana 

Oklahoma 

Texas 

fountain,  total 

Montana 

Idaho 

Wyoming 

Colorado 

New  Mexico 

Arizona 

Utah 

Nevada 

Pacific,  total 

Washington 

Oregon 

California 

See  footnote  at  end  of  table. 


1,663 

119 

11 
3 
3 
56 
14 
32 


295 
63 

165 


37 
138 
116 

39 


359,073 
(x) 

to 

(x) 

(x) 

13,150 
3,388 
4,484 

149,097 

105,289 
12,187 
31,621 

80,151 

20,810 

7,011 

26,797 

20,428 

5,105 

(x) 

3,380 
1,065 


(x) 
1,741 
1,645 

29,607 

742 
2,888 
2,485 
5,883 
2,103 
4,631 
2,039 
3,899 
4,937 

10,009 

1,651 
3,425 
3,690 
1,243 

14,150 

942 
4,549 

913 
7.746 


(x) 

(x) 
1,856 
(xj 
535 

to"" 

1,087 


2,239 

1,318 

29,085 


44,885 

(x) 

(x) 

(x) 

(x) 
1,642 
427 
562 

19,983 

14,746 
1,603 
3,634 

9,932 

2,237 

696 

3,779 

2,521 

699 


(x) 


415 
122 
738 


(x) 
200 
244 

2,796 

90 
306 
274 
518 
221 
450 
132 
352 
453 

843 

147 
304 
284 

108 

1,117 

96 

337 


(x) 
(x) 

to' 

to' 


4,795 

318 

133 

4,344 


16,132 

(x) 

(x) 

(x) 

(x) 
588 
177 
242 

6,504 

4,377 

528 

1,599 

3,576 

909 
286 
1,262 
851 
268 


(x) 


167 

51 

317 


69 
99 

1,183 

26 
118 

95 
233 

97 
224 

70 
142 
178 


67 
156 
138 

59 


42 
158 

43 
269 


(x) 
(x) 

(x) 
(x)' 


1,807 

141 

56 

1,610 


RETAIL 


97 


Table  23A. —MEN'S  AND  BOYS'  CLOTHING  AND  FURNISHINGS  STORES— SINGLE  UNITS  AND  MULTIUNITS— UNITED  STATES, 

BY  GEOGRAPHIC  DIVISION  AND  STATE:   1948— Continued 

Stores,  Sales,   Pay  Roll,  and  Paid  Employees 


Geographic  division  and  State 


11  or  more  store  multiunits 


Stores 


(Humber) 


Sales, 
entire 
year 

(Thousand 
dollars) 


Pay  roll, 
entire  year 

(Thousand 
dollars) 


Paid  employees, 
workweek  ended 
nearest  Nov.  15 


Total 
(Number) 


Full  work- 
week 

(Number) 


United  States,  total 

New  England,  total 

Maine 

New  Hampshire 

Vermont 

Massachusetts 

Rhode  Island 

Connecticut 

Middle  Atlantic,  total 

New  York 

New  Jersey 

Pennsylvania 

East  North  Central .  total 

Ohio 

Indiana 

Illinois 

Michigan 

Wisconsin 

West  North  Central,  total 

Minnesota 

Iowa 

Missouri 

North  Dakota 

South  Dakota 

Nebraska 

Kansas 

South  Atlantic,  total 

Delaware 

Maryland 

District  of  Columbia 

Virginia 

West  Virginia 

North  Carolina. .... 

South  Carolina. . . . ; 

Georgia 

Florida 

East  South  Central,  total 

Kentucky 

Tennessee 

Alabama 

Mississippi 

V/est  South  Central,  total 

Arkansas 

Louisiana 

Oklahoma 

Texas 

Mountain,  total 

Montana 

Idaho 

Wyoming 

Colorado 

New  Mexico 

Arizona 

Utah 

Nevada 

Pacific 

Washington 

Oregon 

California 

x  Withheld  to  avoid  disclosure. 


161 
33 
74 


216,102 

(x) 

(x) 
(x) 
(x) 

5,567 
(xj 

1,809 

78,762 

51,805 
7,553 
19,404 

54,469 

16,040 
5,351 
14,662 
15,959 
2,457 


1,980 

5,289 

(x)'" 

(x) 

(x) 

(x) 

(x) 
1,781 
1,835 
4,356 
805 
1,470 
1,583 

w 

3,279 

(x) 

1,418 
2,408 

(x) 

(x) 

(x) 

755 
(x) 
(x) 
7,520 


(x) 


(x) 


(x) 
(x) 


21,450 

1,692 
1,318 
18,440 


24,069 

(x) 

(x) 
(x) 
(x) 

750 
(x) 

255 


6,760 

943 

2,059 

5,847 

1,551 

489 

1,669 

1,880 

258 

(x) 

246 
(x) 

554 

(x)" 

(x) 

(x) 

(x) 

(x) 
141 
179 
322 
65 
112 
87 
(x) 
280 

(x) 

120 
213 

(x) 

(x) 

(x) 

73 
(x) 
(x) 
554 

(x) 


(x) 


(x) 
(x) 


2,786 

214 

133 

2,439 


(x) 

(x) 
(x) 
(x) 

272 
(x) 

110 


3,152 

2,026 
311 
815 


671 
211 
682 
621 
98 

(x) 

109 
(x) 
234 

(x)" 

(x) 

(x) 

(x) 

(x) 
60 
71 
167 
33 
60 
45 
(x) 
104 

(x) 

55 
108 
(x) 
(x) 

(x) 

33 
(x) 
(x) 
254 

(x) 


(x) 

(x)' 

(x) 


108 

56 

1,012 


7.145 


(x) 


(x) 
(x) 
(x) 

(x)' 


235 


1,759 
285 
637 

1,643 

479 
151 
500 
439 
74 

(x) 

83 
(x) 
172 

(x)'" 

(x) 

(x) 

(x) 

(x) 
39 
43 
117 
19 
44 
31 

98 


(x) 


(x) 


(x) 
(x) 

(x) 


(x) 
(x) 


(x) 


(x) 


(x) 
(x) 


77 

45 

805 


THE  APPAREL  TRADE 


Table  23B. —FAMILY  CLOTHING  STORES— SINGLE  UNITS  AND  MULT I UN ITS— UNITED  STATES,   BY  GEOGRAPHIC  DIVISION  AND 

STATE:   19*8 
Stores,  Sales,   Pay  Roll,  and  Paid  Employees 


Geographic  division  and  State 


Total 


Stores 


(dumber) 


Sales, 
entire 
year 

(Thousand 
dollars) 


Single  units 


Stores 


(Number) 


Saks, 
entire 
year 

(Thousand 
dollars) 


Payroll 
entire  year 

(Thousand 
dollars) 


Paid  employees, 
workweek  ended 
nearest  Nov.  15 


Total 
(Number) 


Full  work' 
week 

(Number) 


United  States,  total... 

New  England,  total 

Maine 

New  Hampshire 

Vermont 

Massachusetts 

Rhode  Island 

Connecticut 

Middle  Atlantic,  total 

New  York 

New  Jersey 

Pennsylvania 

East  North  Central,  total.... 

Ohio 

Indiana 

Illinois 

Michigan 

Wisconsin 

West  North  Central,  total 

Minnesota 

Iowa 

Missouri 

North  Dakota 

South  Dakota 

Nebraska 

Kansas 

South  Atlantic,  total 

Delaware 

Maryland 

District  of  Columbia 

Virginia 

West  Virginia 

North  Carolina 

South  Carolina 

Georgia 

Florida 

East  South  Central,  total.... 

Kentucky 

Tennessee 

Alabama 

Mississippi 

West  South  Central,  total 

Arkansas 

Louisiana 

Oklahoma 

Texas 

Mountain,  total 

Montana 

Idaho 

Wyoming 

Colorado 

New  Mexico 

Arizona 

Utah 

Nevada 

Pacific,  total 

Washington 

Oregon 

California 

See  footnote  at  end  of  table. 


12,533 
854 

113 
66 
48 

408 
69 

150 


1,086 
413 
724 

1,931 

500 
233 
568 
440 
190 

1,048 

201 
129 
398 
42 
43 
69 
166 


34 
226 

64 
339 
249 
437 
220 
435 
361 

1,372 


1,791,317 

106,259 

7,635 
7,454 
3,118 

52,665 
9,687 

25,700 

467,226 

341,989 
59,243 
65,994 

320,644 

79,398 
32,404 
136,017 
52,907 
19,918 

159,742 

37,241 
18,462 
60,977 
3,492 
2,962 
14,337 
22,271 

234,966 

5,664 
20,466 
20,290 
35,884 
18,837 
38,538 
20,110 
45,167 
30,010 

129,553 


286 

26,023 

340 

36,997 

373 

38,765 

373 

27,768 

540 

192,892 

291 

22,513 

288 

33,919 

232 

28,047 

729 

108,413 

430 

50,618 

50 

6,503 

24 

2,474 

35 

4,204 

102 

13,492 

86 

7,766 

78 

10,275 

37 

4,346 

18 

1,558 

770 

129,417 

106 

10,621 

70 

4,560 

594 

114,236 

10,096 
680 


46 
46 

315 
65 

120 


858 
359 
553 


374 
159 
451 
354 
151 


175 

117 

315 

41 

35 

61 

126 

1,943 

28 
197 

49 
270 
200 
353 
181 
367 
298 


247 
261 
311 
311 


238 
247 
207 
561 


85 

67 

481 


968,090 

(x) 

5,382 
4,876 

(x) 

25,677 

(x) 

17,700 


152,287 

87,425 
24,151 
40,711 

156,464 

43,063 
14,179 
52,567 
32,576 
14,079 

(x) 

21,800 
16,045 
27,619 
(x) 

2,409 
(x) 
10,949 

(x) 

(x) 

13,215 

(x) 

27,386 

14,706 

30,542 

17,285 

35,169 

21, 978 s 

99,147 


19,251 
25,210 
32,800 
21,886 

133,755 

16,224 
26,116 
17,534 
73,881 

(x) 
2,183 
(x) 
(x) 

10,634 
5,136 
6,100 
3,686 
1,558 

(x) 

(x) 
(x) 
43,419 


100,067 

(x) 

463 
584 
(x) 
2,718 
(x) 
2,490 

14,002 

7,776 
2,407 
3,819 

18,450 

5,568 
1,542 
6,360 
3,526 

1,454 

(x) 

2,318 
1,689 
2,645 

(x) 
155 

(x) 
1,122 


(x) 

(x) 
1,399 
(x) 

2,917 
1,198 
2,962 
1,261 
3,107 
2,470 

9,028 

1,417 
2,324 
3,433 
1,854 

13,339 

1,272 
3,110 
1,631 
7,326 

(x) 
127 

(x) 

(x) 
1,205 
383 
813 
487 
107 

(x) 

(x) 
(x) 
5,162 


56,943 

(x) 

275 
318 

(x) 

1,567 

(x) 

1,190 

7,324 

3,874 
1,198 
2,252 

9,375 


2,954 

1,797 

797 

(x) 

1,233 
933 

1,822 
(x) 

104 
(x) 

694 

(x) 

(x) 

826 
(x) 
1,723 

798 
2,021 
1,034 
1,913 
1,399 

6,653 

1,028 
1,623 
2,524 
1,478 

8,277 

1,035 

1,844 

972 

4,426 

(x) 

79 

(x) 

(x) 

661 

279 

324 

218 

52 

(x) 

(x) 
(x) 
2,199 


44,240 

(x) 

214 
269 
(x) 

1,176 
(x) 
830 

5,529 

2,919 

872 

1,738 

6,976 

2,233 

673 

2,116 

1,367 

587 

(x) 

972 
741 
1,351 
(x) 

87 
(x) 
503 

(x) 

(x) 

636 
(x) 
1,421 
663 
1,506 
742 
1,413 
1,196 

5,172 

802 
1,248 
2,031 
1,091 

6,868 

707 
1,645 

807 
3,709 

(x) 


(x) 

(x) 
528 
231 
293 
179 
43 

(x) 

(x) 
(x) 
1,839 
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Table  23B FAMILY  CLOTHING  STORES—SINGLE  UNITS  AND  MULTIUNITS-- UNITED  STATES,   BY  GEOGRAPHIC  DIVISION  AND 

STATE:   1948--Continued 

Stores,  Sales,  Pay  Roll,  and  Paid  Employees 


Geographic  division  and  State 


2  or  more  store  multiunits 


Stores 


(Number) 


Sales, 
entire 
year 

(Thousand 
dollars) 


Pay  roll, 
entire  year 

(Thousand 

dollars) 


Paid  employees, 
workweek  ended 
nearest  Nov.  15 


Total 
(Number) 


Full  work- 
week 
(Number) 


United  States,  total... 

New  England,  total , 

Maine 

New  Hampshire , 

Vermont , 

Massachusetts 

Rhode  Island 

Connecticut , 

Middle  Atlantic,  total 

New  York 

New  Jersey 

Pennsylvania 

East  North  Central,  total 

Ohio 

Indiana 

Illinois 

Michigan 

Wisconsin 

Vest  North  Central,  total 

Minnesota 

Iowa 

Missouri 

North  Dakota 

South  Dakota 

Nebraska 

Kansas 

South  Atlantic,  total 

Delaware 

Maryland 

District  of  Columbia 

Virginia 

West  Virginia 

North  Carolina 

South  Carolina 

Georgia 

Florida 

East  South  Central,  total 

Kentucky 

Tennessee 

Alabama 

Mississippi 

West  South  Central,  total 

Arkansas : 

Louisiana 

Oklahoma 

Texas 

Mountain,  total 

Montana 

Idaho 

Wyoming 

Colorado 

New  Mexico 

Arizona 

Utah 

Nevada 

Pacific,  total 

Washington 

Oregon 

California 

See  footnote  at  end  of  table 


2,437 

174 

25 
20 

2 
93 

4 
30 


228 

54 

171 


126 

74 

117 

86 

39 


53 
41 
25 

168 


21 

3 

113 


823,227 

(x) 

2,253 
2,578 

(x) 

26,988 

(x) 
8,000 

314,939 

254,564 
35,092 
25,283 

164,180 

36,335 
18,225 
83,450 
20,331 
5,839 

(x) 

15,441 
2,417 
33,358 
(x) 

553 
(x) 
11,322 

(x) 

(x) 
7,251 

(x) 
8,498 
4,131 
7,996 
2,825 
9,998 
8,032 

30,406 

6,772 

11,787 

5,965 

5,882 

59,137 

6,289 

7,803 

10,513 

34,532 

(x) 
4,320 

(x) 

(x) 
2,858 
2,630 
4,175 
660 


(x) 

(x) 
(x) 
70,817 


117,787 

(x) 

256 
353 

(x) 

3,454 

(x) 
903 

47,465 

40,395 
4,075 
2,995 

24,354 

4,814 

2,310 

13,761 

2,702 

767 

(x) 

2,223 
256 
5,396 
(x) 

68 
(x) 
1,431 

(x) 

(x) 

887 
(x) 

995 

531 
1,128 

309 
1,068 

994 

3,321 

666 

1,340 

699 

616 

7,092 

698 

894 

1,454 

4,046 

(x) 
550 

(x) 

(x) 

378 

288 

586 

90 


(x) 

(x) 

(x) 

11,365 


57,11*0 

(x) 

162 
188 

(x) 
1,605 

(x) 
429 

21,889 

18,474 
1,877 
1,538 

10,746 

2,289 
1,130 
5,572 
1,368 
387 

(x) 

1,063 
163 
2,609 
(x) 

44 
(x) 
753 

(x) 

(x) 
485 

(x) 
585 
324 
669 
230 
921 
447 

2,260 

449 
844 

457 
510 

4,003 

558 

463 

757 

2,225 


:x) 


(x) 
(x) 


221 
207 
239 
41 


(x) 

(x) 
(x) 
5,444 


44,931 

(x) 

108 
144 

(x) 
1,242 

(x) 
333 

17,263 

14,673 
1,374 
1,216 

8,244 

1,759 
865 

4,249 

1,081 

290 

(x) 

772 
117 
2,131 
(x) 

34 
(x) 
604 

(x) 

(x) 


(x) 


500 
266 
495 
144 
702 
381 


322 

635 
333 
329 

3,259 

423 

410 

654 

1,772 


(x) 


(x) 
(x) 


210 
153 
193 
41 


(x) 

(x) 
(x) 
4,476 


100 
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Table  23B.-- FAMILY  CLOTHING  STORES — SINGLE  UNITS  AND  MULTIUNITS--UNITED  STATES,   BY  GEOGRAPHIC  DIVISION  AND 

STATE:   1948— Continued 
Stores,  Sales,   Pay  Roll,  and  Paid  Employees 


Geographic  division  and  State 


4  or  more  store  multiunits 


Stores 


(Number) 


Saks, 
entire 


(Thousand 
dollars) 


Payroll, 

entire  year 

(Thousand 
dollars) 


Paid  employees, 
workweek  ended 
nearest  Nov.  15 


Total 
(Number) 


Full  work- 
week 
(Number) 


United  States,   total. 
New  England ,   total 


Maine 

New  Hampshire. 

Vermont 

Massachusetts. 
Rhode  Island.. 
Connecticut. . . 


Middle  Atlantic,  total. 

New  York 

New  Jersey 

Pennsylvania 


East  North  Central,  total. 


Ohio 

Indiana... 
Illinois.. 
Michigan. . 
Wisconsin. 


West  North  Central,  total. 


Minnesota. . . . 

Iowa 

Missouri 

North  Dakota. 
South  Dakota. 

Nebraska 

Kansas 


South  Atlantic, 

Delaware 

Maryland 


District  of  Columbia. 

Virginia 

West  Virginia 

North  Carolina 

South  Carolina 

Georgia 

Florida 


East  South  Central,  total. 


Kentucky. . . . 
Tennessee. . . 

Alabama 

Mississippi. 


West  South  Central,  total. 


Louisiana. 
Oklahoma. . 
Texas 


Mountain,  total. 


Montana 

Idaho 

Wyoming. . . . 
Colorado. . . 
New  Mexico. 

Arizona 

Utah 

Nevada 


Pacific,  total. 


Washington. 

Oregon 

California. 


1,281 
87 

15 
6 
2 

37 
4 

23 

287 
142 


530,695 
(x) 

1,011 
(x) 
(x) 

18,551 
(x) 

7,657 

212,398 

172,774 
19,499 
20,125 

102,411 

27,066 
10,698 
45,195 
16,915 
2,537 

(x) 

3,015 
1,519 
17,877 

(x)'" 

(x) 

10,089 

31,921 

903 
4,243 
4,496 
2,866 
1,989 
4,102 
1,234 
7,093 
4,995 

18,914 

5,400 
8,973 
3,274 
1,267 

37,123 

3,903 
4,270 
7,747 
21,203 

(x) 

(x) 
1,249 
2,110 

(x) 

(x) 
664 

(x) 


(x) 
(x) 


76,434 
(x) 

107 
(x) 
(x) 

2,241 
(x) 

852 

34,500 

29,775 
2,300 
2,425 

13,925 

3,336 
1,132 
6,932 
2,281 
244 

(x) 

285 

140 

2,661 

(x)'" 
(x) 
1,280 


118 
465 
536 
310 
308 
660 
134 
728 
645 

2,123 

565 

1,029 

398 

131 

4,674 

458 

507 

1,100 

2,609 


(x) 
(x) 


145 
235 


(x) 
(x) 


(x) 


(x) 
(x) 


35,031 

(x) 

67 
(x) 
(x) 

936 
(x) 

399 

14,084 

12,034 

870 

1,180 

6,477 

1,587 

626 

2,958 

1,157 

149 

(x) 

219 

80 

1,372 

(x)" 
(x) 
670 


59 

290 
372 
213 
185 
374 
108 
702 
244 


371 
612 
263 
117 

2,438 

380 

240 

527 

1,291 

(x) 

(x) 
77 
199 
(x) 
(x) 

45 
(x) 


(x) 
(x) 
3,360 


See  footnote  at  end  of  table. 
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Table  23B.« FAMILY  CLOTHING  STORES— SINGLE  UNITS  AND  MULTIUNITS—UNITED  STATES,  BY  GEOGRAPHIC  DIVISION  AND 

STATE:     1948— Continued 
Stores,  Sales,   Pay  Roll,  and  Paid  Employees 


Geographic  division  and  State 


1 1  or  more  store  multiunits 


Stores 
(Number) 


Sales, 
entire 
year 

(Thousand 
dollars) 


Payroll, 
entire  year 

{Thousand 
dollars) 


Paid  employees, 
workweek  ended 
nearest  Nov.  15 


Total 
(Number) 


Full  work- 
week 
(Number) 


United  States,   total 

New  England,   total 

Maine 

New  Hampshire 

Vermont 

Massachusetts 

Rhode  Island 

Connecticut 

Middle  Atlantic,  total 

New  York 

New  Jersey 

Pennsylvania 

East  North  Central,  total 

Ohio 

Indiana 

Illinois 

Michigan 

Wisconsin 

West  North  Central,  total 

Minnesota 

Iowa 

Missouri 

North  Dakota 

South  Dakota 

Nebraska 

Kansas 

South  Atlantic,  total 

Delaware 

Maryland 

District  of  Columbia 

Virginia 

•  West  Virginia 

North  Carolina 

South  Carolina 

Georgia 

Florida 

East  South  Central,  total 

Kentucky 

Tennessee 

Alabama.  ■ 

Mississippi 

West  South  Central,  total 

Arkansas 

Louisiana 

Oklahoma 

Texas 

Mountain,  total 

Montana 

Idaho 

Wyoming 

Colorado 

New  Mexico 

Arizona 

Utah 

Nevada 

Pacific,  total 

Washington 

Oregon 

California 

x  Withheld  to  avcii  disclosure 


752 
64 

10 
6 
2 

26 
3 

17 

209 

114 
25 
70 


376,311 
(x) 

w 

(x) 
(x) 

6,887 
(x) 
5,652 

181,348 

149,580 

14,793 

16,975 

(x) 

24,314 
6,368 
39,914 
14,266 
(x) 

(x) 

(x) 
(x) 
4,228 

(x)'" 

(x) 

(x) 

(x) 

(x) 

(x) 
3,534 
1,279 
1,308 

(x) 
439 
2,431 
3,495 

(x) 

4,192 
5,227 
2,157 
to 

(x) 

(x) 
(x) 

1,709 
14,533 

(x) 

(x) 
(x) 
(x) 
(x) 
(x) 
(x) 


52,419 

(x) 

(x) 
(x) 
(x) 

785 
(x) 

595 

28,285 

24,628 
1,617 
2,040 

(x) 

2,988 
623 
6,324 
1,995 
(x) 

(x) 

(x) 
(x) 
548 

(x)" 
(x) 

(x) 

(x) 

(x) 

(x) 
416 
144 
195 

(x) 
47 
236 
412 

(x) 

408 
464 
234 
(x) 

(x) 

(x) 
(x) 

153 
1,553 

(x) 

(x) 
(x) 
(x) 
(x) 
(x) 
(x) 


23,010 

(x) 

(x) 
(x) 
(x) 

378 
(x) 

245 

11,340 

9,802 
586 
952 

(x) 

1,373 
377 

2,519 
954 

(x) 

(x) 

(x) 
(x) 
262 

(x)" 

(x) 

(x) 

(x) 

(x) 
(x) 
178 
94 
106 
(x) 
34 
121 
154 

(x) 

258 
341 
132 
(x) 

(x) 

(x) 
(x) 

117 
783 

(x) 

(x) 
(x) 
(x) 
(x) 
(x) 
(x) 


1,847 


18,566 

(x) 

(x) 
(x) 
(x) 

296 
(x) 


9,531 

8,317 
459 

755 

(x) 

1,025 
286 

1,893 
820 
(x) 

(x) 

(x) 
(x) 


(x) 
(x) 
(x) 

(x) 

(x) 
(x) 


(x) 


159 
83 
92 

27 
94 

130 


(x) 


185 
256 
104 


(x) 
(x) 


(x) 
(x) 


85 
609 


(x) 

(x) 
(x) 
(x) 
(x) 
(x) 
(x) 
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-WOMEN'S  READY-TO-WEAR  STORES— SINGLE  UNITS  AND  MULTIUNITS— UNITED  STATES,   BY  GEOGRAPHIC 
DIVISION  AND  STATE:   1948 

Stores,  Sales,   Pay  Roll,  and  Paid  Employees 


Geographic  division  and  State 


Total 


(dumber) 


Sales, 
entire 
year 

(Thousand 
dollars) 


Single  units 


Stores 


(Number) 


Sales, 
entire 
year 

(Thousand 
dollars) 


Payroll, 
entire  year 

(Thousand 
dollars) 


Paid  employees, 
workweek  ended 
nearest  Nov.  15 


Total 
(Number) 


Full  work- 
week 
(Number) 


United  States,    total 

New  England,    total 

Maine : 

New  Hampshire 

Vermont 

Massachusetts 

Rhode  Island 

Connecticut 

Middle  Atlantic,  total.... 

New  York 

New  Jersey 

Pennsylvania 

East  North  Central,  total. 

Ohio 

Indiana 

Illinois 

Michigan 

Wisconsin 

West  North  Central,  total. 

Minnesota 

Iowa 

Missouri 

North  Dakota 

South  Dakota 

Nebraska 

Kansas 

South  Atlantic ,  total 

Delaware 

Maryland. 

District  of  Columbia. . . . 

Virginia 

West  Virginia 

North  Carolina 

South  Carolina 

Georgia 

Florida 

East  South  Central,  total. 

Kentucky 

Tennessee 

Alabama 

Mississippi 

West  South  Central,  total. 

Arkansas 

Louisiana 

Oklahoma 

Texas 

Mountain,  total 

Montana 

Idaho 

Wyoming 

Colorado 

New  Mexico 

Arizona 

Utah 

Nevada 

Pacific,  total 

Washington 

Oregon 

California 


30,677 

2,341 

207 
155 
95 
1,121 
192 
571 

8,785 

4,563 
1,626 
2,596 

5,434 

1,130 
663 

1,903 

1,125 
613 

2,506 

471 
441 
779  | 

98 
132 
224  I 
361  | 


59 
399 
231 
410 
300 
552 
305 
443 
810 

1,304 

338 
368 
339 
259 

2,119 

225 
315 
359 

1,220 

959 

127 
111 

71 
226 
117 
121 
124 

62 


443 

280 
2,997 


3,305,162 

258,502 

16,892 
9,894 
5,917 
140,868 
28,450 
56,481 

899,309 

524,763 
113,329 
261,217 

668,098 

136,495 

89,762 

218, 861 

150,102 

72,878 

259,805 

53,879 
45,879 
86,309 
11,237 
11,725 
23,633 
27,143 

387,525 

10,552 
39,671 
42,822 
50,203 
32,641 
58,868 
30,282 
45,555 
76,931 

155,655 

41,417 
51,366 
39,303 
23,569 

240,640 

19,176 
45,478 
33,485 
142,501 

83,712 

8,900 
6,909 
4,083 
22,789 
9,910 
12,301 
13,624 
5,196 

351,916 

42,929 
28,806 
280,181 


170 
123 
84 
831 
150 
478 


3,842 
1,411 
2,131 

4,028 

816 
484 
1,469 
794 
465 

1,984 

381 
328 
592 
81 
111 
193 
298 


45 
307 
176 
301 
229 
410 
227 
315 
608 


268 
241 
257 
202 

1,646 

183 
234 
299 
930 

763 

113 
79 
55 

175 
91 
95 
98 
57 


347 

218 
2,297 


153,101 

12,479 
6,034 
3,983 
72,254 
18,278 
40,073 

578,405 

314,369 

83,103 

180,933 

385,169 

84,379 
48,166 
124,899 
78,731 
48,994 


163,774 

34,868 
28,908 
46,021 
7,175 
8,744 
17,731 
20,327 


223,684 

8,023 
21,946 
22,093 
30,346 
21,670 
36,604 
17,975 
22,526 
42,501 

93,174 

24,402 
28,635 
23,760 
16,377 

139,466 

11,025 
20,911 
25,199 
82,331 

51,027 

7,094 
4,498 

(x) 

14,035 
4,678 
5,465 

(x) 
4,188 

188,229 

27,424 
20,148 
140,657 


238,446 

19,095 

1,454 
559 
304 
9,296 
2,019 
5,463 


71,950 

42,062 

8,983 

20,905 

48,626 

10,914 
5,432 

16,151 
10,173 
5,956 

18,632 

4,441 
2,737 
5,767 
812 
962 
2,001 
1,912 

25,141 

1,041 
2,706 
3,128 
3,583 
2,268 
4,032 
1,724 
2,222 
4,437 

10,750 

2,614 
3,224 
3,279 
1,633 

14,629 


1,733 
2,724 
9,188 

5,584 

719 
365 

(x) 

1,780 
408 
513 

(x) 
443 

24,039 

3,420 

2,438 

18,181 


11,097 

887 

396 

235 

5,250 

1,378 

2,951 


20,783 
4,848 
12,842 

27,345 

6,231 

3,371 
8,466 
5,620 
3,657 

11,749 

2,460 
2,003 
3,532 
516 
616 
1,307 
1,315 

14,828 

575 
1,535 
1,478 
2,232 
1,411 
2,487 
1,099 
1,513 
2,498 

6,455 

1,715 
1,964 
1,714 
1,062 

9,470 

751 
1,287 
1,718 
5,714 

3,255 

434 
212 

(x) 
976 
288 
307 

(x) 
244 


1,665 
1,327 
8,923 


109, 962 

8,445 

756 
287 
168 

4,039 
953 

2,242 

31,110 

17,358 
3,847 
9,905 

21,586 

5,077 
2,614 
6,562 
4,611 
2,722 

9,445 

1,964 
1,577 
2,811 
406 
519 
1,054 
1,114 

12,738 

492 
1,260 
•  1,216 
1,944 
1,234 
2,090 

918 
1,267 
2,317 

5,596 

1,412 

1,741 

1,485 

958 

8,253 

627 
1,127 
1,473 
5,026 


(x) 


338 
168 


(x) 


240 
274 


1,295 
1,237 
7,539 


See  footnote  at  end  of  table. 


Table  23C. —WOMEN'S  READY-TO-WEAR  STORES— SINGLE  UNITS  AND  MULTIUNITS— UNITED  STATES,   BY  GEOGRAPHIC 
DIVISION  AND  STATE:   1948— Continued 

Stores,  Sales,  Pay  Roll,  and  Paid  Employees 


Geographic  division  and  State 


2  or  more  store  multiunits 


Stores 


(Jjumlxr) 


Sales, 
entire 


(Thousand 
dollars) 


Pay  roll, 
entire  year 

(Thousand 
dollars) 


Paid  employees, 
workweek  ended 
nearest  Nov.  15 


Total 
(Number) 


Full  work- 
week 

(Number) 


United  States,   total, 

New  England,    total , 

Maine 

New  Hampshire , 

Vermont . . . , 

Massachusetts , 

Rhode  Island 

Connecticut , 

Middle  Atlantic,  total...., 

New  York 

New  Jersey , 

Pennsylvania , 

East  North  Central,  total. 

Ohio 

Indiana , 

Illinois i 

Michigan 

Wisconsin , 

West  North  Central,  total. , 

Minnesota , 

Iowa , 

Missouri 

North  Dakota , 

South  Dakota 

Nebraska 

Kansas 

South  Atlantic ,  total , 

Delaware 

Maryland 

District  of  Columbia...., 

Virginia , 

West  Virginia 

North  Carolina 

South  Carolina 

Georgia 

Florida 

East  South  Central,  total. 

Kentucky 

Tennessee 

Alabama 

Mississippi 

West  South  Central,  total. 

Arkansas 

Louisiana 

Oklahoma 

Texas 

Mountain,  total 

Montana 

Idaho 

Wyoming 

Colorado 

New  Mexico 

Arizona 

Utah 

Nevada 

Pacific,  total 

Washington 

Oregon 

California 


6,1 


37 
32 
11 
290 
42 
93 


721 
215 
465 

1,406 

314 
179 
434 
331 
148 


90 
113 
187 
17 
21 
31 
63 


14 
92 
55 

109 
71 

142 
78 

128 

202 


70 

127 

82 

57 


42 

81 
60 
290 


96 
62 

700 


1,329,133 

105,401 

4,413 
3,860 
1,934 
68,614 
10,172 
16,408 

320,904 

210,394 
30,226 
80,284 

282,929 

52,116 
41,596 
93,962 
71,371 
23,884 

96,031 

19,011 
16,971 
40,288 
4,062 
2,981 
5,902 
6,816 

163,841 

2,529 
17,725 
20,729 
19, 857 
10,971 
22,264 
12,307 
23,029 
34,430 

62,481 

17,015 

22,731 

15,543 

7,192 

101,174 

8,151 
24, 567 

8,286 
60,170 

32,685 

1,806 
2,411 

(x) 

8,754 
5,232 
6,836 

(X) 
1,008 

163,687 

15,505 

8,658 

139,524 


165,566 

13,496 

469 

462 

192 

8,759 

1,394 

2,220 

45,357 

33,360 
3,604 
8,393 

33,604 

6,065 
4,683 
10,971 
9,127 
2,758 

11,335 

2,039 
1,843 
5,404 
431 
399 
518 
701 


18,558 

351 
2,604 
3,436 
1,841 
1,034 
2,251 
1,007 
2,518 
3,516 


6,700 

2,458 

2,149 

1,380 

713 


9,564 

838 
1,965 

835 
5,926 

3,717 

212 
257 


(x) 


958 
607 
884 


(x) 


23,235 

2,065 

892 

20,278 


94, 294 

8,510 

314 
263 
159 

5,665 
798 

1,311 

23,577 

15,891 
2,098 
5,588 


19,480 

3,978 
2,688 
6,156 
4,848 
1,810 

6,923 

1,316 
1,217 
2,992 
281 
237 
378 
502 

11,771 

170 
1,361 
1,783 
1,330 

794 
1,899 

942 
1,648 
1,844 

4,711 

1,368 

1,678 

1,058 

607 

6,284 

552 
1,340 

582 
3,810 

2,230 

107 
147 

(x) 
618 
381 
431 

(x) 
54 

10,808 


509 

9.311 


72,260 

6,450 

245 
204 

114 

4,291 

617 

979 

18,371 

12,798 
1,618 
3,955 

14,288 

2,974 
2,057 
4,195 
3,844 
1,218 

5,179 

817 
921 
2,451 
154 
198 
254 
384 

8,840 

143 
1,079 
1,502 

945 

557 
1,353 

627 
1,201 
1,433 

3,398 

1,101 

1,175 

717 

405 

5,073 

458 

1,064 

471 


1,825 


(x) 


92 
130 
I 

495 
331 
379 


(x) 


809 

404 

7,623 


See  footnote  at  end  of  table. 
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Table  23C. —WOMEN'S  READY-TO-WEAR  STORES— SINGLE  UNITS  AND  MULTIUNITS— UNITED  STATES,   BY  GEOGRAPHIC 
DIVISION  AND  STATE:   1948—Continued 


Stores,  Sales,  Pay  Roll,  and  Paid  Employees 


Geographic  division  and  State 


4  or  more  store  multiunits 


Stores 


(Number) 


entire 
year 

{Thousand 
dollars) 


Pay  roll, 
entire  year 

(Thousand 
dollars) 


Paid  employees, 
workweek  ended 
nearest  Nov.  15 


Total 
(Number) 


United  States,  total , 

New  England,  total 

Maine 

New  Hampshire , 

Vermont 

Massachusetts 

Rhode  Island 

Connecticut 

Middle  Atlantic,  total 

New  York 

New  Jersey 

Pennsylvania 

East  North  Central,  total 

Ohio 

Indiana 

Illinois 

Michigan 

Wisconsin , 

West  North  Central,  total 

Minnesota 

Iowa 

Missouri , 

North  Dakota 

South  Dakota , 

Nebraska , 

Kansas , 

South  Atlantic,  total , 

Delaware 

Maryland 

District  of  Columbia , 

Virginia 

West  Virginia , 

North  Carolina , 

South  Carolina , 

Georgia , 

Florida , 

East  South  Central,  total , 

Kentucky 

Tennessee 

Alabama , , 

Mississippi . , 

West  South  Central,  total , 

Arkansas , 

Louisiana 

Oklahoma ................................ 

Texas 

Mountain,  total 

Montana 

Idaho 

Wyoming 

Colorado 

New  Mexico 

Arizona. . . , 

Utah 

Nevada 

Pacific,  total 

Washington 

Oregon 

California 


16 
15 
5 

150 
22 

38 


324 
81 
239 


205 
140 
267 
239 
108 


3 

48 
24 
66 
51 

107 
65 
85 

101 


22 

57 
36 
189 


52 
45 
334 


71,706 

2,685 
1,945 
439 
48,090 
8,701 
9,846 

212,124 

137,276 
19,768 
55,080 

222,920 

37,607 
37,262 
68,641 
63,150 
16,260 

(x) 

16,945 
12,198 
22,396 
(x) 

1,556 
4,597 
4,846 

129,596 

732 
10,759 
18,203 
15,575 
9,400 
17,798 
11,374 
19,555 
26,200 

45,263 

11,649 
16,843 
12,239 
4,532 

72,890 

4,217 
17,012 

6,792 
44,869 

(x) 

1,415 
1,360 
645 
5,786 
2,667 
5,603 
4,678 
(x) 

122,682 

12,320 

7,074 

103,288 


113,240 

8,607 

264 

221 

32  j 

5,580  j 

1,211 

1,299 

27,938 

20,096 
2,274 
5,568 

25,589 

4,014 
4,180 
7,673 
7,972 
1,750 

(x) 

1,752 

1,289 

2,546. 

(x) 

170 

379 

474 

13,715 

65 
1,310 
3,033 
1,344 

905 
1,638 

910 
2,198 
2,312 

4,396 

1,551 
1,449 

973 
423 

6,769 

382 
1,492 

685 
4,210 


(x) 


152 
152 
50 
532 
239 
721 
464 
(x) 

16,947 

1,645 

730 

14,572 


5,533 

170 
128 
35 
3,704 
694 
802 

15,067 

10,059 
1,383 
3,625 

15,014 

2,779 
2,367 
4,400 
4,240 
1,228 

(x) 

1,157 
861 

1,578 

(x) 
120 
302 
352 

9,199 

41 

747 

1,596 

1,033 

692 

1,507 

873 

1,381 

1,329 

3,377 

917 

1,231 

831 

398 

4,656 

281 
1,048 

477 
2,850 

(x) 

78 

91 

41 

413 

154 

354 

372 

(x) 

7,919 

791 

414 

6,714 


See  footnote  at  end  of  table. 
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Table  23C. —WOMEN'S  READY-TO-WEAR  STORES— SINGLE  UNITS  AND  MULTIUNITS— UNITED  STATES,   BY  GEOGRAPHIC 
DIVISION  AND  STATE:   1948— Continued 
Stores,  Sales,  Pay  Roll,  and  Paid  Employees 


Geographic  division  and  State 


11  or  more  store  multiunits 


Paid  employees, 

Saks, 

Payroll, 

workweek  ended 

Stores 

entire 
year 

(Thousand 

entire  year 
(Thousand 

nearest  Nov.  15 

Total 

Full  work- 
week 

(dumber) 

dollars) 

dollars) 

(Number) 

(Number) 

2,265 

609,700 

58,788 

38,275 

26,274 

107 

(x) 

(x) 

(x) 

(x) 

7 

1,176 

84 

70 

58 

5 

851 

74 

56 

38 

1 

(x) 

(x) 

(x) 

(x) 

66 

14,892 

1,501 

1,051 

752 

9 

2,311 

202 

147 

86 

19 

4,546 

419 

261 

149 

305 

102,906 

9,943 

5,931 

3,946 

149 

57,263 

5,810 

3,233 

2,153 

41 

9,006 

829 

541 

355 

115 

36,637 

3,304 

2,157 

1,438 

639 

166,138 

17,423 

10,754 

7,334 

127 

26,525 

2,662 

1,915 

1,281 

94- 

30,801 

3,235 

1,834 

1,389 

205 

60,143 

6,282 

3,746 

2,366 

151 

37,168 

4,096 

2,407 

1,728 

62 

11,501 

1,148 

852 

570 

211 

(x) 

(x) 

(x) 

(x) 

47 

15,368 

1,555 

1,035 

601 

47 

8,426 

851 

580 

432 

59 

15,829 

1,689 

1,096 

742 

8 

(x) 

(x) 

(x) 

(x) 

6 

747 

68 

64 

45 

17 

(x) 

(x) 

(x) 

(x) 

27 

4,062 

376 

297 

211 

370 

(x) 

(x) 

(x) 

(x) 

2 

(x) 

(x) 

(x) 

(x) 

23 

6,726 

732 

424 

321 

16 

7,101 

587 

384 

245 

51 

13,738 

1,145 

901 

588 

25 

6,002 

458 

395 

228 

76 

13,265 

1,074 

929 

674 

44 

8,875 

696 

642 

439 

60 

13,174 

1,090 

854 

572 

73 

22,656 

1,913 

1,183 

841 

130 

33,238 

2,720 

2,239 

1,487 

18 

5,287 

455 

322 

227 

46 

13,045 

1,053 

900 

598 

46 

11,608 

913 

780 

486 

20 

3,298 

299 

237 

176 

242 

58,964 

5,342 

3,818 

2,868 

18 

3,767 

336 

241 

181 

45 

14,462 

1,261 

881 

667 

32 

4,369 

430 

346 

276 

147 

36,366 

3,315 

2,350 

1,744 

78 

(x) 

(x) 

(x) 

(x) 

8 

1,415 

152 

78 

67 

8 

(x) 

(x) 

(x) 

(x) 

6 

(x) 

(x) 

(x) 

(x) 

22 

(x) 

(x) 

(x) 

(x) 

11 

(x) 

(x) 

(x) 

(x) 

4 

(x) 

(x) 

(x) 

(x) 

18 

4,112 

395 

331 

208 

1 

(x) 

(x) 

(x) 

(x) 

183 

64,348 

6,734 

3,598 

2,527 

15 

6,609 

707 

373 

265 

10 

4,529 

444 

232 

178 

158 

53,210 

5,583 

2,993 

2,084 

United  States,  total 

New  England,   total , 

Maine 

New  Hampshire , 

Vermont 

Massachusetts. . , 

Rhode  Island , 

Connecticut , 

Middle  Atlantic,  total , 

New  York 

New  Jersey , 

Pennsylvania , 

East  North  Central,  total , 

Ohio 

Indiana , 

Illinois i 

Michigan 

Wisconsin , 

West  North  Central,  total , 

Minnesota 

Iowa 

Missouri , 

North  Dakota , 

South  Dakota , 

Nebraska , 

Kansas , 

South  Atlantic,  total , 

Delaware , 

Maryland , 

District  of  Columbia 

Virginia 

West  Virginia , 

North  Carolina , 

South  Carolina , 

Georgia .' , 

Florida , 

East  South  Central,  total , 

Kentucky , 

Tennessee , 

Alabama , 

Mississippi , 

West  South  Central,  total , 

Arkansas 

Louisiana , 

Oklahoma , 

Texas , 

Mountain,  total , 

Montana , 

Idaho , 

Wyoming , 

Colorado , 

New  Mexico , 

Arizona , 

Utah , 

Nevada , 

Pacific,  total • , 

Washington , 

Oregon 

California , 

x  Withheld  to  avoid  disclosure. 
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Table  23D.-- MILLINERY  STORES— SINGLE  UNITS  AND  MULTIUNITS--UNITED  STATES,    BY  GEOGRAPHIC  DIVISION  AND  STATE: 

1948 

Stores,  Sales,   Pay  Roll,  and  Paid  Employees 


Geographic  division  and  State 


Total 


Stores 


(dumber) 


Sales, 
entire 
year 

{Thousand 
dollars) 


Single  units 


Stores 


(Number) 


Sales, 
entire 
year 

{Thousand 
dollars) 


Payroll, 
entire  year 

{Thousand 

dollars) 


Paid  employees, 
workweek  ended 
nearest  Nov.  15 


Total 
(Number) 


Full  work- 
week 

(Number) 


United  States,  total. 


:'ew  "ngland,  total. 

Maine 

New  Hampshire. . . . 

Vermont 

Massachusetts. .. . 

Rhode  Island 

Connecticut 


Middle  Atlantic, total. 


New  York 

New  Jersey... 
Pennsylvania. 


East  North  Central,  total. 


Ohio 

Indiana. . . 
Illinois.. 
Michigan. . 
Wisconsin. 


West  North  Central,  total. 


Minnesota. . . . 
Iowa 

Missouri 

North  Dakota. 
South  Dakota. 
Nebraska 


South  Atlantic, 

Delaware 

Maryland 


District  of  Columbia. 

Virginia 

West  Virginia 

North  Carolina 

South  Carolina 

Georgia 

Florida 


East  South  Central,  total. 


Kentucky. . 

Tennessee. 


Mississippi. 


West  South  Central,  total. 


Arkansas.. 
Louisiana. 
Oklahoma. . 


Mountain,  total. 


Montana. . . . 

Idaho 

Wyoming. . . . 
Colorado. . . 
New  Mexico. 
Arizona.... 

Utah 

Nevada 


Pacific,   total. 


Washington. 

Oregon 

California. 


5,725 


46 

27 
15 

305 
49 

100 

2,021 

1,160 

313 
548 

1,363 

319 
135 
524 
246 
139 


88 
66 
160 
6 
11 
19 
42 


15 
42 
32 

127 


58 

34 

374 


9,269 

578 
461 
144 

5,145 
974 

r,967 

36,958 

21,348 

5,212 

10,398 

24,298 

5,273 
2,176 
9,659 
4,894 
2,296 

(x) 

1,248 
1,045 
3,044 
(x) 
(x) 
239 
682 

10,508 

285 
1,478 
1,490 
1,493 

627 
1,409 

719 
1,802 
1,205 

3,701 

1,040 

1,547 

810 

304 

5,647 

336 
1,499 

610 
3,202 

(x) 

440 

290 

55 

537 

(x) 
280 
341 

(x) 

9,307 

1,347 

529 

7,431 


4,392 
425 


243 
43 
75 

1,701 

1,020 
266 
415 

1,025 

229 

105 
400 
186 
105 


13 
51 
39 
39 
24 
32 
15 
50 
59 

108 

41 
38 
20 
9 


28 

25 

293 


66,510 

(x) 

473 
295 
(x) 

3,804 
(x) 
1,222 

27,134 

17,000 
3,765 
6,369 

13,992 

2,750 
1,279 
5,804 
2,806 
1,353 

(x) 

(x) 
(x) 
1,387 
(x) 

(x) 

101 
(x) 

(x) 

(x) 
602 

(x) 

(x) 

(x) 

(x) 
304 
887 
782 

(x) 

(x) 
(x) 
(x) 
(x) 

(x) 

(x) 

682 
(x) 
1,546 

(x) 

(x) 
115 
55 
329 


(x) 
(x) 


(x) 

(x) 
(x) 

4,418 


8,406 

(x) 

38 
20 
(x) 

466 
(x) 
128 

3,693 

2,710 
364 
619 


300 
119 
776 
332 

151 

(x) 

(x) 
(x) 

223 
(x) 
(x) 

8 
(x) 

(x) 

(x) 

52 
(x) 
(x) 
(x) 
(x) 

23 
117 


fx) 

(x) 
(x) 
(x) 
(x) 

(x) 

(x) 

54 
(x) 
166 

(x) 

(x) 
9 
3 
51 

(x) 

(x) 


(x) 

(x) 
(x) 
671 


6,259 
(x) 


M 


(x) 


107 


1,653 
308 
521 

1,388 

282 
127 
554 
285 
140 

(x) 

(x) 
(x) 

156 
(x) 
(x) 

8 
(x) 

(x) 

(x) 

50 
(x) 
(x) 
(x) 
(x) 

22 
102 

78 

(x) 

(x) 
(x) 
(x) 
(x) 

(x) 

(x) 

42 
(x) 
130 

(x) 

(x) 
7 
2 
44 

(x) 

(x) 


(x) 


(x) 
(x) 


See  footnote  at  end  of  table. 


Table  2 3D.— MILLINERY  STORES— SINGLE 
Stores 


UNITS  AND  MULTIUNITS— UNITED  STATES,    BY  GEOGRAPHIC  DIVISION  AND  STATE: 
1948— Continued 

,  Sales,   Pay  Roll,  and  Paid  Employees 


2  or  more  store  multiunits 


Geographic  division  and  State 


Stores 


(Number) 


Sales, 
entire 
year 

(Thousand 
dollars) 


Pay  roll, 
entire  year 

(Thousand 

dollars) 


Paid  employees, 
workweek  ended 
nearest  Nov.  15 


Total 
(Number) 


Full  work- 
week 
(Number) 


United  States,   total 

New  England,   total 

Maine 

New  Hampshire 

Vermont 

Massachusetts 

Rhode  Island 

Connecticut 

Middle  Atlantic,  total 

New  York 

New  Jersey 

Pennsylvania 

East  North  Central,  total 

Ohio 

Indiana 

Illinois 

Michigan 

Wisconsin 

West  North  Central,  total 

Minnesota 

Iowa 

Missouri 

North  Dakota 

South  Dakota. 

Nebraska 

Kansas 

South  Atlantic,  total 

Delaware 

Maryland 

District  of  Columbia 

Virginia 

West  Virginia 

North  Carolina 

South  Carolina 

Georgia 

Florida 

East  South  Central,  total 

Kentucky 

Tennessee 

Alabama 

Mississippi 

West  South  Central,  total 

Arkansas 

Louisiana 

Oklahoma 

Texas 

Mountain,  total 

Montana 

Idaho 

Wyoming 

Colorado 

New  Mexico 

Arizona 

Utah 

Nevada 

Pacific,   total 

Washington 

Oregon 

California 

See  footnote  at  end  of  table. 


1,333 

117 

8 
9 
7 

62 
6 

25 


140 

47 

133 


90 
30 
124 
60 
34 


42,046 

(x) 

105 
166 

(x) 
1,341 

(x) 
745 

9,824 

4,348 
1,447 
4,029 

10,306 

2,523 

897 

3,855 

2,088 

943 

(x) 

(x) 
(x) 
1,657 
(x) 
(x) 

138 
(x) 

(x) 

(x) 
876 

(x) 

(x) 

(x) 

(x) 
415 
915 
423 

(x) 

(x) 
(x) 
(x) 
(x) 

(x) 

(x) 

817 
(x) 
1,656 

(x) 

(x) 

175 

208 

(x)"" 

182 
(x) 

(x) 

(x) 
(x) 
3,013 


7,535 
(x) 


(x) 
(x) 


846 
241 
689 


465 
160 
744 
341 
199 


(x) 
(x) 
(x). 

to* 

(x) 

(x) 

(x) 

(x) 
] 
(x) 
(x) 
(x) 
(x) 


82 
173 
78 


(x) 

(x) 
(x) 
(x) 
(x) 

(x) 

(x) 

] 

(x) 


(x) 
(x) 


(x) 
(x) 

(x) 

(x) 
(x) 


5,115 

(x) 

15 
25 

(x) 
204 

(x) 
87 

1,175 

496 
166 
513 

1,328 

342 
125 
491 
227 
143 

(x) 

(x) 
(x) 

241 
(x) 
(x) 

18 
(x) 

(x) 

(x) 

122 
(x) 
(x) 
(x) 
(x) 
49 
111 
48 

(x) 

(x) 
(x) 
(x) 
(x) 

(x) 

(x) 

77 
(x) 
201 

(x) 

(x) 
29 

*24 


(x) 
to' 


28 


(x) 

(x) 
(x) 
284 


3,736 
(x) 


(x) 

] 

(x) 


130 


403 
120 
395 


235 

85 

312 

147 

97 


(x) 

(x) 
(x) 

] 

(x) 
(x) 

(x) 

(x) 
(x) 

(x) 
(x) 
(x) 
(x) 


41 

105 

35 


(x) 

(x) 
(x) 
(x) 
(x) 

(x) 
(x) 

(x) 


(x) 
(x) 


(x) 
(x) 

(x) 

(x) 
(x) 
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Table  2 3D.-- MILLINERY  STORES— SINGLE  UNITS  AND  MULTIUNITS— UNITED  STATES,   BY  GEOGRAPHIC  DIVISION  AND 

STATE:   1948— Continued 

Stores,  Sales,   Pay  Roll,  and  Paid  Employees 


Geographic  division  and  State 


4  or  more  store  multiunits 


Stores 


(dumber) 


Saks, 
entire 
year 

{Thousand 
dollars) 


Payroll, 
entire  year 

(Thousand 
dollars) 


Paid  employees, 
workweek  ended 
nearest  Nov.  15 


Total 
(Number) 


United  States,  total 

New  England,  total 

Maine 

New  Hampshire 

Vermont 

Massachusetts 

Rhode  Island 

Connecticut 

Middle  Atlantic,  total 

New  York 

New  Jersey 

Pennsylvania 

East  North  Central,  total 

Ohio 

Indiana 

Illinois 

Michigan 

Wisconsin 

West  North  Central,  total 

Minnesota 

Iowa 

Missouri 

North  Dakota 

South  Dakota 

Nebraska 

Kansas 

South  Atlantic,  total 

Delaware 

Maryland 

District  of  Columbia 

Virginia 

West  Virginia 

North  Carolina 

South  Carolina 

Georgia 

Florida 

East  South  Central,  total 

Kentucky 

Tennessee 

Alabama 

Mississippi , 

West  South  Central,  total , 

Arkansas , 

Louisiana , 

Oklahoma , 

Texas , 

Mountain,  total 

Montana 

Idaho , 

Wyoming 

Colorado 

New  Mexico , 

Arizona 

Utah 

Nevada 

Pacific,  total 

'  Washington 

Oregon 

California 

x  Withheld  to  avoid  disclosure. 


68 

24 

100 


73 
25 

106 
46 
25 


30,974 

(x) 

(x) 

(x) 

(x) 
744 
133 
424 


1,910 

861 

2,944 

8,314 

2,110 

752 
3,463 
1,208 

781 

(x) 
587 
551 
1,485 

(x) 

(x) 

(x) 
265 


W 


(x) 

(x) 
(x) 


562 
469 
776 
369 


(x) 


177 
775 
377 


(x) 

(x) 

(x) 
(x) 
(x) 
(x) 

(x) 

(x) 
(x) 


(x) 

182 
(x) 

(x) 

774 
(x) 
2,112 


5,581 

(x) 

(x) 
(x) 
(x) 
133 

25 
70 

1,075 

383 
158 
534 

1,576 

380 
136 
672 
215 
173 

(x) 

96 

85 

246 

(x) 

(x) 

(x) 
45 

(x) 

131 
74 
135 
59 
(x) 
(x) 
(x) 
78 

(x) 

30 
125 

61 
(x) 

(x) 

(x) 
(x) 
(x) 
(x) 

(x) 

(x) 
(x) 


(x) 

39 
(x) 

(x) 

166 
(x) 

381 


3,919 

(x) 

(x) 

(x) 

(x) 
98 
16 
48 


240 
108 
389 


303 
105 
447 
162 
123 

(x) 
90 
71 
218 

(x) 

(x) 

(x) 
38 

(x) 


(x) 
(x) 
(x) 


(x) 


(x) 

(x) 

(x) 
(x) 
(x) 
(x) 

(x) 

(x) 
(x) 


(x) 

28 
(x) 

(x) 

82 
(x) 
203 
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Table  23E.--SH0E  STORES— SINGLE  UNITS  AND  MULTIUNITS— UNITED  STATES,   BY  GEOGRAPHIC  DIVISION  AND  STATE:   1948 
Stores,   Sales,   Pay  Roll,   and  Paid  Employees 


Geographic  division  and  State 


Total 


Stores 


(Humber) 


Sales, 
entire 
year 

(Thousand 
dollars) 


Single  units 


Stores 


(Humber) 


Sales, 
entire 
year 

(Thousand 
dollars) 


Payroll, 
entire  year 

(Thousand 
dollars) 


Paid  employees, 
workweek  ended 
nearest  Nov.  15 


Total 
(dumber) 


Full  work' 
week 

(Number) 


United  States,  total. 


New  England,  total. 


Maine 

New  Hampshire. 

Vermont 

Massachusetts. 
Rhode  Island. . 
Connecticut. . . 


Middle  Atlantic,  total. 


New  York 

New  Jersey.-. 
Pennsylvania. 


East  North  Central,  total. 


Ohio 

Indiana. . . 
Illinois. . 
Michigan. . 

Wisconsin. 


West  North  Central,  total. 


Minnesota.... 
Iowa 

Missouri 

North  Dakota. 
South  Dakota. 
Nebraska 


South  Atlantic,  total. 


Delaware 

Maryland 

District  of  Columbia. 

Virginia 

West  Virginia 

North  Carolina 

South  Carolina 

Georgia 

Florida 


East  South  Central,  total. 

Kentucky 

Tennessee 

Alabama 

Mississippi 


West  South  Central,  total. 


Arkansas.. 
Louisiana. 
Oklahoma. . 
Texas 


Mountain,  total. 


Montana. . . . 

Idaho 

Wyoming. . . . 
Colorado. . . 
New  Mexico. 
Arizona. . . . 

Utah 

Nevada 


Pacific,  total. 


Washington. 

Oregon 

California. 


19,551 

1,717 

143 

114 
50 
911 
147 
352 


5,693 

2,992 

912 

1,789 

4,577 

1,206 
503 

1,384 
900 
584 

1,762 

333 
383 
573 
43 
65 
153 
212 


40 
284 
119 
226 
170 
247 
103 
196 
335 


216 

231 

157 

87 


153 
199 
163 
503 


42 
43 
29 

114 
56 
60 
52 
20 


242 

136 
1,579 


1,467,307 

110,952 

7,145 
4,767 
2,766 
59,664 
11,295 
25,315 

425,036 

234,925 

63,533 

126, 578 

332,660 

87,285 
37,916 
105,170 
67,693 
34, 596 

105,565 

20,711 

22,190 

33,035 

2,731 

3,934 

9,905 

13,059 

155,341 

3,245 
20,771 
19,178 
22,794 
13,239 
20,818 

7,972 
19,157 
28, 167 

57,706 

16,167 
20,478 
14,727 
6,334 

92,305 

8,159 
18,859 
11,993 
53,294 

32,417 

2,581 
3,073 
1,555 
9,872 
3,688 
5,563 
4,798 
1,287 

155,325 

20,875 

9,897 

124, 553 


12,513 

1,193 

108 
80 
34 

630 
95 

246 


2,011 

623 

1,052 


292 
865 
568 
457 

1,320 

266 
305 
410 

38 

60 

110 

131 


28 
150 
52 

123 1 

88 
154 

70 
124 
212 


124 
119 
111 
254 


142 

98 

848 


620,870 

(x) 

4,083 
(x) 
(x) 

29, 510 
4,149 
14,151 


168,859 

92,085 
27,879 
48,895 

137,505 

32,980 
16,461 
40,086 
27,871 
20,107 

(x) 

11,833 
(x) 

16,253 

2,194 

(x) 

4,798 

6,722 

(x) 

(x) 

6,565 

(x) 

7,438 

5,466 

11,678 

3,686 

9,420 

10,914 

25, 502 

7,844 
7,912 
5,994 
3,752 

36,973 

5,087 
7,372 
6,412 

18, 102 

(x) 

(x) 
2,747 
1,202 
5,255 

(x) 

(x) 
1,907 

(x) 

56,680 

7,554 

5,525 

43,601 


61,699 

(x) 

390 
(x) 
(x) 
2,623 
378 
1,645 

17,125 

10,021 
2,601 
4,503 

12,800 

3,163 
1,682 
3,661 
2,518 
1,776 

(x) 

1,034 

(x) 

1,528 

200 

(x) 

392 

586 

(x) 

(x) 

530 

(x) 

758 

549 

1,378 

401 

1,189 

1,209 

2,399 

692 
797 
569 

341 

4,076 

404 

874 

682 

2,116 


(x) 
(x) 


(x) 
(x) 


(x) 


5,759 

718 

555 

4,486 


27,822 

(x) 
194 

(x) 

(x) 

1,266 

198 

663 

6,842 

3,524 

968 

2,350 

6,076 

1,614 

'870 

1,609 

1,125 


(x) 


(x) 


(x) 


241 
317 

(x) 

(x) 
283 

(x) 
349 
277 
618 
218 
565 
504 

1,400 

410 
447 
351 
192 


278 
376 
345 

966 


(x) 
(x) 


109 

44 

280 


(x) 
(x) 


(x) 


302 

231 

1,736 


21,568 
(x) 


(x) 
(x) 


970 
146 
500 


2,853 

777 

1,755 

4,346 

1,156 
628 

1,155 
816 
591 


(x) 


(x) 


580 
69 


(x) 


184 
254 


(x) 
(x) 

: 

(x) 


199 
) 

300 
224 
492 
177 
461 
432 


303 
356 
279 
165 


1,673 

213 
336 
282 
842 

(x) 

(x) 
77 
33 
223 


(x) 
(x) 


(x) 


1,809 

234 

184 

1,391 


See  footnote  at  end  of  table. 
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Table  23E.-- SHOE  STORES— SINGLE  UNITS  AND  MULTIUNITS— UNITED  STATES,   BY  GEOGRAPHIC  DIVISION  AND  STATE: 

1948 — Continued 

Stores,  Sales,  Pay  Roll,  and  Paid  Employees 


Geographic  division  and  State 


2  or  more  store  multiunits 


Stores 


(Number) 


Sales, 
entire 
year 

(Thousand 
dollars) 


Pay  roll, 
entire  year 


{Thousand 
dollars) 


Paid  employees, 
workweek  ended 
nearest  Nov.  15 


Total 

(Number) 


United  States,  total 

New  England,  total 

Maine 

New  Hampshire 

Vermont 

Massachusetts 

Rhode  Island 

Connecticut 

Middle  Atlantic,  total 

New  York 

New  Jersey 

Pennsylvania 

East  North  Central,  total 

Ohio , 

Indiana 

Illinois 

Michigan 

Wisconsin 

West  North  Central,  total 

Minnesota 

Iowa 

Mi  s  souri 

North  Dakota 

South  Dakota 

Nebraska 

Kansas 

South  Atlantic ,  total 

Delaware 

Maryland 

District  of  Columbia 

Virginia 

West  Virginia 

North  Carolina 

South  Carolina 

Georgia 

Florida 

East  South  Central,  total 

Kentucky 

Tennessee 

Alabama 

Mississippi 

West  South  Central,  total 

Arkansas.' 

Louisiana 

Oklahoma 

Texas 

Mountain,  total 

Montana 

Idaho 

Wyoming 

Colorado 

New  Mexico 

Arizona 

Utah 

Nevada 

Pacific,  total 

Washington 

Oregon '. 

California 

See  footnote  at  end  of  table. 


7,033 


35 
34 
16 

281 
52 

106 

2,007 

981 
289 

737 

1,697 

508 
211 
519 
332 
127 


846,437 

(x) 

3,062 
(x) 
(x) 

30,154 
7,146 
11,164 

256,177 

142,840 
35,654 
77,683 

195,155 

54,305 
21,455 
65,084 
39,822 
14,489 

(x) 

8,878 
(x) 

16,782 

537 

(x) 

5,107 

6,337 

(x) 

(x) 

14,206 

(x) 

15,356 

7,773 

9,140 

4,286 

9,737 

17,253 


32,204 

8,323 
12,566 
8,733 
2,582 

55,332 

3,072 

11,487 

5,581 

35,192 

(x) 

(x) 

326 
353 
4,617 
(x) 
(x) 

2,891 
(x) 

98,645 

13,321 
4,372 
80,952 


104,144 

(x) 

354 

(x) 

(x) 

4,047 

835 

1,238 

31,277 

18,035 
4,104 
9,138 

23,781 

6,685 
2,548 
8,124 
4,637 
1,787 

(x) 

1,074 
(x) 
1,973 
51 
(x) 

621 
775 

(x) 

(x) 

2,052 

(x) 

2,112 

839 

955 

406 

975 

2,015 

3,777 

1,092 
1,439 

961 
285 

6,420 

360 
1,327 

637 
4,096 

(x) 
(x) 


37 
39 
515 
(x) 
(x) 

361 
(x) 

13,678 

1,837 

502 

11,339 


46,027 

(x) 

168 
(x) 

(x) 
1,733 
391 
534 

12,736 

6,502 
1,573 
4,661 

11, 574 

3,406 
1,369 
3,685 
2,234 


(x) 


(x) 


(x) 


(x) 

(x) 

c 

(x)' 


472 
771 
540 
185 

3,123 

201 

632 

310 

1,980 


(x) 
(x) 


21 

18 

243 


(x) 

(x) 


(x) 


5,003 

706 

197 

4,100 


Table  23E.--SH0E  STORES— SINGLE  UNITS  AND  MULTIUNITS--UNITED  STATES,   BY  GEOGRAPHIC  DIVISION  AND  STATE: 

1948 — Continued 
Stores,  Sales,  Pay  Roll,  and  Paid  Employees 


Geographic  division  and  State 


4  or  more  store  multiunits 


Stores 


(Number) 


Sales, 

entire 
year 

(Thousand 
dollars) 


Pay  roll, 
entire  year 

(Thousand 
dollars) 


Paid  employees, 
workweek  ended 
nearest  Nov.  15 


Total 
(Number) 


Full  work- 
week 

(Number) 


United  States,  total. 


New  England,  total. 


Maine 

New  Hampshire. 
Vermont....... 

Massachusetts. 
Rhode  Island. . 
Connecticut... 


Middle  Atlantic,  total. 


New  York 

New  Jersey... 
Pennsylvania. 


East  North  Central,  total. 


Ohio 

Indiana. . . 
Illinois. . 
Michigan. . 
Wisconsin. 


West  North  Central,  total. 


Minnesota.... 

Iowa 

Missouri 

North  Dakota. 
South  Dakota. 

Nebraska 

Kansas 


South  Atlantic,  total. 


Delaware 

Maryland 

District  of  Columbia. 

Virginia 

West  Virginia 

North  Carolina 

Souxh  Carolina 

Georgia 

Florida 


East  South  Central,  total. 


Kentucky. . . . 
Tennessee... 

Alabama 

Mississippi. 


West  South  Central,  total. 


Louisiana. 
Oklahoma. . 
Texas 


Mountain,  total. 


Montana. . . . 

Idaho 

Wyoming. . . . 
Colorado... 
New  Mexico. 
Arizona.... 

Utah 

Nevada 


Pacific,  total. 


Washington. 

Oregon 

California. 


5,408 


31 
19 
12 
179 
42 
79 

1,574 

772 
216 
586 


419 
171 
380 


697,462 

42,037 

2,952 
1,403 
844 
21,327 
6,198 
9,313 

213,152 

122,190 
29,203 
61,759 

164,618 

45,513 
17,282 
55,257 
35,890 
10,676 

(x) 

8,106 
5,989 
13,838 
(x) 

538 
4,777 
4,894 

79,682 

1,364 
10,504 
13,008 
12,727 
6,876 
8,410 
4,166 
8,655 
13,972 

27,377 

6,612 

10,756 

7,893 

2,116 

47,787 

2,580 
10,257 

4,937 
30,013 

(x) 

(x) 
(x) 

(x) 
3,863 
1,218 
3,852 
2,474 

(x) 

72,238 

8,200 
3,540 
60,498 


81,306 

4,752 

343 
140 
85 
2,489 
698 
997 

24,733 

14,858 
3,116 
6,759 

18,948 

5,302 
1,833 
6,715 
3,885 
1,213 

(x) 

981 

652 

1,564 

(xj 

58 
591 
606 

9,157 

128 

1,334 

1,566 

1,767 

722 

852 

396 

848 

1,544 

3,121 

836 

1,199 

859 

227 

5,293 

283 
1,189 

529 
3,292 

(x) 
(x) 

w 

(x) 


423 
130 
431 
286 


(x) 


1,035 

413 

8,017 


37,114 

2,183 

162 

78 

44 

1,119 

327 

453 


10,354 

5,552 

1,244 
3,558 

9,570 

2,808 
1,039 
3,135 
1,959 
629 


(x) 


(x) 


49 
632 
609 
771 
417 
559 
273 
522 
621 

1,671 

372 
662 
480 
157 

2,593 

175 

565 

277 

1,576 


(x) 

(x) 
(x) 
(x) 


(x) 


461 

158 

3,000 


23,777 


124 
51 
30 
823 
212 
309 

6,631 

3,648 

736 

2,247 

5,628 

1,577 

615 

1,849 

1,230 

357 


(x) 


(x) 


294 

194 
483 

17 
153 
201 


37 
463 
435 
536 
275 
300 
143 
280 
431 

1,011 

262 
376 
283 

90 

1,638 

101 
358 
182 
997 


(x) 

(x) 
(x) 
(x) 


115 
45 

139 
85 
(x) 

2,660 

307 

113 

2,240 


See  footnote  at  end  of  table. 
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Table  23E.— SHOE  STORES— SINGLE  UNITS  AND  MULTIUNITS--UNITED  STATES,   BY  GEOGRAPHIC  DIVISION  AND  STATE: 

1948— Continued 
Stores,  Sales,  Pay  Roll,  and  Paid  Employees 


Geographic  division  and  State 


1 1  or  more  store  multiunits 


Stores 


Qjumber) 


Sales, 
entire 
year 

(Thousand 
dollars) 


Pay  roll, 
entire  year 

(Thousand 
dollars) 


Paid  employees, 
workweek  ended 
nearest  Nov.  15 


Total 
(Number) 


Full  work- 
week 
(Number) 


United  States,   total 

New  England,   total 

Maine 

New  Hampshire 

Vermont 

Massachusetts 

Rhode  Island 

Connecticut 

Middle  Atlantic,  total 

New  York 

New  Jersey 

Pennsylvania 

East  North  Central,  total 

Ohio 

Indiana 

Illinois 

Michigan 

Wisconsin 

West  North  Central,  total 

Minnesota 

Iowa 

Missouri 

North  Dakota 

South  Dakota 

Nebraska 

Kansas 

South  Atlantic,  total 

Delaware 

Maryland 

District  of  Columbia 

Virginia 

West  Virginia 

North  Carolina 

South  Carolina 

Georgia 

Florida 

East  South  Central,  total 

Kentucky 

Tennessee 

Alabama 

Mississippi 

West  South  Central,  total 

Arkansas 

Louisiana 

Oklahoma 

Texas 

Mountain,  total 

Montana 

Idaho 

Wyoming 

Colorado 

New  Mexico 

Arizona. 

Utah 

Nevada 

Pacific,  total 

Washington 

Oregon 

California 

x  Withheld  to  avoid  disclosure. 


4,391 

274 

19 
19 
12 
133 
21 
70 


647 
192 
486 

1,116 

346 
149 

305 

246 

70 


55 

19 

450 


582,657 

31,169 

1,408 
1,403 
844 
15,775 
3,070 
8,669 

178,327 

99,275 
27,435 
51,617 

144,983 

39,558 
15,792 
47,740 
32,642 
9,251 

(x) 

7,227 

5,582 

10,798 

(xj 

538 
00 
2,952 

(x) 

1,364 
6,484 
7,349 
7,251 
4,748 
7,908 

(x) 

(x) 

12,248 

(x) 

(x) 

10,138 
6,633 
(x) 

38,415 

2,120 

7,386 

4,311 

24,598 

(x) 

(x) 
(x) 
(x) 

3,523 
(x) 
(x) 

2,474 
(x) 

(x) 

6,515 
(x) 
52,638 


63,139 

3,202 

132 
140 
85 
1,659 
277 
909 


18,891 

10,705 
2,790 
5,396 

15, 840 

4,403 
1,627 
5,449 
3,401 
960 

(x) 

845 
596 

1,107 

(x) 
58 

(x) 
311 

(x) 

128 
619 
775 
678 
446 
778 

(x) 

(x) 

1,297 

(x) 

(x) 
1,089 
683 
(x) 

3,937 

215 

768 

460 

2,494 

(x) 

(x) 
(x) 
(x) 

378 
(x) 
(x) 

286 
(x) 

(x) 

798 
(x) 
6,881 


1,506 

71 

78 

44 

772 

125 

416 

8,344 

4,330 
1,152 
2,862 

8,312 

2,363 

923 

2,715 

1,790 

521 

(x) 

396 
304 
506 

(x) 
31 

(x) 
161 

(x) 
49 
307 
325 
369 
281 
522 

(x) 

(x) 
542 

(x) 

(x) 
624 
396 

(x) 

2,054 

139 

404 

237 

1,274 

(x) 

(x) 
(x) 
(x) 

177 
(x) 
(x) 

122 
(x) 

(x) 

390 
(x) 
2,597 


Table  24.-- APPAREL  STORES—SALES  SIZE— UNITED  STATES:   1948 
Stores,  Sales,   Pay  Roll,   and  Personnel 


Kind   of  business 
and    sales    size 


Stores 


(Number) 


Sales,  entire 
year 

(Thousand 

dollars) 


Pay  roll, 
entire  year 

(Thousand 
dollars) 


Unincorporated 
businesses 


Active 

proprie' 

tors, 

November 

(Number) 


Unpaid 

family 

workers, 

November 

(Number) 


Paid  employees, 
workweek  ended 
nearest  Nov.  15 


Total 
(Humbcr) 


Full  work- 
week 

(Humber) 


MEN'S,  BOYS'  CLOTHING,  FURNISH- 
INGS STORES 

United  States,  total 

Stores  operated  entire  year  with 
annual  sales  of — 

$1,000,000  or  more 

$500,000  to  $999,999 

$300,000  to  $499,999 

$100,000  to  $299,999 

$50,000  to  $99,000 

Less  than  $50,000 

Stores  not  operated  entire  year. 

FAMILY  CLOTHING  STORES 

United  States,  total 

Stores  operated  entire  year  with 
annual  sales  of — 

$1,000,000  or  more 

$500,000  to  $999,999 

$300,000  to  $499,999 

$100,000  to  $299, 999 

$50,000  to  $99,000 

Less  than  $50,000 

Stores  not  operated  entire  year. 

WOMEN'S  READY-TO-WEAR  STORES 

United  States,  total 

Stores  operated  entire  year  with 
annual  sales  of — 

$1,000,000  or  more 

$500,000  to  $999,999 

$300,000  to  $499,999 

$100,000  to  $299,999 

$50,000  to  $99,000 

Less  than  $50,000 

Stores  not  operated  entire  year. 

MILLINERY  STORES 


United  States,  total. 


Stores  operated  entire  year  with 
annual  sales  of — 
$1,000,000  or  more 

$500,000  to  $999,999 

$300,000  to  $499,999 

$100,000  to  $299,999 

$50,000  to  $99,000 

Less  than  $50,000 

Stores  not  operated  entire  year. 

OTHER  APPAREL  ACCESSORY, 
SPECIALTY  STORES 

United  States,  total 

Stores  operated  entire  year  with 
annual  sales  of — 

$1,000,000  or  more 

$500,000  to  $999,999 

$300,000  to  $499,999 

$100,000  to  $299,999 

$50,000  to  $99,000 

Less  than  $50,000 

Stores  not  operated  entire  year. 


134 

349 

580 

4,524 

5,923 

9,872 

2,348 


223 
245 

364 
2,406 
2,866 
5,300 

1,129 


372 

554 

879 

5,090 

6,030 

13,978 

3,774 


7,756 


4 

22 

47 

631 

1,256 

4,731 

1,065 


2,165,953 


239,376 
233,721 
218,899 
719,211 
419,715 
253,664 

81,367 


1,791,317 


696,302 
169,339 
139,641 
386,184 
206,379 
132,734 

60,738 


890,976 
380,045 
337,025 
831,081 
428,371 
323,941 

113,723 


108,556 


985 

8,358 

20,919 

72,085 

6,209 


328,311 


5,784 
14,783 
17,349 
95,264 
88,542 
88,764 

17,825 


40,281 
33,658 
30,234 
82,488 
36,017 
14,472 

6,631 


105,080 
22,529 
17,879 
41,192 
17,837 
7,602 

5,735 


139,758 
50,466 
43,209 
95,421 
41, 566 
22,415 

11-,  177 


208 
1,527 
3,496 
9,763 

947 


33,917 


799 
2,011 
2,598 
11,029 
9,367 
6,665 

1,448 


21,680 


18 

124 

322 

3,561 

5,589 

9,909 

2,157 


38 

92 

261 

2,096 

2,646 

5,214 

1,023 


44 

161 

363 

3,445 

5,138 

13,920 

3,474 


1 

22 

185 

4,094 

434 


6,594 


5 

15 

245 

809 

4,551 

969 


3 

17 

56 

831 

1,614 

4,132 

795 


5,815 


7 

32 

64 

808 

1,201 

3,160 


11 

33 

96 

983 

1,518 

4,977 

1,100 


5 

52 

965 


7 

60 

273 

1,696 

310 


13,007 
11,013 
10,061 
29,646 
16,724 
8,920 

4,183 


46,458 
10,264 

8,749 
23,760 
12,541 

6,965 

5,346 


68,658 
26,960 
23,216 
54,318 
26,887 
18,372 

10,470 


757 
2,033 
7,707 


301 
966 
1,288 
5,740 
5,387 
4,778 

1,301 


10,968 

9,444 

8,575 

25,017 

12,900 

6,497 

3,204 


37,934 
8,046 
6,984 

18,369 
9,285 
4,615 

3,938 


57,567 
21,097 
18,367 
43,713 
21,043 
12,694 

7,741 


601 
1,607 
5,323 


166 

565 

723 

3,607 

3,778 

3,193 

962 


THE  APPAREL  TRADE 


-APPAREL  STORES— SALES  SIZE— UNITED  STATES:    1948— Continued 
Stores,  Sales,   Pay  Roll,   and  Personnel 


Kind   of   business 
and    sales    size 


Stores 


(dumber) 


Sales,  entire 
year 

(Thousand 
dollars) 


Pay  roll, 
entire  year 


(Thousand 
dollars) 


Unincorporated 
businesses 


Active 
proprie- 
tors, 
November 
(Number) 


Unpaid 
family 

workers, 
November 

(Number) 


Paid  employees, 
workweek  ended 
nearest  Nov.  15 


Total 
(Number) 


Full  work- 
week 

(Number) 


SHOE  STORES 

United  States,  total 

Stores  not  operated  entire  year 
with  annual  sales  of — 

$1,000,000  or  more 

$500,000  to  $999,999 

$300,000  to  $499,999 

$100,000  to  $299,999 

$50,000  to  $99,000 

Less  than  $50,000 

Stores  not  operated  entire  year. 

CUSTOM  TAILORS 

United  States,  total 

Stores  operated  entire  year  with 
annual  sales  of — 

$1,000,000  or  more 

$500,000  to  $999,999 

$300,000  to  $499,999 

$100,000  to  $299,999 

$50,000  to  $99,000 

Less  than  $50,000 

Stores  not  operated  entire  year. 

FURRIERS,  FUR  SHOPS 


United  States,  total. 


Stores  operated  entire  year  with 
annual  sales  of — 

$1,000,000  or  more 

$500,000  to  $999,999 

$300,000  to  $499,999 

$100,000  to  $299,999 

$50,000  to  $99,000 

Less  than  $50,000 


Stores  not  operated  entire  year. 
ALL  OTHER  APPAREL  STORES 


UDited  States,  total. 


Stores  operated  entire  year  with 
annual  sales  of — 

$1,000,000  or  more 

$5C:,000  to  $999,999 

$300,000  to  $499,999 

$100,000  to  $299,999 

$50,000  to  $99,000 

Less  than  $50,000 


Stores  not  operated  entire  year. 


19,551 


36 

161 

366 

3,442 

5,068 

8,585 

1,893 


4,963 


2 

7 

23 

243 

473 

3,851 

364 


2,  "3  50 


16 

40 

60 

401 

494 

1,202 

137 


7,961 


2 

5 

33 

383 

1,133 

4,728 

1,677 


1,467,307 


54,929 
105,478 
137,690 
538,565 
360,168 
214,395 

56,082 


142,861 


(x) 

(x) 

8,569 
37,724 
32,839 
50,607 

5,602 


219,290 


33,188 
26,624 
22,506 
66,300 
35,148 
29,098 

6,426 


274,461 


(x) 

(x) 
12,443 
56,277 
77,679 
96,416 


9,194 
15,449 
18,379 
62,552 
38,327 
16,377 

5,565 


(x) 

(x) 

2,812 

11,316 

7,502 

8,792 

840 


39,527 


6,322 
5,086 
4,487 
12,804 
5,871 
3,723 

1,234 


24,088 


(x) 

(x) 
1,829 
6,960 
6,951 
5,480 


2 

30 

71 

1,195 

3,032 

7,597 

1,427 


4,834 


(x) 
(x) 

15 

148 

403 

3,883 

379 


2,116 


31 

35 

316 

455 

1,169 


25,687 


M 


no 


!,224 


(x) 
(x) 
22 
331 
1,166 
4,961 

1,742 


1 

15 

262 

887 

3,502 

588 


5 
6 

87 

99 

414 


(x) 

(x) 

2 

89 

387 

2,065 

645 


3,167 
5,704 
7,239 
25,780 
18,433 
9,627 

3,899 


(x) 

(x) 

809 
3,605 
2,809 
4,855 


14,978 


2,227 
1,690 
1,304 
4,540 
2,501 
2,191 

525 


(x) 

(x) 

864 
3,622 
4,264 
4,710 

1,962 


x  Withheld  to  avoid  disclosure. 
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RETAIL 

Table  26. —APPAREL  STORES— EMPLOYEE  SIZE— UNITED  STATES: 
Stores,  Sales,  Pay  Roll,   and  Personnel 


Kind   of  business 
and   employee    size 


Stores 


(Number) 


Sales,  entire 


(Thousand 
dollars) 


Pay  roll, 
entire  year 


(Thousand 
dollars) 


Unincorporated 
businesses 


Active 

proprie' 

tors, 

November 

(Number) 


Unpaid 

family 

workers, 

November 

(Number) 


Paid  employees, 
workweek  ended 
nearest  Nov.  15 


Total 
(Number) 


Full  work- 
week 

(Number) 


MEN'S,  BOYS'  CLOTHING,  FURNISH 
INGS  STORES 

United  States,  total 

No  paid  employees 

1  paid  employee 

2  paid  employees 

3  paid  employees 

4  or  5  paid  employees 

6  or  7  paid  employees 

8  or  9  paid  employees 

10  to  19  paid  employees 

20  to  49  paid  employees 

50  to  99  paid  employees 

100  or  more  paid  employees..... 

FAMILY  CLOTHING  STORES 
United  States,  total 

No  paid  employees 

1  paid  employee 

2  paid  employees 

3  paid  employees 

4  or  5  paid  employees 

6  or  7  paid  employees 

8  or  9  paid  employees 

10  to  19  paid  employees 

20  to  49  paid  employees 

50  to  99  paid  employees 

100  or  more  paid  employees 

WOMEN'S  READY-TO-WEAR  STORES 
United  States,  total 

No  paid  employees 

1  paid  employee 

2  paid  employees 

3  paid  employees 

4  or  5  paid  employees 

6  or  7  paid  employees 

8  or  9  paid  employees 

10  to  19  paid  employees 

20  to  49  paid  employees 

50  to  99  paid  employees 

100  or  more  paid  employees 

MILLINERY  STORES 
United  States,  total 

No  paid  employees 

1  paid  employee 

2  paid  employees 

3  paid  employees 

4  or  5  paid  employees 

6  or  7  paid  employees 

8  or  9  paid  employees 

10  to  19  paid  employees 

20  to  49  paid  employees 

50  to  99  paid  employees 

100  or  more  paid  employees 

OTHER  APPAREL  ACCESSORY, 
SPECIALTY  STORES 

United  States,  total 

No  paid  employees 

1  paid  employee 

2  paid  employees 

3  paid  employees 

4  or  5  paid  employees 

6  or  7  paid  employees 

8  or  9  paid  employees 

10  to  19  paid  employees 

20  to  49  paid  employees 

50  to  99  paid  employees 

100  or  more  paid  employees 

See  footnote  at  end  of  table. 


23,730 

6,179 
4,246 
3,668 
2,610 
2,880 
1,496 

796 
1,177 

534 
97 
47 


12, 533 

2,714 

1,680 

1,457 

1,169 

1,671 

1,130 

606 

1,236 

584 

169 

117 


30,677 

6,933 
4,533 
3,999 
2,993 
3,724 
2,255 
1,393 
2,817 
1,399 
398 
233 


5,725 

1,996 

1,118 

942 

610 

614 

242 

93 

98 

11 

1 


7,756 

3,105 

1,275 

1,001 

685 

716 

411 

199 

267 

80 

14 

3 


134,479 
160,557 
202,833 
189,836 
285,758 
207,124 
144, 586 
306,640 
300,293 
113,785 
120,062 


1,791,317 

48,681 

50,960 

64,895 

66,968 

125,892 

111,986 

74,827 

237,092 

272,579 

186,759 

550,678 


96,767 
107,579 
143,268 
151,841 
257,980 
218,227 
167,746 
526,064 
562,540 
366, 596 
706,554 


108, 556 

12,889 
13,297 
16,355 
15,274 
21,166 
11,226 
6,395 
9,321 

(x) 

(x) 


328,311 

34,382 
29,488 
36,059 
33,531 
50, 532 
37,982 
23,731 
45,607 
24,450 
8,560 
3,989 


243,781 

931 
7,671 
15,134 
17,452 
30,290 
24,285 
18,422 
42,628 
44,663 
19,487 
22,818 


217,854 

561 

2,082 

3,814 

4,879 

11,020 

11,340 

8,362 

27,846 

35,162 

26,061 

86,727 


404,012 

1,483 
5,399 
10,716 
13,126 
25,097 
23,267 
19,561 
63,371 
72,176 
50,186 
119,630 


1,230 
2,464 
2,465 
3,569 
2,089 
1,320 
1,974 

(x) 

(x) 


33,917 

211 
1,681 
3,179 
3,426 
5,460 
4,519 
2,818 
6,116 
3,823 
1,805 

879 


21,680 

7,269 

4,544 

3,479 

2,149 

2,087 

890 

433 

604 

203 

14 


11,370 

3,020 

1,757 

1,528 

1,155 

1,462 

889 

381 

806 

304 

53 

15 


26,545 

7,905 
4,692 
3,757 
2,653 
3,015 
1,622 

768 
1,445 

578 


24 


4,736 

2,179 

1,090 

647 

376 

265 

112 

28 

36 

(x) 

(x) 


6,594 

3,448 

1,261 

787 

422 

357 

173 

53 

75 

15 

3 


7,448 

3,388 

1,471 

1,006 

581 

513 

216 

122 

117 

28 

3 

3 


5,815 

1,996 

1,012 

768 

496 

667 

368 

139 

267 

82 

19 

1 


8,718 

3,101 

1,492 

1,209 

786 

887 

457 

219 

401 

144 

15 

7 


1,105 

495 

252 

153 

82 

68 

36 


(x) 
(x) 


2,346 

1,372 

402 

231 

139 

118 

48 

19 

16 

1 


93,554 

4,246 

7,336 

7,830 

12,717 

9,598 

6,744 

15,363 

15,318 

6,359 

8,043 


114,083 

1,680 

2,914 

3,507 

7,446 

7,272 

5,107 

16,230 

17,204 

11,893 

40,830 


228, 881 

4,533 
7,998 
8,979 
16,607 
14, 507 
11,840 
37,352 
41,246 
27,197 
58,622 


1,118 
1,884 
1,830 
2,706 
1,535 
773 
1,190 

(x) 

(x) 


19,761 

1,275 
2,002 
2,055 
3,194 
2,625 
1,665 
3,438 
2,229 
961 
317 


3,345 

5,760 

6,280 

10,104 

7,754 

5,501 

12,853 

L3,041 

5,410 

6,557 


89,171 

1,204 

2,192 

2,677 

5,626 

5,575 

3,836 

12,153 

13,248 

9,645 

33,015 


182,222 

3,188 

5,903 

6,848 

12,947 

11,521 

9,407 

29, 527 

31,623 

21,229 

50,029 


8,185 

715 
1,368 
1,334 
1,885 
1,100 
575 
926 
(x) 
(x) 


12,994 

914 
1,536 
1,592 
2,357 
1,827 
1,025 
2,092 
1,123 
334 
194 
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Table  26.— APPAREL  STORES —EMPLOYEE  SIZE— UNITED  STATES:  1948— Continued 
Stores,  Sales,   Pay  Roll,   and  Personnel 


Kind  of  business 
and   employee    size 


Stores 


(Number) 


Sales,  entire 
year 

(Thousand 
dollars) 


Payroll, 
entire  year 


(Thousand 
dollars) 


Unincorporated 
businesses 


Active 
proprie- 
tors, 
November 

(Number) 


Unpaid 

family 

workers, 

November 

(Number) 


Paid  employees, 
workweek  ended 
nearest  Nov.  15 


Total 
(Number) 


Full  work' 
week 

(Number) 


SHOE  STORES 

United  States,  total 

No  paid  employees 

1  paid  employee 

2  paid  employees 

3  paid  employees 

4  or  5  paid  employees 

6  or  7  paid  employees 

8  or  9  paid  employees 

10  to  19  paid  employees 

20  to  49  paid  employees 

50  to  99  paid  employees 

100  or  more  paid  employees 

CUSTOM  TAILORS 

United  States,  total 

No  paid  employees 

1  paid  employee 

2  paid  employees 

3  paid  employees 

4  or  5  paid  employees 

6  or  7  paid  employees 

8  or  9  paid  employees 

10  to  19  paid  employees 

20  to  49  paid  employees 

50  to  99  paid  employees 

100  or  more  paid  employees...... 

FURRIERS,  FUR  SHOPS 

United  States,  total 

No  paid  employees 

1  paid  employee 

2  paid  employees 

3  paid  employees 

4  or  5  paid  employees 

6  or  7  paid  employees 

8  or  9  paid  employees 

10  to  19  paid  employees 

20  to  49  paid  employees 

50  to  99  paid  employees 

100  or  more  paid  employees 

ALL  OTHER  APPAREL  STORES 

United  States,  total 

No  paid  employees 

1  paid  employee 

2  paid  employees 

3  paid  employees 

4  or  5  paid  employees 

6  or  7  paid  employees 

8  or  9  paid  employees 

10  to  19  paid  employees. 

20  to  49  paid  employees 

50  to  99  paid  employees.... 

100  or  more  paid  employees 

x  Withheld  to  avoid  disclosure 


19, 551 

4,546 
2,891 
2,956 
2,407 
2,937 
1,525 

785 
1,105 

341 
45 
13 


4,963 

2,131 
914 
565 

340 

409 

235 

88 

182 

82 

14 

3 


2,350 

382 

343 

321 

260 

315 

226 

123 

252 

99 

20 

9 


7,961 

3,289 
1,616 
1,150 
638 
644 
277 
114 
160 


78,044 
87,114 
137,293 
155,971 
250,147 
174,962 
111,034 
242,678 
160, 819 
46,727 
22,518 


142,861 

16,156 
14,336 
15,485 
11,688 
17,468 
13,843 
6,924 
20,484 
17,027 
5,534 
3,916 


219,290 

5,968 
8,648 
11,544 
12,889 
19,219 
20,584 
13,851 
47,314 
38,308 
19,257 
21,708 


274,461 

39,052 
37,264 
39,932 
30,042 
41,951 
23,203 
12,212 
24,268 

(x) 

(x) 


165,843 

726 

5,185 

12,721 

16,234 

27,928 

21,191 

14,205 

31,936 

23,218 

7,305 

5,194 


33,857 

284 
1,604 
2,273 
2,171 
3,814 
3,618 
1,791 
6,691 
7,652 
2,513 
1,446 


39,527 
116 
592 
1,273 
1,668 
3,061 
3,672 
2,657 
9,472 
8,302 
3,952 
4,762 


24,088 

143 
1,833 
2,987 
2,594 
4,220 
2,619 
1,608 
3,896 

(x) 

(x) 


13,354 

5,023 

2,868 

2,044 

1,278 

1,159 

439 

235 

251 

54 

3 


4,834 

2,290 
923 
517 
310 
359 
202 
63 
119 
41 
10 


2,116 

439 
353 
319 
245 

277 
167 

81 
181 

48 


8,224 

3,836 

1,701 

1,108 

570 

561 

219 

85 

103 

to 

(x) 


5,255 

2,614 

1,064 

681 

371 

310 

112 

56 

40 

6 

1 


3,188 

1,634 

664 

414 

192 

168 

65 

25 

22 

(x) 

(x) 


73,849 

2,891 
5,912 
7,221 

13,099 
9,766 
6,584 

14,276 
9,345 
2,924 
1,831 


13,370 

914 
1,130 
1,020 
1,816 
1,510 

733 
2,465 
2,399 

942 

441 


343 
642 

780 
1,404 
1,453 
1,046 
3,345 
2,779 
1,436 
1,750 


15,853 

1,616 
2,300 
1,914 
2,830 
1,788 
961 
2,096 

(x) 

(x) 


RETAIL 

-APPAREL  STORES—LEGAL  FORM  OF  ORGANIZATION— UNITED  STATES:    1948 

Stores,  Sales,  Pay  Roll,   and  Personnel 


Kind  of  business   and   legal 
form  of  organization 


Stores 


(dumber) 


Sales,  entire 
year 

(Thousand 

dollars) 


Pay  roll, 
entire  year 

(Thousand 

dollars) 


Unincorporated 
businesses 


Active 
proprie- 
tors, 
November 
(Humber) 


Unpaid 

family 

workers, 

November 

(Number) 


Paid  employees, 
workweek  ended 
nearest  Nov.  15 


Total 
(Number) 


Full  work- 
week 

(Number) 


MEN'S,  BOYS'  CLOTHING  STORES 

United  States,  total 

Individual  proprietorships 

Partnerships 

Corporations 

Other  legal  forms 

MEN'S,  BOYS'  FURNISHINGS  STORES 

United  States,  total 

Individual  proprietorships 

Partnerships 

Corporations 

Other  legal  forms 

FAMILY  CLOTHING  STORES 

United  States,  total 

Individual  proprietorships 

Partnerships 

Corporations 

Other  legal  forms 

WOMEN'S  READY-TO-WEAR  STORES 

United  States,  total 

Individual  proprietorships 

Partnerships 

Corporations 

Other  legal  forms 

MILLINERY  STORES 

United  States,  total 

Individual  proprietorships 

Partnerships 

Corporations 

Other  legal  forms 

HOSIERY  S' 

United  States,  total 

Individual  proprietorships 

Partnerships 

Corporations 

Other  legal  forms 

CORSET,  LINGERIE  STORES 

United  States,  total 

Individual  proprietorships 

Partnerships 

Corporations 

Other  legal  forms 

APPAREL  ACCESSORY,  SPECIALTY 
STORES 

United  States,  total 

Individual  proprietorships 

Partnerships 

Corporations 

Other  legal  forms 

MEN'S  SHOE  STORES 
United  States,  total 

Individual  proprietorships 

Partnerships 

Corporations. . , . 

Other  legal  forms , 

See  footnote  at  end  of  table 


14,775 

7,635 

3,582 

3,528 

30 


8,955 

5,192 

1,947 

1,803 

13 


12, 533 

6,945 

2,970 

2,597 

21 


30,677 

17,128 

6,613 

6,899 

37 


5,725 

4,022 

733 

959 

11 


1,858 

1,083 

271 

503 

1 


2,812 

2,078 
438 
295 

1 


1,697 
579 


2,246 

674 

175 

1,394 

3 


1,609,902 

395,962 

352,448 

859,647 

1,845 


212,876 
138,045 

204, 142 


1,791,317 

339,889 

310,927 

1,138,692 

1,809 


3,305,162 

731,348 
549,553 

2,016,107 
8,154 


108,556 

57,465 

15,479 

35,279 

333 


71,911 

19,918 
(x) 

37,062 
(x) 


49,498 
(x) 
24,196 


(x) 


167,221 

48,427 
(x) 

91,938 
(x) 


199,331 

20,428 

9,281 

169,526 

96 


189,495 

30,545 

27,819 

130,916 

215 


54,286 

14,883 

9,000 

30,262 

141 


217,854 

24,908 

25,548 

167,209 

189 


404,012 

63,265 

52,186 

287,496 

1,065 


15,941 

7,052 

1,806 

7,029 

54 


6,265 

1,144 
(x) 

4,023 
(x) 


8,895 

4,145 
(x) 

3,682 
(x) 


18,757 

3,475 
(x) 

13,325 
(x) 


16,891 

1,511 

614 

14,756 

10 


13,474 

7,225 
6,249 


8,206 

4,881 
3,325 


6,319 
5,051 


26,545 

15,747 
10,798 


4,736 

3,622 

1,114 


1,972 
768 


2,526 


1,588 
938 


637 
284 


4,385 

3,373 
1,012 


2,456 
607 


4,472 
1,343 


8,718 


6,769 
1,949 


1,105 


1,001 
104 


793 

695 


806 
163 


71,090 

15,167 

12,605 

43,223 

95 


22,464 

7,498 

4,606 

10,296 

64 


114,083 

18,643 

17,293 

78,043 

104 


228,881 

43,828 

33,518 

150,768 

767 


11,374 

5,626 

1,296 

4,412 

40 


3,774 

844 
(x) 

2,218 
(x) 


4,867 

2,646 
(x) 
1,540 
(x) 


11,120 

2,335 

(x) 

7,429 

(x) 


6,694 

766 

290 

5,631 

7 


58,903 

11,829 

10,236 

36,761 

77 


17,702 

5,707 

3,486 

8,448 

61 


89, 171 

13,351 

13,048 

62,681 

91 


182,222 

33,665 

26,834 

121,147 

576 


8,185 

3,893 

937 

3,326 

29 


2,734 

573 
(x) 
1,612 
(x) 


1,910 
(x) 
1,332 
(x) 


6,507 

1,715 
(x) 
3,823 
(x) 


5,101 

605 

223 

4,267 

6 
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Table  27. —APPAREL  STORES—LEGAL  FORM  OF  ORGANIZATION— UNITED  STATES:   1948— Continued 
Stores,   Sales,  Pay  Roll,   and  Personnel 


Kind   of  business    and   legal 
form   of   organization 


Stores 


(dumber) 


Sales,  entire 
year 

(Thousand 
dollars) 


Pay  roll, 
entire  year 


(Thousand 

dollars) 


Unincorporated 
businesses 


Active 
proprie- 
tors, 
November 
(Number) 


Unpaid 

family 

workers, 

November 

(Number) 


Paid  employees, 
workweek  ended 
nearest  Nov.  15 


Total 
(Number) 


WOMEN'S  SHOE  STORES 

United  States,  total 

Individual  proprietorships 

Partnerships 

Corporations 

Other  legal  forms 

FAMILY  SHOE  STORES 

United  States,  total 

Individual  proprietorships 

Partnerships 

Corporations 

Other  legal  forms 

CHILDREN'S,  JUVENILES'  SHOE 
STORES 

United  States,  total 

Individual  proprietorships 

Partnerships 

Corporations 

Other  legal  forms 

CUSTOM  TAILORS 

United  States,  total 

Individual  proprietorships 

Partnerships 

Corporations 

Other  legal  forms 

FURRIERS,  FUR  SHOPS 

United  States,  total 

Individual  proprietorships 

Partnerships 

Corporations 

Other  legal  forms 

CHILDREN'S,  INFANTS'  WEAR 
STORES 

United  States,  total 

Individual  proprietorships 

Partnerships 

Corporations 

Other  legal  forms 

OTHER  APPAREL  STORES 

United  States,  total 

Individual  proprietorships 

Partnerships 

Corporations 

Other  legal  forms 

x  Withheld  to  avoid  disclosure 


2,985 

989 

-462 
1,533 

1 


13,707 

7,055 
2,472 

4,158 
22 


4,963 

3,875 
558 
529 

1 


2,350 

1,276 

456 

614 

4 


6,730 

4,476 

1,728 

523 

3 


1,231 

782 
253 
191 

5 


372,579 

48,170 
(x) 

288,430 
(x) 


873,354 

250,440 

163,585 

457,719 

1,610 


11,839 
4,902 
5,302 


142,861 

65,199 
(x) 

51,746 
(x) 


219,290 

61,683 

41,412 

115,644 

551 


231,644 

114,303 

69,128 

48,079 

134 


42,817 

19,339 

10,179 

12,882 

417 


48, 550 

4,513 

(x) 

40,477 

(x) 


98,383 

19,796 

13,770 

64,596 

221 


852 
314 
853 


33,857 

11,750 
(x) 

16,956 
(x) 


39,527 

8,783 

5,911 

24,723 

110 


19,308 

7,100 

4,624 

7,565 

19 


4,780 
1,641 


2,207 
44 


877 
685 


10,296 

6,479 
3,817 


371 
204 


3,777 
1,057 


2,116 
1,236 


7,062 


4,234 
2,828 


1,162 


739 
423 


423 
134 


3,472 
728 


163 
27 


903 
81 


2,266 
516 


406 
318 


20,217 

2,120 
(x) 
16,470 
(x) 


45,940 

10,847 

7,032 

27,936 

125 


464 
188 
346 


13,370 

5,802 
(x) 
5,510 
(x) 


14,978 

4,049 

2,417 

8,462 

50 


13,160 

5,738 
3,494 
3,917 

11 


2,693 

1,064 

509 

1,090 

30 


Table  28.— APPAREL  ESTABLISHMENTS—TYPE  OF  OPERATION— UNITED  STATES:   1948 
Establishments,    Sales,    Pay  Roll,  and  Paid  Employees 


Type    of   operation   and   kind   of  business 


Establish' 

ments 


(Humber) 


Sales,  entire 
year 


(Thousand 
dollars) 


Pay  roll, 
entire  year 

(Thousand 
dollars) 


Paid  employees, 
workweek  ended 
nearest  Nov.  15 


Total 
(dumber) 


Full  work- 
week 

(Humber) 


Cooperatives 

Direct  selling  organizations: 
Men's,  boys'  clothing,  furnishings.... 

Family  clothing 

Women ' s  ready- to- wear 

Apparel  accessories,  specialties 

Shoes 

All  other  apparel 

Mail  order  houses: 

Men ' s ,  boys '  clothing,  furnishings 

Family  clothing , 

Women's  ready-to-wear 

Other  apparel  accessories,  specialties. 

Shoes , 

All  other  apparel , 


11 
40 
24 
162 
10 
17 


1,125 
7,198 

787 

19,804 

3,613 

659 


7,323 
5,646 
25,726 
4,688 
2,807 
1,097 


79 
835 

61 

4,869 

168 

93 


777 

471 
2,702 
412 
290 
104 


75 


26 
356 
85 
2,556 
77 
33 


376 
246 
1,274 
202 
146 
50 


21 
282 

59 
617 

73 

26 


342 
236 
1,228 
183 
104 
44 
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Table  29.-- APPAREL  STORES —MERCHANDISE  LINE  SALES— UNITED  STATES  AND  GEOGRAPHIC  DIVISIONS:      1948 


Geographic    division,    kind    of   business, 
and   merchandise   line 


Merchandise  line 
sales 


Amount 

{Thousand 

dollars) 

(1) 


Percent 
distri- 
bution 

(2) 


Stores  handling 
merchandise  line 


Col.  1 


Number 
(3) 


Total 

sales 

(Thousand 

dollars) 
(4) 


UNITED  STATES 

Men's,  Boys'   Clothing  Stores 

Stores  analyzing  merchandise  line  sales,   total. 

Men's  ready-made  clothing 

Men ' s  furnishings 

Men's  hats  and  caps 

Boys '   wear 

Custom-made  men's  clothing 

Women's,  misses',  juniors'  coats  and  suits... 

Men's,  boys'  leather  footwear 

Women's,  misses',  juniors'  leather  footwear.. 

Rubber  footwear 

Other  sales 


Stores  not  analyzing  merchandise  line  sales. 


Men's,  Boys'  Furnishings  Stores 

Stores  analyzing  merchandise  line  sales,  total. 

Men ' s  furnishings 

Men ' s  ready-made  clothing 

Men's  hats  and  caps 

Boys '  wear 

Custom-made  men ' s  clothing 

Men's,  boys'  leather  footwear 

Women's,  misses',  juniors'  leather  footwear.. 

Rubber  footwear 

Other  sales 


Stores  not  analyzing  merchandise  line  sales.... 

Family  Clothing  Stores 

stores  analyzing  merchandise  line  sales,  total. 

Men's  ready-made  clothing 

Men '  s  furnishings ,  ;'i . . . . 

Men's  hats  and  caps 

Boys '  wear 

Custom-made  men's  clothing 

Women's,  misses',  juniors'  coats  and  suits... 

Women's,  misses',  juniors'  dresses 

Housedresses  and  uniforms 

Custom-made  women ' s  apparel 

Fur  garments  and  furs 

Blouses,  skirts,  sportswear 

Girls'  and  teen-age  wear 

Infants '  wear 

Underwear,  slips,  negligees,  robes 

Corsets  and  brassieres 

Women's,  children's  hosiery 

Millinery 

Handbags,  other  accessories 

Men's,  boys',  leather  footwear 

Women's,  misses',  juniors'  leather  footwear.. 

Rubber  footwear 

Other  sales 


Stores  nut  analyzing  merchandise  line  sales. 


Women's  Ready-To-Wear  Stores 

Stores  analyzing  merchandise  line  sales,  total. 
Women's,  misses',  juniors'  coats  and  suits... 

Women's,  misses',  juniors'  dresses 

Housedresses  and  uniforms 

Cus  tom-made  women ' s  apparel 

Pur  garments  and  furs 

Blouses,  skirts,  sportswear 

Girls'  and  teen-age  wear 

Infants'  wear 

Underwear,  slips,  negligees,  robes 

Corsets  and  brassieres 


1,551,888 

955,591 

329,544 

58,605 

66,370 

13,439 

10,114 

64,412 

4,202 

6,084 

43,527 


559.868 

3670*16 

70,731 

55,813 

17,985 

2,520 

27,271 

2,434 

4,625 

17.673 


8.890 


1,758,118 
380  161 


185,552 
29,502 
75,339 
6,370 
226,652 
201,204 
19,975 
10,277 
12,533 
74,919 
48,146 
33,438 
57,519 
21,133 
40,364 
22,237 
40,862 
71,140 
91,336 
11,136 
98,323 

59.899 


3,200,869 


785,531 

.,020,267 

49,744 

26,101 

69,064 

340,117 
64,959 
39,760 

217,294 
74,062 


100.0 
61.6 
21.2 
3.8 
4.3 
0.9 
0.6 
4.1 
0.3 
0.4 
2.8 


100.0 
-64^7 
12.6 
10.0 
3.2 
0.5 
4.9 
0.4 
0.8 
3.2 


100.0 
21.6 
10.6 
1.7 
4.3 
0.4 
12.9 
11.4 
1.1 
0.6 
0.7 
4.3 
2.7 
1.9 
3.3 
1.2 
2.3 
1.3 
2.3 
4.0 
5.2 
0.6 
5.6 


100.0 
"243 

31.9 
1.6 
0.8 
2.2 

10.6 
2.0 
1.2 
6.8 
2.3 


13,925 

13,925 

9,985 

8,268 

4,696 

1,316 

377 

5,181 

531 

2.476 


9,067 
8,772 
3,226 
5,740 
2,417 

431 
3,064 

402 
1,862 


11,808 
9,597 
9,708 
7,530 
8,531 
804 
8,644 

10,050 
6,239 
1,214 
1,711 
7,975 
6,985 
6,154 
8,019 
5,369 
7,422 
3,477 
5,095 
7,415 
6,823 
4.368 


28,720 

19,963 

26,950 

7,755 

1,573 

3,586 

17,034 

5,822 

4,675 

17,138 

11,089- 


1,551,888 
1,228,164 
1,024,470 
561,226 
142,928 
121,691 
686,741 
47,093 
195.023 


548,656 
254,190 
379,014 
162,254 

31,287 
209,061 

24,310 
111,762 


1,564,564 
1,540,014 
1,174,546 
1,396,682 

149,358 
1,588,622 
1,587,378 

721,174 

165,513 

512,459 
1,420,097 
1,079,562 

890,403 
1,330,118 
1,014,410 
1,276,929 

938,654 
1,150,236 
1,187,797 
1,046,289 

424,002 


2,882,283 

3,054,923 

793,251 

204,008 

1,470,735 

2,569,861 

984,009 

815,028 

2,336,470 

1,766,967 
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Geographic    division,    kind  of  business, 
and   merchandise    line 


Merchandise  line 
sales 


Amount 

{Thousand 

dollars) 

(1) 


Percent 
distri' 
button 

(2) 


Stores  handling 
merchandise  line 


Number 
(?) 


Total 
sales 

(Thousand 

dollars) 

(4) 


Col.  1 
as 

per- 
cent 
of 
col.  4 

(3) 


UNITED  STATES— Continued 

Women's  Ready-To-Wear  Stores — Continued 

Stores  analyzing  merchandise  lines — Continued 

Women's,  children's  hosiery 

Millinery 

Handbags,  other  accessories 

Women's,  misses',  juniors'  leather  footwear 

Men's  furnishings 

Boys '  wear 

Other  sales 


Stores  not  analyzing  merchandise  line  sales.... 

Millinery  Stores 

Stores  analyzing  merchandise  line  sales,  total. 

Millinery 

Women ' s ,  children ' s  hosiery 

Handbags,  other  accessories 

Other  sales 


Stores  not  analyzing  merchandise  line  sales.... 

Hosiery  Stores 

Stores  analyzing  merchandise  line  sales,  total. 

Women's,  children's  hosiery 

Underwear,  slips,  negligees,  robes 

Corsets  and  brassieres 

Other  sales 


Stores  not  analyzing  merchandise  line  sales.... 

Corset,  Lingerie  Stores 

Stores  analyzing  merchandise  line  sales,  total. 

Underwear,  slips,  negligees,  robes 

Corsets  and  brassieres 

Blouses,  skirts,  sportswear 

Women's,  children's  hosiery 

Handbags,  other  accessories 

Other  sales 


Stores  not  analyzing  merchandise  line  sales. 


Apparel  Accessory,  Specialty  Stores 


Stores  analyzing  merchandise  line  saj.es,  total. 

Blouses,  skirts,  sportswear 

Housedresses  and  uniforms 

Girls'  and  teen-age  wear 

Infants '  wear 

Underwear,  slips,  negligees,  robes 

Corsets  and  brassieres 

Women's,  children's  hosiery 

Handbags,  other  accessories 

Other  sales 


Stores  not  analyzing  merchandise  line  sales. 
Men's  Shoe  Stores 


total. 


Stores  analyzing  merchandise  line 

Men ' s ,  boys '  leather  footwear 

Women's,  misses',  juniors'  leather  footwear. 

Rubber  footwear 

Men ' s  furnishings 

Men's  hats  and  caps 

Handbags,  other  accessories 

Other  sales 


101,309 
76,650 

100,999 

97,845 

7,968 

11,493 

117,706 

131,377 


105,931 

93,623 

1,064 

7,839 

3,405 


1,872 


69,165 

51,  ^S 

8,594 

2,781 

5,831 

1,972 


91^29 

25^343 

42,925 

5,311 

7,353 

1,241 


5,556 
2,145 


168,923 

11,612 

1,502 

1,046 

1,723 

32,815 

11,114 

24,211 

21,347 

27,553 


4,190 


198,460 

169,894 

6,872 

2,674 

11,687 

493 

618 

6,222 


3.2 
2.4 
3.2 
3.0 
0.2 
0.4 
3.7 


100.0 

T2TT 

46.7 
5.8 
8.0 
1.3 

6.1 


100.0 
28.2 
0.9 
0.6 
1.0 
19.4 
6.6 
14.4 
12.6 
16.3 


100.0 
85.6 
3.5 
1.4 
5.9 
0.2 
0.3 
3.1 


14,795 
8,566 

10,586 

2,482 

736 


1,953 


5,645 

5,645 

382 

1,874 


1,648 

1,648 

881 

523 


2,764 
1,758 
2,261 

519 
1,011 

328 


3,137 

2,374 

577 

311 

344 

2,178 

1,386 

2,054 

1,552 


2,312 

2,312 

306 

1,259 

1,114 

109 

105 


2,152,244 

1,737,337 

2,082,156 

952,505 

226,192 

295,474 


105,931 

8,305 

45,043 


69,165 
38,463 
22,669 


67,645 
75,356 
25,673 
41,053 
15,756 


131,131 
32,846 
8,818 
11,401 

126,589 
79,371 

121,520 

100,974 


198,460 

35,020 

127,375 

133,236 

4,181 

15,737 


4.7 
4.4 
4.8 
10.3 
3.5 
3.9 


88.4 
12.8 
17.4 


75.1 
22.3 
12.3 


43.7 
57.0 
20.7 
17.9 
7.9 


36.3 
4.6 
11.9 
15.1 
25.9 
14.0 
19.9 
21.1 


85.6 
19.6 
2.1 
8.8 
11.8 
3.9 


Stores  not  analyzing  merchandise  line  sales. 
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Geographic    division,    kind   of  business, 
and  merchandise    line 


Merchandise  line 
sales 


Amount 

{Thousand 

dollars) 

(1) 


Percent 
distri- 

bution 

(2) 


Stores  handling 
merchandise  line 


Number 
(3) 


Total 

sales 

(Thousand 

dollars) 

(4) 


UNITED  STATES—Continued 

Women's  Shoe  Stores 

Stores  analyzing  merchandise  line  sales,  total. 
Women's,  misses',  juniors'  leather  footwear.. 

Men's,  boys'  leather  footwear 

Rubber  footwear 

Women's,  children's  hosiery 

Millinery 

Handbags,  other  accessories 

Other  sales 

Stores  not  analyzing  merchandise  line  sales.... 

Family  Shoe  Stores 

Stores  analyzing  merchandise  line  sales,  total. 

Men's,  boys'  leather  footwear 

Women's,  misses',  juniors'  leather  footwear.. 

Rubber  footwear 

Men ' s  furnishings 

Women's,  children's  hosiery 

Handbags,  other  accessories.. 

Other  sales. 

Stores  not  analyzing  merchandise  line  sales.... 

Custom  Tailors 

Stores  analyzing  merchandise  line  sales,  total. 

Custom-made  men's  clothing 

Men's  ready-made  clothing 

Men's  furnishings 

Custom-made  women 's  apparel 

Other  sales 

Stores  not  analyzing  merchandise  line  sales.... 

Furriers,  Fur  Shops 

Stores  analyzing  merchandise  line  sales,  total. 

Fur  garments  and  furs 

Women's,  misses',  juniors'  coats  and  suits... 
Other  sales 

Stores  not  analyzing  merchandise  line  sales.... 

Children's,  Infants'  Wear  Stores 

Stores  analyzing  merchandise  line  sales,  total. 

Infants '  wear 

Boys '  wear 

Blouses,  skirts,  sportswear 

Girls '  and  teen-age  wear. 

Underwear ,  slips ,  negligees ,  robes 

Women's  children's  hosiery 

Other  sales 

Stores  not  analyzing  merchandise  line  sales.... 
MEN'S,  BOYS'  CLOTHING  STORES 
New  England 


Stores  analyzing  merchandise  line  sales,  total. 

Men's  ready-made  clothing 

Men's  furnishings 

Men's  hats  and  caps 

Boys '  wear 

Custom-made  men's  clothing 

Women's,  misses',  juniors'  coats  and  suits... 

Men's,  boys'  leather  footwear 

Women's,  misses',  juniors'  leather  footwear.. 


376, 904 
$16,616 
2,269 
6,119 
17,155 
482 
25,121 
8,922 

621 


858,611 
242  443 


498,262 
46,848 
3,198 
22,154 
16,314 
29,392 

24,151 


143,225 

108,114 

3,932 

1,892 

21,242 

8,045 


Rubber  footwear. 
Other  sales 


219,049 

173,440 

9,080 

36,529 

257 


252,489 

157,732 

23,335 

2,165 

42,248 

2,902 

2,655 

21,452 

6,984 


108,691 

65,436 

23,166 

3,411 

6,584 

969 

414 

3,883 

429 

760 

3,639 


100.0 

0.6 
1.6 
4.5 
0.1 
6.7 
2.4 


100.0 
28.2 
58.0 
5.5 
0.4 
2.6 
1.9 
3.4 


100.0 

-753 

2.8 

1.3 

14.8 

5.6 


100.0 

-79T2 

4.1 
16.7 


100.0 
-T23 
9.2 
0.9 
16.7 
1.1 
1.1 
8.5 


100.0 

-60T2 


21.3 
3.1 
6.1 
0.9 
0.4 
3.6 
0.4 
0.7 
3.3 


3,225 
3,225 
278 
1,409 
1,214 
56 
1,466 


13,265 
13,265 
13,265 
10,094 
760 
4,141 
3,268 


4,873 

4,177 

235 

195 

1,238 


2,352 

2,352 

125 


7,139 
6,418 
1,877 

436 
2,633 

665 
1,194 


1,225 

1,225 

901 

710 

434 

76 

26 

349 

54 

215 


376,904 
32,885 

237,151 

240,751 
14,738 

280,937 


858,611 
858,611 
696,961 
81,728 
423,371 
388,187 


120,827 
12,578 
16,960 
46,699 


219,049 
39,214 


235,914 
84,620 
19,031 

110,916 
25,212 
45,913 


108,691 
84,832 
67,230 
51,237 
10,347 

5,900 
41,347 

3,560 
14,769 


Stores  not  analyzing  merchandise  line  sales. 
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Geographic    division,    kind   of  business, 
and  merchandise   line 


Merchandise  line 

sales 


Amount 

{Thousand 
dollars) 

(1) 


Percent 
distri- 
bution 

(2) 


Stores  handling 
merchandise  line 


Number 
(3) 


Total 
sales 

(Thousand 

dollars) 

(4) 


Col.  1 
as 
per- 


of 
col.  4 


(5) 


MEN'S,   BOYS'   CLOTHING  STORES— Continued 

Middle  Atlantic 

Stores  analyzing  merchandise  line  sales,   total 

Men's  ready-made  clothing 

Men's  furnishings 

Men's  hats  and  caps 

Boys '  wear 

Custom-made  men's  clothing 

Women's,  misses',  juniors'  coats  and  suits 

Men's,  boys'  leather  footwear 

Women ' s ,  misses ' ,  juniors '  leather  footwear 

Rubber  footwear 

Other  sales 

Stores  not  analyzing  merchandise  line  sales 

East  North  Central 

Stores  analyzing  merchandise  line  sales,  total 

Men 's  ready-made  clothing 

Men's  furnishings 

Men '  s  hats  and  caps 

Boys '  wear 

Custom-made  men's  clothing 

Women ' s ,  misses ' ,  juniors '  coats  and  sui  ts 

Men's,  boys'  leather  footwear 

Women's,  misses',  juniors'  leather  footwear 

Rubber  footwear 

Other  sales 

Stores  not  analyzing  merchandise  line  sales 

West  North  Central 

Stores  analyzing  merchandise  line  sales,  total 

Men 's  ready-made  clothing 

Men ' s  furnishings 

Men's  hats  and  caps 

Boys '  wear 

Custom-made  men 's  clothing- 

Women ' s ,  misses ' ,  juniors '  coats  and  suits 

Men's,  boys'  leather  footwear 

Women's,  misses',  juniors'  leather  footwear 

Rubber  footwear 

Other  sales 

Stores  not  analyzing  merchandise  line  sales 

South  Atlantic 

Stores  analyzing  merchandise  line  sales,  total..... 

Men's  ready-made  clothing 

Men's  furnishings 

Men ' s  hats  and  caps 

Boys  '  wear , 

Custom-made  men's  clothing 

Women's,  misses',  juniors'  coats  and  suits 

Men's,  boys'  leather  footwear 

Women's,  misses',  juniors'  leather  footwear 

Rubber  footwear 

Other  sales 

Stores  not  analyzing  merchandise  line  sales 

East  South  Central 

Stores  analyzing  merchandise  line  sales,  total 

Men's  ready-made  clothing 

Men '  s  furnishings 

Men's  hats  and  caps 

Boys '  wear 

Custom-made  men's  clothing 

Women ' s ,  misses ' ,  juniors '  coats  and  suits 

Men's,  boys*  leather  footwear 

Women ' s ,  misses ' ,  juniors '  leather  footwear 

Rubber  footwear 

Other  sales 

Stores  not  analyzing  merchandise  line  sales 


428,348 

293,908 

80,734 

10,348 

19,774 

3,317 

1,843 

9,299 

383 

1,323 

7,419 

13,094 


151,105 

82,774 

34,280 

7,179 

7,169 

2,175 

428 

9,065 

559 

1,222 

6,254 

6,239 


177.110 

lOS'lOl 

37,325 

7,572 

5,813 

1,689 

501 

9,560 

407 

515 

5.627 


5,004 


65,547 

"377376 

14,094 

3,471 

2,776 

628 

785 

4,420 

251 

171 

1,575 

1,125 


100.0 
68.6 
18.9 
2.4 
4.6 
0.8 
0.4 
2.2 
0.1 
0.3 
1.7 


334,157 

100.0 

202,734 

60.7 

77,163 

23.1 

13,070 

3.9 

13,136 

3.9 

2,954 

0.9 

2,799 

0.8 

10,400 

3.0 

1,024 

0.3 

1,004 

0.4 

9,873 

3.0 

100.0 

22.7 
4.8 
4.7 
1.4 
0.3 
6.0 
0.4 
0.8 
4.1 


100.0 
6l.O 
21.1 
4.3 
3.3 
1.0 
0.3 
5.4 
0.2 
0.3 
3.1 


100.0 
57.0 
21.5 
5.3 
4.2 
1.0 
1.2 
6.7 
0.4 
0.3 
2.4 


3,630 
3,630 
2,244 
1,629 
1,185 

214 
58 

874 
57 

559 


2,582 
2,582 

2,040 
1,703 
878 
270 
91 
850 
124 
437 


1,491 

1,491 

1,233 

1,171 

747 

310 

25 

793 

102 

480 


1,803 
1,803 
1,315 
1,134 

503 

163 
39 

772 
35 

264 


607 

607 

440 

424 

199 

70 

40 

285 

24 

75 


428,348 

304,840 

212,823 

164,190 

31,558 

16,948 

127,998 

5,449 

31,979 


334,157 

283,057 

236,823 

116,089 

33,825 

39,433 

130,430 

14,767 

43,842 


151,105 
134,258 
123,934 
73,924 
23,730 
7,067 
89,473 
5,675 
41,427 


177,110 

138,386 

119,389 

49,476 

18,973 

7,795 

88,936 

4,607 

20,058 


65,547 

52,752 

50,571 

21,492 

5,061 

7,994 

38,644 

1,801 

6,535 


68.6 
26.5 
4.9 
12.0 
10.5 
10.9 
7.3 
7.0 
4.1 


60.7 
27.3 
5.5 
11.3 
8.7 
7.1 
8.0 
6.9 
2.3 


54.8 
25.5 
5.8 
9.7 
9.2 
6.0 
10.1 
9.9 
2.9 


61.0 

27.0 
6.3 

11.7 
8.9 
6.4 

10.7 
8.8 
2.6 


57.0 
26.7 

6.9 
12.9 
12.4 

9.8 
11.4 
14.0 

2.6 
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Geographic   division,    kind   of  business, 
and   merchandise    line 


Merchandise  line 
sales 


Amount 

{Thousand 

dollars) 

(1) 


Percent 
distri' 

bution 

(2) 


Stares  handling 
merchandise  line 


Number 
(3) 


Total 
sales 

(Thousand 

dollars) 

(4) 


Col.  1 
as 

P«- 


MEN'S,  BOYS'   CLOTHING  STORES— Continued 

West  South  Central 
Stores  analyzing  merchandise  line  sales,   total...., 

Men ' s  ready-made  clothing 

Men ' s  furnishings 

Men's  hats  and  caps 

Boys '  wear 

Custom-made  men's  clothing < 

Women's,  misses',  juniors'  coats  and  suits 

Men's,  boys'  leather  footwear 

Women's,  misses',  juniors'  leather  footwear 

Rubber  footwear 

Other  sales 

Stores  not  analyzing  merchandise  line  sales 

Mountain 

Stores  analyzing  merchandise  line  sales,  total.... 

Men's  ready-made  clothing 

Men ' s  furnishings 

Men ' s  hats  and  caps 

Boys '  wear 

Custom-made  men's  clothing 

Women ' s ,  misses ' ,  juniors  coats  and  suits 

Men's,  boys'  leather  footwear 

Women's,  misses',  juniors'  leather  footwear 

Rubber  footwear 

Other  sales 

Stores  not  analyzing  merchandise  line  sales 

Pacific 

Stores  analyzing  merchandise  line  sales,  total...., 

Men's  ready-made  clothing 3* , 

Men's  furnishings , 

Men's  hats  and  caps 

Boys '  wear , 

Custom-made  men's  clothing 

Women's,  misses',  juniors'  coats  and  suits....... 

Men's,  boys'  leather  footwear , 

Women's,  misses',  juniors'  leather  footwear , 

Rubber  footwear 

Other  sales 

Stores  not  analyzing  merchandise  line  sales 

MEN'S,  BOYS'  FURNISHINGS  STORES 

New  England 

Stores  analyzing  merchandise  line  sales,  total 

Men • s  furnishings 

Men's  ready-made  clothing 

Men's  hats  and  caps 

Boys '  wear 

Custom-made  men ' s  clothing 

Men's,  boys'  leather  footwear 

Women ' s ,  misses  * ,  juniors '  leather  footwear 

Rubber  footwear. 

Other  sales 

Stores  not  analyzing  merchandise  line  sales 

Middle  Atlantic 

Stores  analyzing  merchandise  line  sales,  total 

Men 's  furnishings 

Men's  ready-made  clothing 

Men's  hats  and  caps......... 

Boys '  wear 

Custom-made  men's  clothing 

Men's,  boys'  leather  footwear 

Women's,  misses',  juniors'  leather  footwear 

Rubber  footwear 

Other  sales 

Stores  not  analyzing  merchandise  line  sales 


92,921 

50^4? 
19,851 

5,350 

4,079 
401 
756 

7,808 
566 
388 

3,074 

4,235 


34,187 

18,593 

7,569 

1,750 

1,556 

166 

347 

2,301 

177 

179 

1,549 

2,081 


159.822 

*o,621 

35,362 

6,454 

5,483 

1,140 

2,241 

7,676 

406 

522 

4,517 


5,620 


38,622 

247353 

5,230 

3,740 

1,935 

100 

1,563 

170 

330 

699 

718 


191,249 

137,234 

16,626 
19,042 
5,499 
556 
5,409 
576 
1,325 
4,982 


2,779 


100.0 
-543 
21.4 
5.8 
4.4 
0.4 
0.8 
8.4 
0.6 
0.4 
3.3 


100.0 

-5477 

22.2 
5.1 
4.6 
0.5 
1.0 
6.7 
0.5 
0.5 
4.5 


378 

378 

261 

237 

139 

45 

14 

194 

32 

74 


100.0 

1,424 

60.1 

1,424 

22.1 

983 

4.1 

757 

3.4 

354 

0.7 

111 

1.4 

64 

4.8 

541 

0.3 

39 

0.3 

202 

2.8 

... 

78 

100.0 

737 

a.i 

711 

13.5 

219 

9.7 

455 

5.0 

231 

0.3 

11 

4.0 

187 

0.4 

25 

0.9 

111 

1.8 

35 

100.0 

3,227 
3,059 

71.7 

8.7 

689 

10.0 

1,630 

2.9 

684 

0.3 

128 

2.8 

698 

0.3 

110 

0.7 

539 

2.6 

...| 

49 

92,921 

75,067 

70,074 

34,115 

6,147 

7,473 

62,043 

4,721 

12,060 


34,187 

27,275 

26,249 

11,711 

3,351 

2,315 

18,427 

2,060 

8,397 


159,822 
127,697 
117,377 
38,992 
9,936 
26,766 
87,443 
4,453 
15,956 


37,563 
16,902 
25,918 
15,284 
1,252 
15,017 
1,885 
7,758 


186,536 
56,427 
103,369 
42,806 
7,181 
43,356 
6,945 
30,475 


73.6 
29.5 
18.4 
12.8 
7.7 
12.5 
8.3 
4.3 
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Table  29.— APPAREL  STORES— MERCHANDISE  LINE  SALES— UNITED  STATES  AND  GEOGRAPHIC 
DIVISIONS*    1948—Continued 


Geographic    division,    kind    of   business, 
and  merchandise    line 


Merchandise  line 
sales 


Amount 

{Thousand 

dollars) 

(1) 


Percent 
distri- 
bution 

(2) 


Stores  handling 
merchandise  line 


Number 
(3) 


Total 

sales 

(Thousand 

dollar;) 

(4) 


Col.  1 

as 
per- 
cent 

of 
col.  4 

(5) 


MEN'S,   BOYS'   FURNISHINGS  STORES— Continued 

East  North  Central 

Stores  analyzing  merchandise  line  sales,   total 

Men ' s  furnishings 

Men's  ready-made  clothing 

Men's  hats  and  caps 

Boys '  wear 

Custom-made  men's  clothing 

Men's,  boys'  leather  footwear 

Women's,  misses',  juniors'  leather  footwear 

Rubber  footwear 

Other  sales 

Stores  not  analyzing  merchandise  line  sales 

West  North  Central 

Stores  analyzing  merchandise  line  sales,  total 

Men ' s  furnishings 

Men's  ready-made  clothing 

Men's  hats  and  caps 

Boys '  wear 

Custom-made  men's  clothing 

Men's,  boys'  leather  footwear 

Women's,  misses',  juniors'  leather  footwear 

Rubber  footwear 

Other  sales 

Stores  not  analyzing  merchandise  line  sales 

South  Atlantic 

Stores  analyzing  merchandise  line  sales,  total 

Men '  s  furnishings «, 

Men ' s  ready-made  clothing 

Men's  hats  and  caps 

Boys '  wear 

Custom-made  men ' s  clothing. 

Men's,  boys'  leather  footwear 

Women's,  misses',  juniors'  leather  footwear 

Rubber  footwear 

Other  sales 

Stores  not  analyzing  merchandise  line  sales 

Pacific 

Stores  analyzing  merchandise  line  sales,  total , 

Men ' s  furnishings 

Men ' s  ready-made  clothing 

Men's  hats  and  caps 

Boys '  wear , 

Custom-made  men 's  clothing 

Men's,  boys'  leather  footwear 

Women's,  misses',  juniors'  leather  footwear 

Rubber  footwear 

Other  sales 

Stores  not  analyzing  merchandise  line  sales......... 

FAMILY  CLOTHING  STORES 

New  England 

Stores  analyzing  merchandise  line  sales,  total 

Men's  ready-made  clothing ».... 

Men ' s  furnishings ...„ 

Men's  hats  and  caps ... 

Boys '  wear 

Custom-made  men's  clothing ...„ 

Women's,  misses',  juniors'  coats  and  suits , 

Women's,  misses',  juniors'  dresses „ , 

Housedresses  and  uniforms „o....o 

See  footnotes  at  end  of  table. 


137,730 

as; 172 

18,397 

13,576 

5,002 

463 

6,228 

731 

1,077 

-4,084 

1,183 


31,038 

15,918 

5,559 

3,042 

1,429 

184 

2,238 

183 

661 

1.824 


42,489 

26,494 

6,894 

3,290 

1,291 

197 

2,477 

373 

249 

1,224 

2,010 


54,937 

34,540 

8,355 

5,228 

1,114 

239 

3,601 

43 

223 

1,594 

922 


102, 506 

24,433 

10,712 

1,464 

7,088 

105 

14,494 

11,497 

1,358 


100.0 
-5470" 
13.4 
9.8 
3.6 
0.3 
4.5 
0.5 
0.8 
3.1 


100.0 


-6X7 
16.2 
7.7 
3.0 
0.5 
5.8 
0.9 
0.6 
2.9 


100.0 
"52T9" 


15.2 
9.5 
2.0 
8.4 
6.6 
0.1 
0.4 
2.9 


100.0 

23.8 

10.5 
1.4 
6.9 
0.1 
14.1 
11.2 
1.3 


2,100 

2,053 

791 

1,587 

640 

64 

716 

120 

464 


100.0 

533 

51.3 

510 

17.9 

267 

9.8 

395 

4.6 

277 

0.6 

30 

7.2 

285 

0.6 

31 

2.1 

221 

333 
428 
161 

22 
301 

56 
136 


886 
855 
409 
568 
172 
50 
308 
7 
120 


789 
606 
615 
357 
572 
9 
437 
581 
387 


135,298 

65,562 

109,616 

46,208 

6,213 

50,417 

7,179 

27,383 


29, 916 
20,367 
24,583 
16,608 

1,845 
17,461 

1,254 
12.699 


42,489 

23,059 

26,236 

8,787 

2,089 

17,171 

2,941 

6,820 


53,051 
33,328 
40,818 
12,895 

3,853 

26,134 

760 

9,652 


91,942 
84,898 
61,051 
78,225 
2,960 
85,439 
91,328 
34,024 


65.2 
28.1 
12.4 
10.8 

7.4 
12.4 
10.2 

3.9 


53.2 
27.3 
12.4 

8.6 
10.0 
12.8 
14.6 

5.2 


62.4 
29.8 
12.5 
14.7 

9.4 
14.4 
12.7 

3.7 


65.1 

25.1 

12.8 

8.6 

6.2 

13.8 

5.7 

2.3 


26.6 

12.6 

2.4 

9.1 

3.5 

17.0 

12.6 

4.0 
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Table  29. —APPAREL  STORES—MERCHANDISE  LINE  SALES— UNITED  STATES  AND  GEOGRAPHIC 
DIVISIONS:      1945— Continued 


Geographic    division,    kind    of   business, 
and   merchandise    line 


Merchandise  line 
sales 


Amount 

{Thousand 

dollars) 

(1) 


Percent 
distri- 
bution 

(2) 


Stores  handling 
merchandise  line 


Number 
(3) 


Total 

sales 

(Thousand 

dollars) 

(4) 


FAMILY  CLOTHING  STORES— Continued 

New  England— Continued 
Stores  analyzing  merchandise  line  sales — Continued 

Custom-made  women 's  apparel , 

Fur  garments  and  furs , 

Blouses,   skirts,   sportswear - 

Girls'   and  teen-age  wear 

Infants'  wear 

Underwear,   slips,  negligees,   robes , 

Corsets  and  brassieres 

Women's,  children's  hosiery 

Millinery 

Handbags,  other  accessories 

Men's,  boys'  leather  footwear 

'/omen's,  misses',  juniors'  leather  footwear , 

Rubber  footwear , 

Other  sales 


Stores  not  analyzing  merchandise  line  sales.... 

Middle  Atlantic 

Stores  analyzing  merchandise  line  sales,  total. 

Men's  ready-made  clothing 

Men ' s  furnishings 

Men's  hats  and  caps 

Boys '  wear 

Custom-made  men's  clothing... 

'./omen's,  misses',  juniors'  coats  and  suits... 

Women's,  misses',  juniors'  dresses 

Housedresses  and  uniforms 

Custom-made  women's  apparel 

Fur  garments  and  furs 

Blouses ,  skirts ,  sportswear 

Girls '  and  teen-age  wear 

Infants  '  wear 

Underwear,  slips,  negligees,  robes 

Corsets  and  brassieres 

Women's,  children's  hosiery 

Millinery 

Handbags,  other  accessories 

Men's,  boys'  leather  footwear.... 

Women's,  misses',  juniors'  leather  footwear.. 

Rubber  footwear 

Other  sales 


Stores  not  analyzing  merchandise  line  sales.... 

East  North  Central 

Stores  analyzing  merchandise  line  sales,  total. 

Men's  ready-made  clothing 

Men's  furnishings 

Men's  hats  and  caps 

Boys '   wear 

Custom-made  men's  clothing 

/omen's,  misses',  juniors'  coats  and  suits... 

Women's,  misses',  juniors'  dresses 

Housedresses  and  uniforms 

Custom-made  women's  apparel 

Fur  garments  and  furs 

Blouses,  skirts,  sportswear 

Girls'  and  teen-age  wear 

Infants '  wear 

Underwear,  clips,  negligees,  robes 

Corsets  and  brassieres 

■/omen's,  children's  hosiery 

Milliner;/ 

Handbags ,  other  accessories 

Men '8,  boys'  leather  footwear 

Women's,  misses',  juniors'  leather  footwear.. 

Rubber  footwear 

Othe  '■  sales 


458.698 
66,656 
40,518 

3,033 
19,493 

1,192 
64,897 
66,809 

4,177 

1,569 

3,202 
25,124 
17,179 
12,485 
18,886 

7,310 
12,306 

8,352 
17,876 

7,287 
18,682 

1,291 
18,380 

9.406 


311,275 

83,605 

35,126 

5,145 

12,324 

1,104 

45,759 

33,550 

3,005 

2,182 

3,994 

11,647 

7,141 

4,587 

8,118 

2,936 

5,859 

2,928 

5,143 

9,824 

11,864 

2,482 

12,952 


100.0 
TO 
8.8 
0.7 
4.2 
0.3 
14.2 
14.6 
0.9 
0.3 
0.7 
5.5 
3.7 
2.7 
4.1 
1.6 
2.7 
1.8 
3.9 
1.6 
4.1 
0.3 
4.0 


100.0 
26.9 
11.3 
1.6 
4.0 
0.3 
14.7 
10.8 
1.0 
0.7 
1.3 
3.7 
2.3 
1.5 
2.6 
0.9 
1.9 
0.9 
1.6 
3.2 
3.8 
0.8 
4.2 


2,103 

1,559 

1,684 

931 

1,434 

36 

1,279 

1,629 

1,041 

109 

220 

1,183 

1,145 

1,072 

1,236 

738 

1,068 

338 

508 

810 

700 

551 


1,848 

1,459 

1,557 

1,216 

1,327 

120 

1,267 

1,604 

919 

170 

348 

1,285 

1,069 

977 

1,215 

796 

1,154 

421 

754 

1,054 

952 

722 


2,864 
43,141 
80,102 
59,796 
41,116 
54,371 
42,413 
63,887 
22,702 
50,002 
52,458 
36,968 
15,823 


379,934 
409,727 
216,028 
409,543 

50,447 
429,439 
402,284 
182,685 

54,104 
117,628 
386,548 
332,373 
294,696 
361,495 
281,828 
349,924 
287,839 
322,620 
248,504 
287,159 

36,448 


275,086 
258,227 
211,068 
230,255 

23,380 
270,937 
279,064 

97,111 

17,998 
120,665 
244,066 
176,739 
131,934 
214,042 
167,460 
198,105 
139,518 
177,832 
193,146 
107,557 

94,945 


Stores  not  analyzing  merchanidse  line  sales. 


7,558 


Table  29. « APPAREL  STORES—MERCHANDISE  LINE  SALES—UNITED  STATES  AND  GEOGRAPHIC 
DIVISIONS:     1948— Continued 


Geographic   division,    kind  of  business, 
and  merchandise   line 


Merchandise  line 
sales 


Amount 

{Thousand 

dollars) 
(1) 


Percent 
distri- 
bution 

(2) 


Stores  handling 
merchandise  line 


Number 
0) 


Total 

sales 

(Thousand 

dollars) 

(4) 


Col.  1 
as 
per- 
cent 
of 
col.  4 

(5) 


FAMILY  CLOTHING  STORES— Continued 

West  North  Central 

Stores  analyzing  merchandise  line  sales,  total.. 

Men's  ready-made  clothing 

Men  's  furnishings 

Men's  hats  and  caps 

Boys '  wear 

Custom-made  men's  clothing 

Women's,  misses',  juniors'  coats  and  suits.... 

Women's,  misses',  juniors'  dresses 

Housedresses  and  uniforms 

Custom-made  women ' s  apparel 

Fur  garments  and  furs 

Blouses,  skirts,  sportswear... 

Girls'  and  teen-age  wear 

Infants '  wear. 

Underwear,  slips,  negligees,  robes 

Corsets  and  brassieres 

Women's,  children's  hosiery 

Millinery 

Handbags,  other  accessories 

Men's,  boys'  leather  footwear 

Women's,  misses',  juniors'  leather  footwear... 

Rubber  footwear 

Other  sales 

Stores  not  analyzing  merchandise  line  sales 

South  Atlantic 

Stores  analyzing  merchandise  line  sales,  total.. 

Men's  ready-made  clothing 

Men's  furnishings 

Men's  hats  and  caps 

Boys '  wear 

Custom-made  men's  clothing 

Women's,  misses',  juniors'  coats  and  suits.... 

Women's,  misses',  juniors'  dresses 

Housedresses  and  uniforms 

Custom-made  women ' s  apparel 

Fur  garments  and  furs 

Blouses,  skirts,  sportswear 

Girls '  and  teen-age  wear 

Infants '  wear 

Underwear,  slips,  negligees,  robes 

Corsets  and  brassieres 

Women's,  children's  hosiery 

Millinery 

.Handbags,  other  accessories 

Men's,  boys'  leather  footwear 

Women's,  misses',  juniors'  leather  footwear... 

Rubber  footwear 

Other  sales 

Stores  not  analyzing  merchandise  line  sales , 

East  South  Central 

Stores  analyzing  merchandise  line  sales,  total.. 

Men's  ready-made  clothing....; , 

Men's  furnishings , 

Men's  hats  and  caps , 

Boys '  wear 

Custom-made  men '  s  clothing , 

Women's,  misses',  juniors'  coats  and  suits 

Women's,  misses',  juniors'  dresses , 

Housedresses  and  uniforms , 

Custom-made  women 's  apparel , 

Fur  garments  and  furs 

Blouses,  skirts,  sportswear 

Girls '  and  teen-age  wear 

Infants '  wear 

Underwear,  slips,  negligees,  robes 


162,096 

36 '472 

20,130 

3,350 

6,922 

451 

19,856 

16,059 

2,079 

725 

1,269 

5,693 

3,604 

2,347 

4,406 

1,691 

3,907 

1,955 

2,458 

7,685 

9,226 

1,153 

10,658 

3,692 


231,309 

491229 

21,712 

4,470 

8,916 

1,050 

28,830 

26,721 

3,218 

1,801 

999 

8,714 

6,022 

4,458 

7,521 

2,065 

4,648 

2,776 

3,687 

13,972 

15,780 

1,758 

12,962 


8,909 


125,460 

22,638 

10,683 

2,695 

5,563 

426 

15,222 

13,206 

2,135 

918 

377 

3,988 

3,627 

1,842 

3,748 


100.0 
-223 

12.4 
2.1 
4.3 
0.3 

12.3 
9.9 
1.3 
0.4 
0.8 
3.5 
2.2 
1.5 
2.7 
1.0 
2.4 
1.2 
1.5 
4.7 
5.7 
0.7 
6.6 


100.0 

-2T3 

9.4 
1.9 
3.8 
0.4 
12.5 
11.6 
1.4 
0.8 
0.4 
3.8 
2.6 
1.9 
3.3 
0.9 
2.0 
1.2 
1.6 
6.0 
6.8 
0.8 
5.6 


100.0 

T87l 

8.5 

2.2 

4.5 

0.3 

12.1 

10.5 

1.7 

0.7 

0.3 

3.2 

2.9 

1.5 

3.0 


1,003 
756 
879 
732 
764 
82 
837 
882 
591 
101 
139 
759 
620 
524 
747 
581 
760 
291 
473 
729 
703 
448 


2,255 

2,001 
1,839 
1,554 
1,605 

215 
1,797 
2,056 
1,155 

244 

321 
1,636 
1,305 
1,041 
1,601 
1,022 
1,420 

926 
1,154 
1,590 
1,461 

769 


1,282 

1,086 

1,076 

1,004 

969 

111 

1,064 

1,145 

797 

159 

140 

947 

879 

782 

1,022 


147,640 
149,787 
132,098 
137,089 
6,964 
153,071 
155,699 

76,368 
9,462 

66,931 
138,655 

99,893 

76,741 
133,564 

95,477 
138,089 

95,241 
109,653 
124,421 
119,434 

58,428 


216,579 
200,411 
171,010 
169,318 

16,777 
203,255 
212,268 
111,897 

20,665 

51,848 
183,577 
136,021 
113,349 
178,292 
126,974 
164,180 
126,909 
147,249 
176,295 
152,968 

69,034 


117,541 

110,369 
96,267 

104,581 
8,120 

113,906 

114,894 
73,479 
11,548 
26,595 

102,508 
86,076 
70,372 

102,608 


24.7 
13.4 
2.5 
5.0 
6.5 
13.0 
10.3 
2.7 
7.7 
1.9 
4.1 
3.6 
3.0 
3.3 
1.8 
2.8 
2.0 
2.2 
6.2 
7.7 
2.0 


22.7 
10.8 
2.6 
5.3 
6.3 
14.2 
12.6 
2.9 
8.7 
1.9 
4.7 
4.4 
3.9 
4.2 
1.6 
2.8 
2.2 
2.5 
7.9 
10.3 
2.5 


19.2 
9.7 
2.8 
5.3 
5.2 
13.4 
11.5 
2.9 
7.9 
1.4 
3.9 
4.2 
2.6 
3.6 
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-APPAREL  STORES— MERCHANDISE  LINE  SALES—UNITED  STATES  AND  GEOGRAPHIC 
DIVISIONS:      1948— Continued 


Geographic    division,    kind   of   business, 
and   merchandise    line 


Merchandise  line 
sales 


Amount 

{Thousand 
dollars) 

(1) 


Percent 
distri- 
bution 

(2) 


Stores  handling 
merchandise  line 


Col.1 


Number 
(3) 


Total 
sales 

(Thousand 

dollars) 

(4) 


FAMILY  CLOTHING  STORES— Continued 

East  South  Central— Continued 

Stores  analyzing  merchandise  line  sales — Continued 

Corsets  and  brassieres 

Women  ■  s ,   children  *  s  hosiery 

Millinery 

Handbags,  other  accessories 

Men's,  boys'  leather  footwear 

Women ' s ,  misses ' .  juniors '  leather  footwear 

Rubber  footwear 

Other  sales 

Stores  not  analyzing  merchandise  line  sales 

West  South  Central 

Stores  analyzing  merchandise  line  sales,  total.... 

Men's  ready-made  clothing 

Men 's  furnishings 

Men's  hats  and  caps 

Boys '  wear 

Custom-made  men ' s  clothing 

Women's,  misses',  juniors'  coats  and  suits 

Women's,  misses',  juniors'  dresses 

Housedresses  and  uniforms 

Custom-made  women's  apparel.... 

Fur  garments  and  furs 

Blouses,  skirts,  sportswear 

Girls '  and  teen-age  wear 

Infants '  wear 

Underwear,  slips,  negligees,  robes 

Corsets  and  brassieres 

Women's,  children's  hosiery 

Millinery 

Handbags,  other  accessories 

Men's,  boys'  leather  footwear ,„, 

Women ' s ,  misses ' ,  juniors '  leather  footwear 

Rubber  footwear 

Other  sales 

Stores  not  analyzing  merchandise  line  sales 

Mountain 

Stores  analyzing  merchandise  line  sales,  total.... 

Men's  ready-made  clothing 

Men ' s  furnishings 

Men's  hats  and  caps 

Boys '  wear 

Custom-made  men's  clothing 

'./omen's,  misses',  juniors'  coats  and  suits 

Women's,  misses',  juniors'  dresses 

Housedresses  and  uniforms 

Custom-made  women '  s  apparel 

Fur  garments  and  furs 

Blouses,  skirts,  sportswear 

Girls'  and  teen-age  wear 

Infants '  wear 

Underwear,  slips,  negligees,  robes 

Corsets  and  brassieres 

'•omen's,  children's  hosiery 

Millinery 

Handbags,  other  accessories 

Men's,  boys'  leather  footwear 

Women ' s ,  misses ' ,  juniors '  leather  footwear 

Rubber  footwear 

Other  sales 

Stores  not  analyzing  merchandise  line  sales 


1,031 
2,582 
1,348 
1,793 
8,921 

10,462 
1,417 

10,838 

6,102 


185,546 

36,045 

20,870 

4,930 

7,739 

1,095 

19,445 

18,884 

2,566 

1,153 

926 

5,655 

4,292 

2,346 

6,647 

2,511 

4,358 

2,518 

4,409 

11,496 

11,917 

1,446 

14,298 

10.563 


49,366 
8,393 
5,860 
1,805 
1,876 

159 
4,711 
3,597 

531 

657 

421 
1,882 
1,066 
1,042 
1,379 

558 
1,247 

499 
1,062 
3,482 
3,840 

526 
4,773 

4,655 


0.8 
2.1 
1.1 
1.4 
7.1 
8.3 
1.1 
8.6 


2.3 
1.3 
3.6 
1.4 
2.3 
1.4 
2.4 
6.2 
6.4 
0.8 
7.7 


100.0 
17.0 


11.9 
3.7 
3.8 
0.3 
9.5 
7.3 
1.1 
1.3 
0.8 
3.8 
2.2 
2.1 
2.8 
1.1 
2.5 
1.0 
2.2 
7.0 
7.8 
1.1 
9.7 


671 
960 
537 
715 
1,078 
995 
650 


100.0 

1,423 

19.  i 

1,226 

11.2 

1,167 

2.7 

1,006 

4.2 

1,120 

0.6 

142 

10.4 

1,132 

10.2 

1,229 

1.4 

838 

0.6 

161 

0.5 

153 

3.0 

938 

821 
998 
703 
945 
543 
773 
1,061 
1,019 


394 
346 
351 
322 
299 

29 
322 
320 
201 
117 

95 
256 
269 
236 
255 
188 
234 
140 
186 
321 
299 
214 


74,128 
95,259 
64,191 
86,763 
101,504 
91,487 
48,756 


171,592 

165,900 

143,198 

143,021 

29,355 

165,649 

166,409 

87,198 

21,088 

42,552 

134,163 

110,199 

91,188 

144,453 

114,053 

136,736 

101,173 

126,577 

146,796 

127,170 

57,237 


45,365 
43,400 
40,661 
33,742 

3,105 
45,507 
42,636 
26,694 

8,948 
16,334 
38,962 
31,337 
24,079 
35,346 
28,888 
34,165 
24,494 
33,952 
40,486 
39,529 
19.980 


RETAIL 


-APPAREL  STORES— MERCHANDISE  LINE  SALES-  UNITED  STATES  AND  GEOGRAPHIC 
DIVISIONS:      1948— Continued 


Geographic   division,    kind   of  business, 
and  merchandise   line 


Merchandise  line 
sales 


Amount 

{Thousand 

dollars) 

(1) 


Percent 

distri- 
bution 

(2) 


Stares  handling 
merchandise  line 


Number 
(3) 


Total 

sales 

(Thousand 

dollars) 

(4) 


Col.  1 
as 

per- 
cent 
of 
col.  4 

(5) 


FAMILY  CLOTHING  STORES—Continued 
Pacific 


Stores  analyzing  merchandise  line  sales,   total. 

Men 's  ready-made  clothing 

Men's  furnishings 

Men's  hats  and  caps 

Boys '  wear 

Custom-made  men's  clothing 

Women's,  misses',  juniors'  coats  and  suits... 
Women's,  misses',  juniors' 
Housedresses  and  uniforms. 

Custom-made  women ' s  apparel. 

Fur  garments  and  furs 

Blouses,  skirts,  sportswear 

Girls'  and  teen-age  wear..... 

Infants '  wear 

Underwear,  slips,  negligees,  robes 

Corsets  and  brassieres 

Women's,  children's  hosiery 

Millinery 

Handbags,  other  accessories 

Men's,  boys'  leather  footwear 

Women's,  misses',  juniors'  leather  footwear. 

Rubber  footwear 

Other  sales 


Stores  not  analyzing  merchandise  line  sales. 


WOMEN'S  READY-TO-WEAR  STORES 

New  England 

Stores  analyzing  merchandise  line  sales,  total. 
Women's,  misses',  juniors'  coats  and  suits... 

Women's,  misses',  juniors'  dresses 

Housedresses  and  uniforms 

Custom-made  women's  apparel 

Fur  garments  and  furs 

Blouses,  skirts,  sportswear 

Girls '  and  teen-age  wear 

Infants '  wear 

Underwear,  slips,  negligees,  robes 

Corsets  and  brassieres 

Women's,  children's  hosiery 

Millinery 

Handbags,  other  accessories 

Women's,  misses',  juniors*  leather  footwear.. 

Men 's  furnishings 

Boys '  wear 

Other  sales 


Stores  not  analyzing  merchandise  line  sales.... 

Middle  Atlantic 

Stores  analyzing  merchandise  line  sales,  total. 
Women's,  misses',  juniors'  coats  and  suits... 

Women's,  misses',  juniors'  dresses 

Housedresses  and  uniforms 

Custom-made  women 's  apparel 

Fur  garments  and  furs 

Blouses,  skirts,  sportswear.'. 

Girls'  and  teen-age  wear 

Infants  ■  wear 

Underwear,  slips,  negligees,  robes 

Corsets  and  brassieres 

Women's,  children's  hosiery 

Millinery 

Handbags,  other  accessories 

Women's,  misses',  juniors'  leather  footwear.. 

Men ' s  furnishings 

Boys '  wear 

Other  sales 


Stores  not  analyzing  merchandise  line  sales. 


131,862 

30,69^ 

19,941 

2,610 

5,418 

788 

13,438 

10,881 

906 

912 

566 

7,977 

1,872 

1,680 

3,575 

1,781 

2,569 

1,301 

2,746 

5,771 

6,592 

364 

9,478 

2,861 


246,951 

61,895 

76,799 

3,016 

1,304 

8,384 

24,679 

6,649 

3,608 

13,498 

5,420 

7,789 

6,193 

9,981 

5,563 

671 

1,014 

10,488 

14,881 


877,085 

205,4oi 

316,045 

12,496 

7,794 

22,521 

81,790 

17,609 

12,070 

54,194 

19,478 

24,272 

16,303 

27,372 

19,941 

3,541 

5,988 

30,210 


30,996 


100.0 
-233 

15.1 
2.0 
4.1 
0.6 

10.2 
8.3 
0.7 
0.7 
0.4 
6.0 
1.4 
1.3 
2.7 
1.3 
1.9 
1.0 
2.1 
4.4 
5.0 
0.3 
7.2 


100.0 
25.1 
31.1 
1.2 
0.5 
3.4 
10.0 
2.7 
1.5 
5.5 
2.2 
3.2 
2.5 
4.0 
2.2 
0.3 
0.4 
4.2 


100.0 

-£374- 

36.0 
1.4 
0.9 
2.6 
9.3 
2.0 
1.4 
6.2 
2.2 
2.8 
1.9 
3.1 
2.3 
0.4 
0.7 
3.4 


711 
558 
540 
408 
441 
60 
509 
604 
310 
109 
135 
487 
398 
363 
497 
393 
439 
192 
345 
440 
389 
222 


2,161 

1,501 

2,068 

501 

174 

352 

1,339 

476 

392 

1,131 

753 

999 

597 

721 

128 

90 

78 


8,422 

4,401 

7,417 

1,611 

281 

602 

3,668 

1,129 

1,007 

3,331 

2,229 

2,985 

1,340 

2,001 

327 

193 

255 


118,885 

117,295 

103,165 

90,908 

8,250 

121,419 

122,796 

31,718 

18,836 

26,765 

111,516 

47,128 

46,928 

105,947 

83,189 

96,584 

76,587 

95,588 

104,187 

84,017 

23,351 


225,556 
240,988 
79,990 
11,594 
128,890 
197,766 
82,821 
72,150 
159,897 
128,097 
148,185 
134,797 
146,565 
74,816 
29,758 
27,183 


721,190 
818,648 
212,960 

66,414 
377,231 
628,861 
265,942 
256,590 
547,700 
443,360 
505,645 
426,587 
497,375 
248,145 

82,044 
116,040 


25.8 
17.0 
2.5 
6.0 
9.6 
11.1 
8.9 
2.9 
4.8 
2.1 
7.1 
4.0 
3.6 
3.4 
2.1 
2.7 
1.7 
2.9 
5.5 
7.8 
1.6 


27.4 

31.9 
3.8 

11.2 
6.5 

12.5 
8.0 
5.0 
8.4 
4.2 
5.3 
4.6 
6.8 
7.4 
2.3 
3.7 


28.5 

38.6 
5.9 

11.7 
6.0 

13.0 
6.6 
4.7 
9.9 
4.4 
4.8 
3.8 
5.5 
8.0 
4.3 
5.2 
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Table  29. —APPAREL  STORES— MERCHANDISE  LINE  SALES— UNITED  STATES  AND  GEOGRAPHIC 
DIVISIONS:      1948— Continued 


Geographic    division,    kind  of  business, 
and  merchandise   line 


Merchandise  line 
sales 


Amount 

(Thousand 

dollar*) 

(1) 


Percent 

distri- 
bution 

(2) 


Stores  handling 
merchandise  line 


Col.  1 


Number 
(3) 


Total 
sales 

(Thousand 

dollars) 

(4) 


WOMEN'S  READY-TO-WEAR  STORES— Continued 


East  North  Central 


Stores  analyzing  merchandise  line  sales,   total. 
Women's,  misses',    juniors'   coats  and  suits... 

Women's,  misses',    juniors'   dresses 

Housedresses  and  uniforms 

Custom-made  women 's  apparel 

Pur  garments  and  furs 

Blouses,   skirts,   sportswear 

Girls'  and  teen-age  wear 

Infants '  wear 

Underwear,  slips,  negligees,   robes 

Corsets  and  brassieres 

Women's,   children's  hosiery 

Millinery 

Handbags,  other  accessories 

Women's,  misses',  juniors'  leather  footwear.. 

Men's  furnishings 

Boys '  wear 

Other  sales 


Stores  not  analyzing  merchandise  line  sales.... 

West  North  Central 

Stores  analyzing  merchandise  line  sales,  total. 
Women's,  misses',  juniors'  coats  and  suits... 

Women's,  misses',  juniors'  dresses 

Housedresses  and  uniforms 

Custom-made  women's  apparel 

Fur  garments  and  furs 

Blouses,  skirts,  sportswear 

Girls'  and  teen-age  wear 

Infants '  wear 

Underwear,  slips ,  negligees ,  robes 

Corsets  and  brassieres 

Women's,  children's  hosiery 

Millinery 

Handbags ,  other  accessories 

Women's,  misses',  juniors'  leather  footwear.. 

Men 's  furnishings 

Boys '  wear 

Other  sales 


Stores  not  analyzing  merchandise  line  sales.... 
South  Atlantic 

Stores  analyzing  merchandise  line  sales,  total. 
Women's,  misses',  juniors'  coats  and  suits... 

Women's,  misses',  juniors'  dresses 

Housedresses  and  uni  'orms 

Custom-made  women ' s  apparel 

Fur  garments  and  furs 

Blouses,  skirts,  sportswear 

Girls'  and  teen-age  wear 

Infants '  wear 

Underwear,  slips,  negligees,  robes 

Corsets  and  brassieres 

Women's,  children's  hosiery.... 

Millinery 

Handbags,  other  accessories 

Women's,  misses',  juniors'  leather  footwear.. 

Men ' s  furnishings 

Boys '  wear 

Other  sales 


641,787 

168,343 

197,434 

14,600 

6,373 
14,567 
69,412 
12,185 

6,899 
43,419 
15,560 
21,704 
15,736 
19,886 
18,501 

1,093 

1,227 
14,848 

28,456 


252,878 
65' 103 


72,833 
5,204 
1,668 
5,642 

23,019 
5,222 
3,131 

15,108 
6,308 
8,106 
8,178 
8,603 

10,837 
225 
516 

13,175 

7,017 


370,215 

66,501 

125,374 

4,231 

2,342 

5,686 

39,401 

7,667 

2,976 

29,320 

7,640 

11,867 

8,994 

11,298 

11,489 

579 

620 

12,230 


100.0 

"5272 
30.8 
2.3 
1.0 
2.2 
10.8 
1.9 
1.1 
6.8 
2.4 
3.4 
2.4 
3.1 
2.9 
0.2 
0.2 
2.3 


100.0 
"25T7 
28.8 
2.1 
0.7 
2.2 
9.1 
2.1 
1.2 
6.0 
2.5 
3.2 
3.2 
3.4 
4.3 
0.1 
0.2 
5.2 


100.0 
23.9 
33.9 
1.1 
0.6 
1.5 
10.6 
2.1 
0.8 
7.9 
2.1 
3.2 
2.4 
3.1 
3.1 
0.2 
0.2 
3.3 


4,944 

3,561 

4,784 

1,592 

258 

791 

2,464 

1,049 

864 

3,347 

2,146 

3,031 

1,635 

1,705 

375 

109 

94 


2,374 

1,842 

2,284 

1,098 

148 

311 

1,726 

681 

548 

1,761 

1,223 

1,498 

1,082 

1,199 

267 

81 

69 


3,356 

2,690 

3,189 

671 

234 

547 

2,309 

756 

495 

2,202 

1,264 

1,702 

1,111 

1,564 

448 

81 

148 


599,902 
628,941 
173,259 
34,184 
321,215 
543,311 
199,592 
147,298 
497,326 
352,594 
461,339 
372,987 
443,790 
193,633 
24,152 
46,034 


237,974 
244,638 
105,605 
14,204 
123,903 
217,535 
96,154 
72,492 
210,971 
167,344 
196,094 
164,983 
187,467 
88,403 
10,559 
26,048 


344,998 

357,305 

60,819 

15,758 

174,016 

296,316 

106,779 

64,280 

281,435 

191,509 

285,615 

193,311 

247,509 

94,116 

10,083 

23,241 


Stores  not  analyzing  merchandise  line  sales. 
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Geographic   division,    kind  of  business, 
and  merchandise   line 


Merchandise  line 
sales 


Amount 

(Thousand 

dollar*) 

(1) 


Percent 
distri- 
bution 

(2) 


Stores  handling 
merchandise  line 


Number 
(3) 


Total 

sales 

(Thousand 

dollars) 

(4) 


Col.  1 
as 
per- 


of 
col.  4 


(5) 


WOMEN'S  READY-TO-WEAR  STORES— Continued 

East  South  Central 

Stores  analyzing  merchandise  line  sales,   total.... 

Women's,  misses',    juniors'   coats  and  suits 

Women's,  misses',    juniors'   dresses 

Housedresses  and  uniforms 

Custom-made  women ' s  apparel 

Fur  garments  and  furs 

Blouses,   skirts,   sportswear 

Girls '   and  teen-age  wear 

Infants '  wear <. 

Underwear,   slips,   negligees,   robes , 

Corsets  and  brassieres 

Women ' s,   children ' s  hosiery 

Millinery 

Handbags,  other  accessories 

Women's,  misses',  juniors'  leather  footwear , 

Men ' s  furnishings 

Boys '  wear 

Other  sales 

Stores  not  analyzing  merchandise  line  sales 

West  South  Central 

Stores  analyzing  merchandise  line  sales,  total.... 

Women's,  misses',  juniors'  coats  and  suits 

Women's,  misses,  juniors'  dresses 

Housedresses  and  uniforms 

Custom-made  women ' s  apparel 

Fur  garments  and  furs 

Blouses,  skirts,  sportswear 

Girls '  and  teen-age  wear 

Infants '  wear 

Underwear,  slips,  negligees,  robes 

Corsets  and  brassieres 

Women ' s,  children ' s  hosiery 

Millinery 

Handbags,  other  accessories , 

Women's,  misses',  juniors'  leather  footwear , 

Men ' s  furnishings 

Boys '  wear 

Other  sales 

Stores  not  analyzing  merchandise  line  sales 

Mountain 

Stores  analyzing  merchandise  line  sales,  total...., 

Women's,  misses',  juniors'  coats  and  suits 

Women's,  misses',  juniors'  dresses 

Housedresses  and  uniforms 

Custom-made  women ' s  apparel 

Fur  garments  and  furs 

Blouses,  skirts,  sportswear 

Girls '  and  teen-age  wear 

Infants '  wear 

Underwear,  slips,  negligees,  robes 

Corsets  and  brassieres 

Women's,  children's  hosiery 

Millinery 

Handbags,  other  accessories 

Women's,  misses',  juniors'  leather  footwear 

Men '  s  furnishings 

Boys '  wear 

Other  sales 

Stores  not  analyzing  merchandise  line  sales 


144,988 

54; 203 

40,387 

2,219 

805 

1,934 

14,752 

3,011 

1,631 

12,602 

3,249 

5,398 

4,610 

5,069 

7,667 

463 

677 

6,311 

8,890 


234,821 
50.443 


71,592 
3,025 
1,660 
3,837 

25,760 
3,843 
4,813 

19,541 
5,204 
8,195 
6,499 
7,311 

12,907 

544 

523 

9,124 

6,852 


81,191 

18,681 

23,589 

1,241 

1,172 

1,493 

9,841 

1,403 

910 

6,342 

2,060 

2,772 

1,836 

2,094 

3,296 

253 

115 

4,093 

6.639 


100.0 


~^6 
27.9 
1.5 
0.6 
1.3 
10.2 
2.1 
1.1 
8.7 
2.2 
3.7 
3.2 
3.5 
5.3 
0.3 
0.4 
4.4 


100.0 
~2TT5" 

30.5 
1.3 
0.7 
1.6 

11.0 
1.6 
2.1 
8.3 
2.2 
3.5 
2.8 
3.1 
5.5 
0.2 
0.2 
3.9 


1,220 

1,053 

1,185 

386 

87 

211 

957 

334 

230 

1,012 

589 

836 

605 

672 

260 

61 

71 


2,031 

1,698 

1,972 

710 

165 

290 

1,452 

538 

511 

1,531 

1,021 

1,332 

782 

1,028 

401 

59 

131 


100.0 

852 

23.0 

710 

29.1 

819 

1.5 

326 

1.5 

68 

1.8 

187 

12.1 

703 

1.7 

265 

1.1 

188 

7.8 

669 

2.5 

459 

3.4 

588 

2.3 

430 

2.6 

437 

4.1 

111 

0.3 

20 

0.1 

23 

5.1 

137,886 
140,213 

28,471 
6,716 

68,615 
125,358 

41,769 

25,895 
127,486 

85,837 
111,651 

93,394 
113,644 

52,611 
5,206 

18,419 


222,458 

225,738 

44,628 

9,557 

106,644 

201,712 

59,364 

71,594 

200,853 

137,669 

185,092 

128,265 

175,715 

82,978 

10,011 

9,882 


76,266 
77,021 
17,614 

6,279 
36,013 
73,102 
28,089 
21,479 
70,118 
50,367 
62,236 
48,036 
54,694 
25,249 
10,545 

5,001 


24.8 

28.8 
7.8 

12.0 
2.8 

11.8 
7.2 
6.3 
9.9 
3.8 
4.8 
4.9 
4.5 

14.6 
8.9 
3.7 


22.7 

31.7 
6.8 

17.4 
3.6 

12.8 
6.5 
6.7 
9.7 
3.8 
4.4 
5.1 
4.2 

15.6 
5.4 
5.3 


24.5 

30.6 
7.0 

18.7 
4.1 

13.5 
5.0 
4.2 
9.0 
4.1 
4.4 
3.8 
3.8 

13.0 
2.4 
2.3 
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Geographic    division,    kind   of  business, 
and   merchandise    line 


Merchandise  line 
sales 


Amount 

(Thousand 

dollars) 

(1) 


Percent 
distri- 
bution 

(2) 


Stores  handling 
merchandise  line 


Number 
(3) 


Total 
sales 

{Thousand 

dollar*) 

(4) 


Col.  1 


WOMEN'S  READY-TO-WEAR  STORES—Continued 

Pacific 

Stor.es  analyzing  merchandise  line  sales,  total 

Women's,  misses',  juniors'  coats  and  suits 

Women's,  misses',  juniors'  dresses 

Housedresses  and  uniforms 

Custom-made  women ' s  apparel 

Fur  garments  and  furs 

Blouses,  skirts,  sportswear 

Girls '  and  teen-age  wear 

Infants '  wear 

Underwear,  slips,  negligees,  robes 

Corsets  and  brassieres 

Women ' s,  children ' s  hosiery 

Millinery 

Handbags,  other  accessories 

Women's,  misses',  juniors'  leather  footwear 

Men ' s  furnishings 

Boys '  wear 

Other  sales 

Stores  not  analyzing  merchandise  line  sales 

MILLINERY  STORES 

Middle  Atlantic 

Stores  analyzing  merchandise  line  sales,  total 

Millinery 

Women1 s,  children ' s  hosiery 

Handbags,  other  accessories 

Other  sales 

Stores  not  analyzing  merchandise  line  sales 

East  North  Central 

Stores  analyzing  merchandise  line  sales,  total 

Millinery 

Women ' s,  children ' s  hosiery 

Handbags,  other  accessories 

0  ther  sale s -. 

Stores  not  analyzing  merchandise  line  sales 

West  North  Central 

Stores  analyzing  merchandise  line  sales,  total 

Millinery 

Women ' s,  children ' s  hosiery 

Handbags,  other  accessories 

Other  sales 

Stores  not  analyzing  merchandise  line  sales 

South  Atlantic 

Stores  analyzing  merchandise  line  sales,  total 

Millinery 

Women ' s,  children ' s  hosiery 

Handbags,  other  accessories 

Other  sales 

Stores  not  analyzing  merchandise  line  sales 

Pacific 

Stores  analyzing  merchandise  line  sales,  total 

Millinery 

Women ' s,  children ' s  hosiery 

Handbags,  other  accessories 

Other  sales 

Stores  not  analyzing  merchandise  line  sales 

See  footnotes  at  end  of  table. 


350,953 

92,901 

96,214 

3,712 

2,983 

5,000 

51,463 

7,370 

3,722 

23,270 

9,143 

11,206 

8,301 

9,385 

7,644 

599 

813 

17,227 

12.208 


36,156 

32,683 

244 

2,183 
1,046 

975 


25,144 
21,948 

524 
1,813 

859 

426 


5,711 

4,619 

34 

778 


11,464 

9,819 

124 

921 

600 


7,922 
7,081 


100.0 

-26T5- 
27.4 
1.0 
0.8 
1.4 
14.7 
2.1 
1.1 
6.6 
2.6 
3.2 
2.4 
2.7 
2.2 
0.2 
0.2 
4.9 


100.0 
-50T 


0.7 
6.0 
2.9 


100.0 
"873 


2.1 
7.2 
3.4 


100.0 
-SOT? 


0.6 
13.6 
4.9 


100.0 
-35T7 


l.i 
8.0 
5.2 


100.0 
-S9TT 


140 
120 


0.2 
8.7 
1.7 


3,360 

2,507 

3,232 

860 

158 

295 

2,416 

594 

440 

2,154 

1,405 

1,824 

984 

1,259 

165 

42 

119 


1,983 

1,983 

110 

530 


1,354 

1,354 

156 

419 


461 

461 

33 

152 


452 

452 

13 

111 


316,053 

321,431 

69,955 

39,302 

134,208 

285,900 

103,499 

83,250 

240,684 

210,190 

236,387 

174,977 

215,397 

92,554 

43,834 

23,626 


36,156 

2,117 

13.053 


25,144 

3,166 

10,716 


5,711 

281 

3,218 


11,464 
1,203 
4,765 


7,922 

185 

3,364 


-APPAREL  STORES— MERCHANDISE  LINE  SALES— UNITED  STATES  AND  GEOGRAPHIC 
DIVISIONS:*  1948—Continued 


Geographic   division,    kind  of  business, 
and  merchandise   line 


Merchandise  line 
sales 


Amount 

(Thousand 

dollars) 

(1) 


Percent 
distri- 
bution 

(2) 


Stores  handling 
merchandise  line 


Number 
(3) 


Total 

sales 

(Thousand 

dollars) 
(4) 


Col.  1 
as 

per- 
cent 
of 
col.  4 

(5) 


HOSIERY  STORES 
New  England 


Stores  analyzing  merchandise  line  sales,  total. 

Women ' s,  children ' s  hosiery 

Underwear,  slips,  negligees,  robes 

Corsets  and  brassieres 

Other  sales 


Stores  not  analyzing  merchandise  line  sales.... 

Middle  Atlantic 

Stores  analyzing  merchandise  line  sales,  total. 

Women ' s,  children ' s  hosiery 

Underwear,  slips,  negligees,  robes 

Corsets  and  brassieres 

Other  sales 


Stores  not  analyzing  merchandise  line  sales.... 

East  North  Central 

Stores  analyzing  merchandise  line  sales,  total. 

Women ' s,  children ' s  hosiery 

Underwear,  slips,  negligees,  robes 

Corsets  and  brassieres 

Other  sales. 


Stores  not  analyzing  merchandise  line  sales.... 

South  Atlantic 

Stores  analyzing  merchandise  line  sales,  total. 

Women ' s,  children ' s  hosiery 

Underwear,  slips,  negligees,  robes 

Corsets  and  brassieres..... 

Other  sales 


Stores  not  analyzing  merchandise  line  sales.... 

CORSET,  LINGERIE  STORES 

Middle  Atlantic 

Stores  analyzing  merchandise  line  sales,  total. 

Underwear,  slips,  negligees,  robes 

Corsets  and  brassieres 

Blouses,  skirts,  sportswear 

Women ' s,  children' s  hosiery 

Handbags,  other  accessories 

Other  sales 


Stores  not  analyzing  merchandise  line  sales 

APPAREL  ACCESSORY,  SPECIALTY  STORES 
Middle  Atlantic 


Stores  analyzing  merchandise  line  sales,  total. 

Blouses,  skirts,  sportswear 

Housedresses  and  uniforms 

Girls '  and  teen-age  wear 

Infants '  wear 

Underwear,  slips,  negligees,  robes 

Corsets  and  brassieres 

Women's,  children's  hosiery 

Handbags,  other  accessories.... t 

Other  sale s 


5,533 

4,322 

600 

206 

405 


37,179 

27,116 

5,563 

1,745 

2.755 


Stores  not  analyzing  merchandise  line  sales. 


163 


17,163 
13,563 

1,474 
447 

1,679 

241 


5,008 

3,721 

744 

117 
426 

1,568 


51,960 

17,050 

22,697 

3,538 

5,470 

652 

2,553 

431 


85,950 

27,117 

725 

431 

878 

16,086 

6,513 

11,171 

14,336 

8,693 

2.486 


100.0 
78.1 
10.9 
3.7 
7.3 


100.0 
72.9 
15.0 

4.7 
7.4 


100.0 

79.0 

8.6 

2.6 

9.8 


100.0 

14.9 
2.3 
8.5 


100.0 

32.8 

43.7 

6.8 

10.5 

1.3 

4.9 


100.0 
-3T3 
0.8 
0.5 
1.0 
18.7 
7.6 
13.0 
16.7 
10.1 


123 
123 


1,001 

1,001 

576 

345 


337 

337 

162 

95 


102 

102 

29 

16 


1,510 

1,040 

1,231 

339 

646 

182 


1,689 

1,290 
219 
159 
163 

1,091 
778 

1,032 
771 


5,533 
3,448 
1,122 


37,179 
23,119 
15.291 


17,163 
6,977 
3,646 


5,008 
3,474 
1,374 


40,925 
43,801 
18,663 
28,812 
9,484 


64,765 

9,501 

3,019 

5,267 

61,061 

45,276 

56, 271 

47,980 


78.1 
17.4 
18.4 


72.9 
24.1 
11.4 


79.0 
21.1 
12.3 


74.3 
21.4 
8.5 


41.7 
51.8 
19.0 
19.0 
6.9 


41.9 
7.6 
14.3 
16.7 
26.3 
14.4 
19.9 
29.9 


See  footnotes  at  end  of  table. 


THE  APPAREL  TRADE 


Table  29. 


-APPAREL  STORES— MERCHANDISE  LINE  SALES— UNITED  STATES  AND  GEOGRAPHIC 
DIVISIONS*    1948— Continued 


Geographic   division,    kind  of  business, 
and  merchandise   line 


Merchandise  line 
sales 


Amount 

(Thousand 

dollars) 

(1) 


Percent 
distri- 
bution 

(2) 


Stores  handling 
merchandise  line 


Number 
(3) 


Col.  1 
as 


Total 

sales 

(Thotuand 

dollars) 
(4) 


APPAREL  ACCESSORY,   SPECIALTY  STORES—Continued 
„   East  North  Central 


Stores  analyzing  merchandise  line  sales,   total. 

Blouses,    skirts,   sportswear 

Housedresses  and  uniforms 

Girls'   and  teen-age  wear 

Infants '   wear 

Underwear,   slips,  negligees,   robes 

Corsets  and  brassieres 

Women ' s,   children ' s  hosiery 

Handbags,   other  accessories..... 

Other  sales 


Stores  not  analyzing  merchandise  line  sales.... 

West  South  Central 

Stores  analyzing  merchandise  line  sales,  total. 

Blouses,  skirts,  sportswear 

Housedresses  and  uniforms  ....,..■ 

Girls '  and  teen-age  wear 

Infants '  wear 

Underwear,  slips,  negligees,  robes 

Corsets  and  brassieres 

Women' s,  children ' s  hosiery 

Handbags,  other  accessories 

Other  sales 


Stores  not  analyzing  merchandise  line  sales. 
Pacific 


Stores  analyzing  merchandise  line  sales,  total. 

Blouses,  skirts,  sportswear ..v. 

Housedresses  and  uniforms 

Girls'  and  teen-age  wear 

Infants '  wear 

Underwear,  slips,  negligees,  robes 

Corsets  and  brassieres 

Women's,  children's  hosiery 

Handbags,  other  accessories 

Other  sales. .  „ 


Stores  not  analyzing  merchandise  line  sales. 


MEN'S  SHOE  STORES 

New  England 

Stores  analyzing  merchandise  line  sales,  total. 

Men's,  boys'  leather  footwear 

Women's,  misses',  juniors'  leather  footwear.. 

Rubber  footwear 

Men ' s  furnishings 

Men's  hats  and  caps 

Handbags,  other  accessories 

Other  sales 


Stores  not  analyzing  merchandise  line  sales.... 

Middle  Atlantic 

Stores  analyzing  merchandise  line  sales,  total. 

Men's,  boys'  leather  footwear 

Women's,  misses',  juniors1  leather  footwear.. 

Rubber  footwear 

Men ' s  furnishings 

Men ' s  hats  and  caps 

Handbags,  other  accessories 

.  Other  sales 


32, 579 

10,359 

268 

289 

293 

7,236 

2,014 

4,557 

1,669 

5,894 

239 


18,669 

4,031 

95 

34 

3,550 
1,053 
2,919 
2,924 
4,063 

376 


16,631 


13,251 

1,229 

276 

1,263 

147 
465 


75,573 
64,366 
3,451 
1,272 
3,777 
i1) 

237 
2.470 


100.0 

31.8 
0.8 
0.9 
0.9 

22.2 
6.2 

14.0 
5.1 

18.1 


4,639 

100.0 
—775- 

119 

2.6 

(M 

C1) 

(M 

C1) 

474 

10.2 

44 

0.9 

599 

13.0 

505 

10.9 

2,549 

54.9 

100.0 

0.5 
0.2 

(^ 

19.0 
5.7 
15.6 
15.7 
21.7 


7.4 
1.6 
7.6 

0.9 
2.8 


100.0 
-55TT 
4.6 
1.7 
5.0 
(X) 
0.3 
3.3 


557 
414 
163 
29 
64 
455 
269 
407 
295 


28,185 
9,226 
2,036 
1,912 
28,685 
12,998 
24,957 
15,637 


259 


,639 


2 
1 
(X. 

to 
2,005 
285 
3,897 
3,887 


13,977 

3,744 

294 

(x) 

12,815 
7,511 

13,966 

14.159 


16,631 
4,650 

11,146 
9,732 

2,786 


75,573 
16,349 
53,936 
49,767 
to 
5,689 


Stores  not  analyzing  merchandise  line  sales. 


See  footnotes  at  end  of  table. 


RETAIL 

Table  29 APPAREL  STORES—MERCHANDISE  LINE  SALES— UNITED  STATES  AND  GEOGRAPHIC 

DIVISIONS:*  1948— Continued 


Geographic    division,    kind  of  business, 
and  merchandise    line 


Merchandise  line 
sales 


Amount 

[Thousand 

dollars) 

(1) 


Percent 
djstri' 
bution 

(2) 


Stores  handling 
merchandise  line 


Number 
(3) 


Total 
sales 

(Thousand 

dollars) 

(4) 


Col.  1 
as 
per- 
cent 
of 
col.  4 

(5) 


MEN'S  SHOE  STORES— Continued 

East  North  Central 

Stores  analyzing  merchandise  line  sales,    total 

Men's,   boys'   leather  footwear 

Women's,  misses',    juniors'   leather  footwear. 

Rubber  footwear 

Men' s  furnishings 

Men's  hats  and  caps 

Handbags,  other  accessories 

0 ther  sales 

Stores  not  analyzing  merchandise  line  sales... 

West  North  Central 

Stores  analyzing  merchandise  line  sales,  total 

Men ' s,  boys,  leather  footwear 

Women's,  misses',  juniors'  leather  footwear. 

Rubber  footwear 

Men ' s  furnishings 

Men's  hats  and  caps 

Handbags,  other  accessories 

Other  sales 

Stores  not  analyzing  merchandise  line  sales... 
South  Atlantic 

Stores  analyzing  merchandise  line  sales,  total 

Men's,  boys'  leather  footwear 

Women's,  misses',  juniors'  leather  footwear. 

Rubber  footwear 

Men's  furnishings 

Men ' s  hats  .and  caps 

Handbags,  other  accessories 

Other  sales 

Stores  not  analyzing  merchandise  line  sales... 

West  South  Central 

Stores  analyzing  merchandise  line  sales,  total 

Men's,  boys'  leather  footwear 

Women's,  misses',  juniors'  leather  footwear. 

Rubber  footwear 

Men ' s  furnishings 

Men's  hats  and  caps 

Handbags,  other  accessories 

Other  sales 

Stores  not  analyzing  merchandise  line  sales... 

Pacific 

Stores  analyzing  merchandise  line  sales,  total 

Men's,  boys'  leather  footwear 

Women's,  misses',  juniors'  leather  footwear. 

Rubber  footwear 

Men '  s  furnishings 

Men's  hats  and  caps « 

Handbags,  other  accessories 

Other  sales 

Stores  not  analyzing  merchandise  line  sales... 

WOMEN'S  SHOE  STORES 
New  England 
Stores  analyzing  merchandise  line  sales,  xotal 
Women's,  misses',  juniors'  leather  footwear. 

Men's,  boys'  leather  footwear 

Rubber  footwear 

Women ' s,  children ' s  hosiery 

Millinery. 

Handbags,  other  accessories 

Other  sales 

Stores  not  analyzing  merchandise  line  sales... 


39,946 

34,385 

1,044 

580 

2,594 

241 

85 

1.017 


10,124 

3,423 

380 

125 

730 

56 

55 

355 

119 


20,377 

18,050 


245 

195 

,188 

60 

23 

616 


13,590 

12,215 

43 

113 

790 

i1) 

16 
413 


11,833 
10,399 

319 
62 

436 

617 


30,128 

23,961 

383 

754 

1,296 

81 

1,877 

1,776 


100.0 

423 

86.1 

423 

2.6 

48 

1.5 

288 

6.5 

259 

0.6 

14 

0.2 

11 

100.0 

198 

83.2 

198 

3.8 

34 

1.2 

107 

7.2 

89 

0.6 

22 

0.5 

32 

100.0 

1.2 
1.0 
5.8 
0.3 
0.1 
3.0 


100.0 
"87^ 
2.7 
0.5 
3.7 
(X) 

5.2 


238 
238 
13 
93 
110 
20 
4 


100.0 

157 

89. 9 

157 

0.3 

16 

0.8 

71 

5.8 

58 

(l) 

11 

0.1 

13 

156 

156 

25 

65 

49 

1 


100.0 

315 

79.5 

315 

1.3 

32 

2.5 

146 

4.3 

106 

0.3 

16 

6.2 

115 

39,946 

5,285 

27,310 

30,549 

1,442 

1,926 


10,124 

1,389 

6,008 

6,544 

647 

765 


20,377 

2,108 

10, 260 

14,111 

850 

517 


13,590 
2,692 
7,391 
8,388 

(x) 
387 


11,833 

923 

5,706 

5,308 

(x) 


30,128 
3,537 

19,278 

16,445 
3,744 

20,861 


86.1 
19.8 
2.1 
8.5 
16.8 
4.4 


83.2 

27.4 

2.1 

11.2 

8.6 

7.2 


88.6 
11.6 
1.9 
8.4 
7.1 
4.4 


89.9 
1.6 
1.5 
9.4 

(x) 
4.1 


87.9 

34.6 

1.1 

8.2 

(x) 


79.5 
10.8 
3.9 
7.9 
2.2 
9.0 


See  footnotes  at  end  of  table. 
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THE  APPAREL  TRADE 

Table  29.— APPAREL  STORES— MERCHANDISE  LINE  SALES—UNITED  STATES  AND  GEOGRAPHIC 
DIVISIONS:      1948— Continued 


Geographic    division,    kind   of  business, 
and   merchandise    line 


Merchandise  line 
sales 


Amount 

[Thousand 

dollars) 

(1) 


Percent 
distri- 
bution 

(2) 


Stores  handling 
merchandise  line 


Number 
(3) 


Total 
sales 

(Thousand 

dollars) 

(4) 


WOMEN'S  SHOE  STORES—Continued 

Middle  Atlantic 

Stores  analyzing  merchandise  line  sales,   total. 
Women's,  misses',    juniors'   leather  footwear.. 

Men's,   boys'   leather  footwear 

Rubber  footwear 

Women ' s,   children ' s  hosiery 

Millinery 

Handbags,  other  accessories 

Other  sales ; 


Stores  not  analyzing  merchandise  line  sales.... 

East  North  Central 

Stores  analyzing  merchandise  line  sales,  total, 
Women's,  misses',  juniors'  leather  footwear.. 

Men's,  boys'  leather  footwear 

Rubber  footwear 

Women ' s,  children ' s  hosiery 

Millinery 

Handbags,  other  accessories 

0 ther  sales 


Stores  not  analyzing  merchandise  line  sales.... 

West  North  Central 

Stores  analyzing  merchandise  line  sales,  total. 
Women's,  misses',  juniors'  leather  footwear.. 

Men's,  boys'  leather  footwear 

Rubber  footwear 

Women '  s,  children '  s  hosiery 

Millinery 

Handbags,  other  accessories 

Other  sales 


Stores  not  analyzing  merchandise  line  sales.... 

South  Atlantic 

Stores  analyzing  merchandise  line  sales,  total. 
Women's,  misses',  juniors'  leather  footwear.. 

Men's,  boys'  leather  footwear 

Rubber  footwear 

Women ' s,  children ' s  hosiery 

Millinery 

Handbags,  other  accessories 

Other  sales 


Stores  not  analyzing  merchandise  line  sales.... 

East  South  Central 

Stores  analyzing  merchandise  line  sales,  total. 
Women's,  misses',  juniors'  leather  footwear.. 

Men's,  boys'  leather  footwear 

Rubber  footwear 

Women ' s,  children ■ s  hosiery 

Millinery 

Handbags,  other  accessories 

Other  sales 


Stores  not  analyzing  merchandise  line  sales.... 

West  South  Central 

Stores  analyzing  merchandise  line  sales,  total. 
Women's,  misses',  juniors'  leather  footwear., 

Men's,  boys'  leather  footwear 

Rubber  footwear 

Women's,  children's  hosiery 

Millinery 

Handbags,   other  accessories 

Other  sales 


100,192 

89,532 

327 

2,077 

2,597 

IK 

4,525 

1,020 

101 


75.371 

61  648 


Stores  not  analyzing  merchandise  line  sales. 


725 
1,341 
3,836 
56 
5,703 
2,062 


25,451 

21,671 

165 

540 

1,141 

(x) 

1,752 

182 


45,767 

38,638 

255 

520 

2,197 

32 

2,954 

1,171 


20,658 

16, 94"  3 

59 

191 

1,091 

43 

1,685 

646 

200 


33,349 

26,907 

67 

180 

1,954 

76 

3,129 

1,036 

294 


100.0 
81. 8 
0.9 
1.8 
5.1 
0.1 
7.6 
2.7 


100.0 

-3371 
0.7 
2.1 
4.5 
(l) 
6.9 
0.7 


100.0 
-3477 
0.6 
1.1 
4.8 
0.1 
6.5 
2.5 


100.0 
82.0 
0.3 
0.9 
5.3 
0.2 
8.2 
3.1 


100.0 
80.7 
0.2 
0.5 
5.9 
0.2 
9.4 
3.1 


1,127 
1,127 
126 
500 
275 
19 
312 


496 
496 
25 
250 
241 
4 
302 


237 
237 

13 
104 

85 
2 

99 


391 
391 
30 
144 
174 
5 
213 


158 

158 

7 

41 

70 

4 

107 


215 

215 

8 

73 

130 

4 

168 


100,192 
13,935 
60,994 
51,297 
5,025 
57,490 


75,371 
3,376 

52,295 

52,708 
3,397 

61.778 


25,451 
1,050 
16,673 
14,029 
(x) 
18.431 


45,767 
6,103 

24,159 

32,066 
1,055 

36.005 


20,658 

733 

9,573 

13,266 

421 

17,297 


33,349 
692 

18,702 

25,364 
426 

30,864 


See  footnotes  at  end  of  table. 


Table  29 APPAREL  STORES— MERCHANDISE  LINE  SALES— UNITED  STATES  AND  CEOGRAPHIC 

DIVISIONS:*    1948— Continued 


Geographic   division,    kind   of  business, 
and  merchandise   line 


Merchandise  line 

sales 


Amount 

(Thousand 

dollars) 

(1) 


Percent 
distri- 
bution 

(2) 


Stores  handling 
merchandise  line 


Number 
(3) 


Total 

sales 

(Thousand 

dollars) 

(4) 


Col.  1 

as 
per- 
cent 

of 
col.  4 

(5) 


WOMEN'S  SHOE  STORES— Continued 

Pacific 

Stores  analyzing  merchandise  line  sales,  total, 
Women's,  misses',  juniors'  leather  footwear., 

Men's,  boys'  leather  footwear , 

Rubber  footwear , 

Women '  s,  children '  s  hosiery , 

Millinery 

Handbags,  other  accessories , 

Other  sales • , 

Stores  not  analyzing  merchandise  line  sales..., 

FAMILY  SHOE  STORES 

New  England 

Stores  analyzing  merchandise  line  sales,  total, 

Men's,  boys'  leather  footwear , 

Women's,  misses',  juniors'  leather  footwear.. 

Rubber  footwear 

Men '  s  furnishings , 

Women ' s,  children ' s  hosiery 

Handbags,  other  accessories , 

Other  sales 

Stores  not  analyzing  merchandise  line  sales..., 

Middle  Atlantic 

Stores  analyzing  merchandise  line  sales,  total. 

Men's,  boys'  leather  footwear 

Women's,  misses',  juniors'  leather  footwear.. 

Rubber  footwear , 

Men ' s  furnishings 

Women ' s,  children ' s  hosiery 

Handbags,  other  accessories 

Other  sales 

Stores  not  analyzing  merchandise  line  sales..., 
East  North  Central 


Stores  analyzing  merchandise  line  sales,  total, 

Men's,  boys'  leather  footwear 

Women's,  misses',  juniors'  leather  footwear. 

Rubber  footwear 

Men ' s  furnishings 

Women " s,  children ' s  hosiery 

Handbags,  other  accessories 

Other  sales , 

Stores  not  analyzing  merchandise  line  sales... 


39,631 

32,407 

282 

385 

2,631 

t1) 

3,163 

763 

26 


60,521 

17,886 

33,111 

4,887 

451 

1,316 

745 

2,125 

2.882 


244,624 

62,173 

146,501 

14,846 

459 

7,427 

5,348 

7.870 


West  North  Central 


Stores  analyzing  merchandise  line  sales,  total, 

Men's,  boys'  leather  footwear , 

Women's,  misses',  juniors'  leather  footwear., 

Rubber  footwear 

Men' s  furnishings 

Women ' s,  children ' s  hosiery 

Handbags,  other  accessories , 

Other  sales , 

Stores  not  analyzing  merchandise  line  sales..., 


5.908 


216,068 

6^,968" 

121,228 

13,898 

431 

4,795 

2,982 

7,766 

3.949 


66.595 


37,653 
3,684 

135 
1,183 

505 
2,547 

1,686 


100.0 
81.8 
0.7 
1.0 
6.6 
(X) 
8.0 
1.9 


100.0 

54.7 
8.1 
0.7 
2.2 
1.2 
3.5 


100.0 

59.9 
6.1 
0.2 
3.0 
2.2 
3.2 


100.0 
-30-T 
56.1 
6.4 
0.2 
2.2 
1.4 
3.6 


100.0 

56.5 
5.5 
0.2 
1.8 
0.8 
3.8 


231 
231 
35 
125 
120 
1 
135 


1,100 

1,100 

1,100 

862 

67 

224 

131 


3,570 
3,570 
3,570 
2,807 

130 
1,004 

695 


3,549 
3,549 
3,549 
2,943 

104 
1,182 

875 


1,276 

1,276 

1,276 

946 

29 

309 

248 


39,631 
3,216 
30,610 
31,194 
(x) 
33,560 


60,521 
60,521 
51,812 
6,433 
19,957 
14,980 


244,624 
244,624 
208,781 
26,431 
123,729 
110,076 


216,068 
216,068 
187,078 
9,181 
106,072 
91,036 


66, 595 
66, 595 
51,544 
890 
25,745 
19,873 


81.8 
8.8 
1.2 
8.4 

(x) 
9.4 


29.6 
54.7 
9.4 
7.0 
6.6 
5.0 


25.4 
59.9 
7.1 
1.7 
6.0 
4.9 


30.1 
56.1 
7.4 
4.7 
4.5 
3.3 


31.4 
56.5 
7.1 
15.2 
4.6 
2.5 


See  footnotes  at  end  of  table. 
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Table  29.— APPAREL  STORES—MERCHANDISE  LINE  SALES— UNITED  STATES  AND  GEOGRAPHIC 
DIVISIONS:*   1948— Continued 


Geographic   division,    kind   of  business, 
and  merchandise    line 


Merchandise  line 
sales 


Amount 

(Thousand 

dollars) 

(1) 


Percent 
distri- 
bution 

(2) 


Stores  handling 
merchandise  line 


Col.  1 


Number 
0) 


Total 

sales 

(Thousand 

dollars) 

(4) 


FAMILY  SHOE  STORES—Continued 


South  Atlantic 


total. 


Stores  analyzing  merchandise  line  sales, 

Men's,  boys'  leather  footwear 

Women's,  misses',  juniors'  leather  footwear. 

Rubber  footwear 

Men' s  furnishings 

Women's,  children's  hosiery 

Handbags,  other  accessories 

Other  sales 


Stores  not  analyzing  merchandise  line  sales.... 

East  South  Central 

Stores  analyzing  merchandise  line  sales,  total. 

Men's,  boys'  leather  footwear 

Women's,  misses',  juniors'  leather  footwear.. 

Rubber  footwear 

Men ' s  furnishings 

Women ' s,  children ' s  hosiery 

Handbags,  other  accessories 

Other  sales 


Stores  not  analyzing  merchandise  line  sales.... 

West  South  Central 

Stores  analyzing  merchandise  line  sales,  total. 

Men's,  boys'  leather  footwear 

Women's,  misses',  juniors'  leather  footwear.. 

Rubber  footwear 

Men ' s  furnishings 

Women ' s,  children ' s  hosiery 

Handbags,  other  accessories. „ 

Other  sales .  .** 


Stores  not  analyzing  merchandise  line  sales.... 

Mountain 

Stores  analyzing  merchandise  line  sales,  total. 

Men's,  boys'  leather  footwear 

Women's,  misses',  juniors'  leather  footwear.. 

Rubber  footwear 

Men '  s  furnishings 

Women ' s,  children ' s  hosiery 

Handbags,  other  accessories 

Other  sales 


Stores  not  analyzing  merchandise  line  sales.... 

Pacific 

Stores  analyzing  merchandise  line  sales,  total. 

Men's,  boys'  leather  footwear 

Women's,  misses',  juniors'  leather  footwear.. 

Rubber  footwear 

Men's  furnishings. 

Women's,  children's  hosiery 

Handbags,  other  accessories 

Other  sales 


Stores  not  analyzing  merchandise  line  sales.... 

CUSTOM  TAILORS 

Middle  Atlantic 

Stores  analyzing  merchandise  line  sales,  total. 

Custom-made  men ' s  clothing 

Men ' s  ready-made  clothing 

Men ' s  furnishings 

Custom-made  women ' s  apparel 

Other  sales 


Stores  not  analyzing  merchandise  line  sales. 
See  footnotes  at  end  of  table. 


80,795 

21,802 

48,447 

3,251 

362 

2,704 

2,035 

2,194 

2,501 


25,523 

9,544 

13,495 

786 


100.0 
"273 
60.0 
4.0 
0.5 
3.3 
2.5 
2.7 


422 
209 

987 


41,741 

100.0 

11,175 

26.3 

24,807 

59.4 

1,235 

3.0 

219 

0.5 

1,405 

3.4 

1,063 

2.5 

1,837 

4.4 

1,333 

23,633 

100.0 

6,677 

28.3 

14,340 

60.7 

668 

2.8 

49 

0.2 

562 

2.4 

384 

1.6 

953 

4.0 

848 

... 

99,111 
27,530 

100.0 

27.8 

58,680 

59.2 

3,593 

3.6 

812 

0.8 

2,340 

2.4 

3,043 

3.1 

3,113 

3.1 

4,119 

... 

46,570 
32,024 

100.0 

68.8 

514 

1.1 

722 

1.6 

11,339 

24.3 

1,971 

4.2 

299 

... 

1,005 

1,005 

1,005 

732 

86 

406 

368 


100.0 

394 

36.6 

394 

52.9 

394 

3.1 

243 

1.1 

14 

1.6 

95 

0.8 

67 

601 
601 
601 
358 
31 
295 
223 


315 
315 
315 
178 

38 
100 

79 


1,455 

1,455 

1,455 

1,025 

261 

526 

582 


1,522 

1,216 

41 

60 

491 


80,795 
80,795 
62,008 
10,664 
47,642 
47,613 


25,523 
25,523 
16,253 
1,181 
8,488 
7.730 


41,741 
41,741 
29,915 
4,183 
27,215 
25,365 


23,633 
23,633 
14,517 
2,226 
11,297 
11,055 


99,111 
99,111 
75,053 
20,539 
53,226 
60.459 


36,050 
2,908 
6,541 

19,606 
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-APPAREL  STORES—MERCHANDISE  LINE  SALES— UNITED  STATES  AND  GEOGRAPHIC 
DIVISIONS:*  1948— Continued 


Geographic   division,    kind  of  business, 
and  merchandise   line 


Merchandise  line 
sales 


Amount 

{Thousand 

dollar*) 

(1) 


Percent 

distri- 
bution 

(2) 


Stores  handling 
merchandise  line 


Number 
(3) 


Total 
sales 

(Thousand 

dollars) 

(4) 


Col.  1 


cent 

of 

col.  4 


(5) 


CUSTOM  TAILORS— Continued 

East  North  Central 

Stores  analyzing  merchandise  line  sales,   total. 

Custom-made  men ' s  clothing 

Men's  ready-made  clothing 

Men ' s  furnishings 

Custom-made  women's  apparel 

Other  sales 

Stores  not  analyzing  merchandise  line  sales.... 

Pacific 

Stores  analyzing  merchandise  line  sales,  total. 

Custom-made  men ' s  clothing 

Men ' s  ready-made  clothing 

Men ' s  furnishings 

Custom-made  women's  apparel 

Other  sales 

Stores  not  analyzing  merchandise  line  sales.... 

FURRIERS,  FUR  SHOPS 

New  England 

Stores  analyzing  merchandise  line  sales,  total. 

Fur  garments  and  furs 

Women's,  misses',  juniors'  coats  and  suits... 
Other  sales '. 

Stores  not  analyzing  merchandise  line  sales.... 
Middle  Atlantic 

Stores  analyzing  merchandise  line  sales,  total. 

Fur  garments  and  furs 

Women's,  misses',  juniors'  coats  and  suits... 
Other  sales 

Stores  not  analyzing  merchandise  line  sales.... 

East  North  Central 

Stores  analyzing  merchandise  line  sales,  total. 

Fur  garments  and  furs 

Women's,  misses',  juniors'  coats  and  suits... 
Other  sales 

Stores  not  analyzing  merchandise  line  sales.... 

West  North  Central 

Stores  analyzing  merchandise  line  sales,  total. 

Fur  garments  and  furs 

Women's,  misses',  juniors'  coats  and  suits... 
Other  sales 

Stores  not  analyzing  merchandise  line  sales.... 

CHILDREN'S,  INFANTS'  WEAR  STORES 

New  England 
Stores  analyzing  merchandise  line  sales,  total. 

Infants'  wear ....". 

Boys '  wear 

Blouses,  skirts,  sportswear 

Girls'  and  teen-age  wear 

Underwear,  slips,  negligees,  robes 

Women's,  children's  hosiery 

Other  sales. 

Stores  not  analyzing  merchandise  line  sales.... 
See  footnotes  at  end  of  table. 


37,820 

31,399 

1,069 

144 

3,367 

1,841 


19,088 

14,513 

784 

502 

2,318 

971 

260 


20,810 

T6734T 

877 

3,592 


119 


84,390 
68,144 
3,658 
12,588 

138 


59,615 

46,446 

2,984 

10,185 


17,440 

13,448 

494 

3,498 


27,197 

16,654 

2,167 

143 

4,871 

369 

395 

2,598 

740 


100.0 

1,025 

83.0 

928 

2.7 

38 

0.4 

29 

8.8 

235 

100.0 

726 

76.0 

615 

4.1 

51 

2.6 

43 

12.2 

188 

100.0 

-75-5- 

4.2 
17.3 


100.0 

-SOTS 

4.3 

14.9 


5.0 

17.1 


100.0 

"TTTT 

2.8 

20.1 


100.0 


TT72" 
8.0 
0.5 
17.9 
1.4 
1.4 
9.6 


30 


241 

241 

16 


933 

933 

50 


581 
581 


176 

176 

3 


558 
555 
155 
41 
269 
109 
166 


34,332 
2,641 
1,491 

11,970 


16,672 
3,047 
4,369 
6,170 


20,810 
5,286 


84,390 
18,151 


59,615 
9,356 


17,440 
1,113 


26,936 
9,975 
2,937 

14,701 
3,586 
6,196 


91.5 

40.5 

9.7 

28.1 


87.0 
25.7 
11.5 
37.6 


78.5 
16.6 


80.8 
20.2 


77.9 
31.9 


77.1 
44.4 


61.8 
21.7 

4.9 
33.1 
10.3 

6.4 


THE  APPAREL  TRADE 


Table  29.— APPAREL  STORES—MERCHANDISE  LINE  SALES— UNITED  STATES  AND  GEOGRAPHIC 
DIVISIONS:*    1948— Continued 


Geographic    division,    kind   of  business, 
and   merchandise    line 


Merchandise  line 
sales 


Stores  handling 
merchandise  line 


Amount 

{Thousand 

dollars) 

(1) 


Percent 
distri- 
bution 

(2) 


Number 
0) 


Total 

sales 

(Thousand 

dollars) 

(4) 


Col.  1 

as 

per- 
cent 

of 
col.  4 

(5) 


CHILDREN'S,    INFANTS'   WEAR  STORES— Continued 

Middle  Atlantic 

Stores  analyzing  merchandise  line  sales,   total , 

Infants '  wear 

Boys '  wear 

Blouses,  skirts,  sportswear , 

Girls '  and  teen-age  wear , , 

Underwear,  slips,  negligees,  robes e*.. 

Women '  s,  children '  s  hosiery 

Other  sales . , 

Stores  not  analyzing  merchandise  line  sales , 

East  North  Central 

Stores  analyzing  merchandise  line  sales,  total 

Infants '  wear , 

Boys '  wear 

Blouses,  skirts,  sportswear 

Girls '  and  teen-age  wear 

Underwear,  slips,  negligees,  robes 

Women  * s,  children ' s  hosiery 

Other  sales 

Stores  not  analyzing  merchandise  line  sales 

South  Atlantic 

Stores  analyzing  merchandise  line  sales,  total 

Infants '  wear 

Boys '  wear 

Blouses,  skirts,  sportswear 

Girls'  and  teen-age  wear 

Underwear,  slips,  negligees,  robes....... 

Women '  s,  children '  s  hosiery 

Other  sales 

Stores  not  analyzing  merchandise  line  sales 

Pacific 

Stores  analyzing  merchandise  line  sales,  toial 

Infants'  wear 

Boys '  wear 

Blouses,  skirts,  sportswear 

Girls'  and  teen-age  wear 

Underwear,  slips,  negligees,  robes 

Women ' s,  children ' s  hosiery 

Other  sales 

Stores  not  analyzing  merchandise  line  sales 


107, 208 

67,728 

12,988 

1,629 

16,198 

1,295 

1,134 

6,236 

2.686 


39,604 

23,860 

2,661 

260 

9,346 

580 

472 

2,425 

1.056 


20,496 

14,634 

1,249 

63 

2,223 

311 

261 

1,705 


1,442 


28, 239 

15,405 

2,127 

12 

4,098 

30 

201 

6,366 

459 


100.0 

-5372 

12.1 

1.5 

15.1 

1.2 

1.1 

5.8 


100.0 
-SOT? 


6.7 
0.7 
23.6 
1.5 
1.2 
6.1 


2,602 
2,386 
802 
259 
992 
289 
486 


1,116 
1,076 
273 
90 
460 
128 
221 


100.0 

620 

71.7 

586 

6.1 

130 

0.3 

5 

10.8 

158 

1.5 

40 

1.3 

79 

100.0 

1,038 

54.6 

644 

7.5 

299 

(z) 

4 

14.5 

353 

0.1 

9 

0.7 

101 

22 


98,246 
38,939 
10,844 
43,387 
10,416 
19,788 


37,484 

11,819 

3,610 

22,246 

5,814 

8.637 


20,015 
4,855 
719 
5,716 
1,586 
3.619 


24,379 
10,848 

293 
12,412 

469 
2,932 


68.9 
33.4 
15.0 
37.3 
12.4 
5.7 


63.6 
22.5 

7.2 
42.0 
10.0 

5.5 


73.4 

25.7 

,8 

,9 

19.6 

7.2 


63.2 
19.6 
4.1 
33.0 
6.4 
6.8 


*  Data  not  shown  for  those  geographic  divisions  in  which  sampling  variability  was  too  high. 

x  Withheld  to  avoid  disclosure. 

z  Less  than  0.05  percent. 

1  Combined  with  "Other  sales." 
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-SALES  OF  APPAREL  BY  A. 


STORES  AND  SELECTED  KINDS  OF  BUSINESS  REPORTING  SALES  OF  APPAREL- 
UNITED  STATES:  1948 
sample.  See  text  for  description  of  sample] 


Kind  of  business 


United  States,  total 

Men's,  boys'  clothing  stores,  total 

Men ' s  ready-made  clothing 

Men 's  furnishings 

Men's  hats  and  caps 

Boys '  wear 

Custom-made  men's  clothing 

./omen's,  misses',  juniors* 

coats  and  suits 

Men ' s ,  boys '  leather  footwear 

''omen's,  misses',  juniors' 

leather  footwear 

Rubber  footwear 

Other  sales 

Men's,  boys'  furnishings  stores,  total.. 

Men ' s  furnishings 

Men ' s  ready-made  clothing 

Men's  hats  and  caps 

Boys '  wear 

Custom-made  men's  clothing 

Men's,  boys'  leather  footwear 

Women's,  misses',  juniors' 

leather  footwear 

Rubber  footwear 

Other  sales 

Family  clothing  stores,  total 

Men ' s  ready-made  clothing 

Men ' s  furnishings 

Men's  hats  and  caps 

Boys '  wear 

Custom-made  men's  clothing 

Women's,  misses',  juniors' 

coats  and  suits 

Women's,  misses',  juniors'  dresses.... 

Housedresses  and  uniforms 

Custom-made  women ' s  apparel 

Fur  garments  and  furs 

Blouses,  skirts,  sportswear 

Girls'  and  teen-age  wear 

Infants '  wear 

Underwear,  slips,  negligees,  robes.... 

Corsets  and  brassieres 

Women's,  childrens'  hosiery 

Mi llinery 

Handbags ,  other  accessories 

Men  *  s ,  boys '  leather  footwear 

Women's,  misses',  juniors', 

leather  footwear 

Rubber  footwear 

Other  sales 

Women's  ready-to-wear  stores,  total 

Women's,  misses',  juniors' 

coats  and  suits 

Women's,  misses',  juniors'  dresses.... 

Housedresses  and  uniforms 

Custom-made  women's  apparel 

Fur  garments  and  furs 

Blouses ,  skirts ,  sportswear 

Girls'  and  teen-age  wear 

Infants '  wear 

Underwear,  slips,  negligees,  robes.... 

Corsets  and  brassieres 

Women's,  childrens'  hosiery 

Millinery 

Handbags ,  other  accessories 

V/omen '  s ,  misses ' ,  juniors ' 

leather  footwear 

Men's  furnishings 

Boys '  wear 

Other  sales 


Stores  analysing  merchandise  line  sales 


Stores  not  analyzing 
merchandise  line  sales 


Number 


9,067 


11,808 


28,720 


Stores  handling  merchandise  line 


Sales, 
entire 
year 

(Thousand 
dollars) 


559,868 


1, 758, 118 


3,2)0,869 


Number 


13,925 
9,985 
8,268 
4,696 
1,316 

377 
5,181 

531 
2,476 


8,772 
3,226 
5,740 
2,417 
431 
3,064 

402 
1,862 


9,597 
9,708 
7,530 
8,531 
804 

8,644 
10,050 
6,239 
1,214 
1,711 
7,975 
6,985 
6,154 
8,019 
5,369 
7,422 
3,477 
5,095 
7,415 

6,823 
4,368 


19,963 

26,950 

7,755 

1,573 

3,586 

17,034 

5,822 

4,675 

17,138 

11,089 

14,795 

8,566 

10,586 


Total 
sales 

(Thousand 
dollars) 


Sales  of 

merchandise 

line 

(Thousand 
dollars) 


L  551, 888 
1, 228, 164 
1,034,470 
561,226 
142,928 

121,691 
684,741 

47,093 
195,023 


548,656 
254,190 
379,014 
162,254 
31,287 
209,061 

24,310 
111,762 


1,564,564 
1,540,014 
L  174, 546 
1, 396, 682 
149,358 

L  598,  622 
1, 587, 378 
721,174 
165,513 
512,459 
1,430,097 
1,079,562 
890,403 
1,330,118 
1,014,410 
1,276,929 
938,654 
1,150,236 
L  187, 797 

1,046,339 
424,002 


2,882,333 

3,054,923 

793,251 

204,008 

1,470,735 

2,569,861 

984,009 

815,028 

2,336,470 

1,766,967 

2, 152, 244 

1, 737, 337 

2,082,156 


2,482  952,505 
736  226,192 
988       295,474 


16,754,777 

1,551,888 

955,591 

329,544 

58,605 

66,370 

13,439 

10,114 
64,412 

4,202 

6,084 

43,527 

559,868 
360,816 
70,731 
55,813 
17,985 
2,520 
27,271 

2,434 
4,625 
17,673 

1,758,118 
380,161 
185,552 
29,502 
75,339 
6,370 

226,652 
201,204 
19,975 
10,277 
12,533 
74,919 
48,146 
33,438 
57,519 
21,133 
40,364 
22,237 
40,862 
71,140 

91,336 
11,136 
98,323 

3,200,869 

785,531 

1,020,267 

49,744 

26,101 

69,064 

340,117 
64,959 
39,760 

217,294 
74,062 

101,309 
76,650 

100,999 

97,845 

7,968 

11,493 

117,706 


Number 


8,606 


Sales, 
entire 


(Thousand 
dollars) 


529,354 
54,688 


59,899 
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Table  30.— SALES  OF  APPAREL  BY  APPAREL  STORES  AND  SELECTED  KINDS  OF  BUSINESS  REPORTING  SALES  OF  APPAREL- 
UNITED  STATES:  1948— Continued 
[Data  based  on  sample.  See  text  for  description  of  sample] 


Kind  of  business 


Stores  analyzing  merchandise  line  sales 


Number 


Sales, 
entire 
year 

(Thousand 
dollars) 


Stores  handling  merchandise  line 


Number 


Total 
sales 

(Thousand 
dollars) 


Sales  of 

merchandise 

line 

(Thousand 

dollars) 


Stores  not  analyzing 
merchandise  line  sales 


Number 


Saks, 
entire 
year 

(Thousand 
dollars) 


Millinery  stores,    total 

Millinery 

Women's,  children's  hosiery 

Handbags,  other  accessories 

Other  sales 

Hosiery  stores,  total 

Women's,  children's  hosiery 

Underwear,  slips,  negligees,  robes. 

Corsets  and  brassieres 

Other  sales 

Corset,  lingerie  stores,  total 

Underwear,  slips,  negligees,  robes. 

Corsets  and  brassieres 

Blouses ,  skirts ,  sportswear 

Women's,  children's  hosiery 

Handbags,  other  accessories 

Other  sales 

Apparel,  accessory,  specialty  stores, 

total 

Blouses,  skirts,  sportswear 

Housedresses  and  uniforms 

Girls '  and  teen-age  wear 

Infants '  wear 

Underwear,  slips,  negligees,  robes. 

Corsets  and  brassieres 

Women's,  children's  hosiery 

Handbags,  other  accessories 

Other  sales 

Men's  shoe  stores,  total 

Men '  s ,  boys '  leather  footwear 

Women's,  misses'  juniors*  leather 

footwear 

Rubber  footwear 

Men ' s  furnishings 

Men ' s  hats  and  caps 

Handbags,  other  accessories 

Other  sales 

Women ' s  shoe  stores ,  total 

Women's,  misses,  juniors*  leather 

footwear 

Men ' s ,  boys '  leather  footwear 

Rubber  footwear 

Women's,  children's  hosiery 

Millinery 

Handbags ,  other  accessories 

Other  sales 

Family  shoe  stores,  total 

Men ' s ,  boys '  leather  footwear 

Women's,  misses',  juniors'  leather 

footwear 

Rubber  footwear 

Men's  furnishings 

Women's,  children's  hosiery 

Handbags ,  other  accessories 

Other  sales 

Custom  tailors,  total .- 

Custom-made  men ' s  clothing 

Men's  ready-made  clothing 

Men ' s  furnishings 

Custom-made  women's  apparel 

Other  sales 

Furriers,  fur  shops,  total 

Fur  garments  and  furs 

Women's,  misses', juniors'  coats  and 

suits 

Other  sales 


2,764 


91,929 


2,312 


198,460 


3,225 


376,904 


13,265 


2,352 


219,049 


5,645 

382 

1,874 


1,648 
881 
523 


1,758 
2,261 

519 
1,011 

328 


2,374 

577 

311 

344 

2,178 

1,386 

2,054 

1,552 


2,312 

306 

1,259 

1,114 

109 

105 


3,225 
278 
1,409 
1,214 
56 
1,466 


13,265 

13,265 
10,094 
760 
4,141 
3,268 


4,177 
235 
195 

1,238 


2,352 
125 


105,931 

8,305 

45,043 


69,165 
38,463 
22,669 


67,645 
75,356 
25,673 
41,053 
15,756 


131,131 

32,846 

8,818 

11,401 

126,589 
79,371 

121,520 

100,974 


198,460 

35,020 

127,375 

133,236 

4,181 

15,737 


376,904 
32,885 

237,151 

240,751 
14,738 

280,937 


858,611 

858,611 
696,961 
81,728 
423,371 
383,187 


120,827 
12,578 
16,960 
46.699 


219,049 
39.214 


105,931 

93,623 

1,064 

7,839 

3,405 

69,165 
51,959 
8,594 
2,781 
5,831 

91,929 
29,543 
42,925 
5,311 
7,353 
1,241 
5,556 


141,370 

47,612 

1,502 

1,046 

1,723 

32,815 

11,114 

24,211 

21,347 


198,460 
169,894 

6,872 

2,674 

11,687 

493 

618 

6,222 

376,904 

316,836 
2,269 
6,119 
17,155 
482 
25,121 
8,922 

858,611 
242,443 

498,262 
46,848 
3,198 
22,154 
16,314 
29,392 

10,225 

108,114 

3,932 

1,892 

21,242 

8,045 

219,049 
173,440 

9,080 
36,529 


1,972 


4,190 


Table  30 SALES  OF  APPAREL  BY  APPAREL  STORES  AND  SELECTED  KINDS  OF  BUSINESS  REPORTING  SALES  OF  APPAREL- 
UNITED  STATES:  1948--Continued 
[Data  based  on  sample.  See  text  for  description  of  sample] 


Stores  analyzing  merchandise  line  sales 


Stores  not  analyzing 
merchandise  line  sales 


Kind  of  business 


Number 


Sales, 
entire 
year 

(Thousand 
dollars) 


Stores  handling  merchandise  line 


Number 


Total 


(Thousand 
dollars) 


Sales  of 

merchandise 

line 

(Thousand 
dollars) 


Number 


Sales, 
entire 
year 

(Thousand 
dollars) 


Children's,  infants'  wear  stores,  total. 

Infants '  wear 

Boys '  wear 

Blouses,  skirts,  sportswear 

Girls '  and  teen-age  wear 

Underwear,  slips,  negligees,  robes 

Women ' s,  children ' s  hosiery 

Other  sales 

General  stores,  total 

Men's,  boys'  clothing,  furnishings 

Women's,  girls',  infants'  apparel, 

accessories 

Shoes  and  rubber  footwear 

Department  stores ,  total 

(Main  Store) 

Women's  and  misses'  ready-to-wear 
accessories: 

Neckwear,  scarfs,  handkerchiefs... 

Millinery 

Women's,  children's  gloves 

Corsets  and  brassieres 

Women ' s ,  children ' s  hosiery 

Underwear,  slips,  negligees,  robes 

Infants '  wear 

Handbags ,  leather  goods 

Women's,  children's  shoes 

Women's  and  misses'  ready-to-wear 
apparel : 

Women's,  misses',  juniors'  coats 

and  suits 

Women's,  misses',  juniors'  dresses 

Girls'  and  teen-age  wear 

Blouses ,  skirts ,  sportswear 

Aprons,  housedresses  and  uniforms. 
Furs 

Men's  and  boys'  wear: 

Men ' s  clothing 

Men's  furnishings,  hats 

Boys '  wear 

Men ' s ,  boys '  shoes  and  slippers 

(Basement  Store) 

Women's,  misses'  ready-to-wear: 

Intimate  apparel,  other  accessories. 

Coats,  suits,  dresses 

Blouses,  skirts,  sportswear 

Infants '  and  children ' s  wear 

Men's  and  boys'  wear: 

Men ' s  clothing,  furnishings 

Boys '  wear , 

Shoes , 

Dry  goods,  general  merchandise  stores, 
total 

Men's,  boys'  clothing,  furnishings.. 
Women's,  girls',  infants'  apparel, 

accessories 

Shoes  and  rubber  footwear 

Variety  stores ,  total 

Clothing  and  accessories ,  all  kinds 


20,640 


2,560 


252,489 


L  192, 144 


10;  629, 137 


27,935 


■2, 70S,  274 


2,470,200 


6,418 
1,877 

436 
2,633 

665 
1,194 


15,029 


10,964 
13,279 


2,295 
1,821 
2,256 
2,461 
2,499 
2,510 
2,483 
2,339 
2,347 


2,411 
2,372 
2,217 
2,390 
2,172 
1,422 


2,144 
2,383 
2,340 
1,964 


344 
390 
295 
290 

295 
218 


17,618 


18,277 
14,340 


235,914 
84,620 
19,031 

110,916 
25,212 
45,913 


784,970 
907,182 


10, 146, 330 
8,845,105 
10,071, 916 
10,499,392 
10,544,051 
10,542,575 
10,526,877 
10,272, 720 
10,414,914 


9,672,071 
9,617,792 
10,026,735 
10,380,354 
9,862,069 
8,507,296 


9,776,860 
10,443,400 
10, 288, 169 

9,307,352 


4,638,549 
4,698,844 
4,295,187 
4,  310, 130 

4,408,631 
3,800,282 

4,435,500 


2,'221,307 


2,303,926 
•2,001,584 


2,352,324 


252,489 

157,732 

23,335 

2,165 

42,248 

2,902 

2,655 

21,452 

178,139 
69,031 

53,803 
55,305 


107,682 
120,225 

53,789 
143,227 
211,261 
347,214 
267,328 

98,044 
358,028 


418,918 
438,708 
169,802 
284,730 
138,051 
68,216 


355,479 
483,950 
223,765 
115,000 


144,948 

156,979 

42,820 

57,401 

100,200 
27,535 


1,463,906 
537,599 


698,111 
228,198 


544,421 
544,421 


20 


1,818 


47,118 
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Table  30. —SALES  OF  APPAREL  BY  APPAREL  STORES  AND  SELCTED  KINDS  OF  BUSINESS  REPORTING  SALES  OF  APPAREL- 
UNITED  STATES:  19^8— Continued 
[Data  based  on  sample.  See  text  for  description  of  sample] 


Stores  analyzing  merchandise  line  sales 

Stores  not  analyzing 
merchandise  line  sales 

Number 

Sales, 
entire 
year 

(Thousand 
dollars) 

Stores  handling  merchandise  line 

Number 

Kind   of  business 

Number 

Total 
sales 

(Thousand 
dollars) 

Sales  of 

merchandise 

line 

(Thousand 
dollars) 

Sales, 
entire 
year 

(Thousand 
dollars) 

Clothing,  shoe  stores   (second-hand), 
total 

3,602 
1,358 

41, 003 
53,006 

3,569 
659 

659 
229 

40,262 
12,996 

28,512 
13,829 

31,448 
27,123 
4,325 

11,394 
8,928 
2,466 

91 

164 

1,243 

RETAIL  153 

Table  31. —APPAREL  STORES—MERCHANDISE  INVENTORIES  AT  COST— UNITED  STATES  AND  GEOGRAPHIC  DIVISIONS:   1948 

Stores-,  Salest   Merchandise  Inventories  at  Cost,   Beginning  and  End  of  Year 

[Data  based  on  sample.     See  text  for  description  of  sample] 


Kind  of  business   and   geographic    division 


Stores 


(Tjumbcr) 


Sales, 
entire 
year 

(Thousand 
dollars) 


Merchandise  inventories, 
at  cost 


End  of  year 

(Thousand 
dollars) 


Beginning 
of  year 

(Thousand 
dollars) 


MEN'S,  BOYS'  CLOTHING,  FURNISHINGS  STORES 

United  States,  total 

Men's,  boys'  clothing  stores 

Men's,  boys'  furnishings  stores 

New  England 

Middle  Atlantic 

East  North  Central 

West  North  Central 

South  Atlantic 

East  South  Central 

West  South  Central 

Mountain 

Pacific 

FAMILY  CLOTHING  STORES 

United  States,  total 

New  England 

Middle  Atlantic. 

East  North  Central 

West  North  Central 

South  Atlantic 

East  South  Central 

West  South  Central 

Mountain 

Pacific 

WOMEN'S  READY-TO-WEAR  STORES 

United  States,  total 

New  England 

Middle  Atlantic 

East  North  Central 

West  North  Central 

South  Atlantic 

East  South  Central 

West  South  Central 

Mountain 

Pacific 

MILLINERY  STORES 

United  States,  total 

New  England 

Middle  Atlantic 

East  North  Central 

West  North  Central 

South  Atlantic 

East  South  Central 

West  South  Central 

Mountain 

Pacific 

OTHER  APPAREL  ACCESSORY,  SPECIALTY  STORES 

United  States,  total 

Hosiery  stores 

Corset,  lingerie  stores 

Apparel  accessory,  specialty  stores 

New  England 

Middle  Atlantic 

East  North  Central 

West  North  Central 

South  Atlantic 

East  South  Central 

West  South  Central 

Mountain. ' 

Pacific 


23,732 

14,510 
9,222 

2,018 
7,054 
4,832 
2,100 
2,589 

835 
1,279 

631 
2,394 


12,534 

850 
2,225 
1,930 
1,049 
2,367 
1,369 
1,540 
435 
769 


30,673 

2,338 
8,783 
5,430 
2,508 
3,505 
1,304 
2,123 
960 
3,722 


5,718 

538 

2,022 

1,362 

393 

464 

159 

218 

99 

463 


7,748 

1,683 
2,815 
3,250 

642 

4,284 

1,336 

225 

431 

98 

148 

64 

520 


1,606,576 
568,764 

150,411 
635,470 
487,980 
189,251 
226,613 

82,958 
127,989 

53,367 
221,301 


1,818,017 

108,659 
468,104 
318,833 
165,788 
240,218 
131,562 
196,109 
54,021 
134,723 


261,832 
908,081 
670,243 
259,895 
385,653 
153,878 
241,673 
87,830 
363,161 


107,803 

C1) 

37,131 

25,570 

5,911 

11,547 

(X) 

(X) 

8,042 


338,324 

71,137 

94,074 

173,113 

25,960 
178, 169 

65,206 
(x) 

18,393 
(*) 

8,427 
(x) 
(x) 


531,784 

375,536 
156,248 

38,946 
153,880 
116,392 
48,185 
52,177 
18,779 
28,962 
13,735 
60,728 


345,266 

20,128 
68,798 
56,533 
32,586 
50,613 
29,092 
41,994 
12,904 
32,618 


413,787 

31,364 
103,705 
78,778 
33,462 
47,939 
18,348 
32,387 
12,966 
54,838 


8,498 

(x) 
3,228 
1,850 
289 
1,068 
C1) 
i1) 
C1) 

573 


57,402 

9,207 
20,560 
27,635 

4,030 
31,982 
10,110 
(x) 

3,516 
i1) 

1,114 
(x) 
(x) 


453,428 

317,063 
136,365 

33,876 
133,722 
99,688 
40,750 
44,077 
15,431 
22,996 
11,505 
51,383 


318,032 

18,608 
68,524 
51,889 
27,918 
46,696 
25,979 
37,863 
11,593 
28,962 


370,455 

29,922 
95,259 
69,694 
29,055 
42,686 
15,830 
27,858 
11,254 
48,897 


C1) 


2,836 

1,533 

326 

956 


C1) 
C1) 
C1) 


52,406 

7,693 
19,747 
24,966 

3,888 
30,133 
8,592 
(x) 

3,189 
C1) 

986 
(x) 
(x) 


See  footnotes  at  end  of  table. 
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Table  31 APPAREL  STORES—MERCHANDISE  INVENTORIES  AT  COST—UNITED  STATES  AND  GEOGRAPHIC  DIVISIONS: 

1948 — Continued 

Stores;  Sales;   Merchandise  Inventories  at  Cost,  Beginning  and  End  of  Year 
[Data  based  on  sample.     See  text  for  description  of  sample] 


Kind  of  business    and   geographic    division 


Stores 


(Tjumber) 


Sales, 
entire 
year 

(Thousand 
dollars) 


Merchandise  inventories, 
at  cost 


End  of  year 

(Thousand 
dollars) 


of  year 

(Thousand 
dollars) 


SHOE  STORES 

United  States,  total 

Men's  shoe  stores 

Women's  shoe  stores 

Family  shoe  stores 

Children's,  juveniles'  shoe  stores.... 

New  England 

Middle  Atlantic. . , 

East  North  Central 

West  North  Central 

South  Atlantic 

East  South  Central 

West  South  Central 

Mountain 

Pacific 

CUSTOM  TAILORS 

United  States,  total 

New  England 

Middle  Atlantic 

East  North  Central 

West  North  Central 

South  Atlantic 

East  South  Central 

West  South  Central..! 

Mountain 

Pacific 

FURRIERS,  FUR  SHOPS 

United  States,  total 

New  England 

Middle  Atlantic 

East  North  Central 

West  North  Central 

South  Atlantic 

East  South  Central 

West  South  Central 

Mountain 

Pacific 

ALL  OTHER  APPAREL  STORES 

United  States,  total 

Children's,  infants'  wear  stores 

Other  apparel  stores 

New  England 

Middle  Atlantic 

East  North  Central 

West  North  Central 

South  Atlantic 

East  South  Central 

West  South  Central 

Mountain 

Pacific 


2,323 
3,230 
L3,713 

1,715 
5,689 
4,581 
1,765 
1,726 

692 
1,017 

418 
1,951 


4,948 

407 
1,543 
1,025 
336 
369 
155 
238 
119 
756 


2,355 

243 
934 

581 

176 

74 

£ 

44 
249 


8,415 

7,386 
1,029 

666 

3,111 

1,373 

426 

783 

207 

476 

243 

1,130 


1,472,343 

198,689 
377,525 
882,762 

110,312 

431,286 

337,478 

104,062 

151,676 

56,159 

91,468 

33,472 

156,430 


146,085 

46,869 
37,820 

(x) 

Pi 

19,348 


219,306 

20,929 
84,528 
59,615 
17,440 


259,473 
36,557 

30,990 
123,396 
46,459 
(x) 
27,266 

fa 

(x) 
31,711 


320,401 

34,717 

58,356 

224,194 

24,564 
94,661 
76,791 
24,897 
28,420 
10,033 
16,934 
8,642 
35,459 


-21,458 

7,262 
5,302 


45,896 

4,511 

18,792 

9,707 

4,180 

C1) 

C1) 

fa 

C1) 


73,761 

67,013 
6,748 

6,888 

30,237 

10,989 

(x) 

6,147 

C1) 

(x) 
9,879 


x  Withheld  to  avoid  disclosure. 

1  Not  shown — sampling  variability  too  high. 
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Table  33. —APPAREL  STORES—TRUCKS  AND  TRUCK -TRACTORS  OPERATED— UNITED  STATES:   1948 
Stores,  Sales,  and  Manufacturers'  Rated  Capacity  of  Trucks  Operated 
[Data  based  on  sample.     See  text  for  description  of  sample] 


Stores 
(Number) 

Sales, 
entire  year 

(Thousand 
dollars) 

Number  of  trucks  and  truck-tractors  operated 

Item 

Total 

Manufacturers'  rated  capacity 

Under 
IX  tons 

IX  tons 

Over 

1%  tons 

115,677 

95,260 

1,537 

93,723 

20,417 

9,905,494 

8,488,149 

624,981 

7,863,168 

1,417,345 

2,016 

1,786 

190 

Stores  reporting  data  on  trucks  and 

Stores  operating  trucks  and  truck- 

40 

Stores  not  operating  trucks  and 

Stores  not  reporting  data  on  trucks 

THE  APPAREL  TRADE 


Table  34.—  APPAREL  STORES—PERIOD  ESTABLISHED  OR  ACQUIRED— UNITED  STATES,   BY  SINGLE  UNITS  AND  MULTIUNITS: 

1948 
Stores    and  Sales 


Total 


Kind   of  business   and  period  established 
or   acquired 


Stores 


dumber) 


year 

(Thousand 
dollar*) 


Stores 


(Number] 


Single  units 


Sales, 
entire 
year 

{Thousand 
dollars) 


Stores 


[Number: 


Multiunits 


(Thousand 
dollars) 


MEN'S,   BOYS'   CLOTHING,   FURNISHINGS  STORES 
United  States,   total 


Stores  established  or  acquired  during — 

1948 

1946—1947 

1942—1945 

1938—1941 

1934—1937 

1930—1933 

1920—1929 

1900—1919 

Prior  to  1900 

Date  of  establishment  or  acquisition  unknown. 

FAMILY  CLOTHING  STORES 


United  States,  total. 


Stores  established  or  acquired  during — 

1948 

1946—1947 

1942—1945 

1938—1941 

1934—1937 

1930—1933 

1920—1929 

1900—1919 

Prior  to  1900 

Date  of  establishment  or  acquisition  unknown. 

WOMEN'S  READY-TO-WEAR  STORES 


United  States,   total. 


Stores  established  or  acquired  during 

1948 

1946—1947 

1942—1945 

1938—1941 

1934—1937 

1930—1933 

1920—1929 

1900—1919 

Prior  to  1900 

Date  of  establishment  or  acquisition 

MILLINERY  STORES 


United  States,   total 

Stores  established  or  acquired  during — 

1948 

1946—1947 


1942—1945. 
1938—1941. 
1934—1937. 
1930—1933. 
1920—192? 
1900—1919. 
Prior  to  1" 


00. 


Date  of  establishment  or  acquisition  unknown. 


OTHER  APPAREL  ACCESSORY,  SPECIALTY  STORES 


United  States,  total. 


Stores  established  or  acquired  during — 

1948 

1946—1947 

1942—1945 

1938—1941 

1934—1937 

1930—1933 

1920—1929 

1900—1919 

Prior  to  1900 

Date  of  establishment  or  acquisition  unknown. 


23,730 


2,576 
4,645 
2,330 
2,807 
1,967 
1,729 
2,896 
1,979 
341 
2,460 


1,233 
2,269 
1,407 
1,419 
1,040 

926 
1,413 
1,009 

148 
1,669 


4,030 
6,451 
4,501 
4,088 
2,587 
1,685 
2,237 
903 
92 
4,103 


5,725 

512 
799 
775 
910 
627 
394 
541 
309 
30 
828 


1,103 

1,630 

1,091 

1,127 

630 

420 

603 

150 

10 

992 


2,165,953 


100,282 
343,249 
182,835 
245,439 
182,335 
211,154 
316,685 
239,728 
84,451 
259,795 


1,791,317 

68,077 
230,902 
141,742 
140,338 
170,957 
145,989 
254,098 
179,841 

84,426 
374,947 


3,305,162 

148,442 
507,049 
406,525 
382,491 
258,539 
258,421 
406,816 
243,413 
76,624 
616,842 


6,206 
15,073 
13,192 
18,368 
12,408 
8,663 
9,317 
4,179 
381 
20,769 


328,311 


18,585 
61,839 
48,724 
46,370 
34,396 
25,220 
35,523 
6,804 
297 
50,553 


2,179 
3,995 
2,012 
2,384 
1,652 
1,399 
2,545 
1,833 
305 
1,896 


1,044 

1,905 

1,161 

1,171 

836 

671 

1,192 

924 

135 

1,057 


24,089 

3, 

5,017 
3,313 
3,350 
2,110 
1,398 
1,906 
834 
83 
2,690 


928 
1,285 
873 
922 
518 
335 
436 
142 
8 
604 


1,589,402 


73,358 
263,712 
142,247 
177,456 
132,652 
131,223 
231,578 
184,219 

67,117 
185,840 


968,090 

33,934 

164,779 

81,887 

87,986 

79,088 

82,948 

125,231 

126,119 

58,930 

127,188 


1,976,029 

101,514 
291,288 
221,749 
245,115 
173,171 
174,836 
267,785 
177,057 
42,831 
280,683 


66,510 

3,720 

8,583 

10,072 

10,819 

7,943 

5,884 

8,329 

3,610 

381 

7,169 


10,814 

35,991 

26,871 

30,403 

20,078 

13,127 

15,772 

M 

(x) 

19,395 


3,530 


2,437 

189 
364 

246 
248 
204 
255 
221 
85 
13 
612 


642 

1,434 

1,188 

738 

477 

287 

331 

69 

9 

1,413 


1,333 

103 

190 

107 

224 

164 

81 

25 

11 


175 

345 

218 

205 

112 

85 

167 

8 

2 

388 


See  footnote  at  end  of  table. 
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Table  34.— APPAREL  STORES— PERIOD  ESTABLISHED  OR  ACQUIRED— UNITED  STATES,   BY  SINGLE  UNITS  AND  MULTIUNITS: 

1948 — Continued 

Stores    and   Sales 


Kind   of  business    and   period   established 
or    acquired 


Total 


Stores 
(dumber) 


Saks, 
entire 
year 

(Thousand 
dollars) 


Stores 


(Number) 


Single  units 


Sales, 
entire 
year 

(Thousand 
dollar,) 


Stores 

tHumberj 


Multiunits 


Sales, 
entire 
year 

(Thousand 
dollar,) 


SHOE  STORES 
United  States,  total 

Stores  established  or  acquired  during — 

1948 

1946—1947 

1942—1945 

1938—1941 

1934—1937 

1930—1933 

1920—1929 

1900—1919 

Prior  to  1900 

Date  of  establishment  or  acquisition  unknown. 

CUSTOM  TAILORS 

United  States,  total 

Stores  established  or  acquired  during — 

1948- 

1946—1947 

1942—1945 

1938—1941 

1934—1937 

1930—1933 

1920—1929 

1900—1919 

Prior  to  1900 

Date  of  establishment  or  acquisition  unknown, 

FURRIERS,  FUR  SHOPS 

United  States,  total 

Stores  established  or  acquired  during — 

1948 , 

1946—1947 , 

1942—1945 , 

1938—1941 , 

1934—1937. , 

1930—1933 , 

1920—1929 , 

1900—1919 , 

Prior  to  1900 , 

Date  of  establishment  or  acquisition  unknown. 

ALL  OTHER  APPAREL  STORES 
United  States,  total 

Stores  established  or  acquired  during — 

1948 

1946—1947 

1942—1945 

1938—1941 

1934—1937 

1930—1933 

1920—1929 

1900—1919 

Prior  to  1900 

Date  of  establishment  or  acquisition  unknown 

x  Withheld  to  avoid  disclosure. 


19,551 


2,003 
3,034 
1,816 
2,593 
2,034 
1,572 
2,573 
1,258 
214 
2,454 


4,963 


566 
493 
402 
405 
765 
784 
85 
384 


2,350 


157 
304 
314 
336 
222 
182 
328 
172 
25 
310 


1,812 

2,395 

1,106 

753 

390 

230 

285 

124 

5 

861 


1,467,307 


63,014 
189,632 
143,971 
200,248 
180, 839 
139,887 
198,080 
99,430 
20,620 
231,586 


7,025 
19,482 
13,849 
13,724 
13,109 
13,178 
25,527 
18,112 

3,452 
15,403 


219,290 


8,119 
21,352 
19,336 
25,707 
21,648 
19,981 
41,174 
20,929 

5,904 
35,140 


274,461 


30,763 
72,834 
44,294 
35,291 
20,299 
15,006 
15,160 
7,071 
355 
33,388 


12,513 


1,488 
2,163 
1,211 
1,397 
1,087 

892 
1,619 
1,057 

187 
1,212 


383 
658 
557 
477 
387 
384 
741 
765 
84 
368 


2,186 


142 

277 
300 
314 
202 
173 
313 
166 
25 
274 


7,265 


1,645 

2,214 

1,013 

678 

349 

208 

276 

117 

5 

760 


620,870 


36,986 
100,115 
69,251 
82,332 
54,985 
51,628 
86,888 
56,681 
14,459 
67,545 


6,238 
17, 507 
13,331 
12,348 
10,643 
10, 538 
22,647 
(x) 
(x) 
14,060 


198,803 


7,032 
18,166 
18,105 
22,662 
19,307 
19,378 
37,356 
19, 124 

5,904 
31,769 


228,823 


22,310 
62,782 
38,484 
29,961 
16,685 
13,123 
14,058 
6,355 
355 
24,710 


515 
871 
605 
996 
947 
680 
954 
201 
27 
1,242 


167 

181 

93 

75 

41 

22 

9 

7 


26,028 
89,517 
74,720 

117,916 

125,854 
88,259 

111,192 

42,749 

6,161 

164,041 


16,282 


787 
1,975 
518 
1,376 
2,466 
2,640 
2,880 

(x) 

(x) 
1,343 


1,087 
3,186 
1,231 
3,045 
2,341 
603 
3,818 
1,805 


3,371 


45,638' 


8,453 
10,052 
5,810 
5,330 
3,614 
1,883 
1,102 
716 

8,678 
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Appendix  A 


STANDARD  METROPOLITAN  AREAS 
(As  defined  by  the  Bureau  of  the  Budget,  June  5,  1950) 


AKRON,  OHIO:  Summit  County. 

ALBANY-SCHENECTADY-TROY,  N.  Y.:  Albany, 
Rensselaer,  and  Schenectady  Counties. 

ALLENTOWN-BETHLEHEM-EASTON,  PA.:  Lehigh 
and  Northampton  Counties,  Pa.;  Warren 
County,  N.  J. 

ALTOONA,  PA.:  Blair  County. 

ASHEVILLE,  N.  C:  Buncombe  County. 


ATLANTA,  GA. 
Counties. 


Cobb,   De  Kalb,  and  Fulton 


ATLANTIC  CITY,  N.  J.:  Atlantic  County. 

AUGUSTA,  GA. :  Richmond  County,  Ga.;  Aiken 
County,  S.  C. 

AUSTIN,  TEX.:  Travis  County. 

BALTIMORE,  MD. :  Baltimore  city,  Baltimore 
and  Anne  Arundel  Counties. 

BATON  ROUGE,  LA. :  East  Baton  Rouge  Parish. 

BEAUMONT -PORT  ARTHUR/  TEX.:   Jefferson 
County. 

BINGHAMTON,  N.  Y. :  Broome  County. 

BIRMINGHAM,  ALA. :   Jefferson  County. 

BOSTON,  MASS.:  All  of  Suffolk  County; 
Cambridge,  Everett,  Maiden,  Medford, 
Melrose,  Newton,  Somerville,  Waltham, 
and  Woburn  cities;  Arlington,  Ashland, 
Bedford,  Belmont,  Burlington,  Concord, 
Framingham,  Lexington,  Lincoln,  Natick, 
North  Reading,  Reading,  Stoneham,  Wake- 
field, Watertovn,  Way land,  Weston,  Wil- 
mington, and  Winchester  towns  in  Middle- 
sex County;  Beverly,  Lynn,  Peabody,  and 
Salem  cities;  Danvers,  Hamilton,  Lynn- 
field,  Manchester,  Marblehead,Middleton, 
Nahant,  Saugus,  Swamp scot t,  and  Wenham 
towns  in  Essex  County;  Quincy  city; 
Braintree,  Brookline,  Canton,  Cohasset, 
Dedham,  Dover,  Medfield,Milton,  Needham, 
Norwood,  Randolph,  Sharon,  Walpole, 
Wellesley,  Westwood,  and  Weymouth  towns 
in  Norfolk  County;  Hingham  and  Hull 
towns  in  Plymouth  County. 

BRIDGEPORT,  CONN.:  Bridgeport  city;  Fair- 
field, Stratford,  and  Trumbull  towns  in 
Fairfield  County;  Milford  town  in  New 
Haven  County. 

BROCKTON,  MASS.:  Brockton  city;  Abington, 
Bridgewater,  East  Bridgewater,  Rockland, 
West  Bridgewater,  and  Whitman  towns  in 
Plymouth  County;  Avon,  Ho lb rook,  and 
Stoughton  towns  in  Norfolk  County; 
Easton  town  in  Bristol  County. 

BUFFALO,  N.  Y. :  Erie  and  Niagara  Counties. 
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CANTON,  OHIO:  Stark  County. 
CEDAR  RAPIDS,  IOWA:  Linn  County. 
CHARLESTON,  S.  C:  Charleston  County. 

Fayette  and  Kanawha 


CHARLESTON,  W.  VA 
Counties. 


CHARLOTTE,  N.  C: 


Mecklenburg  County. 

County, 


CHATTANOOGA,  TENN. :   Hamilton 
Tenn. ;  Walker  County,  Ga. 

CHICAGO,  ILL.:  Cook,  Du  Page,  Kane,  Lake, 
and  Will  Counties,  111.;  Lake  County, 
Ind. 


CINCINNATI,  OHIO:  Hamilton  County, 
Campbell  and  Kenton  Counties,  Ky. 


Ohio; 


CLEVELAND,  OHIO: 
Counties. 


Cuyahoga   and   Lake 


COLUMBIA,  S.  C:  Richland  County. 

COLUMBUS,  GA. :  Chattahoochee  and  Muscogee 
Counties,  Ga. ;  Russell  County,  Ala. 

COLUMBUS,  OHIO:  Franklin  County. 

CORPUS  CHRISTI,  TEX.:  Nueces  County. 

DALLAS,  TEX.:  Dallas  County. 

DAVENPORT,  IOWA-ROCK  ISLAND-MOLINE,  ILL.: 
Rock  Island  County,  111.;  Scott  County, 
Iowa. 


DAYTON,  OHIO: 
Counties. 


Greene   and   Montgomery 


DECATUR,  ILL. :  Macon  County. 

DENVER,  COLO.:  Adams,  Arapahoe, 
and  Jefferson  Counties. 


Denver , 


DES  MOINES,  IOWA: 


DETROIT,  MICH. : 
Wayne  Counties. 


Polk  County. 
Macomb,  Oakland, 


and 


DULUTH,  MINN. -SUPERIOR,  WIS.:  St.  Louis 
County,  Minn.;  and  Douglas  County,  Wis. 

DURHAM,  N.  C:  Durham  County. 

EL  PASO,  TEX.:  El  Paso  County. 

ERIE,  PA.:  Erie  County. 

EVANSVILLE,  IND. :  Vanderburgh  County. 

FALL  RIVER,  MASS.:  Fall  River  city; 
Somerset,  Swansea,  and  Westport  towns  in 
Bristol  County,  Mass.;  and  Tiverton  town 
in  Newport  County,  R.  I. 

FLINT,  MICH. :  Genesee  County. 
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FORT  WAYNE,  IND.:  Allen  County. 

FORT  WORTH,  TEX. :  Tarrant  County. 

FRESNO,  CALIF.:  Fresno  County. 

GALVESTON,  TEX.:  Galveston  County. 

GRAND  RAPIDS,  MICH. :  Kent  County. 

GREENSBORO-HIGH  POINT,  N.  C:  Guilford 
County. 

HAMILTON-MIDDLETOWN,  OHIO:  Butler  County. 

HARRISBURG,  PA.:  Cumberland  and  Dauphin 
Counties. 

HARTFORD,  CONN.:  Hartford  city;  Avon, 
Bloomfield,  East  Hartford,  Farmington, 
Glastonbury,  Manchester,  Newington, 
Rocky  Hill,  Simsbury,  South  Windsor, 
West  Hartford,  Wethersfield,  and  Windsor 
towns  in  Hartford  County. 

HOUSTON,  TEX.:  Harris  County. 

HUNTINGTON,  W.  VA. -ASHLAND,  KY. :  Cabell 
and  Wayne  Counties,  W.  Va. ;  Boyd  County, 
Ky.;  Lawrence  County,  Ohio. 

INDIANAPOLIS,  IND. :  Marion  County. 

JACKSON,  MISS.:  Hinds  County. 

JACKSONVILLE,  FLA.:  Duval  County. 

JOHNSTOWN,  PA.:  Cambria  and  Somerset 
Counties. 

KALAMAZOO,  MICH.:  Kalamazoo  County. 

KANSAS  CITY,  MO. :  Johnson  and  Wyandotte 
Counties,  Kans.;  Clay  and  Jackson 
Counties,  Mo. 

KNOXVTLLE,  TENN.:  Anderson,  Blount,  and 
Knox  Counties. 

LANCASTER,  PA.:  Lancaster  County. 

LANSING,  MICH. :  Ingham  County. 

LAWRENCE,  MASS.:  Lawrence  city;  Andover, 
Methuen,  and  North  Andover  towns  in 
Essex  County. 

LINCOLN,  NEBR. :  Lancaster  County. 

LITTLE  ROCK,  ARK.:  Pulaski  County. 

LOS  ANGELES,  CALIF. :  Los  Angeles  and 
Orange  Counties. 

LOUISVILLE,  KY.:  Jefferson  County,  Ky.; 
Clark  and  Floyd  Counties,  Ind. 

LOWELL,  MASS.:  Lowell  city;  Billerica, 
Chelmsford,  Dracut,  and  Tewksbury  towns 
in  Middlesex  County,  Mass. 

MACON,  GA. :   Bibb  and  Houston  Counties. 

MADISON,  WIS.:  Dane  County. 

MANCHESTER,  N.  H. :  Manchester  city  and 
Goff stown  town. 

MEMPHIS,  TENN.:  Shelby  County. 

MIAMI,  FLA.:  Dade  County. 

MILWAUKEE,  WIS.:  Milwaukee  County. 

MINNEAPOLIS-ST.  PAUL,  MINN.:   Anoka, 
Dakota,  Hennepin,  and  Ramsey  Counties. 

MOBILE,  ALA.:  Mobile  County. 

HONTGOMERY,  ALA.:  Montgomery  County. 


MUSKEGON,  MICH.:  Muskegon  County. 

NASHVILLE,  TENN.:  Davidson  County. 

NEW  BEDFORD,  MASS. :  New  Bedford  city; 
Acushnet,  Dartmouth,  and  Fairhaven  towns 
in  Bristol  County. 

NEW  BRITAIN-BRISTOL,  CONN. :  Bristol  and 
New  Britain  cities;  Berlin,  Plainville 
and  Southington  towns  in  Hartford  County; 
Plymouth  town  in  Litchfield  County. 

NEW  HAVEN,  CONN.:  New  Haven  city;  Bran- 
ford,  East  Haven,  Hamden,  North  Haven, 
Orange,  West  Haven,  and  Woodbridge  towns 
in  New  Haven  County. 

NEW  ORLEANS,  LA.:  Jefferson,  Orleans,  and 
St.  Bernard  Parishes. 

NEW  YORK-NORTHEASTERN  NEW  JERSEY:  New 
York  City  (Bronx>  Kings,  New  York, 
Queens,  and  Richmond  Counties);  Nassau, 
Rockland,  Suffolk,  and  Westchester 
Counties,  N.  Y.;  Bergen,  Essex,  Hudson, 
Middlesex,  Morris,  Passaic,  Somerset, 
and  Union  Counties,  N.  J. 

NORFOLK-PORTSMOUTH,  VA.:  Norfolk  and 
Princess  Anne  Counties;  and  the  cities 
of  Norfolk,  South  Norfolk,  and  Ports- 
mouth. 


OKLAHOMA  CITY,  OKLA. : 


Oklahoma  County, 


OMAHA,  NEBR.:  Douglas  and  Sarpy  Counties, 
Nebr.;  Pottawattamie  County,  Iowa. 


Peoria  and  Tazewell 


PEORIA,  ILL. : 
Counties. 

PHILADELPHIA,  PA.:   Bucks,  Chester,  Dela- 
ware, Montgomery,  and  Philadelphia 
Counties,  Pa.;  Burlington,  Camden,  and 
Gloucester  Counties,  N.  J.  • 

PHOENIX,  ARIZ.:  Maricopa  County. 

PITTSBURGH,  PA.:  Allegheny,  Beaver,  Wash- 
ington, and  Westmoreland  Counties, 

PORTLAND,  MAINE:  Portland,  South  Portland, 
and  Westbrook  cities;  Cape  Elizabeth  and 
Falmouth  tdwns  in  Cumberland  County. 

PORTLAND,  OREG. :  Clackamas,  Multnomah, 
and  Washington  Counties,  Oreg.;  Clark 
County,  Wash. 

PROVIDENCE,  R.  I.:  Central  Falls, Cranston, 
Pawtucket,  Providence,  and  Woonsocket 
cities;  Cumberland,  East  Providence, 
Johnston,  Lincoln,  North  Providence, 
North  Smithfield,  and  Smithfield  towns 
in  Providence  County,-  R.I.;  North  Kings- 
town town  in  Washington  County,  R.  I.; 
Warwick  city,  East  Greenwich,  and  West 
Warwick  towns  in  Kent  County,  R.  I.;  all 
of  Bristol  County,  R.I.;  Attleboro  city, 
North  Attleboro,  and  Seekonk  towns  in 
Bristol  County,  Mass.;  Bellingham, 
Franklin,  Plainville,  and  Wrentham  towns 
in  Norfolk  County,  Mass.;  Blackstone  and 
Millville  towns  in  Worcester  County, 
Mass. 

RACINE,  WIS.:  Racine  County. 

RALEIGH,  N.  -C:  Wake  County. 

READING,  PA.:  Berks  County. 
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RICHMOND,  VA.:  Richmond  city;  Chester- 
field and  Henrico  Counties. 

ROANOKE,  VA. :  Roanoke  city  and  Roanoke 
County. 

ROCHESTER,  N.  Y. :  Monroe  County. 

ROCKFORD,  111.:  Winnebago  County. 

SACRAMENTO,  CALIF.:  Sacramento  County. 

SAGINAW,  MICH. :  Saginaw  County. 

ST.  JOSEPH,  MO.:  Buchanan  County. 

ST.  LOUIS,  MO.:   St.  Louis  city,  St. 
Charles  and  St.  Louis  Counties,  Mo.; 
Madison  and  St.  Clair  Counties,  111. 

SALT  LAKE  CITY,  UTAH:  Salt  Lake  County. 

SAN  ANTONIO,  TEX. :  Bexar  County. 

SAN  BERNARDINO,  CALIF.:  San  Bernardino 
County. 

SAN  DIEGO,  CALIF.:  San  Diego  County. 

SAN  FRANCISCO-OAKLAND,  CALIF.:  Alameda, 
Contra  Costa,  Marin,  San  Francisco,  San 
Mateo,  and  Solano  Counties. 

SAN  JOSE,  CALIF.:  Santa  Clara  County. 

SAVANNAH,  GA. :  Chatham  County. 

SCRANTON,  PA.:  Lackawanna  County. 

SEATTLE,  WASH.:  King  County. 

SHREVEPORT,  LA.:  Caddo  Parish. 

SIOUX  CITY,  IOWA:  Woodbury  County. 

SOUTH  BEND,  IND. :  St.  Joseph  County. 

SPOKANE,  WASH. :  Spokane  County. 

SPRINGFIELD,  ILL.:  Sangamon  County. 

SPRINGFIELD,  MO.:  Green  County. 

SPRINGFIELD,  OHIO:  Clark  County. 

SPRINGFIELD-HOLYOKE,  MASS.:  Chicopee, 
Holyoke,  Springfield,  and  Westfield 
cities;  Agawam,  East  Longmeadow,  Long- 
meadow,  Ludlow,  West  Springfield,  and 
Wilbraham  towns  in  Hampden  County, Mass.; 
Northampton  city;  Easthampton  and  South 
Hadley  towns  in  Hampshire  County,  Mass.; 
Enfield  town  in  Hartford  County,  Conn. 

STAMFORD-NORFOLK,  CONN.:  Norwalk  city; 
Darien,  Greenwich,  New  Canaan,  Stamford, 
and  Westport  towns  in  Fairfield  County. 


STOCKTON,  CALIF.:  San  Joaquin  County. 

SYRACUSE,  N.  Y.:  Onondaga  County. 

TACOMA,  WASH.:  Pierce  County. 

TAMPA-ST.  PETERSBURG,  FLA.:  Hillsborough 
and  Pinellas  Counties. 

TERRE  HAUTE,  IND.:  Vigo  County. 

TOLEDO,  OHIO:  Lucas  County. 

TOPEKA,  KANS.:  Shawnee  County. 

TRENTON,  N.  J. :  Mercer  County. 

TULSA,  OKLA.:  Tulsa  County. 

UTICA-ROME,  N.  Y.:  Herkimer  and  Oneida 
Counties. 

WACO,  TEX.:  McLennan  County. 

WASHINGTON,  D.  C.j  The  District  of  Colum- 
bia; Alexandria  and  Falls  Church  cities; 
Arlington  and  Fairfax  Counties,  Va«; 
Montgomery  and  Prince  Georges  Counties, 
Md. 

WATERBURY,  CONN.:  Waterbury  city;  Nau- 
gatuck  borough;  Beacon  Falls,  Cheshire, 
Middlebury,  Prospect,  and  Wolcott  towns 
in  New  Haven  County;  Thomaston  and 
Watertown  towns  in  Litchfield  County. 

WHEELING,  W.  Va.-STEUBENVILLE,  OHIO: 
Brooke,  Hancock,  Marshall ,  and  Ohio 
Counties,  W.  Va.;  Belmont  and  Jefferson 
Counties,  Ohio. 

WICHITA,  KANS.:  Sedgwick  County. 

WILKES-BARRE-HAZLETON,  PA. :   Luzerne 
County. 

WILMINGTON,  DEL.:  New  Castle  County,  Del.; 
Salem  County,  N.  J. 

WINSTON-SALEM,  N.  C:  Forsyth  County. 

WORCESTER,  MASS.:  Worcester  city,  Auburn, 
East  Brookfield,  Grafton,  Holden,  Lei- 
cester, Millbury,  Northborough,  North 
Brookfield,  Shrewsbury,  Spencer,  West- 
borough,  and  West  Boylston  towns  in 
Worcester  County. 

YORK,  PA.:  York  County 

YOUNGSTOWN,  OHIO:  Mahoning  and  Trumbull 
Counties,  Ohio;  Mercer  County,  Pa. 


Appendix  B 
EXPLANATION  OF  TERMS—WHOLESALE  TRADE 

City  size 

Each  wholesale  establishment  included  in  the  1948  Census  of  Business 
was  classified  into  one  of  a  number  of  city-size  groups,  depending  upon 
the  number  of  inhabitants  in  the  city  in  which  the  establishment  was 
located.  At  the  time  city  sizes  were  established  for  the  1948  Census 
of  Business,  final  figures  from  the  1950  Census  of  Population  were  not 
available  and,  therefore,  preliminary  population  figures  were  used. 
Differences  between  these  and  final  population  figures  affect  slightly 
the  wholesale  trade  data  presented  in  this  bulletin  in  relation  to  fi- 
nal population  data  from  the  1950  Census  of  Population  to  be  presented 
for  similar  size  groups.  Those  unincorporated  areas,  classified  in 
1940  as  urban  under  special  rule  by  the  Bureau  of  the  Census,  have  been 
treated  as  incorporated  places  in  the  1948  Census  of  Business,  They 
are  included  in  the  appropriate  city- size  groups  in  both  the  1939  and 
1948  censuses.  Cities  of  less  than  2,500  inhabitants,  unincorporated 
places,  and  rural  areas  are  included  in  city-size  group  "Remainder  of 
area, " 

Commodity  line 

The  term  "Commodity  line,"  as  used  in  this  report, represents  a  group 
of  related  commodity  items.  Sometimes  the  group  of  items  is  broad 
enough  to  be  referred  to  as  a  merchandise  line.  The  groupings  were 
established,  for  Census  purposes,  in  consultation  with  representatives 
of  suppliers  of  the  information,  and  with  users  of  census  data.  Con- 
sideration was  given  to  the  more  common  groupings  of  lines  maintained 
by  business  establishments  for  sales  record  purposes  as  well  as  to 
needs  for  analytical  information. 

It  should  be  noted  that  any  retail  sales  of  wholesale  establishments 
are  not  separately  shown,  but  are  included  along  with  wholesale  sales 
in  the  commodity  classifications.  "Receipts  from  services  and  sources 
other  than  sale  of  merchandise"  was  considered  as  a  commodity  line, 
hence  the  sum  of  all  commodity  line  sales  items  is  equivalent  to  total 
sa^es. 

Credit 

Credit  sales. — Include  all  sales  during  the  census  year  except  those 
strictly  on  a  cash  or  c.o.d.  basis. 

Establishments  doing  credit  business, — Included  under  this  heading 
are  all  establishments,  except  those  indicating  that  all  of  their  1948 
business  was  strictly  on  a  cash  or  c.o«d.  basis. 

Credit  sales  as  percent  of  all  sales, — Includes  all  sales  during  the 
year  1948,  except  those  strictly  on  a  cash  or  c.o.d,  basis,  expressed 
as  a  percent  of  total  sales-  of  establishments  reporting  credit  sales, 

End-of-year  accounts  and  notes  receivable  as  percent  of  credit 
sales. — Represents  the  amount  of  outstanding  accounts  and  notes  re- 
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ceivable  as  of  the  end  of  the  year  1948  expressed  as  a  percent  of 
credit  sales.  Includes  only  the  accounts  and  notes  receivable  resulting 
from  the  sale  of  merchandise  and  held  by  the  reporting  establishments. 
Notes  and  accounts  sold  or  discounted  to  banks,  finance  companies,  or 
factors  are  not  included  even  though  they  may  have  been  sold  "with  re- 
course." These  figures  are  based  on  data  for  establishments  reporting 
credit  sales,  end-of-year  receivables,  and  number  of  credit  accounts. 

Percent  change  in  accounts  and  notes  receivable,  beginning  to  end  of 
year  1948. — Represents  the  change  in  amount  of  accounts  and  notes  re- 
ceivable from  the  beginning  to  end  of  year  194-8,  expressed  as  percent 
of  accounts  and  notes  receivable  at  the  beginning  of  the  year.  These 
figures  are  based  on  establishments  reporting  both  beginning-  and  end- 
of-year  receivables. 

Bad  debt  losses  as  percent  of  credit  sales. — Represents  the  amount 
of  receivables  written  off  during  the  census  year  as  uncollectible, 
expressed  as  percent  of  credit  sales.  Bad  debt  losses  includes  all 
receivables  written  off  during  1948  as  uncollectible,  even  though  the 
credit  may  have  been  extended  on  sales  made  in  1947  or  earlier.  These 
figures  are  based  on  data  for  establishments  reporting  credit  sales, 
end-of-year  receivables,  and  number  of  credit  accounts. 

Credit  accounts  per  establishment. — Represents  averag-e  number  of 
credit  accounts  as  of  December  31,  1948,  per  wholesale  establishment 
doing  credit  business.  These  figures  are  derived  by  dividing  the  total 
number  of  credit  accounts  by  the  number  of  establishments  doing  credit 
business. 

Credit  sales  per  account. — Represents  average  annual  credit  sales 
per  credit  account.  Derived  by  dividing  the  total  amount  of  credit 
sales  for  the  year  by  the  number  of  credit  accounts. 

Employment  and  pay  roll 

Pay  roll. — Pay  roll  includes  all  compensations  (salaries,  wag-es, 
commissions,  and  bonuses)  paid  during  the  specified  period  to  all  em- 
ployees. For  corporations,  it  includes  amounts  paid  to  officers  and 
executives;  it  does  not  include  compensation  for  proprietors  or  firm 
members  of  unincorporated  businesses.  Pay  roll  is  reported  before  de- 
ductions for  Social  Security,  income  tax  withholding,  insurance,  dues, 
etc. 

Pay  roll — entire  year. — All  amounts  paid  during  the  census  year  to 
employees  are  included  in  this  item. 

Pay  roll — workweek  ended  nearest  November  15. — All  amounts  paid  to 
employees  on  pay  rolls  for  the  workweek  ending  nearest  November  15  are 
included.  Provision  was  made  for  reporting  pay  roll  adjusted  to  the 
workweek  where  the  pay  period  was  on  other-than-a-workweek  basis,  and 
also  for  reporting  on  a  workweek  basis  commission  and  bonus  payments. 
However, for  a  number  of  establishments  annual  pay  roll  figures  included 
some  lump-sum  payments  not  allocated  to  weekly  pay  rolls. 

Paid  employees. — Paid  employees  consist  of  the  number  of  employees 
including  salaried  officers  and  executives  of  corporations  who  were  on 
the  pay  roll  for  the  workweek  ended  nearest  November  15,  1948. 

Employee  size. — Each  wholesale  establishment  in  the  1948  Census  of 
Business  was  classified  into  one  of  a  number  of  employee-size  groups, 
based  on  the  total  number  of  paid  employees  for  the  workweek  ended 
nearest  November  15,  1948.  Businesses  which  started  operations  after 
November  15,  1948, and  those  without  paid  employees  during  the  workweek 
ended  nearest  November  15,  are  classified  in  the  group  "No  paid  em- 
ployees." 
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Active  proprietors  of  unincorporated  businesses. — Active  proprietors 
include  owners  or  partners  of  unincorporated  businesses  who  devoted  the 
major  portion  of  their  time  to  the  operation  of  the  business  during 
November  1948. 

Establishments 

Establishments  are  separate  places  of  business  primarily  engaged  in 
selling  merchandise.  Each  establishment  of  organizations  operating  at 
more  than  one  place  of  business  i>s  counted  separately. 

Although  the  1948  Census  of  Business  enumerated  all  wholesale  estab- 
lishments regardless  of  size,  tabulations  excluded  data  for  those  op- 
erated during  the  entire  year  but  which  had  sales  of  less  than  $5,000. 
In  1939,  the  corresponding  figure  for  exclusion  from  the  tabulations 
was  $500. 

Expense 

Operating  expenses. — Total  operating  expenses,  sometimes  referred 
to  as  "overhead,"  includes  all  expenses  incurred  during  the  census 
year  by  the  reporting  establishment.  It  includes  pay  roll  as  well  as 
other  overhead  expenses,  but  not  the  cost  of  merchandise  sold,  nor 
does  it  include  withdrawals  by  owners  of  unincorporated  businesses. 
For  agents  and  brokers  the  entries  under  the  heading  "Operating  ex- 
penses" represents  the  amount  of  brokerage  or  commissions  received 
rather  than  overhead  expenses  incurred. 

Operating  expenses  of  certain  types  of  establishments,  with  total 
sales  of  $200,000  or  more,  are  further  classified  into  administrative, 
selling,  delivery,  warehouse,  occupancy,  and  "Other"  expenses. 

Administrative  expenses — Includes  the  general  administrative  ex- 
penses not  chargeable  directly  to  any  one  division  or  function.  In- 
cluded here  are  executives'  and  officers'  salaries  and  expenses;  tele- 
phone and  telegraph;  professional  services;  depreciation  on  furniture 
and  fixtures;  dues,  subscriptions,  and  donations;  collection  expenses, 
etc. 

Selling  expenses — Includes  direct  expenses  incurred  in  selling 
merchandise;  covers  such  items  as  salesmen's  salaries,  commissions, 
and  bonuses;  salesmen's  traveling  expenses;  advertising;  and  insurance 
and  depreciation  on  salesmen's  automobiles.  Delivery  expenses  (as 
defined  below)  are  shown  separately. 

Shipping,  delivery  expenses — Includes  costs  incurred  in  transfer- 
ring the  merchandise  from  the  warehouse  or  other  place  of  storage  to 
the  customer;  covers  items  such  as  deliverymen ' s  salaries  and  wages, 
outfreight,  express,  parcel  post,  contract  delivery,  trucking,  depre- 
ciation on  trucks,  etc. 

Warehouse  expenses — The  cost  of  operating  the  warehouse  or  stock 
room.  Covers  such  items  as  salaries  and  wages  of  warehouse  employees, 
boxing  and  packing  costs,  etc. 

Occupancy  expenses — Includes  all  expenses  arising  from  the  use  and 
maintenance  of  the  premises  and  the  buildings, fixtures,  and  equipment; 
covers  maintenance,  labor,  heat,  light,  power,  and  water.  Where  the 
premises  are  not  owned,  rent  is  included.  For  firms  owning  the  prem- 
ises it  covers  such  items  as  building  repairs  and  supplies,  insurance 
and  taxes  on  buildings,  and  depreciation  on  buildings.  Because  a  num- 
ber of  firms  experienced  difficulty  in  differentiating  between  "Ware- 
house" and  "Occupancy"  expenses,  data  for  these  two  items  should  be 
used  with  care. 

Other  expenses — Included  here  are  those  operating  expenses  not 
classified  above,  such  as  interest  on  bank  loans,  losses  from  bad 
debts,  etc. 
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Expenses  to  sales  ratios. — Operating  expenses  (including  pay  roll) 
expressed  as  a  percent  of  sales. 

Firm  size 

Each  wholesale  establishment  in  the  194-8  Census  of  Business  was 
classified  into  one  of  a  number  of  "firm  size"  groups,  based  on  the 
number  of  wholesale  establishments  under  a  single  ownership.  Firm  size 
is  based  on  the  total  number  of  wholesale  establishments  operated  by  a 
company  during  194-8,  and  is  not  necessarily  limited  to  the  number  in 
any  particular  trade. 

Legal  form  of  organisation 

Each  establishment  included  in  the  1948  Census  of  Business  was  clas- 
sified into  one  of  the  following  legal  forms  of  organization:  Indi- 
vidual proprietorships,  partnerships,  corporations,  other  forms  of  or- 
ganizations. 

Individual  proprietorships. — Unincorporated  businesses  owned  by  one 
individual  or  person  who  may  or  may  not  actively  participate  in  its 
operations. 

Partnerships. — Unincorporated  businesses  owned  by  two  or  more  per- 
sons, having  a  financial  interest  in  and  a  responsibility  for  the  busi- 
ness. Each  partner  may  or  may  not  actively  participate  in  the  opera- 
tion of  the  business. 

Corporations. — Businesses  ownedby  legally  incorporated  organizations 
or  companies.  Cooperative  associations  incorporated  under  either  reg- 
ular corporation  laws  or  under  the  special  association  laws  are  in- 
cluded in  this  legal  form. 

Other  legal  forms. — Establishments  having  ownerships  under  legal 
forms  not  defined  above.  Included  here  are  all  establishments  owned 
or  operated  by  cooperative  associations  not  incorporated  under  the 
regular  corporation  laws  or  under  special  cooperative  association  laws, 
and  other  miscellaneous  ownership  types  such  as  receiverships, estates, 
etc. 

Period  established  or  acquired 

Each  establishment  was  requested  to  report  the  date  the  1948  owner 
acquired  or  started  the  business  within  the  city.  The  date  reported 
reflected  the  last  change  in  ownership,  if  any,  prior  to  December  31, 
1948.  Mere  change  of  name  without  a  change  of  actual  owners  was  not 
considered  a  change  of  ownership.  Neither  was  a  change  of  location  of 
the  establishment  within  the  city  considered  a  new  business  if  it  con- 
tinued at  the  new  location  under  the  same  ownership.  However,  a  change 
in  the  legal  form  of  organization,  e.g.,  from  partnership  to  corpora- 
tion, was  considered  a  change  in  ownership,  and  the  acquisition  date 
reported  was  that  in  which  the  change  of  legal  form  took  place. 

Sales 

Sales,  entire  year. — Sales  include  receipts  from  merchandise  sold 
during  194-8  together  with  any  receipts  from  repairs  or  other  services 
to  customers,  after  deducting  returns  and  allowances  and  trade  dis- 
counts. Sales  of  merchandise  for  others  on  a  commission  basis  are  in- 
cluded as  well  as  sales  for  the  account  of  the  reporting  establishment. 
Local  and  State  taxes  or  Federal  excise  taxes  collected  by  the  whole- 
sale establishment  directly  from  customers  and  paid  directly  to  local, 
State,  or  Federal  taxing  agencies  are  included.  Gasoline,  liquor,  to- 
bacco, and  other  excise  taxes  paid  by  the  manufacturer  or  supplier  and 
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passed  along  to  the  wholesale  establishment  are  also  included  in  the 
sales  figures. 

Sales  figures  therefore  represent  total  sales  and  receipts  of  all 
establishments  primarily  engaged  in  wholesale  trade.  They  do  not  in- 
clude sales  by  manufacturing  plants,  general  administrative  offices  of 
manufacturers,  retailers,  and  other  businesses  whose  primary  activity 
is  other  than  wholesale  trade.  Sales  as  shown  for  agents  and  brokers 
represent  the  selling  value  of  the  goods  iniifi  transactions  negotiated. 
Sales  by  class  of  customer: 

Sales  to  retailers — Represents  sales  to  all  classes  of  retailers 
including  chains,  mail-order  houses,  department  stores,  independent 
stores,  restaurants, and  other  establishments  included  in  Retail  Trade. 

Sales  to  industrial  users — Represents  sales  to  industrial,  commer- 
cial, professional,  institutional,  and  other  similar  end  users.  They 
provide  a  measure  of  goods  bought  for  business  use  rather  than  goods 
bought  for  resale  in  the  same  form  as  purchased. 

Sales  to  wholesale  organizations — Represents  the  volume  of  business 
done  by  one  type  of  wholesale  establishment  with  another,  thus  provid- 
ing a  measure  of  the  volume  of  duplication  in  wholesale  sales. 

.  Sales  to  household  consumers — Included  here  are  sales  to  household 
consumers,  to  individual  users, and  to  farmers.  These  data  measure  the 
volume  of  retail  sales  by  wholesale  establishments. 

Sales  for  export — Represents  the  domestic  value  of  goods  exported 
by  wholesale  establishments,  including  sales  through  their  agents  in 
this  country.  Wholesale  organizations  maintaining  foreign  sales 
branches  were  requested  to  include  here  the  value  of  goods  shipped  to 
such  branches. 

Sales  size. — Each  establishment  of  service  wholesalers  and  manufac- 
turers' sales  branches  (with  stocks)  are  classified  by  size  of  estab- 
lishment based  upon  194-8  sales.  Establishments  starting  in  business 
in  194-8  are  included  on  the  same  basis  as  other  establishments,  even 
though  they  may  not  have  been  in  operation  the  full  twelve  months. 

Standard  metropolitan  areas 

See  appendix  A. 

Stocks  on  hand 

Stocks  are  defined  as  the  inventory,  at  cost  value,  of  merchandise 
on  hand  for  sale  as  of  the  end  of  194-8.  Goods  owned  and  out-on-con- 
signment  are  included  but  not  the  value  of  merchandise  of  others  held 
for  sale  on  consignment. 

Trucks 

The  count  of  trucks,  truck-tractors, and  trailers  shown  in  the  tables 
represent  the  number  of  specified  highway-type  motor  vehicles  oper- 
ated directly  by  wholesale  establishments  in  December  1948,  regardless 
of  whether  or  not  the  vehicles  in  question  were  owned  or  leased  by  the 
establishments.  Vehicles  operated  by  trucking  concerns  providing  serv- 
ices to  wholesale  businesses  were  not  included. 

Trucks  and  truck-tractors. — Trucks  are  distinguished  from  truck- 
tractors  in  that  the  pay-load  is  hauled  on  the  truck  whereas  in  the 
case  of  the  truck-tractor ' it  is  towed  in  a  semitrailer. 

Trailers  and  semitrailers. — A  semitrailer  is  distinguished  from  a 
trailer  in  that  the  former  is  a  two-wheeled  vehicle  which  connects  with 
a  truck-tractor  by  means  of  fifth  wheel  arrangement  which  transmits  a 
portion  of  the  weight  on  the  towing  vehicle,  A  trailer  is  a  towed 
vehicle  which  carries  the  entire  load  on  its  own  axles. 
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Manufacturers'  rated  capacity. — This  is  the  rating  assigned  by  truck 
manufacturers.  It  should  be  noted  that  there  is  no  exact  relationship 
between  such  rated  capacity  and  the  actual  load-carrying  capacity.  For 
example,  trucks  rated  1-1/2  tons  can  and  do  frequently  carry  loads  of 
several  tons.  However,  classification  by  manufacturers'  rated  capacity 
was  used  in  the  194-8  Census  of  Business  since  it  was  the  only  uniform 
basis  for  size  indication  available  at  that  time.  In  spite  of  its 
limitations  in  indicating  pay-load  capacity,  /janufacturers'  rated  ca- 
pacity does  make  it  possible  to  evaluate  the  usage  of  light  trucks, 
medium  trucks,  and  heavy  trucks  in  a  given  kind  of  business,  and  also 
between  different  kinds  of  business. 

Types  of  merchant  wholesalers 

Service  wholesalers (domestic  market). — Merchant  wholesalers  that  are 
primarily  engaged  in  buying  and  selling  in  the  domestic  market  who 
perform  most,  if  not  all,  of  the  principal  wholesale  functions.  They 
sell  principally  to  retailers  or  to  industrial, commercial, and  institu- 
tional users;  buy  and  sell  merchandise  on  their  own  account;  carry 
stocks;  assemble  in  large  lots  and  redistribute  in  smaller  quantities 
usually  through  salesmen;  extend  credit  to  customers;  make  deliveries; 
and  render  advice  to  the  trade. 

Exporters. — Merchant  wholesalers  that  are  primarily  engaged  in  sell- 
ing in  the  foreign  rather  than  the  domestic  market. 

Importers. — Merchant  wholesalers  whose  chief  distinction  lies  in  the 
source  of  their  purchases,  which  is  primarily  foreign. 

Limited- function  whole saler s .  — »D if f er  from  service  wholesalers  in 
that  one  or  more  of  the  major  services  are  omitted.  Principal  types 
of  establishments  included  here  are  cash-and-carry  wholesalers,  wagon 
or  truck  distributors,  and  retailer-cooperative  warehouses. 
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EXPLANATION  OF  TERMS—RETAIL  TRADE 
Active  proprietors  (See  Personnel.) 

City  size 

Each  retail  store  included  in  the  1948  Census  of  Business  was  clas- 
sified into  one  of  nine  city-size  groups  depending  on  the  number  of 
inhabitants  in  the  city  in  which  the  establishment  was  located.  At 
the  time  city  sizes  were  established  for  the  1948  Census  of  Business, 
final  figures  from  the  1950  Census  of  Population  were  not  available 
and,  therefore,  preliminary  population  figures  were  used.  Differences 
between  these  and  final  population  figures  affect  slightly  the  retail 
trade  data  presented  in  this  report  in  relation  to  final  population 
data  from  the  1950  Census  of  Population  to  be  presented  for  similar 
size  groups.  Those  unincorporated  areas,  classified  in  1940  as  urban 
under  special  rule  by  the  Bureau  of  the  Census,  have  "been  treated  as 
incorporated  places  in  the  1948  Census  of  Business.  They  are  included 
in  ihe  appropriate  city-size  groups  in  both  the  1939  and  1948  censuses. 
Cities  of  less  than  2,500  inhabitants,  unincorporated  places,  and 
rural  areas  are  included  in  city-size  group  "Remainder  of  area." 
The  nine  city-size  groups  based  on  number  of  inhabitants  are: 
Cities  of  500,000  or  more       Cities  of  10,000  to  24,999 
Cities  of  250,000  to  499,999     Cities  of  5,000  to  9,999 
Cities  of  100,000  to  249,999     Cities  of  2,500  to  4,999 
Cities  of  50,000  to  99,999      Remainder  of  area  (inc. 
Cities  of  25,000  to  49,999       cities  of  less  than  2,500) 

Cooperatives  (See  Operating  types.) 

Credit 

Credit  sales. — In  the  Census  of  Business,  a  credit  sale  is  regarded 
as  any  sale  in  which  all  or  part  of  the  payment  for  merchandise  pur- 
chased is  deferred  until  some  time  after  delivery  of  the  merchandise. 
The  total  amount  of  credit  sales  includes  the  amount  of  down  payment 
and  amount  allowed  for  ,trade-in,  as  well  as  the  unpaid  balance.  The 
total  does  not  include  interest  or  carrying  charges. 

Charge  account  sales. — In  the  Census,  charge  account, or  open  account 
sales,  are  credit  sales  in  which  the  amount  of  purchase  is  charged  to 
the  account  of  the  purchaser,  and  in  which  settlement  is  made  at  the 
end  of  a  weekly,  monthly,  or  other  billing  period  depending  upon  the 
policy  of  the  store.  There  are  usually  no  interest  or  carrying  charges 
involved  in  these  transactions. 

Installment  sales. — In  the  Census,  installment  sales  include  credit 
sales  in  which  the  purchaser  agrees  to  pay  unpaid  balances  in  two  or 
more  payments  of  specified  amounts  over  a  stipulated  period  of  time. 
If  an  interest  or  carrying  charge  is  added  to  the  selling  price  it  is 
regarded  as  "other  income"  and  is  not  included  in  the  sales  figure  re- 
ported. Frequently  installment  sales  are  evidenced  by  notes  secured 
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"by  liens  such  as  chattel  mortgages  on  the  goods  sold.  Retail  sales 
thus  secured  are  classed  as  installment  sales,  even  though  the  plan 
might  require  settlement  in  a  single  payment.  Even  if  the  installment 
notes  are  immediately  discounted,  as  in  many  motor  vehicle  sales,  the 
transaction  is  treated  as  an  installment  credit  sale  for  the  full 
amount  including  any  trade-in  allowance. 

Balances  due  from  customers. — This  includes  accounts  and  notes  re- 
ceivable resulting  from  sales  to  customers  that  were  outstanding  on 
the  books  of  the  business  as  of  December  31,  194-8,  and  December  31, 
194-7.  They  do  not  include  accounts  transferred  to  finance  companies, 
banks,  or  other  institutions  even  though  the  retailer  may  continue  to 
collect  payments. 

Stores  analyzing  sales. — These  are  stores  which  indicated  in  their 
194-8  Census  of  Business  report  whether  or  not  they  had  any  credit 
sales  during  1948. 

Stores  with  cash  sales  only. — These  are  stores  which  indicated  in 
their  194-8  Census  of  Business  report  that  no  part  of  their  sales  were 
credit  sales. 

Stores  with  credit  sales. — A  store  which  reported  any  amount  of  cred  - 
it  sales  was  included  in  this  category,  regardless  of  the  proportion 
of  its  cash  and  credit  sales. 

Direct-selling  organizations  (See  Operating  types.) 

Employees  (See  Personnel.) 

Employee  size  (See  Personnel.) 

Legal  form  of  organization 

All  retail  establishments  included  in  the  194-8  Census  of  Business 
were  classified  into  one  of  the  following  legal  forms  of  organization: 
Individual  proprietorships,  partnerships,  corporations,  and  other 
legal  forms. 

Individual  proprietorships . — These  are  retail  establishments  owned 
by  one  individual  or  person.  "Individual  proprietorships  without 
active  proprietors"  are  establishments  in  which  the  owners  did  not 
devote  the  major  portion  of  their  working  time  to  "the  businesses  during 
November  1948.  "Individual  proprietorships  with  active  proprietors" 
are  those  in  which  the  owners  did  devote  the  major  portion  of  their 
working  time  to  the  businesses  during  November  1948. 

Partnerships . — These  are  retail  establishments  owned  by  two  or  more 
persons,  each  of  whom  has  a  financial  interest  in  and  responsibility 
for  the  business.  In  "Partnerships  without  active  proprietors"  none 
of  the  partners  devoted  the  major  portion  of  their  working  time  to  the 
businesses  during  November  1948.  In  "Partnerships  with  active  pro- 
prietors" at  least  one  partner  actively  devoted  the  major  portion  of 
his  working  time  to  the  business  during  November  194-8. 

Corporations . — These  are  retail  establishments  owned  by  an  organiza- 
tion or  company  legally  incorporated  under  State  laws.  Cooperative 
associations  incorporated  under  either  regular  corporation  laws  or 
under  the  special  cooperative  association  laws  are  included  in  this 
legal  form. 

Other  legal  forms. — These  are  retail  establishments  having  ownership 
under  legal  forms  not  defined  above.  Included  in  this  legal  form  are 
cooperative  associations  not  incorporated  under  the  regular  corpora- 
tion laws  or  under  special  cooperative  associations  laws;  and  under 
miscellaneous  ownership  types  such  as  estates,  receiverships,  etc. 
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Mail-order  houses  (See  Operating  types.) 

Merchandise  inventories 

As  used  in  the  Census  of  Business  the  term  "Inventories"  means  stocks 
of  goods  held  for  sale,  valued  at  cost.  Merchandise  inventories  in 
retail  stores  are  the  cost  value  of  stocks  of  goods  held  for  sale  in 
the  stores. 

Merchandise  inventories  do  not  include  the  value  of  fixtures,  fur- 
nishings, or  other  equipment  used  in  the  warehouse  or  store  operations. 
Inventories  were  reported  for  the  "beginning  and  close  of  the  calendar 
year  194-8  except  for  some  businesses  which  used  a  fiscal  year  rather 
than  the  calendar  year  for  accounting  purposes.  Data  so  reported  have 
been  accepted  and  included  in  the  tabulations  without  further  adjust- 
ment. 

Merchandise  lines 

Merchandise  lines  are  groups  of  related  commodities  or  commodities 
grouped  on  a  departmental  basis  which  were  established,  for  census 
purposes,  in  consultation  with  representatives  of  trade  organizations, 
market  research  groups,  statistical  organizations, and  others.  Twenty- 
six  sets  of  merchandise  lines  referred  to  as  "patterns"  were  developed, 
one  for  each  group  of  related  kinds  of  business,  to  fit  the  depart- 
mental organization  and  the  records  of  reporting  stores.  This  made  it 
possible  for  the  great  majority  of  stores  to  report  their  sales  by 
merchandise  line. 

Stores  analyzing  merchandise  line  sales,  total. — This  refers  to  the 
number  and  total  sales  of  stores  which  analyzed  their  sales  by  mer- 
chandise line.  The  total  sales  of  stores  analyzing  is  the  sum  of  the 
sales  of  the  various  merchandise  lines  shown  in  the  table. 

Stores  not  analyzing  merchandise  line  sales. — This  refers  to  the 
actual  or  estimated  number  and  total  sales  of  stores  which  did  not 
furnish  an  analysis  of  merchandise  line  sales. 

Operating  types 

Cooperatives . — A  retail  cooperative  store  is  one  which  is  owned  by 
an  association  of  consumers  of  the  merchandise  handled  by  the  store. 
Most  of  them  are  incorporated  under  State  cooperative  association  la/s. 
In  general,  the  distinguishing  features  of  a  cooperative  are  patronage 
dividends  based  on  the  volume  of  purchases  by  the  member,  and  a  limi- 
tation of  one  vote  per  member  regardless  of  the  amount  of  stock  owned. 
The  stores  are  open  to  the  public,  as  a  rule,  but  are  generally  pa- 
tronized primarily  by  members  of  the  association  operating  1he  business, 

There  are  two  types  of  cooperatives  included  in  this  category,  "Con- 
sumer cooperatives"  in  which  the  membership  is  primarily  nonfarmers, 
and  "Retail  stores  of  farm  cooperatives"  in  which  the  membership  is 
primarily  farmers.  Such  farmer  organizations  frequently  function  as 
cooperative  marketing  associations  and,  in  addition,  operate  retail 
stores  to  supply  their  membership  with  products  necessary  for  running 
a  farm,  e.g.,  hay,  grain,  feed,  gasoline,  and  oil.  Only  the  retail 
stores  of  such  cooperative  associations  are  included  in  Retail  Trade. 

Direct-selling  organizations. — These  establishments  are  the  sales 
offices  or  headquarters  from  which  crews  of  canvassers  operate  to  sell 
from  house-to-house.  However,  milk  dealers  who  make  door-to-door  de- 
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liveries  and  bakeries  which  sell  hpuse-to-house  are,  for  census  pur- 
poses, not  considered  to  be  direct-selling  organizations. 

Mail-order  houses. — These  are  establishments  selling  merchandise 
primarily  by  mail  from  catalogs  and  direct-mail  solicitation.  The  re- 
tail stores  of  mail-order  concerns  are  not  included  in  this  category. 

Paid  employees  (See  Personnel.) 

Part-  and  full-year  operations 

Stores  operated  entire  year. — Included  in  this  category  were: 

(1)  Stores  which  commenced  operations  on  or  before  January  1,1948, 
and  which  were  still  in  operation  at  the  end  of  194-8. 

(2)  Stores  which  changed  ownership  during  1948,  and  for  which  data 
for  the  1948  operations  of  the  previous  owner  were  included  in  the  re- 
port. 

(3)  Seasonal  stores,  which  are  normally  operated  only  for  a  part 
of  the  year. 

Stores  not  operated  entire  year.-- Stores  included  as  part-year  stores 
were : 

(1)  New  business,  commencing  operations  after  January  1,  1948. 

(2)  Stores  which  changed  ownership  during  1948,  and  for  which  no 
data  on  the  1948  activities  of  the  previous  owner  were  available. 

(3)  Stores  going  out  of  business  during  1948. 

Pay  roll 

Payroll,  entire  year,  includes  all  compensation  (salaries,  wages, 
commissions,  and  bonuses)  paid  during  the  year  to  all  employees.  For 
corporations,  it  includes  amounts  paid  to  officers  and  executives;  it 
does  not  include  compensation  for  proprietors  or  firm  members  of  un- 
incorporated businesses.  Excluded  from  pay  roll  are  the  value  of  pay- 
ments in  kind,  such  as  free  meals,  lodgings,  etc.,  or  amounts  received 
by  employees  as  tips,  etc.  Pay  roll  is  reported  before  deduction  for 
Social  Security,  income-tax  withholding,  insurance,  dues,  etc. 

Period  established  or  acquired 

The  period  established  or  acquired  of  each  retail  store  was  the  year 
in  which  the  store  was  established  or  acquired  under  the  ownership  at 
the  end  of  1948.  Mere  change  of  name,  without  a  change  of  the  actual 
owners  was  not  considered  a  change  of  ownership,  neither  was  a  change 
of  location  of  the  establishment  if  it  continued  at  the  new  location 
under  the  same  ownership.  However,  a  change  in  the  legal  form  of  or- 
ganization, e.g.,  from  partnership  to  corporation)  was  considered  a 
change  in  ownership,  and  the  acquisition  date  reported  was  that  in 
which  the  change  of  legal  form  took  place. 

Establishments  which,  at  the  end  of  1948,  were  operated  by  original 
owners  were  classified  by  date  of  establishment.  Others  were  classi- 
fied by  latest  date  the  business  changed  hands  prior  to  "the  end  of  3948. 

Personnel 

Paid  employees. — Paid  employees  consist  of  the  number  of  employees, 
including  salaried  officers  and  executives  of  corporations, who  were  on 
the  pay  roll  for  the  workweek  ended  nearest  November  15,  1948. 

"Full  workweek  employees". — "Full  workweek  employees"  include  em- 
ployees whether  regular  or  seasonal,  who,  for  a  specified  pay  period, 
were  paid  for  working  at  least  the  number  of  hours  typically  worked  in 


APPENDIX   C  177 

a  week  by  employees  of  the  reporting  establishment.  All  other  employees 
paid  during  that  workweek  were  reported  as  part-workweek  employees. 

Active  proprietors  of  unincorporated  businesses. — Active  proprietors 
include  owners  or  partners  of  unincorporated  businesses  who  devoted 
the  major  portion  of  their  time  to  operation  of  the  business  during 
November  194-8. 

Unpaid  family  workers  of  unincorporated  businesses. — Unpaid  family 
workers  consist  of  the  number  of  family  members  (wives, sons,  daughters, 
etc.)  who  worked  in  the  business  during  November  1948,  but  were  not 
paid  a  wage  or  salary.  Family  workers  paid  a  wage  or  salary  are  in- 
cluded in  the  count  of  employees  and  their  compensation  included  in 
pay  roll. 

Employee  size. — Each  retail  store  included  in  the  1948  Census  of 
Business  was  classified  into  one  of  eleven  employee-size  groups  on  the 
basis  of  the  total  number  of  employees  on  the  pay  roll  for  the  work- 
week ended  nearest  November  15,  1948.  Active  proprietors  and  unpaid 
family  workers  were  not  regarded  as  employees  in  establishing  employee 
sizes.  Seasonal  businesses  and  businesses  which  commenced  operations 
during  1948  are  included  inihe  employee-size  group  "No  paid  employees" 
if  they  were  not  in  operation  during  the  week  of  November  15;  if  such 
stores  were  in  operation  during  that  workweek,  they  are  included  in 
the  appropriate  size  group  on  the  same  basis  as  stores  operating  the 
entire  year. 

Proprietors  (See  Personnel.) 

Stores 

Stores  are  separate  places  of  business  primarily  engaged  in  selling 
merchandise  at  retail.  In  addition  to  ordinary  retail  stores  such  as 
grocery  and  hardware  stores,  this  classification  includes  eating  and 
drinking  places,  milk  dealers,  gasoline  service  stations, market  stands 
(except  farmers'  stands),  lumber  and  coal  yards,  mail-order  houses, 
direct  selling  (house-to-house)  establishments,  and  establishments 
selling  through  coin-operated  vending  machines.  Only  business  estab- 
lishments obtaining  their  primary  source  of  receipts  from  retail  sales 
of  merchandise  are  classified  as  retail. 

Data  for  retail  leased  departments  located  in  retail  stores  are  com- 
bined with  data  for  the  store  in  which  located  and  are  not  reported  or 
counted  as  separate  stores.  Retail  leased  departments  not  located  in 
retail  stores,  however,  are  reported  and  tabulated  as  separate  retail 
stores.  Retail  Trade  tables  exclude  "service"  leased  departments, 
such  as  watch  repair,  beauty  shop,  shoe  repair,  and  other  leased  de- 
partments deriving  a  major  source  of  receipts  from  services  to  cus- 
tomers rather  than  from  sale  of  merchandise. 

Although  the  1948  Census  of  Business  enumerated  all  retail  stores 
regardless  of  size,  tabulations  exclude  data  for  stores  which  operated 
during  the  entire  year  1948  but  had  sales  of  less  than  $500.  In  1939, 
the  corresponding  figure  for  exclusion  from  the  tabulations  was  $100. 

Sales  size  (See  Sales.) 

Sales 

Sales  include  total  receipts  from  customers  during  1948,  after  de- 
duction of  refunds  or  allowances  for  merchandise  returned  by  customers. 
Sales. include  receipts  from  repairs  and  from  other  services  to  cus- 
tomers, and  sales  for  resale,  but  exclude  amounts  not  received  from 
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customers,  such  as  income  from  investments, rental  of  real  estate,  etc. 
They  do  not  include  the  amount  of  local  and  State  sales  taxes  or  Fed- 
eral excise  taxes  which  are  collected  "by  the  store  directly  from  cus- 
tomers, and  paid  directly  by  the  store  to  a  local,  State,  or  Federal 
taxing  agency.  Gasoline,  liquor,  tobacco, and  other  excise  taxes  which 
are  paid  by  the  manufacturer  or  wholesaler  and  passed  along  to  the  re- 
tailer are  included. 

The  sales  figures  therefore  represent  total  sales  and  receipts  of 
all  establishments  primarily  engaged  in  Retail  Trade.  They  do  not  in- 
clude sales  at  retail  accounted  for  by  manufacturers,  wholesalers, 
service  establishments,  and  other  businesses  whose  primary  activity  is 
other  than  Retail  Trade. 

Sales  size. — Each  retail  store  included  in  the  1948  Census  of  Business 
was  classified  into  sales-size  groups  depending  upon  the  volume  of 
total  sales  and  receipts  of  the  store  during  194-8. 

Size  of  organization 

Single  and  multiunit  stores. — A  store  is  classified  as  a  single  unit 
if  it  is  operated  by  a  firm  which  operated  only  one  store,  or  no  other 
store  in  the  same  general  kind  of  business  as  the  store  concerned.  A 
store  is  classified  as  a  multiunit  if  it  is  one  of  two  or  more  stores 
in  the  same  general  kind  of  business  operated  by  the  same  firm. 

Stores  operated  entire  year  (See  Part-  and  full-year  operations.) 

Stores  not  operated  entire  year  (See  Part-  and  full-year  operations.) 

Trucks 

Trucks  and  truck-tractors. — Trucks  are  distinguished  from  truck- 
tractors  in  that  the  pay-load  is  hauled  on  the  truck  whereas,  in  the 
case  of  the  truck-tractor,  it  is  towed  in  a  semitrailer. 

Manufacturers'  rated  capacity. — This  is  the  rating  assigned  by  the 
truck  manufacturer.  It  should  be  noted  that  there  is  no  exact  rela- 
tionship between  such  rated  capacity  and  the  actual  load-carrying  ca- 
pacity. For  example,  trucks  rated  1-1/2  tons  can  and  do  frequently 
carry  loads  of  several  tons.  However, classification  by  manufacturers' 
rated  capacity  was  used  in  the  1948  Census  of  Business  since  it  was 
the  only  uniform  basis  for  size  indication  available  at  that  time.  In 
spite  of  its  limitations  in  indicating  pay-load  capacity, manufacturers' 
rated  capacity  does  make  it  possible  to  evaluate  the  usage  of  l'ight 
trucks,  medium  trucks,  and  heavy  trucks  in  a  given  kind  of  business, 
and  between  different  kinds  of  business. 

Stores  reporting  data  on  trucks  and  truck-tractors.— These  are  stores 
which  reported  whether  or  not  they  operated  trucks  and  truck-tractors 
during  December  1948. 

Stores  not  operating  trucks  and  truck-tractors.— These  are  stores 
which  stated  that  they  did  not  operate  a  truck  or  truck- tractor. 

Stores  operating  trucks  and  truck-tractors. — These  are  stores  which 
reported  operation  of  some  trucks  and  truck-tractors  during  December 
1948. 

Stores  not  reporting  data  on  trucks  and  truck-tractors.— These  are 
stores  which  failed  to  report  whether  or  not  they  operated  trucks  and 
truck- tractors . 

Unpaid  family  workers  (See  Personnel.) 
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U.    S.    Census    of    Business:       1948 
DEPARTMENT    STORES 

INTRODUCTION 

j  The  Trade  Series. — This  is  one  of  a  series  of  reports  presenting  194-8 
Census  of  Business  data  for  a  number  of  trades  or  kinds  of  business, 
ft  each  report  data  have  been  assembled  on  a  variety  of  subjects  per- 
pinent  to  the  particular  trade  or  trades  covered  by  the  report.  For 
phe  most  part,  the  information  included  is  also  available  in  194-8  Cen- 
sus of  Business  Area  and  Subject  Bulletins.  The  following  reports  are 
included  in  the  Trade  Series.  The  letter  designations  indicate  the 
pegments  of  trade  which  have  been  included  in  the  particular  report. 
fR"  denotes  Retail,  "W"  Wholesale,  and  "S"  Service  Trades. 

The  Grocery  Trade  (RW) 
Department  Stores  (R) 
Variety  Stores  (R) 
The  Electrical  Goods  Trade  (RWS) 
The  Automotive  Trade  (RWS) 
The  Drug  Trade  (RW) 
The  Jewelry  Trade  (RWS) 

Marketing  by  Producers  of  Basic  Iron  and  Steel 
Products  (W) 

The  Motion  Picture  Trade  (S) 

The  Apparel  Trade  (RW) 

The  Furniture  Trade  (RWS) 

The  Lumber  Trade  (RW) 

The  Hardware,  Plumbing,  and  Heating  ^Equipment 
Trade  (RW) 

The  Optical  Goods  Trade  (RW) 

Authority  for  the  census. — The  1948  Census  of  Business  was  conducted 
on  the  basis  of  direct  enumeration  of  business  establishments  under 
provision  of  the  Act  of  June  19,  1948.  Previous  Business  Censuses 
covered'the  years  1929,  1933,  1935,  and  1939.  Historical  data  in  the 
Trade  Series  are  limited  to  the  years  1939,  1935,  and  1929.  No  fig- 
ures are  included  for  the  year  1933. 

Establishment  basis  of  the  census. — A  separate  report  was  obtained 
for  each  location  where  business  was  conducted,  including  each  lo- 
cation of  multiunit  organizations.  Each  report  in  the  census  was  tab- 
ulated in  accordance  with  the  physical  location  of  the  store  or  estab- 
lishment at  which  the  business  was  conducted. 

Scope  of  the  census. — The  194-8  Census  of  Business  covers  Retail 
Trade,  Wholesale  Trade,  and  Service  Trade,  including  hotels  and  places 
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of  amusement  in  continental  United  States  and  the  Territories  of 
Alaska  and  Hawaii.  These  trade  groups  correspond,  with  minor  excep- 
tions, to  the  classifications  established  in  volume  II  of  the  Standard 
Industrial  Classification  Manual,  issued  May  194-9  under  the  sponsor- 
ship of  the  Division  of  Statistical  Standards,  Bureau  of  the  Budget. 

194-8  Census  of  Business  publications. — Already  published  194-8  Census 
of  Business  reports  include  separate  Retail,  Wholesale,  and  Service 
Trade  Bulletins  for  each  State,  as  well  as  a  summary  for  continental 
United  States,  For  the  Territories  of  Alaska  and  Hawaii,  single 
bulletins  combine  data  for  the  major  trade  categories.  Data  in  the 
Area  Bulletins  are  limited  to  basic  census  information  on  number  of 
establishments,  sales  and  receipts,  pay  roll,  employees,  proprietors 
and  unpaid  family  workers,  etc.,  classified  by  area  and  kind  of  busi- 
ness. 

Also  published  is  a  series  of  Subject  Bulletins  for  each  of  the! 
three  major  trade  divisions — retail,  wholesale, and  service — on  a  vari- 
ety of  topics  such  as  inventories,  sales  size,  single  unit  and  multi- 
unit  business,  merchandise  line  sales,  credit,  etc.  A  single  bulletin' 
covering  all  subjects  for  all  three  trade  divisions  has  been  issued 
for  Alaska  and  a  similar  one  issued  for  Hawaii.  Each  of  the  bulletins 
contains  information  by  kind  of  business  and  area,  the  amount  and 
nature  of  detail  varying  with  the  nature  of  the  subject  presented. 

The  bulletins  described  above  have  been  assembled  into  the  following' 
volumes: 

Volume  I    Retail  Trade  -  General  Statistics,  Part  1 
Volume  II   Retail  Trade  -  General  Statistics,  Part  2, 

and  Merchandise  Line  Sales  Statistics 
Volume  III  Retail  Trade  -  Area  Statistics 
Volume  IV   Wholesale  Trade  -  General  Statistics  and 

Commodity  Line  Sales  Statistics 
Volume  V    Wholesale  Trade  -  Area  Statistics 
Volume  VI   Service  Trade  -  General  Statistics 
Volume  VII  Service  Trade  -  Area  Statistics 

How  to  order  bulletins  and  volumes. — Subject  and  Area  Bulletins, 
Trade  Series  reports,  and  volumes  may  be  purchased  from  the  Superin- 
tendent of  Documents.  Announcements  and  forms  for  ordering  Census  of 
Business  Bulletins  and  volumes  may  be  requested  from  any  of  the  Field 
Offices  of  the  U.  S.  Department  of  Commerce,  the  Bureau  of  the  Census, 
or  from  the  Superintendent  of  Documents,  Washington  25,  D.  C. 

Contents  of  this  report 

This  report  presents  final  data  on  Department  Stores  compiled  from 
the  194-8  Census  of  Business.  The  detail  published  is  essentially  de- 
termined by  requirements  of  census  law  which  are  directed  at  prevent- 
ing disclosure  of  figures  for  individual  businesses. 
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This  report  covers  the  activities  of  retail  stores  classified  as 
(department  stores  defined  for  the  194-8  Census  as  follows: 
J  Department  stores. — These  are  retail  stores  carrying  a  general  line 
| of  apparel,  such  as  suits,  coats,  dresses,  and  furnishings;  home  fur- 
jinishings,  such  as  furniture,  floor  coverings,  curtains,  draperies, 
s!  linen,  major  household  appliances,  and  housewares  such  as  table  and 
J kitchen  appliances,  dishes,  and  utensils.  These  and  other  merchandise 
:j  lines  are  normally  arranged  in  separate  sections  or  departments  with 
jthe  accounting  on  a  departmentalized  basis.  The  departments  and  func- 
tions are  integrated  under  a  single  management.  Establishments  in- 
cluded in  this  classification  must  normally  employ  25   or  more  persons. 
J  In  the  1939  Census  of  Business,  the  size  basis  for  this  classifica- 
tion was  1939  sales  of  $100,000  or  more, instead  of  number  of  employees. 
J  The  large  decrease  in  the  number  of  stores  classified  as  department 
:|  stores  in  194-8  as  compared  to  the  number  of  stores  so  classified  in 
[!1939  cannot  be  accounted  for  by  the  minor  change  in  the  method  of 
;i classifying  this  type  of  store  for  the  two  Censuses.  It  is  believed 
tthat  a  considerable  part  of  the  decrease  was  a  result  of  better  re- 
porting of  merchandise  line  sales  on  an  individual  store  basis.  In 
1939,  a  few  large  companies,  operating  a  number  of  stores  in  this 
field,  were  unable  to  report  merchandise  line  sales  on  an  individual 
store  basis,  but  reported  them  on  a  company  basis,  so  that  all  stores 
for  these  particular  companies  were  classified  as  department  stores, 
since  that  was  the  pattern  for  the  company  as  a  whole.  In  1948,  the 
companies  were  able  to  provide  merchandise  line  sales  on  an  individual 
store  basis,  so  that  each  store  could  be  classified  separately.  This 
resulted  in  many  of  these  stores  being  classified  in  1948  as  other 
than  department  stores. 
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Table  1.— DEPARTMENT  STORES— UNITED  STATES,  BY  GEOGRAPHIC  DIVISION  AND  STATE:     1946 
Stores,  Sales,  Pay  Roll,   and  Personnel 


Geographic   division 
and   State 


United  States,   total 

New  England ,  total 

Maine 

New  Hampshire 

Vermont 

Massachusetts 

Rhode  Island 

Connecticut 

Middle  Atlantic,  total 

New  York 

New  Jersey 

Pennsylvania 

East  North  Central,  total. 

Ohio 

Indiana 

Illinois 

Michigan 

Wisconsin 

West  North  Central,  total. 

Minnesota 

Iowa 

Missouri 

North  Dakota 

South  Dakota 

Nebraska 

Kansas 

South  Atlantic ,  total 

Delaware 

Maryland 

District  of  Columbia.... 

Virginia 

West  Virginia 

North- Carolina 

South  Carolina 

Georgia 

Florida 

East  South  Central,  total. 

Kentucky 

Tennessee 

Alabama 

Mississippi 

West  South  Central,  total. 

Arkansas 

Louisiana 

Oklahoma 

Texas 

Mountain,  total 

Montana 

Idaho 

Wyoming 

Colorado 

New  Mexico 

Arizona 

Utah 

Nevada 

Pacific,  total 

Washington 

Oregon 

California 


Stores 


(Number) 


3 

35 
11 
77 
35 
121 
51 
-47 
34 


21 
33 
37 

110 


56 

33 

179 


Sales,  entire 
year 


(Thousand 

dollars) 


10,644,747 

582,681 

28,615 

8,243 

8,282 

391,446 

50,331 

95,764 

2,305,927 

1,136,034 
220,985 
948,908 

2,954,378 

714,189 
279,124 
1,204,376 
518,016 
238,673 

1,006,685 

296,761 
141,655 
378,036 
21,756 
25,295 
73,430 
69,752 


9,173 
223,562 
156,758 
139,195 

65,907 
149,145 

46,933 
187,588 
119,284 

392,132 

81,306 

203,379 

77,895 

29,552 

739,412 

40,838 
117,284 

85,402 
495,888 

277,238 

17,226 
31,267 

6,442 
120,670 
11,446 
33,650 
47,796 

8,741 


214,278 
155,250 
919,221 


Pay  roll, 
entire  year 

(Thousand 
dollars) 


1,660,702 

90,612 

4,115 
1,329 
1,023 

61,058 
6,533 

16,554 

389,552 

192,321 
37,806 
159,425 

458,442 

116,361 
44,060 

175,731 
85,489 
36,801 

145,501 

45,698 
20,224 
52,679 
2,828 
3,103 
10,672 
10,297 

168,295 

921 
33,220 
28,407 
22,747 

9,206 
18,846 

6,099 
29,034 
19,815 

55,278 

12,143 

26,888 

11,777 

4,470 

109,272 

5,914 
17,244 
13,215 
72,899 

40,426 

2,388 
4,607 
741 
17,111 
1,523 
4,908 
7,864 
1,284 

203,324 

35,100 
16,002 
152,222 


Unincorporated 
businesses 


Active 
proprie- 
tors, 
November 
(Number) 


Unpaid 

family 

workers, 

November 

(Number) 


Paid  employees, 
workweek  ended 
nearest  Nov.  15 


Total 

(Number) 


843,479 

49,990 

2,255 
731 
505 
32,558 
4,749 
9,192 

190,236 

93,475 
19,094 
77,667 

232,838 

58,525 
22,192 
91,881 
39,689 
20,551 

74,572 

22,679 
10,680 
26,269 
1,534 
1,744 
6,043 
5,623 

96,079 

579 
18,951 
15,834 
13,477 

5,528 
12,630 

4,164 
14,756 
10,160 

30,956 

6,317 

16,084 
5,991 
2,564 

55,847 

3,531 

9,453 

6,733 

36,130 

19,865 

1,197 
2,099 

388 
8,417 

742 
2,158 
4,312 

552 

93,096 

15,503 
10,583 
67,010 


Table  2.— DEPARTMENT  STORES—UNITED  STATES,  BY  GEOGRAPHIC  DIVISION  AND  STATE:     1948,   1939,  AND  1929 
Stores,  Sales,  and  Pay  Roll 


Geographic    division 
and  State 


Stores 
(Number) 


1948 


1939 


1929 


Sales,  entire  year 
(Thousand  dollars) 


1948 


1939 


1929 


Pay  roll,  entire  year 

(Thousand  dollars) 


1948 


1939 


1929 


United  States,  total 


■!  New  England,   total. 


Maine 

New  Hampshire. 

Vermont 

Massachusetts. 
Rhode  Island. . 
Connecticut.. . 


Middle  Atlantic,  total.. 


I  New  York 

New  Jersey 

Pennsylvania 

r.lEast  North  Central,  total 


Ohio 

Indiana. . . 
Illinois.. 
Michigan. . 

Wisconsin. 


West  North  Central,  total 


Minnesota.. .. 

Iowa 

Missouri 

I   North  Dakota. 
South  Dakota. 


Kansas . 


South  Atlantic,  total. 


Delaware 

Maryland 

District  of  Columbia. 

Virginia 

West  Virginia 

North  Carolina 

Sou-fti  Carolina 

Georgia 

Florida 


East  South  Central,  total 


Kentucky. . . . 
Tennessee... 

Alabama 

Mississippi . 


West  South  Central,  total 


Arkansas. . 
Louisiana. 


Texas 

Mountain,  total. 


Montana 

Idaho 

Wyoming 

Colorado . . . 
New  Mexico. 
Arizona. . . . 

Utah 

Nevada 


Pacific,  total. 


Washington. 

Oregon 

California . 


10 

106 

12 

32 


162 
43 
161 


147 
94 
182 
120 
80 


3 

35 

11 
77 
35 
121 
51 
47 
34 


35 
53 
28 
19 

201 

21 
33 

37 
110 


56 

33 

179 


28 
19 
17 
153 
16 


251 
74 
262 


229 

145 
244 

149 
128 


102 
117 
84 
35 
29 
53 
76 


7 
46 
11 
80 
56 
119 
57 
61 
48 


39 

54 

79 

237 


15 
18 
17 
105 
20 
52 


10,644,747 

582,681 

28,615 

8,243 

8,282 

391,446 

50,331 

95,764 


3,974,998  4,350,098 


574  2,305,927 


230 

83 

261 

1,024 

255 
176 
271 
179 
143 


105 
114 
96 
39 
33 
60 
95 


1,136,034 
220,985 
948,908 

2,954,378 


714,189 
279,124 
1,204,376 
518,016 
238,673 

1,006,685 

296,761 
141,655 
378,036 
21,756 
25,295 
73,430 
69,752 


485    461  1,097,545 


7 

47 
10 
69 
54 
133 
48 
62 
31 

218 

59 

50 
59 

50 


42 
45 
112 
255 

283 

41 
56 
18 
60 
19 
38 
42 
9 


115 

65 

258 


9,173 
223,562 
156,758 
139,195 

65,907 
149,145 

46,933 
187,588 
119,284 

392,132 

81,306 

203,379 

77,895 

29,552 

739,412 

40,838 
117,284 

85,402 
495,888 

277,238 

17,226 
31,267 

6,442 

120,670 

11,446 

33,650 

47,796 

8,741 

1,288,749 

214,278 
155,250 
919,221 


268,937 

12,416 

5,602 

4,447 

172,300 

23,753 

50,419 

938,498 

462,019 
101,545 
374,934 

1,114,717 

256,830 

99,730 

499,659 

173,138 

85,360 

373,258 

116,524 

56,646 

129,211 

9,706 

8,170 

28,146 

24,855 

359,940 

4,375 
83,133 
58,017 
43,873 
24,620 
37,488 
16,500 
58,629 
33,305 

126,350 

28,078 
63,685 
24,186 
10,401 

236,212 

14,657 
40,053 
34,602 
146,900 

124,584 

14,494 
13,060 

3,576 
51,467 

6,299 
13,950 
18,636 

3,102 

432,502 

74,631 

56,861 

301,010 


321,685 

9,709 
4,178 
4,022 
223,467 
30,426 
49,883 


616,670 
112,406 
455,673 

1,170,116 

281,496 
91,569 
510,147 
192,875 
94,029 

459,482 

133,696 
56,230 

186,500 

11,691 

8,875 

31,972 

30,518 

308,454 

3,054 
78,980 
45,938 
35,344 
22,720 
36,555 
11,085 
53,056 
21,722 

124,038 

25,729 
56,836 
27,479 
13,994 

227,262 

16,194 

33,288 

40,317 

137,463 


127,733 

14,316 
15,143 

3,602 
49,911 

4,485 
17*483 
20,073 

2,720 

426,579 

82,425 
52,780 
291,374 


90,612 

4,115 
1,329 
1,023 

61,058 
6,533 

16,554 

389,552 

192,321 

37,806 

159,425 

458,442 

116,361 
44,060 

175,731 
85,489 
36,801 

145,501 

45,698 
20,224 
52,679 
2,828 
3,103 
10,672 
10,297 

168,295 

921 
33,220 
28,407 
22,747 

9,206 
18,846 

6,099 
29,034 
19,815 

55,278 

12,143 
26,888 
11,777 
4,470 

109,272 

5,914 
17,244 
13,215 
72,899 

40,426 

2,388 
4,607 
741 
17,111 
1,523 
4,908 
7,864 
1,284 

203,324 

35,100 
16,002 
152,222 


611,706 

43,350 

1,680 

659 

567 

28,433 

4,080 

7,931 

161,579 


80,016 
18,996 
62,567 

165,685 


42,290 
14,650 
67,619 
28,117 
13,009 

52,863 

16,632 
8,022 

18,446 
1,204 
937 
4,304 
3,318 

53,930 

601 
12,397 
11,518 
6,703 
3,413 
4,931 
1,958 
7,521 
4,888 

16,581 

3,842 
8,129 
3,253 
1,357 

32,107 

2,084 

5,762 

4,957 

19,304 

16,455 

1,912 
1,680 

388 
6,901 

678 
1,848 
2,698 

350 

69,156 

11,633 

7,961 

49,562 


47,784 

1,398 

552 

550 

32,515 

4,644 

8,125 

183,739 

97,645 
18,999 
67,095 

167,591 

40,365 
12,733 
71,052 
29,700 
13,741 

54,995 

16,308 
7,575 

20,708 

1,248 

884 

4,481 

3,791 

42,765 

400 
11,142 
8,025 
5,165 
3,115 
4,541 
1,034 
6,196 
3,147 

16,087 

3,677 
7,258 
3,410 
1,742 

28,657 

2,256 
4,661 
4,851 
16,889 

15,771 

1,991 
1,747 

343 
6,569 

406 
1,817 
2,607 

291 

63,599 

12,034 

6,794 

44,771 


DEPARTMENT   STORES 

Table  3 . —DEPARTMENT  STORES— STANDARD  METROPOLITAN  AREAS:     1948 

Stores,  Sales,  and  1950  Population 


Standard   metropolitan   area 


Stores 

Sales,  entire  year 

Number  of 
inhabitants  1950 

Clumber) 

(Thousand  dollars) 

8 

58,893 

407,98 

9 

72,129 

512,52 

9 

31,588 

434,85 

5 

9,869 

138,93 

9 

11,813 

122,55 

5 

138,496 

664,02 

2 

(x) 

132,87 

4 

10,706 

162,10 

2 

(x) 

160,3J 

24 

202,394 

1,320,75 

5 

13,163 

156,48 

4 

12,292 

193,97 

7 

19,757 

184,66 

4 

42,119 

554,18 

53 

294,518 

2,354,50 

4 

19,574 

258,36 

5 

4,718 

129,29 

23 

116,863 

1,085,60 

12 

22,315 

282,06 

5 

10,742 

103,71 

4 

4,547 

159,83 

8 

19,021 

319,27 

4 

22,509 

196,16 

3 

16,587 

245,49 

83 

1,076,677 

5,475,53 

12 

111,513 

898,03 

15 

213,125 

1,453,55 

3 

5,465 

141,88 

3 

7,795 

169,92 

8 

72,250 

501,88 

4 

10,099 

164,62 

11 

135,635 

610,85 

15 

28,383 

233,01 

6 

61,134 

453, 1« 

7 

13,007 

100,27 

8 

101,286 

560,36 

6 

37,859 

224,92 

35 

362,629 

2,973,01 

10 

16,422 

251,65 

5 

9,921 

100,64 

3 

20,129 

197,93 

4 

18,611 

218,40 

5 

14,532 

158,36 

4 

5,996 

136,93 

4 

15, 650 

270,03 

5 

27,180 

182,90 

9 

102,245 

359,24. 

6 

16,371 

274,22 

3 

5,998 

112,22 

5 

33,830 

287,02 

9 

39,307 

190,15 

5 

6,304 

146,79 

5 

19,490 

291,11 

6 

45,755 

356,081 

6 

75,981 

802,10 

9 

14,640 

245,63 

7 

98,044 

549,04 

5 

15,113 

14L,48< 

4 

22,813 

302,71 

5 

24,569 

290,55 

3 

7,215 

126,01' 

13 

183,115 

808,23: 

8 

29,764 

335, 6* 

6 

15,012 

234,13' 

6 

17,138 

172.4|l 

2 

(x) 

125, 521 

3 

22,598 

118.26C 

7 

28,167 

192,875 

62 

479,890 

4,339,22: 

8 

46,408 

574,474 

4 

7,054 

132,77? 

6 

9,930 

134,46< 

4 

10,964 

168.63C 

2 

(x) 

88,216 

Akron,  Ohio 

Albany-Schenectady-Troy,  N.  Y 

Allentown-Bethlehem-Easton,  Pa 

Altoona,  Pa 

Asheville,  N.  C 

Atlanta,  Ga 4 

Atlantic  City,  N.  J 

Augusta,  Ga 

Austin,  Tex 

Baltimore,  Md 


Baton  Rouge,  La 

Beaumont-Port  Arthur,  Tex. 

Binghamton,  N.  Y 

Birmingham,  Ala 

Boston,  Mass 

Bridgeport,  Conn 

Brockton,  Mass 

Buffalo,  N.  Y 

Canton,  Ohio 

Cedar  Rapids,  Iowa 

Charleston,  S.  C 

Charleston,  W.  Va 

Charlotte,  N.  C 

Chattanooga,  Term 

Chicago,  111 

Cincinnati,  Ohio 

Cleveland,  Ohio 

Columbia,  S.  C 

Columbus ,  Ga 

Columbus,  Ohio 


Corpus  Christi,  Tex 

Dallas,  Tex 

Davenport,  Iowa -Rock  Island -Moline,  111. 

Dayton,  Ohio 

Decatur,  111 

Denver,  Colo 

Des  Moines,  Iowa 

Detroit,  Mich 

Duluth,  Minn. -Superior,  Wis 

Durham,  N.  C 


El  Paso,  Tex , 

Erie ,  Pa , 

Evansville,  Ind , 

Fall  River,  Mass 

Flint,  Mich 

Fort  Wayne,  Ind 

Fort  Worth,  Tex 

Fresno,  Calif 

Galveston,  Tex 

Grand  Rapids,  Mich 

Greensboro-High  Point,  N.  C 

Hamilton-Middletown,  Ohio 

Harrisburg,  Pa 

Hartford,  Conn 

Houston,  Tex 

Huntington,  W.  Va. -Ashland,  Ky 

Indianapolis,  Ind 

Jackson,  Miss 

Jacksonville,  Fla 

Johnstown,  Pa 

Kalamazoo,  Mich 

Kansas  City,  Mo 

Knoxville,  Term 

Lancaster,  Pa 

Lansing,  Mich 

Lawrence,  Mass 

Lincoln,  Nebr 

Little  Rock,  Ark 

Los  Angeles,  Calif 

Louisville,  Ky 

Lowell,  Mass 

Macon,  Ga. 

Madison,  Wis 

Manchester,  N.  H 


See  footnotes  at  end  of  table. 


Table  3. —DEPARTMENT  STORES—STANDARD  METROPOLITAN  AREAS:     1948— Continued 
Stores,  Sales,  and  1950  Population 


Standard   metropolitan  area 


Memphis,  Tenn 

Miami,  Fla 

Milwaukee,  Wis 

Minneapolis-St.  Paul,  Minn. 

Mobile,  Ala 

Montgomery,  Ala 

Muskegon,  Mich 

Nashville,  Tenn 

New  Bedford,  Mass 

New  Britain-Bristol,  Conn.. 


'  New  Haven,  Conn 

New  Orleans,  La 

j  New  York-Northeastern  New  Jersey. 

j  Norfolk-Portsmouth,  Va 

'  Oklahoma  City,  Okla 

|  Omaha,  Nebr 

j  Peoria,  111 

:  Philadelphia,  Pa 

:  Phoenix,  Ariz 

I  Pittsburgh,  Pa 

I  Portland,  Maine 

i  Portland,  Oreg 

j  Providence,  R.  I 

1  Racine,  Wis 


j  Raleigh,  N.  C. 
1  Reading,  Pa... 


Richmond,  Va.... 

Roanoke,  Va 

Rochester,  N.  Y. 
Rockford,  111... 


Sacramento,  Calif 

Saginaw,  Mich 

St.  Joseph,  Mo 

St.  Louis,  Mo 

Salt  Lake  City,  Utah 

San  Antonio,  Tex 

San  Bernardino,  Calif 

San  Diego,  Calif 

San  Francisco-Oakland,  Calif. 
San  Jose,  Calif 

Savannah,  Ga 

Scranton,  Pa 

Seattle,  Wash 

Shreveport,  La 

Sioux  City,  Iowa 

South  Bend,  Ind 

Spokane,  Wash 

Springfield,  111 

Springfield,  Mo 

Springfield,  Ohio 


Springfleld-Holyoke,  Mass. 
Stamford-Norwalk,  Conn.... 

Stockton,  Calif 

Syracuse,  N.  Y 

Tacoma,  Wash 

Tampa-St.  Petersburg,  Fla. 

Terre  Haute,  Ind 

Toledo,  Ohio 

Topeka,  Kans 

Trenton,  N.  J. 


Tulsa,  Okla 

Utica-Rome,  N.  Y 

'  Waco,  Tex 

j  Washington,  D.  C 

I  Waterbury,  Conn -. ... 

;  Wheeling,  W.  Va.-Steubenville,  Ohio. 
I  Wichita,  Kans 


I  Wilkes-Barre-Hazleton,  Pa. 

|  Wilmington,  Del 

I  Winston-Salem,  N.  C 

Worcester.  Mass 

j  York,  Pa 

Youngstown,  Ohio 


Stores 

Sales,  entire  year 

Number  of 
inhabitants  1950 

(Humber) 

(Thousand  dollars) 

7 

105,085 

480,161 

6 

39,117 

488,689 

12 

143,455 

863,937 

13 

258,456 

1,107,366 

4 

12,439 

228,835 

A 

10,104 

137,512 

6 

11,944 

120,775 

7 

31,683 

320,388 

5 

9,510 

137,366 

2 

(x) 

146,273 

4 

11,267 

262,196 

11 

73,593 

681,037 

77 

934,801 

12,831,914 

9 

16, 177 

409,545 

6 

35,297 

322,520 

5 

35,137 

362,203 

8 

29,564 

249,918 

27 

453,032 

3,660,676 

4 

22,502 

329,266 

27 

254,192 

2,205,544 

3 

10,529 

119,063 

11 

123,626 

701,202 

9 

48,837 

732,851 

3 

3,853 

109,105 

6 

9,377 

135,942 

4 

15,112 

254,942 

5 

58,267 

326,863 

4 

9,841 

132,779 

6 

60,716 

484,877 

7 

15,044 

151,858 

5 

26,297 

275,659 

6 

10,441 

152,838 

4 

7,307 

93,629 

15 

182,199 

1,673,467 

6 

38,231 

274,208 

6 

49,156 

496,090 

7 

15,141 

280,252 

8 

40,582 

535,967 

33 

245,797 

2,214,249 

8 

20,371 

288,938 

A 

7,432 

150,946 

3 

16,306 

256,208 

9 

120,701 

726,464 

3 

9,456 

174,679 

A 

19,848 

103,959 

7 

25,637 

204,740 

7 

32,727 

220,149 

7 

12,023 

130,649 

A 

7,987 

104,118 

A 

9,734 

110,999 

8 

27,803 

406,500 

3 

2,891 

194,401 

7 

10,356 

200,535 

6 

35,516 

340,875 

A 

16,190 

275,802 

7 

28,499 

406,175 

8 

17,773 

104,931 

5 

57,552 

392,626 

A 

9,899 

104,430 

7 

20,436 

229,412 

A 

26,517 

248,658 

8 

12,747 

283,602 

5 

11,895 

128,589 

18 

171,355 

1,457,601 

2 

(x) 

154,455 

7 

15,633 

352,924 

5 

23,305 

220,213 

9 

29,900 

391,226 

3 

9,173 

267,220 

6 

7,332 

145,076 

5 

20,616 

273,949 

9 

12,549 

202,440 

8 

41,153 

526,599 

x  Withheld  to  avoid  disclosure. 

1  Based  on  advance  1950  population  estimates. 


DEPARTMENT   STORES 


Table  4 .  —DEPARTMENT  STORES—UNITED  STATES,  BY  CITY  SIZE:     1948 
Stores    and   Sales 


City-size  groups  (number  of  inhabitants) 


Stores 

Sales,  entire 

(Number) 

(Thousand  dollars) 

2.580 

10,644,747 

284 

4,730,395 

145 

1,844,901 

300 

1,429,719 

418 

1,020,260 

523 

812,985 

578 

530,835 

230 

150,169 

59 

28,179 

43 

97,304 

United  States,   total.... 

Cities  cf  500,000  or  more 

Cities  of  250,000  to  499,999.. 
Cities  of  100,000  to  249,999.. 

Cities  of  50,000  to  99,999 

Cities  of  25,000  to  49,999 

Cities  of  10,000  to  24,999 

Cities  of  5,000  to  9,999 

Cities  of  2,500  to  4,999 

Remainder  of  the  United  States 


Table  5 . —DEPARTMENT  STORES—SINGLE  UNITS  AND  MULTIUNITS- 

AND  STATE:     1948 


-UNITED  STATES,   BY  GEOGRAPHIC  DIVISION 


Stores,   Sales,    Pay  Roll,   and  Paid  Employees 


Geographic    division 
and  State 


Total 


Stores 


flfombcr) 


Sales, 
entire 
year 

(Thousand 
dollars) 


Single  units 


Stores 


(Humbcr) 


Sales, 
entire 
year 

(Thousand 
dollars) 


Payroll, 
entire  year 

(Thousand 
dollars) 


Paid  employees, 
workweek  ended 
nearest  Nov.  15 


Total 
(Number) 


Full  work- 
week 
(Number) 


United  States,   total.... 
New  England,   total 

Maine 

New  Hampshire 

Vermont 

Massachusetts 

Rhode  Island 

Connecticut 

Middle  Atlantic,  total 

New  York 

New  Jersey 

Pennsylvania 

East  North  Central,  total 

Ohio 

Indiana 

Illinois 

Michigan 

Wisconsin 

West  North  Central,  total 

Minnesota 

Iowa 

Missouri 

North  Dakota 

South  Dakota 

Nebraska 

Kansas 

South  Atlantic ,  total 

Delaware 

Maryland 

District  of  Columbia 

Virginia. 

West  Virginia 

North  Carolina 

South  Carolina 

Georgia 

Florida 

East  South  Central,  total 

Kentucky 

Tennessee 

Alabama 

Mississippi 

West  South  Central,  total 

Arkansas 

Louisiana 

Oklahoma 

Texas 

Mountain,  total 

Montana 

Idaho 

Wyoming 

Colorado 

New  Mexico 

Arizona 

Utah 

Nevada 

Pacific,  total 

Washington 

Oregon 

California 

See  footnote  at  end  of  table. 


2,-' 


18 
8 
10 
106 
12 
32 


162 
43 
161 


147 

94 

182 

120 

80 


3 
35 
11 
77 
35 
121 
51 
47 
34 


21 

33 

37 

110 


10,644,747 

582,681 

28,615 

8,243 

8,282 

391,446 

50,331 

95,764 

2,305,927 

1,136,034 
220,985 
948,908 

2,954,378 

714,189 
279,124 
1,204,376 
518,016 
238,673 

1,006,685 

296,761 
141,655 
378,036 
21,756 
25,295 
73,430 
69,752 

1,097,545 

9,173 
223,562 
156,758 
139,195 

65,907 
149,145 

46,933 
187, 588 
119,284 

392,132 

81,306 

203,379 

77,895 

29,552 

739,412 

40,838 
117, 284 

85,402 
495,888 

277,238 

17,226 
31,267 

6,442 

120,670 

11,446 

33,650 

47,796 

8,741 

1,288,749 

214,278 
155,250 
919,221 


3,873,478 
(x) 

10,019 

(x) 

(x) 

186,638 

38,481 

(x) 

(x) 

387,799 

(x) 

(x) 

(x) 
359,558 

(x) 
181,528 
256,888 

(x) 

(x) 
(x) 
(x) 
(x) 
(x) 
3,823 
(x) 
30,232 

(x) 

9,173 
84,262 

(x) 
85,862 

(x) 
19,217 
13,987 
64,130 
30,331 

(x) 

(x) 
(x) 
(x) 
(x) 

(x) 

(x) 

(x) 

41,466 

211,463 

(x) 

3,750 

5,224 

54, 213 
(x) 
(x) 

22,443 


(x) 

(x) 
(x) 

157,851 


653,616 
(x) 
1,501 
(x) 
(x) 
31,207 
4,701 
(x) 

(x) 

64,084 

(x) 

(x) 

(x) 
60,166 

(x) 
31,214 
50,463 

(x) 

(x) 

(x) 
(x) 
(x) 
(x) 

578 
(x) 
4,928 

(x) 

921 
14,419 

(x) 
15,948 

(x) 

2,978 

1,966 
10,822 

5,288 

(x) 

(x) 
(x) 
(x) 
(x) 

(x) 

(x) 

(x) 

6,520 

34,321 

(x) 
576 
788 

9,118 

(x) 

(x) 

4,355 

(x) 

(x) 

(x) 

(x) 

28,140 


338,775 
(x) 

955 
(x) 
(x) 
16,276 
3,872 
(x) 

(x) 

32,704 

(x) 

(x) 

(x) 
30,147 

(x) 
16,340 
22,274 

(x) 

(x) 

(x) 
(x) 
(x) 
(x) 

358 
(x) 
2,836 

(x) 

579 
7,948 
(x) 
8,873 
(x) 
1,650 
1,185 
5,162 
2,677 

(x) 

(x) 
(x) 
(x) 
(x) 

(x) 

(x) 

(x) 

3,502 

16,484 

(x) 

289 

408 

4,532 

(x) 

(x) 

2,483 

(x) 

(x) 

(x) 

(x) 

12,266 


283,029 
(x) 

793 
(x) 
(x) 

13,799 
3,552 
(x) 

(x) 

27,386 
(x) 
(x) 

(x) 

23,054 

(x) 

12,032 

19,727 

(x) 

(x) 

(x) 
(x) 
(x) 
(x) 

315 
(x) 
2,560 

(x) 

469 
7,108 

(x) 
8,035 

(x) 
1,499 
1,093 
5,063 
2,614 

(x) 

(x) 
(x) 
(x) 
(x) 

(x) 

(x) 
(x) 
3,226 
*4,752 

(x) 
233 
340 

4,035 
(x) 
(x) 

1,865 
(x) 
(x) 
(x) 


(x) 
9, 


DEPARTMENT   STORES 


-DEPARTMENT  STORES— SINGLE  UNITS  AND  MULTIUNITS--UNITED  STATES,  BY  GEOGRAPHIC  DIVISION 
AND  STATE:     1948— Continued 


Stores,  Sales,   Pay  Roll,  and  Paid  Employees 


Geographic    division   and   State 


2   or   more    store   multiunits 


Stores 


(Number) 


Saks, 
entire 
year 

{Thousand 
dollars) 


Payroll, 


{Thousand 
dollars) 


Paid  employees, 
workweek  ended 
nearest  Nov.  15 


Total 
(Number) 


United  States,  total 

New  England,  total 

Maine 

New  Hampshire 

Vermont 

Massachusetts 

Rhode  Island 

Connecticut 

Middle  Atlantic,  total 

New  York 

New  Jersey 

Pennsylvania 

East  North  Central,  total 

Ohio 

Indiana 

Illinois 

Michigan 

Wisconsin 

West  North  Central,  total 

Minnesota 

Iowa 

Missouri 

North  Dakota 

South  Dakota 

Nebraska 

Kansas 

South  Atlantic ,  total 

Delaware 

Maryland 

District  of  Columbia 

Virginia 

West  Virginia 

North  Carolina , 

South  Carolina 

Georgia 

Florida , 

East  South  Central,  total 

Kentucky , 

Tennessee 

Alabama 

Mississippi 

West  South  Central,  total 

Arkansas 

Louisiana 

Oklahoma 

Texas 

Mountain,  total 

Montana 

Idaho 

Wyoming 

Colorado 

New  Mexico 

Arizona 

Utah 

Nevada 

Pacific,  total 

Washington 

Oregon 

California 

See  footnote  at  end  of  table. 


1,744 
116 

14 
5 
7 

71 
6 

13 


92 
54 
127 


20 
4 

54 
20 
106 
42 
34 
26 


4 

212 

43 
28 

141 


6,771,269 
(x) 

18,596 
to 
(x) 
204,808 
11,850 

to 

(x) 

748,235 

(x) 

to 

(*) 

354,631 

(x) 
1,022,848 
261,128 

(x) 

(x) 

to 

(x) 

to 

(x) 

21,472 
(x) 
39,520 

(x) 

139,300 

(x) 

53,333 

(x) 
129,928 

32,946 
123,458 

88,953 

(x) 

(x) 
(x) 
(x) 
(x) 

(x) 

(x) 
(x) 

43,936 
284,425 

(x) 

13,476 

26,043 

6,442 

66,457 

to 

(x) 

25,353 

(x) 

(x) 


\x) 

761,370 


1,007,086 
(x) 
2,614 
(x) 
(x) 

29,851 
1,832 
(x) 
(x) 
128,237 
(x) 
(x) 

(x) 

56,195 
(x) 
144,517 
35,026 
(x) 

(x) 

to 

(x) 

(x) 
(x) 

2,525 
(x) 

5,369 

(x) 

18,801 
(x) 

6,799 
(x) 
15,868 

4,133 
18,212 
14,527 

(x) 

(x) 
(x) 
(x) 
(x) 

(x) 

to 

(x) 
6,695 
38,578 

(x) 

1,812 

3,819 

741 

7,993 

to 

(x) 
3,509 
(x) 
(x) 


504,704 
(x) 
1,300 
(x) 
(x) 
16,282 
877 
(x) 

(x) 

60,771 

(x) 

(x) 

(x) 
28,378 

(x) 
75,541 
17,415 

(x) 

(x) 

(,x> 

X) 

(x) 
(x) 
1,386 
(x) 

2,787 

(x) 

11,003 
(x) 
4,604 
(x) 

10,980 
2,979 
9,594 
7,483 

(x) 

(x) 
(x) 
(x) 
(x) 

(x) 

(x) 

(x) 

3,231 

19,646 

(x) 

908 
1,691 

388 
3,885 
(x) 
(x) 
1,829 
(x) 
(x) 

54,744 


Table  5.— DEPARTMENT  STORES— SINGLE  UNITS  AND  MULTIUNITS— UNITED  STATES,   BY  GEOGRAPHIC  DIVISION 
AND  STATE:      1948— Continued 


Stores,  Sales,   Pay  Roll,  and  Paid  Employees 


Geographic    division   and   State 


4    or    more    store    multiunits 


Stores 


(Hvmber) 


Sales, 
entire 
year 

(Thousand 

dollars) 


Pay  roll, 
entire  year 

(Thousand 

dollars) 


Paid  employees, 
workweek  ended 
nearest  Nov.  15 


Total 
(Number) 


Full  work- 
week 
(Number) 


United  States,   total 

New  England,  total 

Maine 

New  Hampshire 

Vermont 

Massachusetts 

Rhode  Island 

Connecticut 

Middle  Atlantic,  total 

New  York 

New  Jersey 

Pennsylvania 

East  North  Central,  total 

Ohio 

Indiana 

Illinois 

Michigan 

Wisconsin 

West  North  Central,  total 

Minnesota 

Iowa 

Missouri 

North  Dakota 

South  Dakota 

Nebraska 

Kansas 

South  Atlantic,  total 

Delaw-ve 

Maryland 

District  of  Columbia 

Virginia 

West  Virginia 

North  Carolina 

South  Carolina 

Georgia 

Florida 

East  So.ith  Central,  total 

Kentucky 

Tennessee 

Alabama 

Mississippi 

West  South  Central,  total 

Arkansas 

Louisiana 

Oklahoma 

Texas 

Mountain,  total 

Montana ; 

Idaho 

Wyoming 

Colorado 

New  Mexico 

Arizona 

Utah 

Nevada 

Pacific,  total 

Washington 

Oregon 

California 

See  footnote  at  end  of  table. 


1,565 
99 

11 
5 
7 

60 
4 

12 


72 
51 
123 
78 
45 


13 
4 
54 
19 
106 
42 
34 
20 


14 

18 
5 

18 
7 
4 
8 

•4 

192 

42 

25 

125 


5,523,101 

(x) 

(x) 
(x) 
(x) 
119,667 
(x) 
11,195 

996,554 

508,823 
112,144 
375,582 

1,689,596 

217,916 
120, 283 
983,242 
213,736 
154,419 

(x) 

156,112 
97,703 

192,969 
12,542 
21,472 
27,138 
(x) 

(x) 


114,314 

(x) 

53,333 

27,551 
129,928 

32,946 
123,458 

48,521 

203,222 

42,493 
112,906 
34,429 
13,394 

(x) 

15,398 
(x) 
(x) 
235,509 


13,476 

24,461 

(x) 

66,457 

(x) 

(x) 

25,353 

(x) 

(x) 

(x) 

(x) 

562,968 


791,857 

(x) 

(x) 
(x) 
(x) 

16,656 
(x) 
1,366 

161,410 

85,159 
19,011 
57,240 

234,413 

30,884 
15,400 
138,061 
27,248 
22,820 

(x) 

18,836 
13,214 
21,933 
1,556 
2,525 
3,525 
(x) 

(x) 

14,501 
(x) 

6,799 

3,333 
15,868 

4,133 
18,212 

6,549 

25,404 

5,940 

13,345 

4,343 

1,776 

(x) 
2,003 
(x) 
(x) 
32,266 

(x) 

1,812 

3,400 
(x) 

7,993 
(x) 
(x) 

3,509 
(x) 

(x) 

(x) 
.  (x) 

90,773 


394,168 

(x) 

(x) 
(x) 
(x) 
9,621 
(x) 
810 

74,900 

39,016 
9,167 
26,717 

121,912 

15,634 

7,557 
72,908 
13,815 
11,998 

(x) 
8,323 
6,649 
9,489 
756 
1,386 
1,661 
(x) 

(x) 


7,987 
(x) 
4,604 
1,896 
10,980 
2,979 
9,594 
3,306 

14,010 

3,081 
7,475 
2,397 
1,057 

(x) 
1,215 
(x) 
(x) 
15,728 

(x) 

908 
1,575 
(x) 
3,885 
(x) 
(x) 
1,829 
(x) 
(x) 

(x) 

(x) 

39,421 


311,176 

(x) 

(x) 
(x) 
(x) 
7,531 
(x) 
568 

59,432 

30,177 
7,491 
21,764 

90,779 

11,592 

5,845 

54,455 

10, 540 

8,347 

(x) 

6,534 
5,196 
7,767 
604 
1,023 
1,301 
(x) 

(x) 


7,163 
(x) 
3,221 
1,575 
8,330 
2,076 
8,070 
3,000 

11,740 

2,569 

6,401 

1,869 

901 

(x) 

941 
(x) 
(x) 
13,511 

(x) 
692 

1,338 
(x) 

3,189 
(x) 
(x) 

1,305 
(x) 
(x) 

(x) 
(x) 
32,997 


DEPARTMENT   STORES 


Table  5.— DEPARTMENT  STORES— SINGLE  UNITS  AND  MULTIUNITS— UNITED  STATES..   BY  GEOGRAPHIC  DIVISION 
AND  STATE:     19*8— Continued 

Stores,  Sales,   Pay  Roll,  and  Paid  Employees 


Geographic    division   and   State 


11    or   more    store    multiunits 


Stores 


(Number) 


Saks, 
entire 
year 

(Thousand 
dollar*) 


Payroll, 


(Thousand 
dollars) 


Paid  employees, 
workweek  ended 
nearest  Nov.  15 


Total 
(Number) 


United  States,  total 

New  England,  total 

Maine 

New  Hampshire 

Vermont 

Massachusetts 

Rhode  Island 

Connecticut 

Middle  Atlantic,  total 

New  York 

New  Jersey 

Pennsylvania 

East  North  Central,  total 

Ohio 

Indiana 

Illinois 

Michigan 

Wisconsin 

West  North  Central,  total 

Minnesota 

Iowa 

Missouri 

North  Dakota 

South  Dakota 

Nebraska 

Kansas 

South  Atlantic,  total 

Delaware 

Maryland .■ ^ 

District  of  Columbia 

Virginia 

West  Virginia 

North  Carolina 

South  Carolina 

Georgia 

Florida 

East  South  Central,  total 

Kentucky 

Tennessee 

Alabama 

Mississippi 

West  South  Central,  total 

Arkansas 

Louisiana 

Oklahoma » 

Texas 

Mountain,  total 

Montana 

Idaho 

Wyoming 

Colorado 

New  Mexico 

Arizona 

Utah 

Nevada 

Pacific,  total 

Washington 

Cx-egon 

California 

x  Withheld  to  avoid  disclosure. 


1,407 
80 

11 

5 

7 

45 

4 


67 
48 
104 
78 
38 


9 
2 

52 

14 

103 

41 
34 
18 


10 
14 
5 
18 
7 
4 
8 
4 

161 

39 
24 
98 


4,537,671 

(x) 

(x) 

(x) 

(x) 

94,860 

(x) 

(x) 

(x) 

(x) 

(x) 

342,800 

(x) 

(x) 

(x) 
682,514 
213,736 

(x) 

(x) 

(x) 

(x) 

(x) 

12,542 

(x) 

27,138 

(x) 

(x) 


(x) 
(x) 
(x) 
(x) 
(x) 
(x) 
123,458 
(x) 

(x) 

(x) 
(x) 
(x) 
13,394 

(x) 

(x) 
(x) 
(x) 
(x) 

(x) 

(x) 
x) 
(x) 

66,457 
(x) 
(x) 

25,353 
(x) 
(x) 

(x) 
(x) 
(x) 


616,716 

(x) 

(x) 
(x) 
(x) 

13,163 

(x) 

(x) 

(x) 

(x) 
(x) 
51,942 

(x) 

(x) 

(x) 

85,937 

27,248 

(x) 

(x) 

(x) 
(x) 
(x) 

1,556 
(x) 

3,525 
(x) 
(x) 


(x) 

(x) 

(x) 

(x) 

(x) 

(x) 

18,212 

(x) 

(x) 

(x) 
(x) 
(x) 
1,776 

(x) 

(x) 
(x) 
(x) 
(x) 

(x) 
(x) 
(x) 
(x) 

7,993 
(x) 
(x) 

3,509 
(x) 
(x) 

(x) 
(x) 
ixj 


305,508 

(x) 

(x) 

(x) 

(x) 

6,970 

(x) 

(x) 

(x) 

(x) 

(x) 

24,749 

(x) 

(x) 

(x) 
43,663 
13,815 

(x) 

(x) 
(x) 
(x) 
(x) 

756 
(x) 
1,661 
(x) 

(x) 


(x) 

(x) 

(x) 

(x) 

(x) 

(x) 

9,594 

(x) 

(x) 

(x) 
(x) 
(x) 
1,057 

(x) 

(x) 
(x) 
(x) 
(x) 
(x) 

(x) 

(x) 

(x) 

3,885 

(x) 

(x) 

1,829 

(x) 

(x) 

(x) 
(x) 
ixj_ 


15 


Table  6.— DEPARTMENT  STORES—SALES  SIZE— UNITED  STATES: 
Stores,  Sales,  Pay  Roll,   and  Personnel 


Sales-size    group 


Stores 


(Number) 


Sales,  entire 
year 

{Thousand 
dollars) 


Pay  roll, 
entire  year 

(Thousand 
dollars) 


Unincorporated 
businesses 


Active 
proprie- 
tors, 
November 
(Number) 


Unpaid 

family 

workers, 

November 

(Number) 


Paid  employees, 
workweek  ended 
nearest  Nov.  15 


Total 
(Number) 


Full  work- 
week 

{Humber) 


United  States,  total. 


Stores  operated  entire  year 
with  annual  sales  of — 

$1,000,000  or  more 

$500,000  to  $999,999 

$300,000  to  $499,999 

$100,000  to  $299,999 

$50,000  to  $99,999 

Less  than  $50,000 


2,580 


1,534 

667 

251 

84 

1 


10,644,74-7 


9,971,473 

495,107 

100,351 

21,017 

(x) 


1,660,702 


1,570,774 

64,080 

13,864 

2,843 

to 


261 


46 


Stores  not  operated  entire  year. 


(x) 


(x) 


(x) 

(x) 


(x) 
(x) 


843,479 


787,595 

36,738 

9,084 

2,707 

(x) 


683,444 


640,855 

28,830 

6,548 

1,619 

(x) 


(x) 


(x) 


x  Withheld  to  avoid  disclosure. 


Table  7.— DEPARTMENT  STORES  WITH  ANNUAL  SALES  OF  $1,000,000  OR  MORE— SALES  SIZE— UNITED  STATES:  1948 

Stores  and  Sales 


Sales-size  group 


Sales,  entire 
year 

(Thousand  dollars) 


United  States,  total1 


Stores  with  sales  of — 

$20,000,000  and  over 

$10,000,000  to  $19,999,999. 
$5,000,000  to  $9,999,999... 
$2,000,000  to  $4,999,999... 
$1,000,000  to  $1,999,999... 


10,014,692 


4,486,394 
1,723,597 
1,493,805 
1,384,063 
926,833 


1  Includes  14  stores  with  sales  of  $43,219,000  which  were  not  operated  the  entire  year. 


Table  8.— DEPARTMENT  STORES— EMPLOYEE  SIZE— UNITED  STATES: 
Stores,  Sales,  Pay  Roll,   and  Personnel 


Stores 

{Humber) 

Sales,  entire 
year 

{Thousand 
dollars) 

Pay  roll, 
entire  year 

{Thousand 
dollars) 

Unincorporated 
businesses 

Paid  employees, 
workweek  ended 
nearest  Nov.  15 

Employee-size    group 

Active 
proprie- 
tors, 
November 
{Humber) 

Unpaid 

family 

workers, 

November 

(Humber) 

Total 

(Number) 

Full  work- 
week 

{Humber) 

United  States,   total 

Less  than  50  paid  employees. . . . 

50  to  99  paid  employees. 

100  or  more  paid  employees 

2,580 

628 

741 

1,211 

10,644,747 

326,102 

751,350 

9,567,295 

1,660,702 

40,658 

97,513 

1,522,531 

261 

103 
89 
69 

46 

9 
13 
24 

843,479 

23,440 

53,043 

766,996 

683,444 

18,214 
41,802 
623,428 

DEPARTMENT    STORES 

Table  9.— DEPARTMENT  STORES—LEGAL  FORM  OF  ORGANIZATION— UNITED  STATES:     1948 
Stores,  Sales,   Pay  Roll,   and  Personnel 


Legal   form   of   organization 


Stores 


(dumber) 


Sales,  entire 
year 


(Thousand 
dollars) 


Payroll, 
entire  year 

(Thousand 

dollars) 


Unincorporated 
businesses 


Active 
proprie- 
tors, 
November 
(dumber) 


Unpaid 

family 

workers, 

November 

(Number) 


Paid  employees, 
workweek  ended 
nearest  Nov.  15 


Total 
(Number) 


Full  work- 
week 

(Number) 


United  States,   total. 

Individual  proprietorships. 

Partnerships 

Corporations 

Other  legal  forms 


2,580 


99 
2,454 

1 


10,644,747 

20,373 

(x) 

10,528,810 

M 


1,660,702 

2,489 
(x) 
1,645,549 
(x) 


261 
25 


M 


(x) 


843,479 

1,708 
(x) 
833,609 
(x) 


683,444 

1,340 
(x) 
675,481 
(x) 


x  Withheld  to  avoid  disclosure. 


Table  10. -MAIL-ORDER  DEPARTMENT  STORES— UNITED  STATES:     1948 
Stores,    Sales,    Pay  Roll,  and   Paid   Employees 


Type    of   operation 


Establish- 


(Number) 


Saks,  entire 
year 


(Thousand 
dollars) 


Payroll, 
entire  year 

(Thousand 
dollars) 


Paid  employees, 
workweek  ended 
nearest  Nov.  15 


Total 
(Number) 


Fullworl 
week 

(Number) 


Mail-order  houses. 


1,249,351 


157,948         76,115 


65, 


RETAIL  17 

Table  11.— DEPARTMENT  STORES— MERCHANDISE  LINE  SALES— UNITED  STATES  AND  GEOGRAPHIC  DIVISIONS:     1948 


Kind   of   business   and  merchandise    line 


Merchandise  line 

Stores 

handling 

sales 

merchandise  line 

Col.  1 

Amount 

Percent 

Total 

per- 
cent 

{Thousand 

distri- 
bution 

Number 

(Thousand 

of 
col.  4 

dollars) 

dollar*) 

(1) 

(2) 

0) 

(4) 

(5) 

LO, 629, 137 

100.0 

2,560 

... 

... 

193,584 

1.8 

2,328 

10,144,060 

1.9 

98,812 

0.9 

2,143 

9,253,920 

1.1 

127, 644 

1.2 

2,265 

L0, 133,130 

1.3 

251,309 

2.4 

2,453 

L0, 444, 470 

2.4 

174,806 

1.6 

2,300 

10,050,579 

1.7 

177,115 

1.7 

1,657 

9,171,220 

1.9 

104,089 

1.0 

1,091 

8,552,167 

1.2 

71,799 

0.7 

1,404 

8,756,033 

0.8 

132,678 

1.2 

1,280 

8,624,169 

1.5 

107,682 

1.0 

2,295 

10,146,320 

1.1 

120,225 

1.1 

1,821 

8,845,105 

1.4 

53,789 

0.5 

2,256 

L0, 071, 916 

0.5 

143,227 

1.3 

2,461 

L0, 499, 382 

1.4 

211,261 

2.0 

2,499 

L0, 544, 051 

2.0 

347,214 

3.3 

2,510 

10,542,575 

3.3 

267,328 

2.5 

2,483 

L0, 526, 877 

2.5 

98,044 

0.9 

2,339 

L0, 272, 720 

1.0 

358,028 

3.4 

2,347 

L0,414,914 

3.4 

418,918 

3.9 

2,411 

9,672,071 

4.3 

438,708 

4.1 

2,372 

9,617,792 

4.6 

169,802 

1.6 

2,217 

L0, 026, 735 

1.7 

284,730 

2.7 

2,390 

L0, 380, 354 

2.7 

138,051 

1.3 

2,172 

9,862,069 

1.4 

68,216 

0.6 

1,422 

8,507,296 

0.8 

355,479 

3.3 

2,144 

9,776,860 

3.7 

483,950 

4.6 

2,383 

L0, 443, 400 

4.6 

223,765 

2.1 

2,340 

L0, 288, 169 

2.2 

115,000 

1.1 

1,964 

9,307,352 

1.2 

533,652 

5.0 

1,905 

9,656,643 

5.5 

320,191 

3.0 

2,182 

10,013,820 

3.2 

361,957 

3.4 

2,458 

10,537,781 

3.4 

495,045 

4.7 

1,750 

9,730,786 

5.1 

430,411 

4.0 

2,372 

10,356,911 

4.2 

165,594 

1.6 

1,714 

9,283,068 

1.8 

332,005 

3.1 

2,227 

10,093,502 

3.3 

43,971 

0.4 

2,097 

9,721,953 

0.5 

156,399 

1.5 

944 

8,072,028 

1.9 

94,485 

0.9 

552 

6,245,732 

1.5 

11,808 

0.1 

56 

947,269 

1.2 

88,670 

0.8 

1,255 

6,859,278 

1.3 

167,547 

1.6 

1,106 

5,090,329 

3.3 

53,843 

0.5 

959 

4,015,501 

1.3 

166,161 

1.6 

925 

3,568,713 

4.7 

83,441 

0.8 

895 

3,713,572 

2.2 

95,646 

0.9 

810 

3,160,187 

3.0 

219,293 

2.1 

979 

4,747,639 

4.6 

11,156 

0.1 

635 

2,583,663 

0.4 

72,854 

0.7 

306 

4,041,057 

1.8 

144,948 

1.4 

344 

4,638,549 

3.1 

156,979 

1.5 

390 

4,698,844 

3.3 

42,820 

0.4 

295 

4,295,187 

1.0 

57,401 

0.5 

290 

4,310,130 

1.3 

UNITED  STATES 

Stores  analyzing-  merchandise  line  sales,  total 

Main  Store 

Piece  goods  and  household  textiles: 

Silks,  velvets,  synthetics,  woolen  yard  goods 

Cotton  yard  goods 

Linens  and  towels 

Domestics,  blankets,  comforters,  spreads 

SnalL  wares: 

Laces,  ribbons,  notions,  needlework 

Toiletries,  drugs,  drug  sundries 

Silverware,  clocks,  fine  jewelry,  watches 

Costume  jewelry 

Books,  magazines,  stationery 

Women's  and  misses'  ready-to-wear  accessories: 

Neckwear,  scarfs,  handkerchiefs 

Millinery 

Women1 s,  children' s  gloves 

Corsets  and  brassieres 

Women1 s,  children' s  hosiery 

Underwear,  slips,  negligees,  robes 

Infants'  wear 

Handbags,  small  leather  goods 

Women' s, children' s  shoes 

Women's  and  misses'  ready-to-wear  apparel: 

Women's,  misses',  juniors'  coats  and  suits 

Women's,  misses',  juniors'  dresses 

Girls '  and  teen-age  wear 

Blouses,  skirts,  sportswear 

Aprons,  housedresses  and  uniforms 

Furs 

Men's  and  boys'  wear: 

Men' s  clothing 

Men' s  furnishings,  hats 

Boys '  wear 

Men's,  boys'  shoes  and  slippers 

Home  furnishings: 

Furniture,  beds,  mattresses,  springs 

Floor  coverings 

Draperies,  curtains,  upholstery,  lamps  and  shades 

Major  household  appliances 

China,  glassware,  housewares  (inc.  electric) 

Radios,  phonographs,  television  sets,  records,  etc.... 

Miscellaneous  merchandise  departments: 

Toys,  games,  sporting  goods,  cameras 

Luggage 

Candy,  groceries,  other  foods . 

Restaurant  and  fountain 

Packaged  liquors  and  wines 

Paint  and  wallpaper 

Hardware 

Lighting,  electrical  supplies 

Heating,  plumbing  equipment  and  supplies 

Building  materials 

Farm  equipment,  implements,  machinery 

Tires,  batteries  and  accessories 

Gasoline  and  lubricants 

Basement  Store 

Piece  goods  and  household  textiles 

Women's,  misses'  ready-to-wear: 

Intimate  apparel,  other  accessories 

Coats,  suits,  dresses 

Blouses,  skirts,  sportswear 

Infants '  and  children' s  wear 


982226  0-52-3 
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Table  11.— DEPARTMENT  STORKS— MERCHANDISE  LINE  SALES— UNITED  STATES  AND  GEOGRAPHIC  DIVISIONS:  1948— Con. 


Merchandise  line 
sales 

Stores  handling 
merchandise  line 

Col.  1 

Kind   of   business   and   merchandise    line 

Amount 

(Thousand 
dollars) 

(1) 

Percent 
distri' 

bution 

(2) 

Number 
(?) 

Total 
sales 

(ThouMnd 

dollars) 
(4) 

Per- 
cent 
of 
col.  4 

(5) 

Basement  Store— Continued 
Men's  and  boys'  wear; 

100,200 
27,535 

70,549 
64,291 

325,032 
15,610 

582,681 

7,163 
2,781 
6,491 
16, 101 

11,449 

12,123 
4,589 
4,139 
8,041 

7,698 
7,963 
4,289 
10,266 
15,935 
22,243 
18,659 
6,198 
19,125 

22,532 
27,758 
8,903 
16,649 
8,719 
6,048 

17,336 
26,306 
12,111 
4,070 

23,234 
13,864 
19,941 
22,466 
26,854 
7,659 

14,059 
2,454 
4,431 

4,424 

C1) 

3,843 
7,107 
1,193 
6,050 
2,532 
1,581 
8,476 
262 

0.9 

0.3 

0.7 
0.6 

3.1 

100.0 

1.2 
0.5 
1.1 
2.8 

2.0 
2.1 
0.8 
0.7 
1.4 

1.3 
1.4 
0.7 
1.8 
2.7 
3.8 
3.2 
1.1 
3.3 

3.9 
4.8 
1.5 
2.9 

1.5 
1.0 

3.0 
4.5 
2.1 
0.7 

4.0 
2.4 
3.4 
3.9 
4.6 
1.3 

2.4 
0.4 
0.8 
0.8 

C1) 
0.6 
1.2 
0.2 
1.0 
0.4 
0.3 
1.4 

(z) 

295 
218 

228 
357 

20 
186 

128 
92 
129 
174 

142 
134 

56 
127 

95 

156 
133 
157 
183 
186 
180 
184 
145 
138 

168 
171 
159 
174 
148 
91 

118 

140 

164 

97 

115 
132 
183 
136 
179 
113 

146 
115 
60 
38 
2 
75 
48 
39 
37 
37 
28 
38 
2l| 

4,408,631 
3,800,282 

3,560,032 
4,435,500 

461,537 
363,398 
488,714 
572,471 

542,328 
530,482 
436,522 
453,304 
475,130 

551,046 
488,145 
554,195 
577,008 
582,681 
574,132 
579,865 
548,010 
546,321 

521,952 
520,251 
553,742 
568,577 
540,183 
461,517 

479,676 
544,823 
546,841 
443,453 

526,571 
455,545 
578,823 
518,711 
572,873 
428,380 

528,724 
502,985 
376,308 
312,538 

(x) 
347,896 
159,158 
118,485 
102,077 
179,531 

84,867 
142,127 

70,518 

2.3 

0.7 

2.0 

1.4 

Other 

NEW  ENGLAND 

Main  Store 
Piece  goods  and  household  textiles: 

1.6 

0.8 

1.3 

2.8 

Small  wares: 

2.1 

2.3 

1.1 

0.9 

1.7 

1.4 

Millinery 

1.6 

0.8 

1.8 

2.7 

3.9 

3.2 

1.1 

3.5 

Women's  and  misses'  ready-to-wear  apparel: 

4.3 

5.3 

1.6 

2.9 

1.6 

1.3 

Men's  and  boys'  wear: 

3.6 

Men's  furnishings,  hats - 

4.8 
2.2 

0.9 

Home  furnishings: 

4.4 

3.0 

Draperies,   curtains,  upholstery,   lamps  and  shades 

3.4 
4.3 

4.7 

Radios,  phonographs,  television  sets,  records,  etc. 

Miscellaneous  merchandise  departments: 

1.8 
2.6 

0.5 

1.2 

1.4 

(t) 

1.1 

4.5 

1.0 

5.9 

1.4 

1.9 

6.0 

Gasoline  and  lubricants 

0.4 

See  footnotes  at  end  of  table. 
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Table  11.— DEPARTMENT  STORES— MERCHANDISE  LINE  SALES— UNITED  STATES  AND  GEOGRAPHIC  DIVISIONS:     1948— Con. 


Kind   of  business   and  merchandise    line 


Merchandise  line 
sales 


Amount 

{Thousand 

dollars) 

(1) 


Percent 

distri- 
bution 

(2) 


Stores  handling 
merchandise  line 


Number 
(3) 


Total 
sales 

(Thousand 

dollars) 
(4) 


Col.  1 
as 

per- 
cent 
of 
col.  4 

(5) 


NEW  ENGLAND — Continued 

Basement  Store 

Piece  goods  and  household  textiles 

Women's,  misses'  ready-to-wear: 

Intimate  apparel,  other  accessories 

Coats,  suits,  dresses. 

Blouses,  skirts,  sportswear 

Infants'  and  children' s  wear 

Men's  and  boys'  wear: 

Men ' s  clothing,  furnishings 

Boys '  wear 

Home  furnishings 

Shoes 

Other 

Other  sales  and  receipts 

Stores  not  analyzing  merchandise  line  sales 

MIDDLE  ATLANTIC 
Stores  analyzing  merchandise  line  sales,  total 

Main  Store 

Piece  goods  and  household  textiles: 
Silks,  velvets,  synthetics,  woolen  yard  goods..... 

Cotton  yard  goods 

Linens  and  towels. 

Domestics,  blankets,  comforters,  spreads 

Small  wares: 

Laces,  ribbons,  notions ,  needlework 

Toiletries,  drugs,  drug  sundries 

Silverware,  clocks,  fine  jewelry,  watches 

Costume  jewelry 

Books,  magazines,  stationery 

Woiiien's  and  misses'  ready-to-wear  accessories: 

Neckwear,  scarfs,  handkerchiefs 

Millinery 

Women ' s,  children ' s  gloves 

Corsets  and  brassieres 

Women ' s,  children ' s  hosiery 

Underwear,  slips,  negligees,  robes 

Infants '  wear 

Handbags,  small  leather  goods 

Women' s,  children' s  shoes 

Women's  and  misses'  ready-to-wear  apparel: 

Women's,  misses',  juniors'  coats  and  suits 

Women's,  misses',  juniors'  dresses , 

Girls '  and  teen-age  wear 

Blouses,  skirts,  sportswear 

Aprons,  housedresses  and  uniforms 

Furs 

Men's  and  boys'   wear: 

Men ' s  clothing 

Men ' s  furnishings,  hats 

Boys '  wear , 

Men's,  boys'  shoes  and  slippers 

Home  furnishings: 

Furniture,  beds,  mattresses,  springs 

Floor  coverings 

Draperies,  curtains,  upholstery,  lamps  and  shades. 
Major  household  appliances 

China,  glassware,  housewares  (inc.  electric) 

Radios,  phonographs,  television  sets,  records,  etc, 


14,351 

12,751 

2,640 

5,093 

10,080 
1,942 

5,673 
4,673 


16,678 


2,304,021 


33,493 
13,286 
32,190 
58,607 


39,974 
42,525 

25,472 
17,355 
30,797 


25,982 
27,889 
14,175 
30,772 
45,631 
73,872 
55,827 
24,836 
67,113 


97,897 
99,147 
35,556 
64,475 
30,853 
19,694 


63,464 
98,431 
40,319 
16,249 


157,057 
78,098 
82,951 
87,329 

'104,735 
35,144 


2.5 

2.2 
0.4 
0.9 

1.7 
0.3 

1.0 
0.8 


2.8 


4.3 
4.3 
1.5 
2.8 
1.3 
0.9 


2.8 
4.3 
1.7 
0.7 


6.8 
3.4 
3.6 
3.8 
4.6 
1.5 


269 
328 
319 
234 


137,249 

258,635 
270,176 
244,368 
237,383 

265,881 
203,396 

234,641 
257,169 


2,198,444 
1,892,797 
2,219,232 
2,290,668 


2,234,698 
2,140,409 
2,034,327 
2,069,923 
2,043,629 


2,252,315 
2,133,277 
2,256,595 
2,291,522 
2,295,809 
2,291,690 
2,291,762 
2,273,402 
2,254,843 


2,248,214 
2,233,151 
2,233,482 
2,267,051 
2,217,678 
2,128,049 


2,082,897 
2,266,036 
2,233,315 
2,011,011 


2,218,275 
2,247,522 
2,287,294 
2,190,431 
2,236,292 
2,104,398 


5.5 
4.7 
1.1 
2.1 

3.8 
1.0 

2.4 
1.8 


1.5 
0.7 
1.4 

2.6 


1.8 
2.0 
1.2 
0.8 
1.5 


1.2 
1.3 
0.6 
1.3 
2.0 
3.2 
2.4 
1.1 
3.0 


4.4 
4.4 
1.6 
2.8 
1.4 
0.9 


3.0 
4.3 
1.8 
0.8 


7.1 
3.5 
3.6 
4.0 
4.7 
1.7 
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Table  11. —DEPARTMENT  STORES— MERCHANDISE  LINE  SALES— UNITED  STATES  AND  GEOGRAPHIC  DIVISIONS:     1948— Con. 


Kind   of  business   and   merchandise    line. 


Merchandise  line 
sales 


Amount 

[Thousand 

dollars) 

(1) 


Percent 
distri- 
bution 

(2) 


Stores  handling 
merchandise  line 


Number 
(3) 


Total 

sales 

(Thousand 

dollars) 
(4) 


Col.  1 


MIDDLE  ATLANTIC— Continued 

Main  Store — Continued 

Miscellaneous  merchandise  departments: 

Toys,  games,    sporting  goods,   cameras 

Luggage 

Candy,  groceries,  other  foods 

Restaurant  and  fountain 

Packaged  liquors  and  wines 

Paint  and  wallpaper 

Hardware 

Lighting,  electrical  supplies 

Heating,  plumbing  equipment  and  supplies 

Building  materials 

Farm  equipment,  implements,  machinery 

Tires,  batteries,  and  accessories 

Gasoline  and  lubricants 

Basement  Store 

Piece  goods  and  household  textiles 

Women's,  misses'  ready-to-wear: 

Intimate  apparel,   other  accessories 

Coats,    suits,   dresses 

Blouses,    skirts,    sportswear 

Infants'   and  children' s  wear 

Men's  and  boys'  wear: 

Men's  clothing,   furnishings 

Boys '  wear 

Home  furnishings 

Shoes 

Other 

Other  sales  and  receipts 

Stores  not  analyzing  merchandise  line  sales 

EAST  NORTH  CENTRAL 

Stores  analyzing  merchandise  line  sales,  total. . . 

Main  Store 

Piece  goods  and  household  textiles: 

Silks,  velvets,  synthetics,  woolen  yard  goods 

Cotton  yard  goods .. 

Linens  and  towels 

Domestics,  blankets,  comforters,  spreads 

Small  wares: 

Laces,  ribbons,  notions,  needlework 

Toiletries,  drugs,  drug  sundries 

Silverware,  clocks,  fine  jewelry,  watches. . . . 

Costume  jewelry ,» 

Books,  magazines,  stationery 

Women's  and  misses'  ready-to-wear  accessories: 

Neckwear,  scarfs,  handkerchiefs 

Millinery 

Women' s,  children* s  gloves 

Corsets  and  brassieres. 

Women's,  children's  hosiery 

Underwear,  slips,  negligees,  robes 

Infants '  wear 

Handbags,  small  leather  goods 

Women's,  children's  shoes 

Women's  and  misses'  ready-to-wear  apparel: 
Women's,  misses',  juniors'  coats  and  suits... 

Women's,  misses',  juniors'  dresses 

Girls '  and  teen-age  wear 

Blouses,  skirts,  sportswear 

Aprons,  housedresses  and  uniforms 

Purs 


64,799 
11,453 
38,860 
23,697 

7,331 
15,800 
26,741 

6,400 
22,951 
12,762 

7,656 
26,321 

1,351 


16,436 

38,641 
41,681 
10,554 
15,024 


26,194 
7,157 


23,540 
16,933 


70,544 
1,906 


2,950,826 


47,330 
23,659 
34,961 
67,946 

43,301 
45,174 
33,337 
18,505 
33,708 

27,464 
31,564 
13,662 
38,339 
54, 833 
92,987 
74,372 
25,042 
99,519 

119,409 
125,019 
55,916 
78,402 
39,441 
17,770 


2.8 
0.5 
1.7 
1.0 
0.3 
0.7 
1.2 
0.3 
1.0 
0.6 
0.3 
1.1 
0.1 


100.0 


1.6 
0.8 
1.2 
2.3 

1.5 
1.5 
1.1 
0.6 
1.1 

0.9 
1.1 
0.5 
1.3 
1.9 
3.2 
2.5 
0.8 
3.4 

4.0 
4.2 
1.9 
2.7 
1.3 
0.6 


578 
523 
574 
594 

553 
397 
251 
376 
274 


207,739 
167,659 
926,392 
527,777 
494,497 
654,710 
950,635 
523,291 
477,694 
665,296 
341,120 
025,229 
332,238 


1,042,951 

1,179,968 
1,180,084 
1,163,970 
1,129,177 

1,130,298 
1,042,745 

948,545 
1,115,387 


2,875,980 
2,578,229 
2,807,343 
2,918,770 

2,680,975 
2,438,956 
2,409,764 
2,436,662 
2,245,689 

2,716,190 
2,620,285 
2,669,247 
2,899,963 
2,918,172 
2,909,131 
2,906,204 
2,793,736 
2,887,382 

2,739,512 
2,727,072 
2,782,859 
2,871,819 
2,636,683 
2,483,445 
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Kind  of  business  and  merchandise  line 


Merchandise  line 
sales 


Amount 

{Thousand 

dollars) 

(1) 


Percent 
distri' 

bution 

(2) 


Stores  handling 
merchandise  line 


Number 
(3) 


Total 
sales 

(Thousand 

dollars) 

(4) 


Col.  1 
as 

per- 
cent 
of 
col.  4 

(5) 


EAST  NORTH  CENTRAL— Continued 

Main  Store — Continued 

Men's  and  boys'  wear: 

Men' s  clothing- 

Men's  furnishings,   hats 

Boys'  wear 

Men's,  boys'  shoes  and  slippers 

Home  furnishings: 

Furniture,  beds,  mattresses,  springs 

Floor  coverings 

Draperies,  curtains,  upholstery,  lamps  and  shades. 

Major  household  appliances 

China,  glassware,  housewares  (inc.  electric) 

Radios,  phonographs,  television  sets,  records,  etc, 

Miscellaneous*  merchandise  departments: 

Toys,  games,  sporting  goods,  cameras 

Luggage 

Candy,  groceries,  other  foods 

Restaurant  and  fountain 

Packaged  liquors  and  wines 

Paint  and  wallpaper 

Hardware 

Lighting,  electrical  supplies 

Heating,  plumbing  equipment  and  supplies.' 

Building  materials 

Farm  equipment,  implements,  machinery 

Tires,  batteries,  and  accessories 

Gasoline  and  lubricants 

Basement  Store 

Piece  goods  and  household  textiles 

Women's,  misses'  ready-to-wear: 

Intimate  apparel,  other  accessories 

Coats,  suits,  dresses 

Blouses,  skirts,  sportswear 

Infants'  and  children' s  wear 

Men's  and  boys'  wear: 

Men's  clothing,  furnishings 

Boys'  wear 

Home  furnishings 

Shoes 

Other 

Other  sales  and  receipts 

Stores  not  analyzing  merchandise  line  sales 

WEST  NORTH  CENTRAL 

Stores  analyzing  merchandise  line  sales,  total 

Main  Store 

Piece  goods  and  household  textiles: 

Silks,  velvets,  synthetics,  woolen  yard  goods 

Cotton  yard  goods 

Linens  and  towels 

Domestics,  blankets,  comforters,  spreads 

Small  wares: 

Laces,  ribbons,  notions,  needlework 

Toiletries,  drugs,  drug  sundries 

Silverware,  clocks,  fine  jewelry,  watches 

Costume  jewelry 

Books,  magazines,  stationery 


99,845 
132,153 
62, 141 
31,718 

136,827 
88,216 
103,524 
126,345 
110,215 
45,125 

99,127 
11,496 
67,674 
25,298 

3,135 
25,769 
43,506 
16,169 
41,961 
23,923 
26,748 
53,131 

3,229 


23,727 

43,963 
48,790 
13,049 
19,771 


29,158 
8,029 


23,019 
19,640 


102,745 
3,552 


1,002,996 


18,053 

9,940 

10,481 

20,104 


16,378 
16,139 
7,665 
6,356 
12,377 


3.4 
4.5 
2.1 
1.1 


4.6 
3.0 
3.5 
4.3 
3.7 
1.5 

3.4 
0.4 
2.3 
0.9 
0.1 
0.9 
1.5 
0.5 
1.4 
0.8 
0.9 
1.8 
0.1 


1.5 
1.7 
0.4 
0.7 


1.0 
0.3 

0.8 
0.7 


3.4 


1.8 
1.0 
1.0 
2.0 


515 
576 
550 
453 

491 
557 
596 
354 
562 
455 


531 
492 
245 
127 
32 
335 
276 
243 
228 
224 
200 
263 
151 


264 
255 
258 
265 


2,722,948 
2,913,140 
2,851,990 
2,669,196 

2,758,242 
2,828,510 
2,938,978 
2,781,941 
2,878,282 
2,636,160 


2,834,829 
2,571,169 
2,232,366 
1,759,450 

374,728 
2,075,217 
1,632,167 
1,334,750 
1,058,655 
1,057,396 

937,339 
1,483,133 

665,963 


1,321,173 

1,444,192 
1,468,933 
1,281,714 
1,379,796 

1,383,738 
1,098,748 

1,182,283 
1,396,821 


990,088 
979,308 
990,669 
991,637 


987,705 
839,811 
782,749 
844,072 
793,343 


3.7 
4.5 
2.2 
1.2 

5.0 
3.1 
3.5 
4.5 
3.8 
1.7 

3.5 
0.4 
3.0 
1.4 
0.8 
1.2 
2.7 
1.2 
4.0 
2.3 
2.8 
3.6 
0.5 


3.0 
3.3 
1.0 
1.4 

2.1 

0.7 

1.9 

1.4 


1.8 
1.0 
1.1 
2.0 


1.7 
1.9 
1.0 
0.8 
1.6 


::  department  stores 

table  11. —department  stores  —merchandise  line  sales— united  states  and  geographic  divisions:    1948— con. 


Kind   of    business    and   merchandise    line 


Merchandise  line 
sales 


Amount 

{Thousand 

dollars) 

(1) 


Percent 
distri- 
bution 

(2) 


Stores  handling 
merchandise  line 


Number 
(3) 


Total 

sales 

(Thousand 

dollars) 
(4) 


Col.  1 


WEST  NORTH  CENTRAL— Continued 

Main  Store — Continued 

Women's  and  misses'  ready-to-wear  accessories: 

Neckwear,  scarfs,  handkerchiefs 

Millinery 

Women' s,  children' s  gloves 

Corsets  and  brassieres 

Women's,  children's  hosiery 

Underwear,  slips,  negligees,  robes 

Infants'  wear 

Handbags,  small  leather  goods 

Women' s,  children' s  shoes 

Women's  and  misses'  ready-to-wear  apparel: 

Women ' s ,  misses ' ,  juniors '  coats  and  suits 

Women's,  misses',  juniors'  dresses 

Girls '  and  teen-age  wear. 

Blouses,  skirts,  sportswear 

Aprons,  housedresses  and  uniforms 

Furs 

Men's  and  boys'  wear: 

Men' s  clothing 

Men' s  furnishings,  hats 

Boys '  wear 

Men's,  boys'  shoes  and  slippers 

Home  furnishings: 

Furniture,  beds,  mattresses,  springs 

Floor  coverings 

Draperies,  curtains,  upholstery,  lamps  and  shades. 
Major  household  appliances 

China,  glassware,  housewares  ( inc.  electric) 

Radios,  phonographs,' television  iflets,  records,  etc 

Miscellaneous  merchandise  departments: 

Toys,  games,  sporting  goods,  cameras 

Luggage 

Candy,  groceries,  other  foods 

Restaurant  and  fountain 

Packaged  liquors  and  wines 

Paint  and  wallpaper 

Hardware 

Lighting,  electrical  supplies 

Heating,  plumbing  equipment  and  supplies 

Building  materials 

Farm  equipment,  implements,  machinery 

Tires,  batteries,  and  accessories 

Gasoline  and  lubricants. 

Basement  Store 

Piece  goods  and  household  textiles 

Women's,  misses'  ready-to-wear: 

Intimate  apparel,  other  accessories 

Coats,  suits,  dresses 

Blouses,  skirts,  sportswear 

Infants '  and  children' s  wear 

Men's  and  boys'  wear: 

Men' s  clothing,  furnishings , 

Boys '  wear , 

Home  furnishings , 

Shoes , 

Other 

Other  sales  and  receipts , 

Stores  not  analyzing  merchandise  line  sales 


8,884 
9,039 
4,246 
13,122 
17,867 
28,639 
23,921 
7,902 
32,449 


35,560 
35,684 
13,799 
24,069 
14,438 
5,491 


30,899 
42,270 
20,462 
11,868 


47,489 
33,610 
29,579 
48,852 
41,682 
14,543 


33,261 

3,921 

10,113 

11,882 

11,058 
18,253 

8,696 
22,037 
10,606 
22,741 
32,608 

1,559 


9,617 


14,117 

15,859 

5,571 

5,392 


8,084 
2,197 

6,749 
5,827 


28,991 
3,689 


3.5 
3.6 
1.4 
2.4 
1.4 
0.5 


3.1 
4.2 
2.0 
1.2 


4.7 
3.4 
2.9 
4.9 
4.2 
1.4 


3.3 
0.4 
1.0 

1.2 

1.1 
1.8 
0.9 
2.2 
1.1 
2.3 
3.2 
0.2 


1.4 
1.6 
0.6 
0.5 


0.8 
0.2 


0.7 
0.6 


250 
249 
92 
50 

181 
164 
156 
150 
147 
144 
155 
124 


977,962 
644,835 
973,201 
991,788 
995,828 
1,002,062 
1,000,380 
982,354 
992,139 


850, 391 
844,966 
963,914 
986,441 
968,772 
694,767 


936,493 
992,955 
987,748 
880,842 


944,946 
963,664 
994,849 
931,418 
989,192 
906,707 


978,471 
979,535 
795,479 
623,502 

776,723 
581,751 
499,458 
446,994 
401,797 
438,462 
537,267 
466,700 


484,165 
489,467 
466,581 
447,848 


451,318 
399,777 

401,047 
456,928 
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! Table  11. —DEPARTMENT  STORES—MERCHANDISE  LINE  SALES— UNITED  STATES  AND  GEOGRAPHIC  DIVISIONS:     1948--Con. 


Kind  of  business    and  merchandise    line 


Merchandise  line 
sales 


Amount 

[Thousand 
dollars) 

(1) 


Percent 
distri- 
bution 

(2) 


Stores  handling 
merchandise  line 


Number 
(3) 


Total 

sales 

(Thousand 

dollars) 

(4) 


Col.  1 

as 
per- 
cent 

of 
col.  4 

(5) 


SOUTH  ATLANTIC 

.Stores  analyzing  merchandise  line  sales,  total.... 

Main  Store 

I  Piece  goods  and  household  textiles": 

Silks,  velvets,  synthetics,  woolen  yard  goods. 

Cotton  yard  goods 

Linens  and  towels 

Domestics,  blankets,  comforters,  spreads 


Small  wares: 

Laces,  ribbons,  notions,  needlework 

Toiletries,  drugs,  drug  sundriep 

Silverware,  clocks,  fine  jewelrj     watches. 

Costume  jewelry 

Books,  magazines,    stationery 


Women's  and  misses'  ready-to-wear  accessories: 

Neckwear,   scarfs,  handkerchiefs 

Millinery 

Women' s,  children ' s  gloves 

Corsets  and  brassieres 

Women's,  children's  hosiery 

Underwear,  slips,  negligees,  robes 

Infants'  wear 

Handbags,  small  leather  goods 

Women's,  children's  shoes 


Women's  and  misses'  ready-to-wear  apparel: 
Women's,  misses',  juniors'  coats  and  suits. 

Women's,  misses',  juniors'  dresses 

Girls '  and  teen-age  wear 

Blouses,  skirts,  sportswear 

Aprons,  housedresses  and  uniforms.. 

Furs 


lamps  and  shades. 


Men's  and  boys'  wear: 

Men' s  clothing 

Men's  furnishings,  hats 

Boys'  wear 

Men's,  boys'  shoes  and  slippers. 

Home  furnishings: 
Furniture,  beds,  mattresses,  spr 

Floor  coverings 

Draperie  s ,  curtains , uphol stery , 

Major  household  appliances 

China,  glassware,  housewares  (inc.  electric) 

Radios,  phonographs,  television  sets,  records,  etc. 

Miscellaneous  merchandise  departments: 

Toys,  games,  sporting  goods,  cameras 

Luggage 

Candy,  groceries,  other  foods 

Restaurant  and  fountain 

Packaged  liquors  and  wines. 

Paint  and  wallpaper 

Hardware 

Lighting,  electrical  supplies 

Heating,  plumbing  equipment  and  supplies 

Building  materials 

Farm  equipment,  implements,  machinery 

Tires,  batteries,  and  accessories 

Gasoline  and  lubricants 


Basement  Store 

Piece  goods  and  household  textiles. . . . 

Women's,  misses'  ready-to-wear: 

Intimate  apparel,  other  accessories. 

Coats,   suits,   dresses 

Blouses,   skirts,    sportswear 

Infants'    and  children's  wear 

See  footnotes  at  end  of  table. 


1,095,384 


25,914 
16,066 
13,749 
25,800 

17,493 

16,955 

9,606 

7,357 

12,268 

11,214 
13,156 
5,392 
14,624 
23,832 
39,709 
30,026 
10,599 
45,822 

44,272 
49,305 
20,537 
31,067 
13,598 
5,326 

44,107 
53,040 
30,635 
15,167 

49,330 
28,296 
39,363 
50,768 
41,995 
16,033 

33,022 
3,712 
8,203 
8,833 
C1) 
7,403 

15,878 
4,648 

15,757 
6,529 
8,192 

20,120 
1,297 


10,349 

13,770 

3,572 

5,331 


2.4 
1.5 
1.3 
2.4 

1.6 
1.6 
0.9 
0.7 
1.1 

1.0 
1.2 
0.5 
1.3 
2.2 
3.6 
2.8 
1.0 
4.2 

4.1 
4.5 
1.9 
2.8 
1.2 
0.5 

4.0 
4.8 
2.8 
1.4 

4.5 
2.6 
3.6 
4.6 
3.8 
1.5 

3.0 
0.3 
0.8 
0.8 
C1) 
0.7 
1.5 
0.4 
1.4 
0.6 
0.8 
1.8 
0.1 


0.9 
1.3 
0.3 
0.5 


410 


365 
351 
330 
381 

348 
323 
235 
149 
263 

368 
348 
374 
392 
399 
404 
393 
384 
391 

393 
384 
376 
383 
332 
132 

345 
397 
383 

333 

226 
337 
394 
180 
357 
166 

364 
347 
115 
105 
2 
104 
118 
80 
79 
73 
58 
83 
52 


1,018,432 

922,812 

1,045,992 

1,037,600 

995,835 
964,627 
847,128 
798,865 
905,776 

1,051,005 
867,067 
1,044,653 
1,077,885 
1,085,975 
1,088,944 
1,079,078 
1,064,440 
1,074,569 

933,703 

916,317 

1,050,840 

1,057,301 

1,000,162 

698,073 

969,901 
1,078,161 
1,057,130 

878,930 

872,491 
1,011,620 
1,081,528 

891,619 
1,049,209 

871,742 


1,023, 
987, 
749, 
617, 
(x) 
484, 
399, 
334, 
343, 
311, 
285, 
366, 
248, 


300,262 

358,033 
379,542 
316,227 
341,608 


2.5 
1.7 
1.3 
2.5 

1.8 
1.8 
1.1 
0.9 
1.4 


1.1 
1.5 
0.5 
1.4 
2.2 
3.6 
2.8 
1.0 
4.3 

4.7 
5.4 
2.0 
2.9 
1.4 
0.8 

4.5 
4.9 
2.9 
1.7 


5.6 
2.8 
3.6 
5.7 
4.0 
1.8 


3.2 
0.4 
1.1 
1.4 
(x) 
1.5 
4.0 
1.4 
4.6 
2.1 
2.9 
5.5 
0.5 


2.9 
3.6 
1.1 
1.6 
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Table  11.-- DEPARTMENT  STORES—MERCHANDISE  LINE  SALES— UNITED  STATES  AND  GEOGRAPHIC  DIVISIONS:     1948- 


-Cor 


Kind   of   business   and   merchandise    line 


Merchandise  line 
sales 


Amount 

(Thousand 

dollars) 

(1) 


Percent 

distri- 
bution 

(2) 


Stores  handling 
merchandise  line 


Number 
(3) 


Total 
sales 

(Thousand 

dollars) 

(4) 


SOUTH  ATLANTIC— Continued 

Basement  Store — Continued 

Men's  and  boys'  wear: 

Men's  clothing,  furnishings 

Boys '  wear 

Home  furnishings 

Shoes 

Other 

Other  sales  and  receipts 

Stores  not  analyzing  merchandise  line  sales 

EAST  SOUTH  CENTRAL 

Stores  analyzing  merchandise  line  sales,  total 

Main  Store 

Piece  goods  and  household  textiles: 

Silks,  velvets,  synthetics,  woolen  yard  goods 

Cotton  yard  goods 

Linens  and  towels 

Domestics,  blankets,  comforters,  spreads 

Small  wares: 

Laces,  ribbons,  notions,  needlework 

Toiletries,  drugs,  drug  sundries 

Silverware,  clocks,  fine  Jewelry,  watches 

Costume  jewelry * 

Books,  magazines,  stationery 

Women's  and  misses'  ready-to-wear  accessories: 

Neckwear,  scarfs,  handkerchiefs 

Millinery 

Women' s,  children' s  gloves 

Corsets  and  brassieres 

Women's,  children's  hosiery 

Underwear,  slips,  negligees,  robes 

Infants '  wear 

Handbags,  small  leather  goods . 

Women's,  children's  shoes 

Women's  and  misses'  ready-to-wear  apparel: 

Women's,  misses',  juniors'  coats  and  suits 

Women's,  misses',  juniors'  dresses 

Girls '  and  teen-age  wear 

Blouses,  skirts,  sportswear 

Aprons,  housedresses  and  uniforms 

Furs 

Men's  and  boys'  wear; 

Men1  s  clothing 

Men' s  furnishings,  hats 

Boys '  wear 

Men's,  boys'   shoes  and  slippers 

Home  furnishings: 

Furniture,  beds,  mattresses,   springs 

Floor  coverings 

Draperies,   curtains,  upholstery,   lamps  and  shades. 

Major  household  appliances 

China,  glassware,   housewares  (inc.  electric) 

Radios,  phonographs,   television  sets,  records,   etc 


7,870 
3,164 


4,264 
5,068 


31,556 
2,161 


390,963 


10,024 

2.6 

129 

6,834 

1.8 

129 

4,790 

1.2 

128 

8,942 

2.3 

130 

5,931 

1.5 

122 

6,251 

1.6 

99 

3,172 

0.8 

71 

2,726 

0.7 

65 

4,301 

1.1 

84 

4,193 

1.1 

130 

5,141 

1.3 

106 

2,050 

0.5 

131 

5,010 

1.3 

132 

8,341 

2.1 

132 

14,318 

3.7 

133 

10,479 

2.7 

131 

3,520 

0.9 

129 

16,189 

4.1 

129 

16,678 

4.3 

126 

18,039 

4.6 

127 

6,204 

1.6 

122 

8,932 

2.3 

127 

4,837 

1.2 

115 

1,750 

0.5 

60 

15,734 

4.0 

117 

19,128 

4.9 

126 

10,792 

2.8 

126 

5,822 

1.5 

115 

16,638 

4.3 

80 

10,096 

2.6 

109 

14,143 

3.6 

130 

21,554 

5.5 

77 

12,714 

3.3 

123 

5,049 

1.3 

72 

la- 
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ble  11.— DEPARTMENT  STORES—MERCHANDISE  LINE  SALES— UNITED  STATES  AND  GEOGRAPHIC  DIVISIONS:     1948— Con. 


Kind   of   business   and   merchandise    line 


Merchandise  line 
sales 


Amount 

{Thousand 

dollars) 

(1) 


Percent 

distri- 
bution 

(2) 


Stores  handling 
merchandise  line 


Number 


Total 

sales 

(Thousand 

dollars) 
(4) 


Col.  1 
as 

per- 
cent 
of 
col.  4 

(5) 


EAST  SOUTH  CENTRAL— Continued 

Main  Store — Continued 

Miscellaneous  merchandise  departments: 

Toys,  games,  sporting  goods,  cameras 

Luggage 

Candy,  groceries,  other  foods 

Restaurant  and  fountain 

Packaged  liquors  and  wines 

Paint  and  wallpaper 

Hardware 

Lighting,  ele  ctrlcal  supplies 

Heating,  plumbing  equipment  and  supplies.. 

Building  materials 

Farm  equipment,  Implements,  machinery..... 

Tires,  batteries,  and  accessories 

Gasoline  and  lubricants 


Basement  Store 


Piece  goods  and  household  textiles. 


Women's,  misses'   ready-to-wear: 

Intimate  apparel,  other  accessories. 

Coats,   suits,  dresses 

Blouses,   skirts,   sportswear 

Infants '  and  children '  s  wear 


'      Men's  and  boys'  wear: 

Men's  clothing,  furnishings. 
Boys '  wear 


Home  furnishings. 
Shoes 


Other 


Other  sales  and  receipts 

Stores  not  analyzing  merchandise  line  sales.... 

WEST  SOUTH  CENTRAL 
Stores  analyzing  merchandise  line  sales,  total. 
Main  Store 


Piece  goods  and  household  textiles: 
Silks,  velvets,  synthetics,  woolen  yard  goods. 

Cotton  yard  goods 

Linens  and  towels 

Domestics,  blankets,  comforters,  spreads 

Small  wares: 

Laces,  ribbons,  notions,  needlework 

Toiletries,  drugs,  drug  sundries 

Silverware,  clocks,  fine  jewelry,  watches..... 

Costume  Jewelry 

Books,  magazines,  stationery 

Women's  and  misses'  ready-to-wear  accessories: 

Neckwear,  scarfs,  handkerchiefs 

Millinery 

Women' s,  children' s  gloves 

Corsets  and  brassieres 

Women ' s,  children ' s  hosiery 

Underwear,  slips,  negligees,  robes 

Infants  •  wear , 

Handbags,  small  leather  goods 

Women's,  children's  shoes 


10,480 
1,210 
1,735 
3,033 

3,699 
6,644 
2,113 
7,518 
3,656 
4,090 
10,446 
491 


2,340 


2,790 
2,705 

314 
827 


2,924 
859 


538 
1,737 


10,492 
1,169 


737,563 


18,426 
10,450 
7,797 
16,820 


10,794 
12,765 
6,017 
4,833 
7,784 


6,804 

9,377 

3,059 

9,414 

12,689 

24,634 

15,707 

7,426 

28,337 


2.7 
0.3 
0.4 
0.8 

0.9 
1.7 
0.5 
1.9 
0.9 
1.1 
2.7 
0.1 


0.7 
0.7 
0.1 
0.2 


0.7 
0.2 


0.1 
0.4 


100.0 


2.5 
1.4 
1.1 
2.3 


1.5 
1.7 
0.8 
0.6 
1.1 


0.9 
1.3 
0.4 
1.3 
1.7 
3.3 
2.1 
1.0 
3.8 


189 
133 
183 
192 
195 
195 
190 
188 
194 


351,593 
357,374 
296,443 
198,588 

259,151 
176,540 
180,000 
1'63,541 
151,936 
141,761 
172,363 
110,610 


80,562 


103,317 
114,427 
65,615 
78,610 


102,842 
81,363 


41,285 
109,894 


685,374 
686,345 
693,433 
699,194 


692,153 
618,797 
559,577 
589,001 
565,007 


3.0 
0.3 
0.6 
1.5 

i'.i 

3.8 
1.2 
4.6 
2.4 
2.9 
6.1 
0.4 


2.7 
2.4 
0.5 
1.0 


2.8 
1.0 


1.3 
1.6 


2.7 
1.5 
1.1 

2.4 


1.6 
2.1 
1.1 

0.8 
1.4 


1.0 
1.6 
0.4 
1.3 
1.7 
3.4 
2.2 
1.1 
3.9 
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Table  11. —DEPARTMENT  STORES— MERCHANDISE  LINE  SALES— UNITED  STATES  AND  GEOGRAPHIC  DIVISIONS:     1948-- Con. 


Kind   of  business   and  merchandise    line 


Merchandise  line 
sales 


Amount 

{Thousand 
dollars) 

(1) 


distri- 
bution 

(2) 


Stores  handling 
merchandise  line 


Number 
(3) 


(Thousand 

dollars) 

(4) 


WEST  SOUTH  CENTRAL— Continued 

Main  Store — Continued 

Women's  and  misses'   ready-to-wear  apparel: 

Women's,  misses',    juniors'   coats  and  suits 

Women's,  misses',    juniors'   dresses 

Girls '    and  teen-age  wear 

Blouses,    skirts,   sportswear 

Aprons,   housedresses  and  uniforms 

Furs .' 

Men's  and  boys'  wear: 

Men '  s  clothing «. 

Men ' s  furnishings,  hats 

Boys '  wear 

Men's,  boys'  shoes  and  slippers 

Home  furnishings: 

Furniture,  beds,  mattresses,  springs 

Floor  coverings 

Draperies,  curtains,  upholstery,  lamps  and  shades. 
Major  household  appliances 

China,  glassware,  housewares  (inc.  electric) 

Radios,  phonographs,  television  sets,  records,  etc 

Miscellaneous  merchandise  departments: 

Toys,  games,  sporting  goods,  cameras 

Luggage 

Candy,  groceries,  other  foods 

Restaurant  and  fountain 

Packaged  liquors  and  wines 

Paint  and  wallpaper 

Hardware. 

Lighting,  electr  ical  supplies 

Heating,  plumbing  equipment  and  supplies 

Building  materials .. 

Farm  equipment,  implements,  machinery 

Tires,- batteries,  and  accessories 

Gasoline  and  lubricants 

Basement  Store 

Piece  goods  and  household  textiles 

Women's,  misses'  ready-to-wear: 

Intimate  apparel,  other  accessories 

Coats,  suits,  dresses 

Blouses,  skirts,  sportswear 

Infants'  and  children' s  wear 

Men's  and  boys'  wear: 

Men ' s  clothing,  furnishings 

Boys'  wear 

Home  furnishings. 

Shoes 

Other 

Other  sales  and  receipts 

Stores  not  analyzing  merchandise  line  sales , 

MOUNTAIN 

Stores  analyzing  merchandise  line  sales,  total , 

Main  Store 

Piece  goods  and  household  textiles: 

Silks,  velvets,  synthetics,  woolen  yard  goods , 

Cotton  yard  goods 

Linens  and  towels , 

Domestics,  blankets,  comforters,  spreads , 


25,651 
33,964 
9,281 
17,715 
8,174 
5,219 

30,067 
34,616 
15,771 
10,224 

32,664 
19,078 
24,031 
48,154 
28,392 
11,113 

22,533 
2,530 
9,367 
4,724 
317 
7,756 

13,850 
4,088 

18,456 
6,100 
8,259 

21,816 
1,008 


4,077 

5,358 
5,329 
1,433 
1,580 

4,610 
1,137 

1,707 

3,442 

20,839 
1,849 


6,312 
2,743 
2,725 
6,918 


3.5 
4.6 
1.3 
2.4 
1.1 
0.7 

4.1 
4.7 
2.1 
1.4 

4.4 
2.6 

3.3 
6.5 
3.9 
1.5 

3.1 
0.4 
1.3 
0.6 
(z) 
1.0 
1.9 
0.6 
2.5 
0.8 
1.1 
3.0 
0.1 


0.7 
0.7 

0.2 
0.2 

0.6 
0.2 

0.2 
0.5 


2.8 


2.3 

r.o 

1.0  I 
2.5  | 


See  footnotes  at  end  of  table. 
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able  11.— DEPARTMENT  STORES— MERCHANDISE  LINE  SALES— UNITED  STATES  AND  GEOGRAPHIC  DIVISIONS:     1943— Con. 


Kind   of   business    and   merchandise    line 


Merchandise  line 
sales 


Amount 

(Thousand 

dollars) 

(1) 


Percent 
distri' 
bution 

(2) 


Stores  handling 
merchandise  line 


Number 
(3) 


Total 

sales 

(Thousand 

dollars) 

(4) 


Col.  1 

as 
per- 
cent 

of 
col.  4 

(5) 


MOUNTAIN— Continued 

Main  Store — Continued 

Small  wares: 

Laces,  ribbons,  notions,  needlework , 

Toiletries,  drugs,  drug  sundries , 

Silverware,  clocks,  fine  jewelry,  watches. . . , 

Costume  jewelry , 

Books,  magazines,  stationery , 

Women's  and  misses'  ready-to-wear  accessories: 

Neckwear,  scarfs,  handkerchiefs 

Millinery 

Women's,  children's  gloves 

Corsets  and  brassieres , 

Women's,  children's  hosiery 

Underwear,  slips,  negligees,  robes 

Infants '  wear. 

Handbags,  small  leather  goods 

Women ' s,  children ' s  shoes. 


|  Women's  and  misses'  ready-to-wear  apparel: 
Women's,  misses',  juniors'  coats  and  suits. 

Women's,  misses',  jnuiors'  dresses 

Girls'  and  teen-age  wear 

Blouses,  skirts,  sportswear. 

Aprons,' housedresses  and  uniforms 

Furs 


Men's  and  boys'  wear: 

Men ' s  clothing 

Men1 s  furnishings,  hats 

Boys '  wear 

Men ' s,  boys '  shoes  and  slippers 

Home  furnishings: 

Furniture,  beds,  mattresses,  springs. 

Floor  coverings 

Draperies,  curtains,  upholstery,  lamps  and  shades. . 
Major  household  appliances 

China,  glassware,  housewares  (inc.  electric) 

Radios,  phonographs,  television  sets,  records,  etc. 

Miscellaneous  merchandise  departments: 

Toys,  games,  sporting  goods,  cameras 

Luggage 

Candy,  groceries,  other  foods 

Restaurant  and  fountain 

Packaged  liquors  and  wines 

Paint  and  wallpaper 

Hardware 

Lighting,  electrical  supplies 

Heating,  plumbing  equipment  and  supplies 

Building  materials 

Farm  equipment,  implements,  machinery 

Tires,  batteries, and  accessories 

Gasoline  and  lubricants 


Basement  Store 

Piece  goods  and  household  textiles. . . . 

Women's,  misses'  ready-to-wear: 

Intimate  apparel,  other  accessories. 

Coats,  suits,  dresses 

Blouses,  skirts,  sportswear 

Infants '  and  children ' s  wear 

Men's  and  boys'  wear: 

Men' s  clothing,  furnishings 

Boys '  wear 

Home  furnishings 

Shoes 


Other 

|  Other  sales  and  receipts , 

Stores  not  analyzing  merchandise  line  sales. 


3,999 
3,663 
1,856 
1,4-93 
3,183 


2,427 
2,296 
1,048 
3,530 
5,323 
8,268 
7,418 
1,800 
10,371 

9,694 
10,062 
3,156 
6,254 
3,719 
1,653 

11,746 

15,148 

5,709 

4,797 

12,803 
9,129 
7,750 

14,464 
9,755 
5,029 

9,602 
1,083 
3,423 
1,786 

3,065 
5,765 
2,299 
7,619 
3,630 
4,042 
10,467 
363 


1,877 

1,774 

2,196 

501 

718 


1,797 
544 

409 
1,340 


6,697 


1.4 
1.3 
0.7 
0.5 
1.2 

0.9 

0.8 
0.4 
1.4 
1.9 
3.0 
2.7 
0.7 
3.7 

3.5 
3.6 
1.1 
2.3 
1.3 
0.6 

4.2 
5.5 
2.1 
1.7 

4.6 
3.3 
2.8 
5.2 
3.5 
1.8 

3.5 
0.4 
1.2 
0.6 

1.1 
2.1 
0.8 
2.7 
1.3 
1.5 
3.8 
0.1 


0.6 
0.8 
0.2 
0.3 

0.6 
0.2 

0.1 
0.5 


106 
66 
32 
61 

51 

99 
68 
91 
104 
106 
108 
106 
101 
107 

105 
105 

92 
104 
101 

73 

102 
104 
94 
95 

90 
93 
102 
87 
99 
81 

97 
90 
35 
12 

*63 
63 
49 
57 
48 
55 
56 
38 


274,892 
216,716 
177,968 
200,479 
200,741 

263,162 
191,071 
259,709 
272,745 
275,322 
276,172 
275,091 
271,111 
275,438 

245,551 
245,551 
224,878 
270,867 
261,891 
212,047 

265,774 
273,129 
258,247 
257,453 

226,490 
245,437 
272,182 
246,380 
268,902 
240,632 


262,077 
260,615 
169,450 
115,955 

160,606 
173,353 
122,970 
138,138 
125,428 
137,414 
140,265 
104,014 


73,689 

74,755 
74,755 
70,605 
60,605 

70,605 
70,605 

35,992 

77,366 


1.4 
1.7 
1.0 
0.7 
1.6 

0.9 
1.2 
0.4 
1.3 
1.9 
3.0 
2.7 
0.7 
3.8 

3.9 
4.1 
1.4 
2.3 
1.4 
0.8 

4.4 
5.5 
2.2 
1.9 

5.6 
3.7 
2.8 
5.9 
3.6 
2.1 

3.6 
0.4 
2.0 
1.5 

1.9 
3.3 
1.9 
5.5 
2.9 
2.9 
7.4 
0.3 


2.4 
2.9 
0.7 
1.2 

2.3 
0.8 

1.1 
1.7 
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Table  11.—  DEPARTMENT  STORES—MERCHANDISE  LINE  SALES— UNITED  STATES  AND  GEOGRAPHIC  DIVISIONS:     1948— Cc 


Kind   of  business    and   merchandise    line 


Merchandise  line 
ales 


Amount 

[Thousand 
dollar*) 

(1) 


Percent 
distri- 
bution 

(2) 


Stores  handling 
merchandise  line 


Number 
(3) 


Total 

sales 
(Thousand 

dollars) 
(4) 


PACIFIC 

Stores  analyzing  merchandise  line  sales,   total 

Main  Store 

Piece  goods  and  household  textiles: 

Silks,  velvets,  synthetics,  woolen  yard  goods 

Cotton  yard  goods 

Linens  and  towels 

Domestics,  blankets,  comforters,  spreads 

Small  wares: 

Laces,  ribbons,  notions ,  needlework. 

Toiletries,  drugs,  drug  sundries 

Silverware,  clocks,  fine  jewelry,  watches 

Costume  jewelry 

Books,  magazines,  stationery 

Women's  and  misses'  ready-to-wear  accessories: 

Neckwear,  scarfs,  handkerchiefs 

Millinery 

Women ' s,  children1 s  gloves 

Corsets  and  brassieres 

Women' s,  children' s  hosiery 

Underwear,  slips,  negligees,  robes. 

Infants '  wear 

Handbags,  small  leather  goods ■ 

Women' s,  children' s  shoes 

Women's  and  misses'  ready-to-wear  apparel: 

Women's,  misses',  juniors'  coats  and  suits. 

Women's,  misses',  juniors'  dresses 

Girls '  and  teen-age  wear % 

Blouses,  skirts,  sportswear. 

Aprons,  housedresses  and  uniforms 

Furs 

Men's  and  boys'  wear: 

Men ' s  clothing 

Men' s  furnishings,   hats 

Boys '  wear 

Men's,  boys'  shoes  and  slippers 

Home  furnishings: 

Furniture,  beds,  mattresses,  springs 

Floor  coverings 

Draperies,  curtains,  upholstery,  lamps  and  shades. . 

Major  household  appliances 

China,  glassware,  housewares  ( inc.  electric) 

Radios,  phonographs,  television  sets,  records,  etc. 

Miscellaneous  merchandise  departments: 

Toys,  games,  sporting  goods,  cameras 

Luggage 

Candy,  groceries,  other  foods 

Restaurant  and  fountain 

Packaged  liquors  and  wines 

Paint  and  wallpaper 

Hardware 

Lighting,  electrical  supplies 

Heating,  plumbing  equipment  and  supplies 

Building  materials . 

Farm  equipment,  implements,  machinery. '. 

Tires,  batteries,  and  accessories 

Gasoline  and  lubricants 


26,869 
13,053 
14,460 
30,071 


25,487 
21,520 
12,375 
9,035 
20,219 


13,016 
13,800 
5,868 
18,150 
26,810 
42,544 
30,919 
10,721 
39,103 


47,225 
39,730 
16,450 
37,167 
14,272 
5,265 


42,281 
62,858 
25,825 
15,085 


57,610 
39,804 
40,675 
75,113 
54,069 
25,899 


45,122 

6,112 

12,593 

10,808 

953 

10,277 

29,803 

8,237 

23,812 

13,703 

12,337 

35,908 

1,596 


2.1 
1.0 
1.1 
2.3 


2.0 
1.7 
1.0 
0.7 
1.6 


1.0 
1.1 
0.4 
1.4 
2.1 
3.3 
2.4 
0.8 
3.0 


3.7 
3.1 
1.3 
2.9 
1.1 
0.4 


3.3 
4.9 
2.0 
1.2 


4.5 
3.1 
3.2 
5.8 
4.2 
2.0 


3.5 
0.5 
1.0 
0.8 
0.1 
0.8 
2.3 
0.6 
1.8 
1.1 
1.0 
2.8 
0.1 


245 
253 

253 
226 


227 
231 
255 
218 
254 
202 


243 

230 
101 

58 
5 
136 
140 
126 
125 
124 
119 
131 

96 


1,248,320 
1,217,035 
1,256,310 
1,280,599 


1,265,067 
1,087,910 
1,009,044 
1,060,030 
1,073,958 


1,234,023 
1,016,546 
1,217,266 
1,271,404 
1,273,508 
1,279,197 
1,282,348 
1,232,508 
1,267,803 


1,158,872 
1,148,431 
1,193,340 
1,251,189 
1,228,607 
987,203 


1,263,486 
1,269,280 
1,266,042 
1,168,691 


1,195,654 
1,228,540 
1,271,329 
1,166,638 
1,266,802 
1,145,221 


,262,045 
,242,060 
973,028 
725,723 
37,050 
655,907 
644,733 
582,705 
518,025 
505,771 
478,406 
512,258 
373,990 
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iTable  11. —DEPARTMENT  STORES— MERCHANDISE  LINE  SALES—UNITED  STATES  AND  GEOGRAPHIC  DIVISIONS:     1948— Con. 


Kind  of  business    and   merchandise    line 


Merchandise  line 
sales 


Amount 

{Thousand 
dollars) 

(1) 


Percent 
distri- 
bution 

(2) 


Stores  handling 
merchandise  line 


Number 
(3) 


Total 
sales 

(Thousand 

dollars) 

(4) 


Col.  1 
as 

per- 
cent 
of 
col.  4 

(5) 


PACIFIC — Continued 

Basement  Store 

Piece  goods  and  household  textiles 

Women's,  misses'  ready-to-wear: 

Intimate  apparel,  other  accessories 

Coats,   suits,  dresses 

Blouses,   skirts,   sportswear 

Infants'   and  children's  wear 

Men's  and  boys'  wear: 

Men's  clothing,  furnishings 

Boys '  wear 

Home  furnishings 

Shoes .' 

Other 

Other  sales  and  receipts 

Stores  not  analyzing  merchandise  line  sales. 

x  Withheld  to  avoid  disclosure. 

z  Less  than  0.05  percent. 

1  Combined  with  "Other  sales." 


7,670 


13,605 

13,898 

5,186 

3,665 


9,483 
2,506 


4, 650 
5,631 


36,562 
1,284 


1.0 
1.1 
0.4 
0.3 


0.7 
0.2 


0.4 
0.4 


387,638 


473,208 
473,238 
470,841 
426,633 


447,794 
425,629 


309,398 
435,810 


2.9 
2.9 
1.1 

0.8 


2.1 
0.6 


1.5 

1.3 


Table  12.— DEPARTMENT  STORES— MERCHANDISE  INVENTORIES  AT  COST— UNITED  STATES  AND 
GEOGRAPHIC  DIVISIONS:     1948 

Stores;  Sales;  Merchandise  Inventories  at  Cost,  Beginning  and  End  of  Year 


United   States    and   geographic    divisions 


Stores 


(dumber) 


Sales, 
entire 


(Thousand 
dollars) 


Merchandise  inventories, 
at  cost 


End  of  year 

(Thousand 
dollars) 


of  year 

(Thousand 
dollars) 


United  States,   total. 

New  England 

Middle  Atlantic 

East  North  Central 

Vest  North  Central 

South  Atlantic 

East  South  Central 

West  South  Central 

Mountain i . , 

I  Pacific 


2,580 

186 
366 
623 
278 
414 
135 
201 
109 
268 


10,644,747 


582,681 
,305,927 
,954,378 
,006,685 
,097,545 
392,132 
739,412 
277,238 
,288,749 


1,317,826 

68,913 
262,518 
345,642 
141,752 
135,109 
47,704 
96,365 
42,888 
176,935 


1,301,589 

69,709 
259,966 
345,362 
142,486 
129,804 
47,184 
93,031 
41,836 
172,211 


DEPARTMENT    STORES 


i* 

s 
§ 


1  2 


S     1_ 
■2     l!-§ 


IE  |J 


6  1^ 

J  3  2  2 

I1     II 


I* 


•a     m 

eg 


t\i<\jir\c--Q<M>*oo 


CN\0^tvOOOC\JO^OOO"\ 


rHC~OCT\iniriOHiri 


f>  c\  CM  CI  vO 


S3: 


cC  oo  iri  oj  oo  cC  vo  f\T  >n 


mo^mdC-c^^tto^i- 


2^8 


r-l   r-t    ("I  00   n  I 


8    8 


>j-  o  ^t  m  o 

Nt   H   OV  ~t    * 
TV  0\  C^,CM  1T» 


r-l    ©>  C-   UV 


sf  m  i>  -d-  c-  n  o 

-0  -4-  vD  vO  TV  ■*   r-4  ■ 

q^o  m  -st  m  to 
m  cS  c>  c^t>  cvoo"; 

™  00   £  ^  jS  ™  !C! 


c^  vO  o^  m  m  >•  c^ 

^J  IO  irt  H  Q\  w  O*  ■ 
d   !T|  C\J  (M  r-l 


i 


SSI 
4i 


II 


C    i- 

-a 


1? 


CJ\  \0  D-  *£>  00  >fr  ^t 


$5g; 


-*    0>   TV  O  ■<*■   CM  C\J 


5  i0O>>O>OHH^lMf- 


vOvOOOOOTlrHCt" 
ttlONt-rl^OO' 
r-le'\v£>CM>t'-IC\lr-M 


■h  a  a  o  c  a 

-p  a,  0)  -h  a;  cu 
a  o  o  -p  o  o 

■s^^+=^^  a 

)  fl   o  a    3   «  B    3 


Table  14.— DEPARTMENT  STORES— TRUCKS  AND  TRUCK  -TRACTORS  OPERATED— UNITED  STATES: 
Stores,  Sales,  and  Manufacturers'  Rated  Capacity  of  Trucks  Operated 


Stores 


(Number) 


Sales, 
entire  year 

(Thousand 
dollar,) 


Number  of  trucks  and  truck-tractors  operated 


Total 


Manufacturers'  rated  capacity 


Under 

IX  tons 


1%  I 


Over 

IX  tons 


United  States,  total. 


Stores  reporting  data  on  trucks  and 
truck- tractors 


j     stores  operating  trucks  and  truck- 
tractors.  

,     stores  not  operating  trucks  and 
truck- tractors 


2,580 


1,105 
1,380 


10,644,747 

10,310,825 

6,144,899 
4,165,926 


4,729 


Stores  not  reporting  data  on  trucks 
and  truck- tractors 


Table  15 DEPARTMENT  STORES— PERIOD  ESTABLISHED  OR  ACQUIRED —UNITED  STATES,  BY  SINGLE  UNITS 

AND  MULTIUNITS:     1948 

Stores   and  Sales 


Period  established  or   acquired 


1 

rotal 

Single 

units 

Mul 

ti  units 

Sales, 

Saks, 

Sales, 

Stores 

entire 
year 

Stores 

entire 
year 

States 

entire 
year 

{Thousand 

(Thousand 

(Thousand 

(Humber) 

dollars) 

Plumber] 

dollars) 

timber] 

dollars) 

2,580 

10,644,747 

836 

3,873,478 

1,744 

6,771,269 

53 

147,206 

15 

30,484 

38 

116,722 

134 

367,640 

56 

202,147 

78 

165,493 

98 

172,942 

38 

65,948 

60 

106,994 

182 

473,238 

39 

54,841 

143 

418,397 

175 

472,520 

41 

137,166 

134 

335,354 

178 

516,071 

34 

108,744 

144 

407,327 

896 

2,896,761 

117 

618,569 

779 

2,278,192 

312 

2,149,135 

216 

1,093,541 

96 

1,055,594 

186 

1,135,030 

166 

943,121 

20 

191,909 

366 

2,314,204 

114 

618,917 

252 

1,695,287 

United  States,   total. 


Stores  established  or  acquired  during- 

1948 

1946—1947 

1942—1945 

1938—1941 

1934—1937 

1930—1933 

1920—1929 

1900—1919 

Prior  to  1900 


Date  of  establishment  or  acquisition  unknown.. 
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STANDARD  METROPOLITAN  AREAS 
(As  defined  by  the  Bureau  of  the  Budget,  June  5,  1950) 
AKRON,  OHIO:  Summit  County. 


ALBANY-SCHENECTADY-TROY,  N.  Y.:  Albany, 
Rensselaer,  and  Schenectady  Counties. 


ALLENTOWN-BETHLEHEM-EASTON ,   PA. : 
and  Northampton  Counties,  Pa.; 
County,  N.  J. 

ALTOONA,  PA.:  Blair  County. 

ASHEVILLE,  N.  C:  Buncombe  County. 


Lehigh 
Warren 


ATLANTA,  GA. : 
Counties. 


Cobb,   De  Kalb,  and  Fulton 


ATLANTIC  CITY,  N.  J.:  Atlantic  County. 

AUGUSTA,  GA.:  Richmond  County,  Ga.;  Aiken 
County,  S.  C. 

AUSTIN,  TEX.:  Travis  County. 

BALTIMORE,  MD. :  Baltimore  city,  Baltimore 
and  Anne  Arundel  Counties. 

BATON  ROUGE,  LA. :  East  Baton  Rouge  Parish. 

BEAUMONT-PORT  ARTHUR/  TEX.:   Jefferson 
County. 

BINGHAMTON,  N.  Y. :  Broome  County. 

BIRMINGHAM,  ALA.:  Jefferson  County. 

BOSTON,  MASS.:  All  of  Suffolk  County; 
Cambridge,  Everett,  Maiden,  Medford, 
Melrose,  Newton,  SomerviLle,  Waltham, 
and  Woburn  cities;  Arlington,  Ashland, 
Bedford,  Belmont,  Burlington,  Concord, 
Framingham,  Lexington,  Lincoln,  Natick, 
North  Reading,  Reading,  Stoneham,  Wake- 
field, Watertown,  Wayland,  Weston,  Wil- 
mington, and  Winchester  towns  in  Middle- 
sex County;  Beverly,  Lynn,  Peabody,  and 
Salem  cities;  Danvers,  Hamilton,  Lynn- 
field,  Manchester,  Marblehead, Middle ton, 
Nahant,  Saugus,  Swamp scot t,  and  Wenham 
towns  in  Essex  County;  Quincy  city; 
Braintree,  Brookline,  Canton,  Cohasset, 
Dedham,  Dover,  Medfie Id, Milton,  Needham, 
Norwood,  Randolph,  Sharon,  Walpole, 
Wellesley,  Westwood,  and  Weymouth  towns 
in  Norfolk  County;  Hingham  and  Hull 
towns  in  Plymouth  County. 

BRIDGEPORT,  CONN.:  Bridgeport  city;  Fair- 
field, Stratford,  and  Trumbull  towns  in 
Fairfield  County;  Milford  town  in  New 
Haven  County. 

BROCKTON,  MASS.:  Brockton  city;  Abington, 
Bridgewater,  East  Bridgewater,  Rockland, 
West  Bridgewater,  and  Whitman  towns  in 
Plymouth  County;  Avon,  Holbrook,  and 
St6ughton  towns  in  Norfolk  County; 
Easton  town  in  Bristol  County. 

BUFFALO,  N.  Y. :  Erie  and  Niagara  Counties. 


CANTON,  OHIO:  Stark  County. 

CEDAR  RAPIDS,  IOWA:  Linn  County. 

CHARLESTON,  S.  C:  Charleston  County. 

CHARLESTON,  W.  VA. :  Fayette  and  Kanawha 
Counties. 

CHARLOTTE,  N.  C:  Mecklenburg  County. 

CHATTANOOGA,  TENN. :   Hamilton   County, 
Tenn.;  Walker  County,  Ga. 

CHICAGO,  ILL.:  Cook,  Du  Page,  Kane,  Lake, 
and  Will  Counties,  111.;  Lake  County, 
Ind. 


CINCINNATI,  OHIO:  Hamilton  County, 
Campbell  and  Kenton  Counties,  Ky. 


Ohio; 


CLEVELAND,  OHIO: 
Counties. 


Cuyahoga   and   Lake 


COLUMBIA,  S.  C:  Richland  County. 

COLUMBUS,  GA. :  Chattahoochee  and  Muscogee 
Counties,  Ga.;  Russell  County,  Ala. 

COLUMBUS,  OHIO:  Franklin  County. 

CORPUS  CHRISTI,  TEX.:  Nueces  County. 

DALLAS,  TEX.:  Dallas  County. 

DAVENPORT,  IOWA-ROCK  ISLAND-MOLINE,  ILL.: 
Rock  Island  County,  111.;  Scott  County, 

Iowa. 


DAYTON,  OHIO: 
Counties. 


Greene   and   Montgomery 


DECATUR,  ILL.:  Macon  County. 

DENVER,  COLO. :  Adams,  Arapahoe,  Denver, 
and  Jefferson  Counties. 

DES  MOINES,  IOWA:  Polk  County. 

DETROIT,  MICH.:  Macomb,  Oakland,  and 
Wayne  Counties. 

DULUTH,  MINN. -SUPERIOR,  WIS.:  St.  Louis 
County,  Minn.;  and  Douglas  County,  Wis, 

DURHAM,  N.  C:  Durham  County. 

EL  PASO,  TEX.:  El  Paso  County. 

ERIE,  PA.:  Erie  County. 

EVANSVILLE,  IND.:  Vanderburgh  County. 

FALL  RIVER,  MASS.:  Fall  River  city; 
Somerset,  Swansea,  and  Westport  towns  In 
Bristol  County,  Mass.;  and  Tiverton  town 
in  Newport  County,  R.  I. 

FLINT,  MICH.:  Genesee  County. 
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(FORT  WAYNE,  IND. :  Allen  County. 

FORT  WORTH,  TEX. :  Tarrant  County. 

JFRESNO,  CALIF.:  Fresno  County. 

JGALVESTON,  TEX. :  Galveston  County. 

(GRAND  RAPIDS,  MICH. :  Kent  County. 

JGREENSBORO-HIGH  POINT,  N.  C:  Guilford 
County. 

HAMILTON-MIDDLETOWN,  OHIO:  Butler  County. 

'HARRISBURG,  PA.:  Cumberland  and  Dauphin 
Counties. 

HARTFORD,  CONN.:  Hartford  city;  Avon, 
Bloomfield,  East  Hartford,  Farming-ton, 
Glastonbury,  Manchester,  Newington, 
Rocky  Hill,  Simsbury,  South  Windsor, 
West  Hartford,  Wethersfield,  and  Windsor 
towns  in  Hartford  County. 

HOUSTON,  TEX.:  Harris  County. 

HUNTINGTON,  W.  VA. -ASHLAND,  KY. :  Cabell 
and  Wayne  Counties,  W.  Va.;  Boyd  County, 
Ky. ;  Lawrence  County,  Ohio. 

INDIANAPOLIS,  IND. :  Marion  County. 

JACKSON,  MISS.:  Hinds  County. 

:  Duval  County. 

Cambria  and   Somerset 


JACKSONVILLE,  FLA. 

JOHNSTOWN,  PA. : 
Counties. 

KALAMAZOO,  MICH.: 

KANSAS  CITY,  MO.: 
Counties,  Kans.; 
Counties,  Mo. 

KNOXVTLLE,  TENN. : 
Knox  Counties. 


Kalamazoo  County. 

Johnson  and  Wyandotte 
Clay  and  Jackson 


Anderson,  Blount,  and 


LANCASTER,  PA.: 

LANSING,  MICH.: 

LAWRENCE,  MASS.: 
Methuen,  and 
Essex  County. 

LINCOLN,  NEBR.: 

LITTLE  ROCK, 


Lancaster  County. 

Ingham  County. 

Lawrence  city;  Andover, 
North  Andover  towns  in 


ARK.: 


Lancaster  County. 

Pulaski  County. 

LOS  ANGELES,  CALIF. :   Los   Angeles 
Orange  Counties. 


and 


Ky.; 


LOUISVILLE,  KY.:   Jefferson  County, 
Clark  and  Floyd  Counties,  Ind. 

LOWELL,  MASS.:  Lowell  city;  Billerica, 
Chelmsford,  Dracut,  and  Tewksbury  towns 
in  Middlesex  County,  Mass. 

MACON,  GA. :   Bibb  and  Houston  Counties. 

MADISON,  WIS.:  Dane  County. 

MANCHESTER,  N.  H. :  Manchester  city  and 
Goff stown  town. 

MEMPHIS,  TENN.:  Shelby  County. 

MIAMI,  FLA.:  Dade  County. 

MILWAUKEE,  WIS.:  Milwaukee  County. 

MINNEAPOLIS-ST.  PAUL,  MINN.:   Anoka, 
Dakota,  Hennepin,  and  Ramsey  Counties. 

MOBILE,  ALA.:  Mobile  County. 

MONTGOMERY,  ALA.:  Montgomery  County. 


MUSKEGON,  MICH. :  Muskegon  County. 

NASHVILLE,  TENN.:  Davidson  County. 

NEW  BEDFORD,  MASS. :  New  Bedford  city; 
Acushnet,  Dartmouth,  and  Fairhaven  towns 
in  Bristol  County. 

NEW  BRITAIN-BRISTOL,  CONN. :  Bristol  and 
New  Britain  cities;  Berlin,  Plainville 
and  Southington  towns  in  Hartford  County; 
Plymouth  town  in  Litchfield  County. 

NEW  HAVEN,  CONN.:  New  Haven  city;  Bran- 
ford,  East  Haven,  Hamden,  North  Haven, 
Orange,  West  Haven,  and  Woodbridge  towns 
in  New  Haven  County. 

NEW  ORLEANS,  LA.:  Jefferson,  Orleans,  and 
St.  Bernard  Parishes. 

NEW  YORK-NORTHEASTERN  NEW  JERSEY:  New 
York  City  (Bronx>  Kings,  New  York, 
Queens,  and  Richmond  Counties) ;  Nassau, 
Rockland,  Suffolk,  and  Westchester 
Counties,  N.  Y.;  Bergen,  Essex,  Hudson, 
Middlesex,  Morris,  Passaic,  Somerset, 
and  Union  Counties,  N.  J. 

NORFOLK-PORTSMOUTH,  VA.:  Norfolk  and 
Princess  Anne  Counties;  and  the  cities 
of  Norfolk,  South  Norfolk,  and  Porte- 
mouth. 

OKLAHOMA  CITY,  OKLA. :   Oklahoma  County. 

OMAHA,  NEBR.:  Douglas  and  Sarpy  Counties, 
Nebr.;  Pottawattamie  County,  Iowa. 

PEORIA,  ILL.:   Peoria  and  Tazewell 
Counties. 

PHILADELPHIA,  PA.:   Bucks,  Chester,  Dela- 
ware, Montgomery,  and  Philadelphia 
Counties,  Pa.;  Burlington,  Camden,  and 
Gloucester  Counties,  N.  J. 

PHOENIX,  ARIZ.:  Maricopa  County. 

PITTSBURGH,  PA.:  Allegheny,  Beaver,  Wash- 
ington, and  Westmoreland  Counties, 

PORTLAND,  MAINE:  Portland,  South  Portland, 
and  Westbrook  cities;  Cape  Elizabeth  and 
Falmouth  towns  in  Cumberland  County. 

PORTLAND,  OREG.:  Clackamas,  Multnomah, 
and  Washington  Counties,  Oreg.;  Clark 
County,  Wash. 

PROVIDENCE,  R.  I.:  Central  Falls, Cranston, 
Pawtucket,  Providence,  and  Woonsocket 
cities;  Cumberland,  East  Providence, 
Johnston,  Lincoln,  North  Providence, 
North  Smithfield,  and  Smithfield  towns 
in  Providence  County/  R.I.;  North  Kings- 
town town  in  Washington  County,  R.  I.; 
Warwick  city,  East  Greenwich,  and  West 
Warwick  towns  in  Kent  County,  R.  I.;  all 
of  Bristol  County,  R.I.;  Attleboro  city, 
North  Attleboro,  and  Seekonk  towns  in 
Bristol  County,  Mass.;  Bellingham, 
Franklin,  Plainville,  and  Wrentham  towns 
in  Norfolk  County,  Mass.;  Blackstone  and 
Millville  towns  in  Worcester  County, 


RACINE,  WIS.:  Racine  County. 
RALEIGH,  N.  C:  Wake  County. 

READING,  PA.:  Berks  County. 
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RICWDND,  VA.:  Richmond  city;  Chester- 
field and  Henrico  Counties. 

ROANOKE,  VA,:  Roanoke  city  and  Roanoke 
County. 

ROCHESTER,  N.  Y. :  Monroe  County. 

ROCKFORD,  111.:  Winnebago  County. 

SACRAMENTO,  CALIF.:  Sacramento  County. 

SAGINAW,  MICH. :  Saginaw  County. 

ST.  JOSEPH,  MO.:  Buchanan  County. 

ST.  LOUIS,  MO.:   St.  Louis  city,  St. 
Charles  and  St.  Louis  Counties,  Mo.; 
Madison  and  St.  Clair  Counties,  111. 

SALT  LAKE  CITY,  UTAH:  Salt  Lake  County. 

SAN  ANTONIO,  TEX.:  Bexar  County. 

SAN  BERNARDINO,  CALIF.:  San  Bernardino 
County. 

SAN  DIEGO,  CALIF. :  San  Diego  County. 

SAN  FRANCISCO-OAKLAND,  CALIF.:  Alameda, 
Contra  Costa,  Marin,  San  Francisco,  San 
Mateo,  and  Solano  Counties. 

SAN  JOSE,  CALIF.:  Santa  Clara  County. 

SAVANNAH,  GA.:  Chatham  County. 

SCRANTON,  PA.:  Lackawanna  County. 

SEATTLE,  WASH.:  King  County. 

SHREVEPQRT,  LA.:  Caddo  Parish. 

SIOUX  CITY,  IOWA:  Woodbury  County. 

SOUTH  BEND,  IND. :  St.  Joseph  County. 

SPOKANE,  WASH.:  Spokane  County. 

SPRINGFIELD,  ILL.:  Sangamon  County. 

SPRINGFIELD,  MO. :  Green  County. 

SPRINGFIELD,  OHTO:  Clark  County. 

SPRINGFIELD-HOLYOKE,  MASS.:  Chicopee, 
Holyoke,  Springfield,  and  Westfield 
cities;  Agawam,  East  Longmeadow,  Long- 
meadow,  Ludlow,  West  Springfield,  and 
Wilbraham  towns  in  Hampden  County, Mass.; 
Northampton  city;  Easthampton  and  South 
Hadley  towns  in  Hampshire  County,  Mass.; 
Enfield  town  in  Hartford  County,  Conn. 

STAMFORD-NORFOLK,  CONN.:  Norwalk  city; 
Darien,  Greenwich,  New  Canaan,  Stamford, 
and  Westport  towns  in  Fairfield  County. 


STOCKTON,  CALIF.:  San  Joaquin  County. 

SYRACUSE,  N.  Y.:  Onondaga  County. 

TACOMA,  WASH.:  Pierce  County. 

TAMPA-ST.  PETERSBURG,  FLA.:   Hillsborox 
and  Pinellas  Counties. 

TERRE  HAUTE,  IND.:  Vigo  County. 

TOLEDO,  OHIO:  Lucas  County. 

TOPEKA,  KANS.:  Shawnee  County. 

TRENTON,  N.  J.:  Mercer  County. 

TULSA,  OKLA.:  Tulsa  County. 

UTICA-ROME,  N.  Y. :  Herkimer  and  Oneic 
Counties. 

WACO,  TEX.:  McLennan  County. 

WASHINGTON,  D.  C.J  The  District  of  Colui 
bia;  Alexandria  and  Falls  Church  cities 
Arlington  and  Fairfax  Counties,  Va, 
Montgomery  and  Prince  Georges  Counties, 
Md. 


WATERBURY,  CONN.:  Waterbury  city; 
gatuck  borough;  Beacon  Falls,  Cheshire, 
Middlebury,  Prospect,  and  Wolcott  towns 
in  New  Haven  County;  Thomaston  and 
Watertown  towns  in  Litchfield  County. 

WHEELING,  W.  Va.-STEUBENVILLE,  OHIO: 
Brooke,  Hancock,  Marshall,  and  Ohio 
Counties,  W.  Va.;  Belmont  and  Jefferson- 
Counties,  Ohio. 

WICHITA,  KANS.:  Sedgwick  County. 

WILKES-BARRE-HAZLETON,  PA. :   Luzerne 
County. 

WILMINGTON,  DEL.:  New  Castle  County,  Del.; 
Salem  County,  N.  J.  J 

WTNSTON-SALEM,  N.  C:  Forsyth  County. 

WORCESTER,  MASS. :  Worcester  city,  Auburn,  • 
East  Brookfield,  Grafton,  Holden,  Lei- 
cester, Millbury,  Northborough,  North 
Brookfield,  Shrewsbury,  Spencer,  West- 
borough,  and  West  Boylston  towns  in 
Worcester  County. 

YORK,  PA.:  York  County 

YOUNGSTOWN,  OHIO:   Mahoning  and  Trumbull 
Counties,  Ohio;  Mercer  County,  Pa. 


Appendix  B 
EXPLANATION  OF  TERMS—RETAIL  TRADE 
Active  proprietors  (See  Personnel.) 

City  size 

Each  retail  store  included  in  the  194-8  Census  of  Business  was  clas- 
sified into  one  of  nine  city-size  groups  depending  on  the  number  of 
inhabitants  in  the  city  in  which  the  establishment  was  located.  At 
the  time  city  sizes  were  established  for  the  194-8  Census  of  Business, 
final  figures  from  the  1950  Census  of  Population  were  not  available 
and,  therefore,  preliminary  population  figures  were  used.  Differences 
between  these  and  final  population  figures  affect  slightly  the  retail 
trade  data  presented  in  this  report  in  relation  to  final  population 
! data  from  the  1950  Census  of  Population  to  be  presented  for  similar 
|  size  groups.  Those  unincorporated  areas,  classified  in  1940  as  urban 
i  under  special  rule  by  the  Bureau  of  the  Census,  have  been  treated  as 
:  incorporated  places  in  the  1948  Census  of  Business.  They  are  included 
in  1he  appropriate  city-size  groups  in  both  the  1939  and  194-8  censuses. 
I  Cities  of  less  than  2,500  inhabitants,  unincorporated  places,  and 
1  rural  areas  are  included  in  city-size  group  "Remainder  of  area." 
The  nine  city-size  groups  based  on  number  of  inhabitants  are: 
Cities  of  500,000  or  more       Cities  of  10,000  to  24-, 999 
Cities  of  250,000  to  499,999     Cities  of  5,000  to  9,999 
Cities  of  100,000  to  249,999     Cities  of  2,500  to  4,999 
Cities  of  50,000  to  99,999      Remainder  of  area  (inc. 
Cities  of  25,000  to  49,999       cities  of  less  than  2,500) 


I  Cooperatives  (See  Operating  types.) 

I  Credit 

Credit  sales.— In  the  Census  of  Business,  a  credit  sale  is  regarded 
as  any  sale  in  which  all  or  part  of  the  payment  for  merchandise  pur- 
chased is  deferred  until  some  time  after  delivery  of  the  merchandise. 
The  total  amount  of  credit  sales  includes  the  amount  of  down  payment 
and  amount  allowed  for  trade-in,  as  well  as  the  unpaid  balance.  The 
total  does  not  include  interest  or  carrying  charges. 

Charge  account  sales. — In  the  Census,  charge  account, or  open  account 
sales,  are  credit  sales  in  which  the  amount  of  purchase  is  charged  to 
the  account  of  the  purchaser,  and  in  which  settlement  is  made  at  the 
end  of  a  weekly,  monthly,  or  other  billing  period  depending  upon  the 
policy  of  the  store.  There  are  usually  no  interest  or  carrying  charges 
involved  in  these  transactions. 

Installment  sales. — In  the  Census,  installment  sales  include  credit 
sales  in  which  the  purchaser  agrees  to  pay  unpaid  balances  in  two  or 
more  payments  of  specified  amounts  over  a  stipulated  period  of  time. 
If  an  interest  or  carrying  charge  is  added  to  the  selling  price  it  is 
regarded  as  "other  income"  and  is  not  included  in  the  sales  figure  re- 
ported. Frequently  installment  sales  are  evidenced  by  notes  secured 
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by  liens  such  as  chattel  mortgages  on  the  goods  sold.  Retail  sales 
thus  secured  are  classed  as  installment  sales,  even  though  the  plan; 
might  require  settlement  in  a  single  payment.  Even  if  the  installment 
notes  are  immediately  discounted,  as  in  many  motor  vehicle  sales,  the 
transaction  is  treated  as  an  installment  credit  sale  for  the  full 
amount  including  any  trade-in  allowance. 

Balances  due  from  customers. — This  includes  accounts  and  notes  re- 
ceivable resulting  from  sales  to  customers  that  were  outstanding  on 
the  books  of  the  business  as  of  December  31,  19-48,  and  December  31, 
1947.  They  do  not  include  accounts  transferred  to  finance  companies, 
banks,  or  other  institutions  even  though  the  retailer  may  continue  to 
collect  payments. 

Stores  analyzing  sales. — These  are  stores  which  indicated  in  their 
194-8  Census  of  Business  report  whether  or  not  they  had  any  credit 
sales  during  194-8.  » 

Stores  with  cash  sales  only. — These  are  stores  which  indicated  inr 
their  194-8  Census  of  Business  report  that  no  part  of  their  sales  were 
credit  sales. 

Stores  with  credit  sales. — A  store  which  reported  any  amount  of  c red - 
it  sales  was  included  in  this  category,  regardless  of  the  proportion 
of  its  cash  and  credit  sales.  ' 

Direct-selling  organizations  (See  Operating  types.) 

Employees  (See  Personnel.) 

Employee  size  (See  Personnel.) 

Legal  form  of  organization 

All  retail  establishments  included  in  the  1948  Census  of  Business 
were  classified  into  one  of  the  following  legal  forms  of  organization: 
Individual  proprietorships,  partnerships,  corporations,  and  other 
legal  forms.  I 

Individual  proprietorships. — These  are  retail  establishments  owned 
by  one  individual  or  person.  "Individual  proprietorships  without 
active  proprietors"  are  establishments  in  which  the  owners  did  not 
devote  the  major  portion  of  their  working  time  to  the  businesses  during 
November  194S.  "Individual  proprietorships  with  active  proprietors" 
are  those  in  which  the  owners  did  devote  the  major  portion  of  their 
working  time  to  the  businesses  during  November  1948. 

Partnerships. — These  are  retail  establishments  owned  by  two  or  more 
persons,  each  of  whom  has  a  financial  interest  in  and  responsibility  r 
for  the  business.  In  "Partnerships  without  active  proprietors"  none 
of  the  partners  devoted  the  major  portion  of  their  working  time  to  the 
businesses  during  November  1948.  In  "Partnerships  with  active  pro- 
prietors" at  least  one  partner  actively  devoted  the  major  portion  of 
his  working  time  to  the  business  during  November  1948. 

Corporations . — These  are  retail  establishments  owned  by  an  organiza- 
tion or  company  legally  incorporated  under  State  laws.  Cooperative 
associations  incorporated  under  either  regular  corporation  laws  or 
under  the  special  cooperative  association  laws  are  included  in  this 
legal  form. 

Other  legal  forms. — These  are  retail  establishments  having  ownership 
under  legal  forms  not  defined  above.  Included  in  this  legal  form  are 
cooperative  associations  not  incorporated  under  the  regular  corpora- 
tion laws  or  under  special  cooperative  associations  laws;  and  under 
miscellaneous  ownership  types  such  as  estates,  receiverships,  etc. 
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j Hail-order  houses  (See  Operating  types.) 

i  Merchandise  inventories 

As  used  in  the  Census  of  Business  the  term  "Inventories"  means  stocks 
i of  goods  held  for  sale,  valued  at  cost.  Merchandise  inventories  in 
i  retail  stores  are  the  cost  value  of  stocks  of  goods  held  for  sale  in 
|  the  stores. 

Merchandise  inventories  do  not  include  the  value  of  fixtures,  fur- 
nishings, or  other  equipment  used  in  the  warehouse  or  store  operations. 
Inventories  were  reported  for  the  beginning  and  close  of  the  calendar 
iyear  194-8  except  for  some  businesses  which  used  a  fiscal  year  rather 
•than  the  calendar  year  for  accounting  purposes.  Data  so  reported  have 
i  been  accepted  and  included  in  the  tabulations  without  further  adjust- 
jment. 

j  Merchandise  lines 

Merchandise  lines  are  groups  of  related  commodities  or  commodities 
J  grouped  on  a  departmental  basis  which  were  established,  for  census 
i purposes,  in  consultation  with  representatives  of  trade  organizations, 
I  market  research  groups,  statistical  organizations, and  others.  Twenty- 
jsix  sets  of  merchandise  lines  referred  to  as  "patterns"  were  developed, 
'one  for  each  group  of  related  kinds  of  business,  to  fit  the  depart- 
mental organization  and  the  records  of  reporting  stores.  This  made  it 
possible  for  the  great  majority  of  stores  to  report  their  sales  by 
merchandise  line. 

Stores  analyzing  merchandise  line  sales,  total. — This  refers  to  the 
number  and  total  sales  of  stores  which  analyzed  their  sales  by  mer- 
chandise line.  The  total  sales  of  stores  analyzing  is  the  sum  of  the 
i sales  of  the  various  merchandise  lines  shown  in  the  table. 

Stores  not  analyzing  merchandise  line  sales. — This  refers  to  the 
actual  or  estimated  number  and  total  sales  of  stores  which  did  not 
furnish  an  analysis  of  merchandise  line  sales. 

Operating  types 


Cooperatives . — A  retail  cooperative  store  is*  one  which  is  owned  by 
an  association  of  consumers  of  the  merchandise  handled  by  the  store. 
Most  of  them  are  incorporated  under  State  cooperative  association  laws. 
In  general,  the  distinguishing  features  of  a  cooperative  are  patronage 
dividends  based  on  the  volume  of  purchases  by  the  member,  and  a  limi- 
tation of  one  vote  per  member  regardless  of  the  amount  of  stock  owned. 
The  stores  are  open  to  the  public,  as  a  rule,  but  are  generally  pa- 
tronized primarily  by  members  of  the  association  operating  "the  business, 

There  are  two  types  of  cooperatives  included  in  this  category,  "Con- 
sumer cooperatives"  in  which  the  membership  is  primarily  nonfarmers, 
and  "Retail  stores  of  farm  cooperatives"  in  which  the  membership  is 
\ primarily  farmers.  Such  farmer  organizations  frequently  function  as 
cooperative  marketing  associations  and,  in  addition,  operate  retail 
I  stores  to  supply  their  membership  with  products  necessary  for  running 
ja  farm,  e.g.,  hay,  grain,  feed,  gasoline,  and  oil.  Only  the  retail 
'i stores  of  such  cooperative  associations  are  included  in  Retail  Trade. 

Direct-selling  organizations. — These  establishments  are  the  sales 
lOffices  or  headquarters  from  which  crews  of  canvassers  operate  to  sell 
jfrom  house-to-house.  However,  milk  dealers  who  make  door-to-door  de- 
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liveries  and  bakeries  which  sell  house-to-house  are,  for  census  pur- 
poses, not  considered  to  be  direct-selling  organizations. 

Mail-order  houses. — These  are  establishments  selling  merchandise- 
primarily  by  mail  from  catalogs  and  direct-mail  solicitation.  The  re- 
tail stores  of  mail-order  concerns  are  not  included  in  this  category. 

Paid  employees  (See  Personnel.) 

Part-  and  full-year  operations 

Stores  operated  entire  year. — Included  in  this  category  were: 

(1)  Stores  which  commenced  operations  on  or  before  January  1,194-8, 
and  which  were  still  in  operation  at  the  end  of  194-8. 

(2)  Stores  which  changed  ownership  during  194-8,  and  for  which  data 
for  the  194-8  operations  of  the  previous  owner  were  included  in  the  re- 
port. 

(3)  Seasonal  stores,  which  are  normally  operated  only  for  a  part 
of  the  year. 

Stores  not  operated  entire  year. — Stores  included  as  part-year  stores  !" 
were: 

(1)  New  business,  commencing  operations  after  January  1,  194-8. 

(2)  Stores  which  changed  ownership  during  194-8,  and  for  which  no 
data  on  the  194-8  activities  of  the  previous  owner  were  available. 

(3)  Stores  going  out  of  business  during  194-8. 

Pay  roll 

Pay  roll,  entire  year,  includes  all  compensation  (salaries,  wages,  [j 
commissions,  and  bonuses)  paid  during  the  year  to  all  employees.  For 
corporations,  it  includes  amounts  paid  to  officers  and  executives;  it  t 
does  not  include  compensation  for  proprietors  or  firm  members  of  un-  ,. 
incorporated  businesses.;,;  Excluded  from  pay  roll  are  the  value  of  pay-  L 
ments  in  kind,  such  as  free  meals,  lodgings,  etc.,  or  amounts  received 
by  employees  as  tips,  etc.  Pay  roll  is  reported  before  deduction  for 
Social  Security,  income-tax  withholding,  insurance,  dues,  etc. 

Period  established  or  acquired 

The  period  established  or  acquired  of  each  retail  store  was  the  year 
in  which  the  store  was  established  or  acquired  under  the  ownership  at  f- 
the  end  of  194-8.  Mere  change  of  name,  without  a  change  of  the  actual 
owners  was  not  considered  a  change  of  ownership,  neither  was  a  change 
of  location  of  the  establishment  if  it  continued  at  the  new  location 
under  the  same  ownership.  However,  a  change  in  the  legal  form  of  or-  ; 
ganization,  e.g.,  from  partnership  to  corporation,  was  considered  a 
change  in  ownership,  and  the  acquisition  date  reported  was  that  in 
which  the  change  of  legal  form  took  place. 

Establishments  which,  at  the  end  of  1948,  were  operated  by  original 
owners  were  classified  by  date  of  establishment.  Others  were  classi- 
fied by  latest  date  the  business  changed  hands  prior  to  "the  end  of  194-8. 

Personnel 

Paid  employees. — Paid  employees  consist  of  the  number  of  employees, 
including  salaried  officers  and  executives  of  corporations, who  were  on 
the  pay  roll  for  the  workweek  ended  nearest  November  15,  194-8. 

"Full  workweek  employees". — "Full  workweek  employees"  include  em- 
ployees whether  regular  or  seasonal,  who,  for  a  specified  pay  period, 
were  paid  for  working  at  least  the  number  of  hours  typically  worked  in  - 
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!  a  week  by  employees  of  the  reporting  establishment.  All  other  employees 
I  paid  during  that  workweek  were  reported  as  part-workweek  employees. 

Active  proprietors  of  unincorporated  businesses. — Active  proprietors 
!  include  owners  or  partners  of  unincorporated  businesses  who  devoted 
j  the  major  portion  of  their  time  to  operation  of  the  business  during 
|  November  194-8. 

Unpaid  family  workers  of  unincorporated  businesses. — Unpaid  family 
\  workers  consist  of  the  number  of  family  members  (wives, sons,  daughters, 
'  etc.)  who  worked  in  the  business  during  November  194-8,  but  were  not 
I  paid  a  wage  or  salary.  Family  workers  paid  a  wage  or  salary  are  in- 
:  eluded  in  the  count  of  employees  and  their  compensation  included  in 
'  pay  roll. 

Employee  size. — Each  retail  store  included  in  the  1948  Census  of 
I  Business  was  classified  into  one  of  eleven  employee-size  groups  on  the 
I  basis  of  the  total  number  of  employees  on  the  pay  roll  for  the  work- 
I  week  ended  nearest  November  15,  194-8.  Active  proprietors  and  unpaid 
j  family  workers  were  not  regarded  as  employees  in  establishing  employee 
j  sizes.  Seasonal  businesses  and  businesses  which  commenced  operations 
j  during  1948  are  included  in  "the  employee-size  group  "No  paid  employees" 
j  if  they  were  not  in  operation  during  the  week  of  November  15;  if  such 
stores  were  in  operation  during  that  workweeTc,  they  are  included  in 
I  the  appropriate  size  group  on  the  same  basis  as  stores  operating  the 
I  entire  year. 

Proprietors  (See  Personnel.) 

Stores 

Stores  are  separate  places  of  business  primarily  engaged  in  selling 
merchandise  at  retail.  In  addition  to  ordinary  retail  stores  such  as 
grocery  and  hardware  stores,  this  classification  includes  eating  and 
drinking  places,  milk  dealers,  gasoline  service  stations, market  stands 
(except  farmers'  stands),  lumber  and  coal  yards,  mail-order  houses, 
direct  selling  (house-to-house)  establishments,  and  establishments 
selling  through  coin-operated  vending  machines.  Only  business  estab- 
lishments obtaining  their  primary  source  of  receipts  from  retail  sales 
of  merchandise  are  classified  as  retail. 

Data  for  retail  leased  departments  located  in  retail  stores  are  com- 
bined with  data  for  the  store  in  which  located  and  are  not  reported  or 
counted  as  separate  stores.  Retail  leased  departments  not  located  in 
retail  stores,  however,  are  reported  and  tabulated  as  separate  retail 
stores.  Retail  Trade  tables  exclude  "service"  leased  departments, 
such  as  watch  repair,  beauty  shop,  shoe  repair,  and  other  leased  de- 
partments deriving  a  major  source  of  receipts  from  services  to  cus- 
tomers . rather  than  from  sale  of  merchandise. 

Although  the  1948  Census  of  Business  enumerated  all  retail  stores 
regardless  of  size,  tabulations  exclude  data  for  stores  which  operated 
j  during  the  entire  year  194-8  but  had  sales  of  less  than  $500.  In  1939, 
j  the  corresponding  figure  for  exclusion  from  the  tabulations  was  $100. 

j Sales  size  (See  Sales.) 

Sales 

Sales  include  total  receipts  from  customers  during  1948,  after  de- 
duction of  refunds  or  allowances  for  merchandise  returned  by  customers. 
Sales  include  receipts  from  repairs  and  from  other  services  to  cus- 
tomers, and  sales  for  resale,  but  exclude  amounts  not  received  from 
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customers,  such  as  income  from  investments, rental  of  real  estate,  etc. 
They  do  not  include  the  amount  of  local  and  State  sales  taxes  or  Fed- 
eral excise  taxes  which  are  collected  by  the  store  directly  from  cus- 
tomers, and  paid  directly  by  the  store  to  a  local,  State,  or  Federal 
taxing  agency.  Gasoline,  liquor,  tobacco, and  other  excise  taxes  which 
are  paid  by  the  manufacturer  or  wholesaler  and  passed  along  to  the  re- 
tailer are  included. 

The  sales  figures  therefore  represent  total  sales  and  receipts  of 
all  establishments  primarily  engaged  in  Retail  Trade.  They  do  not  in- 
clude sales  at  retail  accounted  for  by  manufacturers,  wholesalers, 
service  establishments,  and  other  businesses  whose  primary  activity  is 
other  than  Retail  Trade. 

Sales  size. — Each  retail  store  included  in  the  1948  Census  of  Business 
was  classified  into  sales-size  groups  depending  upon  the  volume  of 
total  sales  and  receipts  of  the  store  during  194-8. 

Size  of  organization 

Single  and  multiunit  stores. — A  store  is  classified  as  a  single  unit 
if  it  is  operated  by  a  firm  which  operated  only  one  store,  or  no  other 
store  in  the  same  general  kind  of  business  as  the  store  concerned.  A 
store  is  classified  as  a  multiunit  if  it  is  one  of  two  or  more  stores 
in  the  same  general  kind  of  business  operated  by  the  same  firm. 

Stores  operated  entire  year  (See  Part-  and  full-year  operations. ) 

Stores  not  operated  entire  year  (See  Part-  and  full-year  operations.) 

Trucks 

Trucks  and  truck- tractors . — Trucks  are  distinguished  from  truck- 
tractors  in  that  the  pay-load  is  hauled  on  the  truck  whereas,  in  the 
case  of  the  truck- tractor,  it  is  towed  in  a  semitrailer. 

Manufacturers'  rated  capacity. — This  is  the  rating  assigned  by  the 
truck  manufacturer.  It  should  be  noted  that  there  is  no  exact  rela- 
tionship between  such  rated  capacity  and  the  actual  load-carrying  ca- 
pacity. For  example,  trucks  rated  1-1/2  tons  can  and  do  frequently 
carry  loads  of  several  tons.  However, classification  by  manufacturers' 
rated  capacity  was  used  in  the  194-8  Census  of  Business  since  it  was 
the  only  uniform  basis  for  size  indication  available  at  that  time.  In 
spite  of  its  limitations  in  indicating  pay-load  capacity, manufacturers' 
rated  capacity  does  make  it  possible  to  evaluate  the  usage  of  light 
trucks,  medium  trucks,  and  heavy  trucks  in  a  given  kind  of  business, 
and  between  different  kinds  of  business. 

Stores  reporting  data  on  trucks  and  truck-tractors. — These  are  stores 
which  reported  whether  or  not  they  operated  trucks  and  truck-tractors 
during  December  1948. 

Stores  not  operating  trucks  and  truck-tractors. — These  are  stores 
which  stated  that  they  did  not  operate  a  truck  or  truck- tractor. 

Stores  operating  trucks  and  truck-tractors. — These  are  stores  which 
reported  operation  of  some  trucks  and  truck-tractors  during  December 
1948. 

Stores  not  reporting  data  on  trucks  and  truck-tractors. — These  are 
stores  which  failed  to  report  whether  or  not  they  operated  trucks  and 
truck- tractors . 

Unpaid  family  workers  (See  Personnel.) 
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U.    S.    Census    of   Business:       1948 
THE    FURNITURE    TRADE 

INTRODUCTION 

The  Trade  Series. — This  is  one  of  a  series  of  reports  presenting  1948 
'Census,  of  Business  data  for  a  number  of  trades  or  kinds  of  business. 
I  In  each  report  data  have  been  assembled  on  a  variety  of  subjects  per- 
jtinent  to  the  particular  trade  or  trades  covered  by  the  report.  For 
;the  most  part,  the  information  included  is  also  available  in  1948  Cen- 
jsus  of  Business  Area  and  Subject  Bulletins.  The  following-  reports  are 
I  included  in  the  Trade  Series.  The  letter  designations  indicate  the 
;  segments  of  trade  which  have  been  included  in  the  particular  report. 
»R"  denotes  Retail,  "W"  Wholesale,  and  "S"  Service  Trades. 

The  Grocery  Trade  (RW) 

Department  Stores  (R) 

Variety  Stores  (R) 

The  Electrical  Goods  Trade  (RWS) 

The  Automotive  Trade  (RWS) 

The  Drug-  Trade  (RW) 

The  Jewelry  Trade  (RWS) 

Marketing  by  Producers  of  Basic  Iron 

and  Steel  Products  (W) 
The  Motion  Picture  Trade  (S) 
The  Apparel  Trade  (RW) 
The  Furniture  Trade  (RWS) 
The  Lumber  Trade  (RW) 
The  Hardware,  Plumbing-,  and  Heating-  ^Equipment 

Trade  (RW) 
The  Optical  Goods  Trade  (RW) 

Authority  for  the  census. — The  1948  Census  of  Business  was  conducted 
on  the  basis  of  direct  enumeration  of  business  establishments  under 
provision  of  the  Act  of  June  19,  1948.  Previous  Business  Censuses 
coveredthe  years  1929,  1933,  1935,  and  1939.  Historical  data  in  the 
Trade  Series  are  limited  to  the  years  1939,  1935,  and  1929.  No  fig- 
ures are  included  for  the  year  1933. 

Establishment  basis  of  the  census. — A  separate  report  was  obtained 
for  each  location  where  business  was  conducted,  including-  each  lo- 
cation of  multiunit  organizations.  Each  report  in  the  census  was  tab- 
ulated in  accordance  with  the  physical  location  of  the  store  or  estab- 
lishment at  which  the  business  was  conducted. 

Scope  of  the  census. — The  1948  Census  of  Business  covers  Retail 
Trade,  Wholesale  Trade,  and  Service  Trade,  including-  hotels  and  places 
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of  amusement  in  continental  United  States  and  the  Territories  of 
Alaska  and  Hawaii.  These  trade  groups  correspond,  with  minor  excep-- 
tions,  to  the  classifications  established  in  volume  II  of  the  Standard 
Industrial  Classification  Manual,  issued  May  194-9  under  the  sponsor- 
ship of  the  Division  of  Statistical  Standards,  Bureau  of  the  Budget. 

194-8  Census  of  Business  publications. — Already  published  194-8  Census 
of  Business  reports  include  separate  Retail,  Wholesale,  and  Service 
Trade  Bulletins  for  each  State,  as  well  as  a  summary  for  continental 
United  States.  For  the  Territories  of  Alaska  and  Hawaii,  single 
bulletins  combine  data  for  the  major  trade  categories.  Data  in  the 
Area  Bulletins  are  limited  to  basic  census  information  on  number  of 
establishments,  sales  and  receipts,  pay  roll,  employees,  proprietors;: 
and  unpaid  family  workers,  etc.,  classified  by  area  and  kind  of  busi- 


Also  published  is  a  series  of  Subject  Bulletins  for  each  of  the)} 
three  major  trade  divisions — retail,  wholesale, and  service — on  a  vari- 
ety of  topics  such  as  inventories,  sales  size,  single  unit  and  multi-^ 
unit  business,  merchandise  line  sales,  credit,  etc.  A  single  bulletin: 
covering  all  subjects  for  all  three  trade  divisions  has  been  issued^ 
for  Alaska  and  a  similar  one  issued  for  Hawaii.  Each  of  the  bulletins; 
contains  information  by  kind  of  business  and  area,  the  amount  and: 
nature  of  detail  varying  with  the  nature  of  the  subject  presented. 

The  bulletins  described  above  have  been  assembled  into  the  following 
volumes: 

Volume  I    Retail  Trade  -  General  Statistics,  Part  1 
Volume  II   Retail  Trade  -  General  Statistics,  Part  2, 

and 'Merchandise  Line  Sales  Statistics 
Volume  III  Retail  Trade  -  Area  Statistics 
Volume  IV   Wholesale  Trade  -  General  Statistics  and 

Commodity  Line  Sales  Statistics 
Volume  V    Wholesale  Trade  -  Area  Statistics 
Volume  VI   Service  Trade  -  General  Statistics 
Volume  VTI  Service  Trade  -  Area  Statistics 

How  to  order  bulletins  and  volumes. — Subject  and  Area  Bulletins, [ 
Trade  Series  reports,  and  volumes  may  be  purchased  from  the  Superin- 
tendent of  Documents.  Announcements  and  forms  for  ordering  Census  off 
Business  Bulletins  and  volumes  may  be  requested  from  any  of  the  Field 
Offices  of  the  U.  S.  Department  of  Commerce,  the  Bureau  of  the  Census, 
or  from  the  Superintendent  of  Documents,  Washington  25,  D.  C. 

Contents  of  this  report 

This  report  presents  final  data  forlhe  Wholesale  and  Retail  Furniture 
Trade,  and  also  includes  data  on  the  Upholstery,  Furniture  Repair  Trade. 
The  Wholesale  Furniture  Trade  covers  household  and  office  furniture 
wholesalers,  sales  branches  and  of f ices  of  furniture  manufacturers,  and 
furniture  brokers  and  agents.  The  Retail  Furniture  Trade  covers  the 
activities  of  furniture  stores.  The  detail  published  is  essentiallj 
determined  by  requirements  of  census  law  which  are  directed  at  pre- 
venting disclosure  of  figures  for  individual  businesses. 


WHOLESALE  TRADE 

iScope 

i  The  wholesale  furniture  trade  as  measured  in  this  report  covers  the 
jtypes  of  establishments  described  below. 

Furniture  wholesalers 

Household  furniture  wholesalers 
Office  furniture  wholesalers 


Sales  branches  (with  stocks)  of  furniture  manufacturers 
Sales  branches  of  household  furniture  manufacturers 
Sales  branches  of  office  furniture  manufacturers 

Sales  offices  (without  stocks)  of  furniture  manufacturers 
Sales  offices  of  household  furniture  manufacturers 
Sales  offices  of  office  furniture  manufacturers 

I  Furniture  agents  and  brokers 

•I 

J  Data  are  presented  in  tables  1  through  17  for  some  or  all  of  the 
:^Lbove  types  of  establishments.  Each  table  indicates  the  segment  of 
She  trade  covered.  Following  are  descriptions  of  the  wholesale  busi- 
ness classifications  included  in  this  report. 

i  Furniture  wholesalers. — Includes  establishments  or  businesses,  usually 
pef erred  to  as  wholesalers,  distributors,  jobbers,  etc.,  primarily 
engaged  in  buying,  taking  title  to,  physically  storing  and  selling 
household  and  office  furniture  at  wholesale  principally  to  retailers 
(and  to  industrial  and  commercial  users.  The  term  "wholesalers"  is  used 
[broadly  hereto  include  service  wholesalers  in  the  domestic  market,  ex- 
jporters,  importers,  and  limited-function  wholesalers.  Separately  in- 
corporated sales  subsidiaries  of  manufacturing  companies,  buying  and 
selling  furniture  on  their  own  account,  are  included  in  this  major  group. 

Household  furniture  wholesalers — Wholesalers  primarily  engaged  in 
selling  living  room,  bedroom, dining  room,  kitchen,  porch,  garden,  hall, 
and  juvenile  furniture  made  of  wood,  metal,  reed,  rattan,  willow,  or 
fiber. 

Office  furniture  wholesalers — Wholesalers  primarily  engaged  in  sell- 
ing wood,  metal,  or  fiber  office  furniture,  such  as  chairs,  desks, 
tables,  filing  cabinets  and  bookcases,  etc.  Establishments  primarily 
selling  office  machines  and  equipment  are  not  included  here  as  they  are 
classified  in  the  "Office  machines,  equipment"  trade  and  those  primarily 
selling  store  fixtures  in  the  "Store  machines,  fixtures"  trade. 

Sales  branches  and  offices  of  manufacturers.— Includes  establishments 
maintained  apart  from  manufacturing  plants  by  manufacturing  companies 
primarily  for  selling  or  marketing  their  products  at  wholesale.  Sales 
branches  or  offices  located  at  manufacturing  plants  or  at  general  ad- 
ministrative offices  of  manufacturers  are  excluded  unless  operated  as 
separate  and  distinct  businesses.  Separately  incorporated  sales  sub- 
sidiaries of  manufacturing  companies  identified  with  the  parent  company 
|and  selling  its  products  only  are  included  here. 

Sales  branches  (with  stocks)  of  furniture  manufacturers. — Are  dis- 
tinguished from  sales  offices  by  the  fact  that  the  former  maintain 
facilities  for  the  physical  storage,  handling,  and  delivery  of  at  least 
l a  portion  of  the  merchandise  sold. 

Sales  branches  of  household  furniture  manufacturers — Sales  branches 
(with  stocks)  of  manufacturers  of  living  room,  bedroom,  dining  room, 
kitchen,  porch,  garden,  hall,  and  juvenile  furniture. 
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Sales  branches  of  office  furniture  manufacturers — Sales  branches 
(with  stocks)  of  manuf ac turers  of  wood,  metal,  or  fiber  office  furniture" 
such  as  chairs,  desks,  tables,  filing  cabinets,  and  bookcases. 

Sales  offices  (without  stocks)  of  furniture  manufacturers* — Are  dis- 
tinguished from  manufacturers'  sales  branches  by  the  fact  that  sales 
offices  do  not  maintain  facilities  for  the  physical  storage,  handling,- 
and  delivery  of  merchandise  sold.  P 

Sales  offices  of  household  furniture  manufacturers — Sales  offices^ 
(without  stocks)  of  manufacturers  of  living  room,  bedroom,  dining  room, 
kitchen,  porch,  garden,  and  juvenile  furniture. 

Sales  offices  of  office  furniture  manufacturers — Sales  offices 
(without  stocks)  of  manufacturers  of  wood,  metal,  or  fiber  office  furni- 
ture such  as  chairs,  desks,  tables,  filing  cabinets,  and  bookcases. 

Furniture  agents  and  brokers. — Establishments,  the  operators  of  which 
are  in  business  for  themselves,  negotiating  sales  or  purchases  of  house 
hold  and  office  furniture  for  others  in  domestic  or  foreign  trade,  but- 
who  do  not  as  a  rule  take  title  to  the  merchandise.  They  may  represent 
a  single  client  or  a  group  of  clients,  either  buyers  or  sellers  but  not: 
both  in  the  same  transaction,  and  compensation  is  usually  in  the  form 
of  commissions  or  brokerage.  Sales  as  shown  for  agents  and  brokers 
represent  the  sales  value  of  the  goods  in  the  transaction  negotiated 
and  include  some  approximation  as  some  of  them  do  not  maintain  records 
of  the  dollar  sales.  In  such  cases  carefully  prepared  estimates  are- 
included . 

RETAIL  TRADE 

1 
Scope 

The  retail  furniture  trade  as  measured  in  this  report  covers  retail  i 
establishments  classified  as  furniture  stores.  Information  is  also 
included  on  other  retail  kinds  of  business  in  which  furniture  and  home  - 
furnishings  are  sold  in  significant  quantities.  Descriptions  of  the 
kinds  of  business  for  which  Retail  Trade  data  are  included  in  this 
report  follow: 

Furniture  stores. — These  are  retail  establishments  primarily  engaged  ' 
in  selling  household  furniture.  These  stores  may  also  sell  home  fur- 
nishings, major  appliances,  and  floor  coverings.  Establishments  pri-  I 
marily  engaged  in  selling  office  furniture  are  classified  in  Wholesale  } 
Trade . 

Related  kinds  of  business: 

General  stores— These  are  retail  establishments  usually  located 
in  rural  communities  and  primarily  engaged  in  selling  a  general  line  i 
of  merchandise  of  which  the  most  important  line  is  food,  and  the  more 
important  subsidiary  lines  are  notions,  apparel,  farm  supplies,  and  \ 
gasoline.  These  stores  are  usually  known  as  country  general  stores. 

Department  stores — These  are  retail  stores  carrying  a  general  line 
of  apparel,  such  as  suits,  coats,  dresses,  and  furnishings;  home  fur- 
nishings, such  as  furniture,  floor  coverings,  curtains,  draperies,  " 
linen,  major  household  appliances;  and  housewares  such  as  table  and 
kitchen  appliances,  dishes,  and  utensils.  These  and  other  merchandise 
lines  are  normally  arranged  in  separate  sections  or  departments  with 
the  accounting  on  a  departmentalized  basis.  The  departments  and  func-  \ 
tions  are  integrated  under  a  single  management.  Establishments  in- 
cluded in  this  classification  must  normally  employ  25  or  more  persons. 
Dry  goods,  general  merchandise  stores — These  are  retail  establish- 
ments primarily  engaged  in  selling  piece  goods,  or  a  combination  of 
men's  and  women's  apparel,  dry  goods,  hardware,  homewares  or  home  fur- 
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I 

Jnishings,  etc.  Yarn  and  notion  shops  are  included  in  this  category. 
•[Stores  selling  commodities  covered  in  the  definition  for  "Department 
(stores,"  but  normally  having  less  than  25  employees,  are  also  included 
| in  this  industry. 

Floor  covering  stores — These  are  retail  establishments  primarily 
lengaged  in  selling  floor  coverings,  such  as  rugs,  carpets,  linoleum, 
land  related  products.  Establishments  included  in  this  industry,  which 
jmay  incidentally  perform  installation,  are  to  be  distinguished  from 
icontractors  primarily  engaged  in  installing  floor  coverings  which  are 
Inot  included  in  the  1948  Business  Census. 

Drapery,  curtain,  upholstery  stores — These  are  retail  establish- 
ments primarily  engaged  in  selling  draperies,  curtains,  and  upholstery. 
Establishments  primarily  engaged  in  upholstering  or  repairing  furniture 
re  classified  in  the  Service  Trades. 

Antique  stores — These  are  retail  establishments  primarily  engaged 
in  selling  antique  furniture,  home  furnishings,  and  objects  of  art. 
Stores  selling  reproductions  of  period  furniture  are  classified  as 
"Furniture  stores,"  and  those  primarily  engaged  in  furniture  restora- 
tion and  repair  are  included  in  Service  Trade. 

Lumber  yards — These  are  retail  establishments  primarily  engaged  in 
selling  rough  or  dressed  lumber,  wood  shingles,  interior  woodwork, 
(moulding,  doors,  sash,  frames,  and  other  millwork.  Sales  are  made 
locally,  primarily  to  home  owners,  farmers,  and  special  trade  contrac- 
tors. Establishments  selling  primarily  to  builders  and  general  con- 
tractors are  classified  in  Wholesale  Trade. 

Building  materials  dealers — These  are  retail  establishments  pri- 
marily engaged  in  selling  building  materials  other  than  lumber  and 
millwork,  such  as  brick  and  tile,  cement,  sand  and  gravel,  lime  and 
plaster,  and  composition  wallboard  and  roofing  materials.  Sales  are 
toade  locally,  primarily  to  home  owners,  farmers,  and  special  trade 
'contractors.  Establishments  selling  primarily  to  builders  and  general 
contractors  are  classified  in  Wholesale  Trade. 

Paint,  glass,  wallpaper  stores — These  are  retail  establishments 
primarily  engaged  in  selling  paint,  glass,  and  wallpaper,  or  any  com- 
bination of  these  lines.  Establishments  primarily  engaged  in  install- 
ing glass  were  not  included  in  the  1948  Business  Census. 

Hardware  stores — These  are  retail  establishments  primarily  engaged 
in  selling  a  number  of  basic  hardware  lines  such  as  tools,  builders' 
hardware,  paint  and  glass,  housewares  and  household  appliances,  cut- 
lery, and  roofing  materials.  These  establishments  may  also  sell  farm 
implements. 

Furniture  stores  (second-hand) — These  are  retail  stores  primarily 
engaged  in  selling  used  household  furniture. 

The  Retail  Trade  sample 


All  retail  stores  were  enumerated,  without  regard  to  kind-of-business 
classification,  as  members  of  one  of  two  groups.  In  general,  the  first 
group  consisted  of  those  stores  which  had  $100,000  or  more  as  their 
total  sales  and  receipts  in  1948,  or  were  members  of  a  multiunit  organ- 
ization, or  contained  a  leased  department.  Members  of  this  group  were 
(requested  to  report  merchandise  line  sales  information,  credit  infor- 
Imation,  merchandise  inventories  at  cost,  information  on  trucks  operat- 
ed, and  data  on  self-service  features,  in  addition  to  the  basic  data 
reported  by  all  stores  such  as  total  sales,  pay  roll,  and  number  of 
[employees . 

!  The  second  group  consisted  of  all  other  retail  stores,  namely,  small 
Bingle-unit  stores.  A  random  sample  of  this  group  was  selected  system- 


atically  by  each  field  enumerator  for  the  purpose  of  including  one  in 
ten  of  this  group.  Those  in  the  sample  were  requested  to  report  the 
same  information  as  the  members  of  the  first  group,  while  the  remainder, 
reported  basic  data  only. 

The  data  presented  in  the  United  States  and  geographic  division  tables 
represent  data  as  reported  by  large  stores  and  multiunits,  plus  small 
store  information  estimated  on  the  basis  of  the  figures  submitted  by 
the  sample  of  one  in  ten  of  these  stores. 

The  estimates  for  the  small  single-unit  stores  were  prepared  by 
multiplying  by  ten  the  data  submitted  in  the  sample  reports  after  an 
adjustment  had  been  made  at  the  geographic  division  level  so  that  the 
number  of  sample  reports  for  each  of  58  kind-of -business  classes 
equalled  one-tenth  of  the  total  number  of  the  stores  enumerated  in  the 
kind  of  business.  This  adjustment  was  made  by  randomly  eliminating  or 
duplicating  the  required  number  of  sample  reports. 

Figures  in  tables  28  to  32  are  estimates  based  on  a  sample  and  con- 
sequently would  not  necessarily  be  in  exact  agreement  with  data  based 
on  a  complete  enumeration.  Thus,  sales  for  a  kind  of  business,  as 
shown  in  tables  28  to  32  may  differ  from  that  shown  in  tables  18  through 
27,  and  33  where  this  figure  is  the  total  reported  by  each  establish- 
ment, whether  or  not  in  the  sample.  However,  as  a  result  of  the  pro- 
cedure outlined  above,  the  total  number  of  stores  shown  for  a  kind-of - 
business  class  which  is  one  of  the  58  will  agree  (except  for  differ- 
ences caused  by  rounding)  with  the  number  of  stores  actually  enumerated 
in  that  class.  The  total  number  of  stores  shown  for  a  subdivision  of 
any  of  the  58  kind-of -business  classes  will  not  necessarily  agree  witt 
the  known  number  because  of  sampling  variability. 


Table  I.— SAMPLING  VARIABILITY— MERCHANDISE  INVENTORIES,  . 
CREDIT,  AND  TRUCKS— UNITED  STATES 

• 

Item 

Furniture 
stores 

! 

Merchandise  inventory. 

(*) 

3* 

1 
1 

1 
1 

1 

1 

1 
2 

Credit: 
Sales: 

Cash  sales  by  cash  stores 

Charge  account  sales  by  credit  stores 

Installment  sales  by  credit  stores 

Balance  due: 

On  charge  account  sales 

On  installment  sales 

Trucks: 

Total  trucks 

| 

Stores  operating  trucks: 

Number 

a 

Total  sales 

Number  of  stores  not  operating  trucks 

*  Sampling  variability  is  less  than  l/2  of  1  percent. 
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Sampling  reliability  of  the  estimates 

When  the  data  are  estimated  from  a  sample,  exact  agreement  with  the 

results  that  would  have  been  obtained  from  a  complete  enumeration  is 

not  expected.  Approximate  measures  of  the  differences  which  arise 

from  sampling  in  the  estimates  of  the  merchandise  line  sales,  credit 

sales,  and  merchandise  inventories  presented  in  this  report  are  given 

below.  These  measures  do  not  include  biases  arising  from  the  use  of 

j  different  questionnaires,  different  processing  of  sample  and  nonsample 

;  reports,  difference  of  response,  and  in  nonreporting  biases.  It  should 

j  be  observed  that  some  of  these  biases  also  can  arise  in  complete  enu- 

I  merations  where  sampling  procedures  are  not  used. 

Table  II.— SAMPLING  VARIABILITY— MERCHANDISE  LINE  SALES- 
UNITED  STATES 


If  the  kind  of  business 
is — 


And  if  the  merchandise  line  is 
handled  by  the  following  per- 
centage of  stores: 


10C$  80#   60#  40$  20#  IQf,     5# 


Then  the  chances  are  about  two 
out  of  three  that  estimated 
sales  of  the  merchandise  line 
would  differ  from  the  results 
of  a  complete  enumeration"  by 
less  than: 


Furniture  stores 

!  Floor  covering  stores 

'   Drapery,  curtain, upholstery  stores 
;  Antique  stores 

General  stores 

Department  stores 

Dry  goods,  general  merchandise 
stores 

Lumber  goods  * 

Building  materials  dealers 

Paint,  glass,  wallpaper  stores.... 

Hardware  stores . , 

Furniture  stores  (second-hand).... 


2 
A 

7 

1 


1 

(*) 

1 
2 
1 
6 


1* 

3 

5 

8 

2 


1 

(*) 
1 
3 
1 

7 


1* 

3 

6 

9 

2 


1 

(*) 

1 
3 

1 


1* 

8 

11 

3 


1 
1 
2 

2 
10 


1* 

6 
11 
16 

4 


2 
1 
3 
6 
2 
14 


2* 

8 
16 
23 

6 


2 
1 
A 
8 
3 
21 


3* 
12 
22 
32 

8 


3 
2 
5 

12 
5 

29 


*  Sampling  variability  less  than  l/2  of  1  percent. 

The  estimates  for  geographic  divisions  are  sub ject  to  larger  sampling 

variability  because  the  sample  for  each  is  smaller  than  the  national 

sample.  Table  III  below  shows  how  many  times  larger  is  the  sampling 

variability  for  each  division  as  compared  with  that  for  the  Nation. 

The  use  of  the  tables  II  and  III  can  be  illustrated  by  the  following 

j  example.   Data  in  table  28  indicate  that  estimated  sales  of  major 

,  household  appliances  by  "Furniture  stores"  amounted  to  $380,237,000 

j  for  the  United  States  and  $60,052,000  for  the  Middle  Atlantic  Division. 

j  Reference  to  column  3  of  table  28  shows  that  this  merchandise  line 

is  handled  by  15,596  of  the  27,563  stores,  or  by  56  percent  of  the 

stores  analyzing  sales.   Turning  to  table  II  above  and  referring  to 

j  the  line  for  "Furniture  stores,"  a  sampling  variability  of  approxi- 

i  mately  one  percent  is  found.   This  is  the  guide  to~  the  sampling 

variability  for  the  national  figure.  Since  the  multiplication  factor 


Table  III.-- MULTIPLICATION  FACTORS  FOR  SAMPLING  VARIABILITY- 
GEOGRAPHIC  DIVISIONS 


Geographic  division 


Refer  to  the  sampling 
variability  for  the 
United  States  and 
multiply  by — 


New  England 

Middle  Atlantic 
East  North  Central. 
West  North  Central, 
South  Atlantic 
East  South  Central, 
West  South  Central, 

Mountain , 

Pacific. , 


for  the  Middle  Atlantic  Division  is  2.1,  the  sampling  variabil- 
ity is  slightly  more  than  twice  as  large.  Thus,  in  this  illustra- 
tion, the  chances  are  two  out  of  three  that  the  estimates  of  sales  of 
major  household  appliances  by  "Furniture  stores"  would  be  different 
because  of  sampling  from  the  results  of  a  complete  enumeration,  by 
less  than  one  percent  at  the  national  level  and  two  percent  for  the 
Middle  Atlantic  Division. 

Estimates  given  in  columns  2,  4-,  or  5  of  table  28  are  more  reliable 
than  those  for  the  sales  of  the  merchandise  line,  column  1.  Estimated 
total  sales  of  those  handling  the  merchandise  line,  column  4,  are  only 
slightly  more  reliable;  but  the  percent  of  total  sales  accounted  for 
by  sales  of  the  merchandise  line,  column  2,  and  the  ratio  of  merchan- 
dise line  sales  to  the  total  sales  of  those  handling  the  line,  column 
5,  both  have  far  less  sampling  variability. 

SERVICE  TRADE 
Scope 

The  service  section  of  this  report  covers  establishments  classified 
as  upholstery,  furniture  repair  shops.  This  kind  of  business  is  de- 
scribed as  follows: 

Upholstery,  furniture  repair  shops.~Establishments  primarily  engaged 
in  furniture  reupholstery  and  repair.  Establishments  primarily  engaged 
in  selling  upholstery  materials,  making  slip  covers,  draperies,  etc., 
or  in  upholstering  frames  to  individual  order  are  classified  in  Retail 
Trade.  Establishments  making  furniture  and  cabinet  work  on  a  custom 
basis  to  individual  order  are  also  classified  in  Retail  Trade. 

Source  of  receipts 

Upholstery,  furniture  repair  shops,  by  definition,  took  in  more  re- 
ceipts in  194-8  from  repair  services  than  from  sales  of  merchandise. 
However ,  1, 949  repair  shops  reported  sales  of  merchandise  of  $11,059,000. 
These  sales  amounted  to  9$  of  the  total  receipts  of  $126,375,000  re- 
ported by  all  upholstery,  furniture  repair  shops  in  194-8. 


WHOLESALE   TRADE 


THE  FURNITURE  TRADE 


Table  1.— WHOLESALE  FURNITURE  TRADE— UNITED  STATES,  BY  TYPE  OF  ESTABLISHMENT,  1948;  AND  COMPARATIVE 
SUTtlARY,  UNITED  STATES,  BY  TYPE  OF  ESTABLISHMENT:  1948,  1939,  AND  1929 

Establishments,  Sales,  Expenses,  Pay  Roll,  Personnel,  and  Stocks 


Estab- 
lish- 
ments 

Sales, 
entire 
year 

Operating  expenses 
(inc.  pay  roll) 

Pay  roll, 
entire 
year 

Active 
proprie- 
tors,* 
Novem- 
ber 

Paid 

employees, 

workweek 

ended 

nearest 

Stocks  on 
hand,  end 

Type  of  establishment 
and  census  year 

Amount 

Per- 
cent 
of 
sales 

of  year, 
at  cost 

(Number) 

(Thousand 
dollars) 

(Thousand 
dollars) 

(Thousand 

dollars) 

(Num- 
ber) 

Nov.  15 
(Humber) 

(Thousand 

dollars) 

1948 

Furniture  wholesalers .... 

1,173 

379,730 

75,568 

19.9 

43,160 

814 

11,547 

45,772 

Household  furniture 

wholesalers 

Office  furniture 

605 
568 

217 

106 
111 

245,026 
134,704 

170,008 

104,503 
65,505 

40,019 

35,549 

27,228 

10,114 
17,114 

16.3 
26.4 

16.0 

9.7 
26.1 

21,847 
21,313 

13,511 

5,054 
8,457 

424 
390 

15 

6 
9 

5,606 
5,941 

3,285 

1,029 
2,256 

24,476 
21,296 

Sales  branches   (with 
stocks)  of  furniture 

7,922 

Sales  branches  of 
household  furniture 
manufacturers 

Sales  branches  of 
office  furniture 
manufacturers 

4,815 
3,107 

Sales  offices  (without 
stocks)  of  furniture 
manufacturers 

51 

19,120 

1,554 

8.1 

907 

12 

170 

Sales  offices  of 
household  furniture 
manufacturers 

Sales  offices  of 
office  furniture 
manufacturers 

30 
21 

11,803 
7,317 

1,073 
481 

9.1 
6.6 

613 
294 

12 

108 
62 

Furniture  brokers  and 

484 

204,345 

1  13,015 

2  6.4 

329 

COMPARATIVE  SOTHARY 
1948,   1939,  AND  1929 

Furniture  wholesalers 

1948.... 
1939.... 
1929 

1,173 
433 

•527 

379,730 

61,188 

126,847 

75,568 
n.a. 

27,074 

19.9 
20.8 
21.3 

43,160 
6,322 

13,267 

814 

237 

n.a. 

11,547 

3,791 

3  6,899 

45,772 

9,507 

26,067 

Sales  branches  (with 
stocks)  of  furniture 
manufacturers .1948. . . . 
1939 

217 
121 

170,008 
26,221 

27,228 
n.a. 

16.0 

15.3 

13,511 
2,321 

15 

3,285 
1,219 

7,922 
1,979 

Sales  offices   (without 
stocks)  of  furniture 
manufacturers .1948. . . . 
1939 

51 
25 

19,120 
4,399 

1,554 
n.a. 

8.1 
18.0 

907 
383 

12 

170 
150 

Furniture  brokers  and 

agents 1948. . . . 

1939 

1929 

484 
259 
311 

204,345 
35,424 
77,073 

1  13,015 
n.a. 
6,619 

2   6.4 
7.4 
8.6 

3,964 
1,328 

n.a. 

460 

240 

n.a. 

896 

728 

n.a. 

329 

332 

n.a. 

♦Proprietors  of  unincorporated  businesses, 
n.a..  Not  available  or  not  applicable. 

1  Represents  commissions  received. 

2  Commissions  received  as  a  percent  of  sales. 

3  End  of  year. 
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Table  4 .— WHOLESALE  FURNITURE  TRADE—SALES  BY  CLASS  OF  CUSTOMER—UNITED  STATES,   BY  TYPE  OF  ESTABLISHMENT : 

1948,    1939,   AND  1935 

All  establishments1 

Sales  ana- 
lyzed by  class 
of  customer 

(Thousand 
dollars) 

Percentage  of  sales  to  — 

Type  of  establishment 
and  census  year 

Number 

Sales 

(^Thousand 
dollars) 

Retailers 

InstitU' 

tional, 

industrial 

users 

Other 

whole' 
salers 

Con- 

sumers 
at  retail 

Foreign 

feort 
sales)  . 

Furniture  wholesalers 1948. . . . 

1939 

1935.... 

Household  furniture  wholesalers 

1948 

Office  furniture  wholesalers 

1948 

Sales  branches  (with  stocks)  of 

furniture  manufacturers. . .1948 

1935 

Sales  branches  of  household 

furniture  manufacturers . 1948 

Sales  branches  of  office  furniture 
manufacturers 1948 

Furniture  brokers  and  agents 

1948.... 
1939..,. 
1935.... 

1,173 
433 
375 

605 

568 

217 
121 

106 

111 

484 
259 
136 

379,730 
61,188 
38,164 

245,026 

134,704 

170,008 
32,292 

104,503 

65,505 

204, 345 
35,424 

14,420 

314,890 
57,431 
36,582 

229,676 

85,214 

169,356 
29,842 

103,992 

65,364 

172,739 
34,532 
13,101 

66.1 
80.6 
79.4 

85.9 

(v) 

59.4 
80.1 

92.4 

6.9 

83.8 
83.8 
70.9 

26.7 
11.2 
11.8 

6.9 

(v) 

37.2 

17.2 

4.7 

69.1 

6.8 
8.1 

25.1 

3.5 
1.8 

2.7 

3.5 

(v) 

2.3 
2.3 

1.2 

4.0 

8.6 
6.0 

1.3 

3.4 
6.4 
5.9 

3.5 

(y) 

(*) 

(») 

(z) 
to 

0.4 
1.3 
2.3 

0.3 
0.2 

0.2 

(v) 

1.1 
0.4 

1.7 

(z) 

0.4 
0.8 
0.4 

t  Insufficient  analysis  of  sales  by 

z  Less  than  0.1  percent. 

1  Includes  establishments  for  which 


class  of  customer  to  show  separately. 

no  analysis  of  sales  by  class  of  customer 


was  obtained. 


WHOLESALE 

Table  5A. —FURNITURE  WHOLESALERS— SALES  BY  COMMODITY  LlJffiS— UNITED  STATES  AND  GEOGRAPHIC  DIVISIONS: 
Commodity  Line  Sales,   Establishments,   and  Total  Sales 


Geographic  division  and 
commodity  line 


Commodity  line 
sales 


Amount 

(Thousand 

dollars) 

(1) 


Percent 
distri- 
bution 

(2) 


Establishments 

reporting 
comrodity  line 


Number 
(3) 


Total 
tales 

(Thousand 

dollars) 

(4) 


Col.  1 

as 
per- 
cent 

of 
col.  4 

(5) 


UNITED  STATES 


All  establishments 

Those  analyzing  commodity  lines,    total. 


Home  furnishings  (textile) 

China,   glassware,    crockery 

Kitchen  utensils,  miscellaneous  homewares. 

Floor  coverings 

Carpets,   rugs 

Linoleum,   other  hard  surface 

Other 

Not  analyzed  in  detail 

Furniture  (household,  office,  store) 

Household  furniture 

Office  furniture  (wooden) 

Office  furniture  (metal) 

Mattresses,  bed  springs 

Other  furniture 

Not  analyzed  in  detail 


Electrical  wiring  supplies,  construction  materials 

Radios,  television  sets,  hone  appliances,  and  specialties.... 

Radio  sets,  tubes,  etc.,  public  address  systems 

Television  sets,  tubes,  parts,  etc , 

Electric  household  refrigerators,  freezers 

Electric  home  laundry  equipment 

Electric  ranges 

Other  electric  kitchen  equipment 

Other  electric  appliances,  specialties 

Not  analyzed  in  detail 


Hardware 

Plumbing,  heating,  air-conditioning 

Stationers',  office  supplies  (except  paper), 

Office  machines 

Accounting,  statistical  machines , 

Duplicating  machines 

Addressing,  mailing  machines , 

Typewriters , 

Other  office  machines 

Not  analyzed  In  detail 


Office,  store  fixtures  and  equipment,  n.e.c. 
Miscellaneous  professional,  service  equipment 
Paper  (basic  materials,  paperboard) 

Converted  paper  products 

paper  stationery,  office  supplies..... 

Miscellaneous  converted  paper  products 

Books,  magazines,  printed  materials 

Toys,  games,  athletic  goods 

|  Second-hand  merchandise 

I  Commodities,  n.e.c 

|  Service  receipts. 


GEOGRAPHIC  DIVISIONS 
New  England  Division 


All  establishments 

Those  analyzing  commodity  lines,  total. 


Furniture  (household,  office,  store), 

Household  furniture , 

Office  furniture  (wooden) , 

Office  furniture  (metal) 

Mattresses,  bed  springs , 

Other  furniture , 

Not  analyzed  in  detail , 


Stationers',  office  supplies  (except  paper), 

Office  machines 

Converted  paper  products 

Second-hand  merchandise 

Commodities,  n.e.c 


See  footnotes  at  end  of  table. 


379,730 
356, 508 

263 

389 

1,061 

9,317 

4,977 

3,467 

33 

840 

312,768 
185,477 
41,034 
34,043 
7,639 
2,148 
42,427 

430 

5,962 

1,381 

179 

1,726 

1,001 

213 

135 

876 

451 

598 

738 

4,601 

2,385 
163 
111 
15 
671 
561 
864 

1,046 
367 
271 

4,883 

4,612 

271 

1,592 
933 
3,336 
3,689 
1,829 


(x) 
11,902 

10,817 
5,477 
1,320 
2,007 
138 
105 
1,770 

200 
55 
273 
225 
332 


0.1 
0.1 
0.3 


0.1 
1.7 


0.2 
0.2 
1.3 


0.3 
0.1 
0.1 


0.4 
0.3 
0.9 
1.0 
0.5 


100.0 
90.8 


1.7 
0.5 
2.3 
1.9 
2.8 


1,173 
1,095 

12 
18 
23 

73 
44 
35 
5 
15 

1,095 
484 
323 
301 
144 
45 
204 

11 

44 
18 
9 
18 
15 
10 
10 
22 
11 

5 
12 
61 

97 
21 
9 
5 
52 
34 
32 

29 
9 

7 

95 
90 


5,509 
8,339 
8,917 

46,215 

30,211 

30,630 

2,635 

5,078 

356,508 
218, 013 
83,402 
71,615 
78,269 
18,062 
49,441 

4,121 
36,656 
19,320 

9,645 
18,131 
18,005 
13,120 
14,058 
26,456 
•  5,218 

4,025 

3,835 

18,054 

23,847 

3,061 

3,824 

639 

10, 916 
8,130 
9,097 

4,699 
2,463 
3,016 

25,486 
24.330 


8,596 
8,667 

7.685 


76 

11,902 

90.8 

37 

5,928 

92.4 

20 

3,223 

41.0 

16 

3,592 

55.9 

9 

2,250 

6.1 

5 

780 

13.5 

14 

1,994 

88.8 

4 

849 

23.6 

7 

1,446 

3.8 

6 

4,051 

6.7 

8 

1,339 

16.8 

4.8 
4.7 
11.9 

20.2 
16.5 
11.3 
1.2 
16.5 

87.7 
85.1 
49.2 
47.5 
9.8 
11.9 
85.8 

10.4 

16.3 
7.1 
1.8 
9.5 
5.6 
1.6 
1.0 
3.3 
8.6 

14.8 
19.2 
25.5 

10.0 
5.3 
2.9 
2.3 
6.1 
6.9 
9.5 

22.3 

14.9 

9.0 

19.2 

19.0 


18.5 
11.3 
43.4 


10 


THE  FURNITURE  TRADE 


Table  5A FURNITURE  WHOLESALERS— SALES  BY  COMMODITY  LINES— UNITED  STATES  AND  GEOGRAPHIC  DIVISIONS: 

1948— Continued 

Commodity  Line  Sales,   Establishments,    and  Total  Sales 


Geographic  division  and 
commodity  line 


Commodity   line 
sales 


Amount 

{Thousand 

dollar*) 

(1) 


Percent 
distri- 
bution 

(2) 


Fjtablisbnents 

reporting 
oocmDdity  line 


Number 
(3) 


Total 

sales 

(Thousand 

dollars) 

(4) 


GEOGRAPHIC  DIVISIONS— Continued 
Middle  Atlantic  Division 


All  establishments 

Those  analyzing  commodity  lines,  total. 


China,  glassware,  crockery 

Kitchen  utensils,  miscellaneous  homewares. 
Floor  coverings 


Furniture  (household,  office,  store) , 

Household  furniture 

Office  furniture  (wooden) 

Office  furniture  (metal) 

Mattresses,  bed  springs 

Other  furniture 

Not  analyzed  in  detail 


Radios,  television  sets,  home  appliances,  and  specialties. 
Stationers ' ,  office  supplies  ( except  paper) 


Office  machines 

Accounting,  statistical  machines. 

Addressing,  mailing  machines 

Typewriters 

Other  office  machines i 

Not  analyzed  in  detail. 


Converted  paper  products 

Paper  stationery,  office  supplies. 


Second-hand  merchandise. 

Commodities,  n.e.c. 

Service  receipts 


East  North  Central  Division 


All  establishments........* 

Those  analyzing  commodity  lines,  total. 


China,  glassware,  crockery 

Kitchen  utensils,  miscellaneous  homewares. 


Floor  coverings. 
Carpets,  rugs. 
Other 


Furniture  (household,  office,  store) , 

Household  furniture 

Office  furniture  (wooden) 

Office  furniture  (metal) , 

Mattresses,  bed  springs..... 

Other  furniture 

Not  analyzed  In  detail , 


Radios,  television  sets,  home  appliances,  and  specialties. 
Stationers',  office  supplies  (except  paper) 

Office  machines 

Accounting,  statistical  machines 

Typewriters 

Other  office  machines 

Not  analyzed  in  detail 


Office  store  fixtures  and  equipment  n.e.c. 


Converted  paper  products 

Paper  stationery,  office  supplies 

Miscellaneous  converted  paper  products. 

Books,  magazines,  printed  materials 

Second-hand  merchandise 

Commodities,  n.e.c 

Service  receipts 


135,663 
133,6*8 

197 
107 
406 

126, 938 
81,695 
14, 791 
13,081 
1,596 
855 
14,920 

441 
471 

565 
46 
15 
175 
180 
149 

355 
355 

1,511 

2,381 

276 


79,427 
73,277 

56 
232 

2,704 
1,493 
1,211 

63,347 
38,506 
7,216 
7,521 
1,083 
739 
8,282 

1,151 
1,064 

791 

52 

241 

219 

279 

178 

1,043 
988 
55 

168 

956 

1,116 

471 


0.1 
0.1 
0.3 


0.3 
0.4 


1.1 
1.8 
0.2 


0.1 
0.3 


1.6 
1.5 


0.2 
1.4 


1.3 
1.5 

0.6 


412 

387 

6 
4 
12 

387 
186 
99 
106 
40 
24 
69 

9 
9 


243 
229 


229 
95 
71 
67 
28 
5 
38 

10 
13 

25 
5 

16 


1,366 

777 

3,425 

133,648 
87, 572 
27,367 
26,530 
21,383 
7,170 
15,952 

9,422 
2,923 

4,880 

780 

639 

.  2,309 

1,640 

2,210 
2,210 

1,889 

6.742 


471 

2,011 


10,287 
9.771 


73,277 
46,063 
15,629 
15,413 
13,243 
5,787 
9,572 

7,797 
3,905 

5,485 

715 

3,428 

1,867 

1,836 

5,035 
4.656 


1,058 
1.867 


See  footnotes  at  end  of  table. 


WHOLESALE 


Table  5 A.  —FURNITURE  WHOLESALERS— SALES  BY  COMMODITY  LINES— UNITED  STATES  AND  GEOGRAPHIC  DIVISIONS: 

194-8— Continued 
Commodity  Line  Sales,   Establishments,    and  Total  Sales 


Geographic  division  and 
commodity  line 


Commodity  line 
sales 


Amount 

(Thousand 

dollars) 

(1) 


Percent 
distri- 
bution 

(2) 


Establishments 

reporting 
oonmodity  line 


Number 
(3) 


Total 

sales 

(Thousand 

dollars) 

(4) 


Col.  1 

as 
per- 
cent 

of 
col.  4 

(5) 


GEOGRAPHIC  DIVISIONS— Continued 
West  North  Central  Division 

All  establishments 

Those  analyzing  commodity  lines,    total 

Floor  coverings 

Carpets,    rug3 

Other 

Furniture  (household,  office,  store) 

Household  furniture 

Office  furniture  (wooden) 

Office  furniture  (metal) 

Other  furniture 

Not  analyzed  in  detail 

Radios,  television  sets,  home  appliances,  and  specialties.... 

Stationers',  office  supplies  (except  paper) 

Office,  store  fixtures  and  equipment,  n.e.c 

Converted  paper  products 

Paper  stationery,  office  supplies 

Commodities,  n.e.c,  and  service  receipts 

South  Atlantic  Division 

All  establishments 

Those  analyzing  commodity  lines,  total 

Home  furnishings  ( textile) 

Floor  coverings 

Carpets,  rugs 

Linoleum,  other  hard  surface 

Other 

Furniture  (household,  office,  store) 

Household  furniture 

Office  furniture  (wooden) 

Office  furniture  (metal) 

Mattresses,  bed  springs 

Other  furniture 

Not  analyzed  in  detail 

Radios,  television  sets,  home  appliances,  and  specialties.... 

Radio  sets,  tubes,  etc.,  public  address  systems 

Electric  home  laundry  equipment •. 

Other  electric  appliances,  specialties 

Plumbing,  heating,  air-conditioning 

Stationers',  office  supplies  (except  paper) 

Office  machines 

Converted  paper  products 

Paper  stationery,  office  supplies 

Books,  magazines,  printed  materials 

Second-hand  merchandise 

Commodities,  n.e.c 

Service  receipts 

East  South  Central  Division 

All  establishments 

Those  analyzing  commodity  lines,  total 

Floor  coverings 

Carpets,  rugs 

Linoleum,  other  hard  surface 

See  footnotes  at  end  of  table. 


(x) 
25,631 

2,942 
2,064 

878 

20,227 
13, 170 
1,571 
2,585 
1,298 
1,603 

1,513 
41 
46 

276 
276 


(x) 
38.  391 


947 
228 

508 
211 

33,413 
16, 751 
4,278 
2,206 
2,542 
193 
7,443 

873 
294 

158 
421 

210 
911 
264 

659 
659 

197 
269 
482 
138 


(x) 

12,124 

1,076 
337 
739 


100.0 
11.5 


78.8 


5.9 
0.2 

0.2 

1.1 
2.3 

io6!6 

0.1 
2.5 


0.5 
2.4 
0.7 


0.5 
0.7 
1.2 
0.4 


100.0 
8.9 


109 
105 


105 
46 
31 
29 
28 
6 
25 

11 
4 
4 


9,868 
6.497 


25,631 
19, 373 
6,739 
4,779 

1,809 

3,652 
900 
468 

1,042 
1.042 


7,689 
3,994 
6.419 


38, 391 
21,637 
9,310 
6,521 
15, 383 
2,140 
8,143 

6,390 
4,503 
3.562 


1,230 
3,412 
4,002 

4,071 
4,071 

1,512 
425 


29.8 
31.8 


78.8 
68.0 
23.3 
54.1 

88.6 

41.4 
4.6 
9.8 

26.5 
26.5 


12.3 
5.7 
7.9 


87.0 
77.4 
46.0 
33.8 
16.5 
9.0 
91.4 

13.7 
6.5 
4.4 


17.1 
26.7 
6.6 

16.2 
16.2 

13.0 
63.3 


6,609 
3,554 
6.381 


16.3 

9.5 

11.6 


THE  FURNITURE  TRADE 


Table  5A.--FURNITURE  WHOLESALERS— SALES  BY  COMMODITY  LINES—UNITED  STATES  AND  GEOGRAPHIC  DIVISIONS: 

1948--Continued 
Commodity  Line  Sales,   Establishments,    and  Total  Sales 


Geographic  division  and 
commodity  line 


Commodity  line 
sales 


Amount 

{Thousand 

dollars) 

(1) 


Percent 

distri- 
bution 

(2) 


Fstablishments 

reporting 
ccntnodity  line 


Col.  1 


Number 
(3) 


Total 

«le* 

(Thousand 

dollars) 

(4) 


GEOGRAPHIC  DIVISIONS—Continued 


East  South  Central  Division — Continued 


Furniture  (household,  office,  store) , 

Household  furniture , 

Office  furniture  (wooden) , 

Office  furniture  (metal)... , 

Mattresses,  bed  springs , 

Other  furniture , 


Radios,  television  sets,  home  appliances,  and  specialties. 

Stationers',  office  supplies  (except  paper) 

Office  machines 


Converted  paper  products 

Paper  stationery,  office  supplies. 


Commodities,  n.e. 
Service  receipts. 


West  South  Central  Division 


All  establishments 

Those  analyzing  commodity  lines,  total. 


Floor  coverings 

Linoleum,  other  hard  surface. 
Other 


Furniture  (household,  office,  store) , 

Household  furniture 

Office  furniture  (wooden) 

Office  furniture  (metal) 

Mattresses,  bed  springs ^ 

Not  analyzed  in  detail 


Radios,  television  sets,  home  appliances,  and  specialties. 

Radio  sets,  tubes,  etc.,  public  address  systems 

Electric  home  laundry  equipment 

Other  electric  appliances,  specialties 

Stationers', off ice  supplies  (except  paper) 

Office  machines 

Converted  paper  products 

Commodities,  n.e.c 

Service  receipts 


Mountain  Division 
(Not  analyzed  by  commodity  lines) 


Pacific  Division 

All  establishments 

Those  analyzing  commodity  lines,  total. 

Floor  coverings 

Furniture  (household,  office,  store) 

Household  furniture 

Office  furniture  (wooden) 

Office  furniture  (metal) 

Other  furniture » 

Not  analyzed  in  detail- 

Stationers',  office  supplies  (except  paper)., 

Office  machines 

Accounting,  statistical  machines , 

Typewriters 

Other  office  machines 

Second-hand  merchandise 

Commodities,  n.e.c 

Service  receipts . 


8,609 

5,985 

1,225 

562 

470 

367 

146 
398 


251 
251 


1,541 
21 


(x) 
29.133 


500 
114 


23,301 
16, i02 
3,021 
1,601 
346 
2,231 

1,715 
818 
120 

777 

770 
310 
1,100 
750 
687 


27,047 
25,743 

471 

22,766 
7,326 
7,013 
3,916 
388 
4,123 

647 

127 

8 

56 

63 

283 

1,279 

•   170 


71.0 


1.2 
3.3 
0.7 


12.7 
0.1 


100.0 
1.7 


2.6 
1.1 
3.8 
2.6 
2.4 


100.0 
1.8 


2.5 
0.5 


1.1 

5.0 
0.7 


121 
110 


110 
44 


x  Withheld  to  avoid  disclosure. 
n.e.c.  Not  elsewhere  classified. 


WHOLESALE 


Table  5B.~ SALES  BRANCHES   (WITH  STOCKS)  OF  FURNITURE  MANUFACTURERS— SALES  BY  COMMODITY  LINES- 
STATES  AND  GEOGRAPHIC  DIVISIONS:   1948 
Commodity  Line  Sales,  Establishments,  and  Total  Sales 


Commodity  line 
sales 


Geographic  division  and  commodity  line 


Amount 

{Thousand 

dollars) 

(1) 


Percent 
distri' 
button 

(2) 


Establishments 

reporting 
commodity  line 


Number 
(3) 


Total 
sales 

(Thousand 

dollars) 

(4) 


Col.  1 


of 

col.  4 


(5) 


UNITED  STATES 


All  establishments 

Those  analyzing  commodity  lines,  total. 


Furniture  (household,  office,  store). 

Household  furniture 

Office  furniture  (wooden ) 

Office  furniture  (metal ) 

Other  furniture 


Stationers',  office  supplies  (except  paper). 


Converted  paper  products 

Paper  stationery,  office  supplies. 


Commodities,  n.e.c. 
Service  receipts... 


GEOGRAPHIC  DIVISIONS 

New  England  Division 

All  establishments 

Those  analyzing  commodity  lines,  total. 

Furniture  (household,  office,  store) 

Household  furniture 

Other  furniture 


Stationers',  office  supplies  (except  paper). 

Commodities ,  n.e.c 

Service  receipts 


Middle  Atlantic  Division 


All  establishments 

Those  analyzing  commodity  lines,  total. 

Furniture  (household,  office,  store) 

Household  furniture 

Office  furniture  (metal ) 

Other  furniture 


Stationers',  office  supplies  (except  paper ) 

Converted  paper  products 

Paper  stationery,  office  supplies 

Commodities,  n.e.c 

Service  receipts 


East  North  Central  Division 

All  establishments 

Those  analyzing  commodity  lines,  total. 

Furniture  (household,  office,  store) 

Household  furniture 

Office  furniture  (wooden) 

Office  furniture  (metal) 

Other  furniture 


Stationers',  office  supplies  (except  paper). 

Commodities,  n.e.c 

Service  receipts 


West  North  Central  Division 

All  establishments 

Those  analyzing  commodity  lines,  total. 

Furniture  (household,  office,  store ) 

Household  furniture 

Other  furniture 


Stationers',  office  supplies  (except  paper). 

Commodities,  n.e.c 

Service  receipts 


170,008 
169,806 

153,472 
50,111 
4,339 
25,720 
73,302 

911 

1,199 
1,199 

11,625 
2,599 


7,960 
7,960 

6,926 
1,544 
5,382 

76 
727 
231 


(x) 
61,669 

59,324 

28,016 

9,979 

21,329 

128 

561 
561 

1,154 
502 


31,746 
31,746 

26,824 
6,381 
2,286 
5,599 

12,558 

254 
3,860 


8,189 
8,189 

7,531 
2,233 
5,298 

33 
472 
153 


100.0 
90.4 


0.5 

0.7 


6.9 
1.5 


100.0 
87.0 


1.0 
9.1 
2.9 


100.0 
96.2 


0.2 
0.9 


1.9 
0.8 


100.0 
84.5 


0.8 
12.2 
2.5 


100.0 
91.9 


0.4 
5.8 
1.9 


169,806 

102,651 

19,383 

28,480 


28,246 


6,437 
6,437 


35,873 


7,960 
3,634 


1,915 
2,143 


61,669 
44,454 
10,631 


2,377 

2,369 
2,369 


6,589 


31,746 
13,416 
3,328 
6,039 


11,450 


90.4 
48.8 
22.4 
90.3 


18.6 
18.6 


87.0 
42.5 


4.0 
10.8 


96.2 
63.0 
93.9 


23.7 
23.7 


84.5 
47.6 
68.7 
92.7 


8,189     91.9 
5,672     39.4 


1,049 
1,224 


3.1 
12.5 


See  footnotes  at  end  of  table. 


THE  FURNITURE  TRADE 


Table  5B. --SALES  BRANCHES  (WITH  STOCKS)  OF  FURNITURE  MANUFACTURERS— SALES  BY  CCMCDITY  LINES— UNITED 
STATES  AND  GEOGRAPHIC  DIVISIONS:  1948— Continued 

Commodity  Line  Sales,  Establishments,  and  Total  Sales 


Geographic  division  and  commodity  line 


Commodity  line 
sales 


Amount 

{Thousand 

dollars) 

(1) 


Percent 
distri- 
bution 

(2) 


Number 
(3) 


Col.  1 


Total 
sales 
(Thousand       rf 

dollars) 
(4) 


col.  4 
(5) 


GEOGRAPHIC  DIVISIONS— Continued 


South  Atlantic  Division 


All  establishments 

Those  analyzing  commodity  lines,  total. 

Furniture  (household,  office,  store) 

Household  furniture 

Other  furniture 


Stationers1,  office  supplies  (except  paper). 

Commodities,  n.e.c 

Service  receipts 


East  South  Central  Division 
(Not  analyzed  by  commodity  lines) 


West  South  Central  Division 


All  establishments 

Those  analyzing  commodity  lines,  total. 


Furniture  (household,  office,  store). 

Household  furniture 

Other  furniture 


Stationers ),   office  supplies  (except  paper). 

Commodities,  n.e.c 

Service  receipts 


Mountain  Division 
(Not  analyzed  by  commodity  lines) 

Pacific  Division 

All  establishments .  /£ 

Those  analyzing  commodity  lines ,  total 


Furniture  (household,  office  store). 

Household  furniture 

Office  furniture  (metal ) 

Other  furniture 


Stationers',  office  supplies  (except  paper). 

Commodities,  n.e.c 

Service  receipts 


22,151 
22,151 

19,159 
4,209 
14,950 

236 

2,391 

365 


W 

7,026 

6,213 
1,388 
4,825 


73 
637 
103 


25,780 
25,780 

22,800 
4,998 
5,476 

12,326 

63 

2,601 
316 


100.0 
86.5 


1.1 
10.8 
1.6 


100.0 
88.4 


1.0 
9.1 
1.5 


100.0 
88.5 


0.2 
10.1 
1.2 


22,151 
10,531 


8,766 
8,980 


7,026 
5,035 


1,106 
1,106 


25,780 
15,794 
5,586 


2,945 
3,211 


86.5 
40.0 


2.7 

4.1 


88.4 
27.6 


6.6 

9.3 


88.5 
31.6 
98.0 


2.1 

9!8 


x  Withheld  to  avoid  disclosure. 
n.e.c.  Not  elsewhere  classified. 
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Table  6 — MERCHANT  WHOLESALERS'  SALES  OF  FURNITURE  (HOUSEHOLD,  OFFICE, 

STORE,  ETC  .^--UNITED  STATES,  BY  KIND  OF  BUSINESS:  1943 

[Based  on  commodity-line  analysis  of  sales  by  establishments  that  accounted  for  more  than  90  percent 

of  all  sales  of  merchant  wholesalers  in  the  United  States] 


Kind  of  business 


Total,  all 

establishments 


Number 


Sales, 
entire 
year 


(Thousand 
dollars) 


Establishments  analyzing  sales  by  commodity  line 


Total 


Number 


Sales, 
entire 
year 

(Thousarid 
dollars) 


Sales  as 
percent 
of  sales  of 
all  estate 

lishments 


Those  reporting  sales 

of  this  commodity 

line 


Number 


Sales  of  this 

commodity 

line,  entire 

year 

(Thousand 
dollars) 


Establishments  not 
analyzing  sales  by 
commodity  line 


Number 


Sales, 
entire 


(Thousand 

dollars) 


Total,  all  kinds  of 
business2 


Furniture  (household  and 

office)  wholesalers 

General-line  dry  goods 

wholesalers 

Dry  goods  specialties, 

piece  goods,  notions 

wholesalers 

Home  furnishings,  floor 

coverings  wholesalers 

Stationery,  office  supplies 

wholesalers 

Electrical  appliances, 

specialties  wholesalers.. 

Hardware  wholesalers 

Commercial  machines, 

equipment  distributors . . . 
Professional  equipment, 

supplies  distributors.... 
Service  establishment 

supplies  distributors.... 
Transportation  equipment, 

supplies  distributors. . . . 
Amusement,  sporting  goods 

wholesalers 

Merchant  wholesalers, 

miscellaneous  trades ..... 


1,173 
182 

5,284 

2,640 

880 

2,518 
2,153 

4,814 

2,596 

4,240 

657 

2,226 

4,634 


379,730 
457,242 

1,947,798 

935,215 

180,867 

2,038,020 
2,013,997 

870,025 

571,154 

767,142 

251,204 

566,754 

2,488,921 


1,095 
145 

4,742 

2,388 

756 

2,330 
1,955 

4,182 

2,419 

3,794 

562 

2,025 

3,588 


356,508 
414,307 

1,919,171 

904,106 

163,193 

1,989,004. 
1,799,097 

790,132 

551,030 

717,188 

226,217 

545,962 

2,311, iee 


93.9 
90.6 

98.5 

96.7 

90.2 

97.6 
89.3 

90.8 

96.5 

93.5 

90.0 

96.3 

92.8 


1,095 
12 

34 
208 
110 

66 

79 

464 
25 
26 
7 
26 
96 


463,982 

312,768 
1,077 

1,358 

27,968 

9,942 

11,314 
21,716 

63,474 

1,270 

1,444 

239 

1,322 

10,090 


4,016 

—  78 
37 

542 

252 

124 

188 
198 

632 

177 

446 

95 

201 

1,046 


23,222 
42,935 

28,627 

31,109 

17,674 

49,016 
214,900 

79,893 

20,124 

49,954 

24,987 

20,792 

177,753 


n.a.  Not  available  or  not  applicable. 

1  Commodity  line  "Furniture  (household,  office,  store,  etc.)"  as  it  appears  in  this  table  corresponds 

with  Item  36,  Inquiry  9,  Form  BC  31,  1948  Census  of  Business,  also  with  commodity  number  43  in  U.  S. 
Census  of  Business:  1948  -  Wholesale  Trade,  Commodity  Line  Sales,  Bulletin  No.  2-W-10  to  13. 

2  Limited  to  kinds  of  business  in  which  furniture  (household  and  office)  accounted  for  at  least  0.1 

percent  of  total  sales  analyzed  by  commodity  lines. 
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Table  7.— FURNITURE  WHOLESALERS  AND  SALES  BRANCHES  (WITH  STOCKS)  OF  FURNITURE  MANUFACTURERS — CREDIT 
SALES— UNITED  STATES  AND  STANDARD  METROPOLITAN  AREAS  WITH  500,000  INHABITANTS  OR  MORE1: 1948 

Establishments,  Credit  Sales,  Receivables,  Bad  Debt  Losses,  and  Credit  Accounts 


Establishments  doing 
credit  business 


Type  of  establishment  and  standard 
metropolitan  area 


Number 


Sales, 
entire 
year 

(TTiotudnd 

dollars) 


Credit 
sales  as 

of  all 


End  of 
year 
accounts 
and  notes 
receivable 
as  percent 
of  credit 
sales 


Bad 

debt 

losses  as 

percent 

of  credit 

sales 


Average 
number 
of  credit 
aunts 
per  estab 
hshment 


(Dollars) 


Percent 


Credit 
sales  per 


UNITED  STATES 


Furniture  wholesalers 

Household  furniture  wholesalers.., 
Office  furniture  wholesalers 


1,007 
501 
506 


Sales  branches  (with  stocks)  of 
furniture  manufacturers .  •• 


FURNITURE  (HOUSEHOLD  AND 
OFFICE)  WHOLESALERS 
Metropolitan  Areas 

New  York-Northeastern  New  Jersey. 

Chicago,  111 

Los  Angeles,  Calif 

Philadelphia,  Pa 

Detroit,  Mich 

Boston,  Mass..... 

San  Francisco-Oakland,  Calif..... 

Pittsburgh,  Pa : 

St.  Louis,  Mo 

Washington,  D.  C 

Cleveland,  Ohio 


Baltimore,  Md 

Mirmeapolis-St.  Paul,  Minn 

Buffalo,  N.  Y 

Cincinnati,  Ohio 

Milwaukee,  Wis 

Kansas  City,  Mo 

Houston,  Tex .' 

Providence,  R.  I 

Seattle ,  Wash '. 

Portland,  Oreg .'. 


New  Orleans,  La 

Atlanta,  Qa „ .'. 

Dallas,  Tex 

Louisville,  Ky < 

Denver,  Colo 

Birmingham,  Ala 

Indianapolis,  Ind 

San  Diego,  Calif 7.7.7. 

Youngstown ,  Ohio .*.7.'a 

Albany-Schenectady-Troy,  N.  Y. 
Columbus,  Ohio . . 


248 
91 
58 
42 
14 
42 
16 
•  12 
16 
10 
17 

15 

9 
5 
6 
7 

17 
5 
5 

13 

9 

5 

10 

6 

10 

3 

13 
3 
1 
5 
4 


362,601 
233,356 

129,245 


157,711 


107,036 
47,987 
11,344. 
8,357 
5,534 
7,469 
8,359 
4,462 
4,162 
(x) 
3,419 

(x) 

W 
609 
974 
1,868 
4,747 
2,416 
1,088 

(x) 

(x) 

(?) 

3,259 
33,868 

(x5 

(x) 
(x) 
4,733 
(x) 
(x) 
(x) 
668 


89.1 
88.8 
89.6 


9.5 

9.0 

10.5 


0.21 
0.24 
0.12 


0.03 


421 
466 

357 


262 


2,780 


844 

968 
1,246 
1,000 
(v) 
1,024 
(v) 
1,133 

390 
(x) 

988 

(x) 

(x) 
766 

1,543 

1,005 
781 
535 
640 

(x) 

(x) 

(x) 
3,072 

525 
(x) 
(x) 
(x) 

427 
to 

W 

(x) 
(v) 


+6.2 

+7.4 
+4.5 


-8.0 


+8.0 
+4.8 
-2.5 
+0.6 

M 

+9.8 

(T)   - 

-23.0 
+2.1 

(x) 
+17.6 

(x) 

(x) 
-8.2 
+37.8 
+65.5 
+23.8 
+4.9 
+80.6 

(x) 

(x) 


(x) 


(x) 
(x) 

to 

(x) 
(x) 
(v) 


+2.0 
+9.6 


v  Insufficient  analysis  of  credit  sales  to  show  separately, 
x  Withheld  to  avoid  disclosure. 

1  Based  on  advance  1950  population  estimates. 

2  Includes  only  establishments  reporting  beginning-  and  end-of-year  receivables. 
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Table  8 FURNITURE  WHOLESALERS —BAD  DEBT  LOSSES ,  CREDIT  SALES  PER  ACCOUNT,  AND 

ESTABUSBMSNT— UNITED  STATES,  BY  TYPE  OF  ESTABLISHWNT,  SALES  SIZE,  AND 
ACCOUNTS:  1946 


CREDIT  ACCOUNTS  PER 
OF  CREDIT 


Type  of  establishment,    sales   size,    and 
number  of  credit  accounts 


Establishments 


Bad  debt  losses 
as  percent  of 
credit  sales 


Average 


1948  credit 
sales  per 


Number  of 

credit 
accounts  per 
establishment 


HOUSEHOLD  FURNITURE  WHOLESALERS 

-Establishments  with  sales  of  $1,000,000  or  store. 

1,000  or  more  credit  accounts 

500-999  credit  accounts 

200-499  credit  accounts. 

Less  than  200  credit  accounts 

Establishments  with  sales  of  $500,000-4999,999. 

1,000  or  more  credit  accounts 

500-999  credit  accounts 

200-499  credit  accounts 

Less  than  200  credit  accounts 

Establishments  with  sales  of  $200,000-1499,999., 

1,000  or  more  credit  accounts 

500-999  credit  accounts 

200-499  credit  accounts 

Less  than  200  credit  accounts 

Establishments  with  sales  less  than  $200,000... 

1,000  or  more  credit  accounts 

500-999  credit  accounts 

200-499  credit  accounts 

Less  than  200  credit  accounts 

OFFICE  FURNITURE  WHOLESALERS 

Establishments  with  sales  of  $1,000,000  or  more 

1,000  or  more  credit  accounts 

500-999  credit  accounts 

200-499  credit  accounts 

Less  than  200  credit  accounts 

Establishments  with  sales  of  $500, 000-4999,999. 

1,000  or  more  credit  accounts 

500-999  credit  accounts 

200-499  credit  accounts 

Less  than  200  credit  accounts 

Establishments  with  sales  of  $200,000-$499,999. 

1,000  or  more  credit  accounts 

500-999  credit  accounts 

200-499  credit  accounts 

Less  than  200  credit  accounts 

Establishments  with  sales  less  than  $200,000. . . 

1,000  or  more  credit  accounts 

500-999  credit  accounts 

200-499  credit  accounts 

Less  than  200  credit  accounts 

x  Withheld  to  avoid  disclosure. 


41 


10 
10 
18 
15 

116 

14 
14 
30 
58 


2 
7 

27 
146 


5 

17 
117 


0.14 

0.14 
0.14 
0.19 


0.31 

0.43 
0.46 
0.17 
0.28 

0.38 

0.51 
0.38 
0.45 
0.30 

0.46 


(x) 


0.55 
0.60 
0.38 


0.06 

0.08 
0.01 
0.07 


0.59 
0.40 
0.27 


1,430 

1,073 
1,954 
5,476 
54,607 

774 

266 

1,012 
1,886 
4,348 

584 

144 

502 

915 

2,765 

608 

(x) 
215 
419 
1,205 


851 

508 
2,086 
4,999 


0.05 
0.02 
0.04 
0.03 

276 
1,058 
2,189 
5,365 

2,293 
580 
267 
120 

0.15 

761 

390 

0.24 
0.26 
0.16 
0.06 

168 

464 

1,061 

3,112 

1,671 
635 
292 
93 

195 
332 
939 


1,617 

2,954 

803 

317 

22 

771 

2,750 
606 
306 
120 

480 

2,278 
614 
331 
90 


123 


(x) 


600 

274 

53 


2,670 
658 
318 


112 


680 

276 

63 
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Table  9.— WHOLESALE  FURNITURE  TRADE— SIZE  BY  NUMBER  OF  EMPLOYEES,  WORKWEEK  ENDED  NEAREST  NOVEMBER  15, 
1948~UNITED  STATES,  BY  TYPE  OF  ESTABLISHMENT 

Establishments,  Sales,  Pay  Roll,   and  Personnel 


Type  of  establishment  and 
employee  size 


Estab- 
lish- 


(Thousand 
(Humbert      dollars) 


Sales, 
entire 
year 


Payroll, 
entire 
year 


(Thousand 

dollars) 


Active 
propri' 
etors,* 
Novenv 
ber 

Qiumber) 


Paid  employees  and  pay  roll, 

workweek  ended  nearest 

Nov.  15 


Em- 
ployees 

Clumber] 


Payroll 


Amount 
(Dollars) 


Per  em- 
ployee 

(Dollars) 


Furniture  wholesalers. 


No  paid  employees 

1  paid  employee 

2  paid  employees 

3  paid  employees 

4  or  5  paid  employees 

6  or  7  paid  employees 

8  or  9  paid  employees 

10  to  19  paid  employees... 
20  to  49  paid  employees... 
50  or  more  paid  employees. 


Sales  branches(with  stocks)  of  furniture 
manufacturers 


1  to  3  paid  employees 

4  or  5  paid  employees 

6  or  7  paid  employees 

8  or  9  paid  employees 

10  to  19  paid  employees... 
20  to  49  paid  employees... 
50  or  more  paid  employees. 


Sales  offices  (without  stocks)  of 
furniture  manufacturers 

1  paid  employee 

2  paid  employees 

3  paid  employees 

4  or  5  paid  employees........... 

6  or  more  paid  employees 


Furniture  brokers  and  agents. 


No  paid  employees 

1  paid  employee 

2  paid  employees 

3  paid  employees 

4  or  5  paid  employees 

6  or  7  paid  employees 

8  or  9  paid  employees 

10  to  19  paid  employees... 
20  or  more  paid  employees. 


135 
134 
106 
111 
145 
118 

87 
192 
112 

33 


213 

109 

51 

44 

31 

15 

6 

8 

7 


379,730 

5,425 
7,925 
10,760 
16,336 
22,320 
24,951 
26,747 
70,952 
103,253 
91,061 


170,008 

7,123 
18,982 
14,736 

7,913 
40,865 
22,333 
58,056 


19,120 
2,748 
3,124 
2,208 
2,897 
8,143 

204,345 

44,074 
42,847 
18,309 
20,669 
25,806 
12,404 
5,173 
15,997 
19,066 


88 
386 

561 
1,106 
2,072 
2,463 
2,640 
9,508 
13,053 
11,283 


13,511 

395 

961 

993 

733 

2,751 

2,519 

5,159 


907 
99 
123 
118 
172 
395 

3,964 

39 
320 
329 
425 
523 
545 
257 
507 
1,019 


165 

123 

98 

69 

115 

71 

59 

75 

37 

2 


236 

102 

40 

35 

33 

7 

3 

2 

2 


134 

212 

333 

647 

766 

748 

2,593 

3,227 

2,887 


3,285 


57 
214 
207 
194 
635 
669 
,309 


170 
14 
24 
30 
37 
65 

896 


109 

102 

132 

135 

97 

51 

96 

174 


6,303 
11,038 
20,474 
39,638 
48,973 
49,816 
175,817 
248,811 
212,725 


245,479 

5,339 
15,145 
15,716 
11,403 
46,812 
46,931 
104,133 


18,045 
1,983 
2,388 
2/371 
3,516 
7,787 

78,869 


5,905 
6,760 
9,093 
10,051 
11,743 
4,661 
10,772 
19,884 


70 


106 
142 
100 
79 
95 
120 


54 
66 
69 
74 
121 
91 
112 
114 


*  Proprietors  of  unincorporated  businesses. 
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Table  10.— WHOLESALE  FURNITURE  TRADE—CITY  SIZE— UNITED  STATES,  BY  TYPE  OF  ESTABLISHMENT:  1948 
Establishments,  Sales,  Expenses,  Pay  Roll,  and  Personnel 


Paid  employees  anc 

pay  roll, 

Operat- 
ing   ex- 
penses1 
inc.    pay 

workwe 

ek  ended 

learest 

Estab- 
lish- 

Sales, 
entire 
year 

Pay  roil, 
entire 

Active 
propri- 

Nov.    15 

Type  of  establishment  and 

city  size    (number  of 

inhabitants) 

Paj 

roll 

ments 

roll)   as 

year 

Novem- 

Em- 

(Thousand 

percent 
of   sales 

(Thousand 

ber 

ployees 

Amount 

em- 
ployee 

(Timber) 

dollars) 

(Humbcr) 

dollars) 

(Number) 

(Number) 

(Dollar*) 

(Dollar*) 

Furniture  wholesalers 

1,173 

379,730 

19.9 

43,160 

814 

11,547 

813,595 

70 

Cities  of  500,000  or  more,. 

683 

233,648 

19.5 

25,372 

527 

6,105 

477,245 

78 

Cities  of  250,000-499,999.. 

137 

50,452 

21.4 

6,585 

89 

1,925 

112,705 

59 

Cities  of  100,000-249,999.. 

150 

53,103 

19.7 

6,238 

78 

1,896 

131,598 

69 

Cities  of  50,000-99,999 

74 

23,805 

19.5 

2,754- 

39 

768 

48,119 

63 

Cities  of  25,000-49,999 

55 

10,493 

22.5 

1,313 

27 

437 

25,285 

58 

Cities  of  10,000-24,999 

40 

3,421 

24.3 

454 

J6 

231 

9,402 

41 

Cities  of  5,000-9,999 

10 

1,252 

22.6 

106 

6 

57 

2,388 

42 

Remainder  of  United  States. 

.24 

3,556 

18.1 

338 

12 

128 

6,853 

54 

Sales  branches  .(with  stocks) 

of  furniture  manufacturers. 

217 

170,008 

16.0 

13,511 

15 

3,285 

245,479 

75 

Cities  of  500,000  of  more.. 

84 

92,356 

15.6 

7,092 

6 

1,638 

132,030 

81 

Cities  of  250,000-499,999.. 

26 

21,018 

14.3 

1,755 

3 

435 

28,544 

66 

Cities  of  100,000-249,999.. 

60 

43,587 

15.5 

3,112 

5 

802 

55,924 

70 

Cities  of  50,000-99,999 

28 

7,796 

24.8 

944 

1 

252 

17,790 

71 

Cities  of  25,000-49,999 

11 

1,871 

21.2 

211 

... 

62 

3,838 

62 

Cities  of  10,000-24,999 

4 

783 

24.6 

79 

14 

1,304 

93 

Remainder  of  United  States. 

4 

2,597 

20.9 

318 

82 

6,049 

74 

Furniture  brokers  and 

484 

204,345 
167,728 

6.4 

78,869 
59,692 

88 
88 

Cities  of  500,000  or  more.. 

373 

6.3 

3,080 

360 

679 

Cities  of  250,000-499,999.. 

50 

18,557 

6.9 

447 

51 

97 

10,046 

104 

Remainder  of  United  States. 

61 

18,060 

6.7 

437 

49 

120 

9,131 

76 

*  Proprietors  of  unincorporated  businesses. 

1  Entries  for  brokers  and  agents  represent  brokerage  or  commissions  received  as 


percent  of  sales. 


Table  11 WHOLESALE  FURNITURE  TRADE— SIZE  BY  NUMBER  OF  ESTABLISHMENTS  OPERATED— UNITED  STATES,  BY  TYPE  OF 

ESTABLISHMENT:  1948 

Establishments,  Sales,  Expenses,  Pay  Roll,  and  Personnel 


Estab- 

lish- 

ments 

(Num- 
ber) 

Sales, 

entire 

year 

(Thous. 
dollars) 

Operat- 
ing  ex- 
penses 
(inc.    pay 
roll)    as 
percent 
of   sales 

Pay 

roll, 

entire 

year 

(Thous . 
dollars) 

Active 
propri- 
etors, * 
Novem- 
ber 

(Num- 
ber) 

Paid  employees  and  pay  roll, 

workweek  ended  nearest 

Nov.    15 

Type  of  establishment 
and  firm  size 

Em- 
ployees 

(Num- 
ber) 

Pay   roll 

Amount 
(Dollars) 

Per 
em- 
ployee 

(Dollars) 

Furniture  wholesalers , 

1  wholesale  establishment. . 

2  wholesale  establishments. 

3  or  more  wholesale  e stab- 

1,173 

1,095 
58 

20 

217 

16 

17 

183 

484 

472 

12 

379,730 

339,086 
32,680 

7,964 

170,008 

6,927 

19,100 

143,981 

204,345 

200,269 

4,076 

19.9 

20.0 
19.2 

20.1 

16.0 
20.2 
6.9 
17.0 
6.4 
6.4 
5.4 

43,160 

38,656 
3,528 

976 

13,511 

707 

798 

12,006 

3,964 

3,866 

98 

814 

794 
17 

3 

15 
13 
2 

460 

457 

3 

11,547 

10,330 
935 

282 

3,285 
184 
156 

2,945 
896 
869 
27 

813,595 

724,024 
68,884 

20,687 

245,479 
13,240 
14,712 

217, 527 

78,869 

76,374 

1,995 

70 

70 
74 

Sales  branches   (with 

stocks)  of  furniture  manu- 

75 

1  wholesale  establishment.. 
2-5  wholesale  establish- 

72 

6  or  more  wholesale  estab- 

74 

Furniture  brokers  and  agents. 

1  wholesale  establishment.. 

2  or  more  wholesale  estab- 

88 
88 
74 

x  Proprietors  of  unincorporated  businesses. 

1  Entries  for  brokers  and  agents  represent  brokerage  or  commissions  received  as  a  percent  of  sales. 
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Table  12A. —FIKNITORE 


SERVICE  WHOLESALERS1- -SALES  SIZE— UNITED  STATES,  GEOGRAPHIC  DIVISIONS,  AND  STANDARD 
METROPOLITAN  AREAS  WITH  1,000,000  INHABITANTS  OR. MORE2:  1948 


Establishments, 

Sales,  Expenses, 

Pay  Roll,  and  Personnel 

Estab- 
lish- 
ments 

(Num- 
ber) 

Sales, 
entire 
year 

(Thous. 
dollars) 

Operat- 
ing  ex- 
penses 

(inc. 

pay 

roll) 
as  per- 
cent of 

sales 

Pay  roll, 
entire 
year 

(Thous. 

dollars) 

Active 
propri- 
etors,* 
Novem- 
ber 

(Num- 
ber) 

Paid  employees   and  pay 

roll,    workweek  ended 

nearest  Nov.    15 

Type   of   establishment,    sales 
size,     geographic   division,    and 

Em- 
ployees 

(Num- 
ber) 

Pay 

roll 

standard   metropolitan  area 

Amount 

(Dollars) 

Per  em- 
ployee 

(Dollar^ 

UNITED  STATES 
Household  furniture  whole- 

588 

24 
27 
59 
72 
66 

104 
82 

154 

565 

6 
11 
47 
69 
57 

172 
82 

121 

588 

_  | 

51 

16 
12 
6 
9 
4 
4 

32 

59 

20 
10 
6 
5 
9 
5 
4 

38 

18 
7 
4 
9 

238,780 

89,849 
39,322 
41,104 
27,837 
15,870 
14,839 
6,177 
3,782 

134,294 

U,761 
13,785 
32,322 
26,152 
13,732 
24,431 
5,950 
3,161 

238,780 

129,171 

49,934 
27,258 
13,274 
19,675 
11,772 
7,258 

84,112 

41,104 

13,495 
7,089 
4,458 
3,774 
5,479 
3,470 
3,339 

27,031 

12,388 
4,944 
3,047 
6,652 

16.4 

14.1 
15.6 
16.5 
18.2 
17.8 
21.5 
21.5 
27.6 

26.4 

26.4 
25.2 
25.6 
26.5 
26.3 
28.2 
25.6 
27.9 

16.4 

14.6 

21,339 

7,670 
3,583 
3,583 
2,639 
1,348 
1,474 
610 
432 

21,286 

2,571 
2,389 
5,343 
4,063 
2,155 
3,717 
728 
320 

21,339 

11,253 

3,834 
2,636 
1,169 
1,995 
877 
742 

6,920 

3,583 

1,152 
601 
469 
323 
508 
243 
287 

2,413 

1,026 
478 
329 
580 

412 

*io 

28 

35 
39 
96 
63 
141 

389 

"4 
15 
44 
28 

112 
72 

114 

412 

10 

3 

5 
2 

10 

28 
22 

*  1 
3 
2 

24 

22 

'   2 

5,522 

1,650 
759 
877 
870 
383 
539 
235 
209 

5,934 

723 

538 

1,271 

1,077 

626 

1,254 

276 

169 

5,522 

2,409 

645 
527 
314 
511 
208 
204 

1,331 

877 

284 
132 
98 
99 
126 
58 
80 

570 

245 
101 
68 
156 

418,364 

151,746 
6?,  677 
65,973 
54,467 
26,366 
30,497 
12,408 
9,230 

385,780 

43,790 
43,056 
90,201 
71,213 
44,408 
72,639 
14,063 
6,410 

418,364 

219,423 

72,844 
51,072 
25, 160 
42,284 
17,425 
10,638 

133,835 

65,973 

20,615 
12,992 
7,501 
6,476 
7,891 
5,325 
5,173 

45,970 

18,079 
10,707 
5,502 
11,682 

76 

$2,000,000  and  over 

92 

$1,000,000-$1,999,999 

89 

$500,000-$999,999 

75 

$300, 000-$499, 999 

63 

$200,000-$299,999 

69 

$100,000-$199,999 

57 

$50, 000-$99,999 

53 

Under  $50,000 

44 

Office  furniture  vhole- 

65 

61 

$1,000,000-$1,999,999 

80 

$500, 000-$999,999 

71 

$300, 000-$499,999 

66 

$200,000-$299,999 

71 

$100, 000-$199,999 

58 

$50,000-$99,999 

51 

Under  $50,000 

38 

GEOGRAPHIC  DIVISIONS  AND 
METROPOLITAN  AREAS 

Household  Furniture  Wholesalers 

United  States,  total 

$1,000,000  and  over 

United  States,  total 

Middle  Atlantic 

76 

91 

113 

• 

97 

80 

83 

84 

52 

16.2 
16.5 

17.1 

101 

$500,000-$999,999 

United  States,  total 

Middle  Atlantic 

75 
73 

98 

West  North  Central 

77 

65 

63 

Pacific 

92 
65 

14  metro,   areas,  total. . . . 
New  York-Northeastern  New  Jersey 

81 

74 
106 

St.   Louis,  Mo 

81 
75 

See  footnotes  at  end  of  table. 
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Table  12A. —FURNITURE  SERVICE  WHOLESALERS^-SALES  SIZE— UNITED  STATES,   GEOGRAPHIC  DIVISIONS,   AND  STANDARD 
METROPOLITAN  AREAS  WITH  1,000,000  INHABITANTS  OR  MORE  2:  1948— Continued 


Establishments,  Sales,  Expenses,  Pay  Roll,   and  Personnel 


Type   of   establishment,     sales 

size,    geographic   division,    and 

standard   metropolitan  area 


Estab- 
lish- 
ments 


(Num- 
ber) 


Sales, 
entire 
year 


(Thous. 
dollars) 


Operat- 
ing ex- 
penses 

(inc. 

pay 

roll) 
as   per- 
cent of 

sales 


Pay   roll, 
entire 


(Thous. 
dollars) 


Active 
propri- 
etors* 
Novem- 
ber 


(Num- 
ber) 


Paid   employees   and  pay 

roll,    workweek   ended 

nearest  Nov.    15 


Em- 
ployees 


(Num- 
ber) 


Pay   roll 


Per  em- 
ployee 

(Dollars)  [(Dollars) 


GEOGRAPHIC  DIVISIONS  AND 
METROPOLITAN  AREAS— Con. 

Household  Furniture 
Wholesalers— Con. 

$200,000-$499,999 

United  States,  total 

New  England 

Middle  Atlantic 

East  North  Central 

West  North  Central 

South  Atlantic 

East  South  Central 

West  South  Central 

Other  divisions 

14  metro,  areas,  total.... 

New  York-Northeastern  New  Jersey 

Chicago,  111 

Los  Angeles,  Calif 

Philadelphia,  Pa 

Detroit,  Mich 

Boston,  Mass 

Cleveland,  Ohio 

Minneapolis-St.  Paul,  Minn 

Other  metro,  areas 

Under  $200,000 

United  States,  total 

New  England 

Middle  Atlantic 

East  North  Central 

West  North  Central 

South  Atlantic 

East  South  Central 

West  South  Central 

Mountain 

Pacific 

14  metro,  areas,  total.... 

New  York-Northeastern  New  Jersey 

Chicago,  111 

Los  Angeles,  Calif 

Philadelphia,  Pa 

Detroit,  Mich 

Boston,  Mass 

San  Francisco-Oakland,  Calif.... 

Pittsburgh,  Pa 

Cleveland,  Ohio. 

Baltimore,  Md 

Buffalo,  N.  Y 

Other  metro,  areas 

Office  Furniture  Wholesalers 

United  States,  total 

$1,000,000  and  over 

United  States , 

14  metro,  areas , 


9 

2,914 

47 

14,777 

33 

10,437 

10 

2,693 

16 

5,265 

7 

2,033 

9 

3,472 

7 

2,116 

91 

28,170 

34 

10,449 

20 

5,907 

3 

950 

10 

3,506 

5 

1,899 

6 

1,732 

3 

935 

4 

1,004 

6 

1,788 

41 

2,972 

130 

9,599 

65 

4,515 

14 

992 

26 

2,158 

7 

501 

7 

647 

6 

436 

44 

2,978 

252 

18,188 

92 

6,892 

41 

2,954 

34 

2,296 

20 

1,402 

3 

139 

31 

2,422 

5 

404 

3 

152 

6 

413 

8 

521 

4 

286 

5 

307 

28,546 
19,933 


25.8 
22.9 


3,987 

304 
1,571 
747 
293 
466 
129 
259 
218 

2,625 

1,268 

394 

86 

235 

150 

166 

69 

76 

181 


310 
865 
416 
143 
240 
42 
81 
56 
363 

1,823 

590 

311 

302 

134 

24 

279 

56 

9 

34 

33 

22 

29 


21,286 


4,960 
2,839 


1,253 

89 
465 
220 

87 
186 

45 
101 

60 


1,261 
593 


80,833 

6,407 
33,110 
14,451 
5,624 
8,763 
2,629 
5,270 
4,579 

54,375 

27,738 
7,119 
2,158 
3,723 
3,587 
3,735 
1,257 
1,451 
3,607 


52,135 

5,949 
17,919 
9,172 
2,668 
5,060 
1,022 
1,827 
1,109 
7,409 

37,890 

12,744 

7,135 

6,138 

2,698 

308 

5,163 

1,208 

184 

633 

711 

303 

665 


385,780 


86,846 
51,844 


See  footnotes  at  end  of  table. 
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Table  12A.— FURNITURE  SERVICE  WHOLESALERS -SALES  SIZE— UNITED  STATES,   GEOGRAPHIC  DIVISIONS,   AND  STANDARD 
METROPOLITAN  AREAS  WITH  1,000,000  INHABITANTS  OR  MORE2;    1948--Continued 


Establishments,  Sales,  Expenses,   Pay  Roll,   and  Personnel 


Type   of   establishment,     sales 

size,     geographic    division,    and 

standard    metropolitan    area 


Estab- 
lish- 
ments 


(Num- 
ber) 


Sales, 
entire 
-  year 


(Thous. 
dollars) 


Operat- 
ing ex- 
penses 

(inc. 
pay 

roll) 
as   per- 
cent of 

sales 


Pay  roll, 
entire 
year 


(Thous. 
dollars) 


Active 
propri- 
etors,* 
Novem- 
ber 


(Num- 
ber) 


Paid   employees   and  pay 

roll,    workweek   ended 

nearest  Nov.    15 


Em- 
ployees 


(Num- 
ber) 


Pay  roll 


Amount 
(Dollars) 


Per  em- 
ployee 

^pilars) 


GEOGRAPHIC  DIVISIONS  AND 
METROPOLITAN  AREAS~Con. 

Office  Furniture 
Wholesalers — Con. 

$500,000-$999,999 


United  States,  total. 


Middle  Atlantic... 
East  North  Central. 
East  South  Central. 
West  South  Central. 

Pacific 

Other  divisions. . . . 


14-  metro,  areas,  total.... 

New  York-Northeastern  New  Jersey 

Chicago,  111 

Other  metro,  areas 


$200,000-$499,999 
United  States,  total. 


New  England 

Middle  Atlantic 

East  North  Central. 
West  North  Central. 

South  Atlantic 

East  South  Central. 
West  South  Central. 

Mountain 

Pacific 


14  metro,  areas,  total.... 

New  York-Northeastern  New  Jersey 

Chiacgo,  111 

Los  Angeles,  Calif 

Philadelphia,  Pa 

Boston,  Mass 

San  Francisco-Oakland,  Calif.... 
Other  metro,   areas 


Under  $200,000 
United  States,  total. 


New  England 

Middle  Atlantic 

East  North  Central. 
West  North  Central. 

South  Atlantic 

East  South  Central. 
West  South  Central. 

Mountain 

Pacific 


14  metro,  areas,  total.... 

New  York-Northeastern  New  Jersey 

Chicago,  111 

Los  Angeles,  Calif 

Philadelphia,  Pa 

Detroit,  Mich 

Boston,  Mass 

San  Francisco-Oakland,  Calif.... 

Pittsburgh,  Pa 

St.  Louie,  Mo 

Washington,  D.  C 

Cleveland,  Ohio 

Baltimore,  Md 

Other  metro,  areas 


32,322 

11,375 
7,634 
1,721 
2,634 
4,393 
4,565 

18,704 

8,818 
4,374 
5,512 


39,884 

2,125 
11,111 
9,693 
2,841 
4,070 
1,309 
2,722 
1,260 
4,753 

20,226 

7,332 
3,051 
2,464 
954 
725 
1,191 
4,509 


33,542 

1,880 
11,017 
7,941 
2,312 
3,443 

720 
2,439 

952 
2,838 

15,967 

7,444 

1,779 

1,176 

1,348 

754 

695 

317 

663 

552 

571 

513 

84 

71 


27 


5,343 

1,781 
1,250 
351 
504 
687 
770 

2,958 

1,421 
537 

1,000 


6,218 

292 
1,490 
1,663 
427 
629 
276- 
510 
198 
733 

3,012 

969 
500 
420- 
90 
112 
173 
748 


4,765 

283 

1,566 

1,149 

305 

545 

82 

419 

107 

309 

2,179 

1,013 
276 
105 
229 
68 
105 
29 
91 
70 
90 
79 
7 
17 


1,703 

91 
398 
425 
101 
189 

99 
163 

56 
181 


1,699 

97 
561 
368 

98 
212 

42 
146 

47 
128 


90,2.01 

30,697 
20,644 
5,378 
9,379 
11,719 
12,384 

49,281 

24,623 
9,089 
15,569 


115,621 
5,698 

27,029 

29,036 
8,059 

11,734 
5,351 
9,297 
3,890 

15,527 

56,714 

17,670 
8,922 
9,885 
1,863 
2,576 
2,633 

13,165 


93,112 

5,051 
32,171 

21,566 
5,436 

10,257 
1,667 
8,632 
1,852 
6,430 

40,945 

19,208 

5,046 

2,385 

4,339 

1,166 

1,818 

575 

1,796 

1,153 

1,237 

1,785 

125 

312 


*  Proprietors  of  unincorporated  businesses. 

1  Includes  service  wholesalers  (domestic  market)  and  importers.  Excludes  exporters  and  limited-function 

wholesalers. 

2  Based  on  advance  1950  population  estimates. 
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Table  12B.~ SALES  BRANCHES   (WITH  STOICS)  OF  FURNITURE  MANUFACTURERS— 6ALES  'SIZE—UNITED  STATES:   1948 
Establishments,  Sales,  Expenses,  Pay  Roll,   and  Personnel 


Type  of  establishment  and 
sales  size 


Estab- 
lish- 
ments 


(Number) 


Sales, 

entire 
year 


(Thousand 
dollars) 


Oper- 
ating 
ex- 
penses 
(inc. 
pay 
roll)as 
per- 
cent 
of  sales 


Payroll, 
entire 
year 


(Thousand 
dollars) 


Active 
propri- 
etors, * 
Novem- 
ber 


(Kumber) 


Paid   employees    and 

pay   roll,    workweek 

ended  nearest 

Nov.    15 


Em- 
ployees 

(Number) 


Pay   roll 


Amount 
(Dollars) 


Per 

em- 
ployee 
(Dollars) 


Sales  branches  of  household 
furniture  manufacturers, 
total 

$1,000,000  and  over 

$500,000-1999,999 

$300, 000-$499,999. 

$200,000-$299,999 

$100,000-$199,999 

Under  $100,000 

Sales  branches  of  office 
furniture  manufacturers, 
total 

$2,000,000  and  over 

$1, 000, 000-$l, 999,999 

$500,000-$999,999 

$300,000-$499,999 

$200,000-$299,999 

$100,000-$199,999 

$50,000-$99,999 

Under  $50,000 


104,503 

65,524 
23,882 
llx811 
2,355 
562 
369 


65,505 

22,766 

13)432 

12,421 

7,181 

4,150 

5,062 

418 

75 


9.7 

9.8 
9.6 
8.5 
8.6 
15.5 
31.2 


17.0 
20.8 
31.1 
32.6 
34.9 
28.9 
38.7 


5,054 

2,781 
1,466 
550 
126 
44 
87 


8,457 

2,825 

1,414 

1,419 

1,197 

679 

844 

70 

9 


1,029 

536 
285 
133 

35 
11 
29 


2,256 

705 
379 
336 
323 
218 
262 
29 
4 


80,831 

44,890 
20,092 
11,307 

2,128 
842 

1,572 


164,648 

59,275 
26,768 
25,344 
22,333 
13,319 
15,684 
1,658 
267 


Proprietors  of  unincorporated  businesses. 
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WHOLESALE 

Table  14.  —FURNITURE  SERVICE  WHOI^ALERS1- -FREQUENCY  DISTRIBUTION  OF  OPERATING  EXPENSE  RATIOS- 
UNITED  STATES,  BY  TYPE  OF  ESTABLISHMENT,  BY  SALES  SIZE:   1948 


Type  of  establishment  and  expense  ratio 


All  establish' 
ments 

(Number) 


Number  of  establishments  with  1948  sales  of — 


$1,000,000   $500,000  to  $200,000,  to   Less  than 
or  more    $999,999    $499,999    $200,000 


Household  furniture  wholesalers,  total. 

Expenses  less  than  5$  of  sales 

Expenses  5.0^-6.9$  of  sales 

Expenses  7.0#-8.9#  of  sales 

Expenses  9.0^-10.9$  of  sales . 

Expenses  11.0^-13.9^  of  sales 

Expenses  U. 0^-16.9^  of  sales 

Expenses  17. 0*4-19. 9£  of  sales 

Expenses  20. 0#-24. 9#  of  sales 

Expenses  25.0^-29.9^  of  sales 

Expenses  30.0#-34.9£  of  sales '. 

Expenses  35$  or  more  of  sales 

Office  furniture  wholesalers,  total 

Expenses  less  than  5%  of  sales 

Expenses  5.0j6-6.9#  of  sales 

Expenses  7.0^-5.9^6  of  sales 

Expenses  9.C#-10.9#  of  sales 

Expenses  11. 0^-13. 9°t  of  sales 

Expenses  14.0^-16.9^  of  sales 

Expenses  17.0^-19.9^  of  sales 

Expenses  20.0#-24.9«i  of  sales 

Expenses  25.0#-29.9#  of  sales 

Expenses  30. 0^-34. 9#  of  sales 

Expenses  35#  or  more  of  sales 


588 

13 
14 
22 
26 
85 
93 
73 
107 
56 
25 
74 


5 
4 
7 

16 

28 

37 

58 

107 

117 

57 

129 


1  Includes  service  wholesalers  (domestic  market)  and  importers.  Excludes  exporters  and  limited -function 
wholesalers. 
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Table  15.— WHOLESALE  FURNITURE  TRADE—LEGAL  FORM  OF  ORGANIZATION— UNITED  STATES,  BY  TYPE  OF 

ESTABLISHMENT:   1948 

Establishments  and  Sales 


Type   of  establishment 


legal  form 


Establishments 
(dumber) 


Sales,  entire  year 
(Thotuand  dollars) 


Furniture  wholesalers-. 

Household  furniture  wholesalers 

Individual  proprietorships 

Partnerships 

Corporations . 

Office  furniture  wholesalers 

Corporations 

Unincorporated  businesses v 

Sales  branches (with  stocks)  of  furniture  Manufacturers: 
Sales  branches  of  household  furniture  manufacturers 

Partnerships 

Corporations 

Sales  branches  of  office  furniture  manufacturers 

Corporations ^ 

Unincorporated  businesses 

Furniture  brokers  and  agents 

Corporations / 

Unincorporated  businesses 


245,026 


189 
121 
295 

16,740 
29,497 
198,789 

568 

134,704 

259 
309 

89,484 
45,220 

106 

104,503 

3 

103 

255 
104,248 

111 

65,505 

107 
4 

64,669 
836 

484 

204,345 

75 
409 

53,480 
150,865 

WHOLESALE 
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Table  18.— FURNITURE  STORES  AND  SELECTED  KINDS  OF  BUSINESS  REPORTING  FURNITURE  SALES— UNITED  STATES:   1948 
Stores.   Sales,   Pay  Roll,    and  Persoanel 


Kind  of  business 


(dumber) 


Sales,  entire 
year 


(Thousand 
dollars) 


Pay  roll, 
entire  year 

(Thousand 

dollars) 


Unincorporated 
businesses 


Active 
proprie- 
tors, 
November 
(dumber) 


Unpaid 
family 

workers, 
November 

(Number) 


Paid  employees, 
workweek  ended 
Nov.  15 


Total 
(Number) 


Full  work- 
week 

(Number) 


United  States,  total 

Furniture  stores 

Other  kinds  of  business  report, 
ing  furniture  sales,  total... 

General  stores 

Department  stores 

Dry  goods,  general  merchan- 
dise stores. 

Floor  covering  stores 

Drapery,  curtain,  uphostery 
stores 

Antique  stores 

Lumber  yards 

Building  materials  dealers. . . 

Paint,  glass,  wallpaper 
stores 

Hardware  stores 

Furniture  stores  (second- 
hand)  

All  other  kinds  of  business... 


1,769,540 
29,031 


143,718 

21,557 
2,580 

29,754 
■4,568 

3,178 
4,963 
20,803 
5,307 

.  9,843 
34,674 

6,491 

1,596,791 


130,520,548 
3,427,168 

23,336,424 

1,159,361 
10,644,747 

2,823,869 
358,953 

141,403 

53,062 

4,286,350 

840,700 

459,993 
2,493,669 

74,317 

103,756,956 


13,567,997 
441,968 


65,785 
1,660,702 

281,578 
55,745 

22,479 

4,013 

459,947 

111,629 

56,054 
244,093 

5,551 

10,158,453 


1,742,046 
27,162 


21,952 
261 

26,738 
4,659 

3,263 
5,324 
11,693 
4,642 

8,853 
36,017 

6,720 

1,584,762 


930,546 
10,183 


18,290 
46 

14,805 
1,570 

1,051 
1,970 
3,123 
1,316 

3,674 
15,176 

3,116 

856,226 


6,918,061 
163,389 


41,444 
843,479 

175,029 
19,348 

10,350 

2,004 

170,254 

41,133 

23,611 
113,165 

3,843 

5,311,012 


5,608,398 
152,267 


33,191 
683,444 

128,956 
17,854 

9,029 

1,539 

155,459 

37,335 


21,044 
98,311 


2,942 
,267,027 


RETAIL 


Table  19. —FURNITURE  STORES—UNITED  STATES,   BY  GEOGRAPHIC  DIVISION  AND  STATE:   1948 
Stores,  Sales,  Pay  Roll,   and  Personnel 


Geographic   division 
and  State 


(dumber) 


Sales,  entire 
year 

(Thousand 
dollars) 


Pay  roll, 
entire  year 

(Thousand 
dollars) 


Unincorporated 
businesses 


Active 

proprie' 

tors, 

November 

(dumber) 


Unpaid 
family 

workers, 
November 

(dumber) 


Paid  employees, 
workweek  ended 
nearest  Nov.  15 


Total 
(Number) 


Full  wort 
week 

(Number) 


United  States,  total 

New  England,  total 

Maine 

New  Hampshire 

Vermont 

Massachusetts 

Rhode  Island 

Connecticut 

Middle  Atlantic,  total 

New  York 

New  Jersey 

Pennsylvania 

East  North  Central,  total. 

Ohio 

Indiana 

Illinois 

Michigan 

Wisconsin.... 

West  North  Central,  total. 

Minnesota 

Iowa 

Missouri 

North  Dakota 

South  Dakota 

Nebraska 

Kansas 

South  Atlantic,  total 

Delaware 

Maryland 

District  of  Columbia.... 

Virginia 

West  Virginia 

North  Carolina 

South  Carolina 

Georgia 

Florida 

East  South  Central,  total. 

Kentucky 

Tennessee 

Alabama 

Mississippi. . . .' 

West  South  Central,  total. 

Arkansas 

Louisiana 

Oklahoma 

Texas 

Mountain,  total 

Montana 

Idaho 

Wyoming 

Colorado ; 

New  Mexico. 

Arizona 

Utah 

Nevada 

Pacific,  total... 

Washington 

Oregon 

California 


29,031 

1,819 

149 
115 
74 
904 
217 
360 


2,525 

836 

1,819 

5,054 

1,402 
800 

1,380 
900 
572 

2,758 

506 
579 
716 
82 
114 
275 
486 

4,449 

53 
284 
78 
594 
390 
1,022 
542 
800 


519 
734 
653 
409 

3,198 

446 

494 

565 

1,693 

978 

100 
123 

67 
262 
126 
142 
129 

29 

3,280 

409 

320 

2,551 


3,427,168 

203,614 

14,422 
10,526 
6,390 
102  795 
20,949 
48,532 


686,245 

324,818 
102,571 
258,856 

652,463 

185,583 

99,877 

187,353 

116,709 

62,941 

314,430 

62,020 
59,781 
95,243 
10,532 
12,563 
34,051 
40,240 

468,091 

9,654 

44,242 
21,560 
70,792 
48,763 
92,499 
49,402 
67,192 
63,987 

212,780 

48,984 
75,477 
58,825 
29,494 

315,829 

31,475 

56,797 

47,232 

180,325 

122,972 


11,318 
13,754 

6,974 
31,335 
12,939 
22,657 
19,870 

4,125 

450,744 


55,203 
41,753 
353,788 


30,000 

2,157 
1,311 
797 
15,384 
3,055 
7,296 

90,082 

42,188 
13,800 
34,094 

87,014 

26,102 
13,784 
23,551 
15,775 
7,802 

39,416 

7,968 
6,854^ 
14,320 
1,162 
1,149 
3,747 
4,216 

60,913 

1,426 
6,399 
3,243 
9,188 
6,077 
11,086 
6,084 
8,751 
8,659 

24,035 

5,368 
8,100 
7,271 
3,296 

36,547 

3,058 

6,991. 

5,445 

21,053 

14,553 

1,339 
1,294 

599 
3,691 
1,391 
3,072 
2,637 

530 

59,408 


6,756 
4,896 
47,756 


27,162 

1,261 

98 
92 
67 
572 
152 
280 


2,047 

726 

1,861 

4,739 

1,257 
738 

1,315 
918 
511 

2,876 

524 
630 
672 
74 
120 
345 
511 


36 

265 
61 
483 
302 
881 
446 
707 
576 

2,219 

536 
698 
633 
352 

3,121 

448 

422 

606 

1,645 

957 

95 
121 

76 
282 
133 
130 
100 

20 


445 

380 

2,773 


10,183 

400 

30 
38 
23 
175 
62 
72 


474 
274 
522 
310 
235 


187 
256 
278 
21 
55 
135 
224 

1,269 

12 
68 
16 
133 
128 
272 
159 
261 
220 


226 
235 
185 
132 


192 
185 
305 
772 


40 
51 
30 
97 
63 
49 
39 
8 

1,289 


158 

119 

1,012 


11,029 

817 

555 

356 

5,541 

1,206 

2,554 

31,625 

13,814 
4,733 
13,078 

29,569 

8,759 
5,005 
7,882 
5,124 
2,799 

15,334 

2,877 

2,771 

5,439 

431 

499 
1,517 
1,800 

25,312 

458 
2,380 
1,134 
3,663 
2,430 
4,915 
2,678 
4,012 
3,642 

10,878 

2,250 
3,716 
3,311 
1,601- 

15,692 

1,453 

2,971 
2,172 
9,096 

5,241 


465 
494 
249 

1,353 
524 

1,073 
940 
143 

18,709^ 

2,146 
1,595 
14,968 


152,267 

10,221 

765 

495 

328 

5,154 

1,121 

2,358 

29,5*3 

12,861 
4,403 
12,249 

27,069 

8,080 
4,697 
7,124 
4,716 
2,452 

14,106 

2,622 
2,522 
5,079 
398 
458 
1,406 
1,621 

24,011 

450 
2,261 
1,011 
3,459 
2,337 
4,683 
2,555 
3,807 
3,448 

10,228 

2,102 
3,524 
3,127 
1,475 

14,719 

1,396 
2,829 
1,864 
8,630 

4,872 

430 
457 
219 

1,260 
498 

1,033 
836 
139 

17,528^ 


1,989 
1,491 
14,048 
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Table  20.— FURNITURE  STORES— UNITED  STATES,  BY  0E0GRAFHIC  DIVISION  AND  STATE:   194$,   1939,  AND  1929 
Stores,  Sales,  and  Pay  Roll 


Geographic   division 
and  State 


Stores 

(Humber) 


1948       1939      1929 


Sales,  entire  year 
(Thousand"  dollars) 


1948 


1939 


1929 


Pa  y  roll,  entire  year 

(Thousand  dollar*) 


1948 


1939 


1929 


.United  States,  total- 
New  England,  total 

Maine 

New  Hampshire 

Vermont 

Massachusetts 

Rhode  Island 

Connecticut 

Middle  Atlantic,  total... 

New  York 

New  Jersey 

Pennsylvania 

East  North  Central,  total 

Ohio 

Indiana 

Illinois 

Michigan 

Wisconsin 

West  North  Central,  total 

Minnesota. . . .' 

Iowa 

Missouri 

North  Dakota 

South  Dakota 

Nebraska 

Kansas 

South  Atlantic ,  total. , . . 

Delaware 

Maryland 

District  of  Columbia... 

Virginia 

West  Virginia 

North  Carolina 

South  Carolina 

Georgia 

Florida 

East  South  Central,  total 

Kentucky 

Tennessee 

Alabama 

Mississippi . . . .' 

West  South  Central,  total 

Arkansas 

Louisiana 

Oklahoma 

Texas 

Mountain,  total 

Montana 

Idaho 

Wyoming 

Colorado 

New  Mexico 

Arizona 

Utah 

Nevada 

Pacific,  total 

Washington 

Oregon 

California 


29,031 

1,819 

149 
115 
74 
904 
217 
360 


2,525 

836 

1,819 

5,054 

1,402 
800 

1,380 
900 
572 

2,758 

506 
579 
716 
82 
114 
275 
486 

4,449 

53 
284 

78 
594 
390 
1,022 
542 
800 


519 
734 
653 
409 

3,198 

446 

494 

565 

1,693 

978 

100 
123 

67 
262 
126 
142 
129 

29 


409 

320 

2,551 


19,902 

1,440 

140 
101 
55 
723 
136 
285 


1,724 

546 

1,347 

3,993 

1,070 
684 

1,050 
674 
515 

2,258 

429 
502 
598 
52 
85 
211 
381 


351 
433 
395 
200 

1,977 

229 

257 

434 

1,057 

639 

76 

87 

46 

176 

78 
79 
81 
16 


294 

182 

1,413 


25,153 

1,523 

153 
90 
81 
751 
116 
332 


2,618 

667 

1,898 

5,105 

1,280 

800 

1,439 

838 

•  748 

3,596 

631 
752 
811 
155 
173 
465 
609 


55 
220 

55 
423 
293 
541 
270 
483 
465 


406 
464 
486 
292 

2,677 

353 

262 

723 

1,339 

785 

102 
119 
62 
236 
71 
94 
82 
19 

1,831 

343 

249 

1,239 


3,427,168 

203,614 

14,422 
10,526 
6,390 
102,795 
20,949 
48,532 

686,245 

324,818 
102,571 
258,856 

652,463 

185,583 
99,877 
187,353 
116,709 
62,941 

314,430 

62,020 
59,781 
95,243 
10,532 
12,563 
34,051 
40,240 

468,091 

9,654 
44,242 
21,560 
70,792 
48,763 
92,499 
49,402 
67,192 
63,987 

212,780 

48,984 
75,477 
58,825 
29,494 

315,829 

31,475 
56,797 
47,232 
180,325 

122,972 

11,318 
13,754 

6,974 
31,335 
12,939 
22,657 
19,870 

4,125 

450,744 

55,203 
41,753 
353,788 


973,157 

71,052 

5,327 
3,556 
1,831 

36,183 
6,670 

17,485 

222,565 

110,850 
32,885 
78,830 


196,287 

58,185 
27,386 
55,381 
37,805 
17,530 

85,332 

19,818 
17,827 
28,213 
1,953 
1,827 
6,828 
8,866 

134,153 

2,828 
13,491 

8,689 
18,464 
12,047 
25,368 
13,006 
20,738 
19,522 

54,521 

12,221 

19,602 

15,861 

6,837 

78,109 

7,017 
15,018 
11,779 
44,295 

27,422 

2,866 

3,372 
1,440 
7,259 
2,134 
3,328 
6,256 
767 


14,030 

8,566 

81,120 


1,509,815 

113,886 

7,754 
4,265 
3,499 

60,274 
9,675 

28,419 

375,702 

198,345 
51,107 

126,250 


346,360 

92,369 
42,621 
111,357 
65,598 
34,415 

143,901 

28,052 
26,504 
44,452 

4, 

4,552 
16,590 
18,865 

140,282 

3,536 
17,612 

7,936 
20,290 
16,733 
24,211 
11,434 
22,568 
15,962 

77,875 

18,617 
26,392 
21,002 
11,864 

128,991 

13,507 
16,269 
27,953 
71,262 

40,609 

5,234 
4,234 
2,632 
11,830 
2,623 
5,238 
7,967 
851 

142,209 

19,395 
11,487 
111,327 


441,968 

30,000 

2,157 
1,311 
797 
15,384 
3,055 
7,296 

90,082 

42,188 
13,800 

34,094 


87,014 

26,102 
13,784 
23,551 
15,775 
7,802 

39,416 

7,968 
6,854 
14,320 
1,162 
1,149 
3,747 
4,216 

69,913 

1,426 

6,399 
3,243 
9, 
6,077 
11,086 
6,084 
8,751 
8,659 

24,035 

5,368 
8,100 
7,271 
3,296 

36,547 

3,058 
6,991 
5,445 
21,053 

14,553 

1,339 
1,294 

599 
3,691 
1,391 
3,072 
2,637 

530 

59,408 

6,756 
4,896 
47,756 


146,311 

12,042 

1,014 
481 
228 
6,045 
1,092 
3,182 

33,980 

16,879 
5,172 
11,929 

29,863 

9,679 
4,032 
7,739 
5,896 
2,517 

12,111 

2,844 
2,298 
4,384 
257 
191 
1,033 
1,104 

20,437 

464 
2,057 
1,278 
2,889 
1,928 
3,713 
1,819 
3,200 
3,089 

7,593 

1,699 
2,652 
2,334 


10,839 

874 
2,264 
1,599 
6,102 

3,835 

362 
454 
204 
1,013 
236 
470 
970 
126 

15,611 

2,200 

1,040 
12,371 


196,577 

16,665 

1,027 
502 
305 
8,910 
1,694 
4,227 


48,429 

25,157 
7,204 
16,068 

44,452 

12,850 
5,584 

13,631 
8,485 
3,902 

16,631 

3,222 
2,794 
6,185 
404 
413 
1,766 
1,847 

20,597 

502 
2,348 
1,336 
2,874 
2,137 
3,543 
1,700 
3,461 
2,696 

9,669 

2,287 
3,363 
2,840 
1,179 

15,230 

1,345 
2,234 
2,961 
8,690 

4,942 

626 
476 
272 

1,593 
268 
606 

1,007 
94 

19,962 

2,720 

1,418 

15,824 


Table  21.— FURNITURE  STORES—STANDARD  METROPOLITAN  AREAS:   1943 
Stores,  Sales,  and  1950  Population 


Standard  metropolitan  area 


Stores 

Sales,  entire  year 

Number  of 
inhabitants  1950  x 

(dumber) 

(Thousand  dollars) 

36 

7,887 

407,981 

75 

15,133 

512,527 

79 

14,505 

434,857 

20 

5,282 

138,934 

26 

2,868 

122,557 

116 

14,084 

664,033 

26 

3,118 

132,879 

38 

4,039 

162,104 

25 

3,967 

160,381 

172 

32,332 

1,320,754 

33 

4,947 

156,485 

59 

5,992 

193,979 

33 

7,152 

184,664 

117 

16,278 

554,186 

360 

44,528 

2,354,507 

35 

6,973 

258,361 

25 

2,804 

129,297 

198 

27,888 

1,085,606 

48 

10,729 

282,060 

20 

4,262 

103,711 

33 

4,674 

159,838 

71 

10,433 

■  319,277 

41 

5,691 

196,160 

61 

7,726 

245,499 

767 

121,442 

5,475,535 

158 

23,971 

898,031 

263 

40,045 

1,453,556 

40 

4,114 

141,880 

43 

4,398 

169,921 

71 

13,587 

501,882 

35 

5,449 

164,629 

103 

14,665 

610,852 

29 

4,803 

233,012 

61 

10,528 

453,181 

18 

2,768 

100,273 

107 

16,479 

560,361 

24 

8,545 

224,920 

410 

58,570 

2,973,019 

41 

6,295 

251,658 

29 

3,547 

100,641 

43 

7,164 

197,934 

33 

5,488 

218,407 

19 

6,029 

158,363 

41 

7,237 

136,936 

33 

5,317 

270,034 

29 

4,192 

182,903 

50 

8,041 

359,246 

60 

9,252 

274,225 

24 

4,527 

112,226 

62 

7,757 

287,020 

53 

7,345 

190,152 

28 

4,470 

146,792 

40 

7,894 

291,119 

59 

7,845 

356,080 

187 

29,369 

802,102 

50 

6,2L4 

245,631 

100 

20,659 

549,047 

27 

3,717 

141,480 

64 

7,611 

302,711 

29 

7,262 

290,551 

17 

3,870 

126,019 

113 

20,853 

808,231 

74 

11,144 

335,664 

44 

6,528 

234,137 

15 

3,060 

172,466 

39 

3,271 

125,528 

11 

3,130 

118,260 

55 

4,842 

192,879 

1,224 

153,290 

4,339,225 

90 

15,353 

574,474 

21 

2,096 

132,779 

19 

2,669 

134,464 

27 

2,689 

168,630 

17 

3,227 

88,216 

Akron,  Ohio 

Albany-Schenectady-Troy,  N.  Y 

Allentovn-Bethlehem-Easton,  Pa 

Altoona,  Pa 

Asheville,  N.  C 

Atlanta,  Ga 

Atlantic  City,  N.  J 

Augusta ,  Ga 

Austin,  Tex 

Baltimore ,  Md 

Baton  Rouge,  La 

Beaumont-Port  Arthur,  Tex 

Binghamton,  N.  Y 

Birmingham,  Ala 

Boston,  Mass 

Bridgeport,  Conn , 

Brockton,  Mass 

Buffalo,  N.  Y 

Canton,  Ohio . .'. , 

Cedar  Rapids,  Iowa ,., 

Charleston,  S.  C '. 

Charleston,  V.  Va 

Charlotte,  N.  C 

Chattanooga,  Term , 

Chicago,  111 

C incinnati ,  Ohio , 

Cleveland,  Ohio , 

Columbia,  S.  C 

Columbus,  Ga 

Columbus,  Ohio. . . . , 

Corpus  Christi,  Tex 

Dallas,  Tex 

Davenport,  Iowa-Rock  Island -Moline,  111, 

Dayton,  Ohio 

Decatur,  111 

Denver,  Colo 

Des  Moines,  Iowa 

Detroit,  Mich 

Duluth,  Minn. -Superior ,  Wis 

Durham,  N.  C 

El  Paso,  Tex 

Erie,  Pa 

Evansville ,  Ind 

Fall  River,  Mass 

Flint,  Mich 

Fort  Wayne ,  Ind 

Fort  Worth,  Tex •. 

Fresno,  Calif 

Galveston,  Tex 

Grand  Rapids,  Mich 

Greensboro-High  Point,  N.  C 

Hamilton-Middletown,  Ohio 

Harrisburg,  Pa . ., 

Hartford ,  Conn. 

Houston,  Tex 

Huntington,  W.  Va. -Ashland,  Ky 

Indianapolis ,  Ind 

Jackson,  Miss 

Jacksonville,  Fla 

Johnstown,  Pa 

Kalamazoo,  Mich 

Kansas  City,  Mo 

Knoxville,  Tenn 

Lancaster,  Pa 

Lansing,  Mich. 

Lawrence,  Mass 

Lincoln,  Nebr. . : 

Little  Rock,  Ark 

Los  Angeles,  Calif 

Louisville,  Ky 

Lowell,  Mass 

Macon,  Ga 

Madison,  Wis 

Manchester,  N.  H 

See  footnotes  at  end  of  table. 
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THE  FURNITURE  TRADE 
-FURNITURE  STORES—STANDARD  METROPOLITAN  AREAS:   1948--Continued 
Stores,  Sales,  and  1950  Population 


Standard  metropolitan  area 


Stores 

Sales,  entire  year 

Number  of 
inhabitants  19501 

(Humber) 

(Thousand  dollars) 

118 

12,235 

480,161 

116 

15,425 

488,689 

112- 

20,149 

863,937 

137 

30,181 

1,107,366 

50 

4,782 

228,835 

32 

4,725 

137,512 

12 

2,764 

120,775 

50 

10,186 

320,388 

40 

3,912 

137,366 

22 

5,017 

146,273 

55 

8,079 

262,196 

114 

.      19,611 

681,037 

2,189 

271,872 

12,831,914 

91 

12,652 

409,545 

74 

11,634 

322,520 

49 

13,971 

362,203 

33 

6,878 

249,918 

712 

80,579 

3,660,676 

66 

11,770 

329,266 

258 

56,614 

2,205,544 

22 

2,925 

119,063 

121 

19,528 

701,202 

206 

19,885 

732,851 

16 

3,970 

109,105 

26 

3,210 

135,942 

30 

5,561 

254,942 

62 

13,178 

326,863 

23 

5,543 

132,779 

86 

13,113 

484,877 

22 

4,947 

151,858 

57 

14,231 

275,659 

19 

2,605 

152,838 

14 

2,577 

93,629 

243 

53,991 

1,673,467 

47 

10,468 

274,208 

63 

13,596 

496,090 

75 

7,419 

280,252 

104 

15,735 

535,967 

446 

90,204 

2,214,249 

67 

8,166 

288,938 

35 

4,564 

150,946 

42 

7,974 

256,208 

135 

18,269 

726,464 

49 

7,631 

174,679 

17 

2,317 

103,959 

36 

6,819 

204,740 

32 

5,047 

220,149 

25 

4,281 

130,649 

17 

(x) 

104,118 

15 

2,780 

110,999 

105 

11,340 

406,500 

39 

4,154 

194,401 

39 

8,200 

200,535 

40 

9,451 

340,875 

38 

5,075 

275,802 

98 

7,963 

406,175 

15 

-   2,918 

104,931 

57 

10,069 

392,626 

14 

1,827 

104,430 

31 

4,790 

229,412 

65 

8,715 

248,658 

64 

6,971 

283,602 

26 

2,424 

128,589 

100 

24,566 

1,457,601 

32 

4,294 

-  154,455 

55 

10,612 

352,924 

41 

5,651 

220,213 

106 

12,827 

391,226 

41 

i     8,197 

267,220 

44 

(x) 

145,076 

41 

8,002 

273,949 

45 

5,083 

202,440 

76 

12,804 

526,599 

Memphis ,  Term 

Miami,  Fla 

Milwaukee,  Wis 

Minneapolis-St.  Paul,  Minn. 

Mobile,  Ala 

Montgomery,  Ala 

Muskegon,  Mich 

Nashville,  Term 

New  Bedford,  Mass 

New  Britain-Bristol,  Conn. . 


New  Haven,  Conn 

New  Orleans,  La 

New  York-Northeastern  New  Jersey. 

Norfolk-Portsmouth ,  Va 

Oklahoma  City,  Okla 

Omaha,  Nebr 

Peoria,  111 

Philadelphia,  Pa 

Phoenix,  Ariz 

Pittsburgh,  Pa 

Portland,  Maine 

Portland,  Oreg 

Providence,  R.  I 

Racine,  Wis 

Raleigh,  N.  C 

Reading,  pa 

Richmond,  Va 

Roanoke,  Va 

Rochester,  N.  Y 

Rockford,  111 


Sacramento,  Calif 

Saginaw,  Mich 

St.  Joseph,  Mo 

St.  Louis,  Mo 

Salt  Lake  City,  Utah 

San  Antonio,  Tex 

San  Bernardino,  Calif 

San  Diego,  Calif , 

San  Francisco-Oakland ,  Calif 

San  Jose,  Calif 

Savannah,  Ga 

Scranton,  Pa 

Seattle,  Wash 

Shreveport,  La 

Sioux  City,  Iowa », 

South  Bend,  Ind -. 

Spokane,  Wash 

Springfield,  111 .. 

Springfield,  Mo 

Springfield,  Ohio 


Springfield-Holyoke,  Mass. 
Stamford-Norwalk,  Conn.... 

Stockton,  Calif 

Syracuse,  N.  Y 

Tacoma,  Wash 

Tampa-St.  Petersburg,  Fla. 

Terre  Haute,  Ind 

Toledo,  Ohio 

Topeka,  Kans 

Trenton,  N.  J 


Tulsa,  Okla 

Utica-Rome,  N.  Y 

Waco,  Tex 

Washington,  D.  C 

Waterbury,  Conn 

Wheeling,  W.  Va.-Steubenville,  Ohio. 
Wichita,  Kans ; 


Wilkes-Barre-Hazleton,  Pa. 

Wilmington,  Del 

Winston-Salem,  N.  C 

Worcester,  Mass 

York,  Pa 

Youngatown,  Ohio 


x  Withheld  to  avoid  disclosure. 


Based  on  advance  1950  population  estimates. 


RETAIL. 
Table  22.— FURNITURE  STORES— UNITED  STATES,  BY  CITY  SIZE:  1948 
Stores    and   Sales 


Citysize  groups  (number  of  inhabitants) 

Stores 
(Number) 

Sales,  entire 
year 

(Thousand  dollars) 

United  States ,  total 

29,031 

5,048 
1,581 
2,418 
2,190 
2,443 
3,789 
3,109 
2,605 
5,848 

3,427,168 

782,251 
282,593 

Cities  of  250,000  to  499,999 

Cities  of  100,000  to  249,999 

Cities  of  50,000  to  99,999 

355,808 

Cities  of  25,000  to  49,999 

351,417 

Cities  of  10,000  to  24,999 

Cities  of  5,000  to  9,999 

278,778 
194,777 
306,400 

Cities  of  2,500  to  4,999 

THE  FURNITURE  TRADE 


Table  23.— FURNITURE  STORES—SINGLE  UNITS  AND  MULTIUNITS— UNITED  STATES,   BY  GEOGRAPHIC  DIVISION  AND  STATE: 

1948 

Stores.  Sales,  Pay  Roll,  and  Paid  Employees 


Geographic   division 
and  State 


Total 


Stores 


Clumber) 


Sales, 
entire 
year 

[Thousand 
dollars) 


Stores 


(Number) 


Single  units 


Sales, 
entire 


(Thousand 
dollar;) 


Payroll, 
entire  year 

(Thousand 


Paid  employees, 
workweek  ended 
Nov.  15 


Total 

(Number) 


Pull  work- 

week 
(Number) 


United  States,  total. 


New  England,  total. 

Maine 

New  Hampshire.... 


Vermont 

Massachusetts . 
Rhode  Island.. 
Connecticut... 


Middle  Atlantic,  total. 

New  York 

New  Jersey 

Pennsylvania 


East  North  Central,  total. 


Ohio 

Indiana. . . 
Illinois.. 
Michigan; . 
Wisconsin. 


West  North  Central,  total. 


Minnesota.... 

Iowa 

Missouri 

North  Dakota. 
South  Dakota. 
Nebraska 


South  Atlantic,  total. 

Delaware 

Maryland 


District  of  Columbia. 

Virginia 

West  Virginia 

North  Carolina 

South  Carolina 

Georgia. 

Florida 


East  South  Central,  total. 
Kentucky 


Alabama..... 
Mississippi. 


West  South  Central,  total. 

Arkansas 

Louisiana 

Oklahoma , 

Texas 


Mountain,  total. 


Montana 

Idaho 

Wyoming 
Colorado... 
New  Mexico. 
Arizona. . .. 

Utah 

Nevada 


Pacific,  total. 


Washington. 

Oregon 

California. 


29,031 


149 
115 
74 
904 
217 
360 

5,180 

2,525 

836 

1,819 

5,054 

1,402 
800 

1,380 
900 
572 

2,758 

506 
579 
716 
82 
114 
275 
486 

4,449 

53 
284 

78 
594 
390 
1,022 
542 
800 


2,315 

519 
734 
653 
409 

3,198 

446 

494 

565 

1,693 

978 

100 
123 

67 
262 
126 
142 
129 

29 


409 

320 

2,551 


3,427,168 

203,614 

14,422 
10,526 
6,390 
102,795 
20,949 
48,532 

686,245 

324,818 
102,571 
258,856 

652,463 

185,583 
99,877 
187,353 
116,709 
62,941 

314,430 

62,020 
59,781 
95,243 
10,532 
12,563 
34,051 
40,240 

468,091 

9,654 
44,242 
21,560 
70,792 
48,763 
92,499 
49,402 
67,192 
63,987 

212,780 

48,984 
75,477 
58,825 
29,494 

315,829 

31,475 

56,797 

47,232 

180,325 

122,972 

11,318 
13,754 

6,974 
31,335 
12,939 
22,657 
19,870 

4,125 

450,744 

55,203 
41,753 
353,788 


1,597 

129 
111 
70 
760 
193 
334 


2,215 

786 

1,556 

4,390 

1,221 

682 

1,165 

801 

521 

2,519 

474 
515 
652 
73 
112 
258 
435 


46 
240 

61 
513 
329 
924 
467 
689 
566 


478 
650 
526 
328 

2,744 

397 

412 

502 

1,433 

867 

98 
114 

64 
232 
113 
115 
104 

27 

2,835 

366 
269 

2,200 


2,562,233 

162,295 

11,761 
9,617 
6,029 
74,630 
17,826 
42,432 

495,269 

226,769 

87,493 

181,007 

493,291 

148,308 
71,934 

123,176 
97,896 
51,977 

(x) 

(x) 

47,642 

64,260 

9,667 

(x) 

(*) 
33,824 

(x) 

(x) 

32,610 
10,897 
52,272 

(x) 
76,811 

(x) 
52,341 
46,234 

(x) 

(x) 
(x) 

(x) 
(x) 

(x) 

(x) 

45,155 
(x) 
126,991 

(x) 

(x) 
(x) 
(x) 
(x) 

10,830 
(x) 

14,196 
(x) 

(x) 

(x) 
(x) 
226,047 


304,827 

22,319 

1,652 
1,158 
717 
9,938 
2,508 
6,346 

61,387 

28,393 
11,202 
21,792 

62.,  371 

20,257 
9,056 
14,176 
12,697 
6,185 

(X) 

(x) 
5,056 
8,677 
1,058 

(x) 

(x) 
3,264 

(x) 

(x) 
4,853 
1,549 
6,303 

(x) 
8,858 

(x) 
6,331 
5,758 

(x) 

(x) 
(x) 
(x) 
(x) 

(x) 

(x) 

4,976 
(x) 
13,199 

(x) 

(x) 
(x) 
(x) 
(x) 

1,062 
(x) 

1,655 
(x) 

(x) 

(x) 
(x) 
24,774 


8,320 

660 
4§5 

315 
3,742 

948 
2,170 

21,705 

9,263 
3,859 
8,583 

21,826 

7,033 
3,364 
4,900 
4,207 
2,322 

(X) 

(x) 
2,136 
3,378 
390 

(x) 

(x) 
1,474 

(x) 

(x) 

1,805 
550 

2,646 
(x) 

3,984 
(x) 

3,019 

2,504 

(x) 

(x) 
(x) 
(x) 
(x) 

(x) 

(x) 

2,200 
(x) 

6,056 

(x) 

(x) 
(x) 
(x) 
(x) 

426 
(x) 

583 
(x) 

(x) 

(x) 
(x) 
7,985 


See  footnotes  at  end  of  table. 
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VTable  23.— FURNITURE  STORES— SINGLE  UNITS  AND  MULTIUNITS" UNITED 

1948 — Continued 

Stores,  Sales,   Pay  Roll,  and  Paid 


STATES,  BY  GEOGRAPHIC  DIVISION  AND  STATE: 
Employees 


Geographic   division   and  State 


2    or   more    store   multiunits 


Stores 


(Number) 


Saks, 

entire 
year 

(Thousand 
dollar*) 


Payroll, 
entire  year 

{Thousand 
dollars) 


Paid  employees, 
workweek  ended 
Nov.  15 


Total 
(Number) 


Full  work- 
week 
(Number) 


United  States,  total. 


New  England,   total. 


Maine 

New  Hampshire. 

Vermont. 

Massachusetts. 
Rhode  Island.. 
Connecticut... 


Middle  Atlantic,  total. 


New  York 

New  Jersey... 
Pennsylvania, 


East  North  Central,  total. 


Ohio 

Indiana... 
Illinois.. 
Michigan. . 
Wisconsin. 


West  North  Central,  total. 


Minnesota. . . . 

Iowa 

Missouri 

North  Dakota. 
South  Dakota. 
Nebraska 


South  Atlantic,  total.. 

Delaware 

Maryland 

District  of  Columbia. 

Virginia 

West  Virginia 

North  Carolina 

South  Carolina 

Georgia 

Florida 


East  South  Central,  total. 


Kentucky. . . . 
Tennessee... 

Alabama 

Mississippi. 


West  South  Central,  total. 


Arkansas . . 
Louisiana. 
Oklahoma . . 
Texas 


Mountain,  total. 


Montana.... 

Idaho 

Wyoming.... 
Colorado. . . 
New  Mexico. 
Arizona... .. 

Utah 

Nevada 


Pacific,  total. 


Washington. 

Oregon 

California. 


3,705 


310 
50 
263 


864,935 

41,319 

2,661 
909 
361 
28,165 
3,123 
6,100 

190,976 

98,049 
15,078 
77,849 

159,172 

37,275 
27,943 
64,177 
18,813 
10,964 

(x) 

(x) 

12,139 
30,983 
865 
(x) 
(x) 
6,416 

(x) 

(x) 

11,632 

10,663 

18,520 

(x) 

15,688 

(x) 

14,851 

17,753 

(x) 

(x) 
(x) 
(x) 
(x) 

(x) 

(x) 

11,642 
(x) 
53,334 

(x) 

(x) 
(x) 
(x) 
(x) 

2,109 
(x) 

5,674 
(x) 

(x) 

(x) 
(x) 
127,741 


137,141 

7,681 

505 

153 

80 

5,446 

-  54V 

950 

28,695 

13,795 
2,598 
12,302 

24,643 

5,845 
4,728 
9,375 
3,078 
1,617 

(x) 

(x) 
1,798 
5,643 
104 
(x) 
(x) 
952 

(x) 

(x) 
1,546 
1,694 
2,885 

(x) 
2,228 

(x) 
2,420 
2,901 

(x) 

(x) 
(x) 
(x) 
(x) 

(x) 

(x) 

2,015 
(x) 

7,854 

(x) 

(x) 
(x) 
(x) 
(x) 

329 
(x) 

982 
(x) 

(x) 
(x) 

to 

22,982 


2,709 

157 
70 
41 
1,799 
258 
384 

9,920 

4,551 

874 

4,495 

7,743 

1,726 

1,641 

2,982 

917 

477 

(x) 

(x) 

635 

2,061 

41 

(x) 

(*) 

326 

(x) 

(x) 
575 
584 
1,017 
(x) 

931 
(x) 
993 
1,138 

(x) 

(x) 
(x) 
(x) 

(x) 

(x) 

(x) 

771 
(x) 
3,040 

(x) 

(x) 
(x) 
(x) 
(x) 

98 
(x) 

357 
(x) 

(x) 

(x) 
(x) 
6,983 


44,917 

2,584 

152 
70 
39 
1,719 
246 
358 

9,385 

4,258 

828 

4,299 

7,309 

1,660 

1,588 

2,716 

898 

447 

(x) 

(x) 

605 

1,895 

41 

(x) 

(x) 

306 


(x) 
(x) 


546 
493 
954 
<*) 

899 
(x) 

965 
1,118 

(x) 

(x) 
(x) 
(x) 
(x) 

(x) 

(x) 

767 
(x) 
2,937 

(x) 

(x) 
(x) 
(x) 
(x) 

95 
(x) 

317 
(x) 

(x) 

(x) 
(x) 
6,755 


See  footnotes  at  end  of  table. 
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Table  23. —FURNITURE  STORES— SINGLE  UNITS  AND  MULTIUNITS— UNITED  STATES,  BY  GEOGRAPHIC  DIVISION  AND  STATE: 

1948 — Continued 

Stores,  Sales,  Pay  Roll,  and  Paid  Employees 


Geographic   division  and   State 


4   or   more    store   multiunits 


Stores 


(Number) 


Sales, 
entire 
year 

{Thousand 
dollars) 


Payroll, 


(Thousand 
dollars) 


Paid  employees, 
workweek  ended 
nearest  Nov.  15 


Total 
(Number) 


Full  work- 
week 

(Number) 


United  States,  total. 


New  England,  total. 


Maine 

New  Hampshire. 

Vermont 

Massachusetts . 
Rhode  Island.. 
Connecticut. . . 


Middle  Atlantic,  total. 


New  York 

New  Jersey... 
Pennsylvania . 


East  North  Central,  total. 


Ohio 

Indiana... 
Illinois.. 
Michigan. . 
Wisconsin. 


West  North  Central,  total. 


Minnesota. ... 
Iowa 

Missouri 

North  Dakota. 
South  Dakota. 
Nebraska 


South  Atlantic, 

Delaware 

Maryland. 


District  of  Columbia. 

Virginia 

West  Virginia 

North  Carolina 

South  Carolina 

Georgia 

Florida 


East  South  Central,  total. 


Kentucky. . . . 
Tennessee . . . 

Alabama 

Mississippi. 


West  South  Central,  total. 


Arkansas.. 
Louisiana. 
Oklahoma.. 
Texas 


Mountain,  total. 


Montana.... 

Idaho 

Wyoming.... 
Colorado... 
New  Mexico. 
Arizona.... 

Utah 

Nevada 


Pacific,  total. 


Washington. 

Oregon 

California. 


120 
12 
84 


14 
109 


398,644 

(x) 

(x) 
(x) 
(x) 

7,031 
(x) 
(x) 

110,588 

61,743 

8,168 

40,677 


56,837 

4,694 

13,527 

29,104 

5,125 

4,387 

(x) 

6,242 
(x) 

7,570 
(x) 

(x)  " 
(x) 

(x) 

(x) 
4,163 
6,652 
9,180 
4,029 
7,734 

.00 
8,719 
9,114 

(x) 

2,054 
3,099 

(x) 

(x) 

(x) 

(x) 
(x) 
(x) 
24,730 

(x) 


(x) 


(x) 
(x) 
(x) 


(x) 


(x) 
82,322 


65,576 

<x) 

(x) 
(x) 
(x) 
1,585 
(x) 
(x) 

16,192 

8,262 
1,373 
6,557 


8,078 

920 

2,064 

3,732 

807 

555 

(x) 

1,233 
(x) 

1,533 
(x) 

(x)*** 
(x) 

(x)  ' 

(x) 

573 

925 

1,199 

699 

1,319 

W 

1,528 

1,489 


(x) 


288 
410 

(x) 
(x) 

(x) 

(x) 
(x) 
(x) 
4,017 

(x) 


(x) 


(x) 
(x) 
(x) 


(x) 


(x) 
15,925 


22,808 

(x) 

(x) 
(x) 
(x) 

499 
(x) 
(x) 


2,848 

485 

2,437 

2,822 

288 

815 

1,298 

237 

184 

(x) 


(x) 

(x)' 
(x) 

(x) 
(x) 


(x) 


235 
356 
442 
222 
526 
I 

565 
548 


(x) 

90 
187 
(x) 
(x) 

(x) 

(x) 
(x) 
(x) 
1,554 

(x) 
(x)"" 


(x) 
(x) 
(x) 


(x) 


(x) 
4,915 


x  Withheld  to  avoid  disclosure. 


RETAIL 

Table  24.—  FURNITURE  STORES— SALES  SIZE— UNITED  STATES:   1948 
Stores,  Sales,  Pay  Roll,  and  Personnel 


Stores 

(Number) 

Sales,  entire 
year 

(Thousand 
dollars) 

Pay  roll, 
entire  year 

(Thousand 
dollars) 

Unincorporated 
businesses 

Paid  employees, 
workweek  ended 
nearest  Nov.  15 

Sales  size 

Active 

proprie' 

tors, 

November 

(Number) 

Unpaid 

family 
workers, 
November 
(Number) 

Total 

(Number) 

Full  work' 
week 

(Number) 

United  States,  total 

Stores  operated  entire  year  with 
annual  sales  of — 

'     29,031 

247 

642 

1,237 

7,189 

6,587 

10,211 

2,918 

3,427,168 

482,920 
431,645 
468,450 
1,200,684 
476,984 
251,113 

115,372 

441,968 

86,274 
68,285 
68,253 
144,136 
44,848 
19,082 

11,090 

27,162 

50 

307 

783 

6,069 

6,533 

10,550 

2,870 

10,183 

21 

40 

161 

1,625 

2,205 
4,974 

1,157 

163,389 

26,966 
21,192 
21,764 
52,930 
21,625 
12,040 

6,872 

152,267 

25,634 
20,282 
21,020 

$500,000  to  $999,999 

$300,000  to  $499,999 

$100,000  to  $299,999 

$  50,000  to  $  99,999 

50, 396 
19,170 

Less  than  $50,000 

9,576 

Stores  not  operated  entire  year. 

6,189 

Il 
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Table  26.— FURNITURE  STORES— EMPLOYEE  SIZE— UNITED  STATES: 
Stores,  Sales,  Pay  Roll,   and  Personnel 


1948 


Employee-size 


Stores 


dumber) 


Sales,  entire 
year 


(Thousand 
dollars) 


Pay  roll, 
entire  year 

(Thousand 
dollars) 


Unincorporated 
businesses 


Active 

propric 

tors, 

November 

(dumber) 


Unpaid 

family 

workers, 

November 

(Number) 


Paid  employees, 
workweek  ended 
nearest  Nov.  15 


Total 
(Number) 


Full  work- 
week 

(Number) 


United  States,  total. 

No  paid  employees 

1  paid  employee 

2  paid  employees 

3  paid  employees 

4  or  5  paid  employees 

6  or  7  paid  employees 

8  or  9  paid  employees 

10  to  19  paid  employees 

20  to  49  paid  employees 

50  to  99  paid  employees 

100  or  more  paid  employees. 


29,031 

5,828 
4,311 
3,928 
3,092 
4,101 
2,537 
1,294 
2,537 
1,111 
213 
79 


124,483 
156,323 
215,468 
226,060 
405,087 
350,805 
231,590 
643,765 
579,147 
249,537 
244,903 


441,968 

663 
7,222 
14,483 
19,035 
41,351 
41,120 
30,186 
96,100 
96,093 
44,642 
51,073 


27,162 

7,116 
4,714 
4,166 
3,020 
3,645 
1,895 

766 
1,355 

430 
44 
11 


10,183 

3,636 

2,030 

1,473 

967 

1,076 

428 

177 

312 

63 

16 

5 


4,311 
7,856 
9,276 
18,194 
16,308 
10,925 
33,352 
31,710 
14,472 
16,985 


3,502 
6,609 
8,136 
16,614 
15,251 
10,299 
31,676 
30,295 
13,800 
16,085 


Table  27.—  FURNITURE  STORES— LEGAL  FORM  OF  ORGANIZATION— UNITED  STATES:  1948 
Stores,  Sales,  Pay  Roll,   and  Personnel 


Legal  form  of  organization 


(Number) 


Sales,  entire 
year 

(Thousand 
dollars) 


Pay  roll, 
entire  year 

(Thousand 
dollars) 


Unincorporated 
businesses 


Active 

proprie' 

tors, 

November 

(Number) 


Unpaid 
family 

workers, 
November 
(Number) 


Paid  employees, 
workweek  ended 
nearest  Nov.  15 


Total 
(Humber) 


Full  work' 
week 

(Number) 


United  States,  total, 

Individual  proprietorships. 

Partnerships 

Corporations 

Other  legal  forms 


29,031 

14,298 

7,775 

6,897 

61 


3,427,168 

834,062 

831,248 

1,753,727 

8,131 


441,968 

75,214 

72,712 

293,002 

1,040 


13,212 
13,950 


10,183 


7,490 
2,693 


163,389 

35,368 

31,689 

95,946 

386 


152,267 

31,318 

29,207 

91,389 

353 


Table  28. --FURNITURE  STORES—MERCHANDISE  LINE  SALES—UNITED  STATES  AND  GEOGRAPHIC  DIVISIONS:    1948 
[Data  based  on  sample.     See  text  for  description  of  sample] 


Geographic   division  and  merchandise    line 


Merchandise  line 
sales 


Amount 

{Thousand 

dollars) 

(1) 


Percent 
distri- 
bution 

(2) 


Stores  handling 
merchandise  line 


Number 
(3) 


Total 

sales 

(Thousand 

dollars) 

(4) 


Col.  1 

as 
per- 
cent 

of 
col.  4 

(5) 


UNITED  STATES 

Stores  analyzing  merchandise  line  sales,  total.. 

Furniture  (household) 

Mattresses,  springs,  other  sleep  equipment.... 

Office  furniture. 

Floor  coverings — soft  surface 

Floor  coverings — hard  surface , 

Draperies ,  curtains ,  upholstery 

China,  glassware,  crockery 

Pictures ,  frames ,  lamps  and  shades 

Pianos,  musical  instruments,  records 

Radios,  television  sets  and  parts 

Major  household  appliances 

Housewares  (inc.  electric) 

Luggage,  sporting  goods,  bicycles,  toys 

Hardware,  tools,  paint,  glass,  wallpaper 

Shades,  blinds,  awnings,  tents,  flags,  banners 
Other  sales 

Stores  not  analyzing  merchandise  line  sales 

NEW  ENGLAND 

Stores  analyzing  merchandise  line  sales,  total.. 

Furniture  (household ) 

Mattresses,  springs,  other  sleep  equipment.... 

Office  furniture 

Floor  coverings — soft  surface 

Floor  coverings — hard  surface 

Draperies ,  curtains ,  upholstery 

China,  glassware,  crockery 

Pictures,  frames,  lamps  and  shades 

Pianos,  musical  instruments,  records 

Radios,  television  sets  and  parts 

Major  household  appliances 

Housewares  (inc.  electric) 

Luggage,  sporting  goods,  bicycles,  toys 

Hardware,  tools,  paint,  glass,  wallpaper 

Shades,  blinds,  awnings,  tents,  flags,  banners 
Other  sales 

Stores  not  analyzing  merchandise  line  sales 

MIDDLE  ATLANTIC 

Stores  analyzing  merchandise  line  sales,  total.. 

Furniture  (household) 

Mattresses,  springs,  other  sleep  equipment.... 

Office  furniture \ . . . 

Floor  coverings — soft  surface 

Floor  coverings — hard  surface 

Draperies,  curtains,  upholstery 

China,  glassware,  crockery 

Pictures,  frames,  lamps  and  shades 

Pianos,  musical  Instruments,  records... 

Radios ,  television  sets  and  parts 

Major  household  appliances 

Housewares  (inc.  electric) 

Luggage,  sporting  goods,  bicycles,  toys 

Hardware,  tools,  paint,  glass,  wallpaper 

Shades,  blinds,  awnings,  tents,  flags,  banners 
Other  sales 

Stores  not  analyzing  merchandise  line  sales 

EAST  NORTH  CENTRAL 

Stores  analyzing  merchandise  line  sales,  total.. 

Furniture  (household) 

Mattresses,  springs,  other  sleep  equipment.... 

Office  furniture 

Floor  coverings — soft  surface 

Floor  coverings — hard  surface 


,299,093 
,739,946 

295,512 
11,158 

236,738 
97,780 
72,735 
22,299 
54,521 
14,922 

119,703 

380,237 
54,106 
16,625 
35,097 
17,253 

130,461 

172,968 


195,558 

104,552 

20,424 

577 

12,101 

8,564 

3,010 

1,991 

2,750 

916 

6,589 

20,847 

3,386 

1,629 

1,103 

854 

6,265 

12,720 


663,168 

375,963 

56,194 

4,077 

41,333 

16,413 

17,792 

4,049 

11,938 

2,268 

26,597 

60,052 

9,514 

4,610 

2,289 

2,171 

27,908 

28,949 


630,794 

330,762 

59,176 

1,348 

54,940 

17,936 


100.0 
52.7 
9.0 
0.3 
7.2 
-  3.0 
2.2 
0.7 
1.7 
0.4 
3.6 
11.5 
1.6 
0.5 
1.1 
0.5 
4.0 


100.0 
53.5 
10.4 
0.3 
6.2 
4.4 
1.5 
1.0 
1.4 
0.5 
3.4 
10.7 
1.7 
0.8 
0.6 
0.4 
3.2 


100.0 
56.7 
8.5 
0.6 
6.2 
2.5 
2.7 
0.6 
1.8 
0.4 
4.0 
9.1 
1.4 
0.7 
0.3 

.  0.3 
4.2 


100.0 
52.4 
9.4 
0.2 
8.7 
2.9 


27,563 

27,563 

19,113 

1,766 

16,404 

14,721 

4,714 

4,044 

12,797 

2,421 

13,121 

15,596 

9,188 

•3,915 

3,177 

6,800 


1,715 

1,715 

1,262 

75 

1,138 

1,068 

246 

258 

767 

78 

852 

959 

588 

277 

131 

380 


4,979 

4,979 

3,001 

195 

2,378 

1,925 

862 

548 

1,816 

192 

1,751 

2,030 

1,203 

572 

173 

585 


4,784 
4,784 
3,388 
253 
3,140 
2,587 


3,299,093 

2,557,466 

251,310 

2,528,029 

2,068,414 

1,104,553 

771,539 

1,933,830 

439,873 

2,111,517 

2,386,604 

1,454,113 

681,843 

340,910 

800,907 


195,558 

153,490 

17,086 

154,969 

136,285 

44-,  467 

39,851 

100,524 

22,357 

116,299 

137,316 

74,812 

35,031 

14,974 

37,567 


663,168 
475,936 

53,584 
448,740 
350,359 
226,049 
136,664 
335,538 

65,517 
382,766 
401,458 
260,497 
137,199 

30,203 

79.988 


630,794 
491,913 
27,635 
501,867 
380,976 


52.7 

11.6 
4.4 
9.4 
4.7 
6.6 
2.9 
2.8 
3.4 
5.7 

15.9 
3.7 
2.4 

10.3 
2.2 


53.5 
13.3 
3.4 
7.8 
6.3 
6.8 
5.0 
2.7 
4.1 
5.7 
15.2 
4.5 
4.6 
7.4 
2.3 


56.7 
11.8 
7.6 
9.2 
4.7 
7.9 
3.0 
3.6 
3.5. 
6.9 
-15.0 
3.6 
3.4 
7.6 
2.7 


52.4 
12.0 

4.9 
10.9 

4.7 
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Table  28 — FURNITURE  STORES— MERCHANDISE  LINE  SALES—UNITED  STATES  AND  GEOGRAPHIC  DIVISIONS:    1948— Con, 
[Data. based  on  sample.     See  text  for  description  of  sample] 


Geographic    division   and   merchandise    line 


Merchandise  line 
sales 


Amount 

(Thousand 

dollars) 

(1) 


distri- 
bution 

(2) 


Stores  handling 
merchandise  line 


Col. 


Number 
(3) 


Total 

sales 

(Thousand 

dollars) 
(4) 


EAST  NORTH  CENTRAL— Continued 


Stores  analyzing  merchandise  line  sales — Continued 


Draperies,  curtains,  upholstery 

China,  glassware,  crockery 

Pictures,  frames,  lamps  and  shades 

Pianos,  musical  instruments,  records 

Radios,  television  sets  and  parts 

Major  household  appliances 

Housewares  (inc.  electric) 

Luggage,  sporting  goods,  bicycles,  toys 

Hardware,  tools,  paint,  glass,  wallpaper 

Shades,  blinds,  awnings,  tents,  flags,  banners. 
Other  sales 


Stores  not  analyzing  merchandise  line  sales. 


WEST  NORTH  CENTRAL 


Stores  analyzing  merchandise  line  sales,  total... 

Furniture  (household) 

Mattresses,  springs,  other  sleep  equipment 

Office  furniture 

Floor  coverings — soft  surface 

Floor  coverings — hard  surface 

Draperies,  curtains,  upholstery 

China,  glassware,  crockery 

Pictures,  frames,  lamps  and  shades 

Pianos,  musical  instruments,  records 

Radios,  television  sets  and  parts 

Major  household  appliances 

Housewares  (inc.  electric) 

Luggage,  sporting  goods,  bicycles,  toys. 

Hardware,  tools,  paint,  glass,  wallpaper 

Shades,  blinds,  awnings,  tents,  flags,  banners. 
Other  sales 


Stores  not  analyzing  merchandise  Line  sales. 
SOUTH  ATLANTIC 


total. 


Stores  analyzing  merchandise  line  sales, 

Furniture  (household) 

Mattresses,  springs,  other  sleep  equipment 

Office  furniture 

Floor  coverings — soft  surface. 

Floor  coverings— hard  surface 

Draperies,  curtains,  upholstery 

China,  glassware,  crockery 

Pictures,  frames1,  lamps  and  shades 

Pianos,  muscial  -instruments,  records 

Radios,  television  sets  and  parts 

Major  household  appliances 

Housewares  ( inc .  electric) 

Luggage,  sporting  goods,  bicycles,  toys 

Hardware,  tools,  paint,  glass,  wallpaper 

Shades,  blinds,  awnings,  tents,  flags,  banners. 
Other  sales 


Stores  not  analyzing  merchandise  line  sales.... 

EAST  SOUTH  CENTRAL 

Stores  analyzing  merchandise  line  sales,  total. 

Furniture  (household ) 

Mattresses,  springs,  other  sleep  equipment... 

Office  furniture 

Floor  coverings— soft  surface.-.. 

Floor  coverings — hard  surface 

Draperies,  curtains,  upholstery 

China,  glassware,  crockery 

Pictures,  frames,  lamps  and  shades 

Pianos,  musical  instruments,  records 

Radios,  television  sets  and  parts 


12,068 
2,825 

12,750 
2,425 

22,263 

72,131 
9,605 
2,224 
4,097 
2,147 

24,097 

25,421 


300,320 
142,838 

23,659 
1,413 

26,864 

11,209 
7,228 
2,750 
4,769 
1,549 
8,786 

35,965 
4,715 
1,767 
4,944 
1,725 

20,139 

15,255 


455,450 

250,883 

47,506 

1,310 

22,098 

13,242 

7,106 

2,479 

6,161 

2,172 

18,283 

49,363 

8,418 

2,070 

3,815 

4,302 

16,242 

23,337 


206,958 

108,693 

19,854 

219 

8,267 

6,354 

2,238 

1,235 

3,188 

1,542 

8,132 


1.9 
0.5 
2.0 
0.4 
3.5 
11.4 
1.5 
0.4 
0.7 
0.3 
3.8 


100.0 
47.6 
7.9 
0.5 
8.9 
3.7 
2.4 
0.9 
1.6 
0.5 
2.9 
12.0 
1.6 
0.6 
1.6 
0.6 
6.7 


100.0 
55.1 
10.4 
0.3 
4.9 
2.9 
1.6 
0.5 
1.4 
0.5 
-4.0 
10.8 
1.8 
0.5 
0.8 
0.9 
3.6 


707 

482 

2,441 

337 

2,162 

2,752 

1,453 

432 

450 

785 


2,608 

2,608 

1,693 

201 

1,727 

1,616 

416 

318 

1,283 

235 

1,167 

1,602 

801 

392 

487 

902 


4,251 

4,251 

3,232 

359 

2,620 

2,535 

766 

896 

2,110 

656 

2,563 

2,506 

1,698 

858 

502 

1.598 


100.0 

2,171 

52.5 

2,171 

9.6 

1,705 

0.1 

105 

4.0 

1,161 

3.1 

1,360 

1.1 

321 

0.6 

469 

1.5 

1,251 

0.8 

281 

3.9 

1,289 

168,267 

109,805 

388,440 

52,507 

386,660 

459,184 

246,220 

92,674 

44,942 

89,680 


300,320 

242,223 

46,565 

256,050 

229,006 

124,311 

89,737 

195,813 

66,995 

195,564 

236,282 

152,048 

95,247 

51,264 

86,537 


455,450 
373,722 

34,309 
347,982 
293,563 
148,184 
123,702 
279,838 

71,391 
327,106 
328,952 
217,511 
119,607 

43,219 
183,977 


206,958 
169,403 

11,145 
144,590 
141,334 

44,091 

47,169 
126,893 

31,219 
145,429 


RETAIL  ' 

Table  28. --FURNITURE  STORES-MERCHANDISE  LINE  SALES—UNITED  STATES  AND  GEOGRAPHIC  DIVISIONS:   1948— Con. 
[Data  based  on  sample.     See  text  for  description  of  sample] 


Geographic   division   and  merchandise    line 


Merchandise  line 
sales 


Amount 

(Thousand 

dollars) 

(1) 


Percent 
distri' 
bution 

(2) 


Stores  handling 
merchandise  line 


Number 
(3) 


Total 

sales 

(Thousand 

dollars) 
(4) 


Col.  1 
as 

per- 
cent 
of 
col.  4 

(5) 


EAST  SOUTH  CENTRAL— Continued 

Stores  analyzing  merchandise  line  sales — Continued 

Major  household  appliances 

Housewares  (inc.  electric) 

Luggage,  sporting  goods,  bicycles,  toys 

Hardware,  tools,  paint,  glass,  wallpaper 

Shades,  blinds,  awnings,  tents,  flags,  banners.. 
Other  sales „ 

Stores  not  analyzing  merchandise  line  sales 

WEST  SOUTH  CENTRAL 

Stores  analyzing  merchandise  line  sales,  total.... 

Furniture  (household) 

Mattresses,  springs,  other  sleep  equipment 

Office  furniture 

Floor  coverings — soft  surface 

Floor  coverings — hard  surface 

Draperies,  curtains,  upholstery 

China,  glassware,  crockery 

Pictures,  frames,  lamps  and  shades.... 

Pianos ,  musical  instruments ,  records 

Radios,  television  sets  and  parts 

Major  household  appliances 

Housewares  (inc.  electric) 

Luggage,  sporting  goods,  bicycles,  toys 

Hardware,  tools,  paint,  glass,  wallpaper 

Shades,  blinds,  awnings,  tents,  flags,  banners.. 
Other  sales 

Stores  not  analyzing  merchandise  line  sales 

MOUNTAIN 

Stores  analyzing  merchandise  line  sales,  total.... 

Furniture  (household) 

Mattresses,  springs,  other  sleep  equipment 

Office  furniture 

Floor  coverings — soft  surface 

Floor  coverings — hard  surface 

Draperies ,  curtains ,  upholstery 

China,  glassware,  crockery 

Pictures,  frames,  lamps  and  shades 

Pianos,  musical  instruments,  records 

Radios,  television  sets  and  parts 

Major  household  appliances 

Housewares  (inc.  electric) 

Luggage,  sporting  goods,  bicycles,  toys 

Hardware,  tools,  paint,  glass,  wallpaper 

Shades,  blinds,  awnings,  tents,  flags,  banners.. 
Other  sales 

Stores  not  analyzing  merchandise  line  sales 

PACIFIC 

Stores  analyzing  merchandise  line  sales,  total.... 

Furniture  (household ) 

Mattresses,  springs,  other  sleep  equipment 

Office  furniture 

Floor  coverings — soft  surface 

Floor  coverings — hard  surface 

Draperies,  curtains,  upholstery 

China,  glassware,  crockery 

Pictures,  frames,  lamps,  and  shades 

Pianos,  musical  instruments,  records 

Radios,  television  sets  and  parts 

Major  household  appliances 

Housewares  (inc.  electric). 

Luggage,  sporting  goods,  bicycles,  toys 

Hardware,  tools,  paint,  glass,  wallpaper 

Shades,  blinds,  awnings,  tents,  flags,  banners.. 
Other  sales 

Stores  not  analyzing  merchandise  line  sales » 


28,017 
3,713 
1,220 
5,977 
1,424 
6,885 

11,052 


293,648 
154,222 

21,950 
564 

16,981 
8,609 
5,365 
2,139 
3,748 
1,394 

11,380 

39,436 
5,027 
1,681 
6,979 
2,413 

11,760 

28,695 


114,384 

57,279 

8,747 

738 

11,082 

5,345 

2,262 

954 

1,302 

568 

2,723 

14,311 

1,925 

465 

2,509 

659 

3,515 

12,030 


438,813 

214,754 

38,002 

912 

43,072 

10,108 

15,666 

3,877 

7,915 

2,088 

14,950 

60,115 

7,803 

959 

3,384 

1,558 

13,650 

15,509 


13.5 
1.8 
0.6 
2.9 
0.7 
3.3 


100.0 
52.5 
7.5 
0.2 
5.8 
2.9 
1.8 
0.7 
1.3 
0.5 
3.8 
13.4 
1.7 
0.6 
2.4 
0.8 
4.1 


100.0 
50.1 
7.6 
0.6 
9.7 
4.7 
2.0 
0.8 
1.1 
0.5 
2.4 
12.5 
1.7 
0.4 
2.2 
0.6 
3.1 


100.0 
48.9 
8.7 
0.2 
9.8 
2.3 
3.6 
0.9 
1.8 
0.5 
3.4 
13.7 
1.8 
0.2 
0.8 
0.4 
3.0 


1,381 
919 
455 
409 
737 


3,002 

3,002 

2,146 

288 

1,683 

1,720 

401 

605 

1,260 

305 

1,619 

2,001 

1,185 

536 

589 

1,037 


906 
906 
621 

119 
621 
559 
150 
140 
444 
101 
405 
592 
341 
130 
224 
279 


3,147 

3,147 

2,065 

171 

1,936 

1,351 

845 

328 

1,425 

234 

1,313 

1,773 

1,000 

263 

212 

497 


159,904 

102,208 

56,182 

33,023 

70,909 


293,648 

229,595 

24,395 

214,981 

196,646 

80,391 

78,434 

168,229 

31,122 

205,856 

233,955 

143,573 

63,284 

52,347 

108,756 


144,384 
83,750 
14,690 
94,590 
81,335 
41,022 
26,607 
62,205 
19,276 
64,798 
88,515 
50,744 
25,786 
22,153 
38,572 


438,813 
337,434 

21,901 
364,260 
258,910 
227,771 
119,570 
276,350 

79,489 
287,039 
341,038 
206,500 

56,833 

48,785 
104,921 


17.5 
3.6 
2.2 

18.1 
2.0 


52.5 
9.6 
2.3 
7.9 
4.4 
6.7 
2.7 
2.2 
4.5 
5.5 

16.8 
3.5 
2.7 

13.3 
2.2 


50.1 

10.4 
5.0 

11.7 
6.6 
5.5 
3.6 
2.1 
2.9 
4.2 

16.2 
3.8 
1.8 

11.3 
1.7 


48.9 

11.3 
4.2 

11.8 
3.9 
6.9 
3.2 
2.9 
2.6 
5.2 

17.6 
3.8 
1.7 
6.9 
1.5 
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Table  29 SALES  OF  FURNITURE  BY  FURNITURE  STORES  AND  SELECTED  KINDS  OF  BUSINESS  REPORTING  SALES  OF 

FURNITURE— UNITED  STATES:  1948 
[Data  based  on  sample.  See  text  for  description  of  sample] 


Stores  analyzing  merchandise  line  sales 


Stores  not  analyzing 
merchandise  line  sales 


Kind   of  business 


Number 


Stores  handling  merchandise  line 


Saks, 

entire 
year 

(Thousand 
dollars) 


Number 


Total 
•ales 


(Thousand 
dollar*) 


Sales  of 

merchandis< 

line 

(Thousand 
dollars) 


Number 


Sales, 
entire 
year 

(Thousand 
dollars) 


United  States,   total 

Furniture  stores,  total 

Furniture   (household) 

Mattresses,   springs,  other  sleep 

equipment 

General  stores,  total 

Furniture,  house  furnishings, 

appliances 

Department  stores,  total 

Furniture,  beds,  mattresses,  springs... 

Dry  goods,  general  merchandise  stores, 
total 

Furniture,  house  furnishings, 

appliances 

Floor  covering  stores,  total 

Furniture  (household) 

Drapery,  curtain,  upholstery  stores, 
total 

Furniture  (household) 

Antique  stores,  total 

Furniture  (antique ) 

Lumber  yards,  total 

Furniture,  other  home  furnishings 

Building  materials  dealers,  total 

Furniture,  other  home  furnishings 

Paint,  glass,  wallpaper  stores,  total.... 

Furniture,  other  home  furnishings 

Hardware  stores,  to'tal 

Furniture,  other  home  furnishings 

Furniture  stores  (second-hand),  total.... 

Furniture,  other  home  furnishings 

(used) 

Furniture,   other  home  furnishings  (new) 


167,032 
27,563 


2,560 


26,396,462 
3,299,093 


1,192,144 


10^29>L37 


2,703,274 


4,736 

2,792 
4,484 

20,673 


42,982 


4,177,365 


27,563 
19,113 


6,802 


33,815 


6,386 


73,606 


3,299,093 
2,557,466 


629,974 


9,656,643 


9,034 


6,386 
1,309 


34,605 


27,879 


73,606 
22,617 


2,958,711 

2,035,458 

1,739,946 

295,512 

55,203 

55,203 
533,652 
533,652 

142,321 

142,321 
6,845 
6,845 

7,403 

7,403 

16,661 

16,661 

4,770 

4,770 

2,004 

2,004 

9,826 

9,826 

81,485 

81,485 

63,083 


56,521 
6,562 


6,900 
1,464 


603,868 
172,968 


40,503 


5,158 


7,397 


3,852 


62,023 


49 


Table  30.— FURNITURE  STORES—MERCHANDISE  INVENTORIES  AT  COST— UNITED  STATES  AND  GEOGRAPHIC  DIVISIONS: 

1948 


Stores;  Sales;   Merchandise  Inventories  at  Cost,   Beginning  and  End  of  Year 
[Data  based  on  sample.     See  text  for  description  of  sample] 


Stores 
(Dumber) 

Saks, 
entire 
year 

{Thousand 
dollars) 

Merchandise  inventories, 
at  cost 

Geographic  division 

End  of  year 

(Thousand 
dollars) 

Beginning 
of  year 

(Thousand 
dollars) 

29,027 

1,823 
5,177 
5,048 
2,754 
4,451 
2,319 
3,200 
974 
3,281 

3,472,061 

208,278 
692,117 
656,215 
315,575 
478,787 
218,010 
322,343 
126,414 
454,322 

.  752,916 

49,501 
144,018 
148,289 
73,729 
91,357 
44,212 
69,739 
27,564 
104,507 

654,484 

45,690 
128,660 
130,718 

61,904 

Middle  Atlantic 

78,881 
37,870 
57,423 
22,997 
90,341 

50 
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Table  32.— FURNITURE  STORES— TRUCKS  AND  TRUCK-TRACTORS  OPERATED— UNITED  STATES:   1948 
Stores,   Sales,  and  Manufacturers'  Rated  Capacity  of  Trucks  Operated 


[Data  based  on 


e.     See  text  for  description  of  sample] 


Stores 
(Number) 

Sales, 

entire  year 

(Thousand 

dollar*) 

Number  of  trucks  and  truck-tractors  operated 

Item 

Total 

Manufacturers'  rated  capacity 

Under 

IX  tons 

IX  tons 

Over 

IX  too. 

United  States,  total 

29,027 

25,146 

17,341 
7,805 

3,881 

3,472,061 

3,149,410 

2,551,930 
597,480 

322,651 

28,861 

19,658 

7,592 

Storet  reporting  data  on  trucks  and 

Stores  operating  trucks  and  truck- 

Stores  not  operating  trucks  and 

1,611 

Stores  not  reporting  data  on  trwska 

Table  33.— FURNITURE  STORES—PERIOD  ESTABLISHED  OR  ACQUIRED— UNITED  STATES,  BY  SINGLE  AND  MULTIUNITS:   1948 

Stores    and  Sales 


Total 

Single  units 

Multiunits 

Period  established  or  acquired 

Stores 

(Humba) 

Saks, 
entire 
year 

(Thousand 
dollars) 

Stores 

(Number) 

Sales, 

entire 

year 

(Thousand 

dollar*) 

Stores 

Number) 

Sales, 
entire 
year 

(Thousand 
dollars) 

29,031 

3,237 
6,807 
4,171 
3,026 
2,149 
1,417 
2,468 
1,714 
432 

3,610 

3,427,168 

149,100 
595,080 
403,336 
316,910 
-289,286 
213,533 
398,412 
359,764 
169,389 

532,358 

25,326 

2,888 
6,080 
3,697 
2,697 
1,927 
1,248 
2,161 
1,526 
377 

2,725 

2,562,233 

125,304 
479,416 
327,104 
265,194 
217,749 
162,607 
296,508 
260,689 
92,762 

334,900 

3,705 

349 
727 
474 
329 
222 
169 
307 
188 
55 

885 

864,935 

Stores  established  or  acquired  during— 

23,796 

1946-1947 

1942-1945 

115,664 
76,232 
51,716 

1934-1937 

1930-1933 

71,537 
50,926 

1920-1929 

1900-1919. 

101,904 
99,075 

76,627 

Date  of  establishment  or  acquisition  unknown. . . . 

197,458 
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THE  FURNITURE  TRADE 


Table  37.— UPHOLSTERY,  FURNITURE  REPAIR  SHOPS— CITY  SIZE— UNITED  STATES:   1946 
Establishments,    Receipts,    Pay   Roll,    and   Personnel 


Kind  of  busmen,  and  city  size 
(number  of  inhabitants) 


Establish' 


(dumber) 


Receipts, 
entire  year 


(Thousand 
dollars) 


Payroll, 
entire  year 


{Thousand 
dollars) 


Active 

propne' 

tors,* 

November 

(dumber) 


Paid 

employees, 
workweek 


Nov.  15 

(Number) 


Payroll. 

workweek 
ended 
nearest 
Nov.  15 

(Dollars) 


Upholstery,  furniture  repair  shops,  total.. 

Cities  of— 

500,000  or  more 

250,000  to  499,999 

100,000  to  249,999 

50,000  to  99,999 

25,000  to  49,999 

10,000  to  24,999 

5,000  to  9,999 

2,500  to  4,999 ._. 

Remainder  of  the  United  States 


126,375 


3,007 

48,950 

723 

10,359 

1,016 
896 
938 

1,174 
703 

13,589 
11,742 
10,821 
12,164 
5,921 

442 

2,603 

1,398 

10,226 

30,107 


12,125 
2,906 
3,367 
2,919 
2,462 
2,574 
1,096 
446 
2,212 


11,346 


3,332 
809 

1,115 
1,000 
1,034 
1,309 
763 
475 
1,509 


13,966 


4,826 
1,265 
1,781 
1,463 
1,241 
1,330 
622 
287 
1,151 


633,014 


253,542 
61,478 
72,747 
61,005 
51,016 
53,393 
23,361 
9,693 
46,779 


Table  38.— UPHOLSTERY,  FURNITURE  REPAIR  SHOPS-^RECEIPTS  SIZE— UNITED  STATES:   1948 
Establishments,    Receipts,    Pay   Roll,    and   Personnel 


Receipts  size 


Estab- 


(Humber) 


Receipts, 
entire 
year 

(Thousand 
dollars) 


Payroll, 
entire 
year 

(Thousand 
dollars) 


Active 

proprie' 

tors,* 

November 


(Humbcr) 


Paid 


ended 


Nov.  15 
(dumber) 


Upholstery,  furniture  repair  shops, 
total 

Establishments  operated  entire  year  with 
annual  receipts  of — 

$100,000  or  more. 

♦50,000  to  *99,999 

♦30,000  to  ^49,999 '. 

♦20,000  to  $2*.    >99 

♦15,000  to  *L9,999 

♦10,000  to  ^14,999 

♦5,000  to  ^9,999 

♦3,000  to  ^4,999 

♦2,000, to  ^2,999 

Less  than  $2,000 

Establishments  not^ operated  entire  year^. 
•  Proprietors  of  unincorporated 


10,297 


81 

248 

544 

737 

637 

1,152 

1,958 

1,246 

722 

1,217 

1,755 


14,341 
16,474 
20,411 
17,730 
10,947 
13,951 
14,123 
4,798 
1,705 
1,656 

10,239 


4,649 

5,528 

5,864 

4,595 

2,535 

2,697 

1,927 

353 

73 

32 

1,854 


11,346 


69 

297 

657 

877 

730 

1,306 

2,102 

1,296 

747 

1,250 

2,015 


1,575 

2,011 

2,390 

2,132 

1,272 

1,515 

1,347 

309 

87 

44 

1,284 


"Table  39.— UPHOLSTERY,  FURNITURE  REPAIR  SHOPS— EMPLOYEE  SIZE— UNITED  STATES:  1948 
Establishments,  Receipts,  Pay  Roll,  and  Employees  ' 


Employee    size 


Estab- 
lishments 


(Number) 


Receipts, 
entire  year 


(Thousand 
dollars) 


Pay  roll, 
entire  year 

(Thousand 
dollars) 


Paid 

employees, 

workweek 

ended 

nearest 

Nov.  15 

(Number) 


Upholstery,  furniture  repair  shops,  total 

No  paid  employees 

1  paid  employee 

2  paid  employees 

3  paid  employees ^ 

4  or  5  paid  employees -. ; 

6  or  7  paid  employees .'. ...... 

8  or  9  paid  employees ... 

10  to  19  paid  employees 

20  to  49  paid  employees 

50  to  99  paid  employees 

100  or  more  paid  employees 

i  Withheld  to  avoid  disclosure. 


10,297 

5,501 

1,955 

1,107 

621 

584 

260 

105 

131 

28 

4 

1 


126,375 

23,828 
19,691 
17,445 
13,460 
16,654 
11,133 

5,509 
11,149 
(xj 

2,495 
(x$ 


30,107 

370 
3,434 
4,205 
3,632 
5,413 
3,848 
1,926 
4,263 

to 

949 
(x) 


13,966 


1,955 
2,214 
1,863 
2,583 
1,687 
879 
1.665 


276 


SERVICE 

Table  40.—  UPHOLSTERY,  FURNITURE  REPAIR  SHOPS— LEGAL  FORM  OF  ORGANIZATION—UNITED  STATES:   1948 
Establishments,  Receipts,  Pay  Roll,  and  Personnel 


Legal  form 


Estab- 


(Humbcr) 


Receipts, 
entire  year 


(Thousand 
dollars) 


Pay  roll, 
entire  year 


(Thousand 
dollars) 


Active 
propne' 
tore,* 

November 


(dumber) 


Paid  employees, 
workweek  ended 
nearest  Nov.  15 


Total 


(Number) 


Full  work' 
week 


(Number) 


Pay  roll,  workweek 

ended  nearest 

Nov.  15 


Total 


(Dollars) 


Full  work' 
week 


(Dollars) 


Upholstery,  furniture  repair 
shops,  total 

Individual  proprietorships 

Partnerships 

Corporations 

Other  forms  of 
organization 


10,297 

8,434 
1,618 

241 


82,434 
29,052 
14,349 

540 


18,568 
5,726 
5,451 


8,206 
3,140 


13,966 

9,283 
2,743 
1,836 


12,040 

7,841 
2,387 
1,713 


633,014 

396,085 
125,406 
104,515 

7,008 


591,073 

366,207 
116,796 
101,257 

6,813 


Proprietors  of  unincorporated  businesses. 


Table  41.— UPHOLSTERY,  FURNITURE  REPAIR  SHOPS— PERIOD  ESTABLISHED  OR  ACQUIRED— UNITED  STATES:  1948 
Establishments  and  Receipts 


Period  established  or  acquired 

Establishments 
(Number) 

Receipts,  entire  year 
(Thousand  dollars) 

10,297 

1,755 

2,792 

1,489 

1,114 

738 

505 

749 

319 

30 

806 

126,375 

10,239 
35,011 
20,495 
16,997 
10,489 

7,881 
11,191 

3,880 

Established  or  acquired  in— 

1948 

1946  to  1947 

1942  to  1945 

1938  to  1941 

1934  to  1937 

1930  to  1933 

1920  to  1929 

1900  to  1919 

Prior  to  1900 

9,406 
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Appendix  A 

STANDARD  METROPOLITAN  AREAS 
(As  defined  by  the  Bureau  of  the  Budget,  June  5,  1950) 

AKRON,  OHIO:  Summit  County. 


ALBANY-SCHENECTADY-TROY,  N.  Y.:  Albany, 
Rensselaer,  and  Schenectady  Counties. 

ALLENTOWN-BETHLEHEM-EASTON,  PA. :  Lehigh 
and  Northampton  Counties,  Pa.;  Warren 
County,  N«  J« 

ALTCONA,  PA.:  Blair  County. 

ASHEVTLLE,  N.  C:  Buncombe  County. 

ATLANTA,  GA. :  Cobb,  De  Kalb,  and  Fulton 
Counties. 

ATLANTIC  CITY,  N.  J.:  Atlantic  County. 

AUGUSTA,  GA.:  Richmond  County,  Ga. ;  Alien 
County,  S.  C. 

AUSTIN,  TEX.:  Travis  County. 

BALTIMORE,  MD.:  Baltimore  city,  Baltimore 
and  Anne  Arundel  Counties. 


BATON  ROUGE,  LA. 


East  Baton  Rouge  Parish. 
Jefferson 


BEAUMONT-PORT  ARTHUR,'  TEX. : 
County. 

BINGHAMTON,  N.  Y. :  Broome  County. 

BIRMINGHAM,  ALA. :  Jefferson  County. 

BOSTON,  MASS.:  All  of  Suffolk  County; 
Cambridge,  Everett,  Maiden,  .  Medford, 
Melrose,  Newton,  Somerville,  Waltham, 
and  Woburn  cities;  Arlington,  Ashland, 
Bedford,  Belmont,  Burlington,  Concord, 
Framingham,  Lexington,  Lincoln,  Natick, 
North  Reading,  Reading,  Stoneham,  Wake- 
field, Watertovn,  Wayland,  Weston,  Wil- 
mington, and  Winchester  towns  in  Middle- 
sex County;  Beverly,  Lynn,  Peabody,  and 
Salem  cities;  Danvers,  Hamilton,  Lynn- 
field,  Manchester,  Marblehead,Middleton, 
Nahant,  Saugus,  Swamp scott,  and  Wenham 
towns  in  Essex  County;  Quincy  city; 
Braintree,  Brookline,  Canton,  Cohasset, 
Dedham,  Dover,  Medfield,Milton,  Needham, 
Norwood,  Randolph,  Sharon,  Walpole, 
Welle sley,  Westwood,  and  Weymouth  towns 
in  Norfolk  County;  Hingham  and  Hull 
towns  in  Plymouth  County. 

BRIDGEPORT,  CONN.:  Bridgeport  city;  Fair- 
field, Stratford,  and  Trumbull  towns  in 
Fairfield  County;  Milford  town  in  New 
Haven  County. 

BROCKTON,  MASS.:  Brockton  city;  Abington, 
Bridgewater,  East  Bridgewater,  Rockland, 
West  Bridgewater,  and  Whitman  towns  in 
Plymouth  County;  Avon,  Holbrook,  and 
Stoughton  towns  in  Norfolk  County; 
Eaaton  town  in  Bristol  County. 


CANTON,  OHIO:  Stark  County. 
CEDAR  RAPIDS,  IOWA:  Linn  County. 
CHARLESTON,  S.  C:  Charleston  County. 

VA. :   Fayette  and  Kanawha 


CHARLESTON,  W 
Counties. 

CHARLOTTE,  N.  C. 


Mecklenburg  County. 

County, 


CHATTANOOGA,  TENN. :   Hamilton 
Term.;  Walker  County,  Ga. 


CHICAGO,  ILL.:  Cook,  Du  Page,  Kane,  Lake, 
and  Will  Counties,  111.;  Lake  County, 
Ind. 

CINCINNATI,  OHIO:  Hamilton  County,  Ohio; 
Campbell  and  Kenton  Counties,  Ky. 


CLEVELAND,  OHIO: 
Counties. 


Cuyahoga   and   Lake 


COLUMBIA,  S.  C:  Richland  County. 

COLUMBUS,  GA. :  Chattahoochee  and  Muscogee 
Counties,  Ga.;  Russell  County,  Ala. 

COLUMBUS,  OHIO:  Franklin  County. 

CORPUS  CHRISTI,  TEX. :  Nueces  County. 

DALLAS,  TEX.:  Dallas  County. 

DAVENPORT,  IOWA-ROCK  ISLAND-MOLINE,  ILL.: 
Rock  Island  County,  111.;  Scott  County, 
Iowa. 


DAYTON,  OHIO: 
Counties. 


DECATUR,  ILL. 


Greene   and 
Macon  County. 


Montgomery 


DENVER,  COLO. :  Adams,  Arapahoe,  Denver, 
and  Jefferson  Counties. 

DES  MOINES,  IOWA:  Polk  County. 

DETROIT,  MICH.:  Macomb,  Oakland,  and 
Wayne  Counties. 

DULUTH,  MINN. -SUPERIOR,  WIS.:  St.  Louis 
County,  Minn.;  and  Douglas  County,  Wis. 

DURHAM,  N.  C:  Durham  County. 

EL  PASO,  TEX.:  El  Paso  County. 

ERIE,  PA.:  Erie  County. 

EVANSVILLE,  IND. :  Vanderburgh  County. 

FALL  RIVER,  MASS.:  Fall  River  city; 
Somerset,  Swansea,  and  Westport  towns  in 
Bristol  County,  Mass.;  and  Tiverton  town 
in  Newport  County,  R.  I. 


BUFFALO,  N. 
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Erie  and  Niagara  Counties.    FLINT,  MICH.:  Genesee  County. 
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FORT  WAYNE,  IND. :  Allen  County. 

FORT  WORTH,  TEX. :  Tarrant  County. 

FRESNO,  CALIF.:  Fresno  County. 

GALVESTON,  TEX. :  Galveston  County. 

GRAND  RAPIDS,  MICH. :  Kent  County. 

GREENSBORO-HIGH  POINT,  N.  C:  Guilford 
County. 

HAMILTON-MIDDLETOWN,  OHIO:  Butler  County. 

HARRISBURG,  PA.:  Cumberland  and  Dauphin 
Counties. 

HARTFORD,  CONN.:  Hartford  city;  Avon, 
Blodmfield,  East  Hartford,  Farmington, 
Glastonbury,  Manchester,  Newington, 
Rocky  Hill,  Simsbury,  South  Windsor, 
West  Hartford,  Wethersf ield,  and  Windsor 
towns  in  Hartford  County. 

HOUSTON,  TEX.:  Harris  County. 

HUNTINGTON,  W.  VA. -ASHLAND,  KY.:  Cabell 
and  Wayne  Counties,  W.  Va. ;  Boyd  County, 
Ky.j  Lawrence  County,  Ohio. 

INDIANAPOLIS,  IND. :  Marion  County. 

JACKSON,  MISS.:  Hinds  County. 

JACKSONVILLE,  FLA.:  Duval  County. 

JOHNSTOWN,  PA.:  Cambria  and  Somerset 
Counties. 

KALAMAZOO,  MICH.:  Kalamazoo  County. 

KANSAS  CITY,  MO. :  Johnson  and  Wyandotte 
Counties,  Kans.;  Clay  and  Jackson 
Counties,  Mo. 

KNOXVTLLE,  TENN.:  Anderson,  Blount,  and 
Knox  Counties. 

LANCASTER,  PA.:  Lancaster  County. 

LANSING,  MICH. :  Ingham  County. 

LAWRENCE,  MASS.:  Lawrence  city;  Andover, 
Methuen,  and  North  Andover  towns  in 
Essex  County. 

LINCOLN,  NEBR. :  Lancaster  County. 

LITTLE  ROCK,  ARK. :  Pulaski  County. 

LOS  ANGELES,  CALIF.:  Los  Angeles  and 
Orange  Counties. 

LOUISVILLE,  KY.:  Jefferson  County,  Ky.; 
Clark  and  Floyd  Counties,  Ind. 

LOWELL,  MASS.:  Lowell  city;  Billerica, 
Chelmsford,  Dracut,  and  Tewksbury  towns 
in  Middlesex  County,  Mass. 

MACON,  GA. :   Bibb  and  Houston  Counties. 

MADISON,  WIS.:  Dane  County. 

MANCHESTER,  N.  H.; 
Goff stown  town. 

MEMPHIS,  TENN.:  Shelby  County. 

MIAMI,  FLA.:  Dade  County. 

MILWAUKEE,  WIS.:  Milwaukee  County. 

MINNEAPOLIS-ST.  PAUL,  MINN.:   Anoka, 
Dakota,  Hennepin,  and  Ramsey  Counties. 

MOBILE,  ALA.:  Mobile  County. 

MONTGOMERY,  ALA.:  Montgomery  County. 


Manchester  city   and 


MUSKEGON,  MICH.:  Muskegon  County. 

NASHVILLE,  TENN.:  Davidson  County. 

NEW  BEDFORD,  MASS.:  New  Bedford  city; 
Acushnet,  Dartmouth,  and  Fairhaven  towns 
in  Bristol  County. 

NEW  BRITAIN-BRISTOL,  CONN. :  Bristol  and 
New  Britain  cities)  Berlin,  Plainville 
and  Southington  towns  in  Hartford  County; 
Plymouth  town  in  Litchfield  County. 

NEW  HAVEN,  CONN. :  New  Haven  city;  Bran- 
ford,  East  Haven,  Hamden,  North- Haven, 
Grange,  West  Haven,  and  Woodbridge  towns 
in  New  Haven  County. 

NEW  ORLEANS,  LA.:  Jefferson,  Orleans,  and 
St.  Bernard  Parishes. 

NEW  YORK-NORTHEASTERN  NEW  JERSEY:  New 
York  City  (Bronx>  Kingsi  New  York, 
Queens,  and  Richmond  Counties);  Nassau, 
Rockland,  Suffolk,  and  Westchester 
Counties,  N.  Y.;  "Bergen,  Essex,  Hudson, 
Middlesex,  Morris,  Passaic,  Somerset, 
and  Union  Counties,  N.  J. 

NORFOLK-PORTSMOUTH,  VA.J  Norfolk  and 
Princess  Anne  Counties;  and  the  cities 
of  Norfolk,  South  Norfolk,  and  Porte- 
mouth. 


OKLAHOMA  CITY,  OKLA. :   Okl 


County. 


OMAHA,  NEBR.:  Douglas  and  Sarpy  Counties, 
Nebr.;  Pottawattamie  County,  Iowa. 


Peoria  and  Tazewell 


PEORIA,  ILL. 
Counties. 

PHILADELPHIA,  PA.:   Bucks,  Chester,  Dela- 
ware, Montgomery,  and  Philadelphia 
Counties,  Pa.;  Burlington,  Camden,  and 
Gloucester  Counties,  N.  J. 

PHOENIX,  ARIZ.:  Maricopa  County. 

PITTSBURGH,  PA. :  Allegheny,  Beaver,  Wash- 
ington, and  Westmoreland  Counties, 

PORTLAND,  MAINE:  Portland,  South  Portland, 
and  Westbrook  cities;  Cape  Elizabeth  and 
Falmouth  towns  in  Cumberland  County. 

PORTLAND,  GREG.:  Clackamas,  Multnomah, 
and  Washington  Counties,  Oreg.;  Clark 
County,  Wash. 

PROVIDENCE,  R.  I.:  Central  Falls,Cranston, 
Pawtucket,  Providence,  and  Woonsocket 
cities;  Cumberland,  East  Providence, 
Johnston,  Lincoln,  North  Providence, 
North  Smithf ield,  and  Saithfield  towns 
in  Providence  County,-  R.I.;  North  Kings- 
town town  in  Washington  County,  R.  I.; 
Warwick  city,  East  Greenwich,  and  West 
Warwick  towns  in  Kent  County,  R.  I.;  all 
of  Bristol  County,  R.I.;  Attleboro  city, 
North  Attleboro,  and  Seekonk  towns  in 
Bristol '  County,  Mass.;  Bellingham, 
Franklin,  Plainville,.  and  Wrentham  towns 
in  Norfolk  County,  Mass.;  Blackstone  and 
Millville  towns  in  Worcester  County, 
Mass. 

RACINE,  WIS.:  Racine  County. 

RALEIGH,  N.  C:  Wake  County. 

READING,  PA.:  Berks  County. 
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RICHMOND,  VA.:  Richmond  city;  Chester- 
field and  Henrico  Counties. 

ROANOKE,  VA. :  Roanoke  city  and  Roanoke 
County. 

ROCHESTER,  N.  Y. :  Monroe  County. 

ROCKFORD,  111.:  Winnebago  County. 

SACRAMENTO,  CALIF.:  Sacramento  County. 

SAGINAW,  MICH. :  Saginaw  County.  « 

ST.  JOSEPH,  MO.:  Buchanan  County. 

ST.  LOUIS,  MO.:   St.  Louis  city,  St. 
Charles  and  St.  Louis.  Counties,  Mo.; 
Madison  and  St.  Clair  Counties,  111. 

SALT  LAKE  CITY,  UTAH:  Salt  Lake  County. 

SAN  ANTONIO,  TEX. :  Bexar  County. 

SAN  BERNARDINO,  CALIF.:  San  Bernardino 
County. 

SAN  DIEGO,  CALIF. :  San  Diego  County. 

SAN  FRANCISCO-OAKLAND,  CALIF.:  Alameda, 
Contra  Costa,  Marin,  San  Francisco,  San 
Mateo,  and  Solano  Counties. 

SAN  JOSE,  CALIF.:  Santa  Clara  County. 

SAVANNAH,  GA.:  Chatham  County. 

SCRANTON,  PA.:  Lackawanna  County. 

SEATTLE,  WASH.:  King  County. 

SHREVEPORT,  LA.:  Caddo  Parish. 

SIOUX  CITY,  IOWA:  Woodbury  County. 

SOUTH  BEND,  IND. :  St.  Joseph  County. 

SPOKANE,  WASH.:  Spokane  County. 

SPRINGFIELD,  ILL.:  Sangamon  County. 

SPRINGFIELD,  MO.:  Green  County. 

SPRINGFIELD,  OHIO:  Clark  County. 

SPRINGFIELD-HOLYOKE,  MASS.:  Chicopee, 
Holyoke,  Springfield,  and  Westfield 
cities*  Agawam,  East  Longmeadow,  Long- 
meadow,  Ludlow,  West  Springfield,  and 
yilbraham  towns  in  Hampden  County, Mass.; 
Northampton  city;  Easthampton  and  South 
Hadley  towns  in  Hampshire  County,  Mass.; 
Enfield  town  in  Hartford  County,  Conn. 

STAMFORD-NORFOLK,  CONN.:  Nor-ralk  city; 
Darien,  Greenwich,  New  Canaan,  Stamford, 
and  Westport  towns  in  Fairfield  County. 


STOCKTON,  CALIF.:  San  Joaquin  County. 
SYRACUSE,  N.  Y.:  Onondaga  County. 
TACOMA,  WASH.:  Pierce  County. 


TAMPA-ST.  PETERSBURG,  FLA. 
and  Pinellas  Counties. 


Hillsborough 


TERRE  HAUTE,  IND.:  Vigo  County. 
TOLEDO,  OHIO:  Lucas  County. 
TOPEKA,  KANS.:  Shawnee  County. 
TRENTON,  N.  J.:  Mercer  County. 
TULSA,  OKLA. :  Tulsa  County. 


UTICA-ROME,  N.  Y. 
Counties. 


Herkimer  and  Oneida 


WACO,  TEX.:  McLennan  County. 

WASHINGTON,  D.  C.J  The  District  of  Colum- 
bia; Alexandria  and  Falls  Church  cities; 
Arlington  and  Fairfax  Counties,  Va.; 
Montgomery  and  Prince  Georges  Counties, 
Md. 

WATERBURY,  CONN.:  Waterbury  city;  Nau- 
gatuck  borough;  Beacon  Falls,  Cheshire, 
Middlebury,  Prospect,  and  Wolcott  towns 
in  New  Haven  County;  Thomaston  and 
Watertown  towns  in  Litchfield  County. 

WHEELING,  W.  Va . -STEUBENVTT J.E >     OHIO: 
Brooke,  Hancock,  Marshall,  and  Ohio 
Counties,  W.  Va.;  Belmont  and  Jefferson 
Counties,  Ohio. 

WICHITA,  KANS.:  Sedgwick  County. 

WLLKES-BARRE-HAZLETON,  PA.:   Luzerne 
County. 

WILMINGTON,  DEL.:  New  Castle  County,  Del.; 
Salem  County,  N.  J. 


WINSTON-SALEM, 


C:  Forsyth  County. 


WORCESTER,  MASS.:  Worcester  city,  Auburn, 
East  Brookfield,  Grafton,  Holden,  Lei- 
cester, Millbury,  Northborough,  North 
Brookfield,  Shrewsbury,  Spencer,  West- 
borough,  and  West  Boylston  towns  in 
Worcester  County. 

YORK,  PA.:  York  County 

YOUNGSTOWN,  OHIO:  Mahoning  and  Trumbull 
Counties,  Ohio;  Mercer  County,  Pa. 


Appendix  B 
EXPLANATION  OF  TEEMS—WHOLESALE  TRADE 

City  size 

Each  wholesale  establishment  included  in  the  1948  Census  of  Business 
was  classified  into  one  of  a  number  of  city-size  groups,  depending  upon 
the  number  of  inhabitants  in  the  city  in  which  the  establishment  was 
located.  At  the  time  city  sizes  were  established  for  the  1948  Census 
of  Business,  final  figures  from  the  1950  Census  of  Population  were  not 
available  and,  therefore,  preliminary  population  figures  were  used. 
Differences  between  these  and  final  population  figures  affect  slightly 
the  wholesale  trade  data  presented  in  this  bulletin  in  relation  to  fi- 
nal population  data  from  the  1950  Census  of  Population  to  be  presented 
for  similar  size  groups.  Those  unincorporated  areas,  classified  in 
1940  as  urban  under  special  rule  by  the  Bureau  of  the  Census,  have  been 
treated  as  incorporated  places  in  the  1948  Census  of  Business.  They 
are  included  in  the  appropriate  city-size  groups  in  both  the  1939  and 
1948  censuses.  Cities  of  less  than  2,500  inhabitants,  unincorporated 
places,  and  rural  areas  are  included  in  city- size  group  "Remainder  of 
area." 

Commodity  line 

The  term  "Commodity  line,"  as  used  in  this  report, represents  a  group 
of  related  commodity  items.  Sometimes  the  group  of  items  is  broad 
enough  to  be  referred  to  as  a  merchandise  line.  The  groupings  were 
established,  for  Census  purposes,  in  consultation  with  representatives 
of  suppliers  of  the  information,  and  with  users  of  census  data.  Con- 
sideration was  given  to  the  more  common  groupings  of  lines  maintained 
by  business  establishments  for  sales  record  purposes  as  well  as  to 
needs  for  analytical  information. 

It  should  be  noted  that  any  retail  sales  of  wholesale  establishments 
are  not  separately  shown,  but  are  included  along  with  wholesale  sales 
in  the  commodity  classifications.  "Receipts  from  services  and  sources 
other  than  sale  of  merchandise"  was  considered  as  a  commodity  line, 
hence  the  sum  of  all  commodity  line  sales  items  is  equivalent  to  total 
sales. 

Credit 

Credit  sales. — Include  all  sales  during  the  census  year  except  those 
strictly  on  a  cash  or  c.o.d.  basis. 

Establishments  doing  credit  business. — Included  under  this  heading 
are  all  establishments,  except  those  indicating  that  all  of  their  1948 
business  was  strictly  on  a  cash  or  c.o.d.  basis. 

Credit  sales  as  percent  of  all  sales. — Includes  all  sales  during  the 
year  1948,  except  those  strictly  on  a  cash  or  c.o.d.  basis,  expressed 
as  a  percent  of  total  sales  of  establishments  reporting  credit  sales. 

End-of-year  accounts  and  notes  receivable  as  percent  of  credit 
sales. — Represents  the  amount  of  outstanding  accounts  and  notes  re- 
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ceivable  as  of  the  end  of  the  year  1948  expressed  as  a  percent  of 
cred: t  sales.  Includes  only  the  accounts  and  notes  receivable  resulting 
from  the  sale  of  merchandise  and  held  by  the  reporting  establishments. 
Notes  and  accounts  sold  or  discounted  to  banks,  finance  companies,  or 
.'actors  are  not  included  even  though  they  may  have  been  sold  "with  re- 
course." These  figures  are  based  on  data  for  establishments  reporting 
credit  sales,  end-of-year  receivables,'  and  number  of  credit  accounts. 

Percent  change  in  accounts  and  notes  receivable,  beginning  to  end  of 
year  1948. — Represents  the  change  in  amount  of  accounts  and  notes  re- 
ceivable from  the  beginning  to  end  of  year  194-8,  expressed  as  percent 
of  accounts  and  notes  receivable  at  the  beginning  of  the  year.  These 
figures  are  based  on  establishments  reporting  both  beginning-  and  end- 
of-year  receivables. 

Bad  debt  losses  as  percent  of  credit  sales.— 'Represents  the  amount 
of  receivables  written  off  during  the  census  year  as  uncollectible, 
expressed  as  percent  of  credit  sales.  Bad  debt  losses  includes  all 
receivables  written  off  during  1948  as  uncollectible,  even  though  the 
credit  may  have  been  extended  on  sales  made  in  1947  or  earlier.  These 
figures  are  based  on  data  for  establishments  reporting  credit  sales, 
end-of-year  receivables,  and  number  of  credit  accounts. 

Credit  accounts  per  establishment, — Represents  average  number  of 
credit  accounts  as  of  December  31,  1948,  per  wholesale  establishment 
doing  credit  business.  These  figures  are  derived  by  dividing  the  total 
number  of  credit  accounts  by  the  number  of  establishments  doing  credit 
business. 

Credit  sales  per  account. — Represents  average  annual  credit  sales 
per  credit  account.  Derived  by  dividing  the  total  amount  of  credit 
sales  for  the  year  by  the  number  of  credit  accounts. 

Employment  and  pay  roll 

Pay  roll. — Pay  roll  includes  all  compensations  (salaries,  wages, 
commissions,  and  bonuses)  paid  during  the  specified  period  to  all  em- 
ployees. For  corporations,  it  includes  amounts  paid  to  officers  and 
executives;  it  does  not  include  compensation  for  proprietors  or  firm 
members  of  unincorporated  businesses.  Pay  roll  is  reported  before  de- 
ductions for  Social  Security,  incane  tax  withholding,  insurance,  dues, 
etc. 

Pay  roll — entire  year. — All  amounts  paid  during  the  census  year  to 
employees  are  included  in  this  item. 

Pay  roll — workweek  ended  nearest  November  15. — All  amounts  paid  to 
employees  on  pay  rolls  for  the  workweek  ending  nearest  November  15  are 
included.  Provision  was  made  for  reporting  pay  roll  adjusted  to  the 
workweek  where  the  pay  period  was  on  other-than-a-workweek  basis,  and 
also  for  reporting  on  a  workweek  basis  commission  and  bonus'  payments. 
However, for  a  number  of  establishments  annual  pay  roll  figures  included 
some  lump-sum  payments  not  allocated  to  weekly  pay  rolls. 

Paid  employees. — Paid  employees  consist  of  the  number  of  employees 
including  salaried  officers  and  executives  of  corporations  who  were  on 
the  pay  roll  for  the  workweek  ended  nearest  November  15,  1948. 

Employee  size, — Each  wholesale  establishment  in  the  194S  Census  of 
Business  was  classified  into  one  of  a  number  of  employee-size  groups, 
based  on  the  total  number  of  paid  employees  for  the  workweek  ended 
nearest  November  15,  1948.  Businesses  which  started  operations  after 
November  15,  1948, and  those,  without  paid  employees  during  the  workweek 
ended  nearest  November  15,  are  classified  in  the  group  "No  paid  em- 
ployees." 
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Active  proprietors  of  unincorporated  businesses. — Active  proprietors 
include  owners  or  partners  of  unincorporated  businesses  who  devoted  the 
major  portion  of  their  time  to  the  operation  of  the  business  during 
November  1948. 

Establishments 

Establishments  are  separate  places  of  business  primarily  engaged  in 
selling  merchandise.  Each  establishment  of  organizations  operating  at 
more  than  one  place  of  business  i«  counted  separately. 

Although  the  194-8  Census  of  Business  enumerated  all  wholesale  estab- 
lishments regardless  of  size,  tabulations  excluded  data  for  those  op- 
erated during  the  entire  year  but  which  had  sales  of  less  than  $5,000. 
In  1939,  the  corresponding  figure  for  exclusion  from  the  tabulations 
was  $500. 

Expense 

Operating  expenses. — Total  operating  expenses,  sometimes  referred 
to  as  "overhead,"  includes  all  expenses  incurred  during  the  census 
year  by  the  reporting  establishment.  It  includes  pay  roll  as  well  as 
other  overhead  expenses,  but  not  the  cost  of  merchandise  sold,  nor 
does  it  include  withdrawals  by  owners  of  unincorporated  businesses. 
For  agents  and  brokers  the  entries  under  the  heading  "Operating  ex- 
penses" represents  the  amount  of  brokerage  or  commissions  received 
rather  than  overhead  expenses  incurred. 

Operating  expenses  of  certain  types  of  establishments,  with  total 
sales  of  $200,000  or  more,  are  further  classified  into  administrative, 
selling,  delivery,  warehouse,  occupancy,  and  "Other"  expenses. 

Administrative  expenses — Includes  the  general  administrative  ex- 
penses not  chargeable  directly  to  any  one  division  or  function.  In- 
cluded here  are  executives'  and  officers'  salaries  and  expenses;  tele- 
phone and  telegraph.;  professional  services;  depreciation  on  furniture 
and  fixtures;  dues,  subscriptions,  and  donations;  collection  expenses, 
etc. 

Selling  expenses — Includes  direct  expenses  incurred  in  selling 
merchandise;  covers  such  items  as  salesmen's  salaries,  commissions, 
and  bonuses;  salesmen's  traveling  expenses;  advertising;  and  insurance 
and  depreciation  on  salesmen's  automobiles.  Delivery  expenses  (as 
defined  below)  are  shown  separately. 

Shipping,  delivery  expenses — Includes  costs  incurred  in  transfer- 
ring the  merchandise  from  the  warehouse  or  other  place  of  storage  to 
the  customer;  covers  items  such  as  deliverymen's  salaries  and  wages, 
outfreight,  express,  parcel  post,  contract  delivery,  trucking,  depre- 
ciation on  trucks,  etc. 

Warehouse  expenses — The  cost  of  operating  the  warehouse  or  stock 
room.  Covers  such  items  as  salaries  and  wages  of  warehouse  employees, 
boxing  and  packing  costs,  etc. 

Occupancy  expenses — Includes  all  expenses  arising  from  the  use  and 
maintenance  of  the  premises  and  the  buildings, fixtures,  and  equipment; 
covers  maintenance,  labor,  heat,  light,  power,  and  water.  Where  the 
premises  are  not  owned,  rent  is  included.  For  firms  owning  the  prem- 
ises it  covers  such  items  as  building  repairs  and  supplies,  insurance 
and  taxes  on  buildings,  and  depreciation  on  buildings.  Because  a  num- 
ber of  firms  experienced  difficulty  in  differentiating  between  "Ware- 
house" and  "Occupancy"  expenses,  data  for  these  two  items  should  be 
used  with  care. 

Other  expenses — Included  here  are  those  operating  expenses  not 
classified  above,  such  as  interest  on  bank  loans,  losses  from  bad 
debts,  etc. 
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Expenses  to  sales  ratios. — Operating"  expenses  (including-  pay  roll) 
expressed  as  a  percent  of  sales. 


Firm  size 

Each  wholesale  establishment  in  the  1948  Census  of  Business  was 
classified  into  one  of  a  number  of  "firm  size"  groups,  based  on  the 
number  of  wholesale  establishments  under  a  single  ownership.  Firm  size 
is  based  on  the  total  number  of  wholesale  establishments  operated  by  a 
company  during-  1948,  and  is  not  necessarily  limited  to  the  number  in 
any  particular  trade. 

Leg-al  form  of  organisation 

Each  establishment  included  in  the  1948  Census  of  Business  was  clas- 
sified into  one  of  the  following-  leg-al  forms  of  organization:  Indi- 
vidual proprietorships,  partnerships,  corporations,  other  forms  of  or- 
ganizations. 

Individual  proprietorships. — Unincorporated  businesses  owned  by  one 
individual  or  person  who  may  or  may  not  actively  participate  in  its 
operations. 

Partnerships. — Unincorporated  businesses  owned  by  two  or  more  per- 
sons, having  a  financial  interest  in  and  a  responsibility  for  the  busi- 
ness. Each  partner  may  or  may  not  actively  participate  in  the  opera- 
tion of  the  business. 

Corporations. — Businesses  ownedby  legally  incorporated  organizations 
or  companies.  Cooperative  associations  incorporated  under  either  reg- 
ular corporation  laws  or  under  the  special  association  laws  are  in- 
cluded in  this  legal  form. 

Other  legal  forms. — Establishments  having  ownerships  under  legal 
forms  not  defined  above.  Included  here  are  all  establishments  owned 
or  operated  by  cooperative  associations  not  incorporated  under  the 
regular  corporation  laws  or  under  special  cooperative  association  laws, 
and  other  miscellaneous  ownership  types  such  as  receiverships, estates, 
etc. 

Period  established  or  acquired 

Each  establishment  was  requested  to  report  the  date  the  1948  owner 
acquired  or  started  the  business  within  the  city.  The  date  reported 
reflected  the  last  change  in  ownership,  if  any,  prior  to  December  31, 
1948.  Mere  change  of  name  without  a  change  of  actual  owners  was  not 
considered  a  change  of  ownership.  Neither  was  a  change  of  location  of 
the  establishment  within  the  city  considered  a  new  business  if  it  con- 
tinued at  the  new  location  under  the  same  ownership.  However,  a  change 
in  the  legal  form  of  organization,  e.g.,  from  partnership  to  corpora- 
tion, was  considered  a  change  in  ownership,  and  #the  acquisition  date 
reported  was  that  in  which  the  change  of  legal  form  took  place. 

Sales 

Sales,  entire  year. — Sales  include  receipts  from  merchandise  sold 
during  1948  together  with  any  receipts  from  repairs  or  other  services 
to  customers,  after  deducting  returns  and  allowances  and  trade  dis- 
counts. Sales  of  merchandise  for  others  on  a  commission  basis  are  in- 
cluded as  well  as  sales  for  the  account  of  the  reporting  establishment. 
Local  and  State  taxes  or  Federal  excise  taxes  collected  by  the  whole- 
sale establishment  directly  from  customers  and  paid  directly  to  local, 
State,  or  Federal  taxing  agencies  are  included.  Gasoline,  liquor,  to- 
bacco, and  other  excise  taxes  paid  by  the  manufacturer  or  supplier  and 
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passed  along  to  the  wholesale  establishment  are  also  included  in  the 
sales  figures. 

Sales  figures  therefore  represent  total  sales  and  receipts  of  all 
establishments  primarily  engaged  in  wholesale  trade.  They  do  not  in- 
clude sales  by  manufacturing  plants,  general  administrative  offices  of 
manufacturers,  retailers,  and  other  businesses  whose  primary  activity 
is  other  than  wholesale  trade.  Sales  as  shown  for  agents  and  brokers 
represent  the  selling  value  of  the  goods  in  the  transactions  negotiated. 
Sales  by  class  of  customer; 

Sales  to  retailers — Represents  sales  to  all  classes  of  retailers 
including  chains,  mail-order  houses,  department  stores,  independent 
stores,  restaurants, and  other  establishments  included  in  Retail  Trade. 

Sales  to  industrial  users — Represents  sales  to  industrial,  commer- 
cial, professional,  institutional,  and  other  similar  end  users.  They 
provide  a  measure  of  goods  bought  for  business  use  rather  than  goods 
bought  for  resale  in  the  same  form  as  purchased. 

Sales  to  wholesale  organizations — Represents  the  volume  of  business 
done  by  one  type  of  wholesale  establishment  with  another,  thus  provid- 
ing a  measure  of  the  volume  of  duplication  in  wholesale  sales. 

Sales  to  household  consumers — Included  here  are  sales  to  household 
consumers,  to  individual  users, and  to  farmers.  These  data  measure  the 
volume  of  retail  sales  by  wholesale  establishments. 

Sales  for  export — Represents  the  domestic  value  of  goods  exported 
by  wholesale  establishments,  including-  sales  through  their  agents  in 
this  country.  Wholesale  organizations  maintaining  foreign  sales 
branches  were  requested  to  include  here  the  value  of  goods  shipped  to 
such  branches. 

Sales  size. — Each  establishment  of  service  wholesalers  and  manufac- 
turers1 sales  branches  (with  stocks)  are  classified  by  size  of  estab- 
lishment based  upon  194-8  sales.  Establishments  starting  in  business 
in  1948  are  included  on  the  same  basis  as  other  establishments,  even 
though  they  may  not  have  been  in  operation  the  full  twelve  months. 

Standard  metropolitan  areas 

See  appendix  A. 

Stocks  on  hand 

Stocks  are  defined  as  the  inventory,  at  cost  value,  of  merchandise 
on  hand  for  sale  as  of  the  end  of  1948.  Goods  owned  and  out-on-con- 
signment  are  included  but  not  the  value  of  merchandise  of  others  held 
for  sale  on  consignment. 

Trucks 

The  count  of  trucks,  truck-tractors, and  trailers  shown  in  the  tables 
represent  the  number  of  specified  highway-type  motor  vehicles  oper- 
ated directly  by  wholesale  establishments  in  December  1948,  regardless 
of  whether  or  not  the  vehicles  in  question  were  owned  or  leased  by  the 
establishments.  Vehicles  operated  by  trucking  concerns  providing  serv- 
ices to  wholesale  businesses  were  not  included. 

Trucks  and  truck-tractors. — Trucks  are  distinguished  from  truck- 
tractors  in  that  the  pay-load  is  hauled  on  the  truck  whereas  in  the 
case  of  the  truck-tractor  it  is  towed  in  a  semitrailer. 

Trailers  and  semitrailers. — A  semitrailer  is  distinguished  from  a 
trailer  in  that  the  former  is  a  two-wheeled  vehicle  which  connects  with 
a  truck-tractor  by  means  of  fifth  wheel  arrangement  which  transmits  a 
portion  of  the  weight  on  the  towing  vehicle.  A  trailer  is  a  towed 
vehicle  which  carries  the  entire  load  on  its  own  axles. 
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Manufacturers'  rated  capacity. — This  is  the  rating  assigned  by  truck 
manufacturers.  It  should  be  noted  that  there  is  no  exact  relationship 
between  such  rated  capacity  and  the  actual  load-carrying-  capacity.  For 
example,  trucks  rated  1-1/2  tons  can  and  do  frequently  carry  loads  of 
several  tons.  However,  classification  by  manufacturers'  rated  capacity 
was  used  in  the  194-8  Census  of  Business  since  it  was  the  only  uniform 
basis  for  size  indication  available  at  that  time.  In  spite  of  its 
limitations  in  indicating-  pay-load  capacity,  /aanufacturers'  rated  ca- 
pacity does  make  it  possible  to  evaluate  the  usage  of  light  trucks, 
medium  trucks,  and  heavy  trucks  in  a  given  kind  of  business,  and  also 
between  different  kinds  of  business. 

Types  of  merchant  wholesalers 

Service  wholesalers  (domestic  market). — Merchant  wholesalers  that  are 
primarily  engaged  in  buying-  and  selling-  in  the  domestic  market  who 
perform  most,  if  not  all,  of  the  principal  wholesale  functions.  They 
sell  principally  to  retailers  or  to  industrial, commercial, and  institu- 
tional users;  buy  and  sell  merchandise  on  their  own  account;  carry 
stocks;  assemble  in  large  lots  and  redistribute  in  smaller  quantities 
usually  through  salesmen;  extend  credit  to  customers;  make  deliveries; 
and  render  advice  to  the  trade. 

Exporters. — Merchant  wholesalers  that  are  primarily  engaged  in  sell- 
ing in  the  foreign  rather  than  the  domestic  market. 

Importers. — Merchant  wholesalers  whose  chief  distinction  lies  in  the 
source  of  their  purchases,  which  is  primarily  foreign. 

Limited-function  wholesalers. — Differ  from  service  wholesalers  in 
that  one  or  more  of  the  major  services  are  omitted.  Principal  types 
of  establishments  included  here  are  cash-and-carry  wholesalers,  wagon 
or  truck  distributors,  and  retailer-cooperative  warehouses. 
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EXPLANATION  OF  TERMS—RETAIL  TRADE 
Active  proprietors  (See  Personnel.) 

City  size 

Each  retail  store  included  in  the  1948  Census  of  Business  was  clas- 
sified into  one  of  nine  city-size  groups  depending  on  the  number  of 
inhabitants  in  the  city  in  which  the  establishment  was  located.  At 
the  time  city  sizes  were  established  for  the  194-8  Census  of  Business, 
final  figures  from  the  1950  Census  of  Population  were  not  available 
and,  therefore,  preliminary  population  figures  were  used.  Differences 
between  these  and  final  population  figures  affect  slightly  the  retail 
trade  data  presented  in  this  report  in  relation  to  final  population 
data  from  the  1950  Census  of  Population  to  be  presented  for  similar 
size  groups.  Those  unincorporated  areas,  classified  in  1940  as  urban 
under  special  rule  by  the  Bureau  of  the  Census,  have  been  treated  as 
incorporated  places  in  the  1948  Census  of  Business.  They  are  included 
in  the  appropriate  city-size  groups  in  both  the  1939  and  1948  censuses. 
Cities  of  less  than  2,500  inhabitants,  unincorporated  places,  and 
rural  areas  are  included  in  city-size  group  "Remainder  of  area." 
The  nine  city-size  groups  based  on  number  of  inhabitants  are: 
Cities  of  500,000  or  more       Cities  of  10,000  to  24,999 
Cities  of  250,000  to  499,999     Cities  of  5,000  to  9,999 
Cities  of  100,000  to  249,999     Cities  of  2,500  to  4,999 
Cities  of  50,000  to  99,999      Remainder  of  area  (inc. 
Cities  of  25,000  to  49,999       cities  of  less  than  2,500) 

Cooperatives  (See  Operating  types.) 

Credit 

Credit  sales. — In  the  Census  of  Business,  a  credit  sale  is  regarded 
as  any  sale  in  which  all  or  part  of  the  payment  for  merchandise  pur- 
chased is  deferred  until  some  time  after  delivery  of  the  merchandise. 
The  total  amount  of  credit  sales  includes  the  amount  of  down  payment 
and  amount  allowed  for  trade-in,  as  well  as  the  unpaid  balance.  The 
total  does  not  include  interest  or  carrying  charges. 

Charge  account  sales. — In  the  Census,  charge  account, or  open  account 
sales,  are  credit  sales  in  which  the  amount  of  purchase  is  charged  to 
the  account  of  the  purchaser,  and  in  which  settlement  is  made  at  the 
end  of  a  weekly,  monthly,  or  other  billing  period  depending  upon  the 
policy  of  the  store.  There  are  usually  no  interest  or  carrying  charges 
involved  in  these  transactions. 

Installment  sales. — In  the  Census,  installment  sales  include  credit 
sales  in  which  the  purchaser  agrees  to  pay  unpaid  balances  in  two  or 
more  payments  of  specified  amounts  over  a  stipulated  period  of  time. 
If  an  interest  or  carrying  charge  is  added  to  the  selling  price  it  is 
regarded  as  "other  income"  and  is  not  included  in  the  sales  figure  re- 
ported. Frequently  installment  sales  are  evidenced  by  notes  secured 
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by  liens  such  as  chattel  mortgages  on  the  goods  sold.  Retail  sales 
thus  secured  are  classed  as  installment  sales,  even  though  the  plan 
might  require  settlement  in  a  single  payment.  Even  if  the  installment 
notes  are  immediately  discounted,  as  in  many  motor  vehicle  sales,  the 
transaction  is  treated  as  an  installment  credit  sale  for  the  full 
amount  including  any  trade-in  allowance. 

Balances  due  from  customers. — This  includes  accounts  and  notes  re- 
ceivable resulting  from  sales  to  customers  that  were  outstanding  on 
the  books  of  the  business  as  of  December  31,  194-8,  and  December  31, 
194-7.  They  do  not  include  accounts  transferred  to  finance  companies, 
banks,  or  other  institutions  even  though  the  retailer  may  continue  to 
collect  payments. 

Stores  analyzing  sales. — These  are  stores  which  indicated  in  their 
1948  Census  of  Business  report  whether  or  not  they  had  any  credit 
sales  during  1948. 

Stores  with  cash  sales  only. — These  are  stores  which  indicated  in 
their  1948  Census  of  Business  report  that  no  part  of  their  sales  were 
credit  sales. 

Stores  with  credit  sales. — A  store  which  reported  any  amount  of  c  red  - 
it  sales  was  included  in  this  category,  regardless  of  the  proportion 
of  its  cash  and  credit  sales. 

Direct— selling  organizations  (See  Operating  types.) 

Employees  (See  Personnel.) 

Employee  size  (See  Personnel.) 

Legal  form  of  organization 

All  retail  establishments  included  in  the  1948  Census  of  Business 
were  classified  into  one  q£  the  following  legal  forms  of  organization: 
Individual  proprietorships,  partnerships,  corporations,  and  other 
legal  forms. 

Individual  proprietorships . — These  are  retail  establishments  owned 
by  one  individual  or  person.  "Individual  proprietorships  without 
active  proprietors"  are  establishments  in  which  the  owners  did  not 
devote  the  major  portion  of  their  working  time  to  the  businesses  during 
November  1948.  "Individual  proprietorships  with  active  proprietors" 
are  those  in  which  the  owners  did  devote  the  major  portion  of  their 
working  time  to  the  businesses  during  November  1948. 

Partnerships . — These  are  retail  establishments  owned  by  two  or  more 
persons,  each  of  whom  has  a  financial  interest  in  and  responsibility 
for  the  business.  In  "Partnerships  without  active  proprietors"  none 
of  the  partners  devoted  the  major  portion  of  their  working  time  to  the 
businesses  during  November  1948.  In  "Partnerships  with  active  pro- 
prietors" at  least  one  partner  actively  devoted  the  major  portion  of 
his  working  time  to  the  business  during  November  1948. 

Corporations . — These  are  retail  establishments  owned  by  an  organiza- 
tion or  company  legally  incorporated  under  State  laws.  Cooperative 
associations  incorporated  under  either  regular  corporation  laws  or 
under  the  special  cooperative  association  laws  are  included  in  this 
legal  form. 

Other  legal  forms. — These  are  retail  establishments  having  ownership 
under  legal  forms  not  defined  above.  Included  in  this  legal  form  are 
cooperative  associations  not  incorporated  under  the  regular  corpora- 
tion laws  or  under  special  cooperative  associations  laws;  and  under 
miscellaneous  ownership  types  such  as  estates,  receiverships,  etc. 
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Mail-order  houses  (See  Operating  types.) 

Merchandise  inventories 

As  used  in  the  Census  of  Business  the  term  "Inventories"  means  stocks 
of  goods  held  for  sale,  valued  at  cost.  Merchandise  inventories  in 
retail  stores  are  the  cost  value  of  stocks  of  goods  held  for  sale  in 
the  stores. 

Merchandise  inventories  do  not  include  the  value  of  fixtures,  fur- 
nishings, or  other  equipment  used  in  the  warehouse  or  store  operations. 
Inventories  were  reported  for  the  beginning  and  close'  of  the  calendar 
year  194-8  except  for  some  businesses  which  used  a  fiscal  year  rather 
than  the  calendar  year  for  accounting  purposes.  Data -so  reported  have 
been  accepted  and  included  in  the  tabulations  without  further  adjust- 
ment. 

Merchandise  lines 

Merchandise  lines  are  groups  of  related  commodities  or  commodities 
grouped  on  a  departmental  basis  which  were  established,  for  census 
purposes,  in  consultation  with  representatives  of  trade  organizations, 
market  research  groups,  statistical  organizations, and  others.  Twenty- 
six  sets  of  merchandise  lines  referred  to  as  "patterns"  were  developed, 
one  for  each  group  of  related  kinds  of  business,  to  fit  the  depart- 
mental organization  and  the  records  of  reporting  stores.  This  made  it 
possible  for  the  great  majority  of  stores  to  report  their  sales  by 
merchandise  line. 

Stores  analyzing  merchandise  line  sales,  total. — This  refers  to  the 
number  and  total  sales  of  stores  which  analyzed  their  sales  by  mer- 
chandise line.  The  total  sales  of  stores  analyzing  is  the  sum  of  the 
sales  of  the  various  merchandise  lines  shown  in  the  table. 

Stores  not  analyzing  merchandise  line  sales. — This  refers  to  the 
actual  or  estimated  number  and  total  sales  of  stores  which  did  not 
furnish  an  analysis  of  merchandise  line  sales. 

Operating  types 

Cooperatives . — A  retail  cooperative  store  is  one  which  is  owned  by 
an  association  of  consumers  of  the  merchandise  handled  by  the  store. 
Most  of .them  are  incorporated  under  State  cooperative  association  la/s. 
In  general,  the  distinguishing  features  of  a  cooperative  are  patronage 
.dividends  based  on  the  volume  of  purchases  by  the  member,  and  a  limi- 
tation of  one  vote  per  member  regardless  of  the  amount  of  stock  owned. 
The  stores  are  open  to  the  public,  as  a  rule,  but  are  generally  pa- 
tronized primarily  by  members  of  the  association  operating  the  business, 

There  are  two  types  of  cooperatives  included  in  this  category,  "Con- 
sumer cooperatives"  in  which  the  membership  is  primarily  nonfarmers, 
and  "Retail  stores  of  farm  cooperatives"  in  which  the  membership  is 
primarily  farmers.  Such  farmer  organizations  frequently  function  as 
cooperative  marketing  associations  and,  in  addition,  operate  retail 
stores  to  supply  their  membership  with  products  necessary  for  running 
a  farm,  e.g.,  hay,  grain,  feed,  gasoline,  and  oil.  Only  the  retail 
stores  of  such  cooperative  associations  are  included  in  Retail  Trade. 

Direct-selling  organizations. — These  establishments  are  the  sales 
offices  or  headquarters  from  which  crews  of  canvassers  operate  to  sell 
from  house-to-house.  However,  milk  dealers  who  make  door-to-door  de- 
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liveries  and  bakeries  which  sell  house-to-house  are,  for  census  pur- 
poses, not  considered  to  be  direct-selling  organizations. 

Mail-order  houses. — These  are  establishments  selling  merchandise 
primarily  by  mail  from  catalogs  and  direct-mail  solicitation.  The  re- 
tail stores  of  mail-order  concerns  are  not  included  in  this  category. 

Paid  employees  (See  Personnel.) 

Part-  and  full-year  operations 

Stores  operated  entire  year. — Included  in  this  category  were: 

(1)  Stores  which  commenced  operations  on  or  before  January  1,1948, 
and  which  were  still  in  operation  at  the  end  of  194-8. 

(2)  Stores  which  changed  ownership  during  194-8,  and  for  which  data 
for  the  1948  operations  of  the  previous  owner  were  included  in  the  re- 
port. 

(3)  Seasonal  stores,  which  are  normally  operated  only  for  a  part 
of  the  year. 

Stores  not  operated  entire  year.-- Stores  included  as  part-year  stores 
were: 

(1)  New  business,  commencing  operations  after  January  1,  194-8. 

(2)  Stores  which  changed  ownership  during  1948,  and  for  which  no 
data  on  the  194-8  activities  of  the  previous  owner  were  available. 

(3)  Stores  going  out  of  business  during  194-8. 

Pay  roll 

Pay  roll,  entire  year,  includes  all  compensation  (salaries,  wages, 
commissions,  and  bonuses)  paid  during  the  year  to  all  employees.  For 
corporations,  it  includes  amounts  paid  to  officers  and  executives;  it 
does  not  include  compensation  for  proprietors  or  firm  members  of  un- 
incorporated businesses.  Excluded  from  pay  roll  are  the  value  of  pay- 
ments in  kind,  such  as  free  meals,  lodgings,  etc.,  or  amounts  received 
by  employees  as  tips,  etc.  'Pay  roll  is  reported  before  deduction  for 
Social  Security,  income-tax  .withholding,  insurance,  dues,  etc. 

Period  established  or  acquired 

The  period  established  or  acquired  of  each  retail  store  was  the  year 
in  which  the  store  was  established  or  acquired  under  the  ownership  at 
the  end  of  1948.  Mere  change  of  name,  without  a  change  of  the  actual 
owners  was  not  considered  a  change  of  ownership,  neither  was  a  change 
of  location  of  the  establishment  if  it  continued  at  the  new  location 
under  the  same  ownership.  However,  a  change  in  the  legal  form  of  or- 
ganization, e.g.,  from  partnership  to  corporation,  was  considered  a 
change  in  ownership,  and  the  acquisition  date  reported  was  that  in 
which  the  change  of  legal  form  took  place. 

Establishments  which,  at  the  end  of  1948,  were  operated  by  original 
owners  were  classified  by  date  of  establishment.  Others  were  classi- 
fied by  latest  date  the  business  changed  hands  prior  to  "the  end  of  1948. 

Personnel 

Paid  employees. — Paid  employees  consist  of  the  number  of  employees, 
including  salaried  officers  and  executives  of  corporations, who  were  on 
the  pay  roll  for  the  workweek  ended  nearest  November  15,  1948. 

"Full  workweek  employees". — "Full  workweek  employees"  include  em- 
ployees whether  regular  or  seasonal,  who,  for  a  specified  pay  period, 
were  paid  for  working  at  least  the  number  of  hours  typically  worked  in 
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a  week  by  employees  of  the  reporting  establishment.  All  other  employees 
paid  during  that  workweek  were  reported  as  part-workweek  employees. 

Active  proprietors  of  unincorporated  businesses. — Active  proprietors 
include  owners  or  partners  of  unincorporated  businesses  who  devoted 
the  major  portion  of  their  time  to  operation  of  the  business  during 
November  1948. 

Unpaid  family  workers  of  unincorporated  businesses. — Unpaid  family 
workers  consist  of  the  number  of  family  members  (wives, sons,  daughters, 
etc.)  who  worked  in  the  business  during  November  1948,  but  were  not 
paid  a  wage  or  salary.  Family  workers  paid  a  wage  or  salary  are  in- 
cluded in  the  count  of  employees  and  their  compensation  included  in 
pay  roll. 

Employee  size. — Each  retail  store  included  in  the  1948  Census  of 
Business  was  classified  into  one  of  eleven  employee-size  groups  on  the 
basis  of  the  total  number  of  employees  on  the  pay  roll  for  the  work- 
week ended  nearest  November  15,  1948.  Active  proprietors  and  unpaid 
family  workers  were  not  regarded  as  employees  in  establishing  employee 
sizes.  Seasonal  businesses  and  businesses  which  commenced  operations 
during  1948  axe  included  in  "the  employee-size  group  "No  paid  employees" 
if  they  were  not  in  operation  during  the  week  of  November  15;  if  such 
stores  were  in  operation  during  that  workwee"k,  they  are  included  in 
the  appropriate  size  group  on  the  same  basis  as  stores  operating  the 
entire  year. 

Proprietors  (See  Personnel.) 

Stores 

Stores  are  separate  places  of  business  primarily  engaged  in  selling 
merchandise  at  retail.  In  addition  to  ordinary  retail  stores  such  as 
grocery  and  hardware  stores,  this  classification  includes  eating  and 
drinking  places,  milk  dealers,  gasoline  service  stations, market  stands 
(except  farmers'  stands),  lumber  and  coal  yards,  mail-order  houses, 
direct  selling  (house-to-house)  establishments,  and  establishments 
selling  through  coin-operated  vending  machines.  Only  business  estab- 
lishments obtaining  their  primary  source  of  receipts  from  retail  sales 
of  merchandise  are  classified  as  retail. 

Data  for  retail  leased  departments  located  in  retail  stores  are  com- 
bined with  data  for  the  store  in  which  located  and  are  not  reported  or 
counted  as  separate  stores.  Retail  leased  departments  not  located  in 
retail  stores,  however,  are  reported  and  tabulated  as  separate  retail 
stores.  Retail  Trade  tables  exclude  "service"  leased  departments, 
such  as  watch  repair,  beauty  shop,  shoe  repair,  and  other  leased  de- 
partments deriving  a  major  source  of  receipts  from  services  to  cus- 
tomers rather  than  from  sale  of  merchandise. 

Although  the  1948  Census  of  Business  enumerated  all  retail  stores 
regardless  of  size,  tabulations  exclude  data  for  stores  which  operated 
during  the  entire  year  1948  but  had  sales  of  less  than  $500.  In  1939, 
the  corresponding  figure  for  exclusion  from  the  tabulations  was  $100. 

Sales  size  (See  Sales.) 

Sales 

Sales  include  total  receipts  from  customers  during  1948,  after  de- 
duction of  refunds  or  allowances  for  merchandise  returned  by  customers. 
Sales  include  receipts  from  repairs  and  from  other  services  to  cus- 
tomers, and  sales  for  resale,  but  exclude  amounts  not  received  from 
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customers,  such  as  income  from  investments , rental  of  real  estate,  etc. 
They  do  not  include  the  amount  of  local  and  State  sales  taxes  or  Fed- 
eral excise  taxes  which  are  collected  by  the  store  directly  from  cus- 
tomers, and  paid  directly  by  the  store  to  a  local,  State,  or  Federal 
taxing  agency.  Gasoline,  liquor,  tobacco, and  other  excise  taxes  which 
are  paid  by  the  manufacturer  or  wholesaler  and  passed  along  to  the  re- 
tailer are  included. 

The  sales  figures  therefore  represent  total  sales  and  receipts  of 
all  establishments  primarily  engaged  in  Retail  Trade.  They  do  not  in- 
clude sales  at  retail  accounted  for  by  manufacturers,  wholesalers, 
service  establishments,  and  other  businesses  whose  primary  activity  is 
other  than  Retail  Trade. 

Sales  size. — Each  retail  store  included  in  the  1948  Census  of  Business 
was  classified  into  sales-size  groups  depending  upon  the  volume  of 
total  sales  and  receipts  of  the  store  during  194-8. 

Size  of  organization 

Single  and  multiunit  stores. — A  store  is  classified  as  a  single  unit 
if  it  is  operated  by  a  firm  which  operated  only  one  store,  or  no  other 
store  in  the  same  general  kind  of  business  as  the  store  concerned.  A 
store  is  classified  as  a  multiunit  if  it  is  one  of  two  or  more  stores 
in  the  same  general  kind  of  business  operated  by  the  same  firm. 

Stores  operated  entire  year  (See  Part-  and  full-year  operations.) 

Stores  not  operated  entire  year  (See  Part-  and  full-year  operations.) 

Trucks 

Trucks  and  truck- tractors. — Trucks  are  distinguished  from  truck- 
tractors  in  that  the  pay-load  is  hauled  on  the  truck  whereas,  in  the 
case  of  the  truck-tractor^  it  is  towed  in  a  semitrailer. 

Manufacturers'  rated  capacity. — This  is  the  rating  assigned  by  the 
truck  manufacturer.  It  should  be  noted  that  there  is  .no  exact  rela- 
tionship between  such  rated  capacity  and  the  actual  load-carrying  ca- 
pacity. For  example,  trucks  rated  1-1/2  tons  can  and  do  frequently 
carry  loads  of  several  tons.  However, classification  by  manufacturers' 
rated  capacity  was  used  in  the  1948  Census  of  Business  since  it  was 
the  only  uniform  basis  for  size  indication  available  at  that  time.  In 
spite  of  its  limitations  in  indicating  pay-load  capacity, manufacturers' 
ra^ed  capacity  does  make  it  possible  to  evaluate  the  usage  of  light 
trucks,  medium  trucks,  and  heavy  trucks  in  a  given  kind  of  business, 
and  between  different  kinds  of  business. 

Stores  reporting-  data  on  trucks  and  truck-tractors. — These  are  stores 
which  reported  whether  or  not  they  operated  trucks  and  truck-tractors 
during  December  1948. 

'  Stores  not  operating  trucks  and  truck-tractors. — These  are  stores 
which  stated  that  they  did  not  operate  a  truck  or  truck- tractor. 

Stores  operating  trucks  and  truck-tractors. — These  are  stores  which 
reported  operation  of  some  trucks  and  truck-tractors  during  December 
1948. 

Stores  not  reporting  data  on  trucks  and  truck-tractors.— These  are 
stores  which  failed  to  report  whether  or  not  they  operated  trucks  and 
truck- tractors . 

Unpaid  family  workers  (See  Personnel.) 
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EXPLANATION  OF  TERMS— SERVICE  TRADE 

Active  proprietors  (See  Personnel.) 
Admissions  (See  Motion  picture  theaters.) 
Automobile  repair  receipts  (See  Receipts.) 

City-size 

Each  service  establishment  included  in  the  1948  Census  of  Business 
was  classified  into  one  of  nine  city-size  groups,  depending  on  the 
number  of  inhabitants  in  the  city  in  which  the  establishment  was  located. 
At  the  time  city  sizes  were  established  for  the  1948  Census  of  Business, 
final  figures  from  the  1950  Census  of  Population  were  not  available 
and,  therefore,  preliminary  population  figures  were  used.  Differences 
between  these  and  final  population  figures  affect  slightly  the  data 
presented  in  this  bulletin,  since  the  composition  of  the  city-size 
group  is  not  always  the  same  as  it  would  be  if  final  figures  from 
the  1950  Population  Census  were  used.  Those  unincorporated  areas, 
classified  in  1940  as  urban  under  special  rule  by  the  Bureau  of  the 
Census,  have  been  treated  as  incorporated  places  in  the  1948  Census  of 
Business.  They  are  included  in  their  appropriate  city-size  groups. 

The  nine  city-size  groups  based  on  number  of  inhabitants  are: 

Cities  of  500,000  or  more 
Cities  of  250,000  to  499,999 
Cities  of  100,000  to  249,999 
Cities  of  50,000  to  99,999 
Cities  of  25,000  to  49,999 
Cities  of  10,000  to  24,999 
Cities  of  5,000  to  9,999 
Cities  of  2,500  to  4,999 
Remainder  of  United  States 

Concession  rentals  (See  Receipts.) 

Corporations  (See  Legal  Form.) 

Employees  (See  Personnel.) 

Employee -size  groups  (See  Personnel.) 

Establishments  (See  Service  establishments.) 

Family  workers  (See  Personnel.) 

Individual  proprietorship  (See  Legal  form.) 

.Legal  form  of  organization 

Each  establishment  included  in  the  1948  Census  of  Business  was  clas- 
sified into  one  of  the  following  legal  forms  of  organization: 
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Individual  proprietorships . -Establishment*  owned  by  one  person  who 
may  or  may  not  actively  participate  in  the  operation  of  the  business 

Partnerships . -Establishments  owned  by  two  or  more  persons,  each  of 
whom  has  a  financial  interest  in  and  responsibility  for  the  business 
Any  partner  may  or  may  not  actively  participate  in  the  operation  of 
the  business. 

Corporations .-Establishments  owned  by  an  organization  or  company 
legally  incorporated  under  State  laws.  Cooperative  association7in- 
corporated  under  either  regular  corporation  laws  or  under  the  special 
cooperative  association  laws  are  included  in  this  legal  form 
.  Other  forms  of  organization. --Establishment.*  having  ownership  under 
legal  forms  not  defined  above.  Included  in  this  legal  form  are 
estates,  receiverships,  some  nonprofit  organizations,  some  joint  ven- 
tures and  syndicates,  and  cooperative  associations  not  incorporated 
under  the  regular  corporation  laws  or  under  special  cooperative  asso- 
ciation laws. 

Motion  picture  theaters 

Number  of  admissions.— Includes  total  number  of  admissions  during 
1948  for  which  a  tax  was  paid  to  the  Federal  Government. 

Seating  capacity.— Consists  of  the  number  of  theater  seats  as  of 
December  31,  1948. 

Paid  employees  (See  Personnel.) 
Pay  roll 

Consists  of  all  compensation  (salaries,  wages,  commissions,  and 
bonuses)  paid  during  the  specified  period  to  all  employees.  For  cor- 
porations, it  includes  amounts  paid  to  officers  and  executives;  it 
does  not  include  compensation  for  proprietors  or  firm  members  of  un- 
incorporated businesses.  Pay  roll  is  reported  before  deduction  for 
Social  Security,  income  tax  withholding,  insurance,  dues,  etc. 

Pay  roll— entire  year.— All  amounts  paid  during  the  census  year  to 
employees  are  included  in  this  item. 

Pay  roll— specified  workweeks.-  Includes  all  amounts  paid  to  employ- 
ees on  pay  rolls  for  the  workweeks  ending  nearest  March  15,  July  15 
and  November  15.  Provision  was  made  for  reporting  pay  roll  adjusted  to 
the  workweek,  where  the  pay  period  was  on  other  than  a  workweek  basis, 
and  for  reporting,  on  a  workweek  basis,  commission  and  bonus  payments. 
However,  for  some  establishments  annual  pay  roll  included  amounts  not 
allocated  to  weekly  pay  rolls.  Full  workweek  pay  rolls  consist  of  pay 
received  for  the  specified  pay  periods  by  employees  defined  below  as 
"Full  workweek  employees." 

Period  established  or  acquired 

The  year  that  the  establishment  was  established  or  acquired  in  its 
city  or  locality  under  the  current  ownership. 

Personnel 

Active  proprietors  of  unincorporated  businesses.— Consists  of  owners 
or  partners  of  unincorporated  businesses,  who  devoted  Ub  major  portion 
of  their  time  to  operation  of  the  business  during  November  1948. 

Unpaid  family  workers  of  unincorporated  businesses.— Consists  of  the 
number  of  family  members  (wives,  sons,  daughters,  etc.)  who  worked  in 
the  business  during  November  1948.  It  also  includes  unpaid  family 
workers  connected  with  seasonal  hotels  which  normally  did  not  operate 
during  November. 
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Paid  employees. — Consists  of  all  employees,  including  salaried  offi- 
cers and  executives  of  corporations,  who  were  on  the  pay  roll  for  the 
specified  workweek. 

Full  workweek  employees. — Consists  of  employees,  whether  regular  or 
seasonal,  who,  for  the  specified  pay  period,  were  paid  for  working  at 
least  the  number  of  hours  typically  worked  in  a  week  by  employees  of 
the  reporting  establishment. 

Employee  size. — Each  establishment  was  assigned  to  one  of  several 
size  classes  on  the  basis  of  the  total  number  of  paid  employees  at 
work  during  the  workweek  ended  nearest  November  15,  1948.  The  sta- 
tistical material  is  limited  to  number  of  establishments, receipts,  pay 
roll,  number  of  employees  for  workweek  ended  nearest  November  15,  and 
in  the  case  of  hotels,  number  of  hotel  guest  rooms. 

Employee-size  groups  used  are  the  following: 

No  paid  employee 

1  paid  employee 

2  paid  employees 

3  paid  employees 

4  or  5  paid  employees 
6  or  7  paid  employees 
8  or  9  paid  employees 
10  to  19  paid  employees 
20  to  49  paid  employees 
50  to  99  paid  employees 
100  paid  employees  or  more 

Proprietors  (See  Personnel.) 

Proprietorships  (See  Legal  form. ) 

Receipts 

Consists  of  receipts  during  1948  for  services  to  customers,  and  re- 
ceipts from  the  sale  of  merchandise,  receipts  from  sale  of  meals  and 
from  fountain  service,  and  receipts  from  related  activities.  Receipts 
of  hotels,  tourist  courts,  and  amusements  include  space  and  concession 
rentals.  Excluded  are  all  other  amounts  not  received  from  customers, 
such  as  income  from  investments,  rental  of  real  estate,  etc.  Also  ex- 
cluded are  local  and  State  sales  taxes  or  Federal  excise  taxes  collect- 
ed by  the  establishment  directly  from  customers,  and  paid  directly  to 
the  local,  State,  or  Federal  taxing  agency.  Gasoline,  liquor,  tobacco, 
and  those  other  excise  taxes  which  are  paid  by  the  manufacturer  or 
wholesaler  and  passed  along  to  the  reporting  establishment  are  included. 

Service  establishments  such  as  credit  and  collection  agencies,  in- 
terior decorators,  auctioneers,  and  printing  brokers  transfer  monies 
or  merchandise  incidental  to  the  service  they  provide.  Only  charges 
for  service  are  included  in  service  receipts.  Receipts  of  advertising 
agencies  exclude  media  costs. 

Receipts  from  space  and  concession  rentals. — Consists  of  the  amounts 
received  by  an  amusement  as  rent  (either  fixed  sum  or  percentage  of 
receipts)  from  the  operators  of  leased  departments  or  concessions  lo- 
cated in  the  establishment.  The  total  receipts  of  leased  departments, 
or  concessions  themselves,  are  not  included  in  the  amusement  report. 
Operators  of  such  leased  departments  or  concessions  were  required  to 
file  separate  reports  which  are  included  in  the  Census  of  Business 
data  presented  for  the  particular  kind  of  business  in  which  the  con- 
cession or  leased  department  was  engaged. 

Receipts  from  repairs — automobile  repair  services  and  garages. — Cost 
of  parts  installed  was  included  in  receipts  from  repairs. 
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Receipts  size. — Each  establishment  was  assigned  to  one  of  several 
size  classes  on  the  basis  of  the  total  receipts  of  the  establishment 
during  1948.  The  receipts-size  classes  are  not  uniform  for  all  tables, 
varying  to  provide  the  most  significant  groupings  and  to  permit  com- 
parisons with  data  from  the  previous  census.  Establishments  which 
were  acquired  or  started  business  during  1948  and  whose  receipts, 
therefore,  do  not  represent  a  full  year's  operation,  are  not  assigned 
a  receipts-size  class,  but  data  for  these  establishments  are  shown 
separately.  In  the  1939  Census  of  Business,  such  establishments  were 
assigned  to  a  receipts-size  class  regardless  of  whether  or  not  they 
were  operated  for  a  full  year. 

Seating  capacity  (See  Motion  picture  theaters.) 

Service  establishments 

Service  establishments,  hotels,  tourist  courts,  and  places  of  amuse- 
ment are  defined  as  places  of  business  for  which  services  provide  the 
primary  source  of  receipts.  Each  unit  of  a  raultiunit  organization  is 
considered  a  separate  establishment.  Service  concessions,  operated 
independently  in  connection  with  other  businesses,  are  classified  as 
separate  establishments. 

All  establishments,  as  defined  above,  were  enumerated,  regardless  of 
size,  but  those  reporting  a  full  year's  operations  with  receipts 
amounting  to  less  than  $500  were  omitted.  In- the  1939  Census  of  Busi- 
ness, the  corresponding  figure  was  $100. 

The  number  of  establishments  in  any  kind-of -business  classification 
does  not  necessarily  equal  the  total  number  engaged  in  the  activity 
specified,  since  each  establishment  is  classified  on  the  basis  of  its 
major  activity. 

Space  and  concession  rentals  (See  Receipts.) 

Taxes  (Amusements.) 

Consists  of  Federal,  State,  and  local  amusement,  sales,  and  excise 
taxes  collected  directly  from  the  customer  and  paid  directly  to  the 
taxing  agency. 

Trucks 

Manufacturers'  rated  capacity. — This  is  the  rating  assigned  by  the 
truck  manufacturer.  It  should  be  noted  that  there  is  no  exact  rela- 
tionship between  such  rated  capacity  and  the  actual  load-carrying 
capacity.  For  example,  trucks  rated  1-1/2  tons  can  and  do  frequen- 
tly carry  loads  of  several  tons. 

Year  established  (See  Period  established  or  acquired.) 
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U.    S.    Census    of    Business:       1948 
VARIETY    STORES 

INTRODUCTION 

The  Trade  Series. — This  is  one  of  a  series  of  reports  presenting  1948 
Census,  of  Business  data  for  a  number  of  trades  or  kinds  of  business. 
In  each  report  data  have  been  assembled  on  a  variety  of  subjects  per- 
tinent to  the  particular  trade  or  trades  covered  by  the  report.  For 
the  most  part,  the  information  included  is  also  available  in  1948  Cen- 
sus of  Business  Area  and  Subject  Bulletins.  The  following  reports  are 
included  in  the  Trade  Series.  The  letter  designations  indicate  the 
segments  of  trade  which  have  been  included  in  the  particular  report. 
"R"  denotes  Retail,  "W"  Wholesale,  and  "S"  Service  Trades. 

The  Grocery  Trade  (RW) 
Department  Stores  (R) 
Variety  Stores  (R) 
The  Electrical  Goods  Trade  (RWS) 
The  Automotive  Trade  (RWS) 
The  Drug  Trade  (RW) 
The  Jewelry  Trade  (RWS) 

Marketing  by  Producers  of  Basic  Iron. and  Steel 
Products  (W) 

The  Motion  Picture  Trade  (S) 

The  Apparel  Trade  (RW) 

The  Furniture  Trade  (RWS) 

The  Lumber  Trade  (RW) 

The  Hardware,  Plumbing,  and  Heating  ^Equipment 
Trade  (RW) 

The  Optical  Goods  Trade  (RW) 

Authority  for  the  census. — The  1948  Census  of  Business  was  conducted 
on  the  basis  of  direct  enumeration  of  business  establishments  under 
provision  of  the  Act  of  June  19,  1948.  Previous  Business  Censuses 
covered  the  years  1929,  1933,  1935,  and  1939.  Historical  data  in  the 
Trade  Series  are  limited  to  the  years  1939,  1935,  and  1929.  No  fig- 
ures are  included  for  the  year  1933. 

Establishment  basis  of  the  census. — A  separate  report  was  obtained 
for  each  location  where  business  was  conducted,  including  each  lo- 
cation of  multiunit  organizations.  Each  report  in  the  census  was  tab- 
ulated in  accordance  with  the  physical  location  of  the  store  or  estab- 
lishment at  which  the  business  was  conducted. 

Scope  of  the  census. — The  1948  Census  of  Business  covers  Retail 
Trade,  Wholesale  Trade,  and  Service  Trade,  including  hotels  and  places 


of  amusement  in  continental  United  States  and  the  Territories  of 
Alaska  and  Hawaii.  These  trade  groups  correspond,  with  minor  excep- 
tions, to  the  classifications  established  in  volume  II  of  the  Standard 
Industrial  Classification  Manual,  issued  May  194-9  under  the  sponsor- 
ship of  the  Division  of  Statistical  Standards,  Bureau  of  the  Budget. 

194-8  Census  of  Business  publications. — Already  published  1948  Census 
of  Business  reports  include  separate  Retail,  Wholesale,  and  Service 
Trade  Bulletins  for  each  State,  as  well  as  a  summary  for  continental 
United  States.  For  the  Territories  of  Alaska  and  Hawaii,  single 
bulletins  combine  data  for  the  major  trade  categories.  Data  in  the 
Area  Bulletins  are  limited  to  basic  census  information  on  number  of 
establishments,  sales  and  receipts,  pay  roll,  employees,  proprietors 
and  unpaid  family  workers,  etc.,  classified  by  area  and  kind  of  busi- 
ness. 

Also  published  is  a  series  of  Subject  Bulletins  for  each  of  the 
three  major  trade  divisions — retail,  wholesale, and  service— on  a  vari- 
ety of  topics  such  as  inventories,  sales  size,  single  unit  and  multi- 
unit  business,  merchandise  line  sales,  credit,  etc.  A  single  bulletin 
covering  all  subjects  for  all  three  trade  divisions  has  been  issued 
for  Alaska  and  a  similar  one  issued  for  Hawaii.  Each  of  the  bulletins 
contains  information  by  kind  of  business  and  area,  the  amount  and 
nature  of  detail  varying  with  the  nature  of  the  subject  presented. 

The  bulletins  described  above  have  been  assembled  into  the  following 
volumes: 

Volume  I    Retail  Trade  -  General  Statistics,  Part  1 
Volume  II   Retail  Trade  -  General  Statistics,  Part  2, 

and  Merchandise  Line  Sales  Statistics 
Volume  III  Retail  Trade  -  Area  Statistics 
Volume  IV   Wholesale  Trade  -  General  Statistics  and 

Commodity  Line  Sales  Statistics 
Volume  V    Wholesale  Trade  -  Area  Statistics 
Volume  VI   Service  Trade  -  General  Statistics 
Volume  VII  Service  Trade  -  Area  Statistics 

How  to  order  bulletins  and  volumes. — Subject  and  Area  Bulletins, 
Trade  Series  reports,  and  volumes  may  be  purchased  from  the  Superin- 
tendent of  Documents.  Announcements  and  forms  for  ordering  Census  of 
Business  Bulletins  and  volumes  may  be  requested  from  any  of  the  Field 
Offices  of  the  U.  S.  Department  of  Commerce,  the  Bureau  of  the  Census, 
or  from  the  Superintendent  of  Documents,  Washington  25,  D.  C. 

Contents  of  this  report 

This  report  presents  final  data  on  "Variety  stores"  compiled  from 
the  1948  Census  of  Business.  The  detail  published  is  essentially 
determined  by  requirements  of  census  law  which  are  directed  at  pre- 
venting disclosure  of  figures  for  individual  businesses. 


RETAIL  TRADE 
Scope 

This  report  covers  the  activities  of  retail  establishments  classified 
in  the  194-8  Census  of  Business  as  variety  stores.  Variety  stores  are 
described  as  follows: 

Variety  stores. — These  are  retail  establishments  primarily  engaged 
in  selling  a  variety  of  merchandise  in  the  low  and  popular  price 
ranges,  such  as  stationery,  gift  items,  women's  accessories,  toilet 
articles,  light  hardware,  toys,  housewares,  confectionery,  etc.  These 
stores  frequently  are  known  as  "5  and  10  cent"  stores  and  "5  cents  to 
a  dollar"  stores,  although  merchandise  is  usually  sold  outside  these 
price  ranges.  Sales  usually  are  made  on  a  cash-and-carry  basis,  with 
the  open  selling  method  of  display  and  customer  selection  of  merchan- 
dise. 

The  Retail  Trade  sample 

All  retail  stores  were  enumerated, without  regard  to  kind -of -business 
classification,  as  members  of  one  of  two  groups.  In  general,  the  first 
group  consisted  of  those  stores  which  had  $100,000  or  more  as  their 
total  sales  and  receipts  in  194-8,  or  were  members  of  a  multiunit  or- 
ganization, or  contained  a  leased  department.  Members  of  this  group 
were  requested  to  report  merchandise  line  sales  information,  credit 
information,  merchandise  inventories  at  cost,  information  on  trucks 
operated,  and  data  on  self-service  features,  in  addition  to  the  basic 
data  reported  by  all  stores  such  as  total  sales,  pay  roll,  and  number 
of  employees. 

The  second  group  consisted  of  all  other  retail  stores,  namely, small 
single-unit  stores.  A  random  sample  of  this  group  was  selected  sys- 
tematically by  each  field  enumerator  for  the  purpose  of  including  one 
in  ten  of  this  group.  Thoise  in  the  sample  were  requested  to  report  the  i 
same  information  as  the  members  of  the  first  group, while  the  remainder 
reported  basic  data  only.  — 

The  data  presented  in  the  United  States  and  geographic  division  ta- 
bles represent  data  as  reported  by  large  stores  and  multiunits,  plus 
small  store  information  estimated  on  the  basis  of  the  figures  submitted 
by  the  sample  of  one  in  ten  of  these  stores. 

The  estimates  for  the  small  single  unit  stores  were  prepared  by  mul- 
tiplying by  ten  the  data  submitted  in  the  sample  reports  after  an  ad- 
justment had  been  made  at  the  geographic  division  level  so  that  the 
number  of  sample  reports  for  each  of  58  kind-of-business  classes 
equalled  one-tenth  of  the  total  number  of  the  stores  enumerated  in  the 
kind  of  business.  This  adjustment  was  made  by  randomly  eliminating  or 
duplicating  the  required  number  of  sample  reports. 

Figures  in  tables  10,  11,  and  12  are  estimates  based  on  a  sample  and 
consequently  would  not  necessarily  be  in  exact  agreement  with  data 
based  on  a  complete  enumeration.  Thus,  sales  for  a  kind  of  business, 
as  shown  in  tables  10,  11,  and  12  may  differ  from  that  shown  in  tables 
1  through  9,  and  13  where  this  figure  is  the  total  reported  by  each 
establishment,  whether  or  not  in  the  sample.  However,  as  a  result  of 
the  procedure  outlined  above,  the  total  number  of  stores  shown  for  a 
kind-of-business  class  which  is  one  of  the  58  will  agree  (except  for 
differences  caused  by  rounding)  with  the  number  of  stores  actually 
enumerated  in  that  class.  The  total  number  of  stores  shown  for  a  sub- 
division of  any  of  the  58  kind-of-business  classes  will  not  necessarily 
agree  with  the  known  number  because  of  sampling  variability. 


Sampling  reliability  of  the  estimates 

When  the  data  are  estimated  from  a  sample,  exact  agreement  with  the 
results  that  would  have  been  obtained  from  a  complete  enumeration  is 
not  expected.  Approximate  measures  of  the  differences  which  arise  from 
sampling  in  the  estimates  of  the  merchandise  line  sales,  credit  sales, 
merchandise  inventories,  trucks,  and  self-service  features  presented 
in  this  report  are  given  below.  These  measures  do  not  include  biases 
arising  from  the  use  of  different  questionnaires,  different  processing 
of  sample  and  nonsample  reports,  differences  of  response,  and  in  non- 
reporting  biases.  It  should  be  observed  that  some  of  these  biases  also 
can  arise  in  complete  enumerations  where  sampling  procedures  are  not 
used. 


Table  I.— SAMPLING  VARIABILITY— MERCHANDISE  INVENTORIES, 
CREDIT,  AND  TRUCKS,  UNITED  STATES 


Item 


Variety 
stores 


Merchandise  inventories, 


1* 


Credit: 
Sales: 

Cash  sales  by  cash  stores 

Charge  account  sales  by  credit  stores. 
Installment  sales  by  credit  stores 


Balances  due: 

On  charge  account  sales, 
On  installment  sales, . . , 


Trucks: 

Total  trucks 

Stores  operating  trucks: 

Number 

Total  sales 

Number  of  stores  not  operating  trucks, 


* 

15 
9 

8 
3 


*  Sampling  variability  is  less  than  1/2  of  1  percent, 


Table 

II.- 

-SAMPLING  VARIABILITY— MERCHANDISE 
LINE  SALES,  UNITED  STATES 

And  if  the  merchandise  line  is  handled  by  the 
following  percentage  of  stores: 

If  the  kind  of 
business  is — 

100$ 

8C# 

60^ 

-40$ 

20# 

10$ 

5* 

Then  the  chances  are  about  two  out  of  three  that 
estimated  sales  of  the  merchandise  line  would 
differ  from  the  results  of  a  complete  enumera- 
tion by  less  than: 

Variety  stores. . . • . • 

* 

1* 

1* 

1* 

1* 

1* 

1* 

*  Sampling  variabi] 

Lity  is 

less  tl 

lan  1/2 

Of  1  p€ 

ircent. 

The  estimates  for  geographic  divisons  are  subject  to  larger  sampling 
variability  because  the  sample  for  each  is  smaller  than  the  national 
sample.  Table  III  below  shows  how  many  times  larger  is  the  sampling 
variability  for  each  division  as  compared  with  that  for  the  Nation. 

Table  III.— MULTIPLICATION  FACTORS  FOR  SAMPLING 
VARIABILITY— GEOGRAPHIC  DIVISIONS 


Geographic  division 

Refer  to  the  sampling  varia- 
bility for  the  United  States 
and  multiply  by — 

New  England .....«• 

4.0 

Middle  Atlantic. ....•• 

2.1 

East  North  Central. *••• 

2.3 

West  North  Central. 

3.2 

South  Atlantic. • 

2.8 

East  South  Central. 

3.8 

West  South  Central. •  • 

3.2 

Mountain. 

5.7 

Pacific 

3.4 

The  use  of  the  tables  II  and  III  above  can  be  illustrated  by  the 
following  example.  Data  in  table  10  indicate  that  estimated  sales  of 
drugs  and  toiletries  by  "Variety  stores"  amounted  to  $163,067,000  for 
the  United  States  and  $36,172,000  for  the  Middle  Atlantic  Division. 
Reference  to  column  3  of  table  10  shows  that  this  merchandise  line  is 
handled  by  15,507  of  the  19,115  stores,  or  by  81  percent  of  the  stores 
analyzing  sales.  Turning  to  table  II  above  and  referring  to  the  line 
for  "Variety  stores,"  a  sampling  variability  of  approximately  1  per- 
cent is  found.  This  is  the  guide  to  the  sampling  variability  for  the 
national  figure.  Since  the  multiplication  factor  for  the  Middle  At- 
lantic Division  is  2.1,  the  sampling  variability  is  slightly  more  than 
twice  as  large.  Thus,  in  this  illustration,  the  chances  are  two  out 
of  three  that  the  estimates  of  sales  of  drugs  and  toiletries  by  "Vari- 
ety stores"  would  be  different  because  of  sampling  from  the  results  of 
a  complete  enumeration,  by  less  than  1  percent  at  the  national  level 
and  2  percent  for  the  Middle  Atlantic  Division. 

Estimates  given  in  columns  2,  4,  or  5  of  table  10  are  more  reliable 
than  those  for  the  sales  of  the  merchandise  line,  column  1.  Estimated 
total  sales  of  those  handling  the  merchandise  line,  column  4,  are  only 
slightly  more  reliable ;but  the  percent  of  total  sales  accounted  for  by 
sales  of  the  merchandise  line,  column  2,  and  the  ratio  of  merchandise 
line  sales  to  the  total  sales  of  those  handling  the  line,  column  5, 
both  have  far  less  sampling  variability. 


/ARIETY  STORES— UNITED  STATES,   BY  GEOGRAPHIC  DIVISION  AND  STATE:     1948 
Stores,   Sales,   Pay  Roll,    and  Personnel 


Geographic    division 
and   State 


(dumber) 


Unincorporated 
businesses 


Sales,  entire 
year 


(Thousand 
dollars) 


Pay  roll, 
entire  year 


(Thousand 
dollars) 


Active 
proprie- 
tors, 
November 
(dumber) 


Unpaid 

family 

workers, 

November 

(Humber) 


Paid  employees, 
workweek  ended 
nearest  Nov.  15 


Total 

(Number) 


Full  work- 
week 
(AJumber) 


United  States,  total 

New  England,  total 

Maine 

New  Hampshire 

Vermont 

Massachusetts 

Rhode  Island 

Connecticut 

Middle  Atlantic,  total .... 

New  York 

New  Jersey 

Pennsylvania , 

East  North . Central,  total.. 

Ohio 

Indiana 

Illinois 

Michigan 

Wisconsin 

West  North  Central,  total.. 

Minnesota 

Iowa 

Missouri 

North  Dakota 

South  Dakota 

Nebraska 

Kansas 

South  Atlantic,  total 

Delaware 

Maryland 

District  of  Columbia 

Virginia 

West  Virginia 

North  Carolina 

South  Carolina 

Georgia. 

Florida 

East  South  Central,  total.. 

Kentucky 

Tennessee 

Alabama 

Mississippi 

West  South  Central,  total . , 

Arkansas 

Louisiana 

Oklahoma 

Texas 

Mountain,  total 

Montana. , 

Idaho 

Wyoming 

Colorado 

New  Mexico 

Arizona 

Utah 

Nevada 

Pacific,  total 

Washington 

Oregon 

California 


1,326 

162 
86 
71 
659 
103 
245 

3,403 

1,687 

562 

1,154 

3,850 

978 
556 
1,035 
864 
417 

2,186 

447 
450 
543 


240 
336 


49 

268 
101 
347 
195 
421 
256 
462 
397 


284 
394 
286 
253 

2,278 

282 

233 

398 

1,365 

730 

71 
86 
51 

169 
91 

172 
65 
25 


431 
314 

1,979 


2,506,741 

188,478 

23,409 
11,088 
8,466 
88,992 
15,614 
40,909 

567,056 

261,151 

85,274 

220,631 

528,973 

142,102 

77,167 

134,894 

122,269 

52,541 

205,968 

38,774 
41,903 
55,194 
7,367 
8,118 
22,840 
31,772 

357,916 

6,963 
37,607 
22,015 
53,184 
42,467 
55,861 
32,042 
52,567 
55,210 

136,556 

37,820 
37,797 
40,052 
20,887 

212,060 

18,748 

35,201 

33,082 

125,029 

77,652 

7,286 

8,347 

5,314 

20,755 

8,564 

14,359 

10,244 

2,783 

232,082 

34,649 

20,974 

176,459 


27,583 

3,363 
1,530 
1,146 
13,418 
2,259 
5,867 

84,060 

41,573 
12,834 
29,653 

79,289 

21,194 
11,062 
22,185 
17,778 
7,070 

29,931 

5,681 

5,475 
8,680 
895 
1,074 
3,402 
4,724 

49,484 

953 
5,261 
3,581 
7,540 
5,380 
8,199 
4,220 
6,964 
7,386 

17,427 

4,985 
5,092 
4,780 
2,570 

28,260 

2,192 
4,698 
4,787 
16,583 

11,211 

1,218 
1,162 

792 
3,088 
1,240 
1,769 
1,548 

394 

34,681 

5,012 

2,838 

26,831 


12,933 


1,125 
357 
601 


365 
353 

366 

78 

58 

174 

200 


34 
207 

80 
182 

99 
151 
101 
231 
235 


178 
209 
135 
147 

1,442 

215 
113 
268 
846 

490 

58 
47 
24 

132 
53 

132 
32 
12 


343 
315 

1,507 


35 
22 

15 
206 
45 
77 

1,161 

567 
214 
380 


108 

121 

87 

119 


131 
91 
179 
613 


20 
25 
18 
55 
42 
106 
15 
6 

1,160 

233 
153 
774 


332,879 

24,592 

3,093 
1,434 
1,098 
12,408 
2,010 
4,549 

71,535 

32,400 
10,205 
28,930 

71,770 

19,637 
10,149 
19,089 
15,588 
7,307 

28,945 

5,043 
5,534 
8,828 
918 
990 
3,020 
4,612 

51,575 

787 
5,073 
2,794 
7,690 
5,211 
10,292 
5,309 
7,513 
6,906 

19,924 

4,791 
5,782 
6,057 
3,294 

29,795 

2,849 
4,527 
4,869 
17,550 

9,418 

967 
1,042 

524 
2,683 
1,224 
1,419 
1,204 

355 

25,325 

3,761 

2,049 
19,515 


13,562 

1,850 
804 
613 
6,560 
1,059 
2,676 

40,880 

18,288 

5,565 

17,027 

39,934 

10,974 
6,164 

10,139 
8,724 
3,933 

16,435 

3,062 
3,187 
4,578 
532 
573 
1,781 
2,722 

30,568 

487 
3,098 
1,807 
4,620 
3,506 
5,261 
2,683 
4,511 
4,595 

11,401 

2,974 
3,330 
3,323 
1,774 

17,714 

1,444 
2,919 
2,749 
10,602 

5,774 

579 
628 
314 
1,587 
749 
948 
728 
241 


2,338 
1,296 
11,932 


VARIETY    STORES 


Table  2.— VARIETY  STORES—UNITED  STATES,   BY  GEOGRAPHIC  DIVISION  AND  STATE:     1948,   1939,   and  1929 
Stores.   Sales,  and  Pay  Roll 


Geographic    divi 
and   State 


Stores 

(Humber) 


1948       1939      1929 


Sales,  entire  year 
(Thousand  dollars) 


1939 


1929 


Pay  roll,  entire  year 
(Thousand  dollars) 


1948 


1939 


1929 


United  States,   total 

New  England,   total 

Maine , 

New  Hampshire 

Vermont 

Massachusetts 

Rhode  Island 

Connecticut 

Middle  Atlantic,  total... 

New  York 

New  Jersey 

Pennsylvania 

East  North  Central,  total 

Ohio 

Indiana 

Illinois 

Michigan 

Wisconsin 

West  North  Central,  total 

Minnesota. 

Iowa 

Missouri 

rth  Dakota 

South  Dakota 

Nebraska 

Kansas 

South  Atlantic,  total.... 

Delaware , 

Maryland. 

District  of  Columbia. . . 

Virginia 

West  Virginia 

North  Carolina 

South  Carolina 

Georgia 

Florida 

East  South  Central,  total 

Kentucky 

Tennessee 

Alabama 

Mississippi 

West  South  Central,  total 

Arkansas 

Louisiana , 

Oklahoma  

Texas 

Mountain,  total 

Montana , 

Idaho 

Wyoming - 

Colorado 

New  Mexico 

Arizona 

Utah 

Nevada 

Pacific,  total 

Washington 

Oregon 

California 


20,210 

1,326 

162 
86 
71 
659 
103 
245 


1,687 

562 

1,154 

3,850 

978 

556 

1,035 


2,186 

447 
450 
543 
88 
82 
240 
336 

2,496 


268 
101 

347 
195 
421 
256 
462 
397 


284 
394 
286 
253 

2,278 

282 

233 

398 

1,365 

730 

71 
86 
51 

169 
91 

172 
65 
25 

2,724 

431 

314 

1,979 


16,946 
1,077 

157 
80 
62 

489 
93 

196 


1,656 

508 

1,082 


918 

453 
902 
739 
384 

1,979 

401 
393 
481 
78 
96 
198 
332 

2,093 

38 
249 

71 
302 
172 
370 
200 
380 
311 


267 
319 
229 
217 

1,785 

211 

166 

336 

1,072 

507 

65 
67 
39 
138 
67 
66 
45 
20 


284 

241 

1,306 


12,110 
1,031 

121 
88 
51 

493 
87 

191 


1,119 
346 
969 

2,751 

669 
412 
901 
480 
289 


290 
280 
420 
62 
81 
168 
280 

1,245 

40 
143 
.  47 
163 
133 
232 
120 
215 
152 

546 

152 
134 
134 
126 


156 
127 
59^ 


2,506,741 
188,478 

23,409 

11/ 

8,466 
88,992 
15,614 
40,909 

567,056 

261,151 

85,274 

220,631 

528,973 

142,102 

77,167 

134,894 

122,269 

52,541 

205,968 

38,774 
41,903 
55,194 
7,367 

8,118 
22,840 
31,772 

357,916 

6,963 
37,607 
22,015 
53,184 
42,467 
55,861 
32,042 
52,567 
55,210 

136,556 

37,820 
37,797 
40,052 
20,837 

212,060 

15,748 

35,201 

33,082 

125,029 

77,652 


7,286 

8,347 

5,314 

20,755 

8,564 

14,359 

10,244 

2,783 

232,082 

34,649 
20,974 
176,459 


976,801 

75,192 

8,531 
5,169 
3,517 

37,234 
6,376 

14,365 

239,039 

114,852 
35,657 
88,530 

218,041 

60,039 
28,604 
58,214 
49,260 
21,924 

86,723 

16,457 
17,859 
25,109 
2,791 
3,244- 
9,051 
12,212 

127,960 

2,442 
14,314 

9,782 
16,807 
13,633 
22,190 
10,993 
19,514 
18,285 

47,826 

12,565 

14,309 

13,531 

7,421 

72,016 

6,588 
10,906 
13,190 
41,332 

26,994 

3,283 
3,248 
1,375 
7,913 
2,414 
3,962 
3,713 
1,086 

83,010 

13,849 
7,151 

62,010 


904,147  361,926 


90,853 

8,000 
4,940 
2,749 

49,233 
7,429 

18,502 

234,058 

113,571 
35,815 
84,672 

222,795 

65,819 

29,004 

61, 

46,897 

19,177 

82,080 

14,988 

16,315 

23,993 

2,434 

2,949 

9,572 

11,829 

87,284 

2,507 
10,184 

4,999 
13,161 
10,347 
13,695 

6,407 
13,326 
12,658 

35,724 

10,039 

10,863 

9,220 

5,602 

64,933 

5,939 

9,222 

13,188 

36,584 

19,238 

2,024 
1,872 

761 
6,069 
1,141 
3,487 
3,612 

272 

67,182 

9,427 

5,290 

52,465 


27,583 

3,363 
1,530 
1,146 
13,418 
2,259 
5,867 

84,060 

41,573 
12,834 
29,653 

79,289 

21,194 
11,062 
22,185 
17,778 
7,070 

29,931 

5,681 
5,475 
8,680 
895 
1,074 
3,402 
4,724 

49,484 

953 
5,261 
3,581 
7,540 
5,380 
8,199 
4,220 
6,964 
7,386 

17,427 

4,985 
5,092 
4,780 
2,570 

28,260 

2,192 

4,698 
4,787 
16,583 

11,211 

1,218 
1,162 

792 
3,088 
1,240 
1,769 
1,548 

394 

34,681 

5,012 

2,838 

26,831 


9,234 

947 
590 
384 

4,776 
826 

1,711 

31,186 

15,408 
4,404 
11,374 

28,375 

7,910 
3,696 
7,697 
6,347 
2,725 

10,563 

1,980 
2,040 
3,285 
332 
370 
1,098 
1,458 

15,179 

296 
1,716 
1,492 
2,049 
1,692 
2,695 
1,259 
2,053 
1,927 

5,195 

1,491 

1,574 

1,354 

776 

8,056 

699 
1,183 
1,502 
4,672 

3,324 

419 
419 
163 
936 
313 
484 
440 
150 

10,692 

1,810 

843 

8,039 


95,362 

9,634 

731 
513 
285 

5,515 
711 

1,879 

24,833 

12,325 
3,820 


23,693 

7,007 
3,167 
6,884 
4,712 
1,923 

8,609 

1,648 

1,640 

2,506 

266 

330 

997 

1,222 

9,017 

238 
1,048 

538 
1,388 
1,056 
1,518 

640 
1,362 
1,229 

3,547 

1,057 

1,059 

903 

528 

6,557 

661 

897 

1,301 

3,698 

1,985 


206 
85 
601 
116 
351 
318 
28 


1,145 

609 

5,736 


Table  3. —VARIETY  STORES— STANDARD  METROPOLITAN  AREAS:      1948 
Stores,   Sales,   and  1950  Population 


Standard   metropolitan    are. 


Stores 

Sales,  entire  year 

Number  of 
inhabitants  1950  x 

(dumber) 

(Thousand  dollars) 

40 

7,665 

407,981 

46 

12,085 

512,527 

33 

9,294 

434,857 

14 

3,371 

138,934 

9 

2,602 

122,557 

75 

16,514 

664,033 

21 

3,511 

132,879 

15 

3,234 

162,104 

22 

2,856 

160,381 

158 

23,220 

1,320,754 

11 

2,780 

156,485 

18 

4,009 

193,979 

24 

4,704 

184,664 

47 

11,999 

554,186 

328 

40,863 

2,354,507 

27 

5,513 

258,361 

21 

2,939 

129,297 

137 

25,745 

1,085,606 

22 

6,115 

282,060 

11 

2,498 

103,711 

16 

4,204 

159,838 

32 

6,349 

319,277 

18 

4,561 

196,160 

34 

5,357 

245,499 

539 

83,787 

5,475,535 

135 

13,366 

898,031 

153 

27,604 

1,453,556 

18 

4,609 

141,880 

15 

3,678 

169,921 

69 

8,963 

501,882 

20 

2,697 

164,629 

123 

11,860 

610,852 

23 

4,948 

233,012 

53 

7,511 

453,181 

12 

2,413 

100,273 

67 

9,962 

560,361 

22 

4,246 

224,920 

330 

59,979 

2,973,019 

39 

3,758 

251,658 

9 

2,259 

100,641 

21 

5,545 

197,934 

21 

6,025 

218,407 

18 

3,893 

158,363 

17 

3,166 

136,936 

40 

5,324 

270,034 

23 

5,405 

182,903 

54 

4,966 

359,246 

64 

6,171 

274,225 

13 

2,453 

112,226 

42 

6,115 

287,020 

14 

3,952 

190,152 

14 

2,911 

146,792 

39 

7,851 

291,119 

39 

6,813 

356,080 

111 

14,634 

802,102 

24 

5,842 

245,631 

56 

11,917 

549,047 

17 

3,322 

141,480 

57 

6,384 

302,711 

30 

6,087 

290,551 

18 

3,403 

126,019 

120 

13,140 

808,231 

34 

3,518 

335,664 

21 

4,010 

234,137 

17 

3,995 

172,466 

20 

2,848 

125,528 

9 

2,215 

118,260 

34 

2,727 

192,879 

840 

70,123 

4,339,225 

84 

11,526 

574,474 

12 

2,335 

132,779 

16 

3,381 

134,464 

18 

2,705 

168,630 

6 

2,128 

88,216 

Akron,  Ohio 

Albany-Schenectady-Troy,  N.  Y. . 
Allentown-Bethlehem-Easton,  Pa. 

Altoona,  Pa 

Asheville,  N.  C 

Atlanta,  Ga 

Atlantic  City,  N.  J 

Augusta,  Ga 

Austin,  Tex 

Baltimore ,  Md 


Baton  Rouge ,  La 

Beaumont-Port  Arthur,  Tex. 

Binghamton,  N.  Y 

Birmingham,  Ala 

Boston,  Mass 

Bridgeport,  Conn 

Brockton,  Mass 

Buffalo,  N.  Y 

Canton,  Ohio 

Cedar  Rapids ,  Iowa 

Charleston,  S.  C 

Charleston,  W.  Va 

Charlotte,  N.  C 

Chattanooga,  Term 

Chicago,  111 

Cincinnati,  Ohio 

Cleveland,  Ohio 

Columbia,  S.  C 

Columbus,  Ga 

Columbus,  Ohio 


Corpus  Christi,  Tex 

Dallas,  Tex 

Davenport,  Iowa-Rock  Island -Moline,  111. 

Dayton,  Ohio 

Decatur,  111 

Denver,  Colo 

Des  Moines,  Iowa 

Detroit,  Mich 

Duluth,  Minn. -Superior ,  Wis 

Durham,  N.  C 

El  Paso,  Tex 

Erie,  Pa 

Evansville,  Ind 

Faj.1  River,  Mass 

Flint,  Mich 

Fort  Wayne,  Ind 

Fort  Worth,  Tex 

Fresno,  Calif 

Galveston,  Tex 

Grand  Rapids,  Mich 


Greensboro-High  Point,  N.  C... 

Hamilton-Middletown,  Ohio 

Harrisburg,  Pa 

Hartford,  Conn 

Houston,  Tex 

Huntington,  W.  Va. -Ashland,  Ky. 

Indianapolis,  Ind 

Jackson,  Miss 

Jacksonville,  Fla 

Johnstown,  Pa 

Kalamazoo,  Mich 

Kansas  City,  Mo 

Knoxville,  Tenn 

Lancaster,  Pa 

Lansing,  Mich 

Lawrence,  Mass 

Lincoln,  Nebr 

Little  Rock,  Ark 

Los  Angeles,  Calif 

Louisville,  Ky 

Lowell,  Mass 

Macon,  Ga 

Madison,  Wis 

Manchester,  N.  H 


See  footnotes  at  end  of  table. 
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Table  3.— VARIETY  STORES --STANDARD  METROPOLITAN  AREAS:      1948— Continued 
Stores.   Sales,   and  1950  Population 


Standard   metropolitan   area 


(Humber) 


s 

Sales,  entire  year 

Number  of 
inhabitants  1950 1 

m) 

(Thousand  dollars) 

64 

7,033 

480,161 

50 

12,081 

488,689 

73 

15,615 

863,937 

158 

18,002 

1,107,366 

16 

5,203 

228,835 

3 

3,835 

137,512 

13 

2,611 

120,775 

35 

5,517 

320,388 

13 

3,107 

137,366 

14 

2,665 

146,273 

42 

5,700 

262,1% 

59 

14,991 

681,037 

1,310 

198,953 

12,831,914 

51 

9,970 

409,545 

60 

7,440 

322,520 

48 

7,376 

362,203 

34 

5,365 

249,918 

387 

53,862 

3,660,676 

89 

7,181 

329,266 

218 

57,711 

2,205,544 

19 

4,786 

119,063 

145 

9,806 

701,202 

91 

14,576 

732,851 

16 

1,887 

109,105 

12 

2,539 

135,942 

21 

5,742 

254,942 

39 

6,994 

326,863 

10 

4,721 

132,779 

34 

8,218 

484,877 

14 

2,806 

151,858 

57 

5,195 

275,659 

16 

3,039 

152,838 

4 

2,080 

93,629 

184 

29,129 

1,673,467 

21 

5,703 

274,208 

74 

11,268 

496,090 

52 

4,441 

280,252 

105 

8,705 

535,967 

400 

36,605 

2,214,249 

40 

5,492 

288,938 

25 

3,591 

150,946 

42 

5,924 

256,208 

134 

12,010 

726,464 

13 

3,993 

174,679 

16 

2,680 

103,959 

23 

4,651 

204,740 

30 

3,088 

220, 149 

9 

3,063 

130,649 

11 

2,253 

104,118 

9 

2,097 

110,999 

57 

8,360 

406,500 

26 

4,195 

194,401 

33 

3,931 

200,535 

43 

11,193 

340,875 

46 

3,685 

275,802 

51 

10,319 

406,175 

12 

2,366 

104,931 

32 

6,916 

392,626 

9 

(x) 

104,430 

25 

4,370 

229,412 

38 

4,693 

248,658 

37 

7,376 

283,602 

23 

1,972 

128,589 

156 

29,552 

1,457,601 

15 

3,908 

154,455 

30 

9,447 

352,924 

25 

4,487 

220,213 

56 

8,343 

391,226 

35 

5,973 

267,220 

6 

2,538 

145,076 

43 

6,078 

273,949 

19 

5,614 

202,440 

39 

11,849 

526,599 

Memphis,   Term 

Miami,  Fla 

Milwaukee ,  Wis 

Minneapolis-St.  Paul,  Minn 

Mobile,  Ala 

Montgomery,  Ala 

Muskegon,  Mich 

Nashville,  Tenn 

New  Bedford,  Mass 

New  Britain-Bristol,  Conn 

New  Haven,  Conn 

New  Orleans,  La 

New  York -Northeastern  New  Jersey 

Norfolk-Portsmouth,  Va 

Oklahoma  City,  Okla 

Omaha,  Nebr 

Peoria,  111 

Philadelphia,  Pa 

Phoenix,  Ariz 

Pittsburgh,  Pa 

Portland,  Maine 

Portland,  Oreg 

Providence,  R.  I 

Racine,  Wis 

Raleigh,  N.  C 

Reading,  Pa 

Richmond,  Va 

Roanoke,  Va 

Rochester,  N.  Y 

Rockford,  111 

Sacramento,  Calif 

Saginaw,  Mich 

St.  Joseph,  Mo 

St.  Louis,  Mo 

Salt  Lake  City,  Utah , 

San  Antonio,  Tex 

San  Bernardino,  Calif 

San  Diego,  Calif 

San  Francisco-Oakland,  Calif , 

San  Jcse,  Calif 

Savannah,  Ga 

Scranton,  Pa 

Seattle,  Wash , 

Shreveport,  La 

Sioux  City,  Iowa 

South  Bend,  Ind 

Spokane,  Wash 

Springfield,  111 

Springfield,  Mo 

Springfield,  Ohio 

Springf ield-Holyoke,  Mass 

Stamf ord-Norwalk,  Conn 

Stockton,  Calif , 

Syracuse,  N.  Y 

Tacoma,  Wash 

Tampa-St .  Petersburg,  Fla 

Terre  Haute,  Ind 

Toledo,  Ohio 

Topeka,  Kans 

Trenton,  N.  J 

Tulsa,  Okla 

Utica-Rome,  N.  Y 

Waco,  Tex 

Washington,  D.  C 

Waterbury,  Conn 

Wheeling,  W. Va.-3teubenville,  Ohio 

Wichita,  Kans 

Wilkes -Barre-Hazleton,  Pa 

Wilmington,  Del 

Winston-S-lem,  N.  C 

Worcester,  Mass 

York,  Pa 

town,  Ohio 

x  Withheld  to  avoid  disclosure. 

1  Based  on  advance  1950  population  estimates. 


Table  4.— VARIETY  STORES— UNITED  STATES,  BY  CITY  SIZE:   1948 
Stores  and  Sales 


City-size  groups  (number  of  inhabitants) 

Stores 
(Number) 

Sales,  entire 
year 

(Thousand  dollars) 

United  States,   total 

20,210 

3,223 
1,179 
1,442 
1,160 
1,260 
2,148 
2,129 
2,099 
5,570 

Cities  of  500,000  or  more 

Cities  of  250,000  to  499,999 

Cities  of  100,000  to  249,999 

302,430 

Cities  of  50,000  to  99,999 

Cities  of  25,000  to  49,999 

304, 992 

Cities  of  10,000  to  24,999 

Cities  of  5,0J0  to  9,999 

Cities  of  2,500  to  4,999 

187,783 

VARIETY    STORES 


Table   5.— VARIETY  STORES— SINGLE  UNITS  AND  MULTIUNITS— UNITED  STATES,   BY  GEOGRAPHIC  DIVISION 

AND  STATE:      1948 


Stores,  Sales,   Pay  Roll,  and  Paid  Employees 


Geographic    division 
and   State 


Total 


(Number) 


Saks, 
entire 
year 

{Thousand 
dollars) 


Stores 


(dumber) 


Single  units 


Sales, 
entire 
year 

(Thousand 
dollars) 


Payroll, 
entire  year 

(Thousand 
dollars) 


Paid  employees, 
workweek  ended 
nearest  Nov.  15 


Total 
(Number) 


Full  work- 
week 
(Number) 


United  States,    total. 

New  England,    tctal 

Maine 


New  Hampshire. 

Vermont 

Massachusetts. 
Rhode  Island.. 
Connecticut... 


Middle  Atlantic,  total. 


New  York 

New  Jersey... 

Pennsylvania. 


East  North  Central,  total. 


Ohio 

Indiana. . . 
Illinois.. 
Michigan. . 
Wisconsin. 


West  North  Central,  total. 
Minnesota 


Iowa 

Missouri. 

North 

South  Dakota. 

Nebraska 

Kansas 


South  Atlantic, 

Delaware 

Maryland 


District  of  Columbia. , 

Virginia 

West  Virginia , 

North  Carolina 

South  Carolina 

Georgia 

Florida 


East  South  Central,  total. 


Kentucky. . . . 
Tennessee... 

Alabama 

Mississippi. 


West  South  Central,  total. 


Arkansas.. 
Louisiana. 
Oklahoma.. 
Texas 


Mountain,  total. 


Montana... . 

Idaho 

Wyoming.... 
Colorado.. . 
New  Mexico. 
Arizona.. . . 

Utah 

Nevada 


Pacific,  total. 


Washington. 

Oregon 

California. 


20,210 

1,326 

162 
86 
71 
659 
103 
245 

3,403 

1,687 

562 

1,154 

3,850 

978 
556 
1,035 
864 
417 

2,186 

447 
450 
543 
88 
82 
240 
336 


49 
268 
101 
347 
195 
421 
256 
462 
397 


1,217 

284 
394 
286 
253 


2,278 

282 

233 

398 

1,365 

730 

71 
86 
51 

169 
91 

172 
65 
25 


431 

314 
1,979 


2,506,741 
188,478 
23,409 
11, 

8,466 
88,992 
15,614 
40,909 

567.056 

261,151 

85,274 

220,631 

528,973 

142,102 
77,167 
134,894 
122,269 
52,541 

205,968 
38,774 
41,903 
55,194 
7,367 
8,118 
22,840 
31,772 

357,916 
6,963 
37,607 
£  22,015 
53,184 
42,467 
55,861 
32,042 
52,567 
55,210 

136, 556 

37,820 
37,797 
40,052 
20,887 

212,060 

18,748 
35,201 
33,082 
125,029 

77,652 

7,286 

8,347 

5,314 

20,755 

8,564 

14,359 

10,244 

2,783 

232,082 

34,649 
20,974 
176, 459 | 


11,546 

693 

78 
40 
37 

332 
65 

141 

1,893 

1,043 
328 
522 


503 
299 
590 
488 
213 

1,438 

331 
308 
333 
67 
55 
157 
187 

1,145 


310 

248 

1,278 


362,272 
(x) 

2,284 

(x) 
1,394 
8,334 
2,112 

(x) 

59,179 
30,044 
11,305 
17,830 

69,943 
15,909 

9,672 
18,896 
17,077 

8,389 

(x) 

11,850 
10,346 
10,912 
(x) 

2,188 
(x) 

5,532 

39,253 

706 
7,703 
2,228 
6,720 
3,589 
3,705 
3,244 
5,770 
5,588 

18. 977 
5,624 
5,269 
3,815 
4,.269 

37,348 
5,124 
3,016 
7,350 

21,858 

(x) 
1,637 
2,023 
(x) 

3,180 

(x) 

2,931 

721 

528 

54,355 

9,531 

7,408 

37,416 


31,225 

(x) 

227 


(x) 


111 
519 
182 
(x) 

5,135 

2,775 

930 

1,430 

6,147 

1,458 

847 
1,660 
1,440 

742 

(x) 

1,105 
814 
1,008 
(x) 

183 
(x) 
481 

3,741 

63 
893 
262 
603 
314 
327 
274 
547 
458 


471 
485 
289 
337 

3,164 

388 

240 

727 

1,809 


(x) 


175 
52 
45 

4,536 

817 

605 

3,114 


32,303 
(x) 
214 


;x) 


110 
511 
172 
(x) 

4,309 

1,976 

749 

1,584 

6,493 

1,581 

962 

1,709 

1,445 

796 

(x) 
1,084 
972 
1,124 
(x) 

184 
(x) 
531 

4,336 
64 
838 
196 
699 
355 
468 
447 


520 
653 
399 
564 

4,164 

595 

291 

871 

2,407 


(x) 


(X), 
(x)' 


175 
51 
34 

3,681 

680 

509 

2,492 


See  footnote  at  end  of  table. 


Table  5.— VARIETY  STORES-- SINGLE  UNITS  AND  MULTIUNITS— UNITED  STATES,  BY  GEOGRAPHIC  DIVISION 
AND  STATE:     1948— Continued 


Stores,  Sales,  Pay  Roll,  and  Paid  Employees 


Geographic   division   and  State 


2    or    more    store    multi 


Stores 


(Number) 


Sales, 
entire 
year 

(Thousand 
dollars) 


Pay  roll, 
entire  year 


(Thousand 
dollar*) 


Paid  employees, 
workweek  ended 
nearest  Nov.  15 


Total 
(Number) 


Full  work- 
week 

(Humbcr) 


United  States,  total.... 

New  England ,  total 

Maine 

New  Hampshire 

Vermont 

Massachusetts 

Rhode  Island 

Connecticut 

Middle  Atlantic,  total 

New  York 

New  Jersey 

Pennsylvania. 

East  North  Central,  total 

Ohio 

Indiana , 

Illinois , 

Michigan , 

Wisconsin 

West  North  Central,  total , 

Minnesota , 

Iowa 

Missouri 

North  Dakota 

South  Dakota 

Nebraska 

Kansas 

South  Atlantic,  total 

Delaware 

Maryland 

District  of  Columbia 

Virginia 

West  Virginia 

North  Carolina , 

South  Carolina 

Georgia 

Florida 

East  South  Central,  total 

Kentucky 

Tennessee 

Alabama 

Mississippi 

West  South  Central,  total 

Arkansas 

Louisiana 

Oklahoma 

Texas 

Mountain,  total 

Montana 

Idaho 

Wyoming 

Colorado 

New  Mexico . . . . . 

Arizona 

Utah 

Nevada 

Pacific,  total 

Washington 

Oregon 

California 

See  footnote  at  end  of  table. 


!,664 


46 
34 
327 
38 

104 

1,510 

644 
234 
632 


121 

66 

701 


2,144,469 
(x) 

21,125 
(x) 
7,072 
80,658 
13,502 
(x) 

507,877 

231,107 

73,969 

202,801 

459,030 

126,193 
67,495 
115,998 
105,192 
44,152 

(x) 

26,924 
31,557 
44,282 
(x) 
5,930 
(x) 
26,240 

318,663 

6,257 
29,904 
19,787 
46,464 
38,878 
52,156 
28,798 
46,797 
49,622 

117,579 

■  32,196 
32,528 
36,237 
16,618 

174,712 

13,624 

32,185 

25,732 

103,171 

(x) 

5,649 
6,324 

(x) 

17,575 

(x) 

11,428 
9,523 
2,255 

177,727 

25,118 

13,566 

139,043 


330,701 
(x) 

3,136 
(x) 

1,035 
12,899 

2,077 
(x) 

78,925 

38,798 
11,904 
28,223 

73,142 
19,736 

10,215 

20,525 

16,338 

6,328 

(x) 

4,576 
4,661 
7,672 

(x) 
891 

(x) 
4,243 

45,743 

890 
4,368 
3,319 
6,937 
5,066 
7,872 
3,946 
6,417 
6,928 

15,845 
4,514 
4,607 
4,491 
2,233 

25,096. 

1,804 
4,458 
4,060 
14,774 

(x) 

1,082 
968 
(x) 

2.795 
(x) 
1,594 
1,496 
349 

30,145 

4,195 

2,233 

23,717 


300,576 
(x) 
2,8^9 
(x) 

988 
11,897 
1,838 
(x) 


30,424 

9,456 

27,346 

65,277 

18,056 

9,137 

17,380 

14,143 

6,511 

(x) 

3,959 
4,562 
7,704 

(x) 
806 

(x) 
4,081 

47,239 

723 
4,235 
2,598 
6,991 
4,856 
9,824 
4,862 
6,825 
6,325 

17,788 

4,271 

5,129 
5,658 
2,730 

25,631 
2,254 
4,236 
3,993 

15,143 

(x) 

802 
873 
(x) 
2,375 
(x) 
1,244 
1,153 
321 

21,644 

3,081 
1,540 
17,C23 


171,416 
(x) 

1,699 
(x) 

537 
6,263 
981 
(x) 

38,077 

16,961 

5,C75 

16,041 

35,943 

10,026 
5,535 
9,133 

7,301 
3,443 

(x) 
2,343 
2,603 
3,9C9 

(x) 
461 

(x) 
2,368 

27,885 

436 
2,559 
1,677 
4,173 
3,266 
5,021 
2,482 
4,115 
4,156 

10,122 

2,623 
2,957 
3,064 

1,478 

15,085 

1,096 
2,701 
2,198 
9,090 

(x) 

468 
506 

(x) 
1,399 

(x) 
832 
690 
222 

13,003 

1,909 

910 
10,134 


VARIETY    STORES 


Table   5.-  VARIETY  STORES—SINGLE  UNITS  AND  MULTIUNITS--UNITED  STATES,   BY  GEOGRAPHIC  DIVISION 
AND  STATE:      1948--Continued 


Stores,  Sales,   Pay  Roll,   and  Paid  Employees 


Geographic    division   and   State 


4   or    more    store    multii 


Stores 


(Humbcr) 


Saks, 
entire 
year 

(Thousand 
dollars) 


Payroll, 
entire  year 

(Thousand 
dollars) 


Paid  employees, 
workweek  ended 
nearest  Nov.  15 


Total 
(Number) 


Full  work- 
week 

(Number) 


United  States,  total. 
New  England,  total 


Maine 

New  Hampshire. 

Vermont 

Massachusetts. 
Rhode  Island.. 
Conr.ec  ticut... 


Middle  Atlantic,  total. 


New  York 

New  Jersey. . . 
Pennsylvania. 


East  North  Central,  total. 


Ohio 

Indiana... 
Illinois.. 
Michigan.. 
Wisconsin. 


West  North  Central,  total. 


Minnesota. . . . 

Iowa 

Missouri 

North  Dakota. 
South  Dakota. 

Nebraska 

Kansas 


South  Atlantic, 

Delaware 

Maryland. 


District  of  Columbia. 

Virginia 

West  Virginia 

North  Carolina 

South  Carolina 

Georgia 

Florida 


East  South  Central,  total. 


Kentucky. . . . 
Termessee. . . 
Alabama 

Mississippi. 


West  South  Central,  total. 


Arkansas.. 
Louisiana. 
Oklahoma.. 
Texas 


Mountain,  total. 


Montana.... 

Idaho 

Wyoming.... 
Colorado. . . 
New  Mexico. 
Arizona.. . . 

Utah 

Nevada 


Pacific,  total. 


Washington. 

Oregon 

California. 


7,418 

575 

75 
44 
34 
302 
32 


2,076,851 

164,044 

20,555 
9,506 
7,072 
79,721 
11,752 
35,438 

499,687 

228,288 
72,729 
198,670 

445,957 

122,723 

65,674 
113,309 
101,458 

42,793 

150,356 

25,864 

30,201 
42,591 
4,974 
5,930 
16,101 
24,695 

(x) 

5,735 
27,949 
(x) 
44,735 
38,332 
50,871 
27,991 
44,069 
48,111 

114,993 

31,081 
31,725 
35,936 
16,251 

165,733 

13,376 
31,112 
24,396 
96,849 

(x) 
5,649 
6,043 
3,677 

17,085 
5,912 

10,994 

(x) 
2,255 

168,176 

23,192 
12,354 
132,630 


321,329 

25,414 

3,051 
1,407 
1,035 
12,775 
1,764 
5,382 

77,825 

38,394 
11,729 
27,702 

71,283 

19,228 

9,931 

20,131 

15,841 

6,152 

24,826 

4,418 
4,533 
7,474 
729 
891 
2,744 
4,037 

(x) 

324 
3,993 

(x) 
6,691 
4,992 
7,716 
3,852 
6,039 
6,715 

15,574 

4,398 
4,522 

4,455 
2,199 

23,927 

1,783 
4,308 
3,881 
13,955 

(x) 

1,082 

923 

597 

2,745 

394 

1,550 

(x) 

349 

28,828 

3,916 
2,032 
22,880 


291,990 

22,581 

2,804 
1,317 
988 
11,788 
1,562 
4,122 


30,120 

9,312 

26,826 

63,589 

17,613 
8,952 
17,006 
L3,691 
6,327 

23,573 

3,820 
4,418 
7,477 
751 
806 
2,395 
3,906 

(x) 

663 
3,934 
(x) 
6,784 
4,783 
9,592 
4,690 
6,457 
6,135 

17,419 

4,114 
5,019 
5,592 
2,694 

24,349 

2,221 
4,058 
3,792 
14,278 

(x) 

802 

834 

354 

2,333 

377 

1,199 

(x) 

321 

20,807 

2,895 
1,431 
16,481 


See  footnote  at  end  of  table. 


Table  5.— VARIETY  STORES— SINGLE  UNITS  AND  MULTIUNITS--UNITED  STATES,   BY  GEOGRAPHIC  DIVISION 
AND  STATE:     1948—Continued 


Stores,  Sales,   Pay  Roll,  and  Paid  Employees 


Geographic    division   and   State 


11   or    more    store    multiunits 


Stores 


(Number) 


Saks, 
entire 
year 

(Thousand 
dollars) 


Pay  roll, 
entire  year 

{Thousand 
dollars) 


Paid  employees, 
workweek  ended 
nearest  Nov.  15 


Total 
(Humbcr) 


Full  work- 
week 

(Number) 


United  States, 
New  England,  total.. 


Maine 

New  Hampshire. 

Vermont 

Massachusetts. 
Rhode  Island.. 
Connecticut. . . 


Middle  Atlantic,  total. 


New  York 

New  Jersey. . . 
Pennsylvania. 


East  North  Central,  total. 


Ohio 

Indiana... 
Illinois.. 
Michigan.. 
Wisconsin. 


West  North  Central,  total. 


Minnesota.... 

Iowa 

Missouri 

North  Dakota. 
South  Dakota. 

Nebraska 

Kansas 


South  Atlantic,  total. 


Delaware 

Maryland 

District  of  Columbia. 

Virginia 

West  Virginia 

North  Carolina 

South  Carolina 

Georgia 

Florida 


East  South  Central,  total. 


Kentucky. . . . 
Tennessee... 

Alabama 

Mississippi. 


West  South  Central,  total. 


Arkansas.. 
Louisiana, 
Oklahoma.. 
Texas 


Mountain,  total. 


Montana. . . . 

Idaho 

Wyoming. . . . 
Colorado.. . 
New  Mexico. 
Arizona.... 

Utah 

Nevada 


Pacific,   total. 


Washington. 

Oregon 

California. 


6,413 

538 

70 
42 
34 
281 
28 


521 
176 

515 

1,358 

362 
198 
353 
270 
175 


82 
106 
165 
20 
22 
71 
119 


11 

67 

29 
127 

81 
193 

89 
126 
120 


85 

118 
126 
85 


64 

74 

116 

384 


72 

40 

494 


2,002,349 

(x) 

(x) 
(x) 

7,072 
78,100 
(x) 
(x) 

483,450 

216,762 

70,138 

196,550 

435,118 

119, 926 
64,111 

109,613 
98,675 
42,793 

(x) 

(x) 

28,837 
41,983 
4,974 
(x) 

16,101 
24,276 

(x) 

(x) 

(x) 

(x) 

43,570 

37,434 

46,211 

23,341 

38,960 

45,666 

109,590 

29,368 

29,073 
35,361 
15,788 

159,459 

12,907 
29,432 
23,869 
93,251 

(x) 

5,649 
(x) 
(x) 
(x) 
(x) 

10,994 
(x) 

2,255 

160,877 

21,394 
11,312 
128,171 


309,960 

(x) 

(x) 
(x) 
1,035 
12,510 
(x) 
(x) 

75,377 

36,583 
11,345 
27,449 

69,565 

18,807 
9,726 
19,469 
15,411 
6,152 

(x) 

(x) 
4,294 
7,382 
729 

(x) 
2,744 
3,972 

(x) 

(x) 

(x) 

(x) 
6,500 
4,872 
7,039 
3,214 
5,287 
6,354 

14,839 

4,207 
4,125 
4,362 

2,145 

22,962 

1,703 
4,079 

3,779 
13,401 

(x) 

1,082 
(x) 
(x) 
(x) 
(x) 

1,550 
(x) 
349 

27,514 

3,564 

1,866 

22,084 


280,999 

(x) 

(x) 
(x) 

988 
11,568 
(x) 
(x) 

64,203 

28,666 

8,982 

26,555 

62,089 

17,220 
8,784 
16,433 
13,325 
6,327 

(x) 

(x) 

4,226 

7,391 

751 

(x) 
2,395 
3,846 

(x) 

(x) 

(x) 

(x) 
6,502 
4,656 
8,647 
3,873 
5,651 
5,764 

16,469 

3,919 
4,475 
5,466 
2,609 

23,285 

2,124 

3,764 
3,700 
13,697 

(x) 

802 
(x) 
(x) 
(x) 
(x) 
1,199 
(x) 

321 

19,966 

2,655 

1,290 
16,021  J 


159,065 

(x) 

(x) 
(x) 

537 
6,064 
(x) 
(x) 

36,176 

15,891 
4,757 
15,528 


9,482 
5,287 
8,596 
7,303 
3,335 

(x) 

(x) 

2,379 

3,719 

432 

(x) 

1,397 
2,182 

(x) 

(x) 

(x) 

(x) 

3,890 
3,128 
4,306 
2,020 
3,407 
3.713 

9,307 

2,348 
2,589 
2,957 
1,413 

13,580 

1,029 
2,409 
2,019 
8,123 

(x) 

468 
(x) 
(x) 
(x) 
(x) 

788 
(x) 

222 

11,720 

1,572 

760 

9,388 


x  Withheld  to  avoid  disclosure. 


VARIETY    STORES 


Table  6.-- VARIETY  STORES— SALES  SIZE— UNITED  STATES: 
Stores,   Sales,   Pay  Roll,    and  Personnel 


Stores 

(dumber) 

Sales,  entire 
year 

(Thousand 
dollars) 

Pay  roll, 
entire  year 

(Thousand 
dollars) 

Unincorporated 
businesses 

Paid  employees, 
workweek  ended 
nearest  Nov.  15 

Sales-size    group 

Active 
proprie- 
tors, 
November 
(Number) 

Unpaid 
family 

workers, 
November 
(Number) 

Total 
(Number) 

Full  work- 
week 

(Humber) 

United  States,   total 

Stores  operated  entire  year  with 
annual  sales  of — 

20,210 

308 
649 
1,076 
3,670 
3,171 
9,19Z 

2,144 

2,506,741 

508,987 
443,378 
410,839 
650,354 
223,400 
208,931 

60,852 

361,926 

78,373 
66,259 
62,648 

101,041 
28,768 
16,902 

7,935 

12,933 

1 

4 

27 

511 

1,930 

8,542 

1,918 

7,423 

"  2 
6 

185 

776 

5,326 

1,128 

332,879 

61,863 
57,939 
57,555 
96,999 
28,232 
19,412 

10,879 

191,834 
37,906 

$500,000  to  $999,999 

33,690 
32,013 

$300,000  to  $499,999 

$100,000  to  $299,999 

52,929 

$50,000  to  $99,999 

17,261 

11,473 

Stores  not  operated  entire  year. 

6,562 
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RETAIL 
-VARIETY  STORES—EMPLOYEE  SIZE— UNITED  STATES:      1948 
Stores,   Sales,   Pay  Roll,   and  Personnel 


Employee-size    group 


(Humber) 


Sales,  entire 
year 


(Thousand 
dollars) 


Pay  roll, 
entire  year 

(Thousai\d 
dollars) 


Unincorporated 
businesses 


Active 
proprie- 
tors, 
November 
(Number) 


Unpaid 
family 

workers, 
November 
(Number) 


Paid  employees, 
workweek  ended 
nearest  Nov.  15 


Total 
(Humber) 


Full  work- 
week 

(Number) 


United  States,  total. 

No  paid  employees 

1  paid  employee 

2  paid  employees 

3  paid  employees 

4  or  5  paid  employees 

6  or  7  paid  employees 

8  or  9  paid  employees 

10  to  19  paid  employees..., 
20  to  49  paid  employees 

50  to  99  paid  employees.... 
100  or  more  paid  employees. 


20, 210 

4,140 
1,956 
1,771 
1,376 
1,727 
1,280 

864 
2,297 
3,096 
1,187 

516 


2,506,741 

48,670 
37,415 
48,526 
48,029 
75,550 
70,063 
60,559 
226,474 
666,975 
558,733 
665,747 


361,926 

947 

1,891 

3,621 

4,353 

8,060 

8,461 

7,598 

33,686 

102,734 

86,176 

104,399 


12,933 

4,483 

2,001 

1,691 

1,262 

1,364 

869 

4*5 

657 

127 

23 

1 


7,423 

2,957 

1,250 

1,044 

682 

701 

380 

156 

202 

38 

12 

1 


1,956 

3,542 

4,128 

7,699 

8,256 

7,306 

32,606 

98,595 

80,257 

88,534 


191,834 


1,247 

2,348 

2,773 

5,166 

5,367 

4,936 

19,155 

53,845 

44,303 

52,694 


Table  9.— VARIETY  STORES— LEGAL  FORM  OF  ORGANIZATION— UNITED  STATES:     1948 
Stores,   Sales,   Pay  Roll,    and  Personnel 


Legal   form   of   organization 


Stores 


(Number) 


Sales,  entire 
year 


(Thousand 
dollars) 


Pay  roll, 
entire  year 


(Thousand 
dollars) 


Unincorporated 
businesses 


Active 

proprie- 

tors, 

November 

(Humber) 


Unpaid 
family 

workers, 
November 
(Number) 


Paid  employees, 
workweek  ended 
nearest  Nov.  15 


Total 

(Humber) 


Full  work- 
week 

(Humber) 


United  States,  total... 

Individual  proprietorships . . . 

Partnerships 

Corporations 

Other  legal  forms 

x  Withheld  to  avoid  disclosure 


20,210 

9,991 

2,901 

7,304 

14 


2,506,741 

293,608 
(x) 
2,080,129 
(x) 


361,926 

25,733 
(x) 
322,878 
(x) 


8,925 
(x) 


7,423 


6,348 
(x) 


332,879 

27,101 

(x) 

291,480 

(x) 


191,834 

17,128 
(x) 
165,762 
(x) 


VARIETY    STORES 


Table  10. —VARIETY  STORES— MERCHANDISE  LINE  SALES— UNITED  STATES  AND  GEOGRAPHIC  DIVISIONS:     1948 
[Data  based  on  sample.     See  text  for  description  of  sample] 


business    and   merchandise    line 


Merchandise  line 
sales 


Amount 

{Thousand 
dollars) 

(1) 


Percent 
distri- 
bution 

(2) 


Stores  handling 
merchandise  line 


Number 
(3) 


Total 

sales 

(Thousand 

dollars) 

(4) 


Col.  1 


UNITED  STATES 

Stores  analyzing  merchandise  line  sales,  total 

Clothing  and  accessories  (all  kinds) 

Dry  goods  and  domestics 

Notions  and  small  wares 

Hardware,  paint,  electrical  supplies,  appliances. 

House  furnishings 

Drugs  and  toiletries 

Toys,  games,  books 

Stationery 

Novelty  and  costume  jewelry 

Fountain  and  meals 

Candy,  nuts,  confectionery 

Other  sales 

Stores  not  analyzing  merchandise  line  sales 

NEW  ENGLAND 

Stores  analyzing  merchandise  line  sales,  total 

Clothing  and  accessories  (all  kinds) 

Dry  goods  and  domestics 

Notions  and  small  wares 

Hardware,  paint,  electrical  supplies,  appliances. 

House  furnishings 

Drugs  and  toiletries 

Toys,  games,  books 

Stationery 

Novelty  and  costume  jewelry 

Fountain  and  meals 

Candy,  nuts,  confectionery 

Other  sales 

Stores  not  analyzing  merchandise  line  sales 

MIDDLE  ATLANTIC 

Stores  analyzing  merchandise  line  sales,  total 

Clothing  and  accessories  (all  kinds) 

Dry  goods  and  domestics 

Notions  and  small  wares 

Hardware,  paint,  electrical  supplies,  appliances. 

House  furnishings 

Drugs  and  toiletries 

Toys,  games,  books 

Stationery 

Novelty  and  costume  jewelry 

Fountain  and  meals 

Candy,  nuts,  confectionery 

Other  sales 

Stores  not  analyzing  merchandise  line  sales 

EAST  NORTH  CENTRAL 

Stores  analyzing  merchandise  line  sales,  total 

Clothing  and  accessories  (all  kinds) 

Dry  goods  and  domestics 

Notions  and  small  wares 

Hardware,  paint,  electrical  supplies,  appliances. 

House  furnishings 

Drugs  and  toiletries 

Toys,  games,  books 

Stationery 

Novelty  and  costume  jewelry 

Fountain  and  meals 

Candy,  nuts,  confectionery 

Other  sales 

Stores  not  analyzing  merchandise  line  sales 


,470,200 
544,421 
225,637 
243,940 
202,018 
218,358 
163,067 
223,814 
181,961 
46,264 
125,983 
161,862 
132,875 

47,118 


184,670 
50,792 
17,785 
15,224 
12,866 
14,265 
11,586 
15,488 
12,755 
2,392 
9,465 
11,975 
10,077 

3,902 


565,078 
137,224 
48,163 
50,541 
43,137 
51,847 
36,172 
46,815 
39,699 
9,173 
32,882 
37,918 
31,507 

7,879 


522,676 
121,390 
34,491 
49,<i58 
40,141 
44,743 
33,490 
49,517 
39,997 
9,605 
30,116 
38,025 
31,703 

9,079 


100.0 
22.0 
9.1 
9.9 
8.2 
8.8 
6.6 
9.1 
7.4 
1.9 
5.1 
6.5 
5.4 


100.0 
27.5 
9.6 
8.2 
7.0 
7.7 
6.3 
8.4 
6.9 
1.3 
5.1 
6.5 
5.5 


100.0 
24.3 
8.5 
9.0 
7.6 
9.2 
6.4 
8.3 
7.0 
1.6 
5.8 
6.7 
5.6 


100.0 
23.2 
6.6 
9.4 
7.7 
8.6 
6.4 
9.5 
7.6 
1.8 
5.8 
7.3 
6.1 


19,115 
14,742 
14,751 
18,016 
14,432 
15,242 
15,507 
17,053 
15,425 
11,950 
4,076 
13,949 


1,106 


1,222 

935 

1,018 

1,124 

920 

920 

984 

1,133 

1,012 

694 

374 

950 


3,248 
2,254 
2,330 
3,013 
2,371 
2,572 
2,359 
2,706 
2,448 
1,694 
934 
2,015 


3,632 
2,990 
2,939 
3,501 
2,828 
2,939 
2,963 
3,383 
3,039 
2,483 
942 
2,894 


2,352, 
2,347, 
2,403, 
2,343, 
2,361, 
2,352, 
2,419, 
2,357, 
2,216, 
1,441, 
2,280, 


177,977 
180,090 
180,232 
177,687 
176,766 
176,067 
182,617 
179,967 
158,615 
113,543 
174,838 


538,272 
538,441 
554,126 
538,949 
548,622 
533,849 
553,835 
544,103 
498,425 
375,405 
518,569 


505,736 
504,074 
505,909 
499,905 
505,429 
505,725 
517,747 
507,353 
483,282 
327,631 
490,477 


Table  10.— VARIETY  STORES-- MERCHANDISE  LINE  SALES—UNITED  STATES  AND  GEOGRAPHIC  DIVISIONS: 
[Data  based  on  sample.     See  text  for  description  of  sample] 


Kind    of   business    and   merchandise    line 


Merchandise  line 
sales 


Amount 

{Thousand 

dollars) 
(1) 


Percent 

distri- 
bution 

(2) 


Stores  handling 
merchandise  line 


Number 
(3) 


Total 

sales 

(Thousand 

dollars) 

(4) 


Col.  1 


of 
col.  4 

(5) 


WEST  NORTH  CENTRAL 

Stores  analyzing  merchandise  line  sales,  total 

Clothing  and  accessories  (all  kinds) 

Dry  goods  and  domestics 

Notions  and  small  wares 

Hardware,  paint,  electrical  supplies,  appliances, 

House  furnishings 

Drugs  and  toiletries 

Toys,  games,  books 

Stationery . 

Novelty  and  costume  jewelry 

Fountain  and  meals 

Candy,  nuts,  confectionery 

Other  sales 

Stores  not  analyzing  merchandise  line  sales 

SOUTH  ATLANTIC 

Stores  analyzing  merchandise  line  sales,  total 

Clothing  and  accessories  (all  kinds) 

Dry  goods  and  domestics 

Notions  and  small  wares 

Hardware,  paint,  electrical  supplies,  appliances, 

House  furnishings 

Drugs  and  toiletries 

Toys,  games,  books 

Stationery 

Novelty  and  costume  jewelry 

Fountain  and  meals , 

Candy,  nuts,  confectionery 

Other  sales 

Stores  not  analyzing  merchandise  line  sales 

EAST  SOUTH  CENTRAL 

Stores  analyzing  merchandise  line  sales,  total 

Clothing  and  accessories  (all  kinds) , 

Dry  goods  and  domestics , 

Notions  and  small  wares , 

Hardware,  paint,  electrical  supplies,  appliances, 

House  furnishings , 

Drugs  and  toiletries , 

Toys,  games,  books , 

Stationery 

Novelty  and  costume  jewelry 

Fountain  and  meals , 

Candy,  nuts,  confectionery , 

Other  sales 

Stores  not  analyzing  merchandise  line  sales 

WEST  SOUTH  CENTRAL 

Stores  analyzing  merchandise  line  sales,  total.... 

Clothing  and  accessories  (all  kinds) 

Dry  goods  and  domestics 

Notions  and  small  wares 

Hardware,  paint,  electrical  supplies,  appliances . 

House  furnishings 

Drugs  and  toiletries 

Toys,  games ,  books 

Stationery 

Novelty  and  costume  jewelry 

Fountain  and  meals 

'  Candy,  nuts,  confectionery 

Other  sales 

Stores  not  analyzing  merchandise  line  sales 


199,729 
39,367 
15,611 
21,140 
16,166 
17,954 
13,422 
18,748 
16,189 
4,463 
11,538 
14,424 
10,707 

5,198 


350,522 
79,054 
36,891 
33,782 
29,987 
27,882 
23,532 
31,058 
24,432 
6,176 
15,311 
22,484 
19,933 

6,573 


133,625 

28,382 

14,476 

13,637 

10,753 

11,042 

9,439 

12,205 

8,114 

3,420 

5,425 

8,825 

7,907 

3,145 


209,300 
37,151 
24,579 
24,965 
21,100 
19,796 
14,501 
19,616 
14,690 
4,642 
8,727 
10,973 
8,560 

5,234 


100.0 
19.7 
7.8 
10.6 
8.1 
9.0 
6.7 
9.4 
8.1 
2.2 
5.8 
7.2 
5.4 


100.0 
22.5 
10.5 
9.6 
8.5 
8.0 
6.7 
8.9 
7.0 
1.8 
4.4 
6.4 
5.7 


100.0 
21.2 
10.8 
10.2 
8.0 
8.3 
7.1 
9.1 
6.1 
2.6 
4.1 
6.6 
5.9 


100.0 

17.8 

11.7 

11.9 

10.1 

9.4 

6.9 

9.4 

7.0 

2.2 

4.2 

5.3 

4.1 


2,098 
1,753 
1,661 
1,971 
1,565 
1,692 
1,688 
1,855 
1,685 
1,359 
435 
.1,546 


2,380 
1,952 
1,910 
2,262 
1,803 
1,895 
2,046 
2,173 
2,043 
1,614 
464 
1,862 


1,154 
873 
888 

1,096 
935 
904 
973 

1,001 
877 
785 
214 
921 


2,148 
1,676 
1,608 
2,084 
1,677 
1,754 
1,845 
1,912 
1,653 
1,452 
209 
1,564 


190,871 
189,584 
191,749 
185,974 
188,341 
188,205 
192,708 
188,021 
178,761 
108,815 
179,034 


338,220 
335,443 
345,120 
332,364 
334,257 
341,403 
345,944 
341,037 
318,482 
201,796 
331,278 


125,226 
125,872 
132,480 
127,344 
127,118 
127,533 
128,  885 
125,696 
123,204 
73,579 
128,124 


198,196 
190,777 
207,217 
197,682 
198,773 
201,084 
204,229 
193,910 
189,411 
95,732 
192,712 


20.6 
8.2 

11.0 
8.7 
9.5 
7.1 
9.7 
8.6 
2.5 

10.6 
8.0 


23.4 
11.0 
9.8 
9.0 
8.3 
6.9 
9.0 
7.2 
1.9 
7.6 
6.8 


22.7 
11.5 
10.3 
8.4 
8.7 
7.4 
9.5 
6.4 
2.8 
7.4 
6.9 


18.7 

12.9 

12.0 

10.7 

10.0 

7.2 

9.6 

7.6 

2.4 

9.1 

5.7 


VARIETY    STORES 


Table  10.— VARIETY  STORES— MERCHANDISE  LINE  SALES— UNITED  .STATES  AND  GEOGRAPHIC  DIVISIONS:  1948— Con. 
[Data  based  on  sample.  See  text  for  description  of  sample] 


Kind  of  business  and  merchandise  line 


Merchandise  line 
sales 


Amount 

{Thousand 

dollars) 

(1) 


Percent 
distri- 
bution 

(2) 


Stores  handling 
merchandise  line   Col.  1 


Number 
(3) 


Total 

sales 

(Thousand 

dollars) 

(4) 


per- 
cent 
of 
col.  4 

(5) 


MOUNTAIN 

Stores  analyzing  merchandise  line  sales,  total...., 

Clothing  and  accessories  (all  kinds) , 

Dry  goods  and  domestics , 

Notions  and  small  wares , 

Hardware,  paint,  electrical  supplies,  appliances, 

House  furnishings 

Drugs  and  toiletries , 

Toys,  games,  books , 

Stationery 

Novelty  and  costume  jewelry , 

Fountain  and  meals 

Candy,  nuts,  confectionery 

Other  sales 

Stores  not  analyzing  merchandise  line  sales 

PACIFIC 

Stores  analyzing  merchandise  line  sales,  total 

Clothing  and  accessories  (all  kinds) 

Dry  goods  and  domestics 

Notions  and  small  wares 

Hardware,  paint,  electrical  supplies,  appliances, 

House  furnishings 

Drujs  and  toiletries 

Toys,  games,  books 

Stationery 

Novelty  and  costume  jewelry 

Fountain  and  meals 

Candy,  nuts ,  confectionery 

Other  sales 

Stores  not  analyzing  merchandise  line  sales 

i 


77,892 
12,227 
7,911 
8,014 
7,244 
7,755 
5,114 
7,692 
6,667 
2,156 
4,253 
5,028 
3,831 

1,654 


226,708 
38,834 
25,730 
27,179 
20,624 
23,074 
15,811 
22,675 
19,418 
4,237 
8,266 
12,210 
8,650 

4,454 


100.0 
15.7 
10.1 
10.3 
9.3 
9.9 
6.6 
9.9 
8.5 
2.8 
5.5 
6.5 
4.9 


100.0 
17.1 
11.4 
12.0 
9.1 
10.2 
7.0 
10.0 
8.6 
1.9 
3.6 
5.3 
3.8 


6b  5 
526 
SOS 
591 
538 
534 
579 
602 
580 
552 
168 
56^ 


2,568 
1,783 
1,889 
2,374 
1,795 
2,032 
2,070 
2,288 
2,088 
1,347 
336 
1,628 


,600 
,309 
,970 
,856 
,578 
,764 
,985 
,930 
,945 
,614 
,701 


206,226 
210,802 
212,580 
209,621 
211,888 
204,883 
217,823 
203,757 
192,909 
102,475 
191,978 


17.1 
10.9 
10.8 

9.8 
11.0 

6.9 
10.1 

9.0 

3.0 
10.0 

6.8 


18.8 

12.2 

12.8 

9.8 

10.9 

7.7 

10.4 

9.5 

2.2 

8.1 

6.4 


Table  11.— VARIETY  STORES— MERCHANDISE  INVENTORIES  AT  COST —UNITED  STATES  AND  GEOGRAPHIC  DIVISIONS:     1948 


Stores  i  Sales i   Merchandise  Inventories  at  Cost,   Beginning  and  End  of  Yeai 
[Data  based  on  sample.     See  text  for  description  of  sample] 


Stores 
(Number) 

Saks, 
entire 
year 

(Thousand 
dollars) 

Merchandise  inventories, 
at  cost 

United   States    and    geographic    divisions 

End  of  year 

(Thousand 
dollars) 

Beginning 
of  year 
(Thousand 
dollars) 

20,221 

1,330 
3,407 
3,855 
2,189 
2,496 
1,222 
2,279 
727 
2,716 

2,517,318 

188,572 
572,957 
531,755 
204,927 
357,095 
136,770 
214,534 
79,546 
231,162 

360,004 

26,941 
73,046 
72,217 
32,379 
49,240 
19,037 
32,723 
12,454 
41,967 

331,089 

26,376 

70,512 

65,563 

29,934 

44,699 

16,729 

29,942 

10,841 

Pacific 

36,493 

«! 
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VARIETY   STORES 

Table  13. —VARIETY  STORES—PERIOD  ESTABLISHED  OR  ACQUIRED— UNITED  STATES,  BY  SINGLE  UNITS  AND 

MULTIUNITS:      1949 


Stores    and   Sales 


Period   established   or    acquired 


Total 


Store* 

(Number) 


Salt.. 
entire 
year 

(Thousand 
dollars) 


(Number] 


Single  units 


Sales, 


year 
(Thousand 


dollars)      dumber] 


Multi  units 


Stores 


Sales, 
entire 
year 

(Thousand 
dollars) 


United  States,   total 

Stores  established  or  acquired  during — 

1948 

1946-1947 

1942-1945 

1938-1941 

1934-1937 

1930-1933 

1920-1929 

1900-1919 

Prior  to  1900 

Date  of  establishment  or  acquisition  unknown. 


20,210 


2,242 
3,424 
1,981 
2,615 

2,070 
1,313 
2,872 
1,550 
37 

2,106 


2,506,741 


63,030 
130.522 

87,972 
202,377 
293,890 
285,940 
671,419 
582,618 

17, 541 

171,432 


1,846 

2,815 

1,577 

1,750 

1,076 

419 

608 

277 

21 

1,157 


362,272 


28,593 
81,665 
53,173 
66,120 
43,002 
19,964 
23,647 
10,009 
1,080 

35,019 


396 

609 

404 

865 

994 

894 

2,264 

1,273 

16 

949 


2,144,469 


34,437 

48,857-1 

34,799 
136,257  | 
250,888 
265,976 
647,772 
572,609  ■■ 

16,461 

136,413 


■- 


Appendix  A 

STANDARD  METROPOLITAN  AREAS 
(As  defined  by  the  Bureau  of  the  Budget,  June  5,  1950) 


AKRON,  OHIO:  Summit  County. 

ALBANY-SCHENECTADY-TROY,  N.  Y. :  Albany, 
Rensselaer,  and  Schenectady  Counties. 

ALLENTOWN-BETHLEHEM-EASTON,  PA.:  Lehigh 
and  Northampton  Counties,  Pa.;  Warren 
County,  N.  J. 

ALTOONA,  PA. :  Blair  County. 

ASHEVILLE,  N.  C:  Buncombe  County. 

ATLANTA,  GA. :  Cobb,  De  Kalb,  and  Fulton 
Counties. 

ATLANTIC  CITY,  N.  J.:  Atlantic  County. 

AUGUSTA,  GA. :  Richmond  County,  Ga.;  Aiken 
County,  S.  C. 

AUSTIN,  TEX.:  Travis  County. 

BALTIMORE,  MD,.:  Baltimore  city,  Baltimore 
and  Anne  Arundel  Counties. 


BATON  ROUGE,  LA. 


BEAUMONT-PORT  ARTHUR 
County. 


East  Baton  Rouge  Parish. 
TEX. :   Jefferson 


BINGHAMTON,  N.  Y. 
BIRMINGHAM,  ALA.: 


Broome  County. 
Jefferson  County. 


BOSTON,  MASS.:  All  of  Suffolk  County; 
Cambridge,  Everett,  Maiden,  Medford, 
Melrose,  Newton,  Somerville,  Waltham, 
and  Woburn  cities;  Arlington,  Ashland, 
Bedford,  Belmont,  Burlington,  Concord, 
Framingham,  Lexington,  Lincoln,  Natick, 
North  Reading,  Reading,  Stoneham,  Wake- 
field, Watertown,  Wayland,  Weston,  Wil- 
mington, and  Winchester  towns  in  Middle- 
sex County;  Beverly,  Lynn,  Peabody,  and 
Salem  cities;  Danvers,  Hamilton,  Lynn- 
field,  Manchester,  Marblehead,Middleton, 
Nahant,  Saugus,  Swampscott,  and  Wenham 
towns  in  Essex  County;  Quincy  city; 
Braintree,  Brookline,  Canton,  Cohasset, 
Dedham,  Dover,  Medfie Id, Milton,  Needham, 
Norwood,  Randolph,  Sharon,  Walpole, 
Wellesley,  Westwood,  and  Weymouth  towns 
in  Norfolk  County;  Hingham  and  Hull 
towns  in  Plymouth  County. 

BRIDGEPORT,  CONN.:  Bridgeport  city;  Fair- 
field, Stratford,  and  Trumbull  towns  in 
Fairfield  County;  Milford  town  in  New 
Haven  County. 

BROCKTON,  MASS.:  Brockton  city;  Abington, 
Bridgewater,  East  Bridgewater,  Rockland, 
West  Bridgewater,  and  Whitman  towns  in 
Plymouth  County;  Avon,  Holbrook,  and 
Stoughton  towns  in  Norfolk  County; 
Easton  town  in  Bristol  County. 


CANTON,  OHIO:  Stark  County. 
CEDAR  RAPIDS,  IOWA:  Linn  County. 
CHARLESTON,  S.  C:  Charleston  County. 

Fayette  and  Kanawha 


CHARLESTON,  W.  VA. : 
Counties. 


CHARLOTTE,  N.  C. 


Mecklenburg  County. 

County, 


CHATTANOOGA,  TENN. :   Hamilton 
Tenn. ;  Walker  County,  Ga. 


CHICAGO,  ILL.:  Cook,  Du  Page,  Kane,  Lake, 
and  Will  Counties,  111.;  Lake  County, 
Ind. 


CINCINNATI,  OHIO:  Hamilton  County, 
Campbell  and  Kenton  Counties,  Ky. 


Ohio; 


CLEVELAND,  OHIO: 
Counties. 


Cuyahoga   and   Lake 


COLUMBIA,  S.  C:  Richland  County. 

COLUMBUS,  GA. :  Chattahoochee  and  Muscogee 
Counties,  Ga. ;  Russell  County,  Ala. 

COLUMBUS,  OHIO:  Franklin  County. 

CORPUS  CHRISTI,  TEX.:  Nueces  County. 

DALLAS,  TEX.:  Dallas  County. 

DAVENPORT,  IOWA-ROCK  ISLAND-MOLINE,  ILL.: 
Rock  Island  County,  111.;  Scott  County, 
Iowa. 


DAYTON,  OHIO: 
Counties. 


Greene   and   Montgomery 


DECATUR,  ILL.:  Macon  County. 

DENVER,  COLO.:  Adams,  Arapahoe, 
and  Jefferson  Counties. 


Denver , 


DES  MOINES,  IOWA:  Polk  County. 

DETROIT,  MICH.:   Macomb,  Oakland, 
Wayne  Counties. 


and 


DULUTH,  MINN. -SUPERIOR,  WIS.:  St.  Louis 
County,  Minn.;  and  Douglas  County,  Wis. 

DURHAM,  N.  C:  Durham  County. 

EL  PASO,  TEX. :  El  Paso  County. 

ERIE,  PA.:  Erie  County. 

EVANSVILLE,  IND. :  Vanderburgh  County. 

FALL  RIVER,  MASS.:  Fall  River  city; 
Somerset,  Swansea,  and  Westport  towns  in 
Bristol  County,  Mass.;  and  Tiverton  town 
in  Newport  County,  R.  I. 


BUFFALO,  N.  Y. :  Erie  and  Niagara  Counties.    FLINT,  MICH.:  Genesee  County. 
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FORT  WAYNE,  IND. :  Allen  County. 

FORT  WORTH,  TEX.:  Tarrant  County. 

FRESNO,  CALIF.:  Fresno  County. 

GALVESTON,  TEX. :  Galveston  County. 

GRAND  RAPIDS,  MICH. :  Kent  County. 

GREENSBORO-HIGH  POINT,  N.  C:  Guilford 
County. 

HAMILTON-MIDDLETOWN,  OHIO:  Butler  County. 

HARRISBURG,  PA.:  Cumberland  and  Dauphin 
Counties. 

HARTFORD,  CONN.:  Hartford  city;  Avon, 
Bloomfield,  East  Hartford,  Farmington, 
Glastonbury,  Manchester,  Newington, 
Rocky  Hill,  Simsbury,  South  Windsor, 
West  Hartford,  Wethersfield,  and  Windsor 
towns  in  Hartford  County. 

HOUSTON,  TEX.:  Harris  County. 

HUNTINGTON,  W.  VA.-ASHLAND,  KY. :  Cabell 
and  Wayne  Counties,  W.  Va.;  Boyd  County, 
Ky. ;  Lawrence  County,  Ohio. 

INDIANAPOLIS,  IND.:  Marion  County. 

JACKSON,  MISS.:  Hinds  County. 

JACKSONVILLE,  FLA.:  Duval  County. 

JOHNSTOWN,  PA.:  Cambria  and  Somerset 
Counties. 

KALAMAZOO,  MICH.:  Kalamazoo  County. 

KANSAS  CITY,  MO.:   Johnson  and  Wyandotte 
Counties,  Kans.;  Clay  and  Jackson 
Counties,  Mo. 


Anderson,  Blount,  and 


KNOXVILLE,  TENN. 
Knox  Counties. 

LANCASTER,  PA.:  Lancaster  County. 

LANSING,  MICH. :   Ingham  County. 

LAWRENCE,  MASS. :  Lawrence  city;  And over, 
Methuen,  and  North  Andover  towns  in 
Essex  County. 

LINCOLN,  NEBR. :  Lancaster  County. 

LITTLE  ROCK,  ARK. :  Pulaski  County. 

LOS  ANGELES,  CALIF. :  Los  Angeles  and 
Orange  Counties. 

LOUISVILLE,  KY.:  Jefferson  County,  Ky.; 
Clark  and  Floyd  Counties,  Ind. 

LOWELL,  MASS.:  Lowell  city;  Billerica, 
Chelmsford,  Dracut,  and  Tewksbury  towns 
in  Middlesex  County,  Mass. 

MACON,  GA. :   Bibb  and  Houston  Counties. 

MADISON,  WIS.:  Dane  County. 

MANCHESTER,  N.  H. :  Manchester  city  and 
Goff stown  town. 

MEMPHIS,  TENN. :  Shelby  County. 

MIAMI,  FLA.:  Dade  County. 

MILWAUKEE,  WIS.:  Milwaukee  County. 

MINNEAPOLIS-ST.  PAUL,  MINN.:   Anoka, 
Dakota,  Hennepin,  and  Ramsey  Counties. 

MOBILE,  ALA.:  Mobile  County. 

MONTGOMERY,  ALA.:  Montgomery  County. 


MUSKEGON,  MICH. :  Muskegon  County. 

NASHVILLE,  TENN.:  Davidson  County. 

NEW  BEDFORD,  MASS. :  New  Bedford  city; 
Acushnet,  Dartmouth,  and  Fairhaven  towns 
in  Bristol  County. 

NEW  BRITAIN-BRISTOL,  CONN. :   Bristol  and 
New  Britain  cities;  Berlin,  Plainville I 
and  Southington  towns  in  Hartford  County; 
Plymouth  town  in  Litchfield  County. 

NEW  HAVEN,  CONN.:  New  Haven  city;  Bran-, 
ford,  East  Haven,  Hamden,  North  Haven, f 
Orange,  West  Haven,  and  Woodbridge  towns 
in  New  Haven  County. 

NEW  ORLEANS,  LA.:  Jefferson,  Orleans,  and 
St.  Bernard  Parishes. 

NEW  YORK-NORTHEASTERN  NEW  JERSEY:  New 
York  City  (Bronx*  Kings,  New  York, 
Queens,  and  Richmond  Counties);  Nassau, 
Rockland,  Suffolk,  and  Westchester 
Counties,  N.  Y.;  Bergen,  Essex,  Hudson, 
Middlesex,  Morris,  Passaic,  Somerset, 
and  Union  Counties,  N.  J. 

NORFOLK-PORTSMOUTH,  VA.:  Norfolk  and  5 
Princess  Anne  Counties;  and  the  cities 
of  Norfolk,  South  Norfolk,  and  Ports- 
mouth. 


OKLAHOMA  CITY,   OKLA. 


Oklahoma  County. 


OMAHA,  NEBR.:  Douglas  and  Sarpy  Counties, 
Nebr.;  Pottawattamie  County,  Iowa. 

PEORIA,   ILL.:   Peoria  and  Tazewell 
Counties. 

PHILADELPHIA,  PA.:   Bucks,  Chester,  Dela- 
ware, Montgomery,  and  Philadelphia 
Counties,  Pa.;  Burlington,  Camden,  and; 
Gloucester  Counties,  N.  J. 

PHOENIX,  ARIZ.:  Maricopa  County. 

PITTSBURGH,  PA.:  Allegheny,  Beaver,  Wash- 
ington, and  Westmoreland  Counties, 

PORTLAND,  MAINE:  Portland,  South  Portland, f 
and  Westbrook  cities;  Cape  Elizabeth  and 
Falmouth  towns  in  Cumberland  County. 

PORTLAND,  GREG.:  Clackamas,  Multnomah, 
and  Washington  Counties,  Oreg. ;  Clark 
County,  Wash. 

PROVIDENCE,  R.  I.:  Central  Falls, Cranston, 
Pawtucket,  Providence,  and  Woonsocket 
cities;  Cumberland,  East  Providence, 
Johnston,  Lincoln,  North  Providence, 
North  Smithfield,  and  Smithfield  towns 
in  Providence  County/  R.I.;  North  Kings- 
town town  in  Washington  County,  R.  I.; 
Warwick  city,  East  Greenwich,  and  West 
Warwick  towns  in  Kent  County,  R.  I.;  all 
of  Bristol  County,  R.I.;  Attleboro  city, 
North  Attleboro,  and  Seekonk  towns  in 
Bristol  County,  Mass.;  Bellingham, 
Franklin,  Plainville,  and  Wrentham  towns 
in  Norfolk  County,  Mass.;  Blackstone  and 
Millville  towns  in  Worcester  County, 
Mass. 

RACINE,  WIS.:  Racine  County. 

RALEIGH,  N.  C:  Wake  County. 

READING,  PA.:  Berks  County. 
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RICHMOND,  VA. :  Richmond  city;  Chester- 
field and  Henrico  Counties. 

]  ROANOKE,  VA.:  Roanoke  city  and  Roanoke 
County. 

ROCHESTER,  N.  Y.:  Monroe  County. 

j  ROCKFORD,  111.:  Winnebago  County. 

i  SACRAMENTO,  CALIF.:  Sacramento  County. 

|  SAGINAW,  MICH. :  Saginaw  County. 

j  ST.  JOSEPH,  MO.:  Buchanan  County. 

j  ST.  LOUIS,  MO.:   St.  Louis  city,  St. 
Charles  and  St.  Louis  Counties,  Mo.; 
Madison  and  St.  Clair  Counties,  111. 

SALT  LAKE  CITY,  UTAH:  Salt  Lake  County. 

SAN  ANTONIO,  TEX.:  Bexar  County. 

SAN  BERNARDINO,  CALIF.:  San  Bernardino 
County. 

SAN  DIEGO,  CALIF.:  San  Diego  County. 

SAN  FRANCISCO-OAKLAND,  CALIF.:  Alameda, 
Contra  Costa,  Marin,  San  Francisco,  San 
Mateo,  and  Solano  Counties. 

SAN  JOSE,  CALIF.:  Santa  Clara  County. 
|  SAVANNAH,  GA. :  Chatham  County. 
!  SCRANTON,  PA.:  Lackawanna  County. 

SEATTLE,  WASH.:  King  County. 

SHREVEPORT,  LA.:  Caddo  Parish. 

SIOUX  CITY,  IOWA:  Woodbury  County. 

SOUTH  BEND,  IND. :  St.  Joseph  County. 

SPOKANE,  WASH.:  Spokane  County. 

SPRINGFIELD,  ILL.:  Sangamon  County. 

SPRINGFIELD,  MO.:  Green  County. 

SPRINGFIELD,  OHIO:  Clark  County. 

SPRINGFIELD-HOLYOKE,  MASS. :  Chicopee , 
Holyoke,  Springfield,  and  Westfield 
cities;  Agawam,  East  Longmeadow,  Long- 
meadow,  Ludlow,  West  Springfield,  and 
Wilbraham  towns  in  Hampden  County, Mass.; 
Northampton  city;  Easthampton  and  South 
Hadley  towns  in  Hampshire  County,  Mass.; 
Enfield  town  in  Hartford  County,  Conn. 

STAMFORD-NORFOLK,  CONN.:  Norwalk  city; 
Darien,  Greenwich,  New  Canaan,  Stamford, 
and  Westport  towns  in  Fairfield  County. 


STOCKTON,  CALIF.:  San  Joaquin  County. 

SYRACUSE,  N.  Y. :  Onondaga  County. 

TACOMA,  WASH.:  Pierce  County. 

TAMPA-ST.  PETERSBURG,  FLA.:  Hillsborough 
and  Pinellas  Counties. 

TERRE  HAUTE,  IND.:  Vigo  County. 

TOLEDO,  OHIO:  Lucas  County. 

TOPEKA,  KANS.:  Shawnee  County. 

TRENTON,  N.  J.:  Mercer  County. 

TULSA,  OKLA.:  Tulsa  County. 

UTICA-ROME,  N.  Y.:  Herkimer  and  Oneida 
Counties. 

WACO,  TEX.:  McLennan  County. 

WASHINGTON,  D.  C.j  The  District  of  Colum- 
bia; Alexandria  and  Falls  Church  cities; 
Arlington  and  Fairfax  Counties,  Va.; 
Montgomery  and  Prince  Georges  Counties, 
Md. 

WATERBURY,  CONN.:  Waterbury  city;  Nau- 
gatuck  borough;  Beacon  Falls,  Cheshire, 
Middlebury,  Prospect,  and  Wolcott  towns 
in  New  Haven  County;  Thomaston  and 
Watertown  towns  in  Litchfield  County. 

WHEELING,  W.  Va.-STEUBENVILLE,  OHIO: 
Brooke,  Hancock,  Marshall,  and  Ohio 
Counties,  W.  Va. ;  Belmont  and  Jefferson 
Counties,  Ohio. 

WICHITA,  KANS.:  Sedgwick  County. 


WILKES-BARRE-HAZLETON,  PA. 
County. 


Luzerne 


WILMINGTON,  DEL.:  New  Castle  County,  Del.; 
Salem  County,  N.  J. 

WINSTON-SALEM,  N.  C:  Forsyth  County. 

WORCESTER,  MASS.:  Worcester  city,  Auburn, 
East  Brookfield,  Grafton,  Holden,  Lei- 
cester, Millbury,  Northborough,  North 
Brookfield,  Shrewsbury,  Spencer,  West- 
borough,  and  West  Boylston  towns  in 
Worcester  County. 

YORK,  PA.:  York  County 

YOUNGSTOWN,  OHIO:  Mahoning  and  Trumbull 
Counties,  Ohio;  Mercer  County,  Pa. 


Appendix  B 
EXPLANATION  OF  TERMS— RETAIL  TRADE 
Active  proprietors  (See  Personnel.) 

City  size 

Each  retail  store  included  in  the  194-8  Census  of  Business  was  clas< 
sified  into  one  of  nine  city-size  groups  depending  on  the  number  o 
inhabitants  in  the  city  in  which  the  establishment  was  located.  A 
the  time  city  sizes  were  established  for  the  194-8  Census  of  Business 
final  figures  from  the  1950  Census  of  Population  were  not  availabl 
and,  therefore,  preliminary  population  figures  were  used.  Difference 
between  these  and  final  population  figures  affect  slightly  the  retai! 
trade  data  presented  in  this  report  in  relation  to  final  population 
data  from  the  1950  Census  of  Population  to  be  presented  for  similaj 
size  groups.  Those  unincorporated  areas,  classified  in  194-0  as  urba 
under  special  rule  by  the  Bureau  of  the  Census,  have  been  treated  a 
incorporated  places  in  the  1948  Census  of  Business.  They  are  include^ 
in  the  appropriate  city-size  groups  in  both  the  1939  and  194-8  censuses 
Cities  of  less  than  2,500  inhabitants,  unincorporated  places,  anc 
rural  areas  are  included  in  city-size  group  "Remainder  of  area." 
The  nine  city-size  groups  based  on  number  of  inhabitants  are: 
Cities  of  500,000  or  more       Cities  of  10,000  to  24,999 
Cities  of  250,000  to  499,999     Cities  of  5,000  tc  9,999 
Cities  of  100,000  to  24-9,999     Cities  of  2,500  to  4,999 
Cities  of  50,000  to  99,999      Remainder  of  area  (inc. 
Cities  of  25,000  to  4-9,999       cities  of  less  than  2,500) 

Cooperatives  (See  Operating  types.) 

Credit 

Credit  sales. — In  the-Census  of  Business,  a  credit  sale  is  regarded 
as  any  sale  in  which  all  or  part  of  the  payment  for  merchandise  pur«- 
chased  is  deferred  until  some  time  after  delivery  of  the  merchandise - 
The  total  amount  of  credit  sales  includes  the  amount  of  down  paymen- 
and  amount  allowed  for  trade-in,  as  well  as  the  unpaid  balance.  Tw 
total  does  not  include  interest  or  carrying  charges. 

Charge  account  sales. — In  the  Census,  charge  account, or  open  account 
sales,  are  credit  sales  in  which  the  amount  of  purchase  is  charged  w 
the  account  of  the  purchaser,  and  in  which  settlement  is  made  at  th£ 
end  of  a  weekly,  monthly,  or  other  billing  period  depending  upon  thrf; 
policy  of  the  store.  There  are  usually  no  interest  or  carrying  charge* 
involved  in  these  transactions. 

Installment  sales. — In  the  Census,  installment  sales  include  credi"1' 
sales  in  which  the  purchaser  agrees  to  pay  unpaid  balances  in  two  oi- 
more  payments  of  specified  amounts  over  a  stipulated  period  of  time,- 
If  an  interest  or  carrying  charge  is  added  to  the  selling  price  it  is- 
regarded  as  "other  income"  and  is  not  included  in  the  sales  figure  re-1 
ported.  Frequently  installment  sales  are  evidenced  by  notes  securec 
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by  liens  such  as  chattel  mortgages  on  the  goods  sold.  Retail  sales 
thus  secured  are  classed  as  installment  sales,  even  though  the  plan 
might  require  settlement  in  a  single  payment.  Even  if  the  installment 
notes  are  immediately  discounted,  as  in  many  motor  vehicle  sales,  the 
transaction  is  treated  as  an  installment  credit  sale  for  the  full 
amount  including  any  trade-in  allowance. 

Balances  due  from  customers. — This  includes  accounts  and  notes  re- 
ceivable resulting  from  sales  to  customers  that  were  outstanding  on 
the  books  of  the  business  as  of  December  31,  194-8,  and  December  31, 
194-7.  They  do  not  include  accounts  transferred  to  finance  companies, 

'; banks,  or  other  institutions  even  though  the  retailer  may  continue  to 

j collect  payments. 

Stores  analyzing  sales. — These  are  stores  which  indicated  in  their 

:i  194-8  Census  of  Business  report  whether  or  not  they  had  any  credit 

[  sales  during  194-8. 

l\     Stores  with  cash  sales  only. — These  are  stores  which  indicated  in 

J  their  194-8  Census  of  Business  report  that  no  part  of  their  sales  were 

(credit  sales. 

Stores  with  credit  sales. — A  store  which  reported  any  amount  of  cred - 

i  it  sales  was  included  in  this  category,  regardless  of  the  proportion 

jof  its  cash  and  credit  sales. 

1  Direct-selling  organizations  (See  Operating  types.) 

.Employees  (See  Personnel.) 

I Employee  size  (See  Personnel.) 

|  Legal  form  of  organization 

All  retail  establishments  included  in  the  1948  Census  of  Business 
were  classified  into  one  of  the  following  legal  forms  of  organization: 
Individual  proprietorships,  partnerships,  corporations,  and  other 
legal  forms. 

Individual  proprietorships . — These  are  retail  establishments  owned 
by  one  individual  or  person.  "Individual  proprietorships  without 
active  proprietors"  are  establishments  in  which  the  owners  did  not 
devote  the  major  portion  of  their  working  time  to  "the  businesses  during 
November  1948.  "Individual  proprietorships  with  active  proprietors" 
are  those  in  which  the  owners  did  devote  the  major  portion  of  their 
working  time  to  the  businesses  during  November  194-8. 

Partnerships . — These  are  retail  establishments  owned  by  two  or  more 
persons,  each  of  whom  has  a  financial  interest  in  and  responsibility 
for  the  business.  In  "Partnerships  without  active  proprietors"  none 
of  the  partners  devoted  the  major  portion  of  their  working  time  to  the 
businesses  during  November  1948.  In  "Partnerships  with  active  pro- 
prietors" at  least  one  partner  actively  devoted  the  major  portion  of 
his  working  time  to  the  business  during  November  1948. 

Corporations . — These  are  retail  establishments  owned  by  an  organiza- 
tion or  company  legally  incorporated  under  State  laws.  Cooperative 
I  associations  incorporated  under  either  regular  corporation  laws  or 
under  the  special  cooperative  association  laws  are  included  in  this 
legal  form. 

Other  legal  forms. — These  are  retail  establishments  having  ownership 
under  legal  forms  not  defined  above.  Included  in  this  legal  form  are 
cooperative  associations  not  incorporated  under  the  regular  corpora- 
tion laws  or  under  special  cooperative  associations  laws;  and  under 
miscellaneous  ownership  types  such  as  estates,  receiverships,  etc. 
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Mail-order  houses  (See  Operating  types.) 

Merchandise  inventories 

As  used  in  the  Census  of  Business  the  term  ''Inventories"  means  stocks 
of  goods  held  for  sale,  valued  at  cost.  Merchandise  inventories  in 
retail  stores  are  the  cost  value  of  stocks  of  goods  held  for  sale  in 
the  stores. 

Merchandise  inventories  do  not  include  the  value  of  fixtures,  fur- 
nishings,or  other  equipment  used  in  the  warehouse  or  store  operations. 
Inventories  were  reported  for  the  beginning  and  close  of  the  calendar 
year  194-8  except  for  some  businesses  which  used  a  fiscal  year  rather 
than  the  calendar  year  for  accounting  purposes.  Data  so  reported  have 
been  accepted  and  included  in  the  tabulations  without  further  adjust- 
ment. 

Merchandise  lines 

Merchandise  lines  are  groups  of  related  commodities  or  commodities 
grouped  on  a  departmental  basis  which  were  established,  for  census 
purposes,  in  consultation  with  representatives  of  trade  organizations, 
market  research  groups,  statistical  organizations, and  others.  Twenty- 
six  sets  of  merchandise  lines  referred  to  as  "patterns"  were  developed, 
one  for  each  group  of  related  kinds  of  business,  to  fit  the  depart- 
mental organization  and  the  records  of  reporting  stores.  This  made  it 
possible  for  the  great  majority  of  stores  to  report  their  sales  by 
merchandise  line. 

Stores  analyzing  merchandise  line  sales,  total.— This  refers  to  the 
number  and  total  sales  of  stores  which  analyzed  their  sales  by  mer- 
chandise line.  The  total  sales  of  stores  analyzing  is  the  sum  of  the 
sales  of  the  various  merchandise  lines  shown  in  the  table. 

Stores  not  analyzing  merchandise  line  sales. — This  refers  to  the 
actual  or  estimated  number  and  total  sales  of  stores  which  did  not 
furnish  an  analysis  of  merchandise  line  sales. 

Operating  types 

Cooperatives . — A  retail  cooperative  store  is  one  which  is  owned  by 
an  association  of  consumers  of  the  merchandise  handled  by  the  store. 
Most  of  them  are  incorporated  under  State  cooperative  association  laws. 
In  general,  the  distinguishing  features  of  a  cooperative  are  patronage 
dividends  based  on  the  volume  of  purchases  by  the  member,  and  a  limi- 
tation of  one  vote  per  member  regardless  of  the  amount  of  stock  owned. 
The  stores  are  open  to  the  public,  as  a  rule,  but  are  generally  pa- 
tronized primarily  by.  members  of  the  association  operating  the  business, 

There  are  two  types  of  cooperatives  included  in  this  category,  "Con- 
sumer cooperatives"  in  which  the  membership  is  primarily  nonfarmers, 
and  "Retail  stores  of  farm  cooperatives"  in  which  the  membership  is 
primarily  farmers.  Such  farmer  organizations  frequently  function  as 
cooperative  marketing  associations  and,  in  addition,  operate  retail 
stores  to  supply  their  membership  with  products  necessary  for  running 
a  farm,  e.g.,  hay,  grain,  feed,  gasoline,  and  oil.  Only  the  retail 
stores  of  such  cooperative  associations  are  included  in  Retail  Trade. 

Direct-selling  organizations. — These  establishments  are  the  sales 
offices  or  headquarters  from  which  crews  of  canvassers  operate  to  sell 
from  house-to-house.  However,  milk  dealers  who  make  door-to-door  de- 
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liveries  and  bakeries  which  sell  house-to-house  are,  for  census  pur- 
poses, not  considered  to  be  direct-selling  organizations. 

Mail-order  houses. — These  are  establishments  selling  merchandise 
primarily  by  mail  from  catalogs  and  direct-mail  solicitation.  The  re- 
tail stores  of  mail-order  concerns  are  not  included  in  this  category. 

Paid  employees  (See  Personnel.) 

Part-  and  full-year  operations 

Stores  operated  entire  year. — Included  in  this  category  were: 

(1)  Stores  which  commenced  operations  on  or  before  January  1,194-8, 
and  which  were  still  in  operation  at  the  end  of  1948. 

(2)  Stores  which  changed  ownership  during  1948,  and  for  which  data 
for  the  1948  operations  of  the  previous  owner  were  included  in  the  re- 
port. 

(3)  Seasonal  stores,  which  are  normally  operated  only  for  a  part 
of  the  year. 

Stores  not  operated  entire  year. — Stores  included  as  part-year  stores 
were: 

(1)  New  business,  commencing  operations  after  January  1,  1948. 

(2)  Stores  which  changed  ownership  during  1948,  and  for  which  no 
data  on  the  1948  activities  of  the  previous  owner  were  available. 

(3)  Stores  going  out  of  business  during  1948. 

Pay  roll 

Pay  roll,  entire  year,  includes  all  compensation  (salaries,  wages, 
commissions,  and  bonuses)  paid  during  the  year  to  all  employees.  For 
corporations,  it  includes  amounts  paid  to  officers  and  executives;  it 
does  not  include  compensation  for  proprietors  or  firm  members  of  un- 
incorporated businesses.  Excluded  from  pay  roll  are  the  value  of  pay- 
ments in  kind,  such  as  free  meals,  lodgings,  etc.,  or  amounts  received 
by  employees  as  tips,  etc.  Pay  roll  is  reported  before  deduction  for 
Social  Security,  income-tax  withholding,  insurance,  dues,  etc. 

Period  established  or  acquired 

The  period  established  or  acquired  of  each  retail  store  was  the  year 
in  which  the  store  was  established  or  acquired  under  the  ownership  at 
the  end  of  1948.  Mere  change  of  name,  without  a  change  of  the  actual 
owners  was  not  considered  a  change  of  ownership,  neither  was  a  change 
of  location  of  the  establishment  if  it  continued  at  the  new  location 
under  the  same  ownership.  However,  a  change  in  the  legal  form  of  or- 
ganization, e.g.,  from  partnership  to  corporation,  was  considered  a 
change  in  ownership,  and  the  acquisition  date  reported  was  that  in 
which  the  change  of  legal  form  took  place. 

Establishments  which,  at  the  end  of  1948,  were  operated  by  original 
owners  were  classified  by  date  of  establishment.  Others  were  classi- 
fied by  latest  date  the  business  changed  hands  prior  to  1he  end  of  1948. 

Personnel 

Paid  employees. — Paid  employees  consist  of  the  number  of  employees, 
including  salaried  officers  and  executives  of  corporations, who  were  on 
the  pay  roll  for  the  workweek  ended  nearest  November  15,  1948. 

"Full  workweek  employees". — "Full  workweek  employees"  include  em- 
ployees whether  regular  or  seasonal,  who,  for  a  specified  pay  period, 
were  paid  for  working  at  least  the  number  of  hours  typically  worked  in 
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a  week  by  employees  of  the  reporting  establishment.  All  other  employees 
paid  during  that  workweek  were  reported  as  part-workweek  employees. 

Active  proprietors  of  unincorporated  businesses. — Active  proprietors 
include  owners  or  partners  of  unincorporated  Fusinesses  who  devoted 
the  major  portion  of  their  time  to  operation  of  the  business  during 
November  1948. 

Unpaid  family  workers  of  unincorporated  businesses. — Unpaid  family 
workers  consist  of  the  number  of  family  members  (wives, sons,  daughters, 
etc.)  who  worked  in  the  business  during  November  1948,  but  were  not 
paid  a  wage  or  salary.  Family  workers  paid  a  wage  or  salary  are  in- 
cluded in  the  count  of  employees  and  their  compensation  included  in 
pay  roll. 

Employee  size. — Each  retail  store  included  in  the  1948  Census  of 
Business  was  classified  into  one  of  eleven  employee-size  groups  on  the 
basis  of  the  total  number  of  employees  on  the  pay  roll  for  the  work- 
week ended  nearest  November  15,  1948.  Active  proprietors  and  unpaid 
family  workers  were  not  regarded  as  employees  in  establishing  employee 
sizes.  Seasonal  businesses  and  businesses  which  commenced  operations 
during  1948  are  included  inlhe  employee-size  group  "No  paid  employees" 
if  they  were  not  in  operation  during  the  week  of  November  15;  if  such 
stores  were  in  operation  during  that  workweek,  they  are  included  in 
the  appropriate  size  group  on  the  same  basis  as  stores  operating  the 
entire  year. 

Proprietors  (See  Personnel. ) 

Stores 

Stores  are  separate  places  of  business  primarily  engaged  in  selling 
merchandise  at  retail.  In  addition  to  ordinary  retail  stores  such  as 
grocery  and  hardware  stores,  this  classification  includes  eating  and 
drinking  places,  milk  dealers,  gasoline  service  stations, market  stands 
(except  farmers'  stands),  lumber  and  coal  yards,  mail-order  houses, 
direct  selling  (house-to-house)  establishments,  and  establishments 
selling  through  coin-operated  vending  machines.  Only  business  estab- 
lishments obtaining  their  primary  source  of  receipts  from  retail  sales 
of  merchandise  are  classified  as  retail. 

Data  for  retail  leased  departments  located  in  retail  stores  are  com- 
bined with  data  for  the  store  in  which  located  and  are  not  reported  or 
counted  as  separate  stores.  Retail  leased  departments  not  located  in 
retail  stores,  however,  are  reported  and  tabulated  as  separate  retail 
stores.  Retail  Trade  tables  exclude  "service"  leased  departments, 
such  as  watch  repair,  beauty  shop,  shoe  repair,  and  other  leased  de- 
partments deriving  a  major  source  of  receipts  from  services  to  cus- 
tomers rather  than  from  sale  of  merchandise. 

Although  the  1948  Census  of  Business  enumerated  all  retail  stores 
regardless  of  size,  tabulations  exclude  data  for  stores  which  operated 
during  the  entire  year  1948  but  had  sales  of  less  than  $500.  In  1939, 
the  corresponding  figure  for  exclusion  from  the  tabulations  was  $100. 

Sales  size  (See  Sales.) 

Sales 

Sales  include  total  receipts  from  customers  during  1948,  after  de- 
duction of  refunds  or  allowances  for  merchandise  returned  by  customers. 
Sales  include  receipts  from  repairs  and  from  other  services  to  cus^ 
tomers,  and  sales  for  resale,  but  exclude  amounts  not  received  from 
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customers,  such  as  income  from  investments, rental  of  real  estate,  etc. 
They  do  not  include  the  amount  of  local  and  State  sales  taxes  or  Fed- 
eral excise  taxes  which  are  collected  "by  the  store  directly  from  cus- 
tomers, and  paid  directly  by  the  store  to  a  local,  State,  or  Federal 
taxing  agency.  Gasoline,  liquor,  tobacco, and  other  excise  taxes  which 
are  paid  by  the  manufacturer  or  wholesaler  and  passed  along  to  the  re- 
tailer are  included. 

The  sales  figures  therefore  represent  total  sales  and  receipts  of 
all  establishments  primarily  engaged  in  Retail  Trade.  They  do  not  in- 
clude sales  at  retail  accounted  for  by  manufacturers,  wholesalers, 
service  establishments,  and  other  businesses  whose  primary  activity  is 
other  than  Retail  Trade. 

Sales  size. — Each  retail  store  included  in  the  1948  Census  of  Business 
was  classified  into  sales-size  groups  depending  upon  the  volume  of 
total  sales  and  receipts  of  the  store  during  194-8. 

Size  of  organization 

Single  and  multiunit  stores. — A  store  is  classified  as  a  single  unit 
if  it  is  operated  by  a  firm  which  operated  only  one  store,  or  no  other 
store  in  the  same  general  kind  of  business  as  the  store  concerned.  A 
store  is  classified  as  a  multiunit  if  it  is  one  of  two  or  more  stores 
in  the  same  general  kind  of  business  operated  by  the  same  firm. 

Stores  operated  entire  year  (See  Part-  and  full-year  operations.) 

Stores  not  operated  entire  year  (See  Part-  and  full-year  operations.) 

Trucks 

Trucks  and  truck-tractors. — Trucks  are  distinguished  from  truck- 
tractors  in  that  the  pay-load  is  hauled  on  the  truck  whereas,  in  the 
case  of  the  truck- tractor,  it  is  towed  in  a  semitrailer. 

Manufacturers'  rated  capacity. — This  is  the  rating  assigned  by  the 
truck  manufacturer.  It  should  be  noted  that  there  is  no  exact  rela- 
tionship between  such  rated  capacity  and  the  actual  load-carrying  ca- 
pacity. For  example,  trucks  rated  1-1/2  tons  can  and  do  frequently 
carry  loads  of  several  tons.  However, classification  by  manufacturers' 
rated  capacity  was  used  in  the  1948  Census  of  Business  since  it  was 
the  only  uniform  basis  for  size  indication  available  at  that  time.  In 
spite  of  its  limitations  in  indicating  pay-load  capacity, manufacturers' 
rated  capacity  does  make  it  possible  to  evaluate  the  usage  of  light 
trucks,  medium  trucks,  and  heavy  trucks  in  a  given  kind  of  business, 
and  between  different  kinds  of  business. 

Stores  reporting  data  on  trucks  and  truck-tractors.— These  are  stores 
which  reported  whether  or  not  they  operated  trucks  and  true k-trac tors 
during  December  1948. 

Stores  not  operating  trucks  and  truck-tractors. — These  are  stores 
which  stated  that  they  did  not  operate  a  truck  or  truck-tractor. 

Stores  operating  trucks  and  truck-tractors. — These  are  stores  which 
reported  operation  of  some  trucks  and  truck-tractors  during  December 
1948. 

Stores  not  reporting  data  on  trucks  and  truck-tractors. — These  are 
stores  which  failed  to  report  whether  or  not  they  operated  trucks  and 
truck- tractors . 

Unpaid  family  workers  (See  Personnel.) 
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